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BY ROGER HOUGHTON

Th e long-expected withdrawal from South Africa 
of General Motors aft er years of reputed heavy 
fi nancial losses, falling sales and sliding market 
share, coupled with an inability to reach the 50 000 
units a year production volume required to access 
the full benefi ts of the Automotive Production 
and Development Programme (APDP) has fi nally 
been announced.

Of course, besides the local fi nancial and sales 
woes, the US-based General Motors company un-
der CEO Mary Barra is now going to focus mainly 
on the Americas and Asia. It has already sold GM 
Europe (basically Opel/Vauxhall and GM Finance) 

to Peugeot Citroën and is bailing out of Europe 
other than taking a strange decision to press on 
with Cadillac and high performance Chevrolet 
models in that market. It is also closing its GM 
Holden operation in Australia this year.

Leaving countries such as South Africa and 
India was obviously a far easier decision than leav-
ing Europe aft er more than 100 years, they took 
this big step quickly when a suitor was available. 
(GM will continue to operate a production plant in 
India but will not sell its products in that country 
any more).

Fortunately for the bulk of GMSA employees, 
the Port Elizabeth manufacturing plant and head 
offi  ce facilities have been sold to Isuzu Motors SA, 
which was previously a joint venture between Isuzu 

Japan and GMSA. It is now a wholly-owned Isuzu 
entity. Th ere will obviously also be job opportuni-
ties for assembly line workers in the city when the 
Beijing Automobile International Corporation 
(BAIC) gets its manufacturing plant in Coega up 
and running.

Isuzu will also run the PE parts distribution 
centre and its dealers will look aft er the substan-
tial car parc of GM cars. Th e number of dealers is 
reportedly to be trimmed from 132 outlets to 90, 
while about 600 employees at the GM factory and 
head offi  ce will be retrenched.

At this stage, no announcement has been 
made regarding the future of the Opel brand in SA 
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Spin-Off Could See Mazda Bakkie Made Locally Again

GMSA’s Port Elizabeth manufacturing plant and head offi ce facilities have been sold to Isuzu Motors SA, which will also run the PE 
parts distribution centre and its dealers will look after the substantial car parc of GM cars.
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although a media briefi ng is sched-
uled for Johannesburg on June 8.

Fortuitously at almost the same 
time as GM announced plans to 
leave SA by the end of 2017, it has 
been revealed that Peugeot Citroën 
SA has been taken over by a Japanese 
company, VT Holdings. It now 
owns 51% of the local subsidiary 
of the French company, for which 
it paid about R23-million and this 
company’s range could now include 
Opel products.

VT Holdings started out 
originally as the Honda Verno 
Tokai dealership in 1983 and has 
subsequently grown signifi cantly, 
both in Japan and overseas. It is now 
one of the largest dealer groups in 
Japan, representing 22 franchises 
and is also the importer of special-
ised products such as Norton, KTM 
and Italmoto motorcycles as well as 
Lotus, Caterham and Saab cars. VT 
Holdings is also a major exporter of 
used vehicles from Japan, shipping 
them to 150 countries worldwide.

Th e company already owns 
several dealerships in SA indirectly: 
Hatfi eld Peugeot, Helderberg Fiat, 
and Alfa Romeo, as well as Suzuki 
outlets in Bryanston, Northcliff  
and Helderberg.

Now back to General Motors 
and Isuzu. Th e latter says it plans to 

make the Port Elizabeth factory a 
global source for Isuzu one-ton pick-
ups, medium, heavy, and extra-heavy 
trucks. Th is will help them raise 
output to at least the 50 000 units.

Unfortunately for Isuzu Motors 
SA it will have to soldier on with the 
current, sixth generation Isuzu KB 
for another couple of years as the sev-
enth generation is only expected in 
2019. However, it could add models 
like a range-topping Z-Prestige bak-
kie and the KB-based, seven-seater 
mu-X SUV, which is a competitor 
of the Toyota Fortuner and Ford 
Everest, but was not sold in SA as it 
would have been in direct opposition 
to the Chevrolet Trailblazer and to a 
lesser degree the Captiva.

South Africa did have a prede-
cessor of the Isuzu mu-X previously 
in form of the Frontier which was 
launched internationally in 1989 and 
sold here at the turn of the century.

Once the new generation KB 
goes into production in 2019 it 
could mean that the next Mazda 
BT-50 could be built alongside it. 
Th e reason is that the next BT-50 
will be based very much on the 
next Isuzu KB instead of the cur-
rent situation where the BT-50 is 
based on the Ford Ranger. Mazda 
and Isuzu already have a joint 
venture whereby Isuzu has been 
producing Mazda light trucks for 
the past 10 years.

Th is will benefi t Mazda, which 
is making a strong showing on its 
return to SA under its own banner 
instead of as part of the global 
Ford family. Th e fi nancial benefi ts 
will fl ow because the BT-50 will be 
made locally again, instead of being 
imported from Th ailand so it can be 
more competitively priced compared 
to imports such as the Nissan Navara 
and Mitsubishi Triton.

One feels particularly sorry for 
the GM dealers, many of them in 
large groups. Traditionally GM has 
been a big brand in SA, having been 
established in 1926. Subsequently 
many of the dealers built large facili-
ties and had big staff . Now they will 
have to resize as Isuzu outlets and 
look to doing business diff erently, 
which will possibly lead to multi-
franchising to stay viable.

Th is is in fact the second time 
that General Motors has departed the 
shores of South Africa. Th e fi rst time 
was in 1986 when GM divested from 
SA for political reasons. A manage-
ment buyout saw the establishment 
of the Delta Motor Corporation. GM 
bought a 49% share in Delta in 1997 
and took full control in 2004.

It may amaze some people to 
know that seven US and European 
brands have left  SA since 2008. Th ese 
are: SEAT (a Volkswagen subsidiary) 
in 2008, Saab and Cadillac in 2010, 
Daihatsu in 2015, Citroen in 2016, 
Chevrolet and Chrysler in 2017.

Admittedly there have been 
some new arrivals from India and 
China, but none of them built up a 
signifi cant market share yet.

Let’s hope no further established 
brands leave our country. ■
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GM dealers will now 
have to resize as 
Isuzu outlets and look 
to doing business 
differently.

MONTHLY SALES STATISTICS

The growing amount of advertising in AutoLive has made it necessary to relocate the four pages 
of detailed monthly vehicle sales analysis to the website www.autolive.co.za.

CLICK HERE to access

The popular Chevrolet Spark is one of the locally produced 
vehicles that has been axed.
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Editor’s Note
Aft er the many public holi-
days in April, May felt like a 
very long month. And it was a 
tough month too, with many 
challenges to contend with.

Of course GMSA’s an-
nouncement that it will be 
leaving local shores made eve-
ryone sit up and take notice. 
With the fate of Chevrolet sealed and Isuzu set to continue 
on its own there is still no clear picture on the future of Opel 
in this country. Th ose in the know say that an announce-
ment is imminent.

On a lighter note we take a look at the booming business 
of buying and selling vintage cars and Gumtree Auto’s Jeff  
Osborne gives some valuable advice on the subject. Nissan 
MD Mike Whitfi eld also shares some valuable insight 
into the potential of driverless cars to think and react like 
a person.

Another interesting read in this issue of AutoLive is Dr 
Norman Lamprecht’s 2017 Automotive Export Manual pub-
lication, which he produces annually on behalf of the AIEC. 
Lamprecht believes that the automotive industry’s signifi -
cance for South Africa is premised on its export earnings, 
investments, employment, contribution to the economy 
and multiplier eff ect. He warns that it is imperative that the 
constructive collaboration amongst all relevant role-players 
in the country continues to ensure that the industry’s future 
objectives are realised.

We take a trip down memory lane to celebrate 80 years 
of Isuzu and we explain why we’ve fallen in love with the 
new Suzuki Ignis.

On the commercial vehicle front we discuss a number 
of Chinese players and their infl uence on the market and 
discover why the Automobile Association is worried about 
lawlessness on our roads.

If you missed the recent SA Bike Festival at Kyalami 
we’ll bring you up to speed as we discuss the highlights, 
while the last page of AutoLive is the place to look if you 
want to stay abreast of all the hottest events in the industry.

As always it is our aim to keep you informed on all 
aspects of the South African motor industry, so there’s 
plenty of other relevant news too. We trust that you will be 
informed and entertained by this issue of AutoLive and we 
look forward to your feedback.

Liana Reiners,
Editor
liana@autolive.co.za

To advertise in  contact

Liana Reiners on 083 407 4600 or email on liana@autolive.co.za

Retail vehicle sales in April took the expected dive due to the four public holidays in the 
month with four, 4-day weeks which were more conducive to holidaying than buying new 
vehicles. Aggregate new vehicle sales of 34 956 units were 13.4% below the 40 348 vehicles 
sold in April last year.

Last year the Easter weekend fell in March, so if one combines sales for March and April 
in 2017 and compares them with the combined total of the same months a year ago then the 
drop is only about 5%, which is not so bad.

NAAMSA, commenting on the new vehicle sales statistics for April said that new vehicle 
sales in all segments, except for medium commercial vehicles, had deteriorated sharply dur-
ing the month, all registering double digit declines.

Overall, out of the total reported Industry sales of 34 956 vehicles, an estimated 31 479 
units or 90.1% represented dealer sales, 4.3% represented sales to the vehicle rental industry, 
3.1% to industry corporate fl eets and 2.5% to government.

Th e new car market at 22 452 units refl ected a decline of 13.7% compared to the 26 012 
new cars sold in April last year. Th e car rental Industry accounted for an estimated 5.2% of 
new car sales in April but this fi gure was probably understated since it excluded estimates of 
BMW SA and Mercedes car rental sales. (Th ese two companies continue to report only total 
sales in each category with no detailed sales breakdown).

Domestic sales of industry new light commercial vehicles, bakkies and mini buses at 
10 592 units during April refl ected a fall of 13.3%. Sales of vehicles in the medium and heavy 
truck and segments of the Industry recorded falls 3.8% and 12.1% respectively.

April export sales at 24 449 units showed a decline of 25.5% compared to the 32 832 
vehicles exported in April last year.

Following the modest improvement in new vehicle sales experienced during the fi rst 
three months of 2017, the outlook for the balance of the year turned negative on the back of 
the extra-ordinary political events at the end of March and early April.

Political and social polarisation in South Africa, together with prospects of lower do-
mestic growth over the short to medium term – continued to weigh on business confi dence 
and consumer sentiment. Domestic new vehicle sales were closely correlated with the overall 
performance of South Africa’s economy and confi dence levels. Th e key performance factors 
driving new vehicle demand included Gross Domestic Product growth, the direction of 
interest rates and the exchange rate. Th e International Monetary Fund (IMF) and several SA 
banks had revised downwards 2017 prospects for South Africa’s growth.

