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The nature of automotive manufacturing is 
changing at a rapid pace. Fundamental changes 
in manufacturing processes and methodologies, 
quality management, materials management and 
supply chain logistics have created increasing 
pressure for automotive component suppliers to 
rapidly identify and embed critical skills to secure 
their global competitiveness.

These are the findings in the second High 
Gear Quarterly Skills Survey, which sought to 
understand the nature of occupational skills 
gaps in the component sector and determine the 
potential impact on the supply base and the overall 
competitiveness of the sector.

The High Gear quarterly survey is ad-
ministered by the National Association of 
Automotive Component and Allied Manufacturers 
(NAACAM), which has a membership base that 
spans production locations, tiers, sub-sectors, sizes 
and ownership structures across South Africa. 

The survey found that so-called hard-to-fill 
vacancies (HTFVs) are prevalent in the supply 
base, with 90% of respondents reporting at least 

one occurrence of these vacancies in the last six 
months. The survey found that whilst respondents 
anticipate changes in what the merSETA reports 
as critical occupations in the future, toolmakers 
are ranked the top critical hard-to-fill occupation 
based on current vacancies in the sector. It is likely 
that this will endure into the future.

Component suppliers noted the lack of ap-
propriate experience and skills as the main drivers 
behind the numerous hard-to-fill vacancies in the 
sector. Additionally, component manufacturers on 
average have a low staff turnover rate. This implies 
a less fluid pool of potential new candidates, 
which contributes to the shortage of experienced 
individuals available in the market.

A lack of adequate skills supply is also creating 
a bottleneck to companies’ transformation and 
localisation objectives. Respondents noted the need 
for greater representation of employment equity 
candidates, especially youth and women, across all 
occupation levels. A skilled pipeline of candidates 
is, however, limited. This is partially due to the 
quality of education and remuneration offered in 

the sector, which often see high-calibre individuals 
entering other industrial sectors.

Positively, recognising the South African 
Automotive Masterplan (SAAM2035) objective 
of 60% local content by 2035, just under 90% of 
NAACAM members have identified localisation 
priorities which they seek to support. Whilst many 
companies have localisation objectives and leverage 
multiple avenues of support, including industry-
lead initiatives, tangibly there has been minimal 
improvement seen in the overall percentage of 
local content in recent years. Some of this may be 
attributed to the previous incentive framework.

NAACAM members agree that the lack of 
appropriate skills, technical competencies and 
access to proprietary global technology as their 
most significant hindrances to deeper localisation 
amongst their tier 2 and 3 supplier base. 

Said NAACAM Commercial Director, Shivani 
Singh: “From NAACAM’s activities in the localisa-
tion space, it is clear that skills are a cross-cutting 

continued on page 2 

COMPONENT MANUFACTURERS 
FACE SERIOUS SKILLS GAPS

http://www.autolive.co.za


Subscribe for free @ www.autolive.co.za  Page 2

barrier to localisation. Should South African 
component suppliers be able to navigate the other 
discreet barriers, they will always be constrained 
by a lack of appropriate skills to embed technol-
ogy, develop local capacity to supply sophisticated 
grades of raw materials and implement OEM-
endorsed testing frameworks, and thereby prevent 
localisation from occurring.”

“By utilising a platform such as High Gear, 
which operates at the coal face of developing 
industry-relevant and validated course content, 
the component supply base will be able to 
proactively unlock new localisation and leverage 
their position in domestic and global markets,” 
she added.

High Gear’s Programme Director, Colin 
Hagans, emphasised that TVET colleges have an 
important role in reducing hard-to-fill vacancies: 
“Through industry partnerships facilitated by 
High Gear, the TVET college system is well-placed 
to develop a more reliable pipeline of graduates 

with the key foundational technical and life skills 
required by industry.

“This can be an effective strategy for address-
ing scarce skills and advancing transformation, 
including at more advanced occupational levels, 
as a pipeline of highly-competent and motivated 
young people are better positioned to advance 
through the ranks,” he noted. 

Respondents overwhelmingly pointed to the 
need to tackle skills development and experience in 
potential candidates looking to fill critical roles, as 
well as promote the attractiveness of the industry 
to encourage skilled individuals to enter the 
component sector.

The survey adds that the prominence of 
toolmaking as a critical occupation, both currently 
and in the future, provides a clear directive that 
interventions need to place some focus on develop-
ing the pipeline of skilled toolmakers entering 
the sector.

To this end, High Gear is taking steps to 
create a demand-driven TVET system that 
offers quality courses that are aligned with 

industry. The first of these steps is to develop an 
enhanced demand-driven TVET system through 
industry-informed course upgrades, lecturer 
training and expanded workplace exposure for 
both students and lecturers. Secondly, an online 
career experience platform will provide students 
with sound career guidance regarding jobs in the 
industry and promote the attractiveness of the 
component sector.

In alignment with the findings of the HTFVs 
in the sector, High Gear is focusing on profil-
ing numerous HTFVs on the online careers 
experience platform, so that young jobseekers 
may have a more robust understanding of the 
opportunities pathways in the sector and the key 
competencies required to access and succeed in 
these roles.

The quarterly survey is supported by the three 
High Gear initiative funders: the UK Government’s 
Skills for Prosperity Programme, the United States 
Agency for International Development (USAID), 
and the Michael & Susan Dell Foundation, and by 
the implementing partner  IYF. ■

MONTHLY SALES STATISTICS

The growing amount of advertising in AutoLive has made it necessary to relocate the four pages 
of detailed monthly vehicle sales analysis to the website www.autolive.co.za.

CLICK HERE to access
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“The month of July saw the South African economy 
being hit by the perfect storm and the impact on the 
motor industry was huge,” commented Mark Dommisse, 
the Chairperson of the National Automobile Dealers’ 
Association (NADA), after studying the latest vehicle 
retail sales figures distributed by naamsa.

“The effect is not limited to July and will, in all 
likelihood, have an ongoing negative effect for several 
months to come. Dealers face stock shortages while local 
manufacturers battle to keep production going due to 
disruptions in the component supply chain caused by 
global semi-conductor shortages and the cyber-attack on 
the port operating systems, disruptions in KwaZulu-Natal 
and parts of Gauteng as well as the reimposition of Level 4 
lockdown,” Dommisse explained.

“However, the sales figures are certainly not as bad 
as we had feared, with the aggregate total sales in July of 
32 949 units being slightly better – 1.7% up – than the 
situation a year ago. Dealers also did well again, being 
responsible for an estimated 86% of sales, with rental com-
panies taking an encouraging 9.2%, while 2.7% of sales 
went to industry corporate fleets and 2.1% to government. 
On a year-to-date basis our total sales after seven months 
of 2021 stand at 260 466 units, which is 33.7% higher than 
at the same time last year, which is heartening.

“Another blow for the industry at the end of the 
month, was the passing of Dr Johan van Zyl, Executive 
Chairman of Toyota SA Motors. It is fortunate that 
during his life he had the satisfaction of knowing the 
high esteem in which he was held by his colleagues and 
the broader industry. His inspiring leadership has created 
a company with an enviable reputation both in South 
Africa and abroad. As we reflect on the high standards 
he advocated, we are reminded of the many benefits 
dealers, as well as the broader automotive ecosystem, 
have enjoyed. He was a true inspiration to many who 
had the privilege to know and work with him,” added the 
NADA chairperson.

naamsa’s Views

Aggregate domestic sales in July 2021, at 32 949 units, re-
flected a modest increase of 1,7%, from the 32 405 vehicles 
sold in July 2020. Overall, out of the total reported indus-
try sales an estimated 28 326 units, or 86%, represented 
dealer sales, an estimated 9,2% represented sales to the 
vehicle rental industry, 2,7% to industry corporate fleets, 
and 2,1% sales to government.

The July 2021 new passenger car market at 20 575 
units had registered an increase of 9,1%, compared to the 
18 856 new cars sold in July 2020. The car rental industry 
supported the new passenger car market during the 
month and accounted for 11,9% of car sales in July 2021. 
Domestic sales of new light commercial vehicles, bakkies 
and mini-buses at 10 266 units during July 2021 had re-
corded a decline of 8,1%, from the 11 165 light commercial 
vehicles sold during July 2020. Sales for medium and 
heavy truck segments of the industry also reflected a weak 
performance and at 587 units and 1 521 units, respec-
tively, showed a decline of 16,1% in the case of medium 
commercial vehicles, and, in the case of heavy trucks and 
buses a decline of 9,7%, compared to the corresponding 
month last year.

