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ALLOWS MANUFACTURERS 
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Manufacturer Auto Parts Organiser (MAPO), a Pretoria-based IT innovator, is enabling an increasing number 
of car companies to make informed parts pricing decisions, with the end result being a more competitive 
aftermarket environment for the consumer.
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Specialising in the automotive fi elds, 
MATO achieves this by analysing 
and researching recommended retail 
price data across a number of brands 
which subscribe to the service. Th is 
includes drilling deep into the pricing 
of over 500 individual components 
and looking at the trends for the same 
item across the marketplace.

Importers and distributors will-
ingly supply this information and 
while it may seem to be commercial 
suicide to share it, it is available in the 
public domain anyway and the in-
dustry is embracing MAPO research 
results as a quick and accurate way to 
identify strengths and weaknesses in 
their own pricing. With a clear pic-
ture, parts management and fi nancial 
analysts at these companies get a bet-
ter idea of what interventions may be 
required.

Feedback from local manufac-
turer has been extremely positive, the 
general feeling being that it provides 
real value when it comes to assess-
ing competitiveness. Th e informa-
tion also has the potential to be a 
game-changer in the hands of the 
motoring public.

In addition, MAPO can provide 
a total cost of ownership fi gure in 
seconds, taking into account tyres, 
fuel, insurance and other factors. It 
also calculates running costs when 
a vehicle is in or out of a service or 
maintenance plan, with the time and 
distance parameters fully customis-
able to present all possible scenarios.

For example, the running cost 
for a car with a 45 000 km service 
plan may look impressive measured 
up until that point, but a calculation 
over 90 000 km can tell a very diff er-
ent story.

Th e soft ware also calculates the 
all-important cost-per-kilometre 
down to three decimal points. While 
this may seem excessive, for compa-
nies running huge fl eets, measurable 
diff erence on even a fraction of a cent 
per kilometre can add up to hundreds 
of thousands of rands per month. 
MAPO enables OEMs to scrutinise 
past, present and forecasted parts 
pricing data – even before they 
launch a new vehicle – to see how 
they stack up and what’s needed to be 
competitive in the car hire and fl eet 
environment.

“As long as we have key informa-
tion such as parts pricing and service 

intervals we can analyse running 
costs and by looking more closely at 
the pricing of individual or baskets of 
parts we can rapidly highlight prob-
lems,” explains Gerhard Coetzer, 
MAPO’s chief executive. “Th is could 
be as simple as an incorrectly cap-
tured price or a more complex one 
where the import trail has too many 
middlemen resulting in a high landed 
price. And our soft ware is not re-
stricted to cars: its functionality can 
be applied to almost any product and 
we are already getting interest from 
the mining, motorcycle and trucking 
industries.”

One of the system’s best features 
is that the unit of measurement can 
be changed, so running costs per 
hour – as used in the aircraft  mainte-
nance industry or for stationary ma-
chinery – can also be measured.

“Our USP is the ability to take 
a mountain of information and put 
it into a user-friendly system which 
can be easily maintained. We’ve de-
veloped a number of tools that will 
red-fl ag anomalies relative to com-
petitors or allow the user to search for 
information in a very specifi c way, all 
of which adds up to improved market 
intelligence,” concluded Coetzer. ■

 continued from previous page
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Editor’s Note
Another month gone and 
there’s still no light at the 
end of the tunnel. Once 
again sales are down across 
the board.

It was still a busy month 
though as new models con-
tinue to fl ood onto the lo-
cal market. In this respect, 
the rest of the year will also 
be rather exciting, with the 
much-anticipated introduction of the Ford Mustang being 
one of the highlights to come before the end of 2015.

In this issue we look at various aspects of the industry.
Th e Frankfurt Motor Show certainly provided us with its 

fair share of automotive eye candy and provides some inter-
esting insights into the future of mobility. We bring you some 
of the highlights.

It’s always interesting to hear from industry leaders on 
the state of the market. Roger Houghton caught up with Audi 
boss Paul Sansom, who prefers to focus on keeping existing 
customers happy rather than chasing increased sales volumes.

As can be expected, the slump in new vehicle sales 
has meant renewed interest in the pre-owned market and 
with many vehicle owners opting to buy or sell privately, 
Gumtree continues to provide a trusted and reliable portal. 
Likewise, the AIDC continues to make a valuable contribu-
tion to the industry through its various programmes, projects 
and workshops.

With the semi-fi nalists in the local Car of the Year 
(COTY) competition announced earlier this week, the results 
of the Women on Wheels Women’s Car of the Year competi-
tion makes for very interesting reading. South Africa’s female 
motoring enthusiasts and scribes voted the Volvo XC90 as 
the overall winner. Only time will tell if it can repeat this feat 
in COTY. 

On the commercial vehicle front, MAN proudly intro-
duced its new Euro 5-compliant fl agship truck-tractor and set 
out to prove its pedigree on an epic African adventure. I’m no 
expert, but it could just provide them with the competitive 
edge in our embattled market.

Finally, AutoLive contributor Brent Ellis tells us what 
it’s like to get behind the wheel of a Ferrari and live the high 
life for a day. If that doesn’t distract you from the doom and 
gloom that is the local vehicle market, nothing will.

Speaking of doom and gloom, I feel it is my responsibil-
ity as a glass-half-full kind of person to end off  by saying: 
Go Bokke!

Liana Reiners,
Editor
liana@autolive.co.za

MONTHLY SALES STATISTICS

The growing amount of advertising in AutoLive has made it necessary to relocate the four pages 
of detailed monthly vehicle sales analysis to the website www.autolive.co.za.

CLICK HERE to access

BY ROGER HOUGHTON

Vehicle sales in South Africa slowed in 
August as the economic downturn and de-
clining business confi dence began to bite 
aft er retail sales had held up surprisingly 
well in the fi rst half of the year. Sales for the 
month were down across all channels: deal-
er, rental and government. Th e good news is 
that exports of built up vehicles are booming.

Total new vehicle sales in August at 
51  055 units showed an 8.2% decline com-
pared to August last year. On a year-to-date 
basis the drop is 3.3% aft er eight months of 
the year and several motor companies are 
revising their sales forecasts downward for 
the full year.

Passenger car sales fell 7.8% in August 
compared to the same month a year ago, and 
on a YTD basis the fall is 4%.

Th e picture in the LCV, MCV and heavy 
truck and bus markets was no brighter in 
August. LCV sales fell 7.8% YOY while total 
truck and bus sales were down 15.5% YOY 
and 6.1% YTD.

“Consumers and business have been un-
der pressure all year, but July’s interest rate 
hike and the rand’s dismal performance this 
past month have taken a toll on the new ve-
hicle market,” said Simphiwe Nghona, CEO 
of WesBank’s Motor Division. “New vehicle 
sales are regarded as a leading indicator for 
the country’s GDP. Looking at the monthly 
sales, which continues to trend down-
wards, it could be an ominous sign of things 
to come.”

WesBank’s data showed  a sizeable in-
crease in the demand for balloon payments. 
Th e number of deals incorporating balloon 
payments increased by 32%, year-on-year, 
with nearly a quarter of all new cars fi nanced 
making use of the facility. Additionally, the 
value of the balloon – the portion of the bor-
rowed amount that will need to be repaid as 
a lump sum – has crept past the 30% mark.

Toyota continued to lead the way in to-
tal sales for August and is also on top on a 
year-to-date basis with Volkswagen in its 

customary runner-up spot. Ford remained 
third ahead of GMSA/Isuzu Trucks.

Toyota has, in fact, extended its lead over 
the Volkswagen Group in terms of unit sales 
year-to-date. Toyota sold 79 230 units in 
the fi rst eight months of the year compared 
to Volkswagen’s 63 724 which means that 
Toyota has extended its aggregate lead from 
10 649 units at the end of August last year to 
15 506 units at the same time this year.

However, in terms of exports in August 
it was Mercedes-Benz way out in front with 
7 769 units shipped, followed by Volkswagen 
(6 024), BMW (5 994) and Ford (3 015). 
Nissan had a disappointing export month 
with only 361 units shipped across the bor-
der with GMSA/Isuzu also faring poorly 
with only 326 units exported.

Th e battle of the one-ton bakkies for the 
No. 1 spot not only in this market segment, 
but also in terms of overall market leadership 
saw Ford’s Ranger (2 465) pip Toyota’s Hilux 
(2 449) in the month of August. But the 
Hilux continued to frustrate Ford by retain-
ing the year-to-date lead by a slim 153 units 
from the Ranger. Th is fi ght will defi nitely go 
down to the wire in December.

Volkswagen Vivo retained its grip on the 
lead in passenger car sales with 2 711 units 
sold in August.

Trading conditions remain extremely 
challenging for the retail motor industry 
but this month is seeing some very attrac-
tive off ers to attract buyers as it is the end 
of a quarter where dealers will be striving to 
meet sales targets to ensure lucrative incen-
tive pay-outs. ■

Vehicle sales slowing as economic downturn bites

The VW Polo Vivo was the top selling 
passenger car in August.

http://autolive.co.za/stats/sales_stats77.pdf
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Introducing the Gumtree Auto Inventory Tool
7.9 million people visit Gumtree every month (Effective Measure August 2014) to 
browse for cars, generating 220,000 email leads every month. Which is why 
Gumtree has decided to give you the opportunity to make your ad truly pop with 
our brand new tool. Aimed at dealerships and top sellers, this is going to change the 
way you advertise cars online, by:

 account in your hands (no contracts required!)

To find out more visit www.gumtree.co.za/pages/autodealers
or call Jeff Osborne and the Gumtree Auto Team on 0800 999 045
or 011 100 8600 during our business hours (9:00am-5:00pm, Mon-Fri)

Make your ads...

In other words, you can sell more and faster. 

http://www.gumtree.co.za/pages/autodealers
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Industry Insider

BY ROGER HOUGHTON

Paul Sansom, who took over as head of Audi South 
Africa from Ryan Searle in August last year, is satis-
fi ed with the progress made in building the brand 
and restructuring the organisation over the past 
12 months. Th e refreshingly frank senior executive 
came with a pedigree of taking Audi to the No. 1 
spot among premium car brands in the UK for the 
fi rst time in the company’s history, ahead of BMW 
and Mercedes-Benz.

Globally Audi was No. 2 to BMW in the luxury 
vehicle market last year with 1 741 000 Audis sold to 
the 1 811 719 BMWs. Mercedes-Benz was in third 
spot with 1 650 010 sales.

Discussing Audi in SA in an exclusive inter-
view with AutoLive, the friendly and knowledge-
able Briton said his aim was to make Audi the best 
luxury car brand in the country because it could 
not challenge BMW or Mercedes-Benz in terms of 
sales volume due to the fact that the latter two com-
panies both manufacture their best selling model 
range locally.

“South Africa is the only country in the world 
outside Germany and the United States where 
BMW and Mercedes-Benz have this advantage,” ex-
plained Sansom. “Here they enjoy signifi cant ben-
efi ts, particularly in terms of pricing, due to their 
involvement in the Automotive Production and 
Development Programme (APDP).

“For this reason our total focus at Audi SA is to 
provide the best value and service to our customers 
in terms of new and pre-owned car sales as well as 
aft er-sales support. Our performance was validated 
in the Ipsos Quality Awards earlier this year where 
Audi came out top in both the sales and aft er-sales 
service categories in this wide-ranging survey of 
passenger car owners. We are particularly proud 
that this was the fourth year in succession that Audi 
has achieved this feat.

“Another accolade came in July when Audi 
achieved gold for the fi rst time in NADA’s Dealer 
Satisfaction Index survey with a signifi cant im-
provement in our score.”