Th e slump in the latest Purchasing Managers’ Index reinforced expectations of a more 
diffi  cult economic environment characterised by a lower growth rate. NAAMSA anticipated 
that greater clarity would be forthcoming over the next two to three months regarding the 
impact of socio-political events on the direction of the economy and this would enable then 
the Association to resume projections on new vehicle sales. At this stage, the risk for new 
vehicle sales was on the downside.

Industry new vehicle exports would remain a function of the performance and direction 
of global markets. Indications for the global economy were reasonably positive with the 
latest IMF projections anticipating global growth at around 3.6%. Th is would benefi t vehicle 
exports to Europe, Australasia, Asia, the United States, and South America. NAAMSA 
anticipated that export sales would register upward momentum over the balance of 2017 
thereby continuing to contribute positively to South Africa’s trade balance. ■

Public Holidays 
Take Their Toll on 
April Vehicle Sales

mailto:liana@autolive.co.za
mailto:liana@autolive.co.za
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SA’S BUSIEST VIRTUAL AUTOS SHOWROOM

Matched Email Leads

Full Activity Reporting 
Including Stock Management

Secure GAIT 
Dashboard

Full Lead 
Reporting

Custom Branding Feed From Any Source Manual Uploading 
of Stock

Free Call Tracking

12 Images 
Per Vehicle

GAIT is a cutting edge, dealer-centric dashboard that gives you full 
control of your stock, leads and ad views. Proudly brought to you 

by the best-value autos platform on the market. 

More great features so you can sell more cars.

Standard
Standard GAIT package 

Access to GAIT dealer dashboard

Standard Dealer Ads

1 Bump Up per car per day

1st Call Tracking Number Free

Email leads matched to your 
dealership and vehicles

12 High Quality Images per vehicle

Select
Upgraded GAIT package with 

Access to GAIT dealer dashboard

Standard Dealer Ads

1 Bump Up per car per day

1st Call Tracking Number Free

Email leads matched to your 
dealership and vehicles

12 High Quality Images per vehicle

7 Day Top Ads 30% of your listings

Website or Social Media page

Rapid Stock Turnover

Get 3X more leads

With over 3 million visitors to our Auto section each month and 94 000 visitors each day, 
Gumtree Auto can accelerate your leads and sales. It comes with the  of 
no contract or sign-on fee. To discuss your individual dealership requirements or for 

additional info please contact 011 100 8600 or email nudixon@gumtree.co.za

12

http://www.gumtree.co.za/pages/autodealers
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BY JEFF OSBORNE
HEAD OF GUMTREE AUTOMOTIVE

In response to increased demand, online classifi eds 
site Gumtree SA has introduced a special vintage 
car category which already boasts over 350 listings 
of classic and vintage cars.

I myself am a vintage car restorer and the 
key is to fi nd a sturdy vehicle – and if possible a 
rare model – that can be restored by giving it an 
aesthetic overhaul. It’s very similar to the property 

market where buyers oft en search for a 
fi xer-upper house which they can turn 
at a profi t through some clever work. 
However, it can be extremely expensive 
to source the necessary parts and to fi nd 
someone who can do restoration work. 
It’s something that should be done for 
the love of the car, not as an investment.

Once you believe that you have 
found the car of your dreams, you need 
to establish as far as possible, the car’s 
history. Have the car checked by a tech-
nical person. It should be as original 
as possible.

Most marques have formed clubs 
which you can simply Google. Failing 
that, Th e Piston Ring Car Club is a good 
source of information. It is more than 
likely that you will be buying from a 
private individual , who is most un-
likely to give you any form of warranty. 
Bearing in mind, that the CPA provides 
no protection to the buyer in a private 
sale. So, you will most likely be buying 
“as is”, or voetstoots.

Th e new category on the Gumtree site means 
that consumers will be able to fi nd vintage cars 
more easily from both dealers and private sellers, 
drawing more attention to the rare fi nds and 
potential bargains and I believe there is defi nitely 
space in the market for more dealers to get into the 
vintage car space.

Th ere are already 700 rare classic cars up 
for grabs in the new category, with the biggest 

concentration thereof based in Cape Town. Models 
include favourites like the Frogeye Sprite, Ford 
Fairlane and several muscle cars from the 1970s. ■

Buying and Selling Vintage Cars is Buying and Selling Vintage Cars is 
a Booming Business in SAa Booming Business in SA

Opinion

Check out the LATEST Prices for South African Trucks
www.trucksmag.co.za

digital

You need to establish as far as 
possible, the car’s history. Have 
the car checked by a technical 
person. It should be as original 
as possible.

http://www.trucksmag.co.za
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End of the World as 
We Know it?

No more petrol or diesel cars, buses or trucks will 
be sold within eight years, according to a recent 
article in the British Daily Telegraph. Th e entire 
market for land transport will switch to electrifi -
cation, leading to a collapse of oil prices and the 
demise of the petroleum industry.

Th is is the forecast by Stanford University 
economist Tony Seba. His report, Rethinking 
Transportation 2020-2030, is causing spasms of 
anxiety in the established industries.

Seba’s premise is that people will stop driving 
altogether. Th ey will switch to self-drive electric 
vehicles (EVs) that are 10 times cheaper to run than 
cars that use fossil-based fuel. He says there will 
be near-marginal fuel cost and an expected vehicle 
lifespan of 1.6-million kilometres.

Seba believes only nostalgics will cling to 
car ownership. Th e rest will adapt to vehicles 
on demand. It will become harder to fi nd a 
petrol station, spare parts of anybody to fi x the 
2 000 moving parts that bedevil the internal 
combustion engine.

Dealers will disappear. ■

KIA to Build Cars in India
KIA Motors has signed a memorandum of under-
standing (MOU) with the State Government of 
Andhra Pradesh, India to build a new manufactur-
ing facility in Anantapur District.

Construction of the new manufacturing facil-
ity, KIA Motors’ fi rst in India and representing 
approximately a US$1.1 billion investment, will 
commence in the fi nal quarter of 2017. Th e manu-
facturing facility is expected to begin production 
in the second half of 2019 and produce up to ap-
proximately 300 000 units each year.

KIA plans to produce a strategic compact 
sedan and compact SUV especially for the Indian 
market at the new plant, which will occupy around 
23 million square feet (2.16 km2 / 536 acres) and 
incorporate facilities for stamping, welding, paint-
ing and assembly. Th e site will also be home to 
numerous supplier companies’ facilities.

Th e new facility in Anantapur will enable the 
company to start selling its models in India, and 
benefi t from further sustainable sales growth, lo-
cally and internationally.

KIA plans to commence local sales of cars 
produced at the new facility towards the end of 
2019, once mass production begins in Anantapur. 
Furthermore, the region’s fast-developing sup-
ply chain network and skilled labor force were 
other key reasons for the new investment by 
KIA Motors.

India is the fastest growing major new car 
market and the fi ft h largest in the world, with more 
than 3.3 million new cars sold in 2016. Forecasts 
suggest the country will become the third-largest 
car market by the end of 2020. ■

Rugby World Cup to be 
Driven by Land Rover

Land Rover and World Rugby recently announced 
that the vehicle manufacturer has renewed its 
worldwide partnership with the Rugby World Cup 
for the 2019 tournament in Japan.

Land Rover has supported rugby at all levels 
around the world for more than 20 years, including 
partnering with Rugby World Cup 2011 and 2015. 

Land Rover continues as offi  cial vehicle 
for 2019, as well as becoming offi  cial partner of 
Women’s Rugby World Cup 2017 in Ireland – a 
fi rst for the women’s game – and an offi  cial sponsor 
of the World Rugby Awards 2017 in Monaco on 
26 November.

Rugby World Cup 2019 will be staged in Japan 
from 20 September to 2 November 2019. ■

Audi is Most Innovative Brand
For the second consecutive time, Audi achieved 
overall victory in the Automotive Innovations 
Award in the premium manufacturer category. 
With this, the brand once again demonstrated its 
versatility and innovative strength in important 
future segments like aerodynamics, lightweight 
construction, connectivity and piloted driving.

“With 84 new improvements in the reporting 
period, Audi showed the most innovation of all 
brands (volume and premium brands) and is there-
fore the most innovative brand overall,” the jury 

stated in its explanation for the decision. Four sub-
ject areas were incorporated into the evaluation: 
automotive drive systems, autonomous driving and 
safety, vehicle concepts and body, and interface 
and connection. In addition, Audi garnered awards 
as the most innovative brand in the two last-named 
individual categories.

Th e Centre of Automotive Management 
and PricewaterhouseCoopers AG presented the 
Automotive Innovations Award for the fi ft h time 
this year. Th e award honors the most innovative 
car manufacturers and suppliers for the year. 
Over 1,162 innovations from 19 automobile 
manufacturers and 60 brands were considered for 
the award. ■

Porsche Celebrates 
One Million 911s

Earlier this month, in Zuff enhausen, the one-mil-
lionth Porsche 911 model – a Carrera S – rolled off  
the production line. Th e two-door, rear-engine car 
remains the most strategically important model 
in the product range and makes a huge contribu-
tion to maintaining Porsche’s position as one of 
the most profi table automotive manufacturers in 
the world.

Th e Porsche 911 established a new category 
and remains at the pinnacle of the premium 
sports car segment. In 2016 alone, 32,365 vehicles 
were delivered worldwide. Nevertheless, it has 
maintained its exclusivity over the decades and 
has become a coveted collector’s item. Th e quality 
of the 911 is legendary and as such, over 70 per 
cent of all 911s ever built are still ready to drive 
today. In addition, it can consistently be found 

Snippets

continued on next page 

Land Rover continues as offi cial vehicle supplier for Rugby World Cup 2019.
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at the top of quality rankings such as the “Initial 
Quality Study” from the US market research 
institute J.D. Power.

Its mythology has been cultivated by countless 
motorsport successes. Designed for both the road 
and track, no other sports car embodies this recipe 
for success quite like the 911. Over half of Porsche’s 
30 000 race wins can be credited to the iconic car. 
It thrills private motor sport enthusiasts around 
the world in numerous racing series.

Porsche has never strayed from the founding 
concept of the original 911. “But we have contin-
ued to enhance the technology of the 911, refi ning 
and perfecting the sports car”, said Oliver Blume, 
Chairman of the Executive Board of Porsche 
AG, “that’s why it remains a state-of-the-art and 
technically innovative vehicle. We have also been 
able to expand the model line very successfully 
through derivatives”.

