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By now we have all been impacted by 
COVID-19 in one way or the other. 
When the COVID-19 pandemic 
started wreaking havoc a few months 
ago, the lives of people across the 
world, countries, nations, communi-
ties as well as families were turned 
upside-down in an unimaginable 
way. Even large corporations such as 
Toyota were negatively impacted by 
the ramifications of the coronavirus.

Some of us have been impacted 
more than others by the pandemic 
and have been deprived of more than 
just our freedom of movement – 
which is no less important, of course. 
Millions of people have lost their jobs 
as well as their businesses, thousands 
have lost their lives while others are 
grappling with both the social and 
emotional consequences associated 
with the virus.

As a responsible corporate 
citizen, Toyota cannot and will never 
turn a blind eye on matters such as 
the coronavirus pandemic. It is out of 
this obligation to our communities – 
who are essentially the lifeblood of 
our organisation – that we launched 
ToyotaReach.

The ToyotaReach initiative was 
inspired by something called the 
Kokoru Hakobu Project (meaning to 
carry, deliver or reach the heart in 
Japanese). It’s the collective name of 
nationwide initiatives undertaken by 
Toyota Japan over a number of years 
to provide ongoing and long-term 
support to individuals affected by 
natural disasters, which are very 
prevalent in that part of the world. 
These include floods, earthquakes 
and of course the most recent disas-
ter that has struck every corner of the 
globe – the COVID-19 pandemic.

Fuelled by the company’s 
desire to contribute in some way 
by not only helping those who have 
contracted COVID-19, but also by 
rendering assistance to the medical 
professionals, as well as central and 
local governments in Japan fighting 
the disease night and day, the Kokoru 
Hakobu project has been the driving 
force behind all these support activi-
ties performed by the Toyota Group 
companies all harmoniously working 
together for the common good of 
their fellow man.

Akio Toyota, the President of 
Toyota Motor Corporations, has 
always maintained that as Toyota 

we put people first, no matter what; 
whether it’s our employees, dealers, 
suppliers in the value chain, or our 
customers – and this even extends 
to the communities around us, and 
then only after that should our focus 
be on production recovery when cop-
ing with a serious disaster situation. 
One may think that this approach 
may not be good from a financial or 
sustainability point of point, but it is 
this principle-centred leadership that 
focused externally during a crisis, 
that I believe will continue to be at 
the heart of our future success.

You may have noticed that Akio 
has conducted several interviews 
of late, many related to this topic of 
providing support in a time of crisis, 
and he’s stressed that this concept 
of caring and reaching out to those 
most in need is a Toyota philosophy 
that has been a founding principle 
since the inception of the company.

I would like to stress though 
that while ToyotaReach is a new 
project, giving back to the com-
munity is something that we have 
been involved with ever since the 
inception of the company. In fact, we 
have a very robust CSR programme 
which, over the years has evolved 
to centre around four main pillars: 
Civic & Community Service, Road 
Safety, Education as well as Health & 
Human Service.

We are also fully aware that our 
potential as an organisation cannot 
be wholly realised when livelihoods 
in our communities are compro-
mised, and while our interventions 
are not going to solve all COVID-
19-related challenges, we believe 
that they will make a difference – no 
matter how small. ■
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Message From Jenny Maré, 
General Manager, Corporate 

Affairs, Toyota South Africa Motors

“The Kokoru Hakobu 
Project is the collective 
name of nationwide 
initiatives undertaken 
by Toyota Japan over 
a number of years to 
provide ongoing and 
long-term support to 
individuals affected by 
natural disasters.”

  Jenny, Maré General 
Manager, Corporate Affairs, 
Toyota South Africa Motors.
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Following the announcement by the South African 
government in May that is was relaxing some 
of its COVID-19 lockdown regulations, Toyota 
South Africa Motors (TSAM) cautiously resumed 
operations at its Prospecton Plant, in Durban, 
while adopting a similarly guarded approach to its 
Parts Warehouse facilities and dealerships across 
the country.

Said Andrew Kirby, President and CEO of 
TSAM: “This was the first time in our history that 
all the Toyota affiliate manufacturing plants had to 
stop operations across the world at the same time, 
and we were therefore moving into uncharted ter-
ritory as we also all began the process of a phased 
restart of operations in SA. I am also very pleased 
to that our Toyota Dealers have all been praised by 
officials that have inspected their premises, and not 
one them has been asked to close.”