The July 2021 exports sales number at 16 931 units re-
flected a huge fall of 8 381 vehicles, or 33,1%, compared to 
the 25 312 vehicles exported in July 2020. Encouragingly, 
for the year-to-date, vehicle exports, however, were still 
47,3% ahead of the same period last year.

“In addition to the adjusted Level 4 lockdown restric-
tions being in place for most of July 2021, the civil unrest 
in the country along with the cyber-attack on Transnet, 
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left a major scar on the country’s economy. The ABSA Purchasing 
Manufacturers’ Index [PMI] reflected that the magnitude of the monthly 
decline was worse than during the hard lockdown in April 2020.

“The devastating economic impact and unintended consequences 
of these actions not only caused a setback in the fight against the 
COVID-19 pandemic but could prolong the economic recovery process 
and also have a lasting impact on the country’s challenges of dealing 
with poverty, inequality, and unemployment,” said Mikel Mabasa, 
naamsa CEO.

“Physical damages to assets and property, lost sales orders as well 
as the cancellation of new developments in the automotive industry are 
estimated at well over R3billion. Businesses and consumers already had 
to brace themselves for the significant price hikes in key living costs 
such as electricity, fuel, and municipal rates and taxes during July 2021,” 
Mabasa said.

“However, South Africans once again showed their goodwill and 
social solidarity during these challenging times. With the calm returning 
to KwaZulu-Natal and Gauteng, the country moving to adjusted Level 3 
lockdown restrictions and the accelerated roll out of the vaccinations, the 
gradual recovery in the new vehicle market is anticipated to continue for 
the remainder of the year,” reaffirmed the naamsa CEO.

The upward momentum in vehicle exports also ground to a halt 
during the month as the civil unrest as well as the Force Majeure declared 
by Transnet after the cyber-attack, which took effect from July 22 and 
resulted in many operations having to be conducted manually, caused 
massive logistical challenges on the N3 highway and at all the country’s 
major ports.

Vehicle exports and imports as well as vehicle production and the 
delivery of automotive components could take some time to normalise. 
It is always unfortunate that these mindless actions, which lasted only 
a few days, could potentially affect the image of an industry as a reliable 
manufacturer and supplier of quality vehicles and automotive components 
to world markets, which took several decades to establish.

WesBank Comments

“July brought the fragility of the motor industry back into stark focus,” 
says Lebogang Gaoaketse, Head of Marketing and Communication at 
WesBank. “Not only did the month bring physical impacts, but the 
resulting consequences in business and consumer confidence will 
continue to challenge the industry’s recovery for months to come. 
Once again, the industry’s resilience is being put to the test.”

WesBank remains optimistic, however, for the industry’s continued 
recovery. “Rejuvenation of rental fleets, progress in the country’s vacci-
nation rollout programme and revitalisation of the economy in general 
will all contribute towards building the South African motor industry,” 
says Gaoaketse. “The industry needs to remain focused on delivery and 
the inevitable demand that will rise in the medium term.

“While the country encountered yet another speed bump during 
July, there are many reasons to believe in the continued recovery of 
the market,” says Gaoaketse. “Low interest rates, the return of adjusted 
Level 3 lockdown regulations, and some improvement to civil stability 
will provide a good basis for the industry’s determination to once again 
shine through.” ■
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The CEOs of South Africa’s automotive industry 
OEMs – including heavy commercials – are 
showing improved confidence in the future of the 
business between the first and second quarters 
of 2021 and going forward to the end of the 
year. This is according to a survey conducted 
on behalf of naamsa I The Automotive Business 
Council and published in the organisation’s latest 
quarterly review.

Most of them see significant improvements in 
domestic new vehicle sales, vehicle production vol-
umes, and import volumes, but most importantly 
70.6% of them see general new vehicle business 
conditions trending upwards. However, stock 
shortages caused by disruptions in the component 
supply chain, in particular the global semi-conduc-
tor shortages, remain a key area of concern.

Nevertheless, the outlook for the next six 
months, to the end of the year, looks even more 
positive, particularly in terms of exports. Once 
again, the sentiment about general new vehicle 
business conditions to the end of the year are even 
better at 93.3%.

Aggregate capital expenditure by the major 
vehicle manufacturers in 2020 recorded its highest 
level on record at R9.2 billion. Future investment 
expenditure is currently expected by 40% of the 
OEMs surveyed to remain the same this year, with 
only 26.7% seeing this figure rising.

Vehicle production in the second quarter of 
2021 continued its upward momentum, sup-
ported by rising global demand as well as a strong 
rebound in the domestic new vehicle market, 
reflecting a rise of 173%. Built up vehicle exports 
also rose substantially, with exports in the second 

quarter being 66% higher than in the correspond-
ing period last year, but still 0.9% below the 
corresponding quarter in 2019.

There are some new additions to the informa-
tion provided in these reviews and two of them 
involve the independent vehicle importers at their 
head offices and dedicated dealerships. One finding 
is that these companies employ about 6 500 people 
and the second is that they spent R626 million on 
capital expenditure in 2019, but only R53.3 million 
last year.

Following record vehicle production of 631 921 
units in 2019 local production declined by 29.2% 
to 447 218 units in 2020, but a strong recovery is 
evident this year.

South Africa had a vehicle parc of 12.7 million 
registered vehicles at the end of 2020, of which 7.5 
million or 59.1% comprised passenger vehicles.

naamsa’s latest forecast for vehicle sales for 
2021 stands at 438 00 compared to 380 206 last 
year, with growth to 463 000 expected in 2022. 
This is based on a prediction of a 4.2% GDP growth 
rate this year, dropping to 2.3% in 2022.

naamsa’s Brief Comment on 
Business Conditions and the 
Medium-Term Outlook

The automotive industry’s trade surplus under the 
APDP widened to R48,2 billion in 2020, its highest 
surplus on record with the industry exporting 
vehicles and automotive components to 147 export 
destinations while importing vehicles and automo-
tive components from 89 countries of origin.

The new vehicle market showed strong signs of 
recovery during the second quarter 2021 compared 

to the severely affected COVID-19 second quarter 
2020. The lower level of lockdown restrictions in the 
country during the second quarter 2021, interest 
rates remaining at their low levels, stronger sales 
through the dealer channels and renewed activity in 
the car rental industry supported the new vehicle 
market during the quarter.

However, obstacles that continued to adversely 
impact on the industry during the quarter re-
mained the persistent electricity supply disrup-
tions, port delays, global supply chain disruptions, 
increasing logistical costs and the slow rollout 
of vaccines.

Of concern was the third wave of the 
pandemic and the implementation of the adjusted 
level 4 lockdown restrictions towards the end of the 
quarter which threatened to dent business and con-
sumer sentiment and subsequently the momentum 
in consumption in the country.

Although the new vehicle market for the first 
half of 2021 was now 40,1% above the correspond-
ing period 2020, it was still 11,7% below the 
pre-COVID-19 first six months of 2019, highlight-
ing that a full recovery would be protracted until 
around 2023. Vehicle exports for the first half of 
2021 were substantially higher than the corre-
sponding period 2020.

The strong rebound in global economic activ-
ity in 2021 supported vehicle export volumes and 
the domestic automotive industry will continue 
to benefit from favourable conditions abroad. In 
terms of a timeframe for a full recovery to pre-
COVID-19 vehicle record export levels, much will 
depend on the ongoing path and management of the 
global pandemic. ■

Industry CEOs Show Improving 
Confidence in SA Motor Business
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Continental Appoints New 
Senior Management Team 

for its Tyre Plant

Continental Tyre South 
Africa (CTSA) has 
appointed a new senior 
management team for 
its tyre manufactur-
ing plant in Gqeberha 
(formerly Port Elizabeth), 
Continental’s only tyre 
production facility on the 
African continent.

Ahmed Boualam is 
the new General Manager 
for Manufacturing with 
responsibility for overall 
management of the plant 
operations. Ramoabi 
Moeng has been 
appointed Deputy Plant 
Manager, supporting Boualam with the running of 
the facility. Both have extensive experience in both 
the manufacturing and tyre industries.