One signifi cant factor in this success is 
the production site at the headquarters in 
Zuff enhausen, where all 911s are manufactured. 
Today, all two-door models – 911, 718 Boxster and 
718 Cayman – and their various derivatives are 
handled on one assembly line thanks to a sophisti-
cated production approach. Th e assembly workers 
are experts in up to 200 diff erent tasks and, with 
their passion and knowledge, they ensure that each 
Porsche is delivered in the quality that is typical of 
the brand. ■

Nissan GT-R is King of the Hill
The Nissan GT-R remains the fastest super-
car at the Simola Hill Climb, as proved by 
Wilhelm Baard, Reghard Roets and the R35 
Nissan GTR.

Baard repeated his successful 2011 Simola 
King of the Hill win by shattering the 40-second 
barrier on the last shootout-run for a time of 39.892 
seconds. It is the fi rst time in the history of the 

competition that a supercar managed to break this 
psychological barrier on the mountain  road.

“I dedicate this win to all of the Nissan team 
members who have put so much eff ort into prepar-
ing our R35 GT-R for this competition. What 
we achieved today is thanks to many months of 
preparation and practice,” said Baard.

Coming a close second was Desmond Gutzeit 
with his very powerful R32 GT-R. Gutzeit re-
corded the fastest time in the B2 class shootout for 

modifi ed saloon cars with four-wheel drive and 
forced induction.

Each racing class competes against the other 
for the class win, before the 10 fastest cars across 
all the classes compete for the King of the Hill 
(KOTH) title. Th is year there were separate KOTH 
races for the standard production supercars and 
modifi ed supercars.

For the class win, Gutzeit raced up the hill in 
40.312 seconds, while Baard completed it in 40.502 
seconds. In the King of the Hill shootout, Gutzeit 

recorded a time of 40.114 
seconds, the fastest time 
for him on the day and fast 
enough for the second spot 
on the modifi ed supercar 
podium. In the class for 
standard production super-
cars, Roets completed the 
shootout on Sunday with a 
time of 44.766 seconds.

For Nissan South 
Africa, the two 2017 
King of the Hill titles are 
another highlight in a 
busy year during which 
the company launched the 
MY17 GT-R. ■

Snippets
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Wilhelm Baard shattered the 40-second barrier on the last 
shootout-run for a time of 39.892 seconds.
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As the largest manufacturing sector in the coun-
try’s economy, vehicle and component production 
accounted for 33% of South Africa’s manufactur-
ing output in 2016, while the broader automotive 
industry’s contribution to the GDP was 7,4% (4,7% 
manufacturing and 2,7% retail).Total automotive 
industry exports for 2016 increased by a substantial 
R19,6 billion, or 12,9%, to R171,1  billion from the 
R151,5 billion in 2015 and comprised a signifi cant 
15,6% of South Africa’s total export earnings.

A record of 344 859 vehicles, along with a 
diverse range of automotive components were 
exported to 154 countries with the export value to 
52 destinations more than doubling on a year-
on-year basis. Th e UK, with 110 356 vehicles was 
South Africa’s top destinations for vehicle exports 
in 2016. Catalytic converters, the main purpose to 
reduce harmful emissions from vehicles, remained 
the most popular component exported followed by 
engines and parts, tyres and radiators.

Th e domestic automotive industry’s top 
export markets in value terms were Germany, with 
R46,8 billion, followed by the USA, with R22,6 
billion. Th e importance of the trade arrangements 
that SA enjoys with the EU, allowing for duty free 
vehicle and automotive component exports to the 
28 countries in the region as well as the AGOA 
trade arrangement with the USA, enhanced ex-
ports to these countries.

Exports to Africa also continued to perform 
relatively well with exports to 38 countries on the 
continent amounting to R31,3 billion in 2016. 
Opportunities relating to the proposed “Cape to 
Cairo” free trade area, including 26 African coun-
tries, as well as South Africa joining the BRICS 

coalition along with Brazil, Russia, India and 
China would contribute to the domestic automo-
tive industry’s export performance.

Th e import value of vehicle imports amount-
ed to R56,2 billion in 2016 compared to the 
R118,1  billion of vehicle exports, aligned with a 
third successive year of decline in the domestic 
new vehicle market and record vehicle exports. 
India was the top country of origin in volume 
terms for passenger cars and LCVs imported into 
South Africa in 2016, with 74 145 units, accounting 
for 25,3 % of the total light vehicles imported. Th e 
majority of high-volume entry-level models avail-
able in South Africa are manufactured overseas, 
mainly in India. Volkswagen’s Polo Vivo and 
General Motor’s Chevrolet Spark, which are manu-
factured in South Africa, are the two exceptions.
Th e value of Indian imports, however, was less 
than half of those imported from Germany, which 
included the premium brands.

According to Lamprecht only one or two 
selected high volume models are manufactured 
by each manufacturer in South Africa linked to 
export contracts to obtain economies of scale 
benefi ts, coupled with imports of low volume 
models. Th e domestic model mix is thus arranged 
to provide the most eff ective marketing combina-
tion of domestically manufactured and imported 
models to satisfy a consumer-driven market. South 
Africa currently has one of the most competitive 
trading environments in the world and in 2016 
off ered no fewer than 55 passenger car brands and 
3 458 model derivatives for consumers to select 
from. Th is aff orded car buyers the widest choice to 
market-size ratio anywhere in the world.

Imports of original equipment components 
used to manufacture the vehicles amounted 
to R88,0 billion and originated mainly from 
Germany, Th ailand and Japan. Capital intensive 
and complex components such as engines, gear 
boxes and electronic interiors components are 
mainly imported where the relatively low volumes 
make the projects not economically viable in the 
domestic market. However, signifi cant value add-
ing processes take place in South Africa where aft er 

the vehicles are subsequently manufactured on 
behalf of parent companies abroad and exported to 
global markets. Exchange rate weakness, especially 
relating to the US$, supported exports but placed 
signifi cant pressure on imported vehicles and 
imported content during 2016.

Although South Africa produced 58,5% of 
Africa’s vehicle production in 2016, the industry 
remains relatively small in a global context and 
with production of 599 004 units was ranked 22nd 
in respect of global vehicle manufacturing with a 
market share of 0,63%. Currency volatility, logistics 
costs and international economic developments are 
challenges the industry has to confront on a daily 
basis and which fall outside of the control of the 
automotive policy programme.

Th e automotive industry’s signifi cance for 
South Africa is premised on its export earn-
ings, investments, employment, contribution to 
the economy and multiplier eff ect. Th e vision 
under the Automotive production Development 
Programme (APDP) implemented in January 2013, 
is to double vehicle production in the country to 
around one million units per annum by 2020 with 
an associated broadening and deepening of the 
component basket in the country as well.

According to Lamprecht it is imperative that 
the constructive collaboration amongst all relevant 
role-players in the country continues to ensure that 
the industry’s future objectives are realised. ■

Only one or two selected high 
volume models are manufactured 
by each manufacturer in 
South Africa linked to export 
contracts to obtain economies of 
scale benefi ts.

Imports of original equipment 
components used to 
manufacture the vehicles 
amounted to  R88,0 billion.

Automotive Economic 
Value to South Africa

Dr Norman Lamprecht, Executive 
Manager of the National Association of 
Automobile Manufacturers of South Africa 
(NAAMSA) as well as the Automotive 
Industry Export Council (AIEC).

Dr Norman Lamprecht, Executive Manager of the National Association 
of Automobile Manufacturers of South Africa (NAAMSA) as well as the 
Automotive Industry Export Council (AIEC) released his 2017 Automotive 
Export Manual publication recently, which he produces annually on behalf 
of the AIEC. 
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BY MIKE WHITFIELD,
MD AT NISSAN SOUTH AFRICA

Autonomous driving technology is developing at a 
rapid pace. Business Insider publication’s research 
platform has forecast that there will be around 10 
million cars with various self-driving features on 
the road in the UK by 2020. But the closer we get 
to our ultimate goal of completely driverless cars, 
the more critical it becomes for manufacturers 
to ensure it’s safe for us to place these vehicles on 
the road.

It’s no secret that autonomous driving technol-
ogy has the ability to change lives and to save them. 
Not only is this technology expected to reduce 
serious traffi  c incidents, but it will also make auto-
motive transportation available to people who were 
previously unable to drive.

But as advances in autonomous driving tech-
nology continue, so important questions around 
the complexity of having these vehicles on the road 
continue to arise. For example, how can drivers 
learn to trust autonomous vehicles? How will 
vehicles communicate with drivers and alert them 
to the presence of other vehicles on the road? And, 
what actions will vehicles take aft er identifying 
objects, signs and other road infrastructure such as 
painted lanes?

Can Driverless Cars Handle 
Unpredictable Situations?

One of the biggest questions around the safety 
of this technology is what would happen in an 
unpredictable situation? Would the system make 
the right decision and navigate the vehicle through 
the scenario safely?

At the moment the autonomous driving 
technology used on roads is not fully autonomous. 
Nissan’s ProPILOT, for instance, still requires a 
driver to be present and ready to take over the 
control of the vehicle at any moment.

Th e technology, which went on sale in Japan 
last year, enables cars to drive autonomously in a 
single lane, including in heavy stop-and-go-traffi  c. 
It’s the fi rst time that a combination of steering, 
acceleration and braking has been operated in fully 
automatic mode, easing the workload of the driver 
in heavy traffi  c.

However, ultimate control and responsibility 
remains with the driver.

In fact, should the driver remove their hands 
from the steering wheel, a warning light will come 
on and an alarm will sound. Th e system will liter-
ally deactivate until the driver places their hands 
back on the wheel.

Th e day is fast approaching, though, when 
completely driverless cars will become a reality. 
When that day comes, the question of who takes 
control in an emergency situation will need to 
be answered. Particularly a situation in which 
the technology would be required to make an 
ethical decision.

For example, the decision to swerve and 
avoid hitting a pedestrian might endanger the 
passengers within the vehicle. How does the 
technology discern the right course of action in 
this instance?

Not surprisingly, the inability of autonomous 

vehicles to handle these unpredictable situations 
is one of the major stumbling blocks to a future of 
fully autonomous driving.

Meet SAM

Nissan’s Seamless Autonomous Mobility system 
(SAM) can navigate unforeseen situations such as 
accidents, road construction and other obstacles. 
Ultimately, SAM will help us realise a future 
in which autonomous cars can operate safely 
and smoothly.

Basically, SAM is smart enough to know when 
not to navigate a potentially dangerous situation by 
itself. Let’s say while driving you encounter an ac-
cident scene at which police are using hand signals 
to direct traffi  c, possibly against the normal rules 
of the road. In this scenario SAM will bring your 
vehicle to a safe stop and request help from the 
command centre.