“When South Africa entered Lockdown Alert 
Level 4 in May, our dealers immediately embraced 
the opportunity to once again open for business, 
albeit with necessary restrictions. Our Toyota, 
Hino and Lexus dealers commenced with vehicle 
service, sales and repair in ways that prioritise 
customer health and safety by implementing the 
very highest standard of cleaning and hygiene 
measures in conjunction with appropriate social 
distancing,” said Senior Vice President of Sales and 
Marketing at TSAM, Leon Theron.

Prior to officially reopening their doors, 
TSAM dealers had to initiate preparatory opera-
tions to provide their workforce and customers 
with an adequately safe working environment; 
this was all part of a multi-phase plan to get 
the wheels of business turning as quickly as 
possible – but without cutting corners. This 

meant that facilities had to be fumigated and 
thoroughly disinfected before they were set up for 
the new normal.

Other supplementary measures included 
cordoning off all customer refreshment stations, 
the removal of brochures and magazines on shelves 
and tables, as well as employee education about 
COVID-19 and the institution of cleaning and 
disinfection protocols. In addition, all COVID-19 
educational paraphernalia for the benefit of 
customers – such as signage and social distancing 
markings – had to be set up.

Customers also have their hands sanitised 
upon entering dealerships while paying in hard 
cash is discouraged in favour of EFTs, cheque/
credit card Tap & Go as well as Apps such as 
Snapscan and Zapper. Credit card machines are 
regularly sanitised.

“TSAM takes interest in the general welfare of 
its dealers and staff – and without them, there is no 
business. We would therefore like to thank them 
for all the behind-the-scenes work done before we 
could reopen our business. However, from a Toyota 
perspective, this isn’t about ticking the government 
regulations’ boxes, it’s about protecting human 
lives and ensuring that our customers and staff 

are as safe as they can be at our dealerships,” 
Theron commented.

The role of TSAM’s Parts Distribution 
Centre in Atlas Road, Johannesburg, cannot be 
understated as it is the lifeblood of the company’s 
aftersales business. “There are scores of customers 
who had the service intervals of their vehicles fall 
in the middle of the hard lockdown, and our parts 
distribution centre had to be ready to supply stock 
to service centres across the country – thereby 
ensuring customer vehicles are fitted with Toyota/
Hino/Lexus genuine parts,” he continued.

The Atlas Warehouse is running at full 
capacity and there are two shifts running to keep 
up with demand. Prior to reopening, the 40 000m² 
facility had to be fumigated and thoroughly 
disinfected before its workforce returned to work.

In order to mitigate the risk of contracting 
COVID-19 en route to work or home, TSAM ar-
ranged shuttle services for employees who rely on 
public transport for commuting. Staff are collected 
from their homes, with a designated crew leader 
on board to ensure that every passenger is screened 
for temperature, sanitised and is wearing a mask. 
The crew leader also ensures that anyone with a 
temperature reading above 37.5 degrees does not 
go to work, that the shuttle does not exceed its seat-
ing capacity and that all social distancing protocol 
is observed in the vehicle.  

On arrival at work, the staff undergo stringent 
screening measures. With social distancing in 
place, employees are screened for temperature 
checks again and asked questions about their social 
movements as well as possible interactions with 

continued on next page ...

Toyota Adapts to the New Normal

“This isn’t about ticking the 
government regulations’ boxes, 
it’s about protecting human lives 
and ensuring that our customers 
and staff are as safe as they can 
be at our dealerships.”
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COVID-19 cases. It’s only employees who pass 
these checks that are allowed to work, while those 
whose results are out-of-range are attended to by 
on-site medical personnel for further investiga-
tion. Should it be necessary, they can even take 
COVID-19 swab tests at the company’s makeshift 
lab facility. 

“It goes without saying that the wearing of 
masks – as uncomfortable as it is – has become 
compulsory in the workplace. We also want every-
one to be knowledge-equipped and have therefore 
made a training session on COVID-19 etiquette 
compulsory to all staff at the Parts Warehouse,” 
continued Theron. 

According to TSAM’s Executive Vice President 
of Manufacturing and Support, Nigel Ward, 
Toyota’s production facility resumed activity with 
limited and essential employees in each area of the 
plant in the first week of May. This was in accord-
ance with the government-stipulated operational 
capacity of 50% under Alert Level 4.