Sansom went on to say that he had reorganised 
the Audi SA head offi  ce structure with the 36 dedi-
cated employees now better able to provide quick 
and effi  cient support to the dealers on a national 
and regional basis.

Th e head of Audi SA said that he was satisfi ed 
with the size of the dealer network at 44 outlets and 
there are no plans to increase this number, some of 

which includes outlets owned and operated by four 
of the main retail groups. Sansom said there was a 
“strong appetite” to invest in the Audi brand and he 
was proud of the standard of the dealer facilities, 
which now included 13 of the so-called Audi Centre 
Terminal Buildings.

Dealer facilities in George and Durban have 
been renovated recently, while construction is un-
der way in Newcastle, Kimberley, Margate, Port 
Elizabeth, Paarl and Vereeniging.

When questioned on the thorny subject of pre-
reports and aggressive incentive policies to boost 
sales fi gures Sanson said a priority with him now 
was to protect the customers’ residual value of their 
cars and the sustainability of the dealer network. 
For this reason Audi’s sales and market share tar-
gets had been cut back for 2015 to ensure there was 
no undue pressure on the dealers to move new vehi-
cles in deals that impacted negatively on the value of 
customers’ cars on the road already.

Sansom said the luxury market thrived on the 
introduction of new models and at this point in 
time some of the competitors had newer models, 
but soon Audi dealers would get the Q1 small SUV 
which will have strong appeal, especially in a trendy 

market such as Cape Town. Th e highly-rated new 
Audi A4, the most important volume model in the 
range, will arrive early next year and should give a 
big boost to sales.

Audi’s high profi le brand building campaign in 
SA has been highlighted over the past few years by 
mega billboards with innovative use of lighting to 
highlight the beauty photos of the latest models.

However, this strategy has now come to an end. 
Commenting on this change of tactics the market-
ing communications manager of Audi SA, Esther 
Francis said: “At the time we bought these mega 
billboards we were the progressive ones in setting 
the pace which has now seen many other brands fol-
low suit in large format outdoor placements. 

“With the media landscape changing so quick-
ly, Audi is again demonstrating its progressiveness 
by changing tack and switching to other channels 
which will diff erentiate us as leaders in brand strat-
egy; something which we again expect to pay great 
dividends,” added Ms Francis.

We will have to wait to see what this new strat-
egy is as it is rolled out but in an interview in the 
Sunday Times Top Brands 2015 supplement Ms 
Francis said: “Th e booming e-commerce space is 
one that is currently a largely untapped opportu-
nity, relative to its potential and is one that Audi 
certainly will be exploring. Social media is also an 
interesting aspect as there is no doubt it plays an im-
portant role in terms of brand perception.”

Audi has also entered a totally new sport spon-
sorship in South Africa with backing for the Proteas 
cricket team. Th is is the only country in the world 
where Audi sponsors cricket as the usual sport-
ing focus is on motorsport, sailing, skiing and 
football. Sansom confi rmed that Audi’s support 
for SA motorsport will continue, but the big focus 
is on using cricket to reach mass markets as it has 
national appeal.

Paul Sansom is a career motoring man, hav-
ing started at Lombard Vehicle Management in 
the UK in 1990. From there he moved to Jaguar as 
Corporate Sales Manager in the UK but was then 
head-hunted by Volkswagen in 2003, with his fi rst 
position being a regional manager. He moved up the 
ranks and joined Audi in 2007 and was Director of 
Sales for Audi UK when he got the call up to head up 
Audi in South Africa.

Married to Georgina and with a baby son, 
Henry, who was born in Johannesburg in January, 
Paul says work and family life take up most 
of his time but he does enjoy playing golf and 
squash too. ■

Head of Audi SA satisfi ed with progress in fi rst year at helm

Paul Sansom, head of Audi South Africa. 
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Obituaries

BY ROGER HOUGHTON

Peter Whitfi eld, a man who played a big role in es-
tablishing the SA vehicle manufacturing industry, 
passed away in Somerset West on September 6 at the 
age of 81. When he retired in 1990 he was chairman 
and a previous managing director of Nissan SA and 
its holding company, Automakers.

His son, Mike, has followed in his father’s 
footsteps and is the current managing director of 
Nissan SA.

Peter’s career at Nissan spanned 21 years. Th e 
company and its products were called Datsun when 
he joined the company and the local content pro-
gramme was just being introduced. Over the years 
he served Nissan as Financial Director, Marketing 
Director and Managing Director. He had many suc-
cesses with the Datsun and Nissan brands during 
his career, including Datsun being the top-selling 
automotive brand in SA in 1976 and also in 1980 
when it reported record sales of 62 474 units.

Shortly aft er that Peter was moved to Messina 

Holdings as MD of 
that group’s entire ac-
tivities which included 
Messina’s copper mine, 
Steelmobile, various 
mining activities, ALS 
Shipping, and other 
subsidiaries including 
Premier Metal. During 
this period Peter was 
involved in consolidat-
ing many of Messina’s 
activities and also a 
driving force in incorporating Messina into the 
Sanlam group and Nissan into the Sankorp sta-
ble. He then returned to head up Automakers and 
Nissan SA as chairman until his retirement.

During his long career he was involved in vari-
ous roles with NAAMSA where he played an im-
portant part in forging relations between the gov-
ernment, the vehicle manufacturers, component 
suppliers and other stakeholders.

Peter Whitfi eld was seen as one of the true 
gentlemen of the developing SA motor indus-
try over some of the most important years in its 

history and played a major role in progressing the 
industry through ever more stringent local content 
programmes. ■

Vijay Daji, a 
well-known fi gure  in 
the local industry, 
passed away suddenly 
on 27 August. Vijay 
was part of the Group 
C o m m u n i c a t i o n s 
Division at BMW 
Group South Africa 
and worked as press 
vehicles technical 
manager at the BMW 
Vehicle Distribution 
Centre (VDC) in Rosslyn, Pretoria. He joined 
BMW Group South Africa in 1988 and retired in 
April 2015 aft er 27 years of service. On 1 August 
2015, he returned to BMW Group South Africa to 
work as a consultant/contractor at the BMW VDC 
Press Vehicles Workshop. He was very passionate 
about the BMW brand and exceptionally dedicated 
to his work. Vijay was highly respected by his im-
mediate and industry colleagues. ■

Peter Whitfi eld

Vijay Daji

New sales director for Ford MEA

Rob Crouse has been appointed by Ford as 
Director, Sales for Middle East and Africa to con-
tinue the acceleration of sales growth in the Middle 
East, North Africa, South Africa and Sub-Saharan 
African markets. Crouse will be based in the com-
pany’s MEA regional headquarters in Dubai.

In his new role, Crouse, the former General 
Manager Marketing and Sales at Ford Motor 
Company of Southern Africa (FMCSA) is respon-
sible for overseeing the MEA business unit’s growth 

and performance in vehicle sales. At FMCSA, 
Crouse was responsible for servicing the needs of all 
the existing clients and expanding Ford’s consumer 
base whilst supporting the introduction of new ve-
hicles into the South African market.

Under Crouse’s leadership, the Ford Ranger in 
South Africa ended July 2015, with sales volumes 
increased by 38.3% over the same month last year.

“I’m excited to be part of the team that is going 
to transform the MEA region to deliver solid mar-
ket share growth and happy customers who are de-
lighted with our products and services, while meet-
ing the challenges of the region’s varied customer 
needs to deliver a world class experience with the 
Ford brand,” said Crouse. “I am looking forward to 
the all-new experience in these culturally diverse 
markets that make up this fascinating region of the 
world,” he added. ■

Changes at JLR

Jaguar Land Rover South Africa and sub-Sa-
hara Africa announced the appointment of 
Nicola Clarke as PR Manager. Clarke replaces 
long-standing stalwart of media relations at JLR, 
Lesley Sutton.

Aft er close on 14 years working as the Public 
Relations Manager for JLR, Sutton will be mov-
ing into a newly created role within the company, 
that of Dealer Marketing for South Africa – an 

increasingly important area of the business as the 
dealer network continues to expand. 

Clarke has been with Jaguar Land Rover for 
the past 18 years. She has held a number of diff er-
ent positions in South Africa, the Middle East and 
North Africa, as well as the UK, for BMW and Land 
Rover. Th is includes marketing manager, regional 
business manager, academy manager, volume plan-
ning, business analyst, and most recently product 
analyst. Her breadth of experience has made her an 
extremely valuable member of the team, and her 
knowledge of the brands gives her an undeniable 
advantage in this new role, looking aft er both South 
Africa and sub-Sahara Africa. ■Rob Crouse

Nicola Clarke Lesley Sutton
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GM employee makes history

A General Motors South Africa (GMSA) employ-
ee soared to the top of her fi eld recently when she 
became the fi rst certifi ed female calibrator on the 
African Continent. Sue-Ann Lewack (39) is now 
leading the way in the motor manufacturing in-
dustry, an industry which is still largely dominated 
by men.

Lewack placed a further feather in her cap by 
completing her certifi cation in the shortest possible 
time of seven months. Th e certifi cation normally 
takes a year-and-a-half to complete and is one of 
the most sought aft er qualifi cations for employees 
in the automotive sector.

All GM plants globally are calibrated by GM 
certifi ed calibrators. Th e Global Manufacturing 
System (GMS) calibration assessment takes place to 
maintain the highest manufacturing standards and 
to ensure Short Lead Time (SLT).

When required, Lewack will now be responsible 
for calibrating GM plants globally. She has already 
been assigned to assess GM’s vehicle and power-
train plants in India. She also recently led a series 
of workshops in Egypt and Kenya respectively. She 
further trained workers on how to achieve SLT’s.

“I want to pave the way for other women to step 
up to the plate. Th is is a good platform for women to 
show their steel in motor manufacturing that is still 
largely male dominated,” Lewack said.

Lewack has been working for GM for 
19 years. ■

New challenge for ITSA manager

Sipho Sandla, until recently the production plant 
manager at Isuzu Trucks South Africa (ITSA), has 
been appointed as general manager of KANU/

ACT. Th is follows the acquisition of the two Port-
Elizabeth based companies by ITSA.

Sipho is no stranger to the automotive industry 
and comes with vast experience, spanning some 23 
years, in all aspects of automotive engineering and 
assembly line operations.

Having graduated with a Higher Diploma in 
Mechanical Engineering (B.Tech) in 1991, he has 
been instrumental in ensuring that the high stand-
ards of assembly as required by Isuzu Trucks, Japan, 
have been maintained in the local product. ■

GMSA announces best technician

Th e best GMSA technician was recently announced 
at the annual GMSA Top Technician Skills Awards.

Govender Dharmalingum (52) of South 
Coast Motors in KwaZulu-Natal scooped the 
fi rst prize aft er showing his technical prowess 
and problem solving skills during four gruel-
ling rounds of the competition. Th e runners up 
were Stefan de Wet (28) of Reeds N1 City, Cape 
Town and Quintin Vermeulen (33) of Williams 
Hunt Pretoria, who claimed second and third 
place respectively.

“Winning the competition was a dream come 
true for me, but being recognised by the dealer net-
work for your skills and abilities is a huge honour,” 
said an ecstatic Dharmalingum. Having worked 
for South Coast Motors for the past 22 years, 
Dharmalingum believes the Chevrolet, Opel and 
Isuzu customer is everything.

“I believe that the customer is always right. 
When I go to work every day I strive to give our 
customers my best to make sure that they are happy 
and satisfi ed with their vehicles.”

A joint initiative of the Service Division of 
GMSA and the National Dealer Council, the com-
petition aims to promote excellence in customer ser-
vice, technical expertise, and support GMSA’s tech-
nological innovations in vehicle manufacturing.

