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AUTOMECHANIKA FRANKFURT
BIGGER AND BETTER THAN EVER!

By RogeR HougHton

The 23rd staging of the pre-
mier Automechanika trade 
fair for the automotive af-
termarket held in Frankfurt, 
Germany, last week was 
the biggest and best in the  
history of this event that 
stretches back to small be-
ginnings with 415 exhibi-
tors at the inaugural show 
in 1971.

It was the fourth occa-
sion that I had attended this 
logistical masterpiece – for 
instance 5  000 trucks move 
the exhibits into and out of 
the showground – and con-
tinue to be amazed by the 
high standards achieved in all 
aspects of a show with such 
a myriad of exhibitors and 
visitors coming from all cor-
ners of the globe. Everything 
about the show was neat 
and efficient and a tribute to  
a well-honed organisational 
team from Messe Frankfurt.

Messe Frankfurt, one 
of the world’s leading trade 
fair organisers, now stages 14 
Automechanika events in 13 
countries worldwide, with the 
latest venues being New Delhi 
and Chicago. The next show 
will be in Buenos Aires from 
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Above: Bosch had a very extensive display area and put extra emphasis on its involvement with the 
truck market as a supporter of the Automechanika Truck Competence initiative which attracted about a 
quarter of the displays at this year’s show.
Inset: Schaeffler used this ghosted car to effectively display many of the components it supplies to the 
automotive industry worldwide.
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November 12–15 and then comes 
Shanghai from December 9–12. 
Automechanika Johannesburg will  
be staged for the fourth time at the 
Expo Centre, Nasrec, from May 6–9.

Last week’s five-day show in 
Frankfurt was definitely the place to 
be for those involved in the growing 
business of servicing the aftermarket 
needs of the motor industry. Many 
South Africans joined visitors from 
virtually all the countries in the world 
to view the offerings of a record 4 631 
exhibitors (2012: 4 597). The displays 
were spread over 11 exhibition halls 
and several of the open areas on the 
305 000m2 site.

Only 707 of the exhibitors were 
from Germany, with the other 3 924 
coming from 70 nations situated 
outside the borders of the host coun-
try. China had the most displays at 
783, but other countries with large 
representation included Italy (489), 
Taiwan (471), and Turkey (265). 
Nineteen South African companies 
had their wares on display at the dti-
backed SA Pavilion at its usual loca-
tion in Hall 1.

Parts and Components, with 
2 267 exhibitors, was far and away the 
best supported interest group and this 
year it was split from Electronics and 
Systems, which had 532 exhibitors. 
Other groupings were Accessories & 
Tuning, Repair & Maintenance, IT & 
Management and Service Station & 
Car Wash.

AutoLive advertisers Robert 
Bosch and Schaeffler both had large 
and very comprehensive displays, be-
fitting their roles as major players in 
the rankings of global OE and after-
market suppliers.

The true extent of Bosch’s global 
reach was revealed at the media brief-
ing with the company active in 150 
countries through its own operations 
and 18  000 associates! The chair-
man of the Automotive Aftermarket 
Divisional Board, Dr. Uwe Thomas 
said that Africa was a growth area 
where the company has been repre-
sented for years but had been a “bit 
slow” in expanding its involvement on 
this continent. The process was now 
being speeded up in line with the Bosch 
slogan “We keep vehicles moving.”

Dr. Thomas added that the com-
pany was also investigating and put-
ting into action programmes to keep 
down repair costs, which was particu-
larly important in emerging markets.

One of the latest developments 
was the Bosch Electronic Service 
which involves reconditioning elec-
tronic components such as ECU’s. 
Already more than 2  000 recon-
ditioned products are on offer at 
savings of as much as 70%. This 
programme resulted in Bosch be-
ing presented with the prestigious 
“Green Directory” special award at 
Automechanika for its environmen-
tal benefits.

Schaeffler also had a large and 
imposing display covering 1  200m2 

in a light and airy environment. It 
is a huge organisation with 80  000 
employees located in 49 counties and 
with 11 500 global distributors.

For the first time the company 
was exhibiting its four brands – LuK, 
INA, FAG and Ruville – on a single 
stand at Automechanika. The shared 
trade presence of the four brands is a 
result of a bundling of the Schaeffler 
Automotive Aftermarket to in-
crease efficiencies and strengthen 
global reach.

An important feature of the 
stand was the incorporation of the 
RepXpert online portal which tar-
geted the garage operators. Besides 
the presence of many smart-looking 
RepXperts on the stand giving per-
sonal demonstrations to visitors 
there were also formal presentations 
to groups.

Automechanika Frankfurt is 
certainly a revelation for all involved 
in the automotive aftermarket as evi-
denced by the huge number of visitors 
that attend this biennial event. ■
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Simon Beisswenger, the 
Product Manager for 
Bosch Electronic Services 
demonstrates how electronic 
components such as ECU’s 
are reconditioned for the 
aftermarket.

The dti-supported South 
African Pavilion in Hall 1 was 
populated by 19 companies 
and organisations.
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Editor’s Note
COMPONENT INDUSTRY IS 
NOW VERY BIG BUSINESS

The enormity of the automo-
tive aftermarket business is made 
very real when one visits the pre-
mier Automechanika trade fair 
for this sector of the motor busi-
ness in Frankfurt every two years. 
Walking all the aisles in the 11 
display halls and outside areas 
this year will amount to almost 
42km so this gives one a good idea 
of its size.

The increasing importance of component suppliers was un-
derlined in the days leading up to the opening of Automechanika 
on September 16 with the announcement that the renowned 
German company ZF had taken over the US-based TRW for 
R135-billion! At the same time ZF sold off its 50% in a joint ven-
ture steering manufacturer to its partner, Robert Bosch, which 
now has 100% of the shareholding. No price was mentioned for 
the latter transaction.

A couple of years ago there was another big take-over when 
Schaeffler took control of Continental AG after the latter had pre-
viously bought out Siemens’ VDO division.

These deals are becoming increasingly important due to the 
ever larger and more important role being played by the compo-
nent industry in developing components, systems and complete 
modules for the OE vehicle manufacturers.

Then there is the spin-off of being able to supply the rapidly 
growing replacement parts market; economy of scale is very much 
the name of the game as automotive components get more and 
more complex.

On a personal note I was proud to be voted by my peers in 
the SA Guild of Motoring Journalists to be one of the 30 jury 
members who will select the 2015 Wesbank-sponsored Car of 
the Year. The finalists will be announced at the Inanda Club on 
October 23 and the test days at Gerotek will be from March 4–6, 
2015. Only cars launched before August 31, 2014 are eligible for 
consideration.

This will be my first time as a jury member of the COTY but I 
have been involved directly and indirectly with this annual com-
petition virtually every year since it was staged for the first time 
in 1986 when the winner was the Toyota Corolla Twin Cam 16.

My colleague at AutoLive, Stuart Johnston, is also on the Jury, 
with the benefit of many years of experience as a jury member in 
this important competition.

Roger Houghton,
Editor
houghtonr@mwebbiz.co.za

The slowdown in vehicle sales in South 
Africa is expected to continue until 2017 
according to the senior vice-president 
for sales and marketing at Toyota SA, 
Calvyn Hamman.

According to a report by Irma Venter 
in Engineering News the new vehicle 
market is expected to dip further in 2015 
to around 610 000 (from an estimated 
630  000 this year). Hamman added that 
the 2016 market was expected to remain 
flat, with slow growth possible in 2017.

Toyota, which has been the leader in 
vehicle sales in SA every year since 1980, 
says the reasons for the downturn were 
varied, but included issues of affordability, 
coupled to a cycle of rising interest rates, 
which impacted on consumer confidence.

The failure of African Bank 
Investments (ABIL) also did not help, 
said Toyota SA CEO and president, Johan 
van  Zyl. “ABIL did put some liquidity in 
the market, so it will have an impact on the 
market – how big an impact we can only 

guess at this stage.” He warned that ABIL’s 
failure would probably place a damper 
on how freely other financial institutions 
make credit available, which could affect 
the new vehicle market. ■

Calvyn Hamman, senior vice 
president, Sales and Marketing at 
Toyota SA.

SA Vehicle Sales Only Expected 
To Rise In 2017 – Toyota SA

NAAMSA’s Forecast  
More Confident

However, Toyota’s outlook on the market 
is not echoed by NAAMSA in its quarterly 
review for the second quarter of 2014. Its 
projections for this year 621 000 domestic 
sales, rising to 663 000 units in 2015, with 
total local projection for this year forecast 
at 544  400 units, rising significantly to 
631 500 vehicles in 2015.

NAAMSA says in its report that fol-
lowing four successive years of growth in 
sales of new vehicles in the domestic mar-
ket prospects for 2014 are being impacted 
by subdued economic growth, above aver-
age new vehicles price inflation and higher 
interest rates.

NAAMSA expects a big jump in 
exports from a projected 544  400 units 
this year to 631 500 vehicles in 2015. The 
latest projection for aggregate capital 

expenditure by the total industry in 2014 
is almost R8-million, which will be an 
all-time record. ■

Nico Vermeulen, who attended the recent 
Auto Africa Zambia exhibition and con-
ference in Lusaka as the representative of 
NAAMSA said that an important outcome 
of the summit was the establishment of an 
association to represent importers and 
dealers in the Zambian automotive sector.

The association will address the sales 
reporting requirement and will liaise 
with the Zambian government on pos-
sible measures – such as for example im-
port duty and luxury vehicle tax review 
– to boost the growth of the domestic new 
vehicle market in Zambia. (See article in 
AutoAfrica News on page 22). ■
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By KieRan Rennie

While the move is seen by some as risky and overly 
ambitious, others feel it was the right thing to do 
and a long time coming. The optimists (and Mazda 
fans) among us would predictably point to a note-
worthy list of engineering firsts, memorable cars 
and motor sport mega coups – including being 
the only Japanese car to win the Le Mans 24-hour 
race–as backing the argument for the Hiroshima-
based company to be steering its own course in our 
country at last.

Manchester born, Aussie raised Mazda SA 
MD, David Hughes, says: “Mazda is the impossi-
ble made possible” and, much like the city which 
birthed the brand, fighting against the odds and 
winning is something that Hughes says is inherent 
in Mazda’s DNA.

It’s taken just 12 weeks for the 8 800m² parts 
distribution centre and head office complex to 
be built in Midrand. Once at full capacity, this 
impressive structure will hold 91 000 lines of 
Mazda parts.

I was struck by the down to earth nature 
of Hughes‘ plans for rekindling the love South 

Africans once had for the brand. “We’re not bro-
ken, we’re just invisible,” explains Hughes. He goes 
on to confirm that it is at dealership level where 
this reconnect has to be made–the relationship be-
tween the outlet and the customer being key. He is 
also buoyed by the fact that now that Mazda has 
full independence it can dictate its own principles 
and practices.

My own impressions of the three products 
Mazda is launching in SA currently are that they 
are most certainly worthy contenders for our hard 
earned Rands and ever increasing levels of discern-
ment. The cars are really very good and the prices 
are super competitive. If David Hughes’ vision can 
be realised and maintained on the showroom floor–
and in the workshops–then buying a car at one of 
the 50 new branches is something people should 
seriously consider.

With South Africa being a good staging point 
for sales into Africa, Mazda is looking into possibly 
opening an assembly plant here in the future if there 
is sufficient volume to make it viable. He is quick to 
remind us, however, that that the road is long and 
fraught with uncertainty and that their journey 
down it is in its infancy.

In an “off the record” chat with David Hughes, 
he expressed an enthusiasm for community devel-
opment with a focus on education. He hopes to be 
able to walk Mazda SA down some of these paths as 
soon as the new company has found its feet.

October 1 is the due date of the South African 
rebirth of this legendary automotive brand. I say 
one should regard them lightly at your peril. ■Mazda SA’s new parts distribution centre in Midrand covers an area o 8 800m2.

Mazda Now Zooming Solo
The news that Mazda was breaking away from its former global parent, Ford, was made public some time ago. 
Here in South Africa this new beginning is finally and officially upon us. Mazda will now be standing on its own feet 
in SA for the first time since the brand arrived here in the late 1960’s.
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STRENGTH TO PERFORM 
FREEDOM TO DRIVE

PERFORMANCE INNOVATION, DEVELOPED BY, WITH AND FOR EXPERTS
Boosted with TITANIUM FSTTM, Castrol EDGE Professional is our most advanced engine 
oil yet − increasing its fi lm strength while reducing friction. Every litre is certifi ed CO2 
neutral according to the highest global standards, and made to our Castrol Professional 
quality standard. 

By RogeR HougHton

South African business is backing the move by 
the SA Insurance Association (SAIA) for compul-
sory third party insurance for all vehicles in SA 
to be put on the government’s legislative agenda. 
This is according to the Innovation Group’s Future 
Now report, a very insightful study of the local in-
surance industry both the current situation and 
future predictions.

The Innovation Group’s Managing Executive: 
Insurance, Jonathan Holden, says that an additional 
spur comes in the process of harmonisation current-
ly under way among SADC countries with South 
Africans travelling to many of these countries hav-
ing to buy third party insurance cover at the border.

The report, which was released earlier this 
month, has an interesting look at trends and fu-
ture developments. According to the CEO of 
Innovations, Glen Mollink, the report highlights an 
imminent technology-driven revolution and em-
phasises the need to collaborate on data-sharing in 
the future.

Mollink says the tools exist in telematics and 
“big data” to do something about traffic conges-
tion and poor driver behaviour, “but it requires the 
cooperation of the 40-odd insurance companies in 
SA, traffic authorities and vehicle owners.”

The research also showed an appetite for more 
flexible policy options. Telematics is set to become 
a significant disruptor to the South African mo-
tor insurance market over the next decade, and is 

likely to very soon impact pricing methods across 
the industry.

Mollink says the successful motor insurers of 
tomorrow will be making significant investments 
today in their ability to process huge amounts of 
data, so as to be able to tailor premiums to exactly 
reflect risk, thereby improving margins.

Through Business Intelligence systems, of 
which telematics is but one component, the cost 
of supply chains can be reduced by a considerable 
margin where fleet managers and supply chain op-
erators are in possession of high-quality data input 

relating to: the vehicle, driver behaviour, time of 
day and seasonal factors, billing, fuel and main-
tenance costs, lading, medical history, route-info, 
and more.

In addition, the report states that once Aarto 
is implemented “accountability will reside with the 
company, which will be liable for any sort of traffic 
infringement by its employees while driving a com-
pany vehicle”. Management systems will be needed 
to enforce this system.

Insurance executive Holden adds: “The insur-
ance industry is poised over the coming decade 
to use technology as never before in all aspects of 
its business from signing up policyholders to ad-
ministering claims. This is one of the findings of 
the Future Now Report, released 11 September by 
Innovation Group.

“The South African motor insurance industry is 
in the midst of an exciting and fundamental change 
in the way in which it evaluates risk, prices policies 
and interacts with its customers. Technology and 
data are set to come together to redefine the insurer-
customer relationship.

“One of the by-products of the digital revo-
lution has been the shift in the balance of power 
from industry to consumer. In the past the con-
sumer buying experience was weighted more in 
favour of brands and brokers, whereas now tech-
nology is acting as something of a leveller. The 
report also found that technology in automotive 
design and fleet management are likely to result in 
fewer accidents, and certainly fewer serious ones,” 
concluded Holden. ■

South Africa Needs Compulsory Insurance

Glen Mollink Chief Executive Officer 
Innovation Group South Africa.
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Ipsos South Africa (part of the second largest sur-
vey-based market research company in the world), 
and its 12 local motor industry syndicate members 
representing 18 brands, have announced both the 
2014 product quality and customer experience (ser-
vice received when purchasing or servicing) awards 
at the same time. Previously the results were an-
nounced separately.

What comes through clearly from these in-
depth studies, which includes vehicles sold by man-
ufacturers and distributors responsible for more 
than 80% of the country’s annual sales volume, is 
that the product quality and dealer service levels in 
South Africa are exceptionally high.

“The latest set of quality study results are out-
standing when one considers the strike-related dis-
ruptions to vehicle and replacement parts supply 
the industry had to endure in the latter months of 
2013,” commented the Ipsos Automotive Business 
Unit Director, Patrick Busschau.

“Customers in South Africa are becoming in-
creasingly demanding as regards product quality 
and general service levels but the local motor in-
dustry continues to keep raising the bar or at least 
remains on a very high level.”

Ipsos and its forerunner, Synovate, has been in-
volved in competitive customer satisfaction surveys 
for the motor industry in South Africa since 1991 
so has been able to track the amazing improvement 
over 23 years. The surveys have three components: 
a competitive customer experience benchmarking 
measurement of the sales and service satisfaction of 
customers, within franchised dealership networks, 
and a benchmarking of product quality with rank-
ings based on problems per 100 vehicles (PP100).

The three different studies are conducted us-
ing telephonic interviews completed in a 12-month 

period and combined speak to nearly 36 000 vehi-
cle owners. The customer’s purchasing experience 
is measured 10-35 days after delivery, the product 
quality interviews take place 90 days from pur-
chase and the service experience is based on an 
interview 10-35 days after a service or repair at a 
franchised dealership.

The surveys are strictly controlled to ensure 
the highest levels of scientific validity and reliabil-
ity. Sometimes the sample is too small for certain 
brands or models and the relevant manufacturer or 
distributor is not listed in the rankings.

The best-performing vehicle manufactur-
ers and distributors are rewarded for excellence 
in terms of product quality or customer experi-
ence levels, with three levels of awards: gold, silver 
and bronze.

Product Quality Awards

In terms of product quality the industry average 
number of problems per 100 vehicles (PP100) has 
remained around the 40 mark since 2011, which is 
a huge improvement over the 140 problems per 100 
vehicles recorded in 2005.

Mercedes-Benz fared particularly well in the 
2014 study. Not only did it have the three high-
est quality models in the E-Class (10), C-Class 
coupe (14) and C-Class Petrol (14), but also col-
lected two important gold awards as best luxury 
brand overall and best factory making passenger 
cars in South Africa. Interestingly the C-Class is 
manufactured locally which illustrates the very 
high standards that are achieved by the local 
manufacturing industry.

The best volume passenger car brand overall 
and gold award winner for 2014 is Mazda, which is 
interesting as this is a time in which the brand is in 

the process of splitting from Ford to become a sepa-
rate, standalone entity. Mazda, which won the gold 
award in the 2013 study, recorded a PP100 score of 
24 in 2014, with Toyota (28) and Opel (29) sharing 
runner-up position and collecting silver awards. 
Bronze awards went to Chevrolet (35), Ford (37) and 
Volkswagen (37).

This year Mercedes-Benz has come out as the 
best luxury brand overall with a PP100 score of 20. 
BMW (23) was second and Audi (27) third. As men-
tioned previously Mercedes-Benz received the gold 
award for the best local plant making passenger cars 
with a score of 15. BMW (19) won silver and Toyota 
(28) took bronze.

Toyota made a clean sweep of gold awards in 
the light commercial vehicle category with best 
LCV brand overall (PP100 score of 39), best one-ton 
single cab brand overall (39), best one-ton double 
cab brand overall (39) and best local plant manufac-
turing light commercials (38).

Purchasing and Servicing 
Quality Awards

The average score for purchasing experience for 
passenger cars is similar to last year, at just below 
94%, which is outstanding. The overall LCV sales 
experience has slipped very slightly, going from al-
most 93% to just above 92%.

The Volkswagen Group fared very well in the 
2014 Ipsos study measuring service delivery in 
purchasing and servicing a vehicle. Audi took gold 
awards in both sales and service in the passenger 
car segment, with Volkswagen cars taking gold for 
sales and silver for service. In fact this was a repeat 
of the achievement by Audi in the 2013 Ipsos qual-
ity study, while Volkswagen collected gold for both 
sales and service last year.

On the light commercial vehicle front 
Volkswagen took gold for both sales and service. 
(Gold awards went to brands scoring between 
92.6% – 94.6% for sales and between 82.5% and 
88.7% for service).

Lexus prevented a Volkswagen Group clean 
sweep of the gold awards in the passenger car sales 
and service categories by taking gold for service.

A number of brands collected gold awards 
in both the sales and service categories in the 
light commercial vehicle section: Isuzu, Nissan 
and Volkswagen all collected gold for sales while 
Chevrolet, Isuzu, Nissan, Toyota and Volkswagen 
were awarded gold for servicing. ■

 ■ For full details of the 2014 Ipsos automotive 
survey and all the relevant bar graphs of the 
rankings go to: www.ipsos.co.za

Latest Ipsos Quality Study Puts SA 
Motor Industry in Very Good Light
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Introducing the Gumtree Auto Inventory Tool
7.9 million people visit Gumtree every month (Effective Measure August 2014) to 
browse for cars, generating 220,000 email leads every month. Which is why 
Gumtree has decided to give you the opportunity to make your ad truly pop with 
our brand new tool. Aimed at dealerships and top sellers, this is going to change the 
way you advertise cars online, by:

•  Giving users the ability to add their logo and borders to their ad images
•  Improving the listing accuracy and search function
•  Creating sophisticated lead reporting and management dashboards
•  Putting the power of pulling data, changing the ad listings and managing your   
 account in your hands (no contracts required!)

To find out more visit www.gumtree.co.za/pages/autodealers
or call Jeff Osborne and the Gumtree Auto Team on 0800 999 045
or 011 784 3413 during our business hours (9:00am-5:00pm, Mon-Fri)

Make your ads...

In other words, you can sell more and faster. 
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People

UD Trucks’ MD Resigns

Jacques Carelse has 
resigned as manag-
ing director of UD 
Trucks. Rory Schulz, 
a well-respected and 
experienced stalwart at 
the company, has been 
appointed acting man-
aging director. 

The UD Trucks 
Corporation, of which 
UD Trucks Southern 
Africa is a full sub-
sidiary, forms part 
of the world’s second 
largest trucking com-

pany, the Volvo Group.   According to Torbjörn 
Christensson, the company’s president for the 
southern African region, Schulz has been with UD 
Trucks (formerly Nissan Diesel) since 1991 and has 
an in-depth knowledge of the company and the lo-
cal truck market.

Christensson acknowledged Carelse’s contri-
bution to the success of UD Trucks during his 20 
years with the company.  Carelse replaced long-
serving Johan Richards as CEO of UD Trucks in 
July 2012 after having been the company’s chief fi-
nancial officer since June 2008. Richards, who had 
been with Nissan Diesel/UD Trucks for 30 years 
before his resignation, was subsequently appointed 
group commercial executive of trailer and tanker 
manufacturer GRW in June 2013. ■

Changes at Infiniti

Nissan has appointed a BMW veteran, Roland 
Krueger to head its Infiniti luxury car unit after 
the recent resignation of two of its senior execu-
tives. Firstly, South African Johan de Nysschen 
left the position of president and moved to head up 
GM’s luxury car division, Cadillac. Now Infiniti 
chairman Andy Palmer has left to head up Aston 
Martin. Krueger (48) will report to Nissan CEO 
Carlos Ghosn and be based at the Infiniti head of-
fice in Hong Kong. ■

New MD for Volvo and 
Renault Trucks SA

Christian Coolsaet, a Belgian national, has been 
appointed managing director for Volvo Trucks 

and Renault Trucks 
Southern Africa. He 
was previously the 
Volvo Group’s director 
of Commercial Trucks 
in Central Europe. 
Coolsaet is no stranger 
to Africa, as he pre-
viously was the area 
director for the Volvo 
Bus Corporation lo-
cally, and played a piv-
otal role in the supply 
of buses to Metrobus 
Johannesburg in 1999.

This latest ap-
pointment follows the 

resignation of Mark Erasmus as MD last October 
when he moved to Scania SA as regional director 
for  Gauteng. ■

Competing in Dakar 
Rally is Her Aim

Sandi Pitchers Keel is a very determined wom-
an with one aim: competing in the 2016 Dakar 
Rally on a motorcycle! This is quite a difference 
from her day job which is selling exotic, imported 
wedding gowns!

Sandi also aims to be the first South African 
woman, the first woman from Africa and the old-
est woman internationally to complete the gruelling 
Dakar Rally as she will be 52 in 2016.

However, her big challenge is to raise a signifi-
cant amount of sponsorship in the next year.

But she has certainly earned her stripes in 
motorcycle riding and racing over many years. In 
addition she has motorcycle racing in her genes as 
her grandfather, Neil “Noel” Christmas, was killed 
racing a Norton 500 in the Isle of Man Senior TT in 
June 1948. Sandi has not escaped unscathed either, 
breaking many bones over the years.

Sandi started superbike racing more than 10 
years ago, at the age of 40, and has also raced in 
Super Motard and Motocross, but is now concen-
trating on off-road and endure riding, although 
she will again contest the Bike SA 24-hour race at 
Phakisa later this year.

She also “rides for a purpose” on a pink motor-
cycle and is very involved with the Pink Drive or-
ganisation. The “ride for a purpose” on Dakar 2016 
will be organisations affiliated to women’s health 
issues such as breast cancer etc.

“My own mother is a breast cancer survivor 
and had a double mastectomy so breast cancer is 
obviously close to home and a disease affecting so 
very many women,” explained Sandi. “I myself was 
the victim or should I rather say survivor of a very 
abusive marriage and abuse against women and 
children is another cause close to my heart. We are 
in the process of identifying the appropriate foun-
dations with which we will affiliate. Considering 
the distance of nearly 9 000km – I do believe pledge 
systems could be put into place and funds raised for 
these causes.”

Here is an excellent opportunity for SA com-
panies to help a valuable cause and earn plenty of 
publicity, particularly if they use the pledge system 
which rewards Sandi’s performance.

Sandi’s contact details: Cell: +27-83-233-6670 
E-mail: sandi@sandidakar20216.co.za Website: 
www.sandidakar2016.co.za ■

Rory Schulz, acting 
managing director 
of UD Trucks 
Southern Africa.

Sandi Pitchers Keel is a woman determined to compete on a motorcycle and “ride for a 
purpose” in the Dakar Rally 2016 for organisations affiliated to women’s health issues.

Christian Coolsaet, 
new managing 
director for Volvo 
Trucks and 
Renault Trucks 
Southern Africa.
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At the forefront of innovation.
The original equipment programme from LuK, INA and FAG.
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within the automotive industry.

More than 50 million LuK Dual Mass Flywheels 
have been fitted in Europe alone.
Bearings from FAG have been fitted in all types 
of vehicles – including the Space Shuttle!
INA – not by chance the market leader in 
engine and gearbox components!

Schaeffler South Africa (Pty) Ltd
1 End Street Ext. Johannesburg
Toll Free Hotline: 0800 41 2106 (Office Hours)
www.schaeffler-aftermarket.co.za

C

M

Y

CM

MY

CY

CMY

K

SCHAEFFLER-ABR-Ad-230113-v4.pdf   1/23/2013   3:40:30 PM

http://www.autolive.co.za
http://www.schaeffler-aftermarket.co.za


Subscribe for free @
www.autolive.co.za Page 10

DAF Trucks, of the Netherlands, has renewed its 
distribution contract for Southern Africa with the 
Babcock International Group. The signing ceremo-
ny took place in Amsterdam on September 5 and 
was witnessed by a group of South African trans-
port operators and executives from Babcock Africa’s 
Transport Solutions Division, who were in Europe 
as part of a DAF Experience fact-finding visit.

DAF, which originally came to South Africa 
in 2003 as part of the Tyco Group’s truck offering, 
along with International and Renault, granted its 
franchise to Babcock in September 2010 following 
the disposal of the loss-making Tyco operation by 
the Imperial Group in 2008.

The managing director of sales operations at 
DAF Tucks NV, Michiel Kuijs, said at the contract 
signing ceremony that he was very pleased that 
his company was continuing its relationship with 
Babcock in Southern Africa.

“Reintroducing our brand to this competitive 
market was not as easy as we thought, but real pro-
gress is now being made,” he commented,

“DAF believes in three strong pillars to en-
sure success,” he added. “These are the organisa-
tion, the product and the people. We know DAF 
is a good product, while Babcock is a successful, 
internationally renowned organisation which is 
gathering a strong team of trucking people togeth-
er to keep the sales momentum moving. We look 
forward to the strengthening of our partnership in 
the future.”

The CEO of Babcock Africa’s Transport 
Solutions Division, Wilna Steyn, agreed that it had 
taken a few years for Babcock to get to grips with 
the DAF brand, relying heavily on its experience as 

a leading supplier of Volvo construc-
tion equipment in the country.

“We are now reaping success 
from the foundations we have laid 
and sales are showing a marked im-
provement: In the first eight months 
of 2014 we sold 157 trucks compared 
to 88 units in the same period last 
year and are building up a strong or-
der book. We have also established a 
strong dealer network of 17 dealers 
which are strategically located on 
long haul transport routes.

“What has made a big contribu-
tion is the manner in which we have 
engaged with our customers and 
listened to their requirements. This 
is not only in terms of the specifica-
tions of our range of trucks, but also 
in respect of the after-sales service 

we provide; we now have national 24/7 roadside as-
sistance and excellent parts back-up.

“A major priority in the near future is to launch 
a dedicated finance house which offers a full range 
of financing options as well as service and mainte-
nance contract programmes,” added Steyn.

Earlier in the visit the group had been informed 
by product training specialist Marcel Michels, of 
the special features incorporated in DAF trucks 
sold into Southern Africa.

These features extend from alterations to the 
already spacious cab to provide more oddment 
storage and space for a refrigerator to an air intake 
incorporating double cyclonic air filters which 
were developed specially to cater for the ultra-fine 
dust found in some areas of the region. Michels 
added that the fine dust encountered in South 
Africa was among the worst in the world and 
this required modifications to the main air filter 
assembly too.

Although the DAF models sold in SA are pow-
ered by Euro 3 specification engines these power 
units have become more fuel efficient and cleaner in 
terms of emissions over the years, while great store 
is set by durability and reliability. Here the changes 
include the use of steel piston and a heavy duty cool-
ing system with a standard fly and bug protector.

“We are very proud of the relationships we have 
already built with our customers and team mem-
bers in the DAF organisation in the Netherlands 
and are confident of continuing to build our sales 
volume and market share going forward,” con-
cluded Wilna Steyn. “Most importantly we strive to 
have satisfied customers who enjoy personal service 
from our team members and dealers.” ■

DAF Trucks Renews SA Distribution 
Agreement with Babcock

Michiel Kuijs, the managing director for sales 
operations at DAF Trucks NV, signing the document 
extending his company’s distributor agreement with 
Babcock for selling and servicing DAF trucks in 
Southern Africa. Looking on is Wilna Steyn, the CEO of 
Babcock Transport Solutions. The signing ceremony 
took place in Amsterdam recently.

DAF is Now One of the Foremost 
Truck Brands in the World

DAF trucks may have come from small beginnings 
in a workshop in Eindhoven, in the Netherlands, in 
1928, but in recent years it is becoming an increas-
ingly powerful brand with strong growth in sales 
and market share. In addition it is backed by lead-
ing edge technology and the financial muscle and 
huge resources of US-based PACCAR, one of the 
largest truck manufacturers in the world.

Europe remains DAF’s most important mar-
ket and it is the fastest growing brand in this re-
gion, with a record 16,2% market share last year. 
However, global expansion plans are under way 
too, including the recent commissioning of a manu-
facturing plant in Brazil and strengthening DAF’s 
involvement in Africa, with special focus on South 
Africa at this stage. Exports grew by 13% in 2013.

DAF sales in Europe last year totalled 57 000 
units out of a market of 241 000 trucks. DAF, which 
had been the leading seller of truck-tractors in this 
highly competitive market in 2011 and 2012, was 
just shaded by Mercedes-Benz last year but this 
year the Dutch truck maker is confident of getting 
back on top again, although it admits that it will be 
a close run contest.

DAF is currently the market leader in the United 
Kingdom, Netherlands, Belgium, Poland, Czech 
Republic, Hungary and Lithuania, while also being 
the top-selling imported truck brand in the large 
and highly competitive German market.

Recently a group of South African transport op-
erators hosted by senior executives from local DAF 
distributor, Babcock, went on a fact-finding visit 
to DAF’s facilities in Belgium and the Netherlands 
emphasising the attention being paid to quality 
in all aspects of the operation. The factories are 
equipped with very modern equipment, while more 
than 800 engineers are involved in product devel-
opment using the latest technologies to maintain 
DAF’s position as one of the leading and most in-
novative truck makers in the world.

The factories, which use the PACCAR produc-
tion systems to improve efficiency and produc-
tivity, are currently running at full capacity–260 
trucks a day–on a double shift and the output 
can be increased with the addition of a third shift 
when required. ■

DAF’s latest range on display at the 
company head office in Eindhoven.

http://www.autolive.co.za


Subscribe for free @
www.autolive.co.za Page 11

http://www.autolive.co.za
http://www.bosch.co.za


Subscribe for free @
www.autolive.co.za Page 12

The Infiniti Q50 Hybrid is the first car we’ve ex-
perienced with a steer-by wire system, in place of 
a normal mechanical system. In fact, as a back-up, 
Infiniti has left the conventional steering rod in 
place with a coupling that is “on hold” by dint of a 
clutch system, but ready to spring into action should 

the Infiniti’s complex computerised system fail for 
any reason.

The hi-tech steering system works via electric 
wires, input sensors that detect movement on the 
steering wheel, and two small actuation motors, one 
on each end of the steering rack, which is still pre-
sent and attached to afore-mentioned back-up steer-
ing rod. The steering wheel sends signals to the sen-
sors which adjust the amount of actuation on each 
of the electric motors, keeping you on the straight 
and narrow or guiding you around corners etc.

It sounds all well and good, but actually it is a 
system that is far inferior to a conventional steering 
system at present. Despite employing various set-
tings on the Q50 Hybrid’s touch screen to “person-
alise” the degree of feel and reactiveness I found the 
steering poor, the lack of driver feedback through 
fingertips on the wheel causing the car to wander 
around in a straight line, while the loading up of 
the system in a fast sweep was so artificial it gave 
no indication of cornering forces being applied to 
the tyres. In other words, you have to concentrate 
on what is normally an instinctive, drive-by-real-
world-connectivity technique, employed in a car 
with a conventional steering system.

OK, it’s early days yet, so the system may well 
prove to be acceptable once the engineers refine it.

For the rest, mark the Q50 Hybrid off as a 
fully-equipped, good-looking car; striking in fact, 
and ultra-quick too, with a zero to 100 km/h time 
of a claimed 5,1 seconds at the coast from the com-
bined power of 261 kW and 546 Nm of torque from 
the 3,5-litre V6 and electric motor driving the rear 
wheels ( an all-wheel-drive version is available too). 
Of course the Hybrid version also chomps up boot 
space due to the big battery needed for electrical en-
ergy storage. It costs R559 000 before you’ve added 
various option packs.

But there are much more affordable Q50 ver-
sions available, such as the base 2,2 diesel version 
which starts at R399 000. This is likely to give you 
better fuel consumption than the hi-tech hybrid, 
although we have to comment that for a car that 
can accelerate to 100 in 5,1 seconds, the Hybrid’s 
overall fuel consumption figure in the mid-eight li-
tres/100 region is not bad. We achieved this, thanks 
to a large portion of our test period being conducted 
on a very light throttle during highway cruising, 
while in town you are looking at a figure of around 
10l/100km. ■

Stuart’s Drives

Four-times world F1 champ Sebastian 
Vettel testing the Infiniti Q50 recently. But 
even F1 drivers have battled with the lack 
of feel in so-called Drive-by-Wire systems 
used in Grands Prix this year.

Infiniti Q50 Hybrid – Steering by Wire

The CVT gearbox is another of those systems that 
have pretty much annoyed me since they first made 
their presence felt here a decade or so ago (think 
Audi’s Multitronic back in 2003). A droning engine 
note was pretty much the primary result of a “con-
stantly slipping” transmission using belts and cones 
instead of gears.

But, as will no doubt happen to the steer-by-
wire system, engineers have been constantly refin-
ing the CVT system and Subaru has had plenty of 
experience in this, having introduced such systems 
on its non-performance models decades ago.

The Subaru WRX fitted with CVT actu-
ally grows on you the more you use it. Its abil-
ity to switch between a full-automatic mode and a 
stepped paddle-shift function gives you options of 
economical or performance-orientated drive, while 
the transmission losses on a CVT gearbox are much 
less than a fluid-driven conventional automatic. 

The advantage of a CVT is that it’s much lighter 
than a conventional gearbox and probably cheaper 
to build.

In normal economy mode there is little of the 
irritating droning on the WRX as it seems to “shift 
up” of its own accord as soon as you back 
off the throttle, so it acts pretty much 
like a conventional auto-box. 
I achieved an overall 
consumption in 
the 10l/100 km 
range, which 
is not great, 
but then, once 
again this is a 
performance 
car, with 
a c c e l e r a -
tion in 6,3 

second bracket to 100 km/h and a top speed of 
240. It costs R469 000, just R20 000 more than the 
manual, and well worth considering if you live in a 
high-traffic area. ■

The CVT Version of the Subaru WRX

Subaru’s WRX wioth CVT transmission makes good sense, even at a 
R20 000 premium.
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The marriage of its V6 twin-turbo petrol engine 
and its classic SL roadster rolling chassis is a match 
made in petrol-head heaven by Mercedes-Benz. Far 
from feeling short-changed by the fact that the 400 
SL has the smallest engine capacity in the current 
line-up, this particular motor-head found himself 
wondering whether this was in fact the nicest ver-
sion of the entire SL range, which includes raucous 
V8s and a V12!

The new model launched here a month or so 
ago is officially designated as the 400 SL AMG-Line. 

This means that, whilst it is not a fully-AMG-devel-
oped car with hard-core suspension and hand-built 
engine-ware, it utilises AMG-developed styling 
cues such as sill extensions and valances, as well as 
specific wheel styles and interior detailing to give it 
a subtly racy feel.

If Mercedes-Benz South Africa went this minor-
key AMG route because they thought 400 SL cus-
tomers may be feeling a little short-changed, they 
need not have bothered. While the AMG fitments 
do add a nice degree of edginess to the intrinsic 

elegance of the basic SL shape, they are not needed to 
bolster up any short-comings in the go department.

The three-litre twin turbo V6 has a beautiful 
engine note that is not normally expected from a 
turbocharged motor. It spools up the 7G-TRONIC 
PLUS transmission in purposeful fashion from the 
moment you tickle the accelerator pedal in Drive. It 
will turn zero to 100s in the six-second range, go-
ing on to the normal 250 km/h limited top speed 
with almost incidental ease. And it revs up to close 
to 7  000 rpm with a sweetness, a lack of vibra-
tion not normally found in an engine with a V6 
configuration.

The chassis comes with adjustable damping 
and on the softer setting we found it to be perfect 
for the bumpy windy roads in the KZN Midlands 
where the launch took place. On the Sport setting 
it was perfect for lappery around the truncated Roy 
Hesketh race circuit, which survives in part despite 
being encroached upon by houses where the won-
derfully challenge Angels Angle bend used to be.

The car comers with the option of 19-inch al-
loy wheels shod with 35 aspect ratio rubber, and we 
would specify these.

The base price is R1 212 600 and our test car on 
the launch ride was fitted with over R200 000 worth 
of extras. But for a car in this league, this well config-
ured, those prices didn’t seem to be exorbitant! ■

Stuart’s Drives

Adding a VX trim model to the popular 2,2-litre 
D-4D version of the RAV4 was a shrewd move 
by Toyota back in March this year. Although 
we’ve recently seen a reduction in fuel prices, 
the fact is that more and more, the cost of fuel in 
the overall running costs of a vehicle is a major 
consideration unless you are in the league of the 
super-wealthy.

Toyota’s RAV4 previously had only the range-
topping VX trim level available with its 2,5-litre 
petrol version. Our time spent with the new diesel 
version specced in VX trim saw us achieve an im-
pressive overall fuel consumption of 7,4l/100 km. 
And the worst we achieved in pure urban use was 
8,0l/100, a figure that would be impossible to match 
with the petrol version.

What made this all the more impressive is that 
the new VX diesel comes with a six-speed auto-
matic gearbox, to go with its all-wheel-drive capa-
bility. Previously, if you wanted to enjoy the lower 
fuel consumption levels of the 2,2-litre diesel in this 
model you had to opt for a six-speed manual.

In fact, the diesel motor is perfectly suited to an 
automatic transmission application. In an upper-
spec version like the GX, the relaxed application of 
the six-speed automatic makes the car more enjoy-
able in most situations, as diesels in manual form 
tend to require lots of work on the gear lever as the 
torque peaks and valleys are more abrupt than a 
petrol engine and the useable power-band is much 
narrower, requiring more constant up or down-
shifts. In an auto application, all that is taken care 
of for you, er... automatically.

Another change to the new model 2,2D AWD 
VX is that it is fitted with a revised multi-media dis-
play with a larger touchscreen that has much high-
er resolution than before. This package includes 
Bluetooth, a rear view camera, trip data, vehicle 
information and the like.

There is an impressive amount of room for five 
adults in the RAV4 as well as good luggage capacity 
via a powered tailgate. We aren’t that keen on these 
powered tailgates in some circumstances, we should 
note, as they can take too long to operate. The VX 

trim level offers leather upholstery as standard, an 
electrically adjustable driver’s seat, and front seat 
heaters amongst other items.

The price of the RAV4 2,2D AWD VX, now 
shod with 18 inch alloy wheels, is R463 300, while 
less expensive models with lower spec levels weigh 
in from a base level of R306 400. ■

Toyota’s RAV4 Moves with the Rising Price of Fuel

Merc’s 400 SL is the Real Deal

Merc’s 400 SL, seen at the revived Roy Hesketh race track in KZN.

Toyota’s top-line VX-spec RAV4 is well-
matched with the D4-D 2,2-litre diesel 
engine and automatic transmission.
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Kieran’s Drives

It’s been said many times, by many different people, 
and more especially over the past couple of years, 
that it is indeed hard to buy a bad car. The challenge 
then, for the more established brands, is to find 
ways of making their already good cars even better.

The world’s leading motor manufacturer, 
Toyota, has recently released a revised Yaris. This 
likable B-segment hatch has already proved itself 
to be popular here in South Africa, and now a sig-
nificant number of changes are entrusted with re-
igniting interest. A total of 1 000 new parts and a 
focus on improved style, feel and drivability has 
headlined this major facelift.

Visible changes are best viewed from the front 
with a redesigned grill. The headlights are also new 
and now feature daytime running accentuators 
(LED for the Hybrid) as standard across the range. 
The overall picture is an attractive one. Interior trim 
materials have a premium look and feel, while com-
fort and specification levels are, if not class leading, 
very close to it.

Driving the two cars on test (the entry level 1.0 
costing R167 900, was unfortunately not available 

on the day) proved to be a tale of two halves. I 
thoroughly enjoyed the middle of the range 1.3 
six-speed manual–its little four pot proving will-
ing and perky. The gearbox is perfectly matched 
and precise.

Toyota had spoken about the need to improve 
the “fun element” which some thought lacking in 
the previous model. This new car certainly blends 
ride comfort and chassis rigidity extremely well. 
It’s comfortable and planted and is ultimately a car 
I’d like to spend more time driving. The 1.3 pro-
duces 73KW, will achieve a claimed 5.5l/100km 

and costs R194 300. You’ll pay (but you shouldn’t) 
an extra R12 200 for the Continuously Variable 
Transmission (CVT).

The top of the range Hybrid is hamstrung by 
a CVT gearbox being standard fitment. I’ve spent 
some time driving modern cars and have yet to find 
one which truly benefits from this technology. The 
CVT in the Yaris has dulled and diluted the driving 
experience of what would otherwise be a charismat-
ic and state of the art small hybrid hatch. It could 
be said that if your driving style is patient and light 
footed, then you may enjoy the (claimed) improve-
ment in round town fuel consumption.

On the positive side, the standard specification 
on this model is impressive. Reverse camera, dual 
climate control, and seven airbags...the list rolls on. 
The price tag is representative, however, at R276 900 
with claimed fuel consumption of an almost unbe-
lievable 3.6l/100km.

Be sensible here. The middle of the range car is 
well priced, highly specced and very frugal if driven 
modestly. It’s also great fun. And that’s still impor-
tant, isn’t it? ■

New Yaris – Small Changes, Big Impact

The Toyota Yaris Hybrid..

Unlike Scotland, Mazda has voted for independ-
ence. The story of their solo status can be found 
elsewhere in this month’s AutoLive but right now 
we need to ask ourselves, do they have the products 
to back up the bravado?

The new Mazda 3 is what the company calls its 
“hero” car. It will almost certainly make up the ma-
jority of sales even though it is in the most competi-
tive segment in the country. It is available in five lev-
els of specification and with a very good automatic 
transmission as an option on some of the plusher 
cars; buyers won’t be left without scope. Prices kick 
off at R232 900 for the 1.6 Original and reach R326 
300 for the 2.0 Astina. In between those poles are 
the Active, Dynamic and Individual models. The 
two engine options produce 77KW and 121KW.

The Mazda 6 will be available in four deriva-
tives with the 2.0l Active costing R342 000 and 
the 2.2l turbo diesel Atenza priced at R430 500. A 
Dynamic and an Individual option fill in the mid 
ground. Here, three engine options are on offer with 
the 2.0l petrol engine producing 114kW, the 2.5l 

rated at 138kW and the 2.2D giving you 129kW of 
power but with a whopping 420N.m of torque

The CX5 SUV is offered in Active, Dynamic 
and Individual specification variants with the all-
wheel drive Akera being the crown jewel. Prices 
start at R316 600 and top out at R456 100. Again, as 
with the rest of the range, manual and auto box op-
tions are available. Let it be said right now that the 
diesel motor in the Akera (and the Atenza) is a cork-
er. Easily as good as anything on the market. That it 
isn’t available in the 3 is most certainly sulk-worthy.

We’re told by Mazda that they’re determined 
to “play” in the premium sector. Can it be done? 
Mazda’s (non turbo) Skyactiv technology petrol en-
gines are said to produce competitive performance 
but when compared to the (premium) competition, 
in reality (as opposed to on paper) they’re a little flat. 
I need to remind myself, however, that outright per-
formance is not the only reason people buy cars. The 
spec lists, even on the “entry level” cars, are remark-
able, growing to outright astronomical for the top of 
the range options.

Ultimately it’s the build quality, fit and finish 
and the overall feel of these new Mazdas that de-
serve acknowledgment. De-badge these cars and 
you’d be forgiven for thinking that they’re Teutonic. 
As things stand, public perception (which controls 
things like resale value) may prevent Mazda’s ascen-
sion into the heady, demanding world of premium 
sector motoring. But what the designers and en-
gineers have produced here could see those views 
begin to shift.

So how do you reintroduce an ailing brand as 
an independent manufacturer and reignite passion 
and sales? You couple this rebirth with the release 
of three very impressive new models, that’s how. ■

Marvellous Mentality–Mazda

The new Mazda CX5.
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Snippets

SA’S TOP BRANDS
Mercedes Benz, with a score of 70.09, came out 
top in this year’s Sunday Times Top Brands sur-
vey. It was followed by Toyota (67.12), Volkswagen 
(64.23), BMW (62.39), Chevrolet (53.12), Hyundai 
(52.86), Audi (52.35), Honda (48.60), Ford (48.37 
and Nisan (48.17).

The results came from interviews with 3  500 
South Africans over the age of 18 by the TNS SA re-
search company weighted to represent the popula-
tion according to StatsSA’s 2013 mid-year population 
estimates. 2 500 of those interviewed were in metro 
SA and the other 1 000 in non-metro areas. The vari-
ous brands were rated on a 10-point scale. ■

MIDAS LINKS WITH 
BEHR AND HELLA
The Midas Group, SA’s leading distributor and fran-
chisor in the automotive aftermarket, has signed 
exclusive distribution and franchise management 
agreements with Behr Hella Service in SA.

This will see a network of 124 franchisees and 70 
agents across the country joining the Midas Group 
franchise family. The network includes the Silverton 
Radiators franchisee network, which for the last 60 
years has developed a broad range of products and 
services for the engine-cooling sector. ■

HUDACO BUYS PARTQUIP
Hudaco has bought 100% of Partquip for R550-
million in cash. Hudaco says it is an ideal fit because 
its main business is the distribution of branded 
products and complements its existing automotive 
aftermarket business. ■

QUALITY AWARD
Suzuki SX4, a C-segment crossover produced by 
Magyar Suzuki Corporation Ltd., a Hungarian sub-
sidiary of the Suzuki Motor Corporation, has won 
this year’s Hungarian Quality Product Award® in 
the category of Vehicles. ■

TRUCK PLANT REFURBISHED
Isuzu Truck South Africa has given a facelift to 
its Kempston Road plant in Port Elizabeth. The 
Kempston Road plant opened in 1929 and currently 
has an output of 20 units per day amounting to 4 
500 vehicles per annum.

“Our plant has undergone some radical chang-
es in line with our global leadership philosophies.  
says Isuzu COO Craig Uren. One philosophy that 

has been used successfully in the plant in estab-
lishing optimal productivity is the use of Kaizen 
principles, which has increased the capacity of our 
workforce,” adds Craig. “The Truck plant has been 
undergoing the changes since 2013 when Isuzu 
Trucks South Africa took over full responsibility for 
the Truck assembly operation at Kempston Road,” 
Craig continued.

While productivity has been optimised, the 
labour force has not been affected and no loss of 
employment has occurred. The plant currently em-
ploys 110 people, and with outputs increasing, this 
number is set to expand in the future. ■

PEUGEOT GOES TO NIGERIA
French vehicle manufacturer PSA Peugeot Citroen 
has decided to assemble its Peugeot 301 model in 
Nigeria and not SA. This model is aimed at emerging 
markets, but it now seems the right-hand drive mar-
ket is not viable in terms of projected sales volumes. 
Semi-knocked down (SKD) assembly has started 
with the aim of eventually moving to CKD. ■

CASTROL RECORD ATTEMPTS
The Castrol Rocket–a collaboration between 
Castrol and motorcycle legends Triumph–is gear-
ing up to set a speed record on the Bonneville Salt 
Flats with a Triumph Rocket speedster powered by 
two, Castrol-lubricated, turbocharged three-cylin-
der engines producing 1000 horsepower. Rain has 
delayed the attempt to October 5–10.

The attempt coincides with the finishing 
touches being made to the world’s first 1 000 mile-
per-hour car, the purposely built BLOODHOUND 
SSC lubricated by Castrol, which hopes to provide 
a smashing of epic proportions of the land speed 
record at Haksteen Pan in South Africa next year.

Not only does the Triumph Rocket team have 
their sights set on breaking the current world re-
cord but also want to penetrate the elusive 400mph 

barrier (643.737 km/h). Coventry-based Triumph 
held the record between 1955 and 1970, before the 
iconic English brand temporarily shelved its re-
cord-breaking activities. Suzuki currently holds the 
world record at 605.69km/h. ■

FUEL-SIPPING BMW
Andre Schoeman aboard a BMW F700GS 
clinched the title of South Africa’s most fuel 
efficient motorcyclist during the recent RFS 
Motorcycle Economy Run. Schoeman completed 
the 34th edition of the event over a challenging route 
of over 1 000km from Pretoria to Hazyview with an 
average fuel consumption of 3.2975l/100km. A win-
ning margin of a scant 0.0037 litres saw Schoeman 
pip Keith Parry (Honda NC 750X) and 2012 and 
2013 winner Shado Alston (Honda CBR 500 R) 
to the post. Rounding out the top five were Grant 
Scott (Honda NC 750) and Willie Duvenage (BMW 
Sertao) who placed fourth and fifth respectively. ■

GLOBAL GRIDLOCK
Bill Ford, the executive chairman of Ford, says he 
sees global traffic gridlock, fuelled by increasing 
migration to big cities as a “severe threat” to the 
traditional car-making pioneered century ago by 
his great-grandfather. “The mobility established 
by the availability of the Ford Model T is under 
severe threat.” ■

MAKING CONTACT
Volkswagen Group South Africa’s (VWSA) 
Customer Interaction Centre won two gold 
awards at the Contact Centre Management 
Group’s annual Contact Centre Awards held in 
Johannesburg recently. ■

HONDA SA BACKS 
ROAD SAFETY
Honda Motor Southern Africa (HSAF) is support-
ing a powerful road safety initiative implemented 
by the Road Safety Foundation. The new strategy is 
aimed at increasing road safety awareness and en-
couraging a positive change in attitude among road 
users. The campaign sees corporates such as Honda 
partnering with the Road Safety Foundation to re-
lease and distribute a series of thought-provoking 
road safety-themed audio visuals. The Foundation 
hopes that the hard-hitting messages in these road 
safety clips will help to reduce the road accident 
tally in South Africa. ■

The Triumph Rocket seen with rider Jason 
DiSalvo at Bonneville.
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Working Wheels

Ford SA’s CV Ambitions

Ford, which is on a roll globally and in South Africa, 
made a bold statement of its intention to grow its 
share of the local commercial vehicle market sub-
stantially with a most impressive launch of the 
new Transit van and Tourneo people-carrier at 
the Johannesburg Expo Centre recently. The target 
market has also grown and these vehicles are going 
into sub-Saharan Africa as well as SA.

The new two-ton Transit offers businesses even 
more versatile versions of the 2013 Van of the Year, 
the Transit Custom, which was launched here last 
year. The two-ton variant is available in medium 
wheelbase (MWB) or extended long wheelbase 
jumbo configurations to suit customer needs. There 
is also the option of a chassis cab.

Larger versions of the Tourneo people-carrier 
have been added to the range in 12- and 18-seater 
configurations.

The latest Transit and Tourneo use the fuel-
efficient 2.2-litre Duratorq diesel engine avail-
able in three stages of tune: 92kW/350N.m and 
114w/385N.m versions for the medium and long 
wheelbase Transits and a 100kW/350N.m deriva-
tive for both variants of the Tourneo. All models are 
equipped with a six-speed manual transmission. ■

Hyundai Opens 
Local Plant

Hyundai Automotive SA has opened a commer-
cial vehicle assembly plant on the East Rand of 
Gauteng as part of a R110-million investment in its 
Commercial Vehicle division.

The rationale behind the Semi-Knocked-
Down (SKD) assembly plant in Apex (the former 
International/NC2 truck plant) was driven largely 
by a long-term strategy to grow Hyundai’s share in 

the SA commercial vehicle market and to increase 
Hyundai’s investment in the country’s economy. 
The initial aim is to produce 50 units a month, 
focusing specifically on the Hyundai HD65 and 
HD72 trucks.

At this stage most of the trucks produced in 
the plant will be distributed in the South African 
market, but Hyundai Automotive SA is investigat-
ing options to export to markets in the Sub-Saharan 
region of Africa. Initially 20% vehicles assembled in 
the Benoni plant will be exported to neighbouring 
countries such as Botswana and Namibia. ■

Isuzu KB Enhanced

The locally-engineered and built Isuzu KB has re-
ceived subtle cosmetic updates, following construc-
tive feedback from loyal Isuzu customers around 
South Africa.

The updates include a new overhead storage 
compartment including a sunglass holder on LX ex-
tended cab and double cab models, and on LE and 
LX models, new Anthracite Grey upholstery moves 
the interior ambience more upmarket. LE models 
now feature a more striking Anthracite Grey radia-
tor grille and a black rear bumper as well. The LX 

double cab now features a chrome lockable tailgate 
handle, and all models now feature a centre-high-
mounted stop lamp.

“The changes are now reflected in a streamlined 
range of 18 Isuzu KB derivatives, all powered by our 
renowned diesel engines,” says Isuzu brand man-
ager Mlungisi Nonkonyana. ■

Hino SA Sets 
Sales Record

Sales of Hino trucks in SA reached a record high in 
August when 411 trucks were retailed. Adding in 
the sale of 44 Toyota Dyna medium trucks brought 
the Hino SA total for the month to 455, which was 
the highest figure since October 2008 when the 
combined Hino/Dyna figure was 492 units.

The highest volume in August came in the me-
dium commercial vehicle segment with 280 units 
delivered – 236 Hino 300-Series and 44 Toyota 
Dyna vehicles. This strong performance took Hino 
SA’s share of this segment to 27,8% which is the 
highest penetration since October 2010. The Hino 
300-Series/Dyna combination has sold 1 517 units 
in the first eight months of 2014, which puts it well 
ahead of chasing competitors. ■

The new Ford Transit van.

Three Hyundai Automotive SA executives at the new assembly plant. From left: Stanley 
Anderson (marketing director), Wade Griffin (commercial vehicles director) and Danie de 
Beer (commercial vehicles general manager).
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Automotive skills development will be an impor-
tant aspect of the SA Automotive Week to be held at 
Gallagher Convention Centre, Johannesburg, from 
October 13-17. Up to 3 000 technical learners are ex-
pected to be exposed to the motor industry through 
a skills and career development initiative hosted by 
the Retail Motor Industry organization (RMI).

The RMI will also use this important bien-
nial event to find the SA representatives to take 
part in the World Skills contest to be held in 
Brazil next year. Finalists will compete in three 
disciplines: panel beating, spray painting and au-
tomotive technology.

Show organiser Andrew Binning also an-
nounced that there will be a competition among 
educational institutions for products made from 
recycled plastic with an automotive application. 
In addition more than 20 emerging automotive 
component manufacturers will be showcased. 
Binning said almost all the trade show exhibition 
space had been sold and there would be more 
than 250 exhibitors.

The SAAW conference, with many top level 
speakers, is attracting a great deal of interest 
and 350-400 delegates are due to attend the two-
day event, while visitor attendance at the show 

is expected to be in the region of 7000 – 8 000 
people.

This is the fourth SA Automotive Week, 
which falls in the government’s Transport Month 
of October, and the first to be held in Gauteng. 
Similar events were staged in Port Elizabeth 
in 2007, 2009 and 2012. Next month’s event 
is being hosted by the Automotive Industrial 
Development Centre (AIDC), an agency of the 
Gauteng Growth and Development Agency.
More information: www.saaw.co.za ■

The National Association of Automobile 
Manufacturers of South Africa (NAAMSA) has 
announces the dates of the 2015 Johannesburg 
International Motor Show taking place from 
October 14–25 at the Johannesburg Expo Centre 
in Nasrec.

The Show officially opens to the media on 
October 14 with the first of two dedicated media 
days. The public will get their first opportunity to 
visit the show on Friday October 16 and contuse to 
October 25.

The Johannesburg International Motor Show is 
Africa’s largest and most comprehensive automotive 

industry event. Co-located is the Johannesburg 
Truck and Bus Show focusing on the commercial 
vehicle sector featuring exhibits of trucks, buses, 
trailers, motor body builders and parts and services 
aimed at the commercial vehicle market.

The biennial Johannesburg International 
Motor Show enjoys the distinction of inscription 
on the prestigious OICA International Motor Show 
Calendar recognising the show as one of the top 10 
in the world.
More information: www.jhbmotorshow.co.za ■

Skills Development Also Part of SA 
Automotive Week Programme

News Update

Dates Announced for 2015 Joburg Motor Show
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TOP 5 PASSENGER CAR MARKET BY TYPE FOR AUGUST 2014

SEGMENT TYPE 2014 SHARE 2013 SHARE

ENTRY CARS

VW POLO Vivo 
Hatch/Sedan

2 756 7.3% 2 324 6.0%

TOYOTA Etios 1 502 4.0% 1 852 4.7%

FORD Figo 1 181 3.1% 1 200 3.1%

CHEV Spark 873 2.3% 1 086 2.8%

HYUNDAI 
Grand i10

701 1.8% 0 0.0%

ENTry Cars ToTal 9 515 25.1% 10 258 26.3%

SUB-SMALL

VW Polo 1 892 5.0% 2 144 5.5%

FORD Fiesta 887 2.3% 824 2.1%

HYUNDAI i20 776 2.0% 2 000 5.1%

CHEV Aveo 655 1.7% 204 0.5%

HYUNDAI 
Accent

556 1.5% 49 0.1%

sub-small ToTal 6 979 18.4% 8 512 21.8%

SMALL

TOYOTA Corolla 
Quest

941 2.5% 0 0.0%

TOYOTA Corolla 843 2.2% 609 1.6%

VW Golf 7 590 1.6% 587 1.5%

BMW 1-Series 452 1.2% 447 1.1%

FORD Focus 361 1.0% 448 1.1%

small ToTal 6 743 17.8% 6 591 16.9%

MEDIUM

BMW 3-Series 1 212 3.2% 1 035 2.7%

MERCEDES 
C-Class

1 082 2.9% 1 119 2.9%

AUDI A4 376 1.0% 603 1.5%

BMW 4-Series 86 0.2% 0 0.0%

MERCEDES 
CLA

67 0.2% 0 0.0%

mEDium ToTal 3 041 8.0% 3 000 7.7%

LARGE

BMW 4-Series 157 0.4% 0 0.0%

MERCEDES 
E-Class

106 0.3% 191 0.5%

BMW 5-Series 84 0.2% 157 0.4%

AUDI A5 
Sportback

64 0.2% 63 0.2%

AUDI A5 
Coupe/
Cabriolet

47 0.1% 47 0.1%

largE ToTal 621 1.6% 655 1.7%

LUXURY

BMW 6-Series 39 0.1% 23 0.1%

MERCEDES 
S-Class

24 0.1% 2 0.0%

MERCEDES 
CLS

15 0.0% 11 0.0%

PORSCHE 
Panamera

14 0.0% 15 0.0%

AUDI A8 4 0.0% 10 0.0%

luxury ToTal 107 0.3% 79 0.2%

TOP 5 PASSENGER CAR MARKET BY TYPE FOR AUGUST 2014

SEGMENT TYPE 2014 SHARE 2013 SHARE

MPV

TOYOTA 
Avanza

353 0.9% 446 1.1%

MERCEDES 
B-Class

195 0.5% 199 0.5%

HYUNDAI H1 134 0.4% 159 0.4%

SUZUKI Ertiga 57 0.2% 0 0.0%

VW T5 
Caravelle

29 0.1% 29 0.1%

mPV ToTal 1 010 2.7% 1 272 3.3%

SUV

HYUNDAI iX35 1 384 3.6% 541 1.4%

TOYOTA 
Fortuner

959 2.5% 945 2.4%

FORD Kuga 540 1.4% 445 1.1%

TOYOTA RAV 427 1.1% 251 0.6%

RENAULT 
Duster

333 0.9% 0 0.0%

suV ToTal 7 287 19.2% 6 101 15.6%

SPORT AND 
EXOTICS

TOYOTA 86 37 0.1% 69 0.2%

JAGUAR F-Type 20 0.1% 45 0.1%

PORSCHE 911 18 0.0% 22 0.1%

AUDI TT 15 0.0% 16 0.0%

BMW Z4 9 0.0% 9 0.0%

sPorT aND ExoTiCs ToTal 141 0.4% 261 0.7%

CROSSOVER

FORD EcoSport 800 2.1% 522 1.3%

NISSAN 
Qashqai

417 1.1% 288 0.7%

AUDI Q3 178 0.5% 147 0.4%

JEEP Compass 155 0.4% 163 0.4%

MERCEDES 
GLA

152 0.4% 0 0.0%

CrossoVEr ToTal 2 477 6.5% 2 271 5.8%

graND ToTal 37 921 39 000

Figures courtesy of SA Department of Trade and Industry and Lightstone Auto

South African Vehicle Sales Figures at the End of August 2014

Sales of the BMW 3-Series continue to hold up well in a very 
competitive segment.
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continued on next page 

 TOP 5 PASSENGER MANUFACTURER RETAIL SALES FOR AUGUST 2014 

MANUFACTURER TYPE 2014 SHARE 2013 SHARE

VOLKSWAGEN SA

VW POLO Vivo 
Hatch/Sedan

2 756 7.3% 2 324 6.0%

VW Polo 1 892 5.0% 2 144 5.5%

VW Golf 7 590 1.6% 587 1.5%

AUDI A4 376 1.0% 603 1.5%

VW Jetta 6 290 0.8% 274 0.7%

VolKsWagEN grouP sa ToTal 8 037 21.2% 8 250 21.2%

TOYOTA

TOYOTA Etios 1 502 4.0% 1 852 4.7%

TOYOTA 
Fortuner

959 2.5% 945 2.4%

TOYOTA Corolla 
Quest

941 2.5% 0 0.0%

TOYOTA Corolla 843 2.2% 609 1.6%

TOYOTA RAV 427 1.1% 251 0.6%

ToyoTa ToTal 5 747 15.2% 5 187 13.3%

AMH

HYUNDAI iX35 1384 3.6% 541 1.4%

HYUNDAI i20 776 2.0% 2 000 5.1%

HYUNDAI 
Grand i10

701 1.8% 0 0.0%

HYUNDAI 
Accent

556 1.5% 49 0.1%

KIA Rio 470 1.2% 659 1.7%

amH ToTal 5 277 13.9% 5 957 15.3%

FMC

FORD Figo 1 181 3.1% 1 200 3.1%

FORD Fiesta 887 2.3% 824 2.1%

FORD EcoSport 800 2.1% 522 1.3%

FORD Kuga 540 1.4% 445 1.1%

FORD Focus 361 1.0% 448 1.1%

FmC ToTal 4 055 10.7% 3 891 10.0%

GMSA/ISUZU 
TRUCKS

CHEV Spark 873 2.3% 1086 2.8%

CHEV Aveo 655 1.7% 204 0.5%

CHEV Cruze 300 0.8% 401 1.0%

CHEV Sonic 297 0.8% 309 0.8%

OPEL Corsa 224 0.6% 87 0.2%

gmsa ToTal 2 749 7.2% 2 701 6.9%

BMW GROUP

BMW 3-Series 1 212 3.2% 1 035 2.7%

BMW 1-Series 452 1.2% 447 1.1%

BMW 4-Series 243 0.6% 0 0.0%

BMW X3 169 0.4% 181 0.5%

BMW X5 169 0.4% 121 0.3%

bmW grouP ToTal 2 744 7.2% 2 372 6.1%

MERCEDES-BENZ 
SA

MERCEDES 
C-Class

1082 2.9% 1119 2.9%

MERCEDES 
M-Class

202 0.5% 159 0.4%

MERCEDES 
B-Class

195 0.5% 199 0.5%

MERCEDES 
A-Class

184 0.5% 260 0.7%

MERCEDES 
CLA

162 0.4% 0 0.0%

mErCEDEs-bENZ sa ToTal 2 241 5.9% 2 105 5.4%

RENAULT

RENAULT 
Sandero II

411 1.1% 0 0.0%

RENAULT 
Clio IV

394 1.0% 615 1.6%

 TOP 5 PASSENGER MANUFACTURER RETAIL SALES FOR AUGUST 2014 

MANUFACTURER TYPE 2014 SHARE 2013 SHARE

RENAULT

RENAULT 
Duster

333 0.9% 0 0.0%

RENAULT 
Megane III

159 0.4% 107 0.3%

RENAULT 
Sandero

94 0.2% 487 1.2%

rENaulT ToTal 1 413 3.7% 1 268 3.3%

NISSAN

NISSAN 
Qashqai

417 1.1% 288 0.7%

NISSAN Almera 289 0.8% 438 1.1%

NISSAN Sentra 154 0.4% 0 0.0%

NISSAN X-Trail 154 0.4% 109 0.3%

NISSAN Juke 112 0.3% 317 0.8%

NissaN ToTal 1 344 3.5% 1 877 4.8%

HONDA

HONDA Brio 300 0.8% 329 0.8%

HONDA Jazz 256 0.7% 184 0.5%

HONDA CR-V 195 0.5% 209 0.5%

HONDA Ballade 175 0.5% 177 0.5%

HONDA Civic 64 0.2% 114 0.3%

HoNDa ToTal 1 010 2.7% 1 025 2.6%

CHRYSLER SA

JEEP Grand 
Cherokee

214 0.6% 253 0.6%

JEEP Wrangler 157 0.4% 114 0.3%

JEEP Compass 155 0.4% 163 0.4%

DODGE 
Journey

92 0.2% 109 0.3%

JEEP Cherokee 69 0.2% 14 0.0%

CHryslEr sa ToTal 735 1.9% 713 1.8%

JAGUAR LAND 
ROVER

L-R Discovery 4 145 0.4% 196 0.5%

L-R Range 
Rover Sport

142 0.4% 42 0.1%

L-R Range 
Rover Evoque

128 0.3% 155 0.4%

L-R Freelander 
2

44 0.1% 62 0.2%

JAGUAR XF 36 0.1% 25 0.1%

Jaguar laND roVEr ToTal 542 1.4% 568 1.5%

SUZUKI

SUZUKI Swift 192 0.5% 164 0.4%

SUZUKI Alto 100 0.3% 155 0.4%

SUZUKI Jimny 76 0.2% 79 0.2%

SUZUKI Ertiga 57 0.2% 0 0.0%

SUZUKI SX4 25 0.1% 32 0.1%

suZuKi ToTal 475 1.3% 476 1.2%

MITSUBISHI 
MOTORS

MITSUBISHI 
Mirage

179 0.5% 0 0.0%

MITSUBISHI 
ASX

109 0.3% 133 0.3%

MITSUBISHI 
Pajero Sport

58 0.2% 47 0.1%

MITSUBISHI 
Pajero

22 0.1% 60 0.2%

MITSUBISHI 
Outlander

7 0.0% 4 0.0%

miTsubisHi moTors sa ToTal 375 1.0% 251 0.6%
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 continued from previous page

 TOP 5 PASSENGER MANUFACTURER RETAIL SALES FOR AUGUST 2014 

MANUFACTURER TYPE 2014 SHARE 2013 SHARE

PCSA

PEUGEOT 107 87 0.2% 111 0.3%

PEUGEOT 208 75 0.2% 176 0.5%

CITROEN C1 33 0.1% 63 0.2%

CITROEN C3 25 0.1% 12 0.0%

CITROEN C4 
Aircross

13 0.0% 22 0.1%

PCsa ToTal 282 0.7% 511 1.3%

VOLVO CARS

VOLVO V40 86 0.2% 57 0.1%

VOLVO XC60 60 0.2% 54 0.1%

VOLVO S60 41 0.1% 61 0.2%

VOLVO V40 CC 31 0.1% 18 0.0%

VOLVO XC90 8 0.0% 8 0.0%

VolVo Cars ToTal 231 0.6% 206 0.5%

FIAT GROUP

FIAT 500 153 0.4% 145 0.4%

FIAT Doblo 20 0.1% 5 0.0%

FIAT Qubo 9 0.0% 9 0.0%

FIAT 500L 6 0.0% 0 0.0%

ABARTH 500 5 0.0% 1 0.0%

FiaT grouP ToTal 203 0.5% 546 1.4%

PORSCHE

PORSCHE 
Macan

68 0.2% 0 0.0%

PORSCHE 911 18 0.0% 22 0.1%

PORSCHE 
Panamera

14 0.0% 15 0.0%

PORSCHE 
Cayenne

10 0.0% 109 0.3%

PORSCHE 
Boxster

8 0.0% 23 0.1%

PorsCHE ToTal 123 0.3% 184 0.5%

MAHINDRA

MAHINDRA 
XUV

66 0.2% 77 0.2%

MAHINDRA 
Xylo

25 0.1% 11 0.0%

SSANGYONG 
Korando

6 0.0% 8 0.0%

SSANGYONG 
Rexton

2 0.0% 1 0.0%

MAHINDRA 
Quanto

2 0.0% 0 0.0%

maHiNDra ToTal 102 0.3% 109 0.3%

SUBARU

SUBARU 
Forester

47 0.1% 57 0.1%

SUBARU XV 16 0.0% 15 0.0%

SUBARU 
Outback

11 0.0% 2 0.0%

SUBARU WRX 10 0.0% 5 0.0%

SUBARU BRZ 0 0.0% 4 0.0%

subaru ToTal 84 0.2% 84 0.2%

GWMSA TOTAL

GWM H5 35 0.1% 38 0.1%

GWM C10 23 0.1% 29 0.1%

GWM C20R 11 0.0% 20 0.1%

GWM H6 1 0.0% 2 0.0%

GWM M4 1 0.0% 0 0.0%

gWmsa ToTal 71 0.2% 98 0.3%

 TOP 5 PASSENGER MANUFACTURER RETAIL SALES FOR AUGUST 2014 

MANUFACTURER TYPE 2014 SHARE 2013 SHARE

AAD

CHERY J2 33 0.1% 33 0.1%

CHERY Tiggo 7 0.0% 51 0.1%

CHERY QQ3 4 0.0% 138 0.4%

CHERY J3 2 0.0% 5 0.0%

CHERY J1 0 0.0% 3 0.0%

aaD ToTal 46 0.1% 230 0.6%

TATA

TATA B-Line 13 0.0% 300 0.8%

TATA Indica 
Vista

8 0.0% 55 0.1%

TATA Manza 7 0.0% 17 0.0%

TATA Indica 0 0.0% 2 0.0%

TaTa ToTal 28 0.1% 374 1.0%

FERRARI

FERRARI 458 
Italia

2 0.0% 3 0.0%

FERRARI F12 1 0.0% 1 0.0%

FERRARI FF 1 0.0% 0 0.0%

FERRARI 458 
Speciale

1 0.0% 0 0.0%

FERRARI 458 
Spider

1 0.0% 2 0.0%

FErrari ToTal 6 0.0% 12 0.0%

MASERATI

MASERATI 
Quattroporte

1 0.0% 0 0.0%

MASERATI 
GranCabrio

0 0.0% 4 0.0%

MASERATI 
GranTurismo

0 0.0% 1 0.0%

masEraTi ToTal 1 0.0% 5 0.0%

graND ToTal 37 921 100.0% 39 000 100.0%

Figures courtesy of SA Department of Trade and Industry and Lightstone Auto

TOP 5 SELLING PASSENGER CARS FOR AUGUST 2014

TYPE 2014 2014 SHARE

VW Polo Vivo Hatch/Sedan 2 756 7.3%

VW Polo 1 892 5.0%

TOYOTA Etios 1 502 4.0%

HYUNDAI iX35 1 384 3.6%

BMW 3-Series 1 212 3.2%

37 921

TOP 5 SELLING LIGHT COMMERCIAL VEHICLES FOR AUGUST 2014

TYPE 2014 2014 SHARE

TOYOTA Hilux 3 238 21.7%

FORD Ranger 2 312 15.5%

NISSAN NP200 1 544 10.3%

CHEV Utility 1 368 9.2%

TOYOTA Quantum 1 272 8.5%

14 925

Figures courtesy of SA Department of Trade and Industry and Lightstone Auto
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TOP 5 LIGHT COMMERCIAL VEHICLE MARKET BY TYPE FOR AUGUST 2014

NAAMSA 
STANDARD

TYPE 2014 SHARE 2013 SHARE

SUB ONE-TON

NISSAN NP200 1 544 10.3% 1 088 7.4%

CHEV Utility 1368 9.2% 1484 10.1%

DAIHATSU Gran 
Max

68 0.5% 97 0.7%

CHEV Lumina 
UTE

0 0.0% 4 0.0%

CHEV Corsa 
Utility

0 0.0% 1 0.0%

sub oNE-ToN ToTal 2 980 20.0% 2 674 18.3%

ABOVE ONE-TON 
DCAB

FORD Ranger 1 262 8.5% 834 5.7%

TOYOTA Hilux 1 170 7.8% 1 294 8.8%

ISUZU KB 389 2.6% 431 2.9%

NISSAN NP300 
Hardbody

347 2.3% 339 2.3%

VW Amarok 246 1.6% 269 1.8%

aboVE oNE-ToN DCab ToTal 4 050 27.1% 4 010 27.4%

ABOVE ONE-TON 
SCAB

TOYOTA Hilux 1 811 12.1% 1 670 11.4%

FORD Ranger 749 5.0% 617 4.2%

ISUZU KB 642 4.3% 855 5.8%

NISSAN NP300 
Hardbody

550 3.7% 541 3.7%

HYUNDAI H100 
Bakkie

409 2.7% 382 2.6%

aboVE oNE-ToN sCab ToTal 5 103 34.2% 5 279 36.1%

ABOVE ONE-TON 
XCAB

FORD Ranger 301 2.0% 244 1.7%

TOYOTA Hilux 257 1.7% 375 2.6%

MAZDA BT-50 172 1.2% 69 0.5%

ISUZU KB 135 0.9% 153 1.0%

NISSAN Navara 15 0.1% 59 0.4%

aboVE oNE-ToN xCab ToTal 887 5.9% 913 6.2%

MINIBUS

TOYOTA 
Quantum

1 226 8.2% 1 048 7.2%

NISSAN NV350 
Taxi

96 0.6% 0 0.0%

VW Caddy 55 0.4% 36 0.2%

FORD Tourneo 
Custom

31 0.2% 76 0.5%

VW T5 
Transporter 
Cr-Bus

25 0.2% 27 0.2%

miNibus ToTal 1 463 9.8% 1 212 8.3%

PANEL VAN

VW Caddy 90 0.6% 109 0.7%

CHEV Spark 53 0.4% 63 0.4%

NISSAN NV200 53 0.4% 78 0.5%

FIAT Fiorino 52 0.3% 27 0.2%

TOYOTA 
Quantum

46 0.3% 74 0.5%

PaNEl VaN ToTal 442 3.0% 548 3.7%

graND ToTal 14 925 100.0% 14 636 100.0%

Figures courtesy of SA Department of Trade and Industry and Lightstone Auto

THE TOP SOUTH AFRICAN HCV / MCV MARKET FOR AUGUST 2014
(MEDIUM, HEAVY & EXTRA HEAVY COMMERCIALS, & BUSSES)

MANUFACTURER CATEGORY 2014 SHARE

MERCEDES-BENZ SA

MCV 218 7.7%

HCV 37 1.3%

XHV 304 10.8%

BUS 17 0.6%

mErCEDEs-bENZ sa ToTal 576 20.4%

THE TOP SOUTH AFRICAN HCV / MCV MARKET FOR AUGUST 2014
(MEDIUM, HEAVY & EXTRA HEAVY COMMERCIALS, & BUSSES)

MANUFACTURER CATEGORY 2014 SHARE

TOYOTA

MCV 280 9.9%

HCV 128 4.5%

XHV 47 1.7%

ToyoTa ToTal 455 16.1%

GMSA/ISUZU TRUCKS

MCV 203 7.2%

HCV 115 4.1%

XHV 46 1.6%

BUS 2 0.1%

gmsa ToTal 366 13.0%

UD TRUCKS

MCV 63 2.2%

HCV 130 4.6%

XHV 122 4.3%

uD TruCKs ToTal 315 11.2%

SCANIA
XHV 178 6.3%

BUS 32 1.1%

sCaNia ToTal 210 7.4%

VOLVO TRUCKS
XHV 198 7.0%

BUS 0 0.0%

VolVo TruCKs ToTal 198 7.0%

MAN

HCV 7 0.2%

XHV 125 4.4%

BUS 38 1.3%

maN ToTal 170 6.0%

TATA

MCV 50 1.8%

HCV 59 2.1%

XHV 20 0.7%

BUS 4 0.1%

TaTa ToTal 133 4.7%

IVECO

MCV 40 1.4%

HCV 6 0.2%

XHV 34 1.2%

BUS 4 0.1%

iVECo ToTal 84 3.0%

VOLKSWAGEN GROUP SA MCV 72 2.6%

VolKsWagEN grouP sa ToTal 72 2.6%

FAW

MCV 1 0.0%

HCV 21 0.7%

XHV 31 1.1%

FaW ToTal 53 1.9%

POWERSTAR XHV 42 1.5%

PoWErsTar ToTal 42 1.5%

BABCOCK
HCV 0 0.0%

XHV 40 1.4%

babCoCK ToTal 40 1.4%

RENAULT TRUCKS XHV 29 1.0%

rENaulT TruCKs ToTal 29 1.0%

AMH MCV 22 0.8%

amH ToTal 22 0.8%

PCSA MCV 17 0.6%

PCsa ToTal 17 0.6%

JMC MCV 13 0.5%

JmC ToTal 13 0.5%

FIAT GROUP MCV 13 0.5%

FiaT grouP ToTal 13 0.5%

VOLVO BUS BUS 8 0.3%

VolVo bus ToTal 8 0.3%

FMC MCV 6 0.2%

FmC ToTal 6 0.2%

VDL BUS & COACH SA BUS 0 0.0%

VDl bus & CoaCH sa ToTal 0 0.0%

NC2 TRUCKS SA XHV 0 0.0%

NC2 TruCKs ToTal 0 0.0%

graND ToTal 2 822 100.0%

Figures courtesy of SA Department of Trade and Industry and Lightstone Auto
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Monthly automotive news to and from Africa

GM’s African Export Plans

General Motors SA has reaffirmed its growth 
plans in Africa. According to Mario Spangenberg, 
President of GM Africa, the company has in-
vested over R1.7 billion in its Africa operations in 
recent years.

He said the investment was geared at strength-
ening the company’s manufacturing base in North 
Africa through its Egypt operation and in Sub-
Saharan Africa through its South Africa and Kenya 
operations.

“We are now ideally placed to service our 
markets across the continent  through these three 
assembly plants and also our footprint of over 
300 dealers,” Spangenberg said. “Over the next 12 
months, we will be launching 10 new vehicles into 
our Africa markets. Seven of these vehicles will be 
launched in the South African market too.”

General Motors’ recent expansion in Africa 
has seen 17 new facilities and show rooms open 
in Angola, Madagascar, Mozambique, Zimbabwe, 
Nigeria, Algeria (4) Egypt (4) and Ghana in the last 
18 months. “Later this year new dealerships will 
open in Uganda and Mauritius,” said Spangenberg.

Spangenberg said despite the decline in sales 
in the automotive industry in Africa during the 
first seven months of the year, GM sales contin-
ued to grow. “Within our Africa Operations we 
sold around 107 000 vehicles during the first seven 
months of this year. Overall our sales in Africa were 
up almost 7% versus an industry decline of 4.9%. ■

Toyota Investigating Plant 
in Nigeria

Toyota Motor Corporation, of Japan, is investigat-
ing the possibility of producing vehicles in Nigeria. 
This is according to a report in Business Report by 
Roy Cokayne following a recent media briefing with 
the president and CEO of Toyota SA, Johan van Zyl.

Van Zyl said Nigeria was not a big market for 
new vehicles at this stage, but it was a big country 
with a huge population and a big economy which 
Toyota could not ignore. He confirmed that Toyota 
SA’s exports into Africa would be about 20% lower 
this year than in 2013 largely due to higher tar-
iffs introduced by Nigeria, Algeria and Angola. 
Van Zyl added that more emerging markets 

would start asking for local manufacturing and 
the industrialisation of their economies, with 
was understandable. ■

Auto Africa Zambia

This B2B event took place in Lusaka on August 28-
29 with keen interest being shown by the Zambian 
automotive sector. It included an automotive after-
market exhibition and conference, a collision repair 
conference, a two day training session for insurance 
assessors and training and demonstrations offered 
on both days by member companies of Partinform 
–AAMA who participated in the exhibition.

The training sessions offered by Partinform-
AAMA members generated a high level of interest 
and were well attended by technicians and work-
shop staff. Insurance assessors benefited from a two 
day training course presented by a training expert 
from a major SA Insurer while collision repair-
ers attended a conference where focus was on new 
collision repair standards recently promulgated by 
the Zambian Bureau of Standards as well as elec-
tronic accounting systems designed for the collision 
repair sector.

A highlight of Auto Africa Zambia was the 
Automotive Conference which was officially 
opened by the Hon. Yamfwa Mukanga, Minister 
of Transport, Supply, Works and Communication. 
The Minister lauded Auto Africa Zambia as a pio-
neer event for the Zambian automotive sector and 
signified Zambian Government support for the 
Exhibition and Conference and the willingness of 
the Government to engage with the automotive sec-
tor in matters of industry importance.

He outlined the ambitious road construction 
programme that was already under way in Zambia 
to improve road infrastructure in the metropolitan 
as well as rural areas.

Nico Vermeulen, Director of NAAMSA, gave 
an illuminating address on developments in the 
automotive sector in Africa from an OEM perspec-
tive while Ewald Faulstich, Director: Automotive 
Aftermarket of Robert Bosch Southern Africa, de-
livered a comprehensive address on the future of 
the automotive aftermarket in Africa and workshop 
concepts that would be the mainstay of develop-
ments going forward.

Hein Coetzee of Lightstone Auto gave an in-
sight into the Company’s sophisticated vehicle sales 
and analysis systems. There is a high level of enthu-
siasm in the automotive sector for the introduction 
of such a system for Zambia, similar to what Light 
stone is doing for SA Industry and the Minister of 
Transport signified his support in principle. ■

Nico Vermeulen, director of NAAAMSA, exchanging business cards with Yamfwa 
Mukanga, the Zambian Minister of Transport, Supply, Works and Communication, 
at Auto Africa Zambia in Lusaka.
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This DAF Variomatic on display at the DAF museum in Eindhoven 
has special interest for South African in that it is RHD and has 
a TAB (Bethal) number plate. It was powered by a win cylinder 
“boxer” engine of 750 cc and had a belt-drive continuously variable 
transmission system.

These two DAF monster trucks on display in the museum in 
Eindhoven made a huge impression when they raced in the 
Dakar Rally in 1987 and 1988, having a top speed higher 
than that of the cars! Both had twin engines, one driving the 
front wheels and the other the rear wheels. Power output of 
the 1987 DAF which won the truck category was 975hp from 
each engine. The 1988 model (right) had even more power – 
1 220hp from each 11.6-litre engine with triple turbochargers. 
Unfortunately the second of these trucks crashed and the 
navigator was killed so the leading truck of famous Jan de 
Rooy was withdrawn from the event.

This is believed to be the oldest Toyota in the world. It is an AA 
model which was produced from 1936-1943. Approximately 1 400 
were made. This car, on display in the Louwman family museum in 
The Hague, the Netherlands, was located in Russia in 2008 where 
it had seen hard use sat the hands of a Siberian farmer. It had 
been heavily modified over the years. Research into its history is 
ongoing. The car was acquired by the Louwman Museum from the 
grandson of the original owner. It took seven months to bring the 
car to the Netherlands as special permission is required for any car 
more than 50 years old.

Famous Ferrari. This 312, photographed last week at the Museo 
Ferrari Maranello, was used by Mario Andretti to win his first GP 
at Kyalami in 1971.

This 1936 Mercedes-Benz 500K was bodied by Erdmann and 
Rossi for the King of Iraq. Photographed at the Speyer Musuem 
in Germany two weeks ago by Stuart Johnston.

Also last week, AutoLive’s Stuart Johnston photgraphed this rare 
and exquisite Muira SV from 1968 at the Lamborghini Musuem in 
Sant’ Agata.

Picture Page
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By StuaRt JoHnSton

Yes, the hills were alive to the sound of Jeepdom, 
and the sights too, as Camp Jeep unfolded its tents 
for a celebration of this unique vehicle that has its 
roots in World War II, and remains true to its origi-
nal go-anywhere format.

Chatting to the locals, I happened upon (excuse 
the Americanism) a guy called Pier Acerni, pur-
veyor of all things Jeep in the aftermarket scheme of 
things. And he recounted how his father’s first car 
was a military Jeep, left behind in the region by the 
Americans after the conflict ended in 1945.

“Oh yes, there were many, many Jeeps left be-
hind here in Italy then, and for many people, a Jeep 
was the first car they owned, once peace had been 
restored; there was nothing else to drive.”

Camp Jeep coincided with the international 
launch of the new Jeep Renegade, the first Jeep to 
be built in Italy, and the first “co-operative vehi-
cle” since Fiat took over the Chrysler brand. The 
organisers had a few examples of the Renegade 
on display at Camp Jeep, and although they were 
mud-splattered, us journalists would have to wait 
to drive the new Italian-built junior-segment SUV 
a few days later in the Milan region, an hour or 
so away.

It may surprise many people to learn that Jeep 
is one of the most recognisable brand names on the 
planet, ranking right up there with the likes of Coca 
Cola. In fact, for many years, any type of off-road 
vehicle was referred to as a jeep (lower-case, gener-
ic), and as to the origins of the name, well, the jury 
is still out on that one.

The amazing thing about the original Jeep is 
that it was designed in two days! With America 
about to join the global conflict, the US Army 
contacted all the major American car compa-
nies in 1940 to produce a working prototype 

four-wheel-drive reconnaissance vehicle and only 
two companies, Bantam and Willys-Overland, re-
plied. Bantam contracted freelance designer Karl 
Probst, from Detroit, to come up with something in 
a hurry, as the Army had set a seemingly impossible 
deadline of 49 days to produce a working prototype, 
let alone a design.

Probst drew full plans in just two days, and by 
three days came up with a cost estimate. A hand-
built prototype was delivered to meet the deadline 
of 49 days (incredible!), but as Bantam was cash-
strapped, the eventual contract to build the first 
military Jeep was awarded first to Willys-Overland, 
and later Ford (with Bantam’s consent).

Those first Jeeps were designated MB and about 
640 000 of them were produced until the end of the 
war in 1945. Willys produced the first civilian Jeep 
(CJ) in 1945, making it the world’s oldest SUV, beat-
ing the English-built Land Rover to the punch by 
some three years.

Since that time the Jeep brand has come  
under numerous owner-
ships, including Kaiser 
Motors (1953), American 
Motors Corporation (1970), 
Renault, which purchased 
AMC in 1979, and then 
Chrysler in 1987. Chrysler 
then merged with Daimler-
Benz in 1998, before the 
Chrysler division was sold 
off to an equity company 
in 2007. Fiat invested in 
Chrysler in 2009 and at the 
beginning of this year ac-
quired full ownership of the 
company, and, of course, the 
iconic Jeep brand.

It is interesting that the 
first Jeeps had tough little 

four-cylinder engines, and now the latest Jeep, the 
Renegade designed in Detroit but built exclusively 
Melfi, Italy, for the world market, uses various ver-
sions of Fiat’s impressive turbo-diesel and petrol 
four-cylinder engines.

The big six-cylinder and V8 engines used for 
their American-built models continue to be em-
ployed in their Cherokee, Grand Cherokee and 
Wrangler models, and of course it is the Wrangler 
that continues the original design-lineage laid out 
in just 48 hours by the little-known Karl Probst.

The man deserved a medal for a concept that 
has been exhibited at The Museum of Modern art in 
New York as a masterpiece of functional design; or 
at least a special commemorative model, perhaps? 
How about it, Fiat? ■

Essence of Jeepdom
It felt strange to be high up in the hills on a game farm overlooking Parma, 
Italy, and hearing Sweet Home Alabama being blasted out of giant 
speakers while all manner of Jeeps rumbled around providing harmony by 
dint of serious American-sounding V8 firing pulses.

Jeep’s new Renegade, with a slight 
splattering of mud at Camp Jeep.

Essence of Jeepness.
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