“We deliberately started slowly in order to 
protect our workforce as well as to afford ourselves 
the opportunity to fine-tune operations in these 
challenging times. We have continued in the same 
vein – assessing the situation in line with the 
Department of Trade, Industry and Competition – 
and, when necessary, we amend our approach 
commensurate to all factors at play, including 
lockdown regulations and the health of our 
employees,” said Ward.

Only workers with no underlying health issues 
were allowed back at the plant in May. The opera-
tions resumed under stringent measures, with a 
focus on creating a safe working environment that 
promotes social distancing, personal hygiene as 
well proactive measures to prevent the spread of 
COVID-19 at the plant. 

Standard COVID-19 protocol means that all 
employees entering and exiting the plant premises 
are screened for temperature checks, and that 
they observe the clear demarcations that have 
been put on the floor to help maintain the safety 

distance of 1.5 metres between each person. In 
addition, canteen tables have been redesigned with 
partitioning between staff while the use of showers 
has been discontinued.

Production at the Prospecton Plant moved to 
40% of pre-lockdown volumes in the third week 
of May and reached 75% of pre-lockdown volumes 
in the last week of May. Currently, the plant is 
running at full capacity.

“History has shown us that when a global or 
even national crisis impacts on a country, there is 
always a quantum or step-change in the market 
and in the business environment. What we do 
know is that business will never be the same again. 
Manufacturing will change, remote working will 
change, digitisation will accelerate and customers’ 
buying patterns will never be the same again. This 
is a tremendous opportunity for us to change the 
way we do business and make the step-changes 
that are needed,” concluded Kirby. ■

... continued from previous page
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Toyota South Africa Motors (TSAM) continues 
to affirm its fight against the spread of COVID-19 
in South Africa, and the latest initiative comes in 
the form of a multi-million-rand package geared 
towards supporting the KwaZulu-Natal (KZN) 
Department of Health as well as the eThekwini 
Metropolitan Municipality. To solidify its com-
mitment, TSAM recently signed a Memorandum 
of Agreement (MOA) with the provincial 
Department of Health as well as the eThekwini 
Metropolitan Municipality.

The MOA, signed by President and CEO of 
TSAM Andrew Kirby, provincial Head of the KZN 
Department of Health Dr Sandile Tshabalala and 
Acting City (eThekwini Municipality) Manager 
Sipho Cele outlines Toyota’s pledge of close to R15 
million to provide COVID-19 testing equipment, 
hospital facility support, 10 Hilux models for 
contact tracing as well as 50 000 face shields in the 

region. The project is funded entirely by TSAM – 
except for the capital raised for testing equipment 
where Toyota business partners made some mean-
ingful contributions – and was launched under 
the organisation’s corporate social responsibility 
banner called ToyotaReach.  

Said Kirby: “We can never overstate the role 
and obligation of Toyota South Africa as a cor-
porate citizen in our country: our interventions 
are a response to the need in our community. 
Due to an urgent need to increase testing in the 
city of Durban, TSAM – together with business 
partners: Cataler SA, CFAO SA, Toyota Boshoku 
SA, Toyoda Gosei South Africa, Toyota Tsusho 
Company Japan, Advics South Africa (Pty) Ltd, 
Metair Investments and Eguchi Iwao SA – will 
provide laboratory testing kits in the form of 
RNA extraction and amplification equipment. 
It is no cliché that the need is great, and we 

therefore need to pool our resources together 
as businesses to make as much difference as we 
possibly can.”

The City of eThekwini will provide the 
facility for the testing centre as well as the human 
resources needed to operate the station. Once this 
facility is operational, it will be capable of process-
ing up to 5 000 additional samples per day – which 
is an impressive feat.

“The second initiative falls within the 
spectrum of hospital-facility support. We are 
proud to announce that we will be refurbishing 
and upgrading the pharmacy at the Clairwood 
Hospital in Mobeni – the Clairwood Hospital has 
been substantially upgraded with a large number 
of beds to support COVID-19 cases and by 
supporting the infrastructure development at the 
hospital we are enabling the efficient utilisation of 
the beds and improving the level of health care. 
We will also be providing our Toyota Production 
Systems – or TPS – expertise to design and 
improve the process flows in the pharmacy to 
optimise the efficiencies and service levels. The 
hospital will also remain an infectious diseases 
hospital in the future, so the infrastructure will 
form a sustainable part of the facility into the 
future,” explained Kirby.