Across its 134 dealerships countrywide, 300 
technicians entered this year’s challenge. Th e fi -
nal round of the competition took place in Port 
Elizabeth and was based on three GM products- the 
Isuzu KB, the Chevrolet Cruze and the Opel Astra.

Th e fi nalists were required to diagnose and fi x 
problems within a specifi ed time period. Practical 
exercises were scored by trained observers. ■

 continued from previous page

Sue-Ann Lewack

Sipho Sandla

Govender Dharmalingum (winner) with runners up Stefan de Wet, left, in second place 
and Quintin Vermeulen in third place.
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Professionals at Testing,
Charging and Starting.
Battery Service Units

Compact and solidly built electronic charger with 
multifunctional applications. The fact that the BAT 415 / 430 
is suitable for charging conventional batteries as well as 
batteries with fixed electrolytes makes it the all rounder for 
every vehicle workshop. The BAT 415 / 430 comes with 
numerous safety features and makes it possible to charge 
installed batteries without having to worry about damage to
the board electronics. For further details, contact your nearest 
Bosch Wholesaler or e-mail dereck.knight@za.bosch.com 
www.bosch.co.za

http://www.bosch.co.za
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Free online magazine for car lovers Subscribe
here

Th e latest Vehicle Price Index fi gures released by 
TransUnion have indicated that the demand for 
used vehicles continues to increase, with one new 
vehicle fi nanced for every 1.78 used. New car price 
infl ation has also soft ened, while the price infl ation 
of used cars is accelerating with increasing speed.

“It is not unusual when considered against 
the backdrop of lower consumer confi dence and 
increasing fi nancial pressure,” says Jeff  Osborne, 
Head of Gumtree Automotive. “Fuel and electric-
ity costs, the rising cost of new vehicle imports 
and uncertainty about the economic outlook all 
have an impact. And because the gap in pricing 
between a new vehicle and a used model is so sig-
nifi cant, prospective car buyers will look to the 
secondhand market, without question. Of course, 
on the other side of the coin, sellers will take ad-
vantage too.”

While Osborne says that the quality and quan-
tity of secondhand vehicles are favorable, private 
sales can present challenges for the uninitiated, 
whether buying or selling. “Th ere are thousands 

of individuals who use 
our site to sell their 
cars privately and have 
done so for years, but 
if you aren’t familiar 
with cars or the pro-
cess, there are some 
pitfalls to beware of.

“From the selling 
side, there are obvi-
ously risks associated 
with dealing with 
large amounts of cash 
as well as the ordi-
nary risk of transact-
ing with individuals 
you don’t know. From 
the buying side, you 
might not have the 
technical know-how 
to determine whether 
or not the car has 

undisclosed faults or been damaged in an acci-
dent. Because these deals aren’t protected by the 
Consumer Protection Act, the new owner will 
have very little legal recourse aft er the purchase to 
demand repairs.”

Th ere are also other considerations. What if the 
owner hasn’t settled fi nancing at the bank, or in the 
worst case scenario, what if the vehicle was stolen? 
How does one approach fi nancing for a private deal? 
Or transfer ownership? Th e administration can be 
mind-boggling if you haven’t actually completed 
such a deal in the past.

According to Osborne, these factors have spurred 
the demand for private automotive sales facilita-
tion, such as the Motofi nn solution endorsed by 

Gumtree. “We formalised our relationship with 
Motofi nn in July, not only because the demand 
for assistance grew signifi cantly, but because of 
our greater strategic focus on continuously im-
proving the automotive off ering on our site. Th is 
service not only takes care of the administration 
surrounding a private car deal – it also ensures 
that the seller receives their payment in full 
and that the buyer is assured that the vehicle is 
cleared mechanically, legally and fi nancially be-
fore purchase.”

Andrew Sutherland of Motofi nn says that 
the solution was born out of a need for safety as 
well as convenience from both buyers and sellers. 
“Buyers and sellers are being steered towards the 
informal motor trade due to fi nancial pressure, 
but they would still be willing to pay a small fee for 
the benefi ts that have traditionally been limited to 
professional dealerships alone. Financing, a full 
HPI check, secure payments, a full service history, 
police clearance, administration; all of these ser-
vices can be accessed easily and without delaying 
the transaction.”

While numerous such verifi ed transactions 
have taken place, Osborne predicts that it is only 
the proverbial tip of the iceberg. “At the current 
rate, making use of a third-party facilitator could 
very well become the norm for private sales. In 
many ways South Africans are pioneers when it 
comes to implementing and discovering safety so-
lutions for the private classifi eds market. We do, 
however, urge customers to only make use of en-
dorsed services that have the backing of respected 
industry bodies. In Motofi nn’s case, this includes 
DEKRA Automotive, TransUnion and Deloitte,” 
concluded Osborne. ■

Economic pressure drives need for private automotive sale assistance

Jeff Osborne, Head of Gumtree Automotive.

What if the owner hasn’t settled 
fi nancing at the bank, or in 

the worst case scenario, what 
if the vehicle was stolen?

Buyers and sellers are being 
steered towards the informal motor 

trade due to fi nancial pressure, 
but they would still be willing to 
pay a small fee for the benefi ts.

http://www.joomag.com/magazine/moneywebdrive-issue-5/0976875001442413230?short
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Nigeria’s automotive sector 
gains momentum with 12 

more assembly plants

Th e Nigerian government has issued licenses for 
the establishment of 12 new vehicle assembly plants 
in the country, paving the way for further develop-
ment of Nigeria’s automotive sector. Th is was con-
fi rmed by the Nigerian Automotive Design and 
Development Council (NADDC) in Abuja and 
published on the Ventures Africa website.

Th e Council said the latest benefi ting compa-
nies include Toyota, Honda, General Appliances 
West Africa, Perfection Motors Company and 
Richbon, Nigeria, R.T. Briscoe Nigeria, Nigeria-
China Manufacturing Company, Nigeria Sino 
Trucks, Coacharis Motors, DAG Motorcycle 
Industry Nigeria, Globe Motors Nigeria, Century 
Auto-Assembly Nigeria, and Concept Auto Centre.

Th is will bring the current total number of vehicle 
assembly plants in the country to 45. According to 
the council, there were previously 15 assembly plants 
in the country before the National Automotive 
Industry Development Plan (NAIDP) was launched 
in 2014 but that only three were operational.

Th e Automotive Policy was introduced to push 
for the local production of vehicles as a means to 
boost direct investment in the country and reduce 
cost of vehicles. 

Kia’s factory launch in April 2015 was 
one of the most recent dividends of Nigeria’s 
automotive policy.

Th e policy has begun taking its toll on car 
imports with the total number of vehicles dis-
charged from Lagos ports dropping to 8 000 units 
in January 2015, from 27 000 units in January 
2014. ■

Exports of CBU’s from SA 
into Africa collapsing

Exports of completely built up vehicles (CBU’s) 
from SA into other African countries are collapsing 
as the continent hits economic uphill. Exports in 
August were 57% down at 2 035 units as the econo-
mies of many African countries buckle under the 
ongoing low oil price. Not even long-time export 
leader Toyota could break the 1 000-unit barrier 
for the month, shipping only 901 units into Africa 
 during August.

Th e year-to-date situation aft er eight months is 
a bit better at a decrease of 27% but this fi gure is 
likely to fall signifi cantly by the end of the year as 
there seems there is no light at the end of the eco-
nomic downturn. Year-to-date export sales this 
year totalled 32 007 units compared to 43 790 at the 
corresponding time last year.

Toyota maintained its dominant leading posi-
tion, but has seen volume cut by 33.5% to 14  199 
units in only 12 months. Nissan is second with sales 
of 7 576 units. It is followed by Ford (5 945) and GM/
Isuzu trucks (2 493).

Algeria (7 646) remains the biggest market for 
SA-built vehicles, followed by Nigeria (3 677), Kenya 

(3 229), Angola (3 163) Mozambique (2 554), Zambia 
(1 867), Zimbabwe (1 762) and Ghana (1 377). ■

All systems go for Kenya 
Autoindex 2015

Th e rapid industrialisation and modernisation cur-
rently sweeping through many African countries 
has resulted in an increased demand for goods such 
as machinery, lubricants, spare parts, ball bearings 
and other automotive mechanical goods and acces-
sories. Th e market for automobile spare parts, in 
particular, has been an attractive sector for global 
exporters, as Africa has witnessed a 30% increase 
in imports.

Addressing this demand, the Kenya  Auto index 
2015 takes place at the Kenyatta International 
Convention Centre from 29 to 31 October.

In 2014, the event attracted over 60 interna-
tional exhibitors from 26 countries, with more than 
7 000 visitors from African countries such as Sudan, 
Ethiopia, Mozambique, Zaire, Nigeria, Tanzania, 
Egypt and South Africa. Moreover, the event at-
tracted 16 offi  cial delegates from 10 counties.

A vast range of products will be displayed, rep-
resenting a variety of sectors and showcasing a vast 
array of products such as bearings, engines, lubri-
cants, tyres, boilers and more. ■

This will bring the current total 
number of vehicle assembly 

plants in Nigeria to 45.

The market for automobile spare 
parts has been an attractive sector 
for global exporters, as Africa has 

witnessed a 30% increase in imports.
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It’s been a busy few months for the Automotive 
Industry Development Centre (AIDC). Not only 
did the fi rst incubatee graduate from the AIDC’s 
Automotive Incubation Centre at Ford Motor 
Company of Southern Africa’s (FMCSA) Silverton 
Assembly Plant in Pretoria earlier this month, 
but the organisation also hosted a Rapid Process 
Improvement Workshop (RPIW) in Gauteng in 
June. Last, but certainly not least, the AIDC also 
signed a Memorandum of Agreement (MoA) 
with the United Nations Industrial Development 
Organisation (UNIDO) and the International 
Labour Offi  ce (ILO) to assess the competitiveness 
of South African Automotive Industry suppliers in 
comparison to global competitors.

Caiphus Mokotedi is the fi rst incubatee to 
graduate from the AIDC’s Automotive Incubation 
Centre at Ford Motor Company of Southern 
Africa’s (FMCSA) Silverton Assembly Plant in 
Pretoria. Mokotedi, who owns and manages Zig 
Enterprise, met the minimum criteria required to 
graduate, and thus became the fi rst graduate of the 
programme.

Th e Automotive Incubation Centre was estab-
lished to develop and support Black-owned busi-
nesses during the critical start-up phase and would 
then enable them perform value-added sub-assem-
bly work for Tier 1 suppliers on the Ford Ranger 
assembly.

Th e AIDC, in partnership with FMCSA, estab-
lished fi ve companies which were allocated to as-
piring black broad-based economic empowerment 
(B-BBEE) entrepreneurs who could supply compo-
nents to FMCSA’s production line. Mokotedi was 
one of the fi rst BEE entrepreneurs who joined the 
incubation programme in 2011.

To accelerate and maximise the growth of the 
B-BBEE companies, the AIDC facilitated the pro-
cess by establishing partnership agreements with 
the relevant Tier 1 Suppliers already earmarked 
to supply FMCSA with components for the Ford 
Ranger. Th e B-BBEE entrepreneurs are housed 
at the AIDC-owned and managed facility, which 
enables them to supply to Ford’s production line 
directly.

According to Dr David Masondo, CEO at the 
AIDC, transformation in the automotive sector is 
moving at a very slow pace, largely due to the very 
high barriers to entry for prospective new suppliers. 
“Th e Automotive Incubation Centre has proven to 
be an overwhelming success because we have re-
duced logistics costs of certain strategic sub-assem-
blies whilst also accelerating the transformation 
agenda through a well-managed and sustainable 
incubation process,” he explained.

