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From left: Divisional Board Member Mercedes-Benz Cars, Production and Supply Chain Management, 
Markus Schaefer; CEO and Vice President Manufacturing, Arno van der Merwe; and Minister of Trade 
and Industry, Dr. Rob Davies inspect the high tech assembly facility in East London, where the new 
model C-Class is being built.

MBSA have not only spent huge amounts on buildings and equipment but have also 
invested heavily in human capital with direct employment up by 400 team members – 
with another 400 employed at local component makers – and more than R60-million 
spent on training in South Africa and ovearseas. continued on page 2 

NEW BENCHMARK SET FOR 
CAR-MAKING IN AFRICA

BY ROGER HOUGHTON

Th e benchmark for vehi-
cle manufacturing on the 
African continent has just 
taken a quantum leap for-
ward with the start of volume 
production of the new W205 
C-Class midsize luxury car 
range at the Mercedes-Benz 
SA plant in East London. Not 
only is this the largest single 
investment by a manufac-
turer in SA – and in fact in 
Africa itself – at R5.4-billion, 
but it has also introduced 10 
new manufacturing technol-
ogies to the local manufac-
turing industry.

Th ere has been a substan-
tial rub-off  on related indus-
tries, with component makers 
investing an additional R2-
billion in the project, while 
the government has paid out a 
record R1,6-billion to MBSA 
in terms of the Investment 
Assistance Scheme (AIS) 
which is an important fac-
tor of the Automotive 
Production and Development 
Programme (APDP) aimed at 
attracting foreign investment 
into the industry.

Th is C-Class project has 
resulted in 10 new suppliers 
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coming on board, with fi ve of these in-
ternational companies having an alli-
ance with the East London Industrial 
Development Zone’s supplier park, 
which now has 14 investors.

MBSA, which has been part of 
the motoring scene in SA for more 
than 60 years, made a big thing of 
the start of volume production with 
a huge gathering of suppliers, deal-
ers, media and senior staff , as well as 
important VIPs including Minister of 
Trade and Industry Dr Rob Davies.

Billed as “Out of Africa for the 
World” the event took place at the 
MBSA manufacturing facility in 
East London, fi rst in the auditorium 
and then with tours through the 
very impressive manufacturing fa-
cility, which is right up to the latest 
global standards.

Th e serious speeches were inter-
spersed with entertainment by some 
of the leading lights on the local 
scene, including African superstar 
Zahara and the amazing Mafi kizolo.

It was only when we were on the 
plant tour that we could see the real 
enormity of this project and why it has 
cost as much as R5,4-billion to trans-
form a facility that had already re-
ceived numerous international awards 
for excellence from researchers such as 
JD Power into a true world class pro-
duction plant for the 21st century.

Th e Divisional Board Member–
Mercedes Benz Cars, Production and 
Supply Chain Management, Markus 
Schäfer, said this production launch 
of the new W205 C-Class model 
worldwide was the most complex in 
the company’s history as it involved 
four plants on four continents – 
Europe, Africa, the US and China.

As mentioned earlier, several 
new technologies have been intro-
duced to the MBSA plant which put 
it on the cutting edge of global auto-
motive production. Most of the new 
technologies are required for the 
localised production and fi tment of 
components and involve processes 
such as working with aluminium 
skin panels, complex laser welding, 
roll forming for complex structural 
profi les, advanced rear axle carriage 
assembly, aluminium pre-treatment 
and natural fi bre pressing.

MBSA has increased its local 
production capacity over the past fi ve 
years, culminating in record produc-
tion levels in 2012. Now the growth 
in capacity will continue with an 
increase of more than 50% in 2015 
partly due to a third shift  being im-
plemented later this year.

Speaking at the start of produc-
tion event, the Minister of Trade and 
Industry, Dr Rob Davies, said the 
automotive industry is critical for 
the economy of the country and con-
tributes signifi cantly to the country’s 
GDP. He said the launch will ben-
efi t the country through employment 
creation and exports.

MBSA’s recently appointed CEO 
and vice president for manufacturing, 

Arno van der Merwe, was reticent 
about providing fi gures such as pro-
duction capacity and destinations 
for exported C-Class cars, but it 
seems the volume will soon approach 
100 000 vehicles a year with as many 
as 85% of them being exported to a 
host of countries in the world as one 
of four sources for the W205 which 
is already receiving rave reviews aft er 
its recent launch in Germany.

All the speakers went to great 
lengths to stress the importance of 
the contribution of all the employees 
in making a success of this ambi-
tious project. To this end about R60-
million has already been spent on 
training initiatives with more than 
1 200 training interventions includ-
ing assignments to various interna-
tional Daimler AG plants. In addition 
nearly 900 unemployed people from 
the Border Kei region have been up-
skilled to the benefi t of the overall 
economy of the region.

All in all this was a most im-
pressive display of excellence and 
now we have to wait until the end of 
the month to hear details of the new 
C-Class range to be marketed in SA 
and the advanced technical specifi ca-
tions of these cars which are sure to 
be in high demand from launch. ■
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Editor’s Note
Th e private sector continues to 
show its commitment to the SA 
motor industry with signifi cant 
investments. Th e two most recent 
examples come from Mercedes-
Benz SA with a massive revamp 
of its production plant and Toyota 
SA Motors with the relocation of 
its Hino truck plant to another 
site in Prospecton.

However, on the other side of 
the coin we continue to hear of the 
state institutions dragging their feet in matters relating to the mo-
tor industry.

Th e marathon implementation of the Taxi Recapitalisation 
Plan was one example of a long-delayed programme. It has now 
petered out and never fulfi lled its objective of taking old and un-
roadworthy taxis off  the road.

Now we have just had the announcement by the SA Petroleum 
Industry Association (SAPIA) that the government will not be 
able to implement its Clean Fuel 2 programme within the time-
frame which should have seen Euro V level fuel coming to market 
in July 2017. No new date has been announced yet, but it could 
stretch out to 2020.

Th e problem is how to balance the books for the petroleum 
companies which have to lay out more than R40-billion to up-
grade their refi neries. Th ey need an acceptable cost recovery plan 
and this has not been forthcoming. (See article alongside).

Th en we are still waiting for the position paper on the biofuel 
industry, which has been in progress for many years too. Th is in-
volves the addition of ethanol to petro land diesel fuel from 2015. 
Th e long-awaiting announcement is now evidently imminent. 
(See article alongside).

Fuel is a very important factor for the OEMs and importers 
in terms of setting up long term product plans and now they have 
to re-jig their programmes because of a lack of confi rmed imple-
mentation dates.

Th en the industry continues to operate under an ongoing 
threat of labour instability despite the signing of collective bar-
gaining agreements.

Th e latest company to suff er was Continental Tyres in Port 
Elizabeth. A labour dispute from April 15 to May 10 impacted 
production seriously to the extent that the company was reput-
edly losing R7-million to R10-million a day in turnover.

In the end a settlement was reached where those working the 
weekend shift  will get higher wages but this will evidently result 
in the retrenchment of between 120 and 130 workers (out of a 
workforce of 1 600) so that the company can balance its budget, 
which now includes a huge fi nancial loss due to the decreased pro-
duction. It also forced Continental’s customers to look elsewhere 
for tyre supplies.

Th is is a very sad situation when the biggest need in our coun-
try is job creation.

Roger Houghton,
Editor
houghtonr@mwebbiz.co.za

Th e fuel industry is in the news again, and it 
is not all good news!

As had been expected by several in-
dustry commentators the South African 
Petroleum Industry Association (Sapia) has 
confi rmed recently that the government is 
to delay the original July 1, 2017, compliance 
date for the introduction of cleaner fuels.

Th e reason given in an article by Terence 
Creamer in Engineering News is the lack of 
fi nality relating to a cost-recovery mecha-
nism. Th e collective investment by the pe-
troleum companies to meet the new Euro 
V standards is estimated at more than R40-
billion. A new date has not been announced 
with some reports suggesting it could shift  
to 2020.

Th is is the second local clean fuel pro-
ject, with the fi rst one having been to lift  
specifi cation levels to Euro II in 2008. High 
sulphur levels are seen as the main problem 
with South African fuel.

Sapia said the organisation did not re-
quest the delay, but added that some of its 
members had informed the Department 
of the Environment it could not meet the 
2017 deadline.

NAAMSA has argued that the cleaner 
fuel is required for the low emission and 
fuel effi  cient engines being developed 
for cars and trucks and the introduc-
tion of these modern power units has to 
be delayed until the required clean fuel is 
available nationally.

Last year BP announced that it and Shell 
had sanctioned the necessary upgrade to its 
Sapref joint refi nery in Durban while Sasol 
has already introduced ultra-clean diesel 
fuel (10 parts per million of sulphur) in cer-
tain parts of the country.

Biofuels position 
paper imminent

Meanwhile SAPIA has welcomed the an-
nouncement from the Department of 
Energy (DoE) that it intends to publish 
its position paper on biofuels this month, 
which will signal the establishment of a bio-
fuels industry.

Said Avhapfani Tshifularo, Executive 
Director of SAPIA, “We have been waiting 
in anticipation for the position paper and 
we welcome this announcement as it will 
give the emerging biofuels industry a much 
needed boost.” From October 2015, all oil re-
fi neries will be required to blend 2% of local-
ly produced bio ethanol into their petrol and 
the publication of the biofuels position paper 
will hasten the process of signing off  on draft  
regulations ahead of the October deadline.

“Th e association has been anxiously 
waiting for the announcement as it will 
allow biofuels producers the opportu-
nity to construct manufacturing plants 
to meet the October 2015 deadline. “Th e 
impact of formally establishing this poten-
tially R15billion-a-year biofuels industry 
is far-reaching as the scope for job crea-
tion and economic development potential 
is signifi cant. Th is actively supports our 
commitment to key government policies,” 
concluded Tshifularo.

Biofuels industry in South Africa

South African fuel producers will begin 
mandatory blending of petrol and diesel 
with biofuels from 1 October 2015 as the 
country moves to encourage investment in 
its biofuels sector and reduce its reliance on 
imported fuel.

Th e government had approved South 
Africa’s biofuels industrial strategy in 
December 2007, envisaging a fi ve-year pilot 
phase aimed at achieving a 2% biofuels pen-
etration into the national liquid fuels pool, 
but progress has been slow.

Biofuels include bio ethanol, which is 
produced from sugar and starch crops such 
as sugarcane and sugar beet, and biodiesel, 
which is produced from vegetable oils such 
as canola, sunfl ower and soya. Th e govern-
ment has excluded maize, South Africa’s 
staple food, from use in biofuels production.

A feasibility study conducted in 
2006 had indicated that the production 
of 400-million litres of biofuels a year 
in the country could create up to 25 000 
new jobs.  ■

Fuelling Fires
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Dr Norman Lamprecht, Executive Manager of 
NAAMSA and the Automotive Industry Export 
Council (AIEC) has provided a preview of in-
formation from his annual Automotive Export 
Manual publication, which he produces on behalf 
of the AIEC.

He says the local automotive industry has 
entered a challenging and exciting new period 
under the Automotive Production Development 
Programme (MIDP) which commenced on 1 
January, 2013 to replace the Motor Industry 
Development Programme (MIDP). Th e vision is 
to double vehicle production in the country to 1,2 
million units per annum by 2020 with an associated 
broadening and deepening of the component basket 

in the country as well. Th is will ensure that South 
Africa’s market share would increase to about 1% of 
global vehicle production.

During 2013, the fi rst year under the APDP, to-
tal automotive industry exports increased by R7,8 
billion or 8,2% to R102,7 billion in 2013 from the 
R94,9 billion in 2012. Th is is the fi rst time that the 
industry exceeded the R100 billion export level. 
Right as well as left  hand drive vehicles and automo-
tive components were exported to 152 countries in 
2013 with the export value to 21 destinations more 
than doubling from 2012 to 2013. Catalytic convert-
ers, the main purpose to reduce harmful emissions 
from vehicles, remained the most popular compo-
nent exported followed by engines and parts, tyres 
and stitched leather seat covers.

Th e industry’s top export markets in value terms 
were Germany with R19,1 billion followed by the 
USA with R18,7 billion. Th e free trade agreement 
with the European Union, allowing for duty free ve-
hicle and automotive component exports to the 27 
countries in the region, as well as the AGOA trade 
arrangement with the USA enhanced exports to 
these countries. America, with 63  457 units, were 

the top destination for South African manufac-
tured vehicles which included the Mercedes-Benz 
C-Class and the BMW3-Series models. Vehicle 
exports to the Africa also performed well and ex-
ports to 42 countries on the continent amounted to 
78 787 units in 2013.