As the leading auto manufacturer in the 
region, it was also fitting for the ToyotaReach 
programme to expand its scope of involvement 
to enable access to remote areas. “The KZN 
Department of Health identified a dire need to 
conduct contact tracing and testing in rural KZN. 
Toyota has therefore sponsored 10 Hilux 2.4 
SRX 4x4 Double Cabs for nine months with the 
expressed purpose of helping health workers reach 
these sometimes inaccessible areas. The vehicles 
will enable officials to first track down all close 

   President and CEO of TSAM, Andrew Kirby; GM of Corporate 
Affairs at TSAM, Jenny Maré; MEC for KZN Health, Nomagugu 
Simelane-Zulu; Premier of KZN, Sihle Zikalala and Mayor of 
eThekwini Municipality; Cllr Mxolisi Kaunda.

   President and CEO of TSAM, Andrew Kirby; MEC for KZN Health, 
Nomagugu Simelane-Zulu and Mayor of eThekwini Municipality; 
Cllr Mxolisi Kaunda signing the Memorandum of Understanding.

TSAM Pledges Support to KZN Health

continued on next page ...
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contacts associated with infected individuals, 
and secondly conduct testing to determine what 
further steps are needed to curtail the spread of 
the disease,” Kirby added.

The ToyotaReach package also includes the do-
nation of an additional 50 000 face shields to pro-
vincial health institutions. In the last few months 
Toyota has already donated 13 000 face shields – 
engineered and produced at its manufacturing 
plant in Prospecton, Durban – to institutions such 
as Prince Mshiyeni Hospital, Inkosi Albert Luthuli 
Central Hospital, Addington Hospital and King 
Edward Hospital. The latest consignment of face 
shields is destined for hospitals in the Zululand 
and Amajuba districts.

With regards to the timing of the announce-
ment of TSAM’s relief package, Kirby commented: 
“The reality is that this disease is not going to 
miraculously disappear; we want to prevent a 
flare up or second-wave spike which has been the 
experience in many other countries and also, the 
stats suggest that KZN may not be out of the woods 
yet. So yes, without a doubt COVID-19 is an ever-
present challenge and we are confident that we can 
still make a difference.”

Both the provincial Department of Health 
and the City of eThekwini welcomed TSAM’s 
intervention. Explained eThekwini City Mayor 
Cllr Mxolisi Kaunda: “Since this pandemic hit our 
shores, we have witnessed a strong collaboration 
between government and private sector in the fight 
against COVID-19. Toyota is one of the private 
sector companies that has been at the forefront of 
fighting this pandemic. We once again welcome 
this donation as it will go a long way towards 
minimising the spread of this virus. This is a clear 
indication that if government and private sector 

work together, we can overcome all developmental 
challenges facing the country.”

“It’s extremely pleasing and humbling to see 
an organisation such as Toyota choosing to lend a 
hand in such an effective and impactful way. For 
Toyota to make this donation when it has, on its 
own, been severely affected (in business terms) by 
the pandemic, shows its commitment to Ubuntu. 
It also shows that Toyota appreciates the value of 
investing in the livelihoods of our people. An ini-
tiative such as ToyotaReach is also an investment 
in the future of our country,” enthused Premier of 
KwaZulu-Natal, Sihle Zikalala.

In the last few months, TSAM has already 
donated more than 65 000 litres of sanitiser and 
thousands of face masks to the South African taxi 
industry, while 2 000 food parcels (each containing 
groceries to sustain a family of four for a month) 
were distributed to communities around the 
Prospecton Plant in Durban and Atlas Warehouse 
in Johannesburg. In addition, TSAM has also 

supported more than 270 schools in Gauteng and 
KwaZulu-Natal with readiness packs – includ-
ing face shields for all the educators, santisers, 
educational posters and IR Thermometers.

TSAM’s General Manager of Corporate 
Affairs, and champion of Toyota’s corporate 
social responsibility (CSR) initiatives, Jenny 
Maré added: “We also have a campaign called 
Safe to School Safe to Home which focuses on 
the safety of school children travelling to school 
and back home in minibus taxis. This project 
currently benefits a total of 24 schools in the 
Durban South region. Prior to the reopening 
of schools in early June, TSAM assisted 
operators and drivers of learner transports with 
sanitisers, decanting bottles and shared some 
educational pamphlets pertaining COVID-19 
prevention protocols.”