Jeff  Nemeth, President and CEO of Ford Motor 
Company Sub Saharan Africa region, sees the 

AIDC’s Automotive 
Incubation Centre 
as a great example of 
government and the 
private sector working 
together. “Th is was a 
vision that AIDC and 
Ford brainstormed 
about six years ago”, he 
said. “Th e AIDC built 
the 7 200m² Supplier 
Incubation Facility 
through a joint initia-
tive between Ford, the 
Gauteng Provincial 
Government and the 
Tier 1 Suppliers who 
directly supply Ford 
in South Africa. Th e 
incubation centre is a 
B-BBEE initiative that 
has developed small 
businesses and aided 
economic growth.”

As mentioned, the AIDC hosted a Rapid 
Process Improvement Workshop (RPIW) earlier 
this year. Th e RPIW programme, sponsored by 
Transnet, is an initiative run by the AIDC’s Supplier 
and Enterprise Development department (SEDD) 
and seeks to continuously improve a process by en-
gaging in a workshop at a host company.

Th e fi ve participating B-BBEE Transnet sup-
plier companies – Machite Engineering, Hermes 
Apollo Engineering, Delberg Engineering, Kappa 
Heavy Engineering and Railex Projects – were 
taught methodologies for problem solving to en-
sure continuous improvement. At the end of each 
programme, the participating companies were re-
quired to submit a case study to demonstrate how 
they applied the knowledge gained during the 
learn-by-doing workshop.

At the awards ceremony, Hermes Apollo 
Engineering emerged as the overall winners.

Th e AIDC has vast experience in Supplier and 
Enterprise Development programmes, and has 
worked closely with various tertiary and train-
ing institutions and international agencies such 
as the United Nations Industrial Development 
Organisation (UNIDO) in the past. In fact, over 
the last decade, the organisation has successfully 
developed and implemented the Tirisano Cluster 
Programme, with the assistance and support of 
UNIDO and the Department of Trade and Industry.

Under the Memorandum of Agreement 
signed with UNIDO and the International Labour 
Offi  ce (ILO), the AIDC aims to develop an inte-
grated approach towards sustainable supply chain 

development for the automotive industry that would 
support the industry, driven by Automotive Supply 
Chain Competitiveness Initiative (ASCCI). ■

AIDC projects continue to benefi t the industry

From left to right: Jeff Nemeth, President and CEO of Ford Sub 
Saharan Africa region, Lebogang Maile, Gauteng’s MEC for 
Economic, Environment, Agriculture and Rural Development, 
incubatee graduate Caiphus Mokotedi and Councillor Aaron 
Maluleka, Chairperson of Oversight Committee: Economic 
Development and City Planning, City of Tshwane.

Attendees at the Rapid Process 
Improvement Workshop hosted by the 
AIDC in June.

Pictured from left: Arthur David, a 
contractor to UNIDO, Robert Novak, 
UNIDO SA, Dean Vernon, Director at 
Venture Rosslyn, Nkumbuzi Ben-Mazwi, 
Department Manager at the AIDC, 
Siyanda Siko, ILO SA and Dr Grace 
Kanakana, a contractor to ILO SA.
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Th e South African Road Federation (SARF) is call-
ing on the Minister of Transport to urge law en-
forcement to declare war on the practice of what it 
calls shooting the red.

“Excessive speeding is one of the leading caus-
es of fatal road accidents in South Africa,” says 
Innocent Jumo, President of the SARF. “However, 
we are not seeing nearly the same level of exposure 
being given to what we believe is responsible for just 
as many fatal accidents, namely red traffi  c light and 
stop street violations,” says Jumo. “And the conse-
quences are devastating.”

Just some of stories that have made headlines re-
cently include the death of 15 taxi passengers 
at Shaka’s Head in Durban during August, one 
death and 14 critical injuries on Gordon’s Road in 
Johannesburg during June and one death and 240 

injuries as a result of a Metroplus train skipping a 
red light in Denver, Johannesburg during April. 
“Th e list goes on and these are just the incidents that 
we are aware of,” adds Jumo.

Th e SARF believes that while SA doesn’t have 
suffi  cient statistics to measure the impact of this 
reckless driving behaviour, there is a ripple eff ect 
that extends far beyond the disturbing scenes we 
see on our roads as a result. Most of the passengers 
being transported in these vehicles are income 
providers to their families, so hundreds of lives 
are impacted as a result of a fatal and unnecessary 
road collision.

A T-bone or angle crash is considered one of the 
most dangerous types of collisions because it pits 
one vehicle’s front-end against another’s vulnerable 

passage compartment. Th e red light runner is usu-
ally driving at excessive speeds in order to beat the 
red and just to add insult to injury, it’s oft en not the 
violating driver who is killed, but his passengers or 
the innocent victims crossing the intersection from 
the other side.

“Frankly we would like to see these drivers be-
ing arrested and charged with murder,” says Jumo. 
“We would also like to see the implementation of a 
high visibility campaign, where every driver on our 
roads becomes aware that the practice of shooting 
the red will not be tolerated.”

“As a Federation we are off ering our full 
support to the Department of Transport and its 
agencies in this regard and we are ready to part-
ner with them on this campaign. We believe that 
when it comes to road vehicle collisions, there 
is no such thing as an accident. Let’s work to-
gether and put an end to this horrifi c scourge,” 
he concludes. ■

SARF declares war on shooting the red

We are not seeing nearly the same 
level of exposure being given to what 

we believe is responsible for just as 
many fatal accidents, namely red 

traffi c light and stop street violations.

A T-bone or angle crash is 
considered one of the most 

dangerous types of collisions 
because it pits one vehicle’s front-

end against another’s vulnerable 
passage compartment.

When it comes to road vehicle 
collisions, there is no such 

thing as an accident.

http://www.aa.co.za/technical-services/technical-college/
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Snippets

TOYOTA NAMED INDUSTRY 
LEADER AT ENERGY FORUM

Toyota South Africa Motors (TSAM) has been 
awarded by the United Nations Industrial 
Development Organisation (UNIDO) as a 
Global Industry Leader of the UNIDO Energy 
Management Programme.

Th e Toyota plant in Prospecton, Durban, has 
always stood out as a model plant in the implemen-
tation of an energy management system and has 
many case studies to verify the benefi ts of energy 
reduction. UNIDO identifi ed this and formed a 
partnership with Toyota to showcase these benefi ts 
around the world. As a result, TSAM was invited by 
UNIDO to present a paper at COP17 in Durban in 
2011 titled Energy & Cost Savings Th rough Energy 

Management & Systems Optimisation and ulti-
mately share its experiences and successes.

Th e UNIDO partnership started in 2010 
when two members from TSAM’s Environmental 
Engineering Department were selected by UNIDO 
to attend the world’s fi rst expert level Energy 
Management Systems training course. Th e course 
commenced with twenty students in February 2011 
and ran over a year. It proved both challenging 
and strenuous as only fi ve students, including both 
TSAM members, passed the examination. ■

JAGUAR SETS NEW 
WORLD RECORD

Jaguar’s fi rst family sports car has defi ed grav-
ity by performing a record-breaking 360 degree 
loop, one day ahead of its global motor show debut 
in Frankfurt.

Th e all-new Jaguar F-PACE, the world’s most 
practical sports car, was driven with daring preci-
sion by expert British stunt driver Terry Grant. Th e 
F-PACE sped through the specially built structure, 
using its sports car derived technology and world-
class collection of safety features to complete the re-
cord loop and offi  cially signal the opening of order 
books worldwide.

Pro Driver Grant underwent two months 
of intense physical and dietary training to en-
sure his body was prepared for the 6.5G forces 

experienced during this unveiling – greater than 
the loads experienced by space shuttle pilots dur-
ing lift -off .

Months of planning went in to ensuring that 
both car and driver could complete this never-be-
fore-done challenge. Precise physics, angles, speeds 
and dimensions were considered by a team of ex-
perts including structural engineers, mathemati-
cians and safety experts. ■

The fi rst customer-ready, new Ford Ranger came off the 
production line at Ford’s assembly plant in Silverton, South 
Africa earlier this month. Ford has been verifying quality, 
processes and suppliers at its facility in South Africa as it 
prepares to ramp production of the new Ford Ranger, which is 
exported to 148 markets. Ford South Africa President and CEO 
Jeff Nemeth (left of the blue oval), Middle East and Africa, VP 
for Marketing Sales & Service Kalyana Sivagnanam (right), and 
Middle East and Africa President Jim Benintende are joined by 
members of the Ford South Africa team.

Arden Wessels, Senior Manager 
Environmental Engineering & Compliance, 
accepts the award on behalf of Toyota 
South Africa Motors.

Mr Oliver Zipse, Chairman of BMW Group South Africa and 
Member of the Management Board of BMW AG responsible for 
Production, offi cially presented the prestigious JD Power trophy 
to Mr Stefan Huelsenberg, Director of BMW Plant Rosslyn, in 
Pretoria recently. In June this year, BMW SA’s Rosslyn Plant was 
awarded the Platinum Plant Quality Award in the J.D. Power 
2015 Initial Quality Study (IQS) for producing BMW 3 Series 
models with the fewest defects or malfunctions. The IQS is 
based on responses from more than 84 000 purchasers of new 
2015 model vehicles surveyed after 90 days of ownership. The 
study was conducted between February and May 2015.
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Snippets

LANDMARK VEHICLE BUILT 
AT BMW MUNICH PLANT

Th e ten millionth BMW 3 Series Sedan – a 320d in 
Imperial Blue – rolled off  the production lines at 
BMW Group Plant Munich earlier this month. Th e 
landmark vehicle is the latest milestone in the 40-
year success story of the BMW 3 Series.

Said Hermann Bohrer, Plant Director at the 
BMW Group facility in Munich: “Th e success story 
of the BMW 3 Series started here in Plant Munich 
and is now reaching a very special high point here 
as well. Th e fact that this landmark vehicle was pro-
duced at our plant is a particular honour for us and 
makes me very proud indeed of my team.”

As the only facility to have produced all six gen-
erations of the BMW 3 Series, BMW Group Plant 
Munich is seen as the leader for all the other facili-
ties producing the same model series. To meet the 
many requirements of the various generations, the 
plant had to rise to new challenges each time. BMW 
Group Plant Munich currently produces 1 000 cars 
a day, half of them BMW 3 Series. To meet strong 
demand, the model series is also manufactured 
at Plants Regensburg (Germany), Rosslyn (South 
Africa) and Tiexi (China). ■

MUSTANG 
IS THE 
WORLD’S 
FAVOURITE 
SPORTS CAR
According to global 
automotive registra-
tion data, the Ford 
Mustang was the best-
selling sports car in the 
world during the fi rst 
half of the year. Th is is 
the fi rst year Mustang 
is available to custom-

ers in more than 100 markets around the world.
In the USA, Mustang sales were up 70 per cent 

in August, overtaking the Chevy Camaro for best-
selling sports car. While Mustang is a new entry 
into the China market, it is already one of the na-
tion’s top-selling sports cars, with hottest sales in 
Beijing, Guangdong and Shanghai. Models are just 
starting to hit dealerships in Europe, with custom-
ers eagerly awaiting delivery of the fi rst right-hand-
drive models in markets such as the UK. Almost 
2 000 Ford Mustang orders have been taken in the 
UK since January. First customer deliveries are ex-
pected in November, with extra supply secured to 
meet the greater-than-expected demand.

Another right-hand-drive market eagerly 
awaiting units is Australia, where nearly 3 000 or-
ders already have been received. Four hundred or-
ders have been received in New Zealand, another 
right-hand-drive market where customer deliveries 
begin this fall.