Th is request is passed on to a mobility 
manager – an actual person who is using vehicle 
images and sensor data (streamed via the wire-
less network) to assess the situation, decide on 
the correct action, and create a safe path around 
the obstruction.

Th e mobility manager paints a virtual lane 
for the vehicle to drive itself through. Th en once it 
clears the accident scene, the vehicle again resumes 
full autonomy.

Th e great thing about SAM is that it’s able 
to learn from experience – and as autonomous 
technology improves, vehicles will require less as-
sistance from the mobility managers.

Th is technology will literally speed up the 
introduction of autonomous vehicles to our roads 
by decades.

Watch this space! ■

Ultimate control and responsibility 
remains with the driver.

Opinion

Cars of the Future will be Smart and Safe

Developed from NASA technology, SAM partners in-vehicle artifi cial intelligence (AI) with human support to help autonomous vehicles 
make decisions in unpredictable situations and build the knowledge of in-vehicle AI. This technology could potentially enable millions 
of driverless cars to co-exist with human drivers in an accelerated timeline.
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BY ROGER HOUGHTON

“South African vehicle manufacturers must put 
much more focus on growing exports of built-up 
vehicles into other African countries, despite the 
economic downturn on the African continent,” 
says Dr Norman Lamprecht of NAAMSA and the 
Automotive Industry Export Council (AIEC).

He was speaking in Pretoria at the launch 
of his latest annual, the SA Automotive Export 
Manual 2017 (read more on page 8), which gives 
details of worldwide exports of built-up vehicles 
and automotive components by local manufactur-
ers into the rest of the world.

“I am fully aware of the dire economic straits 
of many countries in Africa but still 1 022 348 
new vehicles were sold in Africa in 2016, with only 
a paltry 21 564 of those units having come from 
South Africa. Th is means there must be oppor-
tunities for these companies to grow the number 
of vehicles they ship to other African countries, 
remembering that this total stood at 80 293 units as 
recently as 2012.

“South Africa’s total vehicle production of 
almost 600 000 units in 2016 equated to 58.5% of 
output on the African continent, but virtually all 
the export component of this total went to coun-
tries outside Africa.”

Meanwhile exports of built-up vehicles 

into other countries in Africa remain very slow, 
although the rate of fall has declined recently. In 
fact, in April the monthly fi gure of 1 332 units was 
marginally up on the 1 218 vehicles shipped in that 
month a year previously. However, this 2016 fi gure 
was 46% lower than the fi gure for April 2015.

Th e year-to-date export fi gure of 7 472 units 
for the fi rst four months of 2017 was almost 10% 
lower than the 8 374 units exported into Africa in 
2016, but was a whopping 56% below the fi gure for 
the same period in 2015.

Toyota continued to lead the way in April but 
only shipped 679 units, while General Motors/
Isuzu Trucks surprised by exporting 335 units 
which allowed it to leapfrog Nissan (122) and Ford 
(67) which are the regular occupiers of the second 
and third positons behind Toyota.

Th e stronger-than-usual GM/Isuzu Trucks 
fi gure was not made up of a couple of big deals, 
but rather a good spread, ranging from 52 units to 
Zimbabwe, 45 to Niger (the only SA exporter to re-
port sales to this country in April), 49 to Ghana, 42 
to Zambia, 33 to Kenya and 28 to the Ivory Coast.

Despite its ongoing economic woes, Zimbabwe 
continues to be a good market for SA-made vehi-
cles, taking 156 units in April to top the ranking 
list of destinations. It was followed by Kenya (191), 
Zambia (133), Mauritius (125), Tanzania (117) and 
Uganda (114).

Toyota’s exports into Africa of 2 803 units 
for the fi rst four months of 2017 were 15% down 
on the fi gure for the same period a year ago, but 
it was still comfortably ahead of Nissan (2 379 
units) which has performed well in the past couple 
of months.

GM/Isuzu Trucks was a distant third on 1 135 
units, with Ford in fourth spot with only 274 units 
shipped into Africa.

Ghana was by far the biggest market for built-
up SA exports taking 1 411 units between January 
and April. Th e only other country to take more 
than 1 000 units was Kenya with 1 016. Th e other 
biggish markets were: Zimbabwe (702), Mauritius 
(652), Zambia (561), Uganda (304), Niger (282), 
Malawi (258) and Ethiopia (223).

Nigeria, which was the biggest market for SA 
vehicle exports for many years, is battling with try-
ing to establish its own vehicle assembly industry 
but is being held back by a very sluggish national 
economy as the oil price remains comparatively 
low. It reported imports from SA at only 65 units 
(45 Nissans and 17 Toyotas) between January 
and April. ■

SA Vehicle Manufacturers Need to Expand 
Sales into Other African Countries

“1 022 348 new vehicles were 
sold in Africa in 2016, with only a 
paltry 21 564 of those units having 
come from South Africa.”

A new Tiger Wheel & Tyre store has opened in 
Victoria Falls, bringing the brand’s store count 
to fi ve in Zimbabwe. Th e store is owned by Atish 
Naran and Rishi Magecha and managed by 
Shepherd Nyathi, ably assisted by a team of sales 
and fi tment personnel.

“We’re excited to introduce ourselves to 
motorists in the area,” said Nyathi. “Whether 
they’re new to the brand or familiar with us, they’ll 
fi nd this new store off ers the same full comple-
ment of services and world-leading wheel and 
tyre brands as other Tiger Wheel & Tyre stores in 
Southern Africa.”

Th e high-tech showroom is stocked to the 
raft ers with the world’s leading brands and a com-
fortable hospitality area will provide customers 

with something to take their minds off  business, 
while skilled technicians take care of work on their 
vehicle in the store’s one 
alignment and three 
fi tment bays.

On display and for 
sale is a wide range of 
tyres from brands that 
include Continental, 
Goodyear, GT Radial, 
Yokohama, Hankook, 
Michelin, Pirelli, 
BFGoodrich and Tiger 
Wheel & Tyre’s own 
exclusive Velocity tyre 
brand. Among others, 

wheel brands include TSW, Black Rhino, Racing 
Hart Concepts, and Turn 1T. ■

Fifth TWT Store Opens in Zimbabwe

The team at TWT’s new store in Victoria Falls, Zimbabwe.
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Despite the recent turmoil caused by the an-
nouncement of General Motors’ departure from 
South Africa, there was still plenty of reason to cel-
ebrate at Isuzu as Isuzu Japan commemorated its 
80th anniversary. Established in April 1937, Isuzu 
Motors Limited of Japan is now the sole owner of 
Isuzu Motors SA.

Th ere’s no denying that Isuzu has a strong 
heritage and a fi rmly established reputation as a 
manufacturer of rugged and reliable commercial 
vehicles and it continues to charge ahead in pursuit 
of reliability, durability, and eco-friendliness, both 
in SA and internationally.

Headquartered in Tokyo, Isuzu’s roots 
can be traced back more than a century, to 1916 
when the Tokyo Ishikawajima Shipbuilding and 
Engineering Company Limited was formed. It 
started out building trucks under licence from 
British company, Wolseley.  

Th ere were various acquisitions and mergers 
in the 1930s and 1940s, resulting in the eventual 
formation of Isuzu Motors Limited – Isuzu also 
being the name of a Japanese river. Translated into 
English it means ‘Fift y Bells”.

Isuzu established a diesel research committee 
in 1934 and poured its energies into the develop-
ment of diesel engines, a technology that had not 
yet been commercially established even in the ad-
vanced nations of Europe and North America. In 
1936 the company introduced the air-cooled 5,3-li-
tre DA6 diesel engine, followed three years later by 
the DA4, which went on to serve as the foundation 
of all later generations of Isuzu diesel engines.

Th ese were Japan’s fi rst commercial diesel en-
gines and marked a breakthrough in the history of 
diesel engine development. Automobile Industries 
was merged with two other companies into Tokyo 
Automobile Industries Company Limited in 1937 
and in 1941 the Japanese government designated 
the company as the only one permitted to manu-
facture diesel-powered vehicles. Th e company 
was renamed Isuzu Motors Limited in 1949 and 
established itself as an industry leader in diesel 
engine technology.

In 1968 Isuzu produced its 400 000th post-
war truck, and in 1970 the company’s annual 
domestic sales exceeded one million vehicles for 
the fi rst time. Such was Isuzu’s performance that 
it attracted General Motors’ interest and in July 
1971 an Affi  liation Agreement between Isuzu 
and GM was concluded in which the American 
giant obtained 34,2 per cent of the Japanese 
company’s shares.

Th e alliance soon took positive eff ect. An 
Isuzu one-ton pick-up designed and tested in Japan 
and Arizona, USA was simultaneously launched in 

America and South Africa in 1972 as the Chevrolet 
LUV (Light Utility Vehicle).

Th us the South African Isuzu story started in 
the early 1970s with the launch of the Chevrolet 
LUV (Light Utility Vehicle), in essence the fi rst 
Isuzu ‘bakkie’ which was imported from Japan. 
Local production of the LUV commenced in 1972 
at the Kempston Road plant in Port Elizabeth and 
in 1973 Isuzu-based trucks were introduced for the 
fi rst time.

Th e KB nomenclature, which is unique to 
South Africa, was fi rst introduced when the 
facelift ed LUV was released in 1979, but this time 
branded as an Isuzu KB.

By the start of the 1980s, Isuzu led the global 
industry in the fi eld of direct-injection diesel 
engines for light trucks, and in 1981 introduced a 
design that featured both high output and low fuel 
consumption and led the way with technology that 
made diesels more user-friendly.

Isuzu in South Africa continued to grow its 
brand reputation and market share, fi rmly en-
trenched as one of the top pick-up brands. In 2004, 
GM regained full control of the South African 
operation and, aft er investing R500 million in tool-
ing and facilities, welcomed the start of production 
of the 5th generation KB range.

By 2009, Isuzu had produced over 21 million 
diesel engines and was a key supplier to both 
General Motors and Renault. In South Africa the 
following year, KB D-TEQ pick-ups went to Gerotek 
auto test facility in Gauteng and successfully beat 

speed and distance records previously held by 
the Toyota Hilux. Each of the 1-, 3-, 6-, 12-, 24-, 
48- and 72-hour average speed records were bet-
tered by close to 10 km/h, and the 100, 200, 500, 
1 000, 2 000, 5 000 and 10 000 km average speeds 
were all improved by between three and 10 km/h. 
“Breaking these relatively new 72-hour speed and 
distance records has allowed us to demonstrate the 
tough constitution of these bakkies, their effi  ciency, 
reliability and durability under the most arduous 
conditions,” said a company spokesman.