She explained that TSAM has a very robust 
CSR programme which, over the years has 
evolved to centre around four main pillars: Civic 
& Community Service, Road Safety, Education as 
well as Health & Human Service.

According to Maré TSAM’s ToyotaReach 
initiatives form part of an ongoing coordinated 
COVID-19 relief package to curb the spread of 
the virus as well as making a difference in local 
communities. Referring to Toyota’s pledge to KZN 
Health, she said: “It has become more important 
than ever for government and private sector to 
work together because neither can operate success-
fully in isolation from the other.”

Kirby observed that the Coronavirus and 
its economic ramifications have created unprec-
edented challenges in an incredibly short period 
of time, and that challenges continue to linger and 
grow. “We are also fully aware that our potential 
as an organisation cannot be wholly realised when 
livelihoods in our communities are compromised, 
and while our interventions are not going to solve 
all COVID-19-related challenges, we believe that 
they will make a difference – no matter how small,” 
he concluded. ■

... continued from previous page
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Toyota South Africa Motors (TSAM) has produced 
well over 30 000 face shields and donated 
thousands of these to the KwaZulu-Natal health 
sector, Toyota dealers, suppliers and Toyota staff 
across the country in its bid to mitigate the spread 
of COVID-19.

Prince Mshiyeni Hospital in Umlazi, Durban, 
was the first external benefactor and received 900 
face shields in April. A further 10 000 units were 
delivered to other hospitals and clinics during the 
month of May. An additional 50 000 face shields 
are also being donated to provincial health institu-
tions in KZN as part of the ToyotaReach initiative.

The initiative is in line with Toyota Motor 
Corporation’s (TMC) global commitment to do 
what it can to help curtail the spread of COVID-19, 
which has – over the past five months – become a 
major priority not only in South Africa, but glob-
ally. In fact, TMC, together with Toyota affiliates 
across the globe, has said that it is committed to 
prioritising the provision of face shields to medical 
facilities and local governments in the front-line 
against COVID-19.

Commented Andrew Kirby, President and 
CEO of TSAM: “We have long expressed that as an 
organisation, we are first and foremost a corporate 
citizen, and our motivation to build and supply face 
shields to the regional health sector of KwaZulu-
Natal stems from the values we hold dearly 
concerning respect for people, as well as the desire 
to make a difference in our communities. We hope 
that the personal protective equipment (PPE) being 
donated will help ease the pressure on the overall 
market for these products, so that there is enough 
supply for all sectors in the region.”

When the South African government an-
nounced it was relaxing lockdown regulations to 
Level 4 in May, TSAM supplied a further 4 000 
face shields to its local suppliers, while the Toyota 
dealer network and Toyota staff received a total of 
8 100 units. A further 10 000 units were provided 
to 10 hospitals and clinics in KwaZulu-Natal, 
including Inkosi Albert Luthuli Central Hospital, 
Addington Hospital and King Edward Hospital.

“Primarily, our efforts are geared towards 
helping suppress the spread of the virus, in 
addition to pledging our unwavering support 
to medical professionals on the front lines. We 

sincerely hope that our contribution in this regard 
plays a meaningful role in curbing the spread of 
Coronavirus,” said Senior Vice President of TSAM 
Manufacturing Group, David Fernandes

The expertise to design and produce face 
shields locally was accomplished through col-
laborating with other Toyota affiliates globally. The 
brackets of the Toyota-designed face shields were 
created to last longer than the plastic sheet that 
is attached to the frame. This allows for disposal 
of the plastic sheet and reuse of the brackets – 
thereby reducing the product’s environmental 
impact through recycling. The transparent shields 
produced by TSAM offer protection to the eyes and 
must still be used in conjunction with a mask. ■

Toyota’s Locally-Produced Face Shields 
Curb Spread of COVID-19

“10 000 units were provided 
to 10 hospitals and clinics in 
KwaZulu-Natal, including Inkosi 
Albert Luthuli Central Hospital, 
Addington Hospital and King 
Edward Hospital.”
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Toyota South Africa Motors (TSAM) has 
spent more than R10 million to assist the local 
taxi industry in the fight against the spread 
of COVID-19. The assistance has come in the 
form of more than 65 000 litres of sanitisers, 
thousands of face masks and COVID-19-related 
marketing initiatives.