Production of the right-hand-drive Mustang 
model is offi  cially underway at Flat Rock Assembly 
Plant in Flat Rock, Michigan, for export to more 
than 25 right-hand drive markets around the globe. 
Th e Mustang will be launched in South Africa later 
this year. ■

MAZDA SIGNS MoU FOR 
RUSSIAN ENGINE PLANT

Mazda Motor Corporation and OJSC Sollers an-
nounced that they have agreed with the Government 
of the Russian Federation to begin assessing the es-
tablishment of an engine production plant at their 
joint venture Mazda Sollers Manufacturing Rus 
(MSMR), located in Vladivostok in the Primorsky 
region of Russia’s Far Eastern Federal District.

Mazda’s President and CEO Masamichi 
Kogai, Sollers’ CEO Vadim Shvetsov and First 
Deputy Minister of Industry and Trade of the 
Russian Federation Gleb Nikitin signed the mem-
orandum of understanding at a ceremony held 
in Vladivostok.

Mazda and Sollers will conduct talks with the 
Government of the Russian Federation with the 
aim of concluding an offi  cial contract before the 
end of the year. ■

AVIS AWARDED AT BUSINESS 
TRAVELLER CONFERENCE

For the fourth consecutive year, Avis won the best 
car rental company category at the annual Business 
Traveller Africa Conference & Awards held earlier 
this month.

Th e Business Traveller Africa Conference and 
Awards is an annual event for the local travel trade 
and rewards excellence in South African business 
travel, acknowledging brands and entities that have 
performed with distinction over the past year,

Said Rainer Gottschick, Chief Executive at Avis 
Budget southern Africa: “Th is award is an impor-
tant recognition of the considerable eff ort we put 
into ensuring that our service is comparable to that 
experienced by travellers all over the world. It’s tru-
ly an honour to receive this award and it will serve 
as an incentive for us to keep trying harder.” ■

http://www.peugeot.co.za
http://www.peugeot.co.za
https://twitter.com/PeugeotZA
https://www.facebook.com/PeugeotSA?_rdr=p
https://instagram.com/PeugeotSA/
http://www.wecometoyou.co.za
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Liana’s Drives

Because of space limitations and because I just 
couldn’t decide which one of the test cars I’ve driv-
en over the past month to write about, I’ve decided 
to do things a little bit diff erently in this issue. So, 
instead of featuring just one or two cars, here are 
my thoughts on and impressions of ALL the test 
cars AutoLive has had the privilege of sampling in 
September.

Let’s start with the Suzuki Ciaz. Competing 
in the popular compact sedan segment of the 
market, it has its work cut out for it though; com-
peting against industry stalwarts such as the 
Toyota Corolla.

I was lucky enough to drive both the manual 
and auto versions and while the latter left  me some-
what cold, the fi ve speed manual is a kicker of a 
little car.

Powered by a 1.4-litre four-cylinder engine 
equipped with multipoint fuel injection, four valves 
per cylinder, and variable valve timing, maximum 
power output is 70 kW at 6 000 r/min, with an ac-
companying torque peak of 130 Nm at 4 000 r/min. 
Drive is to the front wheels.

I really can’t fi nd fault here. Th e Ciaz is com-
fortable, really well equipped and competitively 
priced. It may not be the best looking Suzuki off er-
ing on our roads but it shines on other fronts such as 
frugality. A really good choice if you’re in the mar-
ket for a small sedan.

Next on my list is the Lexus RC350 F-Sport. 
Just as much as I wasn’t particularly moved by the 
Lexus NX, this car won my heart.

It’s a real looker and it’s a huge treat to drive. 
Th anks to a 3-litre V6 and an 8-speed auto trans-
mission with M mode, it’s very responsive and both 
ride and handling can’t be faulted.

In true Lexus style, the list of standard kit is 
long and impressive and although head and leg-
room for rear passengers is virtually non-existent, 
I was surprised by the generous proportions of the 
boot. Not bad for a two-door.

Considering the fact that this is quite a substan-
tial package you’re getting, the price tag of R730 900 
is not too shabby either.

Of all the cars I’ve driven this year, the Ford 
Fusion is one of my favourites. Th is car has so 
much going for it that it’s diffi  cult to decide what I 
like most about it.

Design and quality are great in anyone’s book 
and thanks to a host of technical innovations ride, 
handling, performance, safety and comfort score 
high in my book too. Th e model I drove boasted a 

2.0-litre TDCi diesel engine that delivers 132 kW 
and 400 Nm of peak torque and it was a dream to 
drive, both in traffi  c and on the open road. Th is is 
a big car, but it never feels heavy or cumbersome 
to handle.

Interior space is impressive and smacks of qual-
ity and the seats are super comfortable.

Don’t be surprised if the Fusion makes it onto 
the list of fi nalists in this year’s WesBank/SAGMJ 
Car of the Year competition. And don’t be surprised 
if it wins – it’s a great all-round package.

To be honest, I didn’t know what to expect from 
the Honda HR-V. It’s not nearly as radical-looking 
as its predecessor and where the latter looked decid-
edly MPV-ish, the newcomer is more compact SUV 
meets coupé.

It’s relatively compact dimensions belie a very 
spacious and comfortable interior that is packed to 
the hilt with standard features. Also, its impressive 
list of active and passive safety features make it a 
good choice as a family vehicle. It’s practical, ver-
satile, fl exible and off ers a great driving experience.

I’ve never been a fan of Constantly Variable 
Transmission (CVT) and the HR-V hasn’t changed 
my mind in that respect. However, I must add that 
changing one’s driving style slightly to compensate 
for CVT’s characteristics can make the world of 
diff erence.

Another Car of the Year contender in 
my opinion.

In the coming weeks I can look forward to driv-
ing another bunch of really great vehicles, including 
the Kia Sorento, the Land Rover Discovery Sport 
and the Mazda2. Will keep you posted! ■

All different but all good

Suzuki Ciaz.

Honda HR-V.

Lexus RC350 F-Sport.

Ford Fusion.
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Th e winners of the 2015 WOW Women’s Car of the 
Year Awards, the only car awards in South Africa 
decided by women, were announced earlier this 
month. Th ousands of votes were cast by WOW 
readers and combined with the judges’ votes the 
winning cars in 11 categories, as well as the Overall 
Car of the Year winner, were decided.

Together with the reader vote,  the judging 
panel for this year’s awards saw Charleen Clarke 
and Juliet McGuire joined by Liana Reiners, edi-
tor of  AutoLive; Vuyi Jabavu, managing direc-
tor of  Driving in Heels; Sukasha Singh, motoring 
editor at  Mail & Guardian;  Lindsay Vine of DStv 
motoring channel Ignition; longstanding mem-
ber of the SA Guild of Motoring Journalists, Peta 
Lee; and  Wheels24  content producer Janine-Lee 
Gordon. Former CAR motoring journalist, Kelly 
Lodewyks, stepped in as a guest judge. ■

Women pick their top cars
Th e winning cars in each category are:

 ■ Budget Buys: Volkswagen up!
 ■ Hatchbacks: Opel Adam
 ■ Sedans: Mercedes-Benz C-Class
 ■ MPVs: Opel Mokka
 ■ Green Cars: BMW i8
 ■ Crossover/compact SUV: Land Rover 
Discovery Sport

 ■ Large SUVs: Volvo XC90
 ■ Convertible: BMW 2 Series 
convertible

 ■ Road Racer: Porsche 911 GT3 RS
 ■ Super cars: McLaren 650S Coupé
 ■ Tick Tock (what we can’t wait to 
drive): Ford Mustang

 ■ Overall Car of the Year: Volvo XC90

Following a vote by the full membership of the 
South African Guild of Motoring Journalists 
(SAGMJ) on new vehicles introduced to market 
within the 2016 Car of the Year (COTY) eligibility 
period, the SAGMJ has announced the semi-fi nal-
ist contenders for the 2016 WesBank/SAGMJ Car of 
the Year competition:

 ■ Audi TT Coupé
 ■ BMW i3
 ■ Citroën C4 Cactus
 ■ Ford Fusion
 ■ Honda HR-V
 ■ Jaguar XE
 ■ KIA Grand Sedona
 ■ KIA Sorento
 ■ KIA Soul
 ■ Land Rover Discovery Sport

 ■ Mazda2 Hatch
 ■ Mercedes-Benz GLE Coupé
 ■ Nissan X-Trail
 ■ Opel Adam
 ■ Opel Corsa
 ■ Peugeot 308
 ■ Renault Captur
 ■ Suzuki Ciaz
 ■ Volkswagen Golf SV
 ■ Volvo XC90

Voting for the fi nalist vehicle ranges that will com-
pete in the 2016 WesBank/SAGMJ Car of the Year 
competition has already been concluded by the 
2016 COTY Jury, and will be announced on 30 
September 2015 in Johannesburg.

With the sole aim of rewarding automotive 
excellence, the 2016 COTY jury will put the fi nal-
ists through structured testing procedures in early 
February 2016, before scoring each fi nalist against 
its direct class competitors on aspects that include 
value for money, safety and technology, perfor-
mance, overall excellence, interior design and prac-
ticality, handling and dynamics, exterior aesthetics 
and effi  ciency. 

Th e 2016 WesBank/SAGMJ Car of the Year will 
be announced at a black tie event on 8 March 2016.
Th e SA Guild of Motoring Journalists has run the 
SA Car of the Year competition since 1986, with 
WesBank as its headline sponsor since inception. 
Motul and Hollard Insurance supply support 
sponsorship. ■

Car of the Year semi-fi nalists announced
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Ferrari 488 Spider: This is the most high performance Spider 
ever built by the Prancing Horse and is powered by the 488 
coupé’s 3 902 cc turbocharged V8, which punches out a 
maximum of 670 CV with the Variable Torque Management 
system guaranteeing smooth, progressive torque delivery in the 
higher gears up to a maximum of 760 Nm at 3 000 rpm. This is 
an astonishingly sporty car with blistering acceleration (0 to 100 
km/h in 3 seconds and 0 to 200 km/h in 8.7) and, even more 
signifi cantly, a razor-sharp throttle response time of just 0.8 
seconds which essentially eliminates the turbo lag typical of this 
kind of engine.

IAA 2015 – Showtime in Frankfurt
Well over 100 000 auto fans and journalist from around the globe streamed to the 66th Frankfurt motor show to 
savour the latest, the best and the most advanced the motor industry has to offer. In all, 1 103 exhibitors from 39 
countries presented their new developments in the exhibition halls and on the open-air site as 11 000 journalists 
from 106 countries worked feverishly to bring their readers, listeners and viewers informed. Here is but a small 
sampling of the showstoppers that adorned the various stands.

Toyota C-HR Concept: Toyota revealed a second C-HR 
Concept, hinting at an all-new, lightweight and dynamic SUV to 
compete in the segment below its popular RAV4. Featuring fi ve 
doors, it boasts a bold design language that projects a confi dent 
and sporty look while new platform architecture promises 
an engaging drive experience. The new concept is more 
representative of the production car that will be revealed at the 
Geneva Motor Show early next year.

Honda Project 2&4: Embodying the concept of ‘creative 
craftsmanship’, Honda Project 2&4 brings together the brand’s 
unique capabilities in two- and four-wheel mobility. Featuring 
the RC213V competition motorcycle engine, which has been 
modifi ed to run on public roads, it provides the freedom of a 
motorcycle and the manoeuvrability of a car. Powered by a 999 
cc V-4 four-stroke unit, peak power output is over 160 kW at 
13 000 r/min, while peak torque of over 118 Nm is delivered at 10 
500 r/min. Transmission is provided by a six-speed DCT gearbox.