Boualam was seconded from Continental’s 
South Carolina Sumter tyre plant in the United 
States, where he served as Plant Manager for the 
past two years. Continental Tyre SA’s outgoing GM 
for Manufacturing, JJ Dowling, has relocated to the 
US to take up the position of Production Manager 
for the Sumer plant.

Boualam has been involved in the tyre 
industry since 2007, starting in his native France as 
a production management engineer before moving 
up to Production Manager in the curing and final 
finishing areas. He joined Continental in France 
in 2011, initially as Area Manager in the Curing 
and Mold Shop, and later in the hot preparation 
and mixing room. A three-year stint as Production 

Manager for the Continental Tyre plant in South 
Africa followed in 2016 before he was selected to 
head up the Sumter plant in 2019.

As the new Deputy Plant Manager, Moeng has 
gained vast experience in the manufacturing sector 
since 1997. He spent 11 years in vehicle production, 
including a one-year training stint in Germany, 
before joining a pharmaceutical company in 2008 
where he headed up the Engineering, Production 
and Operational Projects portfolios over the ensu-
ing seven years.

Moeng joined Continental Tyre SA in 2016 as 
Maintenance Manager, and was selected to lead the 
Manufacturing Engineering Technologies team in 
2018, a position he held until his appointment as 
Deputy Plant Manager in August 2021. ■

First Female CFO in 
Ford SA History

Yota Baron has 
been appointed the 
new Chief Financial 
Officer (CFO) for 
Ford South Africa. 
She previously served 
as CFO for Direct 
Markets within the 
Ford International 
Markets Group.

Originally from 
South Africa, Baron takes over as CFO of the 
local operations from Joseph Verga, who will be 
repatriating back to the United States. Verga was 
Ford South Africa’s CFO since November 2016.

Baron has gained a wealth of experience 
during her 31-year career at Ford, with her focus 
primarily on emerging markets in the Asia Pacific, 
Middle East and Africa regions in a number of 
leadership positions, including internal control, 

treasury, customs and tax, marketing, as well as 
manufacturing finance.

She was instrumental in setting up the finance 
team in the regional Ford Dubai office for Middle 
East and Africa, where she was responsible for 
financial control of the Marketing Sales & Service 
division for two and a half years. She then took 
over the role of Profit Manager in March 2018 – a 
position she held until being appointed CFO for 
Ford Direct Markets in September 2020.

Prior to relocating to Dubai, Baron was the 
Operations Controller at Ford South Africa, 
responsible for the financial management of 
the Silverton Assembly Plant in Pretoria and 
the Struandale Engine Plant in Gqeberha 
(Port Elizabeth), between August 2013 and 
September 2015.

This followed almost seven years within the 
finance arm of the Asia Pacific region in Bangkok 
and Shanghai, first as Marketing Sales and Service 
Controller from 2007, then moving into the 
Business Planning Manager role in 2010. ■

New Board Appointed 
at KANU

KANU Commercial 
Body Construction has 
announced the appoint-
ment of its new board.

Newly appointed 
board chairman, 
Billy Tom (Isuzu 
Motors South Africa 
CEO and MD), leads 
a dynamic new KANU 
board consisting of Mandlakazi Sigcawu 
(Isuzu Motors South Africa Executive: Corporate 

Monthly automotive news to and from Africa

People

The built-up vehicle export market into Africa 
by South African motor companies continues 
to disappoint, even though it is up on the figure 
at the same time last year when the COVID-19 
pandemic was causing major lockdowns on the 
continent. Total exports between January and 
July 2021 amounted to 11 747 units, which was 
40% up on the 8 347 units in the same period 
last year.

However, the big disappointment was the 
uptake in July this year when only 1 138 units went 

to other African countries. This is even less than 
the 1 426 units exported in July 2020.

Only eight countries, out 26 African export 
destinations, took more than 50 units being: 
Zimbabwe (327), Ghana and Madagascar (98 
each), Mozambique (87), Côte d’Ivoire (76), 
Mauritius (74), Malawi (56), and Zambia (55). 
Toyota was the most successful exporter, with 387 
sales. Next best were Isuzu (317), Ford (249,) and 
Nissan (107).

Toyota maintained its dominant position 

on a year-to-date basis, with 5 147 units or 44% 
out of the SA total of 11 747 units exported. 
Isuzu was runner-up, on 2 654 units, followed 
by Nissan (1 827), Ford (1 098), Volkswagen 
(324), and Mitsubishi (253). Zimbabwe was again 
the best export destination in the first seven 
months of 2021, taking 1 930 units. The only 
other countries to take more than 500 units were: 
Ghana (983), Uganda (893), Mozambique (725), 
Tanzania (693), Zambia (654), Nigeria (616), and 
Mauritius (601). ■

Vehicle Exports into Africa Continue to Disappoint in July

Ahmed Boualam.

Yota Baron.

Mandlakazi Sigcawu.

Ramoabi Moeng.
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C2 Technologies Group has expertise in the motor and 
motor related industries including providing a range of services

Visit www.c2group.co.za for information

Vehicle Loan
Financing

and Public Affairs), Duvan de Ridder (KANU 
Finance Manager), Michiyuki Miura (Isuzu 
Motors South Africa Chief Financial Officer) and 
Ingo Epler-Brandenburg (KANU Commercial 
Body Construction Chief Operating Officer).

KANU Commercial Body Construction is a 
wholly owned subsidiary of Isuzu Motors South 
Africa that operates independently and was 
established in 2015 to create extended value to 
commercial vehicle customers. KANU specialises 
in the design and manufacturing of innovative 
body applications and custom-built solutions.

For the first time a woman has been ap-
pointed to the KANU Board, with the selection of 
Sigcawu, who recently joined Isuzu as Department 
Executive: Corporate and Public Affairs and comes 
with a wealth of leadership experience. She previ-
ously held a leadership role at a Fortune 500 com-
pany, where she was the Head of Communication 
and Transformation, managing projects across 
East and Southern African markets. ■

New Head of Product 
Communications at BWM

BMW Group 
South Africa & 
Sub-Saharan 
has appointed 
Deena Govender 
as the new Head 
of Product 
Communications.  
He will also take 
responsibility for 
overall steering, as operational lead, of Corporate 
Communications and Government Affairs for 
BMW Group South Africa & Sub-Saharan Africa, 
until further notice. A BMW veteran who has been 
with the group for 20 years, he has vast experience 
in various divisions across the company and the 
auto manufacturing sector as a whole.

Govender joined the company in 2001, after 
completing his Master’s Degree in Engineering, 
and has filled various positions in Engineering 
Development, Production, Sales & Marketing, 
Customer Relations and Retail Network 
Development at BMW Group Germany and South 
Africa. Having worked on BMW’s hybrid-electric 
vehicles engineering development projects and 
having served as the BMW i Market Manager 
in South Africa during the launch of BMW i, 
electro- and future mobility is one of his key areas 
of expertise and interest.

He expressed his excitement at the appoint-
ment: “I am honoured to take on the new role 
and am looking forward to engaging with all our 
stakeholders. I have had the privilege of working in 
a number of positions across the business, and have 
been able to learn from each. These lessons, com-
bined with great relationships within the BMW 
Group, will enable me to fulfil my duties in the 
years ahead. Likewise, I will rely on my colleagues’ 
market knowledge and expertise to make the most 
of the opportunities along the way.” ■

Restructuring of 
Executive Management at 
Daimler Trucks & Buses 

Southern Africa

Daimler Trucks & Buses Southern Africa (DTBSA) 
has named Ziyad Gaba as Vice President: 
Customer Service, Parts and Downstream and 
Maretha Gerber as Vice President: Sales and 

Marketing. The DTBSA stalwarts previously held 
the helm as Head of FUSO Trucks Southern Africa 
and Head of Mercedes-Benz Trucks Southern 
Africa, respectively. They have each pivoted the 
brands to new heights and will continue to spear-
head innovation and value in their new roles.

These changes are subsequent to the company’s 
efforts to align with the overall global strategy of 
Daimler Trucks AG and Daimler Trucks Overseas, 
and to meet the ever-changing needs of customers.

Gerber takes over the responsibility as Vice 
President: Sales and Marketing for the Mercedes-
Benz Trucks, FUSO Trucks, Western Star, 
Unimog and Fleetboard brands. Gaba takes on 
the responsibilities as Vice President: Customer 
Service, Parts and Downstream for Mercedes-Benz 
Trucks, FUSO Trucks, Freightliner, Western Star 
and Unimog. Both functions will report directly to 
the President and CEO of Daimler Trucks & Buses 
Southern Africa, effective1 August 2021.