“Toyota had already committed to these 
taxi support initiatives when the government 
introduced national lockdown regulations in 
March. We are pleased to have been able to flight, 
distribute and publish some of the marketing 
and educational material in the beginning of the 
lockdown when most South Africans were still 
coming to grips with what the Coronavirus is,” 
commented TSAM’s Senior Vice President of Sales 
and Marketing Leon Theron.

Some of the elements that were executed at 
the beginning of lockdown included COVID-19 
educational billboards at some taxi ranks as well 
as a commuter safety animation video that started 
flighting at the beginning of April. TSAM also 
created posters, flyers, vehicle decals and t-shirts 
that were distributed to taxi associations.

With regards to sanitisers, TSAM distributed 
a total of 2 000 × 25 litres, 3 000 × 5 litres, 20 000 × 
100 ml units, as well as 2 000 hand-wash dispens-
ers to regional taxi structures across the country’s 
nine provinces.

“While current lockdown regulations offer 
a glimmer of hope into life as we once knew it, at 
Toyota we believe that we need to continue our 
fight against COVID-19 as we now have more 
commuters using public transport compared 

to lockdown Levels 5, 4 and 3. We believe that 
our support with the distribution of sanitisers 
to the taxi industry went a long way in terms of 
mitigating the rate of infections in the local public 
transport system,” concluded Theron.

Please click here to view the Keep Safe 
Taxi advert. ■

Sanitiser Donated to the 
Taxi Industry

  TSAM Senior Vice President of Sales and 
Marketing Leon Theron.

“At Toyota we believe that 
we need to continue our fight 
against COVID-19 as we now 
have more commuters using 
public transport compared to 
lockdown Levels 5, 4 and 3.”
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At the end of June work began in earnest at the 
Toyota Parts Distribution Warehouse in Atlas 
Road, East Rand, where Toyota South Africa 
Motors (TSAM) is expanding the facility to 
double in size from 40 000m² to 80 000m². 
TSAM is investing a total of R365 million in the 
project and, when completed in 2021, the facility 
will be the largest automotive parts warehouse 
in the Southern Hemisphere. The investment 
is a reflection of TSAM’s commitment to both 
the South African economy and the local 
automotive sector. 

Said President and CEO of TSAM, Andrew 
Kirby: “This investment will also strengthen our 
position as a Toyota regional manufacturing 
hub with an ability to fully support any locally 
manufactured vehicle, regardless of its destina-
tion. This will further create an environment 
in which Toyota and the automotive industry 
can further expand operations, in turn ben-
efitting our local suppliers and the automotive 
component industry.”

The expanded parts distribution warehouse 
will allow TSAM to further improve the avail-
ability of service and replacement parts on all of 
its vehicles – including Toyota, Hino and Lexus. 

It will also support over 250 dealerships in the 
Southern Africa region, as well as 70 international 
destinations where proudly South African-built 
Toyota vehicles are found.

The current warehouse building was officially 
opened in 2012 and was designed to be environ-
mentally sensitive. It boasts a water collection 
and irrigation system aimed at reducing the total 
water consumption at the facility. There is also 
an underground retention tank with the capacity 
to hold up to 175 000 litres of rain water, col-
lected from the warehouse roof, and then drained 
through a bio-filter before being used to irrigate 
the landscaped areas. The new phase, currently 
under construction, will feature a 2 million-litre 
tank for the harvesting of rain water. 

Already a state-of-the-art mega distribution 
centre, the warehouse will be turned into an 
ultra-facility, absorbing all the operations from 
the company’s first warehouse of 22 000m2 located 
in Sandton.

Said TSAM’s Senior Vice President of Sales 
and Marketing, Leon Theron: “The sheer size 
and scale of the warehouse we are building is a 
clear indication that we are committed to the 
South Africa automotive sector, as well playing 
regional hub to the rest of the continent. We 
would like to remain Africa’s most popular 
vehicle brand and a reliable supply of parts flow-
ing through from our parts warehouse is integral 
to our strategy.”