KIA Sportage: Entering its 
fourth-generation, the new 
KIA Sportage builds on the 
success of the outgoing 
model, with an attractive, all-
new exterior design, a host 
of advanced new technology 
features and greater quality. 
The new-look interior is made 
up of higher quality materials 
and a modern new design, as 
well as improved practicality 
and a range of technologies to 
improve comfort, convenience, 
connectivity and safety. A 
range of new and updated 
engines and transmissions will 
result in enhanced effi ciency 
and performance, while ride, 
handling and refi nement are all 
improved. The new model will 
go on sale across Europe in 
Q1 2016.

Opel Astra: Depending on 
the model and trim level, the 
new Opel Astra is up to 200 
kilograms lighter than the 
outgoing model, mainly due 
to its completely new vehicle 
architecture. The result of this 
weight reduction is improved 
agility and driving comfort. The 
powertrain line-up also plays 
a big role in this enhanced 
driving experience: each new 
Astra features outputs ranging 
from 70 kW to 147 kW. The 
all-new 1.4 ECOTEC Direct 
Injection Turbo engine makes 
its premiere in the Astra and 
delivers 92 kW or 110 kW and 
up to 245 Nm of maximum 
torque. The latter will be 
available in South Africa.
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Following on the article on e-mobility in the previ-
ous issue of AutoLive, we were excited to learn that 
BMW Group South Africa has installed the fi rst 
phase of public charging infrastructure for electric 
vehicles (EV) and plug-in hybrid electric vehicles 
(PHEV) in Melrose Arch, Johannesburg.

Th e alternating current (AC) charger features 
two parking bays designated for the exclusive use of 
EVs and PHEVs.

According to Tim Abbott, Managing Director 
of BMW Group South Africa, the introduction of 
accessible public charging infrastructure for EVs 
and PHEVs is one of the key pillars of the BMW 
Group’s 360 degree electro mobility strategy.

“In order for electric vehicles and plug-in hy-
brid electric vehicles to be successful, we need to 
fi rstly increase consumer confi dence in the viability 
of electric vehicles and secondly make public charg-
ing easily accessible for customers who purchase 
these cars. Th is public charging station is the fi rst of 
three that we will be installing in the Melrose Arch 
precinct over the next two months. Similar projects 
will also be introduced in the future in major me-
tropolis throughout South Africa.”

Abbott added that Melrose Arch was chosen 
as location for the charging station as it is centrally 
located in a burgeoning and bustling precinct. “Our 

strategy is to locate charging stations in central ar-
eas like shopping centres where customers spend 
most of their time and can enjoy the convenience of 
quickly charging their cars while they are shopping 
or enjoying a meal in the surrounding restaurants,” 
he explained.

AC chargers can charge an EV like the BMW 
i3 to 80% battery charge in under two-and-a-half 
hours. Th e new charging station infrastructure 
is conveniently situated on the doorstep of the 
Sandton Auto-managed pop up store, which will 
exclusively sell BMW i models.

In May this year, BMW South Africa and 
Nissan South Africa signed a Memorandum of 
Understanding to jointly roll out public charging 
infrastructure to accommodate both Nissan and 
BMW EV’s as well as PHEV’s. “Th is particular 
project is not part of the programme undertaken 
with Nissan, but all the AC charging stations in-
troduced to the Melrose Arch precinct chargers are 

equipped with Type 2 sockets that allow the con-
nection of all EVs and PHEVs with the Type 2 plug 
charging cable”

In addition to the new public charging in-
frastructure at Melrose Arch, BMW i owners can 
also visit exclusive BMW i dealers (BMW Sandton 
Auto in Johannesburg and Club Motors Fountains, 
Pretoria) to charge their vehicles.

Th e BMW i3 and BMW i8 were introduced 
in South Africa in March this year. With just six 
months on the market, 150 units of these mod-
els have been delivered to local customers. Both 
models have received global recognition for their 
innovative technology and low carbon emissions. 
In 2014, the BMW i3 was named the Green Car of 
the Year by the Green Car Journal, and the BMW 
i8 in turn was named the 2015 World Green Car of 
the Year. Th e i3 has also just been named as a semi-
fi nalist in the 2016 WesBank/SA Guild of Motoring 
Journalists Car of the Year competition. ■

Peugeot Fractal: The Peugeot Fractal is an electric urban coupé revealing a prospective design for the so-
called i-Cockpit, which explores the sense of hearing in addition to sight and touch. It makes driving even more 
instinctive, creating an unparalleled on-board experience. The interior and exterior was developed in partnership 
with sound designer Amon Tobin, creating a car that is in sync with its environment. The head-up display 
features a high-defi nition holographic screen and a 45-degree polycarbonate strip that delivers additional 
information and creates an impression of depth. A 40 kW/h lithium-ion battery powers the electric motors on the 
front and rear axles to provide a total output of 150 kW and combined-cycle autonomy of up to 450 km.

Infi niti Q30: The Q30 will be the fi rst Infi niti built in Europe, 
at newly-upgraded production facilities in Sunderland, United 
Kingdom. A varied range of powertrain options are available, 
all tuned to provide exciting power delivery. In the base model, 
a 1.6-litre engine, with either 90 kW or 115 kW will be joined by 
diesel options that include 1.5-litre and 2.2-litre engines, both 
four cylinder, with 80 kW and 125 kW power outputs, respectively. 
An important, differentiating characteristic of the Q30’s design is 
its combination of elevated stance with an overall height that is 
comparable with models in the traditional compact segment. The 
result is a highly distinctive, coupe-like silhouette, which is further 
emphasised by a shallow side glass area.

MINI Clubman: With its four doors, the characteristic split doors 
at the rear, fi ve seats and the large and versatile interior, the 
new MINI Clubman not only transfers the classic concept of 
the shooting brake to the 21st century, but also to the premium 
compact segment. Key features include electric parking brake, 
8-speed Steptronic gearbox (optionally available depending on 
the model) and electrical seat adjustment. Three engine variants 
will be on offer, featuring MINI TwinPower Turbo Technology for 
sports-style temperament and outstanding effi ciency.

BMW is ready and 
set to charge
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Corporate Social Responsibility

Th e Fairview Link housing project, initiated by the 
General Motors South Africa (GMSA) Foundation, 
recently scooped the coveted Govan Mbeki award 
when it was named best Social Housing Project in 
South Africa.

Th e prestigious Govan Mbeki award recog-
nises best practice in delivering innovative solu-
tions to social problems in areas of aff ordable 
rental housing.

Situated in Fairview, Port Elizabeth, the project 
is the second housing development that was spear-
headed by the foundation to win this award and was 
conceptualised by the GMSA Foundation, which 
also provided seed funding to the developer, Th e 
Home Market, to commence construction.

According to Roger Matlock GMSA 
Foundation general manager, the Fairview Link 

and the Walmer Link projects have been designed 
specifi cally to be replicated in other areas in the 
country. “It is an ideal housing solution that pro-
vides aff ordable high quality rental accommodation 
for South Africans whose household incomes range 
between R2 500 and R7 500 per month.

“Its central location on public transport routes 
and its proximity to shops, schools and other amen-
ities mean that Fairview Link has also contributed 
to urban restructuring and to the spatial, economic 
and social integration of our city,” said Matlock.

Fairview Link is the latest of a long list of suc-
cessful, award-winning housing projects that have 
been developed over the years as initiatives of the 
GMSA Foundation.

Th e projects all represent new models aimed 
at addressing the housing crisis in South Africa by 

optimising the use of government subsidies to pro-
duce aff ordable and sustainable housing and func-
tioning communities. ■

Prestigious award for GMSA Foundation project

From left to right: Tony Lloyd (Imizi), 
Ashwin Ramhith (Imizi) and Lance del 
Monte (The Home Market) who received 
the award.

Toyota SA Motors has donated a new Toyota Avanza 
to the Amadea Safe House to transport children 
staying at the safe house to school, doctor’s appoint-
ments and the like.

Amadea primarily acts as a safe house for or-
phaned, disabled and abused children as well as 
children infected and aff ected by HIV/AIDS. Th e 
children are nurtured to stimulate their physical, 
creative and intellectual growth. Ultimately, the 
children are provided with a loving home. In addi-
tion, founder Rina Malan reaches out to the com-
munity through the provision of essential needs 
and people development projects that teach the 
community various skills. 

“Amadea has a huge responsibility towards 
the children they support. Th is responsibility is 
one of the reasons we chose to donate this ve-
hicle to them. It will aid in the mobility of the 
children they look aft er as well as assist in the 
daily running of the safe house,” says Calvyn 
Hamman, Senior Vice President of Toyota South 
Africa Motors.

“We donated the Toyota Avanza 1.5 TX because 
the seven seats give them enough seating for a few 
children but the vehicle also has ample space for 
transporting goods when the seats are folded fl at. 
We wish them many happy and safe kilometres in 
their new Avanza,” concluded Hamman. ■ 

Calvyn Hamman (left) accompanied by 
Carin Mostert handing over the Avanza to 
Rina Malan from the Amadea Safe House

Toyota keeps charity mobile

VWSA enriches lives through 
books and bicycles

Aft er donating 1 100 bicycles to learners from 20 
rural schools in KwaZulu-Natal and the Eastern 
Cape earlier this year, Volkswagen South Africa 
(VWSA) – together with its partners Qhubeka and 
World Vision South Africa – returned to a KZN 
school recently to conduct bike maintenance, a road 
safety clinic and deliver backpacks fi lled with books 
and stationery.

VW is one of the largest donors of the Bicycle 
Education Empowerment Programme (BEEP). Th e 
cost of one bicycle is R2  320 and learners/parents 
or guardians are required to sign a contract which 
stipulates the terms and conditions of using the bi-
cycle (school attendance). Th e bicycle becomes the 

personal property of the learner aft er the two-year 
contract has elapsed.

“Th e success of our initial donation of bicy-
cles has inspired us to look at other opportunities 
to extend our commitment to making a small but 
impactful diff erence in the lives of the learners 
in the schools we are supporting. As a result we 
have partnered with some of our dealerships in 
KwaZulu-Natal and Nal’ibali in donating reading 
material and stationery to the school,” said Th omas 
Schaefer, Managing Director: Volkswagen Group 
South Africa.

With the help of 12 participating KZN VW 
dealerships, books and stationery were col-
lected and used to fi ll backpacks along with a 
Nal’ibali bilingual storycard and supplement to 

encourage reading for enjoyment. Nal’ibali (isiX-
hosa for “here’s the story”) is a national reading-for-
enjoyment campaign to spark children’s potential 
through storytelling and reading.

Th e bicycle maintenance and road safety clinic 
is the pilot project and will be rolled out to all other 
bicycle recipients later this year. ■
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Corporate Social Responsibility

Nissan supports subsistence farmers

Nissan and agricultural organisation, Agri Gauteng, 
have entered into a partnership to support subsist-
ence farmers in the Rust de Winter reserve, north of 
Pretoria. Nissan South Africa has donated two 4×4 
Navara pickups, a Navara Double Cab and a Navara 
KingKab to Agri Gauteng, allowing the organisation 
to visit and help develop the area’s emerging farmers.

Many of these farmers do not own a vehicle and 
farm remote pieces of land spread across Rust de 
Winter’s 32 000 hectares, straddling the border be-
tween Gauteng and Limpopo province.

Agri Gauteng’s programme of farm and farmer 
development is run by its Agrihelp division, which 
seeks to create more commercial farmers by help-
ing subsistence farmers expand and mechanise their 
production process. Th e team assists each of the 120 
farmers in the area by visiting them, assessing their 
needs and production capacity and draft ing a busi-
ness plan.