Gerber holds a Bachelor of Commerce in 
Marketing, and her experience in the company 
spans over two decades. In 2000 she was appointed 
as a Key Accounts Manager, and she went on to 
occupy various management positions in the 
fields of Sales, Dealer Network and Marketing. 
In 2016 she became the Dealer Principal for the 
Mercedes-Benz Rosebank Dealership and in she 
assumed the role of Head of Mercedes-Benz Trucks 
Southern Africa.

Gaba is a graduate from the University of the 
Witwatersrand and holds an Honours degree and 
a certificate in Road Transport Management. He 
started his career as a Graduate Trainee in 2004 
at Mercedes-Benz South Africa, which led to a 
promotion as the Regional Sales Manager for 
Mercedes-Benz commercial vehicles. With over 
16 years of experience and a proven record of 
accomplishment in the company, he continued to 
fulfil several managerial positions in the company. 
In 2014, he accepted the position of National Sales 
Manager for FUSO Trucks and Parts Sales, which 
paved the way for him to be appointed as the Head 
of FUSO Trucks Southern Africa. ■

Deena Govender.

Ziyad Gaba. Maretha Gerber.
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eBay Sells Gumtree 
and Other Titles

eBay, the online shopping pioneer, has sold its 
second-hand platform, the eBay Classified Group, 
to Adevinta, of Denmark, for US$9 billion. The 
group comprises 12 titles operating in 13 countries, 
including Gumtree in South Africa. Also in the 
group are Autotrader and Carsguide in Australia, 
and Motors.co.uk in the UK.

Adevinta had digital platforms in 16 countries 
and following the purchase of the eBay Classified 
Group will now cover 20 countries and become the 
largest online classified business in the world. eBay 
holds a 44% share in Adevinta. ■

Pandemic Takes its Toll on 
SA Consumer Finances

A Consumer Pulse survey conducted by 
TransUnion South Africa at the beginning of June 
has shown that nearly 88% of impacted consum-
ers remain ‘highly concerned’ about their ability 
to pay monthly accounts and loans. Forty-three 
per cent of consumers surveyed reported being in 
arrears for an account or loan repayment in the 
past three months.

“While there have been clear signs of a 
recovery in South Africa’s economy, many 
consumers remain under severe financial pres-
sure,” says Andries Zietsman, Head of Financial 
Services at TransUnion SA. Forty-five per cent of 
surveyed consumers say they considered applying 
for new credit or refinancing existing loans, but 
ultimately decided not to do so. Consumers also 
said they were aware of increased digital fraud 
with 41% saying they were targeted in the previous 
three months. ■

EVs Cost More to Service 
than ICE Vehicles

A study by US analytics company, WePredict, 
involving about 19 million vehicles between 2026 
and 2021, says that it costs more to service electric 
vehicles than their petrol-engined counterparts, 
but the gap narrows over time.

Data released initially by the company said 
EVs were up to 2.3 times more expensive to service 
than ICE vehicles after three months of ownership, 
but later added that after one year EVs were only 
1.6 times more expensive to service.

Data showed that service technicians spent 
twice as long diagnosing problems with EVs 
compared to those working on cars with internal 
combustion engines. The survey says technicians 

spent 1.5 times longer fixing EVs and their average 
labour rate is 1.3 times higher than those for 
technicians working on vehicles with ICE power 
units. Repair work on EVs centred on wiring and 
charging problems, while We Predict found a high 
rate of wheel problems with EVs due to greater 
wear and tear on tyres and wheel assemblies from 
carrying bulky and heavy batteries.

The Raging Bull Takes 
to the Water

Lamborghini and Italian yacht maker Tecnomar 
have partnered up to deliver a solution to the 
age-old problem of land-locked Lambos: the 
Tecnomar for Lamborghini 63. Moving this super 
boat through the water is a pair of MAN V12-
2000HP engines. As the name would suggest, these 
12-cylinder engines put out 1972 hp each.

The boat’s controls resemble those of a roadgo-
ing Lamborghini. It features a digital screen that 
feeds the captain all the essential information in 
what looks like a super-sized Lamborghini gauge 
cluster. The Lamborghini ignition switch is also 
in place, as is a Lamborghini steering wheel. The 
captain’s chairs also look like they were ripped 
right off of the production line.

This Tecnomar for Lamborghini is as pricey as 
it sounds and is priced at over of $3 million. There’s 
another catch: only 63 of these super boats will see 
production, which might make them a little less 
than common at your local marina.

Watch a short product video here. ■

Nissan Issues Latest 
Sustainability Report

Nissan Motor Co., Ltd. recently issued its 
Sustainability Report 2021. The report, issued 
annually, summarises the company’s approach and 
activities related to sustainability.

Sustainability Report 2021 provides detailed 
information relating to the following areas: 
environment, traffic safety, diversity and inclu-
sion, quality, supply chain, employees, com-
munity engagement, and corporate governance 
and compliance.

Nissan has long positioned sustainability at 
the core of its business operations and in 2018 
announced a new sustainability strategy, Nissan 
Sustainability 2022. The strategy outlines Nissan’s 
commitment to environmental, social, and govern-
ance criteria. Through its mid-term environmental 
action plan, Nissan Green Program 2022, Nissan is 
also addressing climate change, resource depend-
ency, air quality, and water scarcity.

Nissan President and Chief Executive Officer 
Makoto Uchida said: “The products, technologies 
and services that Nissan provides reach people all 
over the world, and we are connected to society in 
various ways. We are expected to address environ-
mental and social issues, such as achieving carbon 
neutrality across our operations, preserving natu-
ral resources, and working to protect the human 
rights of people connected to our supply chain. 
Through innovation and sound business activities, 
Nissan will continue to respond by providing prod-
ucts and technologies that enrich people’s lives, 
thereby aiming to provide solutions and contribute 
to the development of a sustainable society.”  

Read the full report here. ■

Audi e-tron Range 
Heading to SA

Audi has committed to an electric future: by 2026 
every new Audi model launched on the global 
market will be all-electric. In South Africa, Audi is 
confidently progressing an electric agenda and will 
be introducing the e-tron name plate to consumers 
in quarter one, 2022. This includes six new e-tron 
models across three different model ranges.

As part of this local commitment, Audi South 
Africa will introduce a fully-fledged e-tron range 
in the local market and this will include the e-tron 
50 and e-tron 55, the e-tron Sportback 55 and 
e-tron Sportback S, as well as the e-tron GT and 
Audi RS e-tron GT.

“Announcing our electric vehicle range is a key 
part our objective to have the youngest and freshest 
product offering in the market and we’re excited 
to share more details with our customers on our 
electric journey over the next few months, leading 

Snippets

continued on next page 

The Audi RS e-tron GT.

http://www.autolive.co.za
https://youtu.be/eY4BGylYrAY
https://www.nissan-global.com/EN/SUSTAINABILITY/LIBRARY/SR/2021/


Subscribe for free @ www.autolive.co.za  Page 9

Snippets

 continued from previous page

up to the e-tron range’s official model introduction 
in quarter one next year,” said Sascha Sauer, Head 
of Audi South Africa.

Watch Audi’s electric vehicle announcement 
here. ■

Ford Recruits Robot 
Test Drivers

Ford’s state-of-the-art Weather Factory has never 
been busier. Used to simulate a range of extreme 
conditions under one roof, it has enabled engineers 
to test vehicles in a way that is less impacted by 
travel limitations than real-world testing. But so 
realistic are the simulated conditions that even the 
most experienced human test drivers may become 
tired or unwell, for example when undertaking 
altitude testing.

Now, Ford has recruited two robot test drivers, 
nicknamed by the team as Shelby and Miles, to 
help take the strain, especially on altitude tests 
where a key requirement can be that the test is 
replicated perfectly multiple times.

Located in Cologne, Germany, Ford’s Weather 
Factory helps ensure drivers can rely on vehicles 
that have endured conditions that are found in 
the Sahara Desert, in Siberia, and atop the tallest 
Alpine peaks.

For human drivers, wind tunnel testing – in 
particular at high altitude – requires numerous 
safety protocols, such as having oxygen bottles, 
medical equipment and a paramedic on-site, while 
driver health is constantly monitored.