While progress on the construction site was 
slightly hampered by lockdown in the months 
of April and May, both TSAM and developer 
Investec  – who built the original structure – are 
positive that the facility will be officially opened 
next year.

“The project has been delayed and will now 
also be impacted by the December holiday period. 

The original plan was to complete construction by 
the end of November, but we then lost two months 
due to lockdown. However, we are pleased that 
everyone involved in the project is working hard 
to minimise the impact of the delay,” explained 
Anand Pather, Vice President of Customer Service 
at TSAM.

He added that, from the outset of the project, 
both TSAM and Investec have been working 
closely in carefully managing every element of the 
brief. In fact, when the government introduced 
COVID-19 compliance measures prior to relaxing 
lockdown regulations in May, the construction site 
was set up to allow for screening, hand sanitisa-
tion as well as to encourage workers to practise 
physical distancing.

The design and layout of the Phase 2 facility 
has already been updated to promote physical 
separation and social distancing, accommodate 
space for temperature screening and ensure 
adequate ventilation. While the introduction of 
a second canteen was fortuitous, it will cer-
tainly assist with the efforts to encourage social 
distancing and ensure that no more than 50 
people are in either of the canteens at any point 
in time. ■

Parts Warehouse Expansion 
Gains Momentum

“There is also an underground 
retention tank with the capacity 
to hold up to 175 000 litres 
of rain water, collected from 
the warehouse roof, and then 
drained through a bio-filter 
before being used to irrigate the 
landscaped areas.”

“While the introduction of a 
second canteen was fortuitous, 
it will certainly assist with the 
efforts to encourage social 
distancing and ensure that no 
more than 50 people are in 
either of the canteens at any 
point in time.”

http://www.autolive.co.za
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Ask any dyed-in-the-wool petrolhead and they’ll 
tell you that Toyota 2000GT is one of the most 
iconic sports cars ever build. Launched in 1967 
through collaboration with Yamaha Motor Co., 
Ltd, a total of 337 units were manufactured before 
production came to an end in 1970. Featuring the 
latest Japanese technology of the time, it boasted 
a 2.0-liter DOHC straight six engine, four-wheel 
double-wishbone suspension, four-wheel disc 
brakes, radial tyres, magnesium alloy wheels, and 
retractable headlamps. It also had a rated top speed 
of 220 km/h, putting it on par with European 
sports cars of the day.

Prior to its official introduction the 2000GT set 
thirteen FIA world records for speed and endur-
ance in a 72-hour test at the Yatabe High Speed 
Test Track in 1966. Toyota entered the 2000GT 
in competition at home, coming third in the 1966 
Japanese Grand Prix at Fuji. It took its first win in 
the inaugural Suzuka 1000 Kilometres in 1966, and 
went on to win the 24 Hours of Fuji and the Fuji 
1000 Kilometres in 1967.

The 2000GT made a famous screen appear-
ance in the 1967 James Bond movie, You Only Live 
Twice, most of which was filmed in Japan. Two 
one-off topless models – fitted only with tonneau 
covers to simulate functioning convertible roofs 
– were made specially for the film. It is claimed 
a targa had been considered to accommodate the 
burly Sean Connery. This retained the original 
car’s fastback profile but eliminated rear side 
windows. Purportedly, Connery’s head stuck out of 
the top and a roofless version was fabricated in less 
than two weeks for the movie.

Building on this legendary history, Toyota 
Gazoo Racing (GR) recently announced that it will 
be reproducing replacement parts for the 2000GT 
as part of its Heritage Parts Project, and these will 
be sold both domestically and overseas.

The project will reproduce key replacement 
parts that were no longer available, and sell them as 
genuine parts to customers who aspire to continue 
driving their cherished cars. In May 2019 it was 
announced that GR would reproduce and sell 
replacement parts for A70 and A80 Supra models 

and the Toyota 2000GT will be the next model 
following on from this.

Efforts are underway at collaborating suppli-
ers, as well as Toyota plants and related divisions in 
preparation for the production of the reproduced 
parts. These will include gears, synchro hub and 
sleeve, gaskets and an oil seal kit, a bearing kit, a 
snap ring kit, thrust washer, shift fork and a ring 
gear set bolt. Information will be updated on the 
GR website and orders will be accepted.

In addition, reproduced parts may be 

purchased from Toyota dealers in the same way as 
normal genuine parts. However, due to the unique-
ness of the Toyota 2000GT, sales will be restricted 
to owners in order to prevent reselling. The number 
of parts sold will also be limited per car.

On the local front, Toyota South Africa Motors 
has embarked on a restoration of its own 2000GT 
heritage vehicle in and will be documenting 
this process.

For additional information visit:
www.toyotagazooracing.com/gr/heritage/. ■

  The Toyota 2000GT that appeared in You Only Live Twice, starring Sean Connery, was 
voted by Bond actor Daniel Craig as his favourite Bond car of all time.

  Toyota Gazoo Racing will be reproducing replacement parts for the iconic 2000GT.

Toyota to Reproduce and Sell Replacement 
Parts for 2000GT GR Heritage Parts Project

“On the local front, Toyota 
South Africa Motors has 
embarked on a restoration of its 
own 2000GT heritage vehicle 
in and will be documenting 
this process.”

http://www.autolive.co.za
www.toyotagazooracing.com/gr/heritage/
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The inspirational story of Paralympic star and 
Toyota ambassador Ntando Mahlangu features in 
a Netflix documentary, aptly titled Rising Phoenix, 
which launched at the end of August.

Rising Phoenix is a movie about the 
Paralympic movement; celebrating sportsmen/
women with disabilities.

The film features various Paralympic stars 
and aims to showcase their stories of triumph and 
what it takes – or has taken – to become a para 
athlete. It also traces the story of the Paralympic 
Games since the first official event was held in 
Rome in 1960 when 400 athletes from 23 countries 
competed for glory. Initially open only to athletes 
in wheelchairs, the 1976 Games saw the inclu-
sion of athletes with different disabilities for the 
first time.

The 1988 Summer Paralympics in Seoul 
was another milestone for the Paralympic 
movement. The event was held directly after the 
Summer Olympics, in the same host city and 
using the same facilities. This set a precedent 
that was followed in 1992, 1996 and 2000. It was 
eventually formalised in an agreement between 
the International Paralympic Committee (IPC) 
and the International Olympic Committee (IOC) 
in 2001, and in 2018 the two committees further 
extended their contract to 2032.

Directed by Ian Bonhôte and Peter Ettedgui 
(McQueen) and produced by John Battsek, Rising 
Phoenix is available for viewing on Netflix in over 
900 countries.

Said the humble and determinded Ntando: “It 
is an honour to feature alongside some of the best 
para athletes in the world,” commented Ntando, 
whose passion for the sport, a commitment to 
an unrelenting training regimen, self-sacrifice, a 
measure of natural ability, and perseverance have 
propelled him into the ranks of the world’s top 
young sporting stars.

Born in 2002 in the rural area of KwaMhlanga, 
Mpumalanga, the Toyota brand ambassador was 
diagnosed with fibular hemimelia, the absence or 
shortening of the long bone in the legs. This meant 
that his legs didn’t fully develop below the knees 
and a result, he spent much of his childhood in 
a wheelchair.

In 2012, he underwent an operation to 
amputate both his legs at the knee. Far from being 
daunted, in September that year Ntando, a learner 
at Afrikaanse Hoër Seunskool (affectionately 
known as Affies) in Pretoria, received his first 
set of blades through the South African Charity 

Jumping Kids, which supplies young amputees 
with prosthetics.

Ntando’s life was abruptly and fortuitously 
changed – he now had a new pastime and a new 
focus – his passion for athletics. Ntando has an 
ever-lengthening list of achievements and awards 
under his name since he started competing.

According to Glenn Crompton, Vice President 
of Marketing at Toyota South Africa Motors, the 
company is especially proud of Ntando. “At Toyota, 
we believe that movement and mobility are all 
around us. Sport has the power to connect people. 
This is where we learn the true power of sport – it 
can challenge us, inspire us and, most importantly, 
unify us,” he said.

As the Worldwide Official Mobility Partner 
of the IOC and the IPC, Toyota shares the vision 
to inspire people to push onward – past their 

finish line, past their impossible,” Crompton 
concluded. ■

Netflix Film Features Toyota 
Brand Ambassador

  Paralympic star and Toyota ambassador Ntando Mahlangu features in the Netflix 
documentary, Rising Phoenix.

  Glenn Crompton, Vice President of 
Marketing at Toyota South Africa Motors.
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