“Over the past two years, we have developed a 
process that will help all the emerging farmers in the 
area to quickly reach a point where they can com-
mercially farm on their plots of land. Th is includes assisting them with creating a business plan, ac-
cessing funding from government and investing in mechanisation rings in which a group of farmers 
share modern equipment that is maintained on their behalf,” says Willem Basson, Vice President of 
Agri Gauteng.

Th rough its network of agri-businesses, Agri Gauteng is also helping farmers to sell their produce 
to major markets and is in advanced talks to help farmers invest in agri-processing businesses, thereby 
allowing them to benefi t from the entire food value chain.

“We were excited about the Agri Gauteng project and donated the use of two Navara pickups to help 
kick-start the project. We believe Agri Gauteng’s concept of sharing resources and of rapid commercial 
development can become an example for other agricultural areas in South Africa,” says Graeme Birch, 
General Manager of Marketing Communications at Nissan South Africa. ■

Th e Volkswagen Community Trust celebrated its 
25th anniversary earlier this month by launching a 
fl agship initiative that is aimed at promoting mean-
ingful literacy in the fi rst 10 years of a child’s life. 
Th e Early Childhood Development initiative will 
focus on reducing functional illiteracy, education 
and mental stimulation of young children.

Th e two-day celebrations, which coincid-
ed with National Book Week, took place at the 
Volkswagen’s PeoplePavilion in Uitenhage. Th e 
event included a Book Fair where over 200 chil-
dren were involved in various group activities 
aimed at fostering a love of reading.

Th e event was attended by the Minister of Basic 
Education, Angie Motshekga, along with lead-
ing education researchers, celebrated authors and 
thought leaders.

In his address, Th omas Schaefer, Managing 

Director of Volkswagen Group South Africa em-
phasised the major role played by the Volkswagen 
Community Trust in the local community develop-
ment in the past two decades.

“In the past 25 years, the Trust has continued 
to be responsive to community needs and relevant 
to the current realities. Some of the other achieve-
ments include the launch of the John Gomomo bur-
sary as well as the disbursement of over R14 million 
part-bursaries to 1 249 students. Th e Trust has also 
given grants of over R5-million to local community 
cooperatives for local economic development, skills 
development and job creation,” said Schaefer.

VWSA has invested more than R100 million 
on CSI projects during the Trust’s existence. Th ere 
has been a strong emphasis on education, youth 
development, enterprise development, health, com-
munity and wellbeing. In addition, environmental 

initiatives and employee volunteerism have also 
been focused upon. ■

Angie Motshekga, Minister of Basic 
Education with Thomas Schaefer, VWSA 
Managing Director and Nonkqubela 
Maliza, Corporate and Government Affairs 
Director at the 25th year celebrations of 
the Volkswagen Community Trust.

VW Community Trust celebrates silver anniversary

Strike Msiza, one of the farmers of the 
Rust de Winter area, with Willie Basson, 
Vice President of Agri Gauteng at the 
hand-over of the two Nissan Navara 
pickups to the Agrihelp project.

Toyota does its bit for Arbor Week

National Arbor Week is celebrated in September 
and this year Toyota South Africa Motors (TSAM) 
partnered with Food and Trees for Africa to plant 
vegetable gardens and fruit trees at two schools in 
the Alexandra and Tembisa townships.

Th e Minerva High School in Alexandra 
Township and the Khula Sizwe Primary School 
in Tembisa were chosen for their proximity to 
the TSAM Head Offi  ce in Sandton and the Parts 
Distribution Centre in Kempton Park. Th e veggie 
gardens will assist in feeding the children at the 
school as well as their families.

“Assisting the communities in which we op-
erate has always been a priority for Toyota. In this 
instance we believe that by uplift ing these two 
schools, we will create a sustainable food source not 
only for the students but for the greater community 
as well. Th e veggie garden also gives the community 
the opportunity to learn a skill which can be repli-
cated to create a further feed the community,” said 
Calvyn Hamman, Senior Vice President at Toyota 
South Africa Motors.

Th e project will provide the schools with all the 
necessary resources needed to plant, tend and care 
for the veggie gardens. In addition, TSAM has chal-
lenged its dealers to plant fruit trees or a veggie gar-
den to feed a previously disadvantage community 
in their area.

“Toyota has the biggest dealer network in South 
Africa and if we can each make a diff erence in one 
community, our collective eff ort will show our com-
mitment to greening South Africa as well as reduc-
ing our carbon footprint,” concluded Hamman. ■



Subscribe for free @
www.autolive.co.za Page 21

Working Wheels

Having notched up a string of fuel effi  ciency bench-
marks since its release in Europe in 2008, the Euro 
5 MAN TGX 26.540 6x4 BLS (XLX) Effi  cientLine 
truck-tractor made its offi  cial debut in southern 
Africa at a launch ceremony at MAN Truck & Bus 
SA’s Pinetown assembly plant.

“Equipped with leading-edge driveline and cab 
technologies, the MAN TGX 26.540 Effi  cientLine 
will bring proven economy, productivity and safety 
enhancements to the long-haul truck transport in-
dustry operating across sub-equatorial Africa,” says 
Geoff  du Plessis, Managing Director, MAN Truck 
& Bus (S.A.).

Powered by the MAN D26 common-rail 
diesel engine, the 540 hp/2 500 Nm TGX 26.540 
gives long-haul operators an additional 60 hp over 
MAN’s SA long-haul stalwart, the TGS 26.480 6×4 
BLS (LX). With an extra 200 Nm of torque and 
a Euro 5 emissions rating, the TGX 26.540 BLS 
uses selective catalytic reduction (SCR) technol-
ogy and so-called AdBlue to lower carbon as well 
as other toxic emissions, making it a bona fi de 
next-generation long-haul truck-tractor, designed 
to meet the ever-more stringent demands of the 
local market.

Considering southern Africa’s mountainous 
topography, the ability for a long-haul truck-tractor 
to safely ascend and descend steep gradients at op-
timum speeds is a primary purchasing criterion for 
long-haul operators and the TGX 26.540 boasts a 
host of driveline technologies that enable bench-
mark average speeds.

Coupled to the D26 powerplant is a 12-speed 
MAN TipMatic automated manual transmission 
that eff ectively keeps engine speed at optimum rpm 
(in the ‘green band’) without the driver having to 
manually change gears.

Th e aerodynamic design of the TGX 
Effi  cientLine cab (fi tted with drag-reducing aer-
okits), plus a low power-consumption electronically 
managed compressor (APM) and an energy-effi  -
cient EcoLife alternator, bring additional automated 
fuel savings to the vehicle.

Th e TGX braking system is the latest incar-
nation of MAN’s BrakeMatic technology, which 
includes a hydrodynamic PriTarder that combines 
an electronically controlled engine valve brake 
(EVBec) with a Voith Aquatarder. Th is combina-
tion of braking technologies produces an extra 
110kW of braking power over the TGS 26.480 and, 
by blending and re-blending the EVBec with the 
service brakes, delivers more braking capacity and 

better engine cooling across a wider speed range. 
Th e MAN PriTarder® is particularly eff ective at 
slower speeds, making hill descents safe at 60km/h 
under a full load,” adds du Plessis.

Additional standard safety features include a 
Lane Guard system (LGS), Adaptive Cruise Control 
(ACC) and an emergency stopping signal (ESS), 
along with EBS, ASR and ESP.

Th e long-haul truck transport industry in 
southern Africa is the primary logistics service 
provider in the region and a central player in its 
economic development. Keeping truck transport 
sustainable and cost competitive is therefore of pri-
mary importance to the region’s development.

Euro 5 SCR technology lowers fuel consump-
tion and thus, limits carbon emissions. Advanced 
driveline technologies enable better average speeds 
with fewer gear changes and service brake applica-
tions, all leading to lower maintenance costs and 
vehicle downtime.

To prove the long-haul capability of the MAN 
TGX 26.540 Effi  cientLine, MAN has under-
taken a 14 500 km road trip across 10 southern 
African countries over 52 days, commencing at the 
Pinetown launch.

Piloting the TGX in the One MAN Kann odys-
sey will be celebrity adventurer and explorer, Riaan 
Manser and a professional MAN long-haul driver, 
Nduna Chari, one of MANLINE’s best long-haul 
drivers.

Th e journey will take the TGX to MAN’s deal-
erships and partner fuel suppliers across the region 
and, using MAN TeleMatics, will be constantly 
monitored for benchmarking purposes.

Th e truck will be used as a link across sub-
Saharan Africa to transport necessary malaria 
preventative equipment such as mosquito nets and 
other malaria prophylactics. Th is initiative is in 
partnership with Roll Back Malaria. ■

Celebrity adventurer and explorer, 
Riaan Manser and Nduna Chari, one of 
MANLINE’s best long-haul drivers about 
to depart on their epic road trip.

MAN’s Euro 5 fl agship makes local debut
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Working Wheels

Preferred specialist provider to the Fast Moving 
Consumer Goods (FMCG) market, Aspen 
Logistics, demonstrated its commitment to its 
drivers by launching its Fleet Owner Workplace 
Programme, designed by Mercedes-Benz South 
Africa (MBSA) and its partner organisations 
– Corridor Empowerment Project (CEP) and 
Trucking Wellness.

Aspen Logistics operates a large Freightliner 
fl eet and transports temperature-controlled and 
dry products on behalf of clients that supply to ma-
jor retailers. 

“We are incredibly excited to be one of the 
companies selected by MBSA to pioneer such a 
valued initiative. Our strategic partnership with 
MBSA and Trucking Wellness on this project will 
assist Aspen to leverage off  the platform created 
through the Fleet Owners Workplace Programme 
to drive our own internal wellness initiatives and 
programmes,” said Sujen Padayatchi, Managing 
Director of Aspen Logistics.

MBSA is a global leader in employee wellness, 
with a string of local and international awards, most 
notably the International Business Association 
Stevie Award in 2004 and 2010. Collaboration re-
mains an important catchphrase for MBSA as the 
company strives for the sustainability of the trans-
port sector in South Africa, with employee well-
being as a key contributor.

Th e MBSA Fleet Owner Workplace Programme 
assists fl eet owners such as Aspen Logistics to take a 
holistic approach to employee health and wellness, 
based on proven models.

“Collaborations such as this one between 
MBSA and Aspen Logistics are crucial as we strive 
for the sustainability of the transport sector in 
South Africa, with employee wellness being our pri-
ority,” explained Kobus van Zyl, Executive Director: 
Daimler Trucks & Buses. “For more than two dec-
ades now, we have made it our mission to share the 
lessons we have learned around employee health 
management with businesses and communities 

around us. Th is is based on our own fi rst-hand ex-
perience of the benefi ts of a healthy workforce to the 
sustainability of all businesses involved. Th is is an 
initiative that we are backing fully, as we realise that 
healthy truck drivers mean a healthy road transport 
industry.” ■

Merc and Aspen Logistics place employee wellness fi rst

Kobus van Zyl, Executive Director: 
Daimler Trucks & Buses (left) and Sujen 
Padayatchi, Managing Director of Aspen 
Logistics.

Hino Mobeni in KwaZulu-Natal, one of six ex-
clusive Hino truck dealerships in the McCarthy 
Group, now has much larger premises following the 
removal of the McCarthy Toyota dealership from 
this site on the busy South Coast Road. Th e site now 
covers 9 635 m2, which is almost three times the size 
of the previous truck dealership that used only a 
portion of this site. Th e area under roof has gone up 
by 150% to 959 m2.

Th e opportunity was taken not only to extend 
the available space, but also to renovate the build-
ings and paint the whole facility. A major benefi t is 
that the offi  ces are now in a facility used previously 
for the Automark used car operation, which has in 
turn freed up space to extend the parts operation, 
which carries R1-million in stock on site and has 
new consignments arriving daily.

However, one of the most important ben-
efits of the site expansion is improving ser-
vice levels for the benefit of its customers. Not 
only are there now 12 service bays, but there is 
also plenty of space for the parking and servic-
ing of trailers. In fact, service manager Adrian 
Wilkinson says the servicing of trailers will be 
an important additional business opportunity 
as Hino Mobeni is located in an industrial area 

where many major transport and logistics com-
panies are situated.

Hino Mobeni dealer principal Troy Roper says 
he is very proud that the dealership has been en-
larged signifi cantly and renovated but says he real-
ises that the pressure will now be on him to increase 
turnover substantially.

“However, I fortunately have a very able team 
of 23 enthusiastic employees who are up to the chal-
lenge of growing the business,” said Roper. “Last 
year we had a customer experience index of 97.5% 
and in 2013 Mobeni was the top Hino dealership in 
the McCarthy Group so I have a strong foundation 
on which to build. We will be increasing the sales 
staff  to three as we aim to double our monthly new 
trucks sales target while looking to build up a viable 
used truck operation too.

“We already have a well-respected parts and 
service team and look aft er the local needs of a num-
ber of major fl eets, including Shoprite Checkers, 
Unitrans and Motorvia. We operate two mobile 
service vehicles which are proving a boon to cus-
tomers by cutting downtime, while we are also an 
important member of Hino South Africa’s national 
roadside assistance programme,” added the Hino 
Mobeni dealer principal.

Roper himself has a long history with the 
McCarthy Group, having fi rst joined the company 
in 1992 as a heavy truck driver. He subsequent-
ly became an apprentice diesel technician aft er 
which he progressed to service manager and then 
general manager.

Hino Mobeni has only been a full Hino dealer 
since 2011. Up until that time it had operated as a 
satellite for Hino Pinetown, which has been one of 
the top performing Hino dealers in South Africa 
for many years, with accolades which include 
fi ve Dealer of the Year awards and fi ve runner-up 
trophies. ■

Hino Mobeni operates two mobile service 
units, which are proving increasingly 
popular with customers. Seen with 
the fully-equipped Toyota Quantum 
panel van are the dealership’s Service 
Manager, Adrian Wilkinson (left), and truck 
technician Raymond Boucher.

Hino Mobeni gets bigger and better
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Toyota pair secure off-road title

Castrol Team Toyota’s Leeroy Poulter and naviga-
tor Rob Howie have secured the 2015 Donaldson 
Cross-Country Championship, aft er winning the 
penultimate round in Vryburg on Saturday 12 
September. Th e pair led the race from start to fi n-
ish, and, with the exception of two punctures on 
the second loop, their Toyota Hilux never missed 
a beat. Th ey fi nally arrived at the fi nish more than 
17 minutes ahead of their nearest rivals, sealing the 
championship in the process.

For navigator Howie, this is his second cross-
country title, aft er he won his fi rst beside driver 
Duncan Vos in 2012. Poulter competed in his fi rst 
full season of cross-country racing in 2014, and 
managed to fi nish fourth in the championship. 
Th is year, however, he stamped his authority on 
the series.

Th e fi nal round in the Donaldson Cross-
Country Championship is the Atlas Copco Gold 
450, which takes place in the area near Westonaria 
on 30 and 31 October, 2015. ■

Local lass chosen for FIA 
women’s project

South African 
S a n d r a 
Labuscagne has 
been chosen 
to join a pres-
tigious cross 
country rally 
initiative run by 
the FIA Women 
in Motorsport 
C o m m i s s i o n 
and the Qatar 
Motor and 
Motorc ycl ing 
Federation.

A selection panel has nominated nine drivers 
and nine co-drivers to take part in a fi ve-day train-
ing and assessment programme in Doha, Qatar 
from November 2 to 7. One driver and one co-driver 
will then be chosen to team up to compete, courtesy 
of the Qatar Motor and Motorcycling Federation 
(QMMF), in the 2016 Sealine Cross Country Rally.

Sandra has been competing in the Donaldson 
Cross Country Championship for a number of 
years, and was one of 85 applicants from 39 coun-
tries. She and her father, Coetzee, are currently 
fi ft h overall in the Special Vehicle category in the 
national series.

Racing is in his blood

Two weeks, Giordano Lupini had not yet properly 
driven a car, but that would not stop the Franschhoek 
fourteen-year old from putting together a solid car 
racing debut in the Bold Marine GTI Challenge at 
Saturday’s Killarney Flower Power Series races.

Not only is experienced kart racer Giordano 
reportedly the youngest driver yet to race a car in 
the Western Province, but his debut performance 
on track impressed many a pundit with a pair of 
smooth performances that saw his lap times plum-
met throughout his two debut weekend races.

Th e young Lupini also made history back in 
2011 when, at the age of 10, he became the fi rst 
fourth-generation racing 
driver in South Africa when 
he took to the track in the 
Maxterino class.

Giordano’s great-grand-
father Gigi won his class in 
the 1929 Mille Miglia before 
coming to SA where he ran the 
well-known Scuderia Lupini 
in the 1950’s and early 60’s. 
Grandfather Mario was a lead-
ing saloon racer in the 1960’s 
and father Michele more re-
cently carved himself a reputa-
tion in Production Cars.

Giordano’s car racing adventure started some 
two weeks before, when he took the wheel of a car 
for the fi rst time at a Killarney track day to become 
acquainted with the clutch and gear changes, not 
to mention the quantum shift  between a car and a 
kart’s dynamics. Th e following week saw the young 
lad take to the track in his racing Mk 1 Golf for the 
fi rst time and two weeks and a good many prac-
tice sessions down the line, he was strapped in and 
ready for the Killarney GTI Challenge qualifying, 
where he posted his fastest lap yet to see to him line 
up 24th on the 25-car grid.

Race 1 run in a searing Cape early spring heat 
wave saw the Bridge House scholar put in a posi-
tive debut, circulating smoothly and consistently to 
end up 22nd before the second heat saw him deliver 
another solid drive as he sliced ten seconds off  his 
fi rst race time and shave further a second off  his 
quickest lap time, en route to a creditable 17th overall 
and 8th in class for the day.

“I’m so happy with my fi rst race on the big 
track,” Giordano explained. “I have had to learn 
a lot in a very short time and it’s been a special 
experience. “I have a lot of people to thank and 
it was great to be able to bring the car home in 
one piece, but now we need to fi nd a little more 
pace – I want to be right up with the cars I was 
following soon!” ■

Motorsport

Get the Latest Transport News NOW!
www.trucksandheavyequipment.co.za

Rob Howie (left) and Leeroy Poulter 
celebrate their championship victory.

Sandra Labuscagne

Giordano Lupini and his racing Mk 1 Golf.
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BY BRENT ELLIS

I’ve been on an exotic car binge lately. You know, 
those ultra-desirable and uber-expensive cars which 
most of us will never drive, let alone own. Usually 
impractical with their low noses, mostly extremely 
expensive to buy and feed, and nine times out of ten, 
too special to enjoy on anything more than an oc-
casional breakfast run or track day.

But for years I have asked – what’s the point of 
buying an exotic car if you’re just going to look at it 
in your well-lit, gold-plated garage? What a waste.

Th at’s where the Ferrari FF in particular comes 
in, proving that a supercar can be used every single 
day. Here’s why …

It’s not that diffi cult to drive

Th is bad-boy shooting brake (defi ned as a two-
door coupé mixed with an estate, so those Mercs 
are fakes) is actually rather easy to pilot. Of course, 
you have to spend some time familiarising yourself 
with its proportions and the long nose will keep you 
in check when queuing in traffi  c, but once you’re 
used to it, it’s no more diffi  cult to drive than an 
executive sedan.

Th ere’s another interesting point – it’s not ac-
tually that big, if you think about it. At 4.9 metres 
long, it’s less than a centimetre longer than a BMW 
5 Series. And only slightly wider. And not as tall.

You can actually take it shopping

With the FF being a hatchback of sorts, you’re not 
presented with a boot which is only big enough for 
some milk and possibly some of the surplus of your 
ego. Ferrari gives you a decent 450 litres back there, 
and the rear seats fold forward as well – revealing 
800 in total.

A word of caution, however – don’t leave the 
eggs in the boot for too long, unless you like them 
hard-boiled. Owing to the FF’s transaxle layout, 
where the gearbox sits on the rear axle rather than 
up front – and thanks to those burly exhausts – there 
is quite a lot of heat which builds up in the booty.

Your friends can keep their legs

Th is was perhaps the most surprising element of 
this four-seat Ferrari – you can actually fi t people in 
the back. Real people. Both front seats glide forward 

using electric-
ity once you’ve 
manually un-
latched the back-
rests, and then 
a totally not-
awkward entry 
manoeuvre is all 
your passengers 
need to execute 
in order to plant 
their backsides 
onto the fi ne 
leather seats.

Th ey even 
get decent head- 
and leg room, 
and they’re treated to extra aural delight, being 
closer to the exhausts and basically sitting on top 
of the gearbox.

The V12 engine doesn’t 
need to be tamed

While the FF’s nutritional information might make 
you think it has a nuke under the bonnet, don’t 
be mistaken – this epic normally-aspirated V12 is 
magical in many ways. It produces 486 kW and 683 
Nm from its 6.3 litres, and sends its power to the 
rear – or all four – wheels through a truly amazing 
powertrain.

A drive shift  comes out of the back of the engine 
as it normally would and sends all the power to the 
seven-speed dual-clutch automatic F1 gearbox on 
the rear axle. Shift s are unbelievably smooth (could 
actually put Volkswagen’s DSG to some degree of 
shame) and you can play with it in automatic or full 
manual mode at a moment’s notice.

However, this is a four-wheel drive Ferrari, so 
how does the power get back to the front wheels? As 
part of the patented 4RM system, a separate, twin-
clutch gearbox is bolted directly to the front of the 
engine to take care of drive to the front wheels – and 
it only works when you need it, for example in the 
wet or in snow, as the photographs in the brochure 
depict. Also, it only works up until you select 5th 
gear, which in this car could be at speeds as low as 
60 km/h.

As one experienced Ferraristi told me, the FF is 
the one Ferrari he isn’t scared of in the wet.

It will keep you out of the bushes

Make no mistake though – as much as the FF might 
be easy to drive and it doesn’t want your head on a 
platter every time you touch the loud pedal, all that 
power can still get you into enormous trouble with 
topiary and other features of your surroundings. 
Th at’s where Ferrari’s clever F1-Trac traction con-
trol system comes into play.

Adjusted using the famous Manettino switch 
on the steering wheel, you can choose between 
snow, wet, comfort, sport and ESC-off  modes, de-
pending on your environment and the breadth of 
your insurance policy.

I drove it in Sport mode almost the entire time, 
if only to hear more from the optional sports ex-
haust system.

In short

Well, what do you expect me to say? Th e Ferrari 
FF is bloody awesome, even when fi nished in un-
conventional Grigio Silverstone! As an exotic, it’s 
expensive (this one is worth R5.7-million, includ-
ing R550 000-worth of options), it’s thirsty (Ferrari 
doesn’t even give you a fuel economy readout), it 
turns heads and it makes children smile.

As a car, it really is suited to everyday use – al-
though I don’t believe an FF owner would actually 
use it for the shopping and maybe the school run 
and perhaps a visit to the zoo. Th ey have people 
for that.

As an experience overall, it was priceless. A day 
I will cherish for ever and ever, amen. ■

Ferrari FF – a supercar for any occasion

Photo: Ryno Fourie
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