Each robot test driver is able to operate at 
temperatures ranging from -40°C to +80°C as well 
as at extreme altitudes – and can be set up and 
programmed for different driving styles. The robot 
test drivers’ legs extend to the accelerator, brake and 
clutch pedals, with one arm positioned to change 
gear and the other used to start and stop the engine.

See the robots in action here. ■

Festival of Motoring Postponed

Messe Frankfurt South Africa has decided to 
postpone the 2021 Festival of Motoring.

“The safety of our exhibitors, attendees and 
staff is of the outmost concern for us. We believe 
this to be in the best interest of the industry and 
the event. We understand the significant impact 
of Covid-19 on the industry, but we are excited 
about the next event; with new feature areas, an 
additional focus on B2B and other initiatives to 
ensure that it will be the best one yet,” says Messe 
Frankfurt SA Managing Director, Joshua Low.

The 5th edition of the event will take place at 
the Kyalami Grand Prix Circuit, from the 26–28 
August 2022.

“FoM will provide the ideal platform for the 
industry to relaunch and engage with consum-
ers in an experiential format. We have received 
overwhelmingly positive feedback from sponsors, 
exhibitors and OEMs in support of this decision, 
with a great deal of interest in participating at 
the event in 2022. We worked hard to develop 
customised areas for participating manufacturers, 
streamlined the content by adding an all-new 
Speed Challenge. In addition, the event will 
provide culinary experiences with Celebrity Chef 
Reuben Riffel and a range of family friendly activi-
ties. A new and improved marketing campaign will 
ensure all participants derive greater value from 
the event,” says Show Director, Judy Maharaj.

The Festival prides itself on the experiential 
platform it provides, bringing all facets of the 
automotive industry together.

“We know how much the Festival of Motoring 
community enjoys coming together for a motoring 
extravaganza each year. We guarantee fans of the 
event that they will get to touch, feel and smell 

the Festival of Motoring experiences again,” 
concludes Maharaj. ■

Toyota and Lego Team Up 
to Build a GR Supra

Toyota is celebrating the 35th anniversary of the 
iconic Supra nameplate by showcasing a life-size 
incarnation of the current-generation model built 
from more than 477 000 LEGO blocks. Weighing 
an astonishing 1 885 kg (390 kg heavier than the 
road-going vehicle), it took the team of 21 builders 
and two mechanics – who worked 24 hours a day 
in three shifts – a total of 5 400 hours to assemble 
the LEGO Supra.

Although its mainly built from blocks, the car 
also incorporates a steering wheel, tyres, driving 
seat and car factory logo – all derived from the 
original vehicle – while the interior remains largely 
plastic. While it doesn’t feature the GR Supra’s 
turbocharged inline six-cylinder engine, the LEGO 
replica is drivable, with an electric engine capable 
of reaching a top speed of 28km/h.

The LEGO Supra sports a vibrant shade 
of yellow and has functioning headlights and 
taillights and is on display at Legoland in Nagoya, 
Japan, until 11 October 2021. Thereafter, it has 
been reported that the life-size LEGO Supra will 
be exhibited at the Japanese Super GT racing series.

The good news for all the other Supra aficiona-
dos, model car collectors and LEGO enthusiasts is 
that Toyota South Africa is giving away 35 LEGO 
Speed Champions Toyota GR Supra replicas. If you 
would like to win one of these collectable LEGO 
GR Supra kits (with 299 pieces), please click here 
for competition details. ■
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While the latest indicators for the second quarter of 2021 suggest an uptick 
in the local car market, the combined effects of the third-wave lockdowns 
and civil unrest could hit the South African automotive industry hard 
in coming months, with potential knock-on effects for the economy, 
warns TransUnion.

According to the latest TransUnion SA Vehicle Pricing Index (VPI), 
total financial agreement volumes in the passenger market increased sub-
stantially year-on-year, with a 64% rise in Q2 2021 over the lockdown-af-
fected Q2 2020, which saw the local industry register no sales in April 2020. 
“However, these green shoots could be wiped out by the recent tightening 
in COVID-19 lockdown regulations and July’s civil unrest, which severely 
disrupted motor manufacturing operations and supply chains,” said Kriben 
Reddy, vice president of auto information solutions for TransUnion Africa.

“Where 2020’s Level 5 lockdowns created a demand issue in the market, 
the combination of the 2021 Level 4 lockdowns and civil unrest have created 
both demand and supply issues, with motor manufacturers suspending 
operations and supply chains coming to a halt. The knock-on effects could 
be significant. If manufacturers aren’t building, selling and exporting cars, 
they need fewer people, which leads to greater unemployment and a major 
setback for an industry which contributes 6.7% to GDP,” Reddy explained.

The Q2 VPI showed a dramatic rise in prices of used cars as demand for 
quality used stock surged. While new vehicle finance deals in Q2 increased 
year-on-year by 52%, the number of deals for used vehicles increased by 
70%. Accordingly, the VPI for new vehicles eased to 6.1% in Q2 2021 from 
6.5% in Q2 2020, while the used vehicle VPI rose sharply to 4.9%, from 
1.6% a year ago, and is expected to surpass the new vehicle VPI this year.

The VPI measures the relationship between the increase in vehicle 
pricing for new and used vehicles from a basket of passenger vehicles which 
incorporates 15 top volume manufacturers. The index is created using 
vehicle sales data from across the industry.

The used-to-new vehicle ratio continued to climb, at 2.67 used vehicles 
financed for every new vehicle financed. In all, 35% of used vehicles were 
under two years old, with the number of demo models financed dropping 
from 6% in Q1 2021 to 4% in Q2, which indicates consumers are opting for 
older vehicles as pressure on disposable income increases.

The percentage of cars (both new and used) being financed below 
R200 000, R200 000-R300 000 and over R300 000 saw lower volumes in the 
lowest bracket, and more activity in the over R300 000 bracket. This is due 
to ongoing price increases which have pushed many new vehicles over the 
300K price point. There is also a growing trend of consumers downgrad-
ing from a two-car household and opting for one slightly more expensive 
vehicle, for example, trading two sedans for one SUV. This is expected to 
continue in the upcoming months as vehicle prices increase in real terms.

“While the macro-economic outlook had been improving at the time 
we compiled the report, consumer confidence remains low. We know from 
our wider Consumer Pulse studies (see here) that household finances 
remain under pressure which is impacting consumers’ disposable income. 
We’re seeing the impact of this clearly reflected in the car market, as 
consumers look for more affordable options.”

“Overall, the market has shown signs of recovery from last year, but 
new obstacles await. The next six months will be interesting for the automo-
tive sector as the effects of consumer uncertainty and disrupted supply 
chains will inevitably delay purchases, which will cause dealers to rethink 
their approaches and seek alternative streams of income,” Reddy concluded.

Read the full report here. ■

About the VPI
TransUnion publishes the VPI on a quarterly 
basis. The vehicle risk intelligence company 
calculates the VPI using the monthly sales of 
thousands of dealers nationwide and vehicle 
financing registrations from the major banks 
and vehicle finance houses.

106,312 
VIN numbers

VPI Q2 2021 – RESULTS

New Vehicle Prices
New vehicle price increases continue to trend above inflation.

Used Vehicle Prices
Used vehicle price increase moved closer to 5% and is likely to grow in the coming months. 

15 top volume

Want to learn more? 
Download the full report at 
https://www.transunion.co.za/lp/VPI 

© 2021 TransUnion LLC All Rights Reserved | 21-1697878

manufacturers

Q2 2021 Vehicle Asset Finance Results
The more than R300,000 band remains the highest since 
we started tracking in 2011 — a positive sign going into  
the next quarter, albeit with lower volumes.

6.5% 6.1%

1.6% 4.9%

Vehicle Price Inflation: NEW
New vehicle pricing decreased from 6.5%  
in Q2 2020 to 6.1% in Q2 2021. 

Vehicle Price Inflation: USED
Used vehicle pricing increased from 1.6%  
in Q2 2020 to 4.9% in Q2 2021.

USED-TO-NEW RATIO: 2.67:1

Lenders are financing 2.67 used vehicles for every 1 new vehicle. This ratio looks set  
to continue.    