Now in its 6th generation, the Isuzu KB contin-
ues the legacy established by the LUV as a refi ned 
and dependable product engineered to suit the fast-
changing needs of South African consumers.

Isuzu has produced almost 25-million diesel 
engines and its pick-ups are available in over 
100 countries. ■

80 and Still Going Strong

In 2012 a national competition was run to 
fi nd SA’s oldest running Isuzu. The winner 
was Singh Samsunder, the retired former 
owner of Shepstone Battery Works in Port 
Shepstone, KwaZulu-Natal, who bought his 
Isuzu KB almost-new in 1979. He still owns 
it today.

Samsunder’s Isuzu has covered well 
over 500 000 kilometres to date. ■

The Oldest Isuzu in SA

According to Oudtshoorn resident, Gerhard 
du Toit, the slogan “Isuzu Delivers” is more 
than just lip service.

He uses his Isuzu bakkie, which was 
originally purchased by his brother as 
a demo model in 1997, every day for his 
courier business.

Boasting a full service history, Du Toit’s 
Isuzu KB is still in excellent condition, 
running on all its original parts. ■

Over 1.5 million Kilometres and Going Strong
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We Drive

BY STUART JOHNSTON

I guess if I owned one of these new Suzukis I would 
call it Ingrid or Agnis. Ignis is one of those names 
that doesn’t translate so well to English. But what 
does translate brilliantly is the package Suzuki has 
developed for its lightweight, small-engined new 
range of cars.

Weighing in at a mere 850 kg, this new mini-
compact cross-over has quite astounding get-up-
and-go, considering it runs a 1,2-litre normally-
aspirated engine.

Th e engine pumps out 61 kW and 113 Nm, but 
what surprises is how much giddy-up there is off  
the mark – in fact you have to learn to modulate 
your right foot so as not to squeak away from 
the stoplights even when you don’t mean to. Up 
hills it’s okay if you use the fi ve-speed gearbox to 
maintain momentum, and it generally behaves like 
a 1,4-litre car, with pleasantly rorty induction noise 
if you rev it all the way to 6 200 rpm.

Suzuki makes plenty of marketing hay around 
the fact that the Ignis draws inspiration from a ‘70s 
Suzuki Fronte, a car designed by the great Italian 
Giugaro. Th ere are elements, such as the little 
pressed in styling indentations on the fl anks. More 
importantly, for me, is that the wheel arches are 
buff ed like they’ve spent time at the wealth-and-
racket club, and that the wheels are placed at all 
four corners.

Th at, and the fact that the Ignis has ground 
clearance only just shy of the fi gure for a Vitara 
SUV means it can straddle bumps and ruts beauti-
fully, even on, dirt.

Th e dirt road experience on the launch showed 
up a very rigid body shell and panel fi t, despite the 
car’s light weight. Th e steering feel is a little on the 
light side, but then it is, at heart, a city car.

So, all power 
to the Ignis. Th e 
base GL model 
costs R169 900, the 
GLX –with black 
wheel-arch cladding, 
black alloys and the 
like – costs R189 900, 
and the automatic 
clutch version, 
which is eff ectively 
an automatic in traf-
fi c, costs R204 900. 
Model-to-model 
those are quite heft y 
price jumps, but 
the base version is 
well priced. ■

The Ignis is certainly quite unlike any of its 
competitors in the looks department. It’s one 
of those designs one just can’t stop looking 
at. Sure, it won’t be everyone’s cup of tea but 
it’s edgy, modern and has a cute robustness 
about it that potential buyers will fi nd very 
hard to resist.

Part of the appeal of the Ignis is that it 
allows for some personalisation in terms of 
colour combinations and accessories so 
you can really jazz it up if you so desire. 
However, even in standard form the striking 
headlight clusters, clam shell bonnet and 
wide rear end draw plenty of attention on 
the road.

The interior is comfortable and 
surprisingly spacious for a vehicle of this 
size, with the instrument cluster well laid out 
and in the driver’s immediate line of sight. 
Worth a mention is the 260-litre boot, which 
can be expanded to 469 litres when the rear 
seats are folded fl at.

Standard equipment across all 
models include remote central locking, 
air-conditioning, electric power steering, 
and an MP3-compatible CD sound system 
with USB port and 12V accessory power 
socket. In the safety department dual front 
airbags, ABS anti-lock brakes, side impact 
protection beams, Isofi x child seat anchors 
and child-proof rear door locks are part of 
the package.

It didn’t take me long to fall in love with 
the Ignis. But then, what’s not to love? It 
epitomises everything Suzuki stands for and 
the company is – after all – really good at 
making small cars with big hearts. ■

Liana’s Thoughts

Everyone Loves IgnisEveryone Loves Ignis

A very rigid body shell and panel 
fi t, despite the car’s light weight.
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BY STUART JOHNSTON

Evolutionary, rather than revolutionary, is the 
ongoing theme with the new mid-life update on the 
iconic VW GTI.

Th e changes mainly consist of new lights and 
bumpers. Up front LED lights are now standard 
for the GTI, as they are at the rear. Inside there’s a 
new, larger infotainment monitor in the centre of 
the dash. Optional is a new Discover Navigation 
Pro system with gesture-control. And, okay, power 
has been up-graded from 162 to 169 kW. With 
only the DSG gearbox available now (damn), the 
0–100 km/h time is 6,4 seconds

Wheel styling is much the same, the GTI com-
ing standard with an eighteen-inch alloy called 
the “Milton Keynes”. R-line packages are available 
on lesser-engined versions of the new Golf range 
which also gets the news updated look. Th is is 
not to be confused with the actual R model, the 

all-wheel-drive 213 kW rocket, due for launch here 
in July, along with the diesel version of the GTI, 
known as the GTD.

Th is “diesel GTI” will have 130 kW, but the 
same torque as the petrol GTI. It’s been in Europe 
for a long time, and it will be interesting to see 
how it does here. South Africa hasn’t developed a 
tapering off  in diesel interest the way the Europe 
has, preferring to concentrate on all the fuel-saving 
benefi ts diesels can impart, rather than smog-
related issues.

Whatever, the petrol GTI behaves and rides 
just like a proper performance hatch should. 

It’s always great to re-sample the GTI, because, 
for the writer, it remains the benchmark of hot-
hatches in the way it holistically encompasses 
its superb chassis and suspension set-up (much 
more comfortable than most competitors) with 
a free-revving, sweet-sounding motor in a way 
that no other manufacturer has yet been able 
to crack.

Small wonder it is still the best selling hot 
hatch here, a position it has held since the very fi rst 
version made its presence felt in South Africa 45 
years ago. Price of the new GTI, before options, 
is R545 800. ■

We Drive

BY STUART JOHNSTON

A number of subtle tweaks to the 2017 GLA 
crossover-compact SUV saw Mercedes-Benz take 
the opportunity to run a refresher course on the 
entire A-Class compact range for motoring media 
in the fi rst week of May.

Th e launch drive around the southern regions 
of Cape Town saw the GLA, A Class and CLA 
being put through its paces in many parts of the 
original launch route for the A-Class, which took 
place some three years ago.

I was happy to be in the GLA 200d over 
the bumpy section between Cape Point and 
Scarborough, as this proved that, of the current 
A-Class derived range, the GLA has by far the best 
body integrity of the range, enabling the fi tment 
of more supple suspension systems, particularly in 
the less porting derivatives.

In fact the GLA comes with comfort suspen-
sion as standard, giving marginal ride-height 
increase as well, and, as standard higher profi le 
tyres on 17-inch rims.

Th e GLA has subtle upgrades to interior trim, 
new LED headlights and tail lights, and some 
aerodynamic refi nements in the A-pillar area and 
wing mirrors to reduce wind noise. Th e new GLA 
is also the only cross-over-compact SUV to now 
employ a surround camera for parking. Another 

comfort tweak is the hands-free operation of the 
tailgate, to assist in loading up armfuls of shopping 
bags, and the like.

Th e GLA remains the pick of the A-Class-
derived bunch, because of its more rigid body-shell 
and resultant better feel of overall quality. It also 
has a nicely-integrated rear end style, particularly in 
the (upgraded) tail section. Engines range in power 
outputs from the 100 kW diesel in the 200 d to 280 
kW in the Mercedes-AMG GLA 45 4MATIC. ■

Mercedes-
Benz GLA

Golf GTI 
7.5
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Take JMC as an example. It is a key player in the 
Chinese market, with commercial vehicles as its 
core focus. Th e company has been ranked as one 
of China’s Top 100 Listed Companies for many 
consecutive years. Its overseas sales and service 
network is also expanding with rapidly increas-
ing volumes enabling JMC to become the biggest 
exporter of China’s light-duty diesel commercial 
vehicles and to be recognised as an independently 
manufactured vehicle export base by the Ministry 
of Commerce and National Development and 
Reform Commission of China.

Locally, JMC works hard to ensure that quick 
and effi  cient service and parts supply. and parts 
are always in supply. Th e company is investing in 
South Africa for the long term and continues to 
expand its dealer network.

Which brings us to the Vigus bakkie. With 
prices ranging from R249 990, the gap in pricing 
between the Vigus and some of its more estab-
lished competition can’t be ignored, especially if 
you’re shopping on a budget. In fact, there’s no 
denying that the Vigus represents really good value 
for money.

Looks-wise the six-model Vigus range is by no 
means ugly. It has middle-of-the-road kind of styl-
ing and certainly looks the part of a serious double 
cab bakkie.

As far as the interior is concerned, standard 
specifi cation levels are good, with electric win-
dows, a radio and adjustable seats off ered on all 
models. Th e layout certainly can’t be faulted and 
all things considered, the cabin is a comfortable 
place to be, and very spacious for even passengers 
in the rear. Of course higher-specced models gain 
additional comfort features.

Th e ride quality on tar can’t be faulted and 
there’s very little body roll. On gravel or wet roads 
the ride becomes a bit bumpy though.

In terms of performance, two engine options 
are available. Th e fi rst is a 2,4-litre diesel unit with 
88 kW and 290 Nm of peak torque on off er. Th e 
second powerplant is a 2,4-litre petrol unit off ering 
95 kW and 201 Nm of peak torque. All models 
are fi tted with a manual transmission and fuel 
consumption fi gures range from 8- to 10,7-litres 
per 100 km.

Th e Vigus is no slouch either and top speed 
for the diesel models is 160 km/h. Th e petrol ver-
sions perform slightly better and are capable of 
 reaching 165 km/h.