Two factors preventing exports to perform even 
better during 2013 included the continuing reces-
sion in the Eurozone, the automotive industry’s 
main trading partner as well as the prolonged strike 
action in the industry during the third quarter of 
2013. Th e European Union consumes in the order 
of 70% of the industry’s automotive component 
exports and about a third of vehicle exports. Th e 
recession therefore had a measurable and direct im-
pact on the domestic automotive industry’s export 
performance over the past two years.

Th e seven-week strike in the vehicle manu-
facturing and automotive component sectors also 
impacted on vehicle production and exports. Th ese 
factors attributed to the initial projected vehicle ex-
port fi gure of 336 000 units not materializing and 
reaching 276 378 units for the year.

Electronic copies of the 2013 Automotive 
Export Manual can be obtained by sending an e-
mailed request to naamsa@iafrica.com ■

Latest Automotive Export 
Annual Published

Dr Norman Lamprecht, author of the 2013 
Automotive Export Manual.

Catalytic converters, the main 
purpose to reduce harmful emissions 

from vehicles, remained the most 
popular component exported 

followed by engines and parts, tyres 
and stitched leather seat covers.

The European Union consumes in 
the order of 70% of the industry’s 

automotive component exports and 
about a third of vehicle exports.

http://www.castrol.com/en_za/south-africa/products/cars/engine-oils.html
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Afi ntaPart, a Midas Group-owned truck parts 
distributor that supplies genuine parts from 
OEM and quality guaranteed replacement parts 
for light and medium commercial vehicles, has 
donated 150 booster car seats to the Wheel Well 
store in Brightwater Commons Shopping Centre, 
Randburg, highlighting the ever-increasing need 
for all spheres of civil society and business, re-
gardless of size and infl uence, to do everything 
they can around road safety-related issues. Roads 
are purported to be the single biggest killer of 
young people over the age of 10 and locally three 
children under the age of 15 die each day on 
our roads.

Th ere is a critical need for booster car seats to 
be made available wherever possible. Th ey have 
been scientifi cally proven to reduce the need for 
hospitalisation by 60%, by holding children in po-
sition during a crash, which would otherwise see a 
passenger being thrown into the instrument panel, 
windscreen or other parts of a car. “We are pleased 
to have played a role in making road trips safer, 
especially for children,” added Afi ntaPart director 
Wayne Lodder. ■

Afi ntaPart Backs Road Safety Drive

Peggie Mars, Director of Wheel Well, 
is seen with Wayne Lodder, Director of 
Afi ntaPart, at the handover of the 150 car 
booster seats.

They (booster car seats ) have 
been scientifi cally proven to reduce 

the need for hospitalisation ...

BY ROGER HOUGHTON

President Zuma needs to be recalled within a few 
months of the new ANC government taking offi  ce 
for the benefi t of South Africa’s economy, accord-
ing to Chris Hart, the chief strategist at Investment 
Solutions.

Speaking at a Ford SA media briefi ng on vehi-
cle sales fi gures shortly before the general election 
Hart said the economic future of the country will 

be determined by whether Zuma goes or stays at the 
head of government.

He went on to explain that the government’s 
National Development Plan: Vision 2030 is not 
ideal, but it can work to the benefi t of the economy. 
However, he added that it needed to be driven hard, 
while it seemed Zuma’s economic views were lean-
ing to the left .

Hart said that he saw little chance of an im-
provement in the GDP in 2014 compared to 
2013 with the added challenge of rising infl ation 

becoming a problem in 2014 and said that he also 
expected the Rand to weaken further.

Th e outspoken economist said that there were 
major negative indicators in the economy that re-
quired urgent action.

One of the biggest problems is that unemploy-
ment in SA has risen since the global economic 
crisis of 2008 while generally there had been in-
creased employment in other emerging nations 
such as SA’s BRICS partners. Th eir debt-to-GDP 
ratios had also remained fairly stable, while 
in the case of South Africa the ratio had more 
than doubled.

Hart said that ongoing labour unrest was very 
worrying too. ■

“Zuma Should Go”: Top Economist

http://www.gearmax.co.za
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Africa and particularly South Africa are impor-
tant markets for Hino in its quest for increased 
growth in its truck sales worldwide. Th is situa-
tion was spelled out clearly by the chairman of 
the board of Hino Motors Limited, Masakazu 
Ichikawa, who was visiting South Africa to attend 

the opening of Hino SA’s new manufacturing 
plant in Durban.

Ichikawa says there has been increasing focus 
on the sale of Hino trucks and buses outside Japan 
and there are now four plants in Japan and 19 other 
facilities worldwide – one of which is the new plant 
in Durban – producing trucks to support growing 
global targets.

“Th e majority of Hino’s sales are made in Japan 
and South-East Asia, but we recognise the impor-
tance of African markets as they are showing rapid 
growth and have high potential. Th e South African 
market is particularly challenging with major 
brands from Europe, the US, Japan, China, India 
and Korea competing for a comparatively small 
number of sales,” explained Ichikawa.

“Th e opening of this sophisticated new plant 
marks another memorable year in the 42-year his-
tory of the Hino truck brand in South Africa, go-
ing back to 1972. I am confi dent that the new truck 
plant, which is an important milestone in terms 
of Hino’s business progress in South Africa, will 
be the base for further expansion of the brand in 
South Africa.” ■

Hino chairman Masakazu Ichikawa 
opened the new Hino plant in Prospecton

Hino Chairman Recognises Importance 
of Africa for Future Growth

Th e investment of R55-million in a new truck plant 
for Hino trucks on Toyota SA’s extensive manufac-
turing site in Prospecton, near Durban, is confi r-
mation of the importance of these large commercial 
vehicles to the country’s leading motor manufactur-
er. Th is was the message from president and CEO 
Dr Johan van Zyl when he addressed a large group 
of dealers, customers and media representatives at 
the new plant on Wednesday (May 21).

Dr van Zyl went on to say that this latest in-
vestment in the truck plant is only part of recent 
investment in local production, with more than R1-
billion having been spent on production facilities in 
Prospecton over the past couple of years. He went 
on to add that Hino is a strong brand with great 
global success and in South Africa the truck seg-
ment of the market is seen as a good growth oppor-
tunity, both in the domestic and export markets.

“As a group company, Toyota is committed to 
the Hino brand and this investment underlines just 
how serious we are about trucking – as per the Hino 
brand campaign launched in 2013 and we will Keep 
on Trucking,” explained Dr. Van Zyl

“Th is, of course, links in to Hino Total Support. 
Our Hino colleagues – both in production and 
in marketing – realise the critical importance of 
total and constant support to our customers. A 

truck experiencing down-time can result in huge 
losses to our customers and as part of our brand 
promise of total commitment we have also made 
substantial investments in technician training and 
parts supply to ensure dedicated dealer support 
for customers.”

Globally Hino recently reported new records in 
terms of unit sales, sales revenue and profi t for the 
2013/14 fi nancial year, which ended on March 31. 
Unit sales increased by 7.5% to 162 000 with 68.6% 
of sales coming from markets outside Japan and the 
company remained the leader in the Japanese do-
mestic truck market with a dominant market share 
of around 30%.

South Africa is one of the growth markets for 
Hino and Hino SA is regularly among the top 10 
export destinations.

Domestically, Hino has made a good start to 
the year in the local market with total sales of 1 126 
medium, heavy and extra-heavy trucks in the fi rst 
four months of 2014. Th is equates to second place in 
the rankings of local truck manufacturers and dis-
tributors and Hino retained its No. 1 position in the 
medium commercial vehicle segment with Dyna 
and Hino 300. More than 130 000 Hino and Dyna 
trucks have been sold in SA to date, giving Hino one 
of the largest truck parcs in the country. ■

Importance of Hino Trucks to Toyota SA

Th e relocation of the Hino truck plant to a 
refurbished facility on Toyota SA Motors’ 
extensive site in Prospecton has resulted in 
many benefi ts to the logistical and assembly 
operations of the Hino truck range.

Th e switch from assembling the 
Quantum minibus and panel van from 
semi-knocked down (SKD) kits to complete-
ly knocked down (CKD) kits was the reason 
that truck and Quantum assembly could no 
longer take place in one factory, hence the 
relocation of truck assembly.

Although the new site is more compact 
– 4 003m2 of which 90% is covered com-
pared to 9 322m2 with only 46% under cover 
– it has been laid out to improve effi  ciencies.

Current production capacity is 5 000 
units a year on a single shift  (07:00–15:30) 
and the headcount has remained unchanged 
with 55 direct team members and 29 indi-
rect workers backed up by 15 administra-
tive and technical staff . Th is year’s produc-
tion forecast is fairly close to maximum but 
there is scope for the capacity to be increased 
when required.

A major benefi t fl ows from the consoli-
dated logistics area, while all models – of 
which there are 31 derivatives from Dyna to 
Hino 300-, 500- and 700-Series – are now 
assembled on one main conveyer line.

Th e opportunity has been taken to im-
prove built-in quality too. Th is includes 
the installation of a dynamic functional 
test line.

Th e lay-out of the new facility has also 
improved working conditions. Th e team 
leader of the axle marriage area, Th uthukani 
Mgobhozi, told the media and other guests 
at the Hino truck plant opening on May 21 
how the cramped work areas in the old plant 
had made it diffi  cult to follow process fl ow. 
He also stressed the importance industrial 
safety played in all operations in the Hino 
plant as well as in all facilities on the vast 
manufacturing site and said the new plant 
was conducive to safer working conditions.

“Th e work areas are bright and lend 
themselves to more effi  cient work outputs, 
while the upgraded canteen and ablution 
facilities have also improved conditions 
for the team members immensely,” said 
Mgobhozi. ■

Many Benefi ts 
Flowing from 
Relocation
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  Protect vehicle interior during servicing 
and repairs

  Durable yet inexpensive way to provide 
protection from dust, grease, liquids, paint etc

  Extra strong material to prevent tearing

  Covers are contoured to fi t all seats and 
stay in place thanks to top manufacturing 
technology

  Protects your reputation and keeps Customers 
coming back

  For keeping vehicle upholstery clean

  All our products are manufactured to 
guarantee consistently high quality and 
give excellent service

Contact: 086 197 7877 /  Fax: 086 502 0240 /  Email: mycleancar@lantic.net 

www.mycleancar.co.za

CALL 0861977877 NOW 
OR ORDER ONLINE!

My Clean Car Benefi ts:

USED BY LEADING VEHICLE SERVICE CENTRES, 
SHOWROOMS AND PANELBEATERS NATIONWIDE.

SUPPLIERS OF: DISPOSABLE CAR SEAT COVERS, FLOOR MATS, 
STEERING WHEEL, HAND BRAKE LEVER AND GEAR KNOB COVERS.

http://www.mycleancar.co.za
http://www.mycleancar.co.za
mailto:mycleancar@lantic.net
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BY ROGER HOUGHTON

Bridgestone SA came up trumps in its support of the 
PinkDrive charity which fi ghts breast cancer when 
the company handed over a cheque for R1-million 
to PinkDrive founder Noelene Kotschan, recently.

Most of the money was generated by a 
Bridgestone promotional campaign whereby 
customers at outlets selling these popular tyres 
bought fi ve pink valve caps for R50. Not only did 
Bridgestone SA pay for the valve caps, but also paid 
in an undisclosed amount to make up a shortfall to 
bring the total up to the magic R1-million.

Th e promotion ran from October last year to 
the end of March and received enthusiastic support 
from the dealers and more than 20 000 set of valve 
caps were sold. Th e top fi ve dealers in terms of valve 
cap sales were from the Supa Quick network.

PinkDrive’s Kotschan said the million rand – 
the single biggest donation to the fund–will make 
a huge impact on the services Pink/Drive is able to 
deliver which includes operating mobile mammo-
graphic clinics throughout SA with 480 mammo-
grams carried out each month, in addition to exten-
sive education of women about the importance of 
breast health.

Bridgestone SA’s executive manager for sales 
and marketing, Philip Nel, has already pledged his 
company’s support for another fund-raising drive 
for PinkDrive to start in October.