2.67 USED 1 NEW

TransUnion Vehicle Pricing Index Q2 2021 

28,972 NEW
vehicles financed

77,340 USED
vehicles financed

18 YEARS
going strong

<R200,000 R200,000-R300,000 >R300,000 
29% 28% 43%

Vehicle Pricing Index (VPI) and Consumer Price Index (CPI)
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Latest Lockdowns and Civil Unrest Could 
Stunt Auto Industry Recovery
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Due to the pandemic restrictions, physical 
attendance at the company’s Sales and Marketing 
head office was limited to close family, friends 
and Toyota colleagues, but thanks to technol-
ogy, close to 7 000 from around the globe were 
able to watch the livestream and playback of 
the proceedings.

It was a fitting tribute to a truly remarkable 
captain of industry, as all 14 speakers attested to. 
Andrew Kirby, Dr van Zyl’s successor and current 
President and CEO of Toyota South Africa, was 
personally appointed by the Doc: “I owe my career 
and many opportunities that I have been given to 
Johan. He helped me develop and lead me to where 
I am today. He was without a doubt my mentor and 
confidante and I’m going to miss bouncing ideas 
off him.”

Brand Pretorius recalled that the last time he 
stood at the podium in the Toyota Auditorium 
was 26 years ago when he was still at the helm 
of Toyota; then it was for his own farewell, and 
now it was for farewell of another kind, but a 
far sadder one – saying goodbye to his lifelong 
friend. Interestingly, it was Brand that set Johan 
on the automotive path, having poached him from 
academia: “From the first moment I met him I 
could sense his formidable intellect and integrity. 
I was also impressed with his sense of attitude, 
energy, passion and saw some definitive leadership 
qualities that would lead to greater things. I knew 
we needed him to be part of the Toyota team. In 
1993, we had a vacancy for the Director of Sales 
and Dealer Network. I recruited him and got him 

to join Toyota. He did a brilliant job and I was 
immensely proud of him.”

And true to that prophecy he did scale 
the heights of automotive excellence, landing 
the top spot as President and CEO of Toyota 
Motor Europe (TME) in 2015. His successor, 
Matthew Harrison recounts that he will forever 
remember his leadership and humour. “He 
leaves behind an incredible legacy of his six 
years in Europe. Under his leadership, we grew 
the business to over 1 million sales and Toyota 
became the number-two passenger car brand 
for the first time in our history. We also led 
the market in terms of our electrification mix 
and environmental performance. At the same 
time, we increased our profitability. We will 
also never forget his personal engagement in the 
Brexit negotiations to ensure the best possible 
outcome for Toyota.”

The Minister of Trade, Industry & 
Competition, Ebrahim Patel echoed Harrison’s 
sentiments, highlighting how Johan was instru-
mental in helping to shape the new fit-for-purpose 
APDP: “He saw the opportunities to partner with 
government and to grow local component manu-
facturing. He just had passion for industrialisation. 
By 2019, before the pandemic hit, the industry in 
South Africa had reached record local production 
and export levels – a tribute to his leadership and 
his work.”

What was noteworthy is that despite the fact 
that each speaker touched on a different aspect 
of their time with the Doc, there was one golden 
thread – and that was sheer quality of his human-
ity. Roelf Meyer, summed it up the most appropri-
ately: “Johan had the most unassuming nature – 
his interactions with people from grass-roots level 
to presidents was the same. It was a model on how 
all people should conduct themselves.”

It was therefore fitting that Andrew Kirby 
closed off the event with the announcement 
that in recognition of Dr Van Zyl’s significant 
contribution to the SA motor industry, the 
National Association of Automotive Component 
and Allied Manufacturers (NAACAM) is going 
to set up a memorial education initiative in his 
name – the proceeds from the members will be 
bequeathed to TWIMS (Toyota Wessels Institute 
for Manufacturing Studies) and will be used as 
bursaries for deserving students.

Toyota South Africa is also going to establish a 
Dr Johan van Zyl Scholarship Bursary Endowment 
Fund to further the much-needed education of 
previously-disadvantaged South Africans. In a 
similar vein, Matthew Harrison also announced 
that TME would be establishing a foundation in 
Dr van Zyl’s name to support education and uplift 
young people; a scholarship in the Doc’s name will 
likewise be set up in Israel.

Watch Toyota’s tribute to Dr Johan van Zyl 
here. ■

Toyota 
Bids 

Farewell to 
the Doc

Toyota South Africa bid farewell 
to one of Africa’s business giants, 
Dr Johan van Zyl, during a touching 
celebration of his life and legacy.

Toyota South Africa is also going 
to establish a Dr Johan van Zyl 
Scholarship Bursary Endowment 
Fund to further the much-
needed education of previously-
disadvantaged South Africans.

“He saw the opportunities 
to partner with government 
and to grow local component 
manufacturing. He just had 
passion for industrialisation.”
– Ebrahim Patel, Minister of Trade, 
Industry & Competition 

“The was without a doubt my 
mentor and confidante and I’m 
going to miss bouncing ideas off 
him.” – Andrew Kirby, President 
and CEO of Toyota South Africa

http://www.autolive.co.za
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At the end of July, Daimler Trucks & Buses Southern Africa (DTBSA) collaborated 
with the Gift of the Givers Foundation with a donation of R500 000 in the form 
of food parcels to alleviate the current food shortage crisis. In addition to this, 
Mercedes-Benz South Africa (MBSA) and Mercedes-Benz Financial Services (MBFS) 
invested R1 million, making a total contribution of R1 500 000 towards this humani-
tarian initiative. The combined effort on this initiative followed the recent unrest and 
violence that affected some parts of KwaZulu-Natal and Gauteng communities, and 
will help feed 3 000 families in essence.

Said Michael Dietz, President and CEO of Daimler Trucks & Buses Southern 
Africa: “We are proud to have partnered with a well-established humanitarian-aid 
organisation that is at the forefront of making a difference, restoring hope and 
dignity to the vulnerable.”

“Gift of the Givers Foundation appreciates the generosity by DTBSA at this criti-
cal juncture in our history, when so many of our communities are suffering long-standing hunger, the global pandemic, unemployment and external economic 
factors,” said Dr Imtiaz Sooliman, Chairman and Founder of Gift of the Givers Foundation. “Corporate intervention in such crises is critical as government 
resources are limited given our economic challenges.” ■

To celebrate the medals of South African athletes 
at the Tokyo 2020 Olympic Games and to 
boost the morale of those participating in the 
Paralympic Games, Toyota South Africa Motors 
(TSAM) is rewarding all podium finishers with 
monetary prizes. 

Courtesy of Toyota, athletes who win gold 
medals will be awarded a R100 000 cash incentive, 
while those who bag silver and bronze, receive cash 
prizes of R50 000 and R25 000 respectively.

“It is customary for some nations that send 
their most talented athletes to the Olympic and 
Paralympic Games, to reward their medal-
ists. And, since Toyota South Africa has long 

emphasised its role as a responsible corporate 
citizen, the incentives we have announced are 
simply in line with that commitment,” says 
Leon Theron, Senior Vice President of Sales and 
Marketing at TSAM.

Toyota believes that investing in athletes helps 
to ensure that sport is strategically positioned to 
play its part in both entertainment arena and to 
facilitate social cohesion.

The Olympic Games are done and dusted, 
with South Africa managing a medal tally of 
three – thanks to Tatjana Schoenmaker’s brace 
of silver and gold wins in swimming, as well as 
Bianca Buitendag’s silver in surfing. All eyes are 

now on the Paralympic Games, which started on 
24 August and ends on 5 September 2021.

While TSAM will be cheering for every South 
African Paralympic athlete at the Games, the 
automotive company is particularly proud of its 
brand ambassadors, Tyrone Pillay (shotput) and 
Ntando Mahlangu (track). ■

In July 2011, as part of their extensive and ongoing 
investments in education and youth development, 
Volkswagen Group South Africa (VWSA) started a 
bursary programme that would open doors for the 
children of its employees.

In the 10 years that followed, the Children 
of VW bursary programme has funded quality 
education for 77 learners to attend prestigious 
schools and even universities throughout the 
country. The programme, which selects and sup-
ports top achieving learners, has partnered with 
10 high schools – including Woodridge College, 
Collegiate Girls’ High, Grey High, Riebeek 
College, Muir College and Kearsney College in 
KwaZulu-Natal – to bring new opportunities to 
employees’ children.