On the safety side, the Vigus is equipped with 
ABS and integrated electronic brakeforce distribu-
tion (EBD). It also has airbags for the driver and 

front passenger, seatbelts for fi ve, rear parking 
sensors and automatically locking doors.

Th e top-of-the-range model is the Vigus 
SLX 4×4 diesel with manual transmission and 
its makers insist that it is for both work and 
play, thanks to plenty of interior comfort and a 
generous cargo area. Interior highlights include 
an integrated centre console, a multi-function 
steering wheel, leather seats and a touch screen 
infotainment system.

Th ere’s no denying that the JMC Vigus 
represents really good value for money but it’s by 
no means a luxury bakkie. It’s a great leap forward 
for JMC and although the bakkie is a little rough 
around the edges it’s a really good budget buy.

Still worried about buying Chinese? Don’t be. 
Vehicles from that country continue to improve in 
terms of build quality, performance and function-
ality. JMC’s Vigus is a case in point. It might not be 
the most refi ned or advanced but it is certainly up 
to the task, particularly if budget constraints are 
a consideration.

And to sweeten the pot even further, JMC cur-
rently off ers R25 000 cash back when you purchase 
a Vigus. What are you waiting for? ■

The ride quality on tar can’t be 
faulted and there’s very little 
body roll.

Its makers insist that it is for both 
work and play.

Bakkie on a Budget
Why do people buy Chinese vehicles? Because they’re cheap. Not for the advanced technology, not for the great 
styling but because they offer good value for money. And while in the past cheap has inevitably been synonymous 
with nasty as far as some Chinese offerings were concerned, nowadays one can get quite a lot of bang for your buck.
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Corporate Social Responsibility

Th ree additional local organisations have received 
funding towards furthering the good work they do 
in the Nelson Mandela Bay Metro. Th e Volkswagen 
for Good Initiative handed over cheques to the 
value of R506 600 to the three deserving local 
charities bringing the total amount disbursed by 
Volkswagen in 2017 to local charities and non-
profi t organisations to just over R2.8 million.

Th e three benefi ciaries are Young 
Entrepreneurs Foundation, PE Mental Health 
Society and St. Francis Hospice. Each organi-
sation will receive a portion of the donation 
from Volkswagen.

Th e Young Entrepreneurs Foundation (YE) 
teaches children, aged 7 to 15 years entrepreneurial 
and fi nancial literacy skills. Th is helps the children 
start and grow their own micro-enterprises in a 
fun and experiential way. Th e programmes run 
over 30 weeks and schools are utilised as study 
centres. One of their goals is to inspire youth and 
change their lives.

Th e Port Elizabeth Mental Health Society 
has been in existence since 1939. Th e organisation 
renders a holistic service to people with disabilities 
and psychiatric illnesses. Th eir services are avail-
able to all people in the Nelson Mandela Metro 
irrespective of their personal circumstances. Th e 
programmes create awareness of mental health is-
sues and are discussed in the form of workshops in 
order to change the mind-set of the general public. 
Th e programmes and workshops help decrease the 

levels of vulnerability and marginalization that 
people with disabilities live with.

Th e St. Francis Hospice was established in 1986 
as a faith based palliative care hospice. Th e Hospice 
provides a holistic service of palliative care to short 
life expectancy patients by fi lling the gap in termi-
nal service care through the off er of medical and 
nursing care as well as psycho-social support.

“I am proud that VWSA through the 
Volkswagen for Good initiative is able to play a 
part in the diff erence that these organisations 
make in the lives of the residents of the Nelson 
Mandela Bay Metro,” said Th omas Schaefer, 
Volkswagen Group South Africa Chairman and 
Managing Director. ■

From left to right:  Remmington Zokufa (Board of Trustees –Volkswagen Community 
Trust), Limeez Arends (PE Mental Health), Trevor Wiblin (St. Francis Hospice), Ansulene 
Prinsloo (Young Entrepreneurs Foundation) and Nkosinathi Clay (Community Trust)

More NGO’s Get Support from VWSA

Learners from Magidigidi Primary celebrated their 
new school library sponsored by G.U.D. Holdings 
on 11 May 2017.

Th e school is situated in rural Ixopo, KwaZulu 
Natal where the closest library is over 20km away. 
G.U.D. Holdings responded to the learners thirst 
for knowledge with the sponsorship of a container 
library stocked with books and reading mate-
rial valued at over R100, 000.00. Th e bold and 
brightly coloured red container stands library out 
proudly against the rural landscape of rugged hills 
and valleys.

“It has been a privilege to support the learners 
and educators of Magidigidi Primary. We believe 
that investing in the education of children provides 
the greatest resource to our country. We hope the 
learners of Magidigidi Primary will enjoy their 
new library,” said Ian Law, Sales & Marketing 
Director, G.U.D. Holdings. ■

Magidigidi Primary Celebrates New Library

Magidigidi Primary Container Library
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He was also prominent during his time in South 
Africa as an accomplished automotive engineer 
and founded Superformance, a specialist car 
tuning company. He is also an inventor of several 
products, including the Twister, an accessory for 

pool cleaners, the HeeBeeGeeBee head massager, 
and the CITS two-stroke engine technology, for 
which he is looking for a fi nancial backer.

Th e revolutionary CITS technology is ex-
plained in the article below by Mark Hinchcliff e 

which he published re-
cently in his online publi-
cation, Motorbike Writer 
at www.motorbikewriter.
com in Australia. ■

A Sydney engineering company has developed 
a new two-stroke engine that they believe could 
be used in motorcycles. It’s called Crankcase 
Independent Two-Stroke (CITS) and was invented 
by former South African motorsport engineer 
Basil  van Rooyen, Director of CITS Engineering, 
St Ives.

He says advantages over four-stroke are 
that the CITS engine is more powerful, lighter, 
smaller, cheaper, more economical and with 
lower emissions.

Two-stroke motorcycles have been phased out 
in recent years by tough pollution laws and fuel 
economy targets.

However, KTM has released a raft of new 
direct-injection two-strokers and Honda 

recently registered patents for direct-injection 
two-stroke engines, so they look like making 
a comeback.

Basil’s CITS also uses direct injection, but has 
a by-pass valve that replaces the throttle and pro-
vides progressive cylinder deactivation ensuring 
minimised pumping losses.

It also uses a typical four-stroke’s oil sump and 
does not mix the oil with the fuel in the combus-
tion chamber like normal two-stroke engines. 
CITS therefore eliminates total-loss lubrication of a 
typical two-stroke.

“CITS technology is applicable to any engine 
application from V-twins of 25 to 125kW up to 
V12s of over 1000kW for hospital generators etc,” 
he says.

Th e prototype was built on an 800cc V-twin 
Suzuki Boulevard crankcase, to which were 
adapted Rotax 800 Etec parallel twin cylinder-jack-
ets and heads, cut into two to make this adaption 
possible and to fast-forward the proof-of-concept 
stage, confi rming fi ve major predictions and 
secure patents.

Th ey are:
 ■ It runs under load without thermal or 
lubrication issues on clean petrol;

 ■ the novel pivoting inlet valve can pivot at 
7000rpm;

 ■ the by-pass valve replaces the need for a 
throttle, and the pumping losses throttling 
causes;

 ■ the engine runs smoothly; and
 ■ that the three-times-higher primary 
compression ratio becomes a three-times-
more-powerful de-compression ratio on 
induction.

Basil hopes to sell the royalties to his invention to 
engine manufacturers, rather than making any 
engines himself.

He is currently seeking an investor or a motor 
manufacturer as a partner for the fi nal stage to 
commercialisation. Basil says the cost and weight 
per kilowatt with CITS engine technology can be 
less than half that of popular three- and four-cylin-
der four-stroke engines.

Th e prototype Rotax 800cc Etec two-stroke 
produces 148hp (110kW) compared with the 
Suzuki Boulevard 800 which makes 66hp (50kW).

Th e Rotax with CITS has three times higher 
decompression, runs on pure fuel and has 70% 
reduced vibrations.

Basil says he envisages a lower rpm version 
with about 90hp (67kW) at 5500rpm would be suit-
able for most applications.

Th e CITS concept needs no changes in today’s 
production methods. Visit www.citsengine.com.
au/ for further details. ■

Basil van Rooyen … Racing Car 
Driver, Engineer and Inventor

Former SA 
racing ace 
Basil van Rooyen.

Basil van Rooyen had a distinguished career in South African motor racing, winning races, and 
championships in a variety of cars, but probably best known for his exploits in a Lotus Cortina, 
Chev CanAm and Ford Mustang, before emigrating to Australia 30 years ago. He lives in Sydney.

The two-stroke CITS engine.

http://www.motorbikewriter.com
http://www.citsengine.com.au
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Close on 90 per cent of South African motorists 
believe compliance with the laws of the road has 
worsened over the past two years. And, according 
to a recent survey by the Automobile Association 
(AA), nearly 75 per cent of people also believe 
the attitude of motorists towards one another has 
deteriorated over this period.

Conducted in April, the results of the survey 
form part of ongoing research by the AA into 
driving conditions, driver attitudes, and driver 
behaviour on the country’s roads.

Nationally the results show 88 per cent of 
motorists believe adherence to the rules of the 
road is worse since 2015, which is consistent across 
provinces with results ranging between 83 to 100 
per cent. In Mpumalanga, for instance, 83 per cent 
of drivers believe non-adherence is getting worse 
while in the Northern Cape and North West prov-
inces, 100 per cent of drivers hold the same opinion.

“Th ese results are actually quite breath-taking 
as they seem to indicate, once again, that most mo-
torists believe the problems on South African roads 
are someone else’s fault. Given our country’s high 
Easter road fatality rate, this attitude implies not 
enough motorists are taking responsibility for their 
actions, which is worrying,” the AA noted.

According to the results, just over 55 per cent 
of motorists nationally believe visible policing on 
roads has also declined, with only 13 per cent of 
respondents saying they think it has improved 
since 2015.

“A more pragmatic approach is needed to deal 
with the issues on our roads. In addition to having 
more traffi  c offi  cers on our roads, law enforcers 
need to be given the necessary resources to ef-
fectively do their jobs. But road safety doesn’t only 

reside with traffi  c 
offi  cials; the entire 
justice system needs 
to be involved to 
ensure off enders are 
aware there are puni-
tive consequences 
for their actions. 
And, road users must 
also play their part. 
Reckless and negli-
gent driving is some-
thing every driver 
can avoid, but, it 
seems, too many are 
shirking their duty to 
be responsible motorists,” the AA lamented.

In addition to the overall belief that abiding 
by the laws of the road has worsened, is a belief 
road conditions have also slid since 2015. Close 
on 61 per cent of motorists nationally said overall 
road conditions have deteriorated over the past 
two years, with common problems being pot-
holes, missing or damaged road signs, and faulty 
traffi  c lights.