Meanwhile the company’s promotions man-
ager, Jan Maritz, has urged the public to con-
tinue to support PinkDrive by SMSing the word 
PINKDRIVE to 40158 to donate R20 immedi-
ately or to visit the website www.pinkdrive.co.za 
for more information about supporting this very 
worthwhile initiative. ■

Magnifi cent 
Gesture by 

Bridgestone

The top-performing Supa Quick 
dealers with Desiree and Philip of 
Bridgestone: Kerry Albertyn (Fishers 
Hill), Rose Liebenberg (Edenvale), 
Tobie Mostert (Pongola), Desirée van 
Niekerk (Bridgestone’s PR manager), 
Russell Dixon (Sunward Park), Sid Snead 
(Howick) and Philip Nel (Bridgestone’s 
Executive Manager – Sales & Marketing).

The founder and CEO of PinkDrive, 
Noelene Kotschan (centre) was 
overwhelmed by the donation of 
R1-million from Bridgestone She is fl anked 
by Desirée van Niekerk and Philip Nel, 
of Bridgestone.

BY ROGER HOUGHTON

Taking on one of the start up brands that have ar-
rived in SA in recent years is a huge challenge, par-
ticularly if you are a distributor. Th is was a warn-
ing issued by the CEO of the CMH Group, Jebb 
McIntosh, speaking at a media briefi ng on his com-
pany’s annual report in Johannesburg recently.

McIntosh said CMH learned this hard lesson 
as the distributors of MG cars and Maxis commer-
cial vehicles. He explained that the current range 
was small and there were delays in the arrival of 
new models. “Th e situation has now reached the 
stage where ‘we are considering our options,’” said 
McIntosh.

“Establishing new brands in such a competitive 
market as SA is very diffi  cult as there is no exist-
ing vehicle parc to provide income from parts and 
service as one builds up the business, while the mar-
gins on new vehicles are very small because of the 
need to try and be ultra price-competitive.”

Subsequently CMH has announced it is going 
to persevere with the MG brand and the MG3 su-
permini will arrive here at last in the second half 
of the year.

However, the rest of the CMH business was 
doing very well he said, with revenue exceeding 

R10-billion for the fi rst time and a 10% increase 
in operating profi t for the year ended February 28, 
while maintaining a 3% operating margin.

Th e retail motor group’s car hire and fi nancial 
services divisions had both reported outstanding 
results while McIntosh noted that the group’s share 
price had recorded 16% annual compound growth 
since being listed on the JSE in 1987.

McIntosh believes the economy is heading for a 
period of consolidation and slower growth. He cites 
the fall in real disposable income, interest rate hikes 
and continued labour unrest as worrying factors.

“However, the CMH Group has the resources 
and a strong, experienced management team to 
embrace the challenge of growing earnings in what 
threatens to be a diffi  cult trading environment,” he 
concluded. ■

Taking on a Start Up Brand is a Huge Challenge – Jebb Mcintosh

CMH’s Growth Over 
Nearly Four Decades

Combined Motor Holdings (CMH), which was es-
tablished by a couple of partners, including Jebb 
McIntosh and now-retired non-executive direc-
tor Maldwyn Zimmerman–and a small footprint of 
Chevrolet and Datsun franchises in 1976 has grown 
substantially over the years.

It is now recognised as a Top 100 SA company 
employing 2 900 people in franchises representing 
23 motor vehicle brands as well as related divisions 
which include car rental and fi nancing. It currently 
operates 67 vehicle dealerships countrywide as 
well as owning the specialist luxury car franchise 
Investment Cars.

During the last fi nancial year it sold its ma-
rine and leisure retail outlets while taking on the 
Husqvarna motorcycle franchise. During the next 
year it will add six Datsun outlets and a Mazda 
dealership to its franchise portfolio.Jebb McIntosh, CEO of the CMH Group.
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Hyundai ix35 concept

Hyundai unveiled its ix35 concept for a compact 
SUV at the recent Beijing Motor Show. It will be 
launched initially in China in the second half of 
the year and could well become a global model as 
this is a rapidly growing segment of the passenger 
car market.

Chery’s new design language

Chery, the leading independent Chinese vehicle 
manufacturer, took an important step forward 
with the unveiling of its new design language at 
the Beijing International Automotive Exhibition 
recently. It shows how Chery is building its own, 
unique brand identity with a combination of de-
sign concepts, product planning and marketing 

initiatives. Two, dramatically-styled examples of 
the new design language were displayed named 
only as Concept α (alpha) and Concept β (beta).

Mahindra celebrates

Mahindra SA has launched a value-for-money SUV 
to celebrate its 10th anniversary in SA. It is a more 
aff ordable derivative of its XUV500 mid-sized SUV.

“Oft en a motor company launches a higher 
priced model to mark an anniversary or special oc-
casion, but we decided to introduce the W4 model of 
the XUV500 to make this even more aff ordable. In 
fact, the price of R249 995 is R30 000 lower than the 
existing XUV500,” says

Th e W4 has the same mechanical specifi cation 
as the other XUV500 models, which means a 2.2-litre 
mHawk turbo diesel engine driving the front wheels 
through a six-speed manual transmission. Bringing 
the price down so substantially has meant deleting 
some of the XUV500 features found on the W6 and 
W8 models, but the W4 is still very well equipped.

Standard features include: projection head-
lamps, an audio system with four speakers which 
has CD/MP3, iPod and USB capability and con-
nectivity, air conditioning, electric windows, elec-
trically-adjustable exterior rear view mirrors, power 
steering with tilting steering column, remote tail-
gate opening and fold-fl at second and third rows of 
seats for load versatility. ■

Kieran Rennie is the person responsi-
ble for advertising in AutoLive. Kieran 
joined our band of petrolheads last 
year and his pleasant but focussed 
personality, as well as his attention to 
detail, make him the ideal member of 
our front-line AutoLive squad.

Kieran has been involved in the 
motor industry for almost as long 
as he can remember, his father hav-
ing been a dealer principal at an 
East Rand Mazda dealership some 
years ago.

Kieran also cut his teeth as a 
car salesman during his career, but 
most of his working life he has been 
involved in the music and entertain-
ment business. While making music 
he also found time to build his own 
Lotus 7-based sports car.

“Getting involved in AutoLive 
is like a return to my roots,” says 

Kieran, who also does some writing 
for this publication on an occasional 
basis, having already covered a num-
ber of local launches.

You can mail Kieran Rennie at 
autoads@kieranrennie.co.za, or 
call him on 083 225 9609.

Who should advertise 
in Autolive?

 ■ Companies looking to recruit 
employees for specialist posi-
tions in the motor industry.

 ■ Companies looking for fran-
chisees

 ■ Companies looking for dealers 
for new vehicle brands or to 
expand an existing dealer 
network.

 ■ Automotive marketing consult-
ants

 ■ Training organisations

 ■ Market research companies
 ■ Business management consult-
ants

 ■ IT companies
 ■ Fleet management companies
 ■ Suppliers of workshop equip-
ment

 ■ Car care companies
 ■ Panel beaters and dent removers
 ■ Auction houses
 ■ Courier companies
 ■ Service providers in the fi nance 
and insurance industry

 ■ Vehicle tracking system suppli-
ers

 ■ Organisers of exhibitions and 
conferences.

 ■ Tyre fi tment centres
 ■ Suppliers of car care products
 ■ Suppliers of automotive re-
placement parts

 ■ Roadworthy testing centres

 ■ Printers
 ■ Accounting fi rms

AutoLive advertising rates are very 
cost eff ective and we are able to 
make up advertisements at reason-
able rates. Th e rate card is avail-
able under “Advertising” on the 
AutoLive website. ■

www.autolive.co.za

Advertise in Autolive

Kieran Rennie
Cell: 083 225 9609 

E-mail: autoads@kieranrennie.co.za

New Models

Chery Concept alpha & beta at Beijing 
Motor Show.

The Hyundai iX25 concept compact SUV.
The value-for-money Mahindra 
XUV500 W4.
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Brett Soso, a 42-year-old South 
African, has been appointed regional 
director for the Middle East, Africa 
and South America for Rolls-Royce 
Motor Cars. Soso replaces Geoff rey 
Briscoe who is returning to Australia 
and he joins a number of other peo-
ple with SA links at Rolls-Royce, 
which is a BMW subsidiary. Th ese 
include Richard Carter, the current 
global communications director, 
Jolyn Nash, the sales and marketing 
director, who both worked at BMW 
SA earlier in their careers, while Soso 
was dealer principal at a BMW deal-
ership for three years.

Soso has had a very successful 
career in the highly competitive auto-
motive industry in South Africa with 
his most recent positions being man-
aging director of Chery SA and Foton 
SA. He will assume his new role on 
June 1 and will be based at the Rolls-
Royce regional offi  ce in Dubai.

Mark Fields (53) will take over 
as president and CEO of the Ford 
Motor Company from Alan Mulally 
on July 1. He has been Ford’s chief op-
erating offi  cer (COO) since 2012 and 
led the company’s transformation in 
North America since 2005.

Continental Appointments

Continental Tyre SA has announced 
the appointments of Niel Langner 
as Marketing Manager; Jiminy-Ann 
Knoetze Bosman as Public Relations 
and Communications Manager;  and 
Morris Naiker as National Sales 
Manager.

Geoff Dalglish, a prominent 
former motoring journalist and rac-
ing driver in SA, who changed his 
lifestyle in 2010 and has become an 
eenvironmental activist was recently 
a fi nalist in the Nightjar Adventurer 
of the Year competition for South 
Africans. He was nominated as one of 
eight fi nalists based on his 2 500km 
walk in 123 days following the migra-
tion trails of wolves in Europe, from 
Geneva in Switzerland to Salamanca 
in Spain for the start of the 10th World 
Wilderness Congress. He was in SA 
this week to attend the awards even-
ing in Cape Town and said he was 

very proud to have been nominated 
in the last eight even though he did 
not win.

Geoff  was best known while in SA 
as editor of Star Motoring, founder of 
Drive! and subsequently Drive Out 
besides leading a number of expedi-
tions including the Toyota Fortuner 
Timbuktu to Cape Point adventure.

Geoff , a petrolhead turned Earth 
Pilgrim Africa, currently bases him-
self at the Findhorn eco village in 
Scotland, and has vowed to walk the 
equivalent of the circumference of the 
planet with a message about treading 
more lightly upon the Earth. He has 
already walked more than 15 000km

Geoff  has also written a most in-
teresting book, Lost and Found: From 
racecar driver to pilgrim, from Soweto 
to Findhorn. Th is easy-reading book 
was published by Findhorn Press in 
Scotland and tells Geoff ’s absorb-
ing tale of how his life has changed 
radically over the years and gives a 
deep insight into his changing sense 
of values and his new goals. E-mail:           
geoff .dalglish@fi ndhorn.org

Heide-Marie von der Au 
is a true petrol head who is best 
known for her annual motoring di-
ary Motorheads which has been pub-
lished for the past eight years. She is 
also a fanatical enthusiast for classic 
vehicles, be they two- or four-wheel-
ers or aircraft .

She is the owner of several clas-
sic VW Beetles, a classic restored 
1959 Karmann Ghia, a Nissan sports 

coupe, an elderly VW Passat station 
wagon and a humble trusty Honda. 
Th e red Beetle is the fi rst car she 
owned, having bought it just aft er 
graduating with a graphic design di-
ploma. It is still her daily companion, 
and over the last 26 years has hap-
pily taken her on a wonderful journey 
though my artistic career.

Heide-Marie is now looking to 
expand her activities in the graphic 
design arena while remaining in the 
realm of motoring or fl ying. Working 
from a studio at her home in Midrand 
she has completed and delivered as-
signments ranging from exhibition 
stand design, casino signage, set de-
sign for corporate theatre to advertise-
ments, logos, posters and billboards.

Heide-Marie can be contacted on 
083-455-7684 / 011-318-2257 / hm@
motorheads.co.za, or on Facebook 
on the Red M Design page. ■

People

Mark Fields

Morris Naiker

Neil LangnerBrett Soso

Heide-Marie von der Au

Jiminy-Ann Knoetse Bosman

Geoff Dalglish
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BY STUART JOHNSTON

It is indeed possible now to order a 2014 Range Rover 
Sport with either a three-litre V6 supercharged pet-
rol engine or a three-litre turbo-diesel. But I feel if 
you are going to go for the Sport confi guration as 
far as Range Rover is concerned, then you need to 
go the whole hog and opt for the range-topping fi ve-
litre supercharged petrol-fueled beast.

Th is is one of the most remarkable cars on the 
planet. In its latest guise, introduced here at the 
end of 2013, it has shed some 420 kg, thanks to a 
virtually-all-aluminium construction. While the 
three-litre diesel and petrol motors give you power 
peaks of 215 kW and 250 kW (for the petrol), to 
experience the uniqueness of this car you need all 
375 kW on off er from that wonderful fi ve-litre V8, 
supercharged, of course.

With the fi ve-litre supercharged option, you 
can accelerate this very large sports-ute to 100 
from standstill in 5,3 seconds. And thanks to its 
new weight-watchers programme, as well as some 
ultra-tech stuff  like continuously variable damping, 
active lean control and a locking rear diff erential 
as well as torque vectoring to further reduce inner 
wheel slip during cornering on the ragged edge, 

you can toss this car around like the hooligan 
it secretly is.

Of course, if you drive it like this, 
expect very heavy fuel bills, with 
consumption rising to the 25l/100km 
level. But drive it sensibly, and you 
can expect about 18l/100km around 
town and much better on the highway. 
Factoring in a couple of highway cruises 
into our overall consumption fi gure, we 
returned a fi gure of just over 15l/100 km, 
which is way, way better than the previous 
model ever managed. Land Rover claims 
a reduction in fuel consumption of some 
24%, and harking back a couple of years to a 
drive in a Sport in the Western Cape, I can vouch 
for the fact that they are correct in this. I battled 
to get an overall consumption of under 20l/100km 
at that time.

Th e new model is slightly longer (62 mm) than 
before and slightly wider (55 mm) and it has a 
longer wheelbase to give extra rear legroom. Space 
is good once you are in the car, but I did fi nd that 
ingress via the driver’s seat was a pain, as my head 
oft en connected with the steeply raked A pillar as I 
tried to hop on board.

Th e car has a sporty, rather than ultra-luxuri-
ous feel to the interior, and here again, I was a little 
disappointed as to the look and feel of some of the 
fi ttings, such as the dashboard surface, door cap-
pings and the like. I think Land Rover has spent 
most of the budget on this one on the all-alumin-
ium body-shell, and the impressive array of tech-
nology, such as the second-gen Terrain Response 
drive-line and integrated air suspension system. 
Incidentally, you can order the Sport with either 
an off -road-orientated four-wheel-drive gearbox 
with a two-speed transfer case (for low range) or 
a single-speed transfer case, which is the one most 
sensible Sport drivers will choose.

Yes  you 
can take this 
thing off  road and 
it is amazingly com-
petent despite its 21-inch alloys with ultra low-pro-
fi le tyres, but really this is a car for gobbling up the 
freeway and blasting away from the traffi  c lights.

Yet I liked to drive it in a calm fashion too. 
Th at V8 burbles away on a light throttle like a 
Boerbull having its tummy tickled. And then you 
crack the throttle open and awaken the 375 kW 
beast, and casually glance in the rear-view mirror. 
Heh, heh, heh!

Th ere are all sorts of gizmos this car has, such 
as auto high-beam assist, and, if you must cross riv-
ers in it, although I think you’d be crazy to take this 
thing bundu-bashing, there is a wade sensing de-
vice that tells you when you are delving into waters 
deep enough to perhaps cause the engine to ingest 
water rather than air.

It’s a wonderful achievement, this Sport. Prices 
range from around R850 000 for the V6 model to 
R1,3-million for the Supercharged 5,0-litre V8. 
Take a deep breath and opt for the V8. ■

To advertise in  contact

Kieran Rennie on 083 225 9609 or email on autoads@kieranrennie.co.za

Stuart Drives

This is the engine to go for, the 5.0L 
V8_SC Petrol.

Range Rover’s extra sporty Sport.

Putting Even More Sport into Range 
Rover’s Supercharged Sport
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Stuart Drives

BY STUART JOHNSTON

Th e way that Toyota has spec’d the diesel version of 
its Corolla in the new 2014 range is interesting. Th e 
1,4D is only available in Esteem and Prestige trim 
and equipment levels, which are far less ornate, and 
somewhat less sophisticated than the Sprinter and 
Exclusive trim options available on the 1,6-litre and 
1,8-litre petrol models.

In addition, the Corolla 1,4D is not available 
with the CVT gearbox option, but rather comes 
standard with a six-speed manual, which we feel is a 
very sensible choice for this car.

It has obviously been targeted at the cost-
conscious buyer, but one who is not particularly 
cash-strapped. In this respect, it has all the basics 
you need in a well-equipped sedan such as air-con, 
audio, USB connectivity, ABS braking and airbags 
(only four on the diesel models, whereas the top 
models get up to seven airbags). Th ere is no Sat Nav, 
and no traction or stability control systems. But for 
the intended market, I don’t believe the 1,4D really 
needs those items, ABS probably sorting out most 
driver-involved emergencies a mild-mannered die-
sel driver is likely to encounter.

More important for this type of buyer is the fuel 
consumption, and indeed, as the fuel price has risen 
shockingly over the past 24 months, this is an in-
creasingly larger pool of potential customers.

Toyota claims an overall consumption of 
4,5l/100 km and CO2 emissions of 119 g/km, which 
means it just squeaks in under the CO2 tax limit. In 
the real world, we achieved fi gures in the 6,5l/100 
km range in fairly brisk commuting, and aft er 
throwing in some long freeway trips we returned an 
overall 5,8l/100 km, which is very respectable.

Th e 1,4 litre D4D motor is not particularly 
punchy, its torque delivery being less dramatic 
than some diesels in this capacity league, but it is 
a pleasant unit. I quite liked its soft  approach, mak-
ing it relaxing to drive in traffi  c, albeit not particu-
larly accelerative. It runs the 0–100 km/h sprint in 
a claimed 12,5 seconds, pretty similar to the time 
achieved by the 1,3-litre petrol Corolla.

All in all, the revisited Corolla affi  rmed my fi rst 
impressions that the car is much nicer to drive than 
before. Th e steering is now much more communi-
cative thanks to a reduced steering rack ratio, and 
the ride is impressive, thanks to soft er coil springs 
being fi tted thanks to an ultra rigid body-shell on 
the new car.

It is wonderfully spacious for a smallish se-
dan, and its 452 litre boot capacity is excellent. At 
a price of R249 900 for the Prestige model you get 
a lot of motorcar, and just about everything you’d 
want barring Sat Nav. Th is pricing places it between 
the 1,6 petrol Prestige at R241 900 and the 1,8 in 
similar trim level at R251 900. Given that fuel prices 
aren’t likely to come down much over the next few 
years, it makes lots of sense. It comes with a three 
year/100 000 warranty, a fi ve-year/90 000 km ser-
vice plan, and service intervals every 15 000 km. ■

The Diesel Corolla Could Well be the Best Buy

If a Corolla is your bag, the 1,4 diesel 
makes lots of sense.

Th e all new Subaru WRX sedan was due to be 
launched yesterday at a special event at the Nasrec 
Expo Centre, south of Johannesburg. And as a nift y 
preview to the new Scooby’s launch, it has been an-
nounced that the new WRX and its STi sibling have 
been awarded the 2014 Top Safety Pick Award by 
the US-based Insurance Institute of Highway Safety 
(IIHS). Th is was the fi rst time that the WRX was 
rated by the IIHS, although in the past Subaru has 
gained six similar awards from the institute for oth-
er models in its range.

Th e WRX is Subaru’s halo performance model, 
and in stock form comes with a 2,0litre, 197 kW 
turbocharged fl at-four motor that emits that tradi-
tional Scooby off -beat warble. It has all-wheel-drive, 
in common with traditional WRX practice, and on 
the safety front, seven airbags. AutoLive was due to 
attend the launch yesterday and we’ll report on the 
new WRX in our next issue. ■

Nothing like topping off  your range with a top-
less model, especially if it’s as good-looking as the 
A3 Cabriolet.

Launched last week, the new car follows a 
successful track record for the previous-gen A3 

Cabriolet, which sold 1 260 units aft er its launch in 
2008. Th e new car comes with 1,4-litre and 1,8-litre 
FSI engines, these developing 92 kW and 132 kW 
(for the 1,8 turbo unit). Although the car is not be-
ing pegged as a performance model, the 1,8 FSi has a 
useful 0–100 km/h time of 7,8 seconds. Both models 
will be available in manual and S-tronic versions.

Prices range from R419 500 to R465 000 for the 
S-tronic-equipped 1,8 FSI. We haven’t driven one 
yet, but we could look at those gorgeous wheels for 
hours and hours. ■

Brand New Subaru WRX Gets 
Top US Safety Award

Audi’s New Topless A3 Tops 
Off the Range

The new Subaru WRX is an important 
model for Subaru, which is fi ghting back 
to regain market share.

Oh man, look at those wheels! And the 
new A3 cabrio is nice too.
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Working Wheels

Volvo Bus Southern Africa has delivered the fi rst 
units that will form part of the Tshwane Rapid 
Transport (TRT) system which is known A Re Yeng, 
which means ‘Let’s Go’. It will be inaugurated in 
July 2014.

Volvo is contracted to deliver 131 buses to the City 
of Tshwane by 2016. Th e delivery of the fi rst 30 bus-
es for the inception phase of the TRT system will 
be completed by 31 May 2014. Of the 131 buses, 85 
will be rigid 12-meter units, while the remaining 46 
will be 18-meter articulated units. Th e rigid 12-me-
ter Volvo B9L low-fl oor bus chassis with Marcopolo 

Gran Viale bodies are equipped with diesel-pow-
ered Euro V engines.

“Th is order is a break-through in the South 
African market as these are the fi rst full low fl oor 
BRT buses manufactured and delivered in Africa,” 
said Marius Botha, general manager of the bus di-
vision at Volvo Southern Africa. “Th e chassis kits 
are assembled at our plant in Durban and then 
Marcopolo carries out the bodybuilding process 
near Johannesburg.” ■ More Transit Models

NAMPO 2014 marked the unveiling of the Ford 
Transit panel van and chassis cab. Th e Transit is a 
new addition to the Ford commercial vehicle fl eet, 
complementing the existing Transit Custom and 
Tourneo Custom. Th e Transit will be available in 
three versions: bus, panel van and chassis cab, all 
of which will make use of the 2.2-litre Duratorq en-
gine, seen in the Custom.

Th e Transit van has a 13 790 litres capacity and 
207cm high load area while the chassis cab can be 
customised to fi t a number of roles. ■

Volvo Buses for Tshwane 
Rapid Transport System

New Nissan Patrol
Available in single-cab confi guration and with a 
diesel-powered 4×4 drivetrain, the new Nissan 
Patrol Pickup 3.0DTi 4x4 5-speed manual is pow-
ered by a turbocharged and intercooled new-age 
16-valve diesel engine which produces 110kW at 
3 600 rpm and 371 Nm of torque between 1 800 and 
2 400r/min.

Forming part of its signifi cant upgrade are 
improved features including electric windows, in-
termittent windscreen wipers and warning buzzers 
for open doors and keys left  in the ignition. Other 
standard features are: air conditioning, power steer-
ing and a tilt-adjustable steering wheel.

Retail price is: R476 900 ■

Volvo has handed over its fi rst order 
of buses for the Tshwane bus rapid 
transport system.

Top Dealers
MAN Truck and Bus SA

MAN Truck and Bus SA has presented its Dealer of 
the Year Award to Vereeniging Truck & Bus, which 
also won the category for Service. Other Dealership 
category winners included: East London Truck & 
Bus and Alpine Truck & Bus for Parts Dealer of the 
Year and Polokwane Truck & Bus for Independent 
Sales Dealer of the Year.

Individual category winners included: Henri 
Labuschagne for the Chairman’s Customer 
Service Excellence Award; Dennis van Zyl for 
Truck Salesman of the Year; Gary Aliphon for Bus 
Salesman of the Year; Manie Jansen for TopUsed 
Salesman of the Year; and Rudi le Roux for Top 
MAN Financial Services Business Development 
Manager of the Year.

UD Trucks

For the fi rst time in its history, the company pre-
sented the Large Dealer of the Year award to two 
dealers, namely BB Truck and Tractor of Polokwane 
and McCarthy Commercial Vehicles Boksburg. 
Th e winner of the 2013 Medium Dealer of the Year 
Award was Produkta Trucks of Nelspruit. ■

Value Offering
Mercedes-Benz Trucks has increased its value off er-
ing on all Actros models sold with a CharterWay® 
contract to include a new maintenance package 
utilising the Telligent® Maintenance System.   Th is 
integrated diagnostic and service system became at 
the beginning of May.

Th e Telligent® Maintenance System allows the 
vehicle to determine service intervals–it tells you 
exactly what needs to be serviced and when, eff ec-
tively putting an end to fi xed service intervals.

“Mercedes-Benz South Africa is the fi rst truck 
manufacturer to off er this product in South Africa. 
Lower total cost of ownership remains a top pri-
ority for Mercedes-Benz Trucks,” says Clinton 
Savage, divisional manager for Mercedes-Benz 
Trucks. “We fi rst proved that the Actros fi tted 
with the Hypoid axles can save up to 5% in fuel, 
we are now pleased to advise that with the eff ec-
tive usage of Telligent® Maintenance an additional 
saving of up to 14% in service costs per kilometre 
can be realized.”

Telligent® Maintenance

Th e Telligent® Maintenance system calculates ser-
vice dates for engine oil change intervals, transmis-
sion oil change intervals, axle oil change intervals 
and general service components such as air fi lters, 
fuel fi lters and brake pad wear separately based on 
the operating conditions of the vehicle. Th is ensures 
optimum utilization of operating fl uids and service 
parts without risk to the service life or reliability of 
the engine and driveline.

Optimal results will be realized if used in con-
junction with FleetBoard, the benchmark vehicle 
management and tracking system provided by 
Mercedes-Benz South Africa. ■

The New Nissan Patrol bakkie with diesel- 
powered 4x4 drivetrain.

The delivery of the fi rst 30 
buses for the inception phase 

of the TRT system will be 
completed by 31 May 2014.
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Wilken Communication Management was 
established in 1997 with the major focus of 
its operations being the South African 
motor industry.

Over the years it has developed into a one-
stop communication and marketing service 
provider specialising in this industry.

It is staffed by some of the most 
experienced people in the marketing and 
communications environment of the South 
African motor industry.

simplifyingCOMMUNICATIONS

WCM can provide services from strategic 
planning, to product launches, media brie ngs, 
event management, eet vehicle management, 
and ongoing public relations campaigns. It also 
has a publishing arm which can produce 
newsletters, magazines and coffee table 
books.

For more information contact: Jacques Wilken 
- jwilken@mweb.co.za

www.wilkencomm.co.za237 Rigel Avenue Waterkloof Ridge, Pretoria, 0181      Tel  +27 (0)12 460 4448      Fax   +27 (0)12 460 4514

BY ROGER HOUGHTON

Peugeot has been renewing its product range sub-
stantially in recent times and now it has entered 
a new market with the arrival in South Africa 
of its fi rst compact cross-over, the Peugeot 2008 
which certainly proved impressive on a recent 
drive from Johannesburg to the eastern Free State 
and back.

Th e reason for the journey was the opportu-
nity to attend the Stars of Sandstone festival near 
Ficksburg. Th is annual event is focussed mainly on 
steam trains, but it is also a treasure trove for any-
body interested in agricultural equipment, military 
vehicles and classic cars.

Th e 10-day Stars of Sandstone festival cel-
ebrates transport through the ages, with the accent 
on steam trains running on a narrow gauge (2ft  
– 610mm) railway network on the farm totalling 
26km. Th is beautifully manicured estate is home to 
one of the largest collections in the world of work-
ing narrow gauge steam locomotives and rolling 
stock. (www.sandstone-estates.com)

Being a journey into the past I chose the lat-
est arrival in South Africa from Peugeot, the 
2008 compact cross-over, as the ideal way to get 
to Sandstone Estates. Not only was it a practical 
choice, but Peugeot is a company with a very long 
history, stretching back more than 200 years.

Th e original company was founded by the 
Peugeot family in 1810 – more than 200 years ago–
to make coff ee mills and bicycles. Th e fi rst vehicle 
was a tricycle with a steam engine which took to the 

roads of France in 1889, to be followed by a car with 
an internal combustion engine in 1990.

Th e Peugeot 2008 Allure was a revelation, being 
spacious for a vehicle in this category, with plenty 
of luggage space, a very comfortable ride, a willing 
1.6-litre petrol engine that is also economical and a 
small, chunky steering wheel for a most enjoyable 
driving experience.

Th e Peugeot 2008’s engine is mated to a fi ve-
speed manual gearbox. Drive is to the front wheels, 
but the 2008 does off er Peugeot’s Grip Control 
system, which adapts the traction control and elec-
tronic stability programme (ESP) systems for opti-
mum grip when the going gets tough.

Grip Control off ers four modes: normal, snow, 
all-terrain and sand, with normal being the default 
setting. . Mode selection is achieved via a rotary 
control in the centre console.

Priced at R269  900 it is in a very competi-
tive segment of the cross-over market but it is 

very well equipped with a host of convenience 
and luxury features so that it can take the fi ght to 
the opposition.

Th e 2008 may be Peugeot’s fi rst foray into the 
compact urban cross-over market, but it comes off  
a solid foundation in that the underpinnings are 
shared with the highly-rated 208 hatch.

Initially the 2008 compact cross-over has come 
to SA only with the comprehensive Allure specifi -
cation and a 1.6-litre petrol engine, which is a very 
successful 50:50 joint venture between the French 
car maker and BMW. Fuel consumption during the 
test period was 7.6l/100km.

Th e level of standard equipment in the Peugeot 
2006 Allure is very comprehensive and includes a 
navigation system with a large touch screen, which 
also controls other features such as the impressive 
audio system.

Versatility is also very good with the rear seat 
folding fl at for an extended load area, while safety 
levels are high and include stability control and 
six airbags.

Very important in these times of rising costs is 
the Peugeot 2008’s Premium Plan, a maintenance 
plan that extends for fi ve years or 60 000km.

Th e willing Peugeot 2008 whisked my son, 
grandson and myself to Sandstone far quicker than 
we expected, although avoiding potholes between 
Bethlehem and Fouriesburg proved nerve-wracking 
However we survived unscathed; unlike the current 
breed of small cars which have run fl at tyres or just a 
repair kit and compressor and no spare wheel, while 
the 2008 at least has a Marie biscuit spare to keep 
one mobile. ■

Travelling in The Old and the Very New

The new Peugeot 2008 compact cross-
over proved ideal for the trip to the 
Sandstone Stars steam and transport 
heritage festival near Ficksburg.

http://www.wilkencomm.co.za
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Quest a big surprise

It seems as though Toyota South Africa has 
caught its competitors by surprise with the 
launch of the Corolla Quest, which is an extend-
ed life derivative of the previous model – 10th 
generation–Corolla, just as the very successful 
Tazz budget car was a derivative of the Conquest 
hatchback in the past.

What has been a huge surprise is the fact that 
Toyota has been able to bring the base model Quest 
1.6, to market at a retail price of R174 900, which in-
cludes a decent level of standard equipment, such as 
two front airbags, air-conditioning, remote locking, 
alarm immobiliser and adjustable steering wheel. 
An audio system is not supplied but all the neces-
sary wiring and speakers are in place.

Th e automatic version costs an additional 
R24  000, lift ing the price to R198   900, while the 
manual model with Plus specifi cation has alloy 
wheels and an audio system. It carries a price tag 
of R197  900.

All models come with a three-year/100  000 km 
warranty, three-year/45 000 km service plan and 
the support of TSAM’s extensive dealer network of 
192 franchises across the country.

According to an article by Irma Venter in 
Engineering News about 8 000 Quests will be pro-
duced in the remainder of 2014, with approximate-
ly 200 units a month being exported into Africa. 
Annual production of the new, 11th generation 
Corolla is projected at 16  000 units this year.

Replacing robots with humans

Toyota Motor Corporation has shaken up the auto-
motive manufacturing industry with an experiment 
which sees humans taking over some factory opera-
tions from robots, according to a recent article in 
Automotive News. One of these activities involves 
making glowing lumps of metal into crankshaft s at 
Toyota’s oldest plant in Japan, Motomachi.

“We need to get back to basics, to sharpen 
our manual skills and further develop them,” 
says Mitsuru Kawai, who has been charged by 
President Akio Toyota to promote craft smanship at 
Toyota plants.

Toyota sees this move as a way of developing 
new worker skills and fi guring out ways to improve 
production in the car-building process as “robots 
can’t think for themselves and can’t suggest ways to 
improve the work they do.”

Th ough Kawai doesn’t envision the day his 
employer will rid itself of robots – 760 of them 

take part in 96% of the production process at 
Motomachi – he has already established three areas 
where manual labour is used.

New generation engines

Toyota has announced two new basic engine fami-
lies which will underpin 14 engine variants in 
the future and boost fuel economy. Th ey will be 
launched globally during the next couple of years, 
beginning in 2015, and will be fi tted to about 30% of 
.the company’s vehicles.

Th e wide-ranging replacement cycle will 
introduce new engines that use technology pre-
viously seen in premium models and hybrids. 
Features will include the effi  cient Atkinson com-
bustion cycle, direct fuel injection and turbo 
charging. Th e push to increase the number of pet-
rol-electric hybrids in the total vehicle range will 
continue unabated.

Th e company claims its four-cylinder 1.3-litre 
engine will get fuel economy gains of up to 15% 
when fi tted with stop-start technology, while the 
three-cylinder 1-litre engine should get up to 30% 
better fuel consumption. High compression ratios 
– up to 13.5:1–are among the methods used for the 
improved engines.

Groot Trek in the US

Toyota has announced a big shake up for its opera-
tions in the United States with a plan to relocate 
the head offi  ce from Torrance, near Los Angeles 
in California, to Plano, near Dallas in Texas. Th e 
move will only be completed by the end of 2017 and 
ultimately 4  000 people will be located at the new 
Plano HQ.

Texas won out for several reasons: Zero state 
income tax, lower housing costs, and a relatively 
strong quality-of-life index. Th e cost of living is 
39 percent lower in Plano than in Torrance. It has 
ranked highly in “best places” and “safest cities” 
ratings conducted by CNN and Forbes.

Toyota, which has been based in California since 
it arrived in the US in 1957, says the move is part of a 
50-year vision for the Japanese manufacturer.

Toyota has admitted it is also looking at the pit-
falls encountered by Nissan when it moved its head 
offi  ce from California to Nashville, Tennessee in 
2006. One of these is the loss of key staff  who do not 
want to make the move.

Record profi ts

Toyota has reported record profi ts of US$17.73-
billion for the 2013/14 fi nancial year which ended 
on March 31. Th is was despite having to pay the US 
Government US$1.2-billion for vehicle safety issues 
involving unintended acceleration. Th e previous 
highest profi t of US$16.71-billion was recorded in 
the 2007/8 fi nancial year.

Unit sales for the past fi nancial year passed the 
10-million mark for the fi rst time, with 10.13-mil-
lion vehicles sold. Sales in calendar 2013 of 
9.98-million units kept Toyota in its global market 
leadership position and this year the target is to re-
tail 10.25-million vehicles.

Racing success

Toyota, which withdrew from high profi le motor 
sport (Formula 1 Grand Prix racing) at the end of 
2009, is making a name for itself in sports car rac-
ing and this year its TS040 Hybrids have won the 
two opening rounds of the 2014 World Endurance 
Championship.

Toyota took fi rst and second places at the 
Silverstone 6-hour and followed this up with a fi rst 
and third in the second round at the Spa 6-hour in 
Belgium.

Porsche, which is making its offi  cial return to 
top fl ight sports car racing with its 919 Hybrid, had 
to be satisfi ed with second at Silverstone and fourth 
at Spa. Multiple Le Mans 24-hour winner, Audi, had 
its worst race in three years at the British race, with 
both its R18 e-trons crashing out. Audi did better at 
Spa with second, fi ft h and sixth positions. ■

Toyota in the News Worldwide
Toyota has been in the news recently for a variety of reasons so here is a 
summary of some of its headline earners.

Toyota has been able to bring the base 
model Corolla Quest 1.6, to market at a 
retail price of R174 900.

Toyota Motor Corporation has 
shaken up the automotive 

manufacturing industry with an 
experiment which sees humans 

taking over some factory operations 
from robots, according to a recent 

article in Automotive News.
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Snippets

SEWELLS AWARDS
Seven South African motor dealers, out of 33 nomi-
nees, reached the pinnacle of recognition in the auto-
motive retail sector when they headed their individ-
ual categories at the Sewells Group Businessman of 
the Year awards banquet in Johannesburg last week.

Businessman of the Year: Large Dealer 
Category - James Wood, Halfway Toyota Ottery; 
Medium Dealer Category – Schalk Fourie, NTT 
Toyota Potgietersrus; Small Dealer Category - 
Danie Horn, B&M Garage, Bredasdorp.

Most Improved Performance Group Member: 
Jenny Duvenhage, Germiston Renault.

Most Improved Dealers Year-on-Year: Large 
Dealer Category - Francois Croukamp, Action Ford 
& Mazda, Constantia; Medium Dealer Category – 
Bruce van Rooyen, Audi Centre Airport; Small 
Dealer Category – Mark Africa, Imperial Paarden 
Eiland, Cape Town. ■

CAPRICORN CLOSES
Th e Capricorn Society in SA, a co-operative auto-
motive buying organisation, has ceased to do busi-
ness. Economic conditions and slow membership 
growth are among the factors that sounded the 
death knell for the organisation.

Les McMaster, the chairman of the Motor 
Industry Workshop Association (MIWA) says his 
organisation will look at the possibility of creating 
a MIWA cooperative to operate on the Capricorn 
business modal as a value-add product for MIWA 
members.

BATTERY TEST FACILITY
Th e Nelson Mandela Metropolitan University 
(NMMU) in partnership with the Technology 
Innovation Agency (TIA) and battery and DC 
power solutions provider PowerTech Batteries has 
opened a battery testing facility at the NMMU 
in Port Elizabeth according to a report in 
Engineering News.

Th e facility will support the research and de-
velopment of future battery storage technologies. It 
will also provide accredited testing services to estab-
lished suppliers of automotive batteries which will 
reduce the need for costly international testing. ■

2014 WORLD CAR 
OF THE YEAR
Th e Audi A3, the premium compact bestseller is the 
2014 World Car of the Year. Th is is the second over-
all title for Audi in the 10 year history of the World 

Car of the Year Awards as the Audi A6 won the in-
augural overall title in 2005. Th e third generation of 
the Audi A3 overcame the challenge from 23 other 
cars to win the prestigious title. Th e A3 was voted 
as the winner by an international jury panel com-
prising 69 top-level automotive journalists from 22 
countries around the world. ■

PORSCHE SUED
Porsche is being sued by the widow of Roger Rodas 
who was driving a 2005 Porsche Carrera GT with 
Fast and Furious fi lm star Paul Walker when they 
crashed and got killed. Kristine Rodas says the car 
did not have a proper crash cage nor safety features 
in the fuel tank which she argues would have saved 
the lives of both men. Walker, 40, had completed 
much of his part in fi lming Fast and Furious 7 when 
he and Rodas were killed in a high speed crash 
in November. ■

BIG CONTRACT
Tech Mahindra, an important member of the 
USD16.7-billion Mahindra Group, has been select-
ed by the Volvo Car Group to provide end-to-end 
information technology (IT) infrastructure support 
and services in key countries globally. Th e scope of 
the partnership is wide-ranging and covers 2  800 
servers across Volvo Cars’ regional offi  ces, global 
factories, global data centre, research and develop-
ment facilities and manufacturing IT. Th e service 
from Tech Mahindra also covers 4  000 factory 

devices in Sweden, Belgium and China as well as 
30 000 end users and their work devices including 
several sectors of the Volvo Cars’ dealer network. ■

DEALERS OF THE YEAR
Honda: With Honda’s dealer network divided into 
fi ve size and performance based categories, fi ve 
overall Dealer of the Year awards were presented 
to Honda Auto West Rand (Colin Chipps), Honda 
Auto Tygerberg (Johann Botha), Honda Auto 
Helderberg (Wim Jansen van Rensburg), Honda 
Auto Klerksdorp (Pieter Booysen) and Honda Auto 
George (Dean Schewitz).

Renault: Renault South Africa has named 
Renault Worcester, headed up by owner and dealer 
principal André Roux, as its 2013 Dealer of the Year. 
Runner-up Renault Paarl and third-place Renault 
Kimberley completed the winning line-up. 

Audi: Dealer of the Year awards are made in 
three categories and the winners were: Category 1: 
Audi Centre Centurion (Memory Burger); Category 
2: Audi Centre Airport (Bruce van Rooyen); 
Category 3: Audi Polokwane (Gary Carlisle). Th e 
Dealer Group of the Year awards went to Barloworld 
Group under the leadership of Graeme Sholto-
Douglas (Macro) and the Hatfi eld Motor Group un-
der the leadership of Brad Kaft el (Micro).

Volvo cars: Th e 2013 Dealer of the Year ti-
tle was awarded to Tom Campher Volvo Cars 
Johannesburg in Auckland Park. It was also the 
winner in 2012. Th is dedicated team recently 
managed to completely rebuild and upgrade their 
premises to a standard that is unsurpassed in South 
Africa. Sales Dealer of the Year was awarded to 
Auto Baltic East Rand. Th e Aft er Sales Dealer of the 
year award also went to Tom Campher Volvo Cars 
Johannesburg. Th e Most Improved Dealer award 
went to CMH Volvo Cars Bryanston. ■ 

The Audi A3 has been voted 2014 World Car of the Year. This is the recently launched 
sedan version which is now available in SA.

Porsche is being sued by the widow 
of Roger Rodas who was driving a 
2005 Porsche Carrera GT with Fast 

and Furious fi lm star Paul Walker 
when they crashed and got killed.
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TOP 5 PASSENGER CAR MARKET BY TYPE FOR APRIL 2014

SEGMENT TYPE 2014 SHARE 2013 SHARE

ENTRY CARS

VW POLO Vivo 
Hatch/Sedan

2 281 7.4% 2 762 8.0%

TOYOTA Etios 1 296 4.2% 1 581 4.6%

HYUNDAI i10 1 117 3.6% 1 093 3.2%

FORD Figo 1 050 3.4% 1163 3.4%

CHEV Spark 442 1.4% 433 1.3%

ENTRY CARS TOTAL 7 813 25.3% 9 424 27.3%

SUB-SMALL

VW Polo 1 822 5.9% 1 728 5.0%

HYUNDAI i20 1 397 4.5% 902 2.6%

RENAULT 
Clio IV

549 1.8% 199 0.6%

FORD Fiesta 549 1.8% 718 2.1%

KIA Rio 397 1.3% 556 1.6%

SUB-SMALL TOTAL 6 208 20.1% 6 131 17.8%

SMALL

TOYOTA Corolla 1 002 3.2% 702 2.0%

VW Golf 7 655 2.1% 551 1.6%

VW Jetta 6 348 1.1% 382 1.1%

BMW 1-Series 329 1.1% 302 0.9%

MERCEDES 
A-Class

274 0.9% 368 1.1%

SMALL TOTAL 5 430 17.6% 6 287 18.2%

MEDIUM

BMW 3-Series 742 2.4% 1 127 3.3%

MERCEDES 
C-Class

633 2.1% 857 2.5%

AUDI A4 429 1.4% 509 1.5%

BMW 4-Series 51 0.2% 0 0.0%

LEXUS ES 44 0.1% 0 0.0%

MEDIUM TOTAL 2 053 6.7% 2 748 8.0%

LARGE

MERCEDES 
E-Class

166 0.5% 66 0.2%

BMW 5-Series 105 0.3% 136 0.4%

BMW 4-Series 70 0.2% 0 0.0%

AUDI A5 
Sportback

42 0.1% 89 0.3%

AUDI A5 Coupe/
Cabriolet

39 0.1% 59 0.2%

LARGE TOTAL 515 1.7% 547 1.6%

LUXURY

MERCEDES 
S-Class

37 0.1% 3 0.0%

AUDI A8 23 0.1% 11 0.0%

BMW 6-Series 20 0.1% 34 0.1%

BMW 7-Series 15 0.0% 18 0.1%

PORSCHE 
Panamera

9 0.0% 12 0.0%

LUXURY TOTAL 114 0.4% 94 0.3%

TOP 5 PASSENGER CAR MARKET BY TYPE FOR APRIL 2014

SEGMENT TYPE 2014 SHARE 2013 SHARE

MPV

TOYOTA Avanza 381 1.2% 393 1.1%

MERCEDES 
B-Class

112 0.4% 168 0.5%

HYUNDAI H1 73 0.2% 140 0.4%

NISSAN NV200 50 0.2% 0 0.0%

VW T5 Caravelle 31 0.1% 28 0.1%

MPV TOTAL 833 2.7% 1145 3.3%

SUV

TOYOTA 
Fortuner

684 2.2% 852 2.5%

HYUNDAI iX35 479 1.6% 511 1.5%

TOYOTA RAV 422 1.4% 447 1.3%

RENAULT 
Duster

382 1.2% 0 0.0%

FORD Kuga 380 1.2% 251 0.7%

SUV TOTAL 5 553 18.0% 6 092 17.7%

SPORT AND 
EXOTICS

TOYOTA 86 30 0.1% 78 0.2%

MERCEDES 
SLK

14 0.0% 14 0.0%

JAGUAR F-Type 13 0.0% 0 0.0%

AUDI TT 11 0.0% 15 0.0%

BMW Z4 6 0.0% 13 0.0%

SPORT AND EXOTICS TOTAL 104 0.3% 270 0.8%

CROSSOVER

FORD EcoSport 559 1.8% 0 0.0%

NISSAN Juke 256 0.8% 275 0.8%

NISSAN 
Qashqai

225 0.7% 181 0.5%

JEEP Compass 192 0.6% 188 0.5%

AUDI Q3 144 0.5% 144 0.4%

CROSSOVER TOTAL 2 249 7.3% 1 758 5.1%

GRAND TOTAL 30 872 34 496

Figures courtesy of SA Department of Trade and Industry and and Lightstone Auto

South African Vehicle Sales Figures at the End of April 2014

The new C-Class Mercedes Benz has gone into volume 
production in East London and will be launched later this month. 
What impressed was how MBSA handled the run-out of the 
previous model and managed to keep up the sales volumes 
surprisingly well with a number of innovative promotions.
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 TOP 5 PASSENGER MANUFACTURER RETAIL SALES FOR APRIL 2014 

MANUFACTURER TYPE 2014 SHARE 2013 SHARE

VOLKSWAGEN SA

VW POLO Vivo 
Hatch/Sedan

2 281 7.4% 2 762 8.0%

VW Polo 1 822 5.9% 1 728 5.0%

VW Golf 7 655 2.1% 551 1.6%

AUDI A4 429 1.4% 509 1.5%

VW Jetta 6 348 1.1% 382 1.1%

VOLKSWAGEN GROUP SA TOTAL 7 449 24.1% 8 463 24.5%

TOYOTA

TOYOTA Etios 1 296 4.2% 1 581 4.6%

TOYOTA Corolla 1 002 3.2% 702 2.0%

TOYOTA 
Fortuner

684 2.2% 852 2.5%

TOYOTA RAV 422 1.4% 447 1.3%

TOYOTA Avanza 381 1.2% 393 1.1%

TOYOTA TOTAL 4 607 14.9% 4 791 13.9%

AMH

HYUNDAI i20 1 397 4.5% 902 2.6%

HYUNDAI i10 1 117 3.6% 1 093 3.2%

HYUNDAI iX35 479 1.6% 511 1.5%

KIA Rio 397 1.3% 556 1.6%

KIA Picanto 329 1.1% 528 1.5%

AMH TOTAL 4 582 14.8% 5 440 15.8%

FMC

FORD Figo 1 050 3.4% 1 163 3.4%

FORD EcoSport 559 1.8% 0 0.0%

FORD Fiesta 549 1.8% 718 2.1%

FORD Kuga 380 1.2% 251 0.7%

FORD Focus 255 0.8% 456 1.3%

FMC TOTAL 2 983 9.7% 3 003 8.7%

BMW GROUP

BMW 3-Series 742 2.4% 1 127 3.3%

BMW 1-Series 329 1.1% 302 0.9%

BMW X5 172 0.6% 118 0.3%

BMW X3 150 0.5% 184 0.5%

BMW 4-Series 121 0.4% 0 0.0%

BMW GROUP TOTAL 2 003 6.5% 2 299 6.7%

GMSA

CHEV Spark 442 1.4% 433 1.3%

CHEV Cruze 241 0.8% 429 1.2%

CHEV 
Trailblazer

178 0.6% 321 0.9%

CHEV Aveo 169 0.5% 325 0.9%

CHEV Sonic 168 0.5% 167 0.5%

GMSA TOTAL 1 720 5.6% 2 040 5.9%

MERCEDES-BENZ 
SA

MERCEDES 
C-Class

633 2.1% 857 2.5%

MERCEDES 
A-Class

274 0.9% 368 1.1%

MERCEDES 
E-Class

166 0.5% 66 0.2%

MERCEDES 
M-Class

124 0.4% 123 0.4%

MERCEDES 
B-Class

112 0.4% 168 0.5%

MERCEDES-BENZ SA TOTAL 1 587 5.1% 1 756 5.1%

RENAULT

RENAULT 
Clio IV

549 1.8% 199 0.6%

RENAULT 
Duster

382 1.2% 0 0.0%

 TOP 5 PASSENGER MANUFACTURER RETAIL SALES FOR APRIL 2014 

MANUFACTURER TYPE 2014 SHARE 2013 SHARE

RENAULT

RENAULT 
Sandero II

212 0.7% 0 0.0%

RENAULT 
Sandero

203 0.7% 490 1.4%

RENAULT 
Koleos

25 0.1% 36 0.1%

RENAULT TOTAL 1 413 4.6% 863 2.5%

NISSAN

NISSAN Juke 256 0.8% 275 0.8%

NISSAN 
Qashqai

225 0.7% 181 0.5%

NISSAN Almera 122 0.4% 0 0.0%

NISSAN Micra 90 0.3% 415 1.2%

NISSAN NV200 50 0.2% 0 0.0%

NISSAN TOTAL 922 3.0% 1140 3.3%

CHRYSLER SA

JEEP Compass 192 0.6% 188 0.5%

JEEP Grand 
Cherokee

142 0.5% 190 0.6%

JEEP Wrangler 113 0.4% 130 0.4%

DODGE 
Journey

78 0.3% 71 0.2%

JEEP Patriot 32 0.1% 47 0.1%

CHRYSLER SA TOTAL 602 1.9% 704 2.0%

HONDA

HONDA Brio 238 0.8% 296 0.9%

HONDA CR-V 145 0.5% 192 0.6%

HONDA Jazz 83 0.3% 139 0.4%

HONDA Civic 56 0.2% 78 0.2%

HONDA Ballade 20 0.1% 107 0.3%

HONDA TOTAL 551 1.8% 831 2.4%

SUZUKI

SUZUKI Swift 219 0.7% 102 0.3%

SUZUKI Alto 93 0.3% 146 0.4%

SUZUKI Jimny 88 0.3% 80 0.2%

SUZUKI SX4 77 0.2% 65 0.2%

SUZUKI Grand 
Vitara

25 0.1% 40 0.1%

SUZUKI TOTAL 504 1.6% 455 1.3%

JAGUAR LAND 
ROVER

L-R Range 
Rover Evoque

134 0.4% 97 0.3%

L-R Range 
Rover Sport

117 0.4% 15 0.0%

L-R Discovery 4 88 0.3% 115 0.3%

L-R Freelander 2 28 0.1% 40 0.1%

L-R Range 
Rover

15 0.0% 44 0.1%

JAGUAR LAND ROVER TOTAL 405 1.3% 344 1.0%

MITSUBISHI 
MOTORS SA

MITSUBISHI 
ASX

124 0.4% 180 0.5%

MITSUBISHI 
Pajero Sport

68 0.2% 17 0.0%

MITSUBISHI 
Pajero

47 0.2% 42 0.1%

MITSUBISHI 
Outlander

23 0.1% 6 0.0%

MITSUBISHI 
Lancer

7 0.0% 8 0.0%

MITSUBISHI MOTORS SA TOTAL 269 0.9% 253 0.7%

continued on next page 
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 TOP 5 PASSENGER MANUFACTURER RETAIL SALES FOR APRIL 2014 

MANUFACTURER TYPE 2014 SHARE 2013 SHARE

VOLVO CARS

VOLVO V40 129 0.4% 80 0.2%

VOLVO XC60 49 0.2% 36 0.1%

VOLVO V40 CC 28 0.1% 31 0.1%

VOLVO S60 23 0.1% 44 0.1%

VOLVO XC90 5 0.0% 11 0.0%

VOLVO CARS TOTAL 235 0.8% 232 0.7%

PCSA

PEUGEOT 208 91 0.3% 177 0.5%

PEUGEOT 107 48 0.2% 84 0.2%

PEUGEOT 2008 26 0.1% 0 0.0%

PEUGEOT 3008 12 0.0% 23 0.1%

CITROEN C4 
Picasso

10 0.0% 0 0.0%

PCSA TOTAL 219 0.7% 465 1.3%

FIAT GROUP

FIAT 500 151 0.5% 96 0.3%

ALFA Giulietta 30 0.1% 13 0.0%

FIAT Panda 7 0.0% 0 0.0%

FIAT 500L 6 0.0% 0 0.0%

ABARTH 500 5 0.0% 4 0.0%

FIAT GROUP TOTAL 207 0.7% 234 0.7%

AAD

CHERY QQ3 54 0.2% 105 0.3%

CHERY J2 44 0.1% 0 0.0%

CHERY Tiggo 26 0.1% 55 0.2%

CHERY J3 4 0.0% 3 0.0%

CHERY J1 0 0.0% 1 0.0%

AAD TOTAL 128 0.4% 164 0.5%

GWMSA TOTAL

GWM H5 106 0.3% 60 0.2%

GWM C10 10 0.0% 52 0.2%

GWM Florid 9 0.0% 18 0.1%

GWMSA TOTAL 125 0.4% 130 0.4%

SUBARU

SUBARU 
Forester

51 0.2% 54 0.2%

SUBARU XV 36 0.1% 23 0.1%

SUBARU 
Outback

18 0.1% 4 0.0%

SUBARU WRX 6 0.0% 5 0.0%

SUBARU BRZ 0 0.0% 3 0.0%

SUBARU TOTAL 111 0.4% 92 0.3%

MAHINDRA

MAHINDRA 
XUV

62 0.2% 72 0.2%

MAHINDRA 
Quanto

18 0.1% 0 0.0%

MAHINDRA 
Xylo

10 0.0% 12 0.0%

MAHINDRA 
Scorpio

9 0.0% 8 0.0%

SSANGYONG 
Korando

5 0.0% 13 0.0%

MAHINDRA TOTAL 104 0.3% 110 0.3%

TATA

TATA B-Line 81 0.3% 249 0.7%

TATA Indica 
Vista

11 0.0% 130 0.4%

TATA Manza 7 0.0% 25 0.1%

TATA Indica 1 0.0% 2 0.0%

 TOP 5 PASSENGER MANUFACTURER RETAIL SALES FOR APRIL 2014 

MANUFACTURER TYPE 2014 SHARE 2013 SHARE

TATA TOTAL 100 0.3% 406 1.2%

PORSCHE

PORSCHE 
Cayenne

19 0.1% 154 0.4%

PORSCHE 
Panamera

9 0.0% 12 0.0%

PORSCHE 
Cayman

1 0.0% 15 0.0%

PORSCHE 
Boxster

1 0.0% 53 0.2%

PORSCHE 911 1 0.0% 28 0.1%

PORSCHE TOTAL 31 0.1% 262 0.8%

FERRARI

FERRARI 458 
Speciale

5 0.0% 0 0.0%

FERRARI F12 3 0.0% 0 0.0%

FERRARI 
California

0 0.0% 3 0.0%

FERRARI FF 0 0.0% 2 0.0%

FERRARI 458 
Italia

0 0.0% 2 0.0%

FERRARI TOTAL 8 0.0% 14 0.0%

MASERATI

MASERATI 
GranTurismo

4 0.0% 2 0.0%

MASERATI 
Quattroporte

2 0.0% 1 0.0%

MASERATI 
GranCabrio

1 0.0% 2 0.0%

MASERATI TOTAL 7 0.0% 5 0.0%

GRAND TOTAL 30 872 100.0% 34 496 100.0%

Figures courtesy of SA Department of Trade and Industry and and Lightstone Auto

 continued from previous page

 TOP 5 SELLING PASSENGER CARS FOR APRIL 2014

TYPE 2014 2014 SHARE

VW Polo Vivo Hatch/Sedan 2 281 7.4%

VW Polo 1 822 5.9%

HYUNDAI i20 1 397 4.5%

TOYOTA Etios 1 296 4.2%

HYUNDAI i10 1 117 3.6%

30 872

 TOP 5 SELLING LIGHT COMMERCIALS FOR APRIL 2014

TYPE 2014 2014 SHARE

TOYOTA Hilux 2 457 19.2%

FORD Ranger 1 804 14.1%

CHEV Utility 1 367 10.7%

ISUZU KB 1 325 10.4%

NISSAN NP200 1 223 9.6%

12 800

Figures courtesy of SA Department of Trade and Industry and and Lightstone Auto
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TOP 5 LIGHT COMMERCIAL MARKET BY TYPE FOR APRIL 2014

NAAMSA 
STANDARD

TYPE 2014 SHARE 2013 SHARE

SUB ONE-TON

CHEV Utility 1 367 10.7% 1 628 11.3%

NISSAN NP200 1 223 9.6% 1 348 9.3%

DAIHATSU Gran 
Max

163 1.3% 63 0.4%

CHEV Lumina 
UTE

0 0.0% 19 0.1%

SUB ONE-TON TOTAL 2 753 21.5% 3 058 21.2%

ABOVE ONE-TON 
DCAB

FORD Ranger 942 7.4% 995 6.9%

TOYOTA Hilux 814 6.4% 1215 8.4%

ISUZU KB 373 2.9% 452 3.1%

VW Amarok 242 1.9% 490 3.4%

GWM Steed 166 1.3% 235 1.6%

ABOVE ONE-TON DCAB TOTAL 3 092 24.2% 3 908 27.0%

ABOVE ONE-TON 
SCAB

TOYOTA Hilux 1 345 10.5% 1 698 11.7%

ISUZU KB 714 5.6% 501 3.5%

FORD Ranger 605 4.7% 549 3.8%

NISSAN NP300 
Hardbody

319 2.5% 333 2.3%

TOYOTA 
Landcruiser PU

275 2.1% 119 0.8%

ABOVE ONE-TON SCAB TOTAL 4 124 32.2% 4 777 33.0%

ABOVE ONE-TON 
XCAB

TOYOTA Hilux 298 2.3% 314 2.2%

FORD Ranger 257 2.0% 260 1.8%

ISUZU KB 238 1.9% 94 0.7%

MAZDA BT-50 80 0.6% 84 0.6%

NISSAN Navara 9 0.1% 37 0.3%

ABOVE ONE-TON XCAB TOTAL 887 6.9% 804 5.6%

MINIBUS

TOYOTA 
Quantum

1 083 8.5% 1 217 8.4%

NISSAN NV350 
Taxi

102 0.8% 0 0.0%

FORD Tourneo 
Custom

45 0.4% 31 0.2%

VW Caddy 32 0.3% 58 0.4%

VW T5 
Transporter 
Cr-Bus

25 0.2% 35 0.2%

MINIBUS TOTAL 1 312 10.3% 1 376 9.5%

PANEL VAN

VW Caddy 166 1.3% 96 0.7%

CHEV Spark 84 0.7% 41 0.3%

TOYOTA 
Quantum

71 0.6% 137 0.9%

NISSAN NV200 62 0.5% 0 0.0%

FORD Transit 
Custom

58 0.5% 24 0.2%

PANEL VAN TOTAL 632 4.9% 535 3.7%

GRAND TOTAL 12 800 100.0% 14 458 100.0%

Figures courtesy of SA Department of Trade and Industry and and Lightstone Auto

THE TOP SOUTH AFRICAN HCV / MCV MARKET FOR APRIL 2014
(MEDIUM, HEAVY & EXTRA HEAVY COMMERCIALS, & BUSSES)

MANUFACTURER CATEGORY 2014 SHARE

MERCEDES-BENZ SA

MCV 205 8.6%

HCV 62 2.6%

XHV 332 14.0%

BUS 12 0.5%

MERCEDES-BENZ SA TOTAL 611 25.7%

GMSA/ISUZU TRUCKS

MCV 155 6.5%

HCV 106 4.5%

XHV 34 1.4%

BUS 0 0.0%

GMSA TOTAL 295 12.4%

UD TRUCKS

MCV 48 2.0%

HCV 92 3.9%

XHV 115 4.8%

UD TRUCKS TOTAL 255 10.7%

TOYOTA

MCV 152 6.4%

HCV 68 2.9%

XHV 16 0.7%

TOYOTA TOTAL 236 9.9%

MAN

HCV 6 0.3%

XHV 113 4.8%

BUS 44 1.9%

MAN TOTAL 163 6.9%

VOLVO TRUCKS XHV 158 6.6%

VOLVO TRUCKS TOTAL 158 6.6%

SCANIA
XHV 139 5.8%

BUS 12 0.5%

SCANIA TOTAL 151 6.3%

IVECO

MCV 63 2.6%

HCV 12 0.5%

XHV 70 2.9%

BUS 1 0.0%

IVECO TOTAL 146 6.1%

TATA

MCV 30 1.3%

HCV 34 1.4%

XHV 19 0.8%

BUS 9 0.4%

TATA TOTAL 92 3.9%

VOLKSWAGEN GROUP SA MCV 84 3.5%

VOLKSWAGEN GROUP SA TOTAL 84 3.5%

FAW

MCV 3 0.1%

HCV 24 1.0%

XHV 18 0.8%

FAW TOTAL 45 1.9%

POWERSTAR XHV 41 1.7%

POWERSTAR TOTAL 41 1.7%

AMH MCV 32 1.3%

AMH TOTAL 32 1.3%

RENAULT TRUCKS XHV 17 0.7%

RENAULT TRUCKS TOTAL 17 0.7%

BABCOCK
HCV 0 0.0%

XHV 16 0.7%

BABCOCK TOTAL 16 0.7%

PCSA MCV 16 0.7%

PCSA TOTAL 16 0.7%

FIAT GROUP MCV 11 0.5%

FIAT GROUP TOTAL 11 0.5%

JMC MCV 8 0.3%

JMC TOTAL 8 0.3%

VOLVO BUS BUS 1 0.0%

VOLVO BUS TOTAL 1 0.0%

NC2 TRUCKS SA XHV 0 0.0%

NC2 TRUCKS TOTAL 0 0.0%

VDL BUS & COACH SA BUS 0 0.0%

VDL BUS & COACH SA TOTAL 0 0.0%

GRAND TOTAL 2 378 100.0%

Figures courtesy of SA Department of Trade and Industry and and Lightstone Auto
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Nissan has become the fi rst major manufacturer to 
build a car in Nigeria in response to the introduc-
tion of the new Nigerian Automotive Policy. Th e in-
augural vehicle, a Nissan Patrol, rolled off  the pro-
duction line at the Lagos assembly plant recently, 
marking a key milestone in the company’s contin-
ued wave of expansion into high-growth markets.

Nissan is targeting signifi cant growth in Africa 
as the company builds momentum towards achiev-
ing its Power 88 goals, a commitment to reach 8% 
profi tability by the end of fi scal year 2016.

Elsewhere in the world as part of the high-
growth markets strategy, plants have been opened 
in Mexico and Brazil with projects underway in 
Indonesia, Th ailand and China. Last year Nissan 
announced it will be the fi rst manufacturer to build 
cars in Myanmar, aft er the opening up of the econ-
omy in the south-east Asian country.

Th e fi rst “built in Nigeria for Nigerians” 
Nissan Patrol follows the signing last year of a 
Memorandum of Understanding for vehicle assem-
bly in Lagos between the Renault-Nissan Alliance 
and West African conglomerate Stallion Group.

Th e rollout of the fi rst Nissan vehicle comes 
shortly aft er confi rmation that Nigeria’s boom-
ing economy has now overtaken that of South 
Africa. Africa’s most populous country is pivotal 
to Nissan’s mid-term growth plan, which seeks to 
double sales on the continent by FY2016, up from 
110 000 units at the end of FY2012.

Nissan’s growth strategy in Africa gained mo-
mentum with the introduction this year of Nigeria’s 
new Automobile Industrial Policy, aimed at stimulat-
ing development of the auto industry in the country.

“We are grateful to the Nigerian government 
for implementing automotive legislation that is 
conducive to investment and that was instrumen-
tal in our decision to open an assembly plant in 

partnership with the Stallion Group, already our 
exclusive distributor in Nigeria,” added Whitfi eld.

Nissan anticipates vehicle demand to increase 
in this oil-rich country, which is seeing a rise in fast-
growing industries including fi nance, retail, com-
munications and fi lm making. In addition to the 
Patrol wagon, Nissan plans to produce the Almera 
sedan and NP300 pick-up, starting in early May and 
followed by mass production in August. With these 
three models, Nissan aims to be a signifi cant player.

However, all is not rosy in the Nigerian garden 
according to the Nigerian Business Day, which re-
ported that following the controversies arising from 
the introduction of a 70% tariff  on imported vehi-
cles, the Nigeria Customs Service (NCS) has sus-
pended with immediate eff ect, the implementation 
of new automotive policy.

Th e immediate reversal came just few days aft er 
the management of Nigeria Customs Service issued 
a circular titled, ‘Re- Fiscal Policy Measures for the 
Automotive Industry’, and directed to all it offi  -
cials to start the implementation of new the policy 
with immediate eff ect. Th e new policy is aimed at 
growing a local automotive assembly industry and 
creating jobs.

With the new policy of 35% duty and 35% levy, 
a 2000 model year Toyota Camry of which was pre-
viously cleared for about N100 000. using 20% duty 
now costs more than N300 000 as import duty un-
der the new automotive policy.

Th e Federal Government was evidently forced 
to revert to the old tariff  on imported cars aft er a 
peaceful demonstration was conducted by Customs 
licensed agents against the introduction of the new 
automotive policy of 70%. Th e government is appar-
ently saying it has not reversed the policy as people 
wrongly say but has suspended the implementation, 
to recommence on July. ■

Nissan Starts Vehicle Assembly 
in Nigeria, but it is Not All Rosy

Nissan Patrols are now being assembled in Nigeria.

African Leader
Toyota continues to dominate vehicle exports from 
South Africa into Africa. Aft er the fi rst fi ve months 
of 2014 it had shipped 13 128 units for a 55% share of 
the total exports of 23 792 units. Ford with Nissan 
with 4 340 units was second, followed by Ford on 
3 286 units.

Toyota had a bumper month in April, shipping 
2 401 of the 4 153 units exported from SA. Next best 
was Ford with 593 units, then there was a surprise 
with BMW in third place due to a shipment of 413 
units to Cameroon. Th is pipped Nissan, one of the 
largest exporters into Africa, but in April its 321 
units were only good enough for fourth spot, ahead 
of General Motors/Isuzu on 214 units. ■

Quests for Africa
Toyota SA has announced it is to ship about 200 
of its budget-priced Quest sedans into Africa. Th is 
new model being built in Durban is, in fact a version 
of the previous (10th) generation Corolla which was 
superseded by the latest model last year (See article 
on Page 16). Toyota already exports the Hilux and 
news Corolla into Africa. ■

Ford’s View
Jeff  Nemeth, the president and CEO of the Ford 
Motor Company Southern Africa says Ford will 
consider setting up assembly plants in other African 
countries, such as Nigeria, if it makes good business 
sense as it will require a “meaningful investment.” 
He said the fi rst priority was to maximise produc-
tion out of the existing plant in Silverton, near 
Pretoria, for both the local and export markets. ■

Mobius Update
Th ere will be a further update on the interesting 
Mobius “vehicle for Africa” project in the June edi-
tion of AutoLive as Mobius Motors’ projects associ-
ate,. Elizabeth Kiemo says it will be more newswor-
thy then as production will have started in Nairobi, 
Kenya. Elizabeth confi rmed that they had not re-
ceived any applications for the position of market-
ing manager for the project aft er the job off er was 
made in the April edition of AutoLive.

Elizabeth can be contacted by e-mail at: eliza-
beth.kiemo@mobiusmotors.com or by phone on 
+254 (0)703 567 330. ■
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Mental Minis at the Rand Easter Show’s Hall 5 display featured 
engines ranging from turbo Toyota motors to 1 400 Suzuki 
motorcycle units producing upwards of 120 kW! See them at The 
Rock Raceway in Brakpan.

Genuine Ferrari 250GT rebodied in SWB spec in America is worth 
a conservative R10-million. Seen at the classic car exhibition in 
Hall 5 at the 2014 Rand Easter Show

This hot Ford Corsair was spotted at Piston Ring this weekend 
past. It was a stylish alternative to the Cortina in the mid-1960s.

The fi rst Valiant, and on sale here in South Africa, appeared in 
1960. Later models topped the sales list in this country in the 
late 1960s.

This 1935 Bentley with two-door coupe coachwork attracted 
much admiration at the Piston Ring meet last Sunday.

Imaginative display at the Rand Show’s Hall 5 from Shawn Tyler’s 
Motor Museum in Benoni included a ‘39 Chev Ambulance and a 
Union Spirit petrol pump.
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BY STUART JOHNSTON

I’ve spent a large chunk of the past month hang-
ing around classic cars, hot-rodded rides and mean 
street machines. Th e number of holidays in April 
and leading into May meant a thinner than usual 
schedule of new-car launches and I took the op-
portunity to host a 10-day classic car display at the 
Rand Easter Show, re-fettle my own classics – treat-
ing the Kombi to new headlights and brakes, and 
my partner Liz’s VW Type 3 Squareback was gift ed 
a brake overhaul and a new steering box.

Th en there was the Piston Ring monthly meet 
this weekend past. Oh yeah, and I checked out the 
Mustang’s 50th anniversary at Melrose Arch.

I must have spent a good two weeks solid star-
ing at classics, and the people that are interested 
in them. In this respect the Rand Show display is 
unique in that it introduces classics to “virgin terri-
tory” – people who kind of stumble upon them rath-
er than set out to satisfy their undying passion (the 
latter pretty much describes the crowd you get at the 
Piston Ring monthly meets in Modderfontein).

What I have noticed during this period is that 
certain cars are cool amongst all types of enthusi-
asts, while others appeal only to a select breed. And 
right now, I reckon the King of Cool is the American 
pick-up truck, circa 1948 to 1959, give or take a few 
years on either side.

Veteran hot-rod builder Eddie Finch says that 
he can’t build Chevy pick-ups fast enough for his 
clientele at his shop in Primrose, while Paul de 
Klerk of Th e Snakepit in Randburg confi ded that, 
right now, in between refurbishing and servicing 
Backdraft  Cobra replicars, he has no less than four 
American pick-up trucks he is turning into street 
cruisers for eager customers.

Th e Chevy three-quarter tonner is the most 
popular to be sure. Th e ones from 1948 to 1955 are 
the round-mudguard models, known in the trade as 
the Advanced Design models from Chevrolet. Th en 
from 1955 (which was a cross-over year) to 1959 
you get the so called Task Force models, and these 
are the chunky pick-ups oft en referred to as step-
side models, as they virtually are bereft  of running 

boards apart from a small step between the door 
and the rear mudguard.

Many people refer to these as the Apaches, and 
some are in fact badged as such. But you get other 
variants, including the GMC model that looks 
and is just about identical to the Chevy apart from 
trim items.

My favourite model of these is the ’58, as it is 
the one with four headlights, but I also dig the wide-
grilled 1957 model with only two headlights,.

As for customised looks, I think I favour a 
chrome fi nish on the grille, and a ride-height that 
is pretty close to standard. I’m not so keen on the 
slammed-to-the-pavement look, especially being 
a Gautenger contending with potholes and speed-
bumps in equal portions on a daily basis.

But hey, it doesn’t have to be a Chevy. Bear in 
mind that most Chevys were sold here with straight-
six engines, whilst the very cool 1953 to 1957 Ford 
F100 came out with a V8 as the major option in 
those years, here in SA. Th at Ford also has some se-
riously cool styling cues, as does the International 
of the same period and the Studebaker and these 
too had V8 motors.

What makes these big bakkies so popular 
amongst DIY types is that they have hardly any 
trim, their interiors are painted metal with mini-
mal instrumentation and the seats are basic bench. 
What you fi t is up to you, but the stock look with a 
nice V8 underneath the hood is a cost-eff ective op-
tion. And the extra cool thing is you can use one of 
these to lug all sorts of stuff  around, so it’s not just 
for show. I reckon a lot of these builders will also be 
considering the very cost-eff ective Lexus V8 option 
right now, in place of a traditional American V8. ■

Cool Rides

Fast Eddie Finch, master rod-builder from Primrose, says the swing to pick-ups has 
been huge.

Probably the favourite pick-up right now is the 1958 Chevy Apache. Some favour 
chrome, others go for body colour trimmings.
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