Through the programme, the chosen learners 
are then placed with these schools and funded 

through VWSA. Some learners have also received 
support in their tertiary studies. To date, VWSA 
has invested over R18 million in furthering the 
education of the bursary beneficiaries.

The Children of VW programme is only one 
initiative that VWSA manages in the education 
sector. The VW Community Trust has in recent 
years established five literacy centres at schools in 
Kariega, with the aim of ensuring that each learner 
in Kariega is able to read with understanding by 
the end of Grade 3.

“Education and youth development is a 
priority for the Community Trust and for VWSA,” 
said Nonkqubela Maliza, Director for Corporate 
and Government Affairs at VWSA. “We have 
continuously played an active role in empowering 
the youth – whether or not they are children of 
our employees, or children of our communities. 

This milestone is a proud achievement and I look 
forward to many more years of building bright 
futures wherever we can.” ■

Corporate Social Responsibility

DTBSA Donation Supports Disaster Relief Efforts

Toyota to Incentivise Olympic and Paralympic Medalists

10 Years of Educational Support for Children of VWSA Employees

Vernon Naidoo (second from left), VW Community 

Trust manager, and Dr Robert Cisek (third 

from right), VWSA Chairman and Managing 

Director, with some of the Children of VW bursary 

programme recipients for 2021.

http://www.autolive.co.za
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It has been more than a year since the COVID-19 pandemic brought the world 
to a virtual standstill and Tata International Africa had to, at various stages, 
suspend and restart operations in the sub-Saharan region.

Cost-cutting measures to safeguard income and ensure the livelihood of 
staff and their families were prioritised and put in place, however there were 
some unfortunate unintended consequences. Certain programmes had to 
be placed on hold and the company’s 2020 Corporate Social Responsibility 
(CSR) programme was one of the casualties. Business however has now 
stabilised and the company is proud to announce that it is re-establishing its 
CSR programme.

“Since the Tata group was formed more than 150 years ago, it has served 
as the custodian of public good, calibrating its mission to address the world’s 
most urgent needs. Corporate Social Responsibility is in our DNA. As a busi-
ness within the Tata group, Tata International Africa is committed to integrat-
ing environmental, social and ethical principles into the core business and in 
so doing, enhance long-term stakeholder value. The group’s CSR programme 
aims to be relevant to both local and national contexts,” says Len Brand, CEO 
of Tata International Africa.

The tradition of nation and community building within the Tata 
group was started by Jamsetji Tata, the founder of the group Community 
development and environment preservation are just some of the projects 
that the group is involved in. Tata International Africa’s CSR programme 
adds to the commitment and dedication the group has made to uplifting 
and investing in the communities across the world where it maintains 
business operations.

The Tata International Africa CSR 
programme in South Africa for 2021/2022 
consists of the following initiatives:
1. The Tata International Africa 

Scholarship programme: This 
programme awards scholarships to 
worthy post-graduate students from 
the University of the Free State (UFS), 
University of KwaZulu-Natal (UKZN), 
Nelson Mandela University (NMU) and 
University of the Witwatersrand (WITS). 
Almost R2,3 million has been allocated 
to the project by Tata International Africa. The programme supports 
Honours, Masters and PhD students in their respective faculties. More than 
270 scholarships have been awarded across the university partnerships since 
the scholarship programme began.

2. Operation Smile South Africa (OSSA): OSSA is a non-profit medical 
service organisation that provides free cleft lip and cleft palate reconstructive 
surgery. Tata International supports this initiative financially.

3. The Bridging for Life Programme: This programme was created in 2010 
and is managed by the Valued Citizens Initiative (VCI), an NGO founded 
in 2001, intending to develop citizenship education in public schools. It 
is accredited by the Gauteng Department of Higher Education and has 
been supported financially by TATA International Africa for more than 
five years. ■

Corporate Social Responsibility

TATA CSR Programme Back on Track

Len Brand, CEO of Tata 

International Africa.

On 18 July every year Mandela Day is celebrated, paying tribute to a great man 
who believed that good deeds – no matter how small – can make the world 
a better place for everyone. It was in this spirit that Mitsubishi Motors South 
Africa (MMSA), in partnership with South African motoring scribes, made 
donations to selected worthy causes on behalf of #FriendsofMitsubishi.

The initiative formed part of the recent launch activities surrounding the 
Eclipse Cross. Journalist were asked to nominate worthy causes they would 
like to support financially in celebration of Mandela Day. Once the charities 
were identified, they each received a donation of R6 700. The five organisations 
chosen were the NSPCA, The Salvation Army, Jakaranda Children’s Home, the 
Maletsatsi Foundation, and Gift of the Givers.

The NSPCA was founded in 1955 and operates on a national basis 
with a team of dedicated inspectors, who are specialists in their fields. 
“Working to protect animals from neglect and abuse, the organisation has 
improved the lives of tens of thousands of animals through its passion, 
intervention, and commitment to bring about long-term positive change 
for farmed animals, wildlife, research animals, domestics and animals used 
in entertainment and sport,” says Nadine Ferreira, manager of the NSPCA’s 
finance unit.

The work of The Salvation Army in South Africa began in Cape Town 
in 1883. Today, The Salvation Army is represented by nearly 250 churches in 
South Africa, Lesotho, Namibia, the Island of St Helena, and Swaziland.

“The organisation has an outstanding reputation for its outreach to 
the poor and needy in South Africa,” explains Captain Velani Buthelezi. In 
modern times, this is expressed in initiatives to address social ills such as 
deprivation of food and water, lack of shelter, inadequate access to education 
and the exploitation of women and children.

Jakaranda Children’s Home, in Pretoria, has been providing a safe, 
nurturing environment to children, aged three to 18, since 1987. The children 
are mainly placed in the home due to neglect, abandonment, and physical or 
emotional abuse.

“Taking a holistic approach, we provide these children with therapy, 
medical care and an environment where they can feel safe and loved,” Karin 
Berriman says. “The objective is to equip the children with the necessary skills 
they will need to become responsible adults.”

After acting as a place of safety for one or two children at a time for many 
years, the Heins family realised that they could better serve the community 
and children by registering a non-profit organisation that could enlist the 
assistance of the general public for funding. Thus the Maletsatsi Foundation, 
based in Midrand, was born.

At present, The Maletsatsi Foundation consists of three homes – Letśatśi 
House, Nomalanga House and Selmo House. Each has a house mother, who 
is legally responsible for the children, and six babies. These homes serve as an 
interim resting place for children as their cases are finalised.

The Gift of the Givers Foundation is the largest disaster response, non-
governmental organisation of African origin on the African continent. Since 
its inception in 1992, the organisation has been responsible for the delivery 
of life-saving goods and on-the-ground support for innumerable people, 
collectively valued at some R3.2 billion, in more than 43 countries across the 
globe, including South Africa.

“Each of the chosen recipients truly represents the culture of giving and 
caring that lies at the heart of what Mandela Day is all about and we are proud 
to have been able to contribute to them being able to continue with the unself-
ish work they do,” says Nic Campbell, general manager of MMSA. ■

Mitsubishi Joins Hands With Motoring Media to Support Charities
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In a year where the COVID-19 pandemic has negatively impacted the 
vulnerable communities served by Wilderness Foundation Africa (WFA), this 
organisation’s partnership with Volkswagen Group South Africa (VWSA) has 
proved invaluable to its efforts to uplift these communities.

WFA, a non-profit organisation, focuses its efforts on empowering the 
youth through conservation and education. As youth development is a priority 
to VWSA, the company has been proud to support WFA since 2015 by provid-
ing a vehicle to assist them in their important work.

To this end, a new Volkswagen Kombi was handed over to WFA recently, 
which will be used for transport in different youth development programmes. 
These include the Siyazenzela training programme, the Umzi Wethu conserva-
tion programme and the Imbewu wilderness trails, all of which were run in 
2020 and the first half of this year.

During this period, the vehicle support from VWSA has enabled WFA to 
make a difference in the following ways:

 ■ The Youth Development Programme team prioritised the wellbeing of 
communities in Addo, Colchester, Kirkwood and Paterson, by delivering 
a total of 2 503 food parcels to 553 needy households impacted by the 
shutdown of tourism in the Addo area

 ■ WFA ran a humanitarian food relief project through its sister organisation, 
the Wilderness Leadership School in KwaZulu-Natal, distributing 720 food 
hampers to needy families

 ■ The Siyazenzela training programme offered five courses throughout the 
pandemic, focusing on topics such as marine conservation, front of house 
training, and Entrepreneurship Fundamentals. These courses were attended 
by 78 students, of whom 18 have since found employment and 16 have been 
registered for further training

 ■ The Umzi Wethu conservation programme gave eight students the 
opportunity to join the Kariega Game Reserve for 12-month Anti-
Poaching Unit and Community Internships, starting in February 
2021. A previous intake of eight students finished this programme in 
June 2021

 ■ The Imbewu trails project, which is designed to teach participants how 
to be environmentally conscious citizens, was negatively impacted by the 
pandemic. However, by implementing strict COVID-19 protocols and 
shortening the trail offering from three days to one day, WFA was able to 
offer these to a total of 16 students over two occasions in 2021

 ■ WFA offered its Pride trail as part of the Siyazenzela programme, hosting 
five one-day trails in 2020 and 2021 to a total of 76 students

“We remain proud to call ourselves a partner of Wilderness Foundation Africa 
and to be associated with their efforts to empower the youth,” said Nonkqubela 
Maliza, VWSA’s Director for Corporate and Government Affairs. “Through 
this partnership, we want to continue making a difference in those communi-
ties who find hope in the Foundation’s programmes.” ■

VWSA Helps Wilderness Foundation Africa to Uplift Communities

From left: Dr Andrew Muir (Wilderness Foundation Africa), Ntobeko Ngcala 

(Wilderness Foundation Africa) and Vernon Naidoo (VWSA).

The Ford Wildlife Foundation (FWF) is lending a 
supportive hand to the Cape Leopard Trust (CLT) 
and the Endangered Wildlife Trust (EWT), by 
providing Ford Ranger 4×4 Double Cabs to the 
non-profit wildlife conservation organisations for a 
period of two years.

The Rangers enable various FWF supported 
conservation teams to complete their work, which 
often involves travelling long distances and access-
ing remote areas.

The CLT and EWT teams have joined forces in 
a unique project that sees them working together to 
ensure the continued survival of the cape leopards 
and western leopard toads. By working together, 
the two organisations hope to improve awareness 
of two species that are important indicators of 
ecosystem health.

The project, affectionately named a Tale of Two 
Leopards, aims to investigate the presence of both 
the leopard and the leopard toad – an endangered 

amphibian named for its striking resemblance to a 
leopard – in order to ensure their survival, secure 
their habitat and prey base, and promote their 
coexistence with people.

In addition to the Tale of Two Leopards 
projects, the Cape Leopard Trust is currently 
undertaking its largest ever camera survey, the 
first comprehensive such study of the Overberg. 

The camera survey seeks to improve knowledge 
of leopards in the Western Cape through a 
dedicated online app or data portal, which allows 
landowners, conservation NGO’s and local com-
munities to become citizen scientists by reporting 
leopard sightings.

For over 30 years, Ford Motor Company 
of Southern Africa (FMCSA) has actively been 
involved in the conservation of wildlife and 
ecosystems in South Africa and sub-Saharan 
Africa. The Ford Wildlife Foundation (FWF), 
which was established in 2014, continues FMCSA’s 
long-standing support of conservation projects 
in Southern Africa through the provision of 4x4 
Ranger Double Cabs to partner organisations. 
During the two-year loan period, the vehicles 
are monitored and serviced by Ford’s extensive 
dealer network to ensure optimum performance 
and efficiency. ■

Ford Wildlife Foundation Supports Two Different Species
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Chery recently announced the establishment of 
Chery South Africa, a wholly owned subsidiary of 
the industrial powerhouse. This makes South Africa 
the newest member of a global network that stretch-
es across more than 80 countries and regions. From 
its new head office in Bryanston, Johannesburg, 
Chery South Africa will now complete the process 
of appointing the first 30 dealers and preparing 
for the introduction of the first vehicles, which are 
expected in the fourth quarter of 2021.

“For Chery, the South African office holds a 
very special significance. The country welcomed 
our vehicles with open arms in 2007, and we have 
been supporting our customer base of over 15 000 
owners with parts and servicing ever since. Now 
we have the opportunity to enter the market di-
rectly, with a national network of dedicated Chery 
dealers and our completely new range of vehicles,” 
says Tony Liu, Executive Deputy General Manager, 
Chery South Africa.

While the first Chery vehicles for sale will only 
arrive on local shores in late 2021, the company 
has been hard at work testing the vehicles in local 
conditions, recruiting dealers in key areas across 
South Africa and growing its parts storage and 
distribution capabilities beyond that which it used 
to service its existing car parc.

“By entering the market directly, customers 
will be able to experience the best that Chery has 

to offer, both in customer service and in our next-
generation of products,” Liu continues.

Since manufacturing its first vehicle 24 years 
ago, Chery has focused on developing its own core 
technologies, including a range of engines, vehicle 
platforms and safety technology. Today Chery 
is recognised as a global leader on these fronts, 
with over 13 000 technology patents and 5 500 
dedicated research and development specialists 
in five research and development (R&D) centres 
spread across the globe.

Liu explains that after first making its products 
available to importers in South Africa, Chery 
reinvented itself as a technology and design leader 
and the benchmark for customer service, both at 
home in China and elsewhere.

Chery has developed its own suite of technolo-
gies across the entire spectrum of propulsion, 
including electric, internal combustion, hybrid, 
hydrogen and compressed natural gas. It also 
works with world leaders like Aisin, Getrag, Bosch 
and Schaeffler to perfect its technologies and create 
a drivetrain that is true to its brand promise of 
‘Fun to Drive’.

“When we introduce our first models in 
South Africa, customers will be excited to see that 
our focus is not only on the technology under the 
skin, but also in the cabin. Our range of intel-
ligent driving assistance systems is world class, 
and we are a leader in the field of high resolution 
screens and touch- and voice-control technolo-
gies,” says Liu.

While its primary focus will be on establishing 
the true Chery brand in South Africa, the company 
aims to grow its footprint across the continent.

“South Africa is a very important market for 
us. Customers have high expectations, and we want 
to meet and exceed them. Once we have estab-
lished a firm foothold in this market, we will use 
the expertise in the country and its import position 
as a springboard into the rest of the continent,” 
says Liu.

To ensure it meets and exceeds the expecta-
tions of South African motorists, Chery will enter 
the market with an established network of 30 
dealers. These dealers were for their strong track 
record, good reputation and geographical location.

Chery will back these dealers with a large 
parts warehouse, strong mechanical warranty 
and service plan, and a comprehensive 24-hour 
roadside assistance service. Chery is also studying 
the local introduction of its global Chery app, 
available on both iOS and Android, which will 
not only allow owners to monitor their vehicles’ 
health, but connect directly with Chery South 
Africa to book a service or interact with the 
customer service team.

“In 2010, our chairman, Yin Tongyue, shared 
with the world our change from a company that 
was focused on sales, speed and scale to one that 
is fanatical about quality, brand and long-term 
returns. This is most evident in our new range of 
products, and we cannot wait to show them to 
South African customers,” concludes Liu. ■

The company has been hard 
at work testing the vehicles in 
local conditions.

Chery Establishes Fully Owned Affiliate in SA

Chery will enter the South African 
market with an established 
network of 30 dealers.
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The Automobile Association (AA), in collaboration 
with the FIA Region I, has distributed another 
10 000 high-visibility sashes to commuters at vari-
ous taxi ranks in Gauteng as part of its #ISeeYou 
campaign. The campaign, launched in 2017, aims 
to make pedestrians more visible to motorists and 
is part of the AA’s ongoing road safety campaigns.

Funding for the #ISeeYou campaign was 
provided through FIA Region I and its member 
clubs, in conjunction with sister clubs throughout 
sub-Saharan Africa.

According to StatsSA’s National Household 
Travel Survey 2020, about 17.4 million South 
Africans walk to their destination daily. In 
addition, the report also highlights that about 
10.1 million learners walk to their educational 
institution. In total, this represents more than 27 
million vulnerable road users who are pedestrians 
on South African roads daily.

A critical component of the #ISeeYou 
campaign is to urge pedestrians to wear reflective 
sashes which are easier for drivers to see. The 
campaign seeks to provide reflective sashes to as 
many pedestrians as possible.

“Up to 40 per cent of all road deaths on South 
African roads annually are pedestrians and we 
consider initiatives such as the #ISeeYou campaign 
critical