Overall road conditions, however, appear 
to be better in the Western Cape; 29 per cent of 
respondents in this province said road conditions 
were getting better, compared to 38 per cent who 
said they were getting worse. In Gauteng, only 10 
per cent said conditions were improving, while 67 
per cent said they are getting worse.

Faulty traffi  c lights are also a major cause of 
concern, especially in metropolitan areas where 
faulty lights in the morning and aft ernoon add 

to congestion, and traffi  c problems. Among the 
respondents, 45 per cent said the situation with 
faulty traffi  c lights is worsening, while 40 per 
cent said the situation remains unchanged. Close 
on 13 per cent of respondents said the situation 
is improving.

“Th is survey again highlights that too many 
drivers believe road traffi  c laws don’t apply to 
them, which, when combined with what is per-
ceived to be lower police visibility, is perhaps part 
of the reason for our country’s high road fatality 
statistics. Unless driver attitudes improve, in ad-
dition to more eff ective policing, the carnage on 
South African roads will continue unabated,” the 
AA concluded. ■

Driver Attitude Remains a Key Issue

Reckless and negligent driving is something every driver can avoid.

Close on 61 per cent of motorists 
nationally said overall road 
conditions have deteriorated over 
the past two years.

Just over 55 per cent of motorists 
nationally believe visible policing 
on roads has also declined.

Too many drivers believe road 
traffi c laws don’t apply to them, 
which, when combined with what 
is perceived to be lower police 
visibility, is perhaps part of the 
reason for our country’s high road 
fatality statistics.

http://www.intelligosolutions.com
mailto:sales@intelligosolutions.com
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Beijing Automotive Works (BAW) Beijing and 
the IDC will invest R250 million in the expansion 
and upgrade of its New Era Assembly Facility in 
Springs, Gauteng.

Th e facility currently assembles semi 
knocked-down (SKD) kits of the popular BAW 
Sasuka taxi for the South and Southern African 
market. Th e investment and subsequent expan-
sion of the facility will see it change to a full 
assembly facility of complete knock-down (CKD) 
kits of the Sasuka and widen its export reach to 
more countries in Africa.

Preparations for the new facility have already 
started and it is expected to be completed by March 
2018, when the fi rst South African produced 
Sasuka taxis will roll of the production line.

Th e investment creates fertile soil for the fur-
ther localisation of parts and components, which 
can be sourced from South Africa’s well established 
component manufacturers. BAW South Africa are 
also investigating the op-
tion of exporting certain 
parts and completed 
components to other 
BAW manufacturing 
facilities, including BAW 
China.

Apart from a general 
upgrade of the plant and 
facilities, the investment 
will enable the con-
struction of a new body 
assembly plant, paint 
plant, trim plant, a larger 
component warehouse to 
support full production 
and a brand-new parts 
and accessory warehouse.

Th e expansion is expected to add an additional 
100 permanent jobs, in positions ranging from 
production to quality assurance, logistics, aft er 
sales, marketing, management and supervision. ■

Working Wheels

FAW in South Africa was recognised as the Best 
Distributor for 2016 at the FAW Import and Export 
Corporation’s annual Global Sales And Marketing 
Conference in China recently. Th e award was re-
ceived by Mr Richard H. Leiter, executive director 
of FAW SA.

Mr Wang Zhijian, President of the FAW 
Import and Export Corporation explained: 
“Th is award stands for the united spirit of FAW 
employees and Dealer partners who jointly tackle 
regional and global challenges. It is awarded in 
recognition of singular collaboration between all 
teams and all individuals working for the company 
or dealers in – sales; aft ermarket; service and 
support; parts and maintenance; and fi nance and 
Insurance. It acknowledges these teams that have 
worked according to a co-ordinated strategy with a 
single unifi ed vision.”

One of FAW SA’s 2016 highlights happened in 
the second half of last year when the Coega-based 
plant near Port Elizabeth saw its 2 000th locally 
built truck roll-off  the production line, aft er just 
two years of production. Th e company also fl our-
ished in the export market, having one of the most 
consistent month-on-month export drives in the 
SA truck building industry. Th e company exceeded 

the 200-unit mark in exports into African coun-
tries in just a year of exports.

Th e Coega-plant has also been the bedrock 
for further investments in the region as a number 
of China-based industrial giants have visited 
Coega to see fi rst-hand what the region can off er 

in infrastructure, logistics and labour. Th e FAW 
SA plant, at a start-up cost of US$60 million, was 
the fi rst massive investment by a China-based 
company in the Eastern Cape region. A number of 
China-based companies are considering following 
suit, based on FAW SA’s successes. ■

The investment creates fertile soil 
for the further localisation of parts 
and components.

FAW SA Recognised in Global Arena

Mr. Richard H. Leiter, Executive Director FAW SA accepting the award.

BAW to Invest R250 Million in Local Plant

Mr Zhang Wei, CEO of BAW South Africa.
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Engen Petroleum launched their annual Driver 
Wellness programme earlier this month. Truck 
drivers were invited to receive free voluntary health 
screenings at the Kranskop 1 Stop North and 
South Bound on the N1 Highway, Bela Bela and the 
Vaal 1 Stop on the N3 Highway as part of Engen’s 
Driver Wellness Initiative. 

Running until the end of October, the 
programme will reach 21 sites in fi ve provinces. 
Operated nationwide at Engen Truck Stops and 
retail service stations, drivers are off ered free vol-
untary screenings in mobile clinics. Th ese are con-
ducted by qualifi ed nurses and councillors where 
blood pressure, cholesterol, diabetes, tuberculosis, 
BMI (Body Mass Index) and HIV/AIDS are tested.

According to Engen’s Corporate 
Social Investment Manager, Mntu 
Nduvane, the main aim of this initiative 
is to improve health through awareness. 
“Education helps to remind drivers and 
our employees why their health is impor-
tant and how life choices impact on their 
well-being. Ultimately this increases their 
health, safety and productivity.

“Engen’s Driver Wellness campaign 
continues to have a massive all-round 
impact. Th is includes both on the drivers 
and their families, who benefi t from 
reduced exposure to diseases and greater longevity 
of a breadwinner, and of course on the company 

itself, in terms of improved worker productiv-
ity, skills retention and disease management,” 
Nduvane concluded. ■

TRUCK STOP & RETAIL SITES VENUE DATE TIME

Kimberly Truck Stop Cape Town Road, Kimberly 26-Jun-17 17:00-22:00

Springfontein Truck Stop Plot no 3, N1 Highway, Springfontein 27-Jun-17 07:00-17:00

Kokstad Truck Stop BG Truck Stop Main Road Kokstad 31-Oct-17 10:00–17:00

Upington Truck Stop De Drift Plaza, Erf 1070, Louisvale, Upington 11-Jul-17 07:00-17:00

Progress Service Station 35 Thompson Avenue, Bizana 07-Jul-17 10:00–15:00

Mosselbay 1 Stop N2 Mosselbay 28-Sep-17 10:00–17:00

Gone South Engen Truck Stop No 1 Old Grahamstown Road, Swartkops 23-Oct-17 17:00–22:00

East London Engen Truckstop 16A Settlers Way, Gately, Wesbank, East London 25-Oct-17 17:00–22:00

Airport Motors 9 Breezyvale Rd. Orange Groove 26-Oct-17 10:00–17:00

Gateway Truck Stop N1  Highway, Beitbridge Border Post, Musina 05 & 06 Oct 2017 06:00–15:00

Market Gateway Majorie Street, City Deep 17-Oct-17 09:00–15:00

Highveld 1 Stop N & S Bound R21 Highway 11-Oct-17 07:00–15:00

Engen Swartland 1 Stop N7 National Road, Philadelphia 29-Sep 11:00–15:00

Engen Winelands 1 Stop North N1 National Road, Joostenbergvlakte 01-Oct 10: 00–13:00

Engen Winelands 1 Stop South N1 National Road, Joostenbergvlakte 01-Oct 14:00–17:00

Engen Kempston Truck Stop Gunner Circle, Epping Industrial 02-Oct 07:00–12:00

Engen Offers Drivers Free Health Tests

http://www.linkedin.com/company/suzuki-auto-south-africa
https://www.facebook.com/SuzukiAutoSA
https://twitter.com/Suzuki_ZA
http://www.suzukiauto.co.za
http://www.suzukiauto.co.za
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“Th ere is a signifi cant swing by the operators of 
trucks in South Africa towards alternative trans-
missions instead of a manual gearbox,” said Ernie 
Trautmann, Vice President of Hino SA. Speaking 
at a media briefi ng at the Nampo agricultural show 
in Bothaville. He went on to say: “Hino has the 
route of off ering a fully automatic transmission in-
stead of automated manual transmission (AMT).”

“What is very important for a truck operator 
is the fact that comparative tests have shown that 
Hino 300-Series truck fi tted with a six-speed fully 
automatic transmission is, on average, signifi cantly 
more economical than a similar truck fi tted with 
AMT. We conducted an in-house test over three 
diff erent routes and then had the results verifi ed by 
an independent party using proper test equipment. 
Fuel costs can equate to between 40-60% of truck 
operating costs, depending on the type of opera-
tion, so we are delighted with the results of this fuel 
economy comparison.

“Hino is the only Japanese truck manufac-
turer off ering a fully automatic transmission in 

the medium category and will extend this option 
to its 500-Series heavy trucks when a new model 
is introduced to South Africa in the last quarter 
of this year. Th e new range will also provide us 
with a 6×4 model which we have not had before,” 
added Trautmann.

Pre-production build of the new 500-Series 
truck is already under way at the Hino SA manu-
facturing facility in Prospecton. Technical teams 
from Hino factories in Japan and Th ailand are 
assisting in the setting up of the assembly require-
ments for the new truck.

“Th e launch of the new 500-Series Hino will 
be the fi rst model introduction where we are able 
to off er our range of service and full maintenance 
plans as well as extended warranties which were 
developed last year in conjunction with Toyota 
Financial Services,” added Trautmann.

Hino and its network of 65 dealers coun-
trywide is continuing to focus on promoting 

and implementing its value-added aft er-sales 
off erings namely Hino service and maintenance 
plans, 2-year parts warranty and extended vehicle 
warranty which are increasingly important to 
truck operators in these tough economic times. 
Toyota Financial Services is backing up the Hino 
SA team and is already fi nancing more than 
30% of sales. Developing a used truck franchise 
is another project currently in the mill with the 
Hino SA team.

Th e Hino Vice President also gave the 
journalists at Nampo an insight into the com-
pany’s learnership programme for attracting 
younger people to work at Hino dealerships. 
Th e programme began in February and has 12 
delegates who spend one week a month at the 
Toyota Academy of Learning in Sandton and the 
remainder of the month in their dealerships. Th e 
scheme has been accepted so enthusiastically that 
dealers want it to be off ered every year instead of 
the planned two-year cycle.

Delegates sign a contract with their dealer-
ship to stay with them for at least two years aft er 
completing the learnership.

“Th is is a very positive step as our research has 
shown that more than 70% of Hino sales volume 
is concluded by salespersons who are 50 years or 
older,” explained Trautmann. “We need to attract 
younger people into the trucking business as many 
of our current sales force will be retiring.”

Commenting on the truck market this year 
the Hino Vice President said that sales in the fi rst 
quarter were better than expected showing the 
industry was surprisingly resilient.

“Public holidays impacted on sales in April, 
but combining truck sales for March and April 
this year and comparing them with the combined 
fi gures for these two months last year there is not 
a big diff erence in volume. We, at Hino, are still 
sticking with our original prediction of a market 
of 26 500 trucks and buses this year, which is 
still below a market of 30 000 plus units which 
is what we really need to grow the industry,” 
explained Trautmann. ■

“We need to attract younger 
people into the trucking business 
as many of our current sales force 
will be retiring.”

Pre-production build of the new 
500-Series truck is already under 
way at the Hino SA manufacturing 
facility in Prospecton.

Fuel costs can equate to between 
40-60% of truck operating costs.

Working Wheels

Hino Chooses Automatic Transmission 
Over AMT to Save Fuel

Hino South Africa once again tailored its comprehensive display at the annual Nampo 
Harvest Day show in Bothaville to appeal to the farming community.
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BY ROGER HOUGHTON

Th e South African motorcycle industry and related 
businesses put on a brave showing at the second 
SA Bike Festival, powered by Discovery Channel, 
at the Kyalami Grand Prix circuit at the weekend. 
Th ey did this despite slow sales and little hope of 
improvement soon.

Virtually all the major distributors had im-
pressive display stands with a host of gleaming two 
wheelers and a sprinkling of three-wheelers and 
four-wheel off -road quads as well as a few jet-skis.

Th e related industries had even more display 
stands than previously and there was plenty of en-
tertainment laid on as well as a wide variety of food 
and drinks stalls. Th e weather played along too.

However, for many of the hordes of visi-
tors the high point was being able to ride the 
latest models around the iconic Kyalami circuit, 
albeit riding behind a marshal who kept the 
pace reasonable.

Speaking at the media briefi ng Lachlan 
Harris, the National Director of the Association of 
Motorcycle Importers, and Distributors (AMID) 
said that this organisation was negotiating with the 
relevant authorities on several matters.

Th ese included the diffi  culty in obtaining a 
motorcycle licence, the way in which boosting 
the sale of motorcycles as commuters will reduce 
traffi  c congestion and the abolition of import 
duty – and possibly VAT – on the purchase price of 
safety helmets.

Harris said AMID 
did not believe it was 
necessary for holders 
of car driving licences 
to have to undertake 
a special learners’ 
licence test to ride 
a motorcycle. He 
went on to say that in 
certain markets, such 
as Poland, holders 
of car licence could 
ride smaller capacity 
motorcycles and scoot-
ers without a special 
two-wheeler licence.

Th is ruling had 
resulted in powered two-wheeler sales doubling 
in Poland.

Harris explained that the lengthy process of 
getting a motorcycle licence in South Africa was 
an inhibitor to getting more people on two-wheel 
commuters which could make a big impact in 
reducing traffi  c congestion.

“Research on a busy Belgian freeway had 
shown that motorcycles and scooters made up only 
2% of the vehicles travelling on this road over a 
certain period and it was extrapolated that if the 
number of these powered two-wheelers increased 
to 10% it would result in 40% less congestion on 
this freeway, as well as lowering exhaust emis-
sions,” said Harris. “A modal switch to 25% 
powered two-wheelers and the remainder cars and 

trucks would totally 
eliminate congestion 
in terms of time loss 
by travellers.”

Th e national 
director of AMID 
went on to say that the 
current import duty of 
20% on safety helmets 
should be abolished as 
there was no longer a 
local helmet-making 
industry to protect and 
the latest, high tech 
protective helmets 
were now very costly. 
In fact, in the United 
Kingdom there is not 
even VAT on the pur-
chase price of a helmet 
as it is considered an 
essential contributor 
to cutting road deaths 
and serious injuries.”

As usual there were several new models 
launched at the festival, adding to what is already 
an over-populated market with a vast choice 
whether one is looking for an off -roader, outright 
race bike, super bike, tourer, or cruiser.

An interesting development on the KTM 
stand was the introduction of new generation 
two-stroke models that comply with the latest 
Euro emissions regulations due to some innovative 
technology. Th is is an interesting development as 
it seemed two-stroke engines were a thing of the 
past as it was diffi  cult and expensive to clean up 
their emissions.

KTM had a huge display of 50 motorcycles that 
included a replica of the company’s fi rst attempt at 
building a contender for the world Moto GP cham-
pionship which started this year. It is amazing how 
this company has grown since it was founded by 
two Austrians as a motorcycle manufacturer in 
1954. Today it is the largest motorcycle manufac-
turer in Europe and has the Swedish Husqvarna 
brand as a subsidiary.

Most of the other major players in the local 
market – Honda, Suzuki, Yamaha, BMW, Ducati, 
Cayenne and Harley Davidson – all had impressive 
stands, while Chinese brand Zontes also had a sub-
stantial display area. Niche players at the festival 
included Indian, MV Agusta, Aprilia, Hyosung, 
Beta, CanAm, Polaris and Linhai.

Kawasaki was a big name not at the show as 
was its local business partner Triumph, which has 
particular appeal to me as a lover of classic style 
motorcycles. Th is interest meant that I spent a long 
time looking at the impressive classic and custom 
motorcycles displayed on the fi rst fl oor of the 
pit building.

Overall, it seemed a wide-ranging and 
professional event for motorcycle enthusiasts 
and a bold step to bolster this side of our SA 
motor industry. ■

Brave Showing By SA Motorcycle Industry

KTM had the biggest stand with 50 motorcycles on display.

There was an impressive display of beautifully restored classics at 
the show. Here we see the contrast of an immaculate 1983 Yamaha 
Chappy and a white 1965 BMW R69S.
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Events

A huge turnout of classic Porsches is expected at 
Concours South Africa 2017 at Sun City from 4 to 
6 August.

It is expected that up to 15 Porsches from 
the 1960s to the 1990s will be entering South 
Africa’s only multi-marque Concours com-
petition, to be held once again at the beauti-
ful resort in the Pilanesberg, a two-hour run 
from Johannesburg.

One of the enthusiastic Porsche entrants 
is Tony Vaughn of Dainfern, who is expected 
to show at least three, and possibly four, of his 
classic Porsches.

“Th e whole idea with proper concours com-
petitions is that you don’t want someone to come 
along with a car straight off  the showroom fl oor 

and win, just because it is clean, 
but hasn’t been used,” said 
Vaughn.

Th is, of course, won’t 
happen with Concours South 
Africa, because there’s an age 
cut-off . And in addition, the 
cars are divided into decade 
categories. But which car takes 
the overall prize is a question 
that won’t be answered until 
the cars line up for the 2017 
event in the fi rst weekend 
of August.

Tony waxes lyrical about 
the need for a competition such 
as Concours South Africa, which embraces cars of 
all manufacture. “I love showing my cars. People 
get such pleasure out of seeing classic cars, and that 
makes my day.”

Th is year’s Concours South Africa will be 
run over three days at Sun City, starting with  an 
international conference on Value in the Classic 
Car Market held on Friday, 4  August, 2017. 

Final judging will be held on Sunday, 6 August, 
when the winners will be announced at a glam-
ourous prize giving.

Entries for 2017 will be limited to 150 over a 
number of categories.

For more information on how to enter 
Concours South Africa 2017, visit www.con-
courssa.co.za. ■ 

TRUCKX 2017 is to be 
hald on July 12 and 13 at 
the Kyalami Race Track 
and will be joined by 
two other major events – 
FLEETX and IMHX. Th e 
three events will provide 
extensive networking 
opportunities over the 
two-day programme.

Th e fi rst day sees the conference and show 
open with an enviable line-up of speakers and 
exhibits, from cars and light commercials to heavy 
and extra heavy vehicles and even racing trucks, 
many of which will be available for test drives 
around Kyalami’s handling track.

Vehicle displays will be supported by exhibits 
from a variety of service providers, among them 
tanker and trailer manufacturers; tyre suppli-
ers; parts distributors; telematics, insurance and 
fi nance providers; fuel and lubricant companies; 
refrigerated transport specialists; driver training 
and road safety advisers; environmental agen-
cies and fl eet service experts. If it’s got to do with 

transport, mobility or materials handling, we’ll 
make every eff ort to ensure it’s there!

Also on the fi rst day, Th e TRUCKX 
Conference will see a power house line-up of 
speakers and panelists who will address a variety 
of topics pertinent to the sector – from choosing 
the right road to profi tability to AARTO updates; 
from the importance of truck safety compliance 
to autonomous drive vehicles; from the impact of 
the Internet of Th ings on logistics operators to the 
benefi ts of technology in reducing on-road costs.

Day two will be devoted to representatives of 
the fl eet industry, with the programme following 
much the same format. 

Th e FLEETX 
Conference, aimed at 
owners and operators 
of passenger and light 
commercial fl eets, 
will begin at 9:00 am. 
Again, a top-notch 
line-up of speakers and 
panelists will address 
topics pertinent to the 

sector – from breeching new mobility frontiers 
to why fl eet managers should think like bankers; 
from the benefi ts of driver monitoring to tailor-
ing fl eets to meet specifi c business needs; from 
overcoming the burden of vehicle management 
to the value of reconditioning in preserving 
vehicle life.

Th e aft ernoon will be set aside to off er del-
egates the chance to explore the exhibits, test drive 
vehicles and network with colleagues.

For more information, please visit 
www.truckx.co.za or contact Leané du Plessis 
on 082 494 8594 / leanedp@ctrack.co.za. ■

TruckX 2017 will be Bigger and Better

Concours SA 2017 is Set to Raise the Bar

Porsches are sure-fi re favourites amongst classic car fans.

“The whole idea with proper 
concours competitions is that 
you don’t want someone to come 
along with a car straight off the 
showroom fl oor and win.”

mailto:leanedp@ctrack.co.za
http://www.concourssa.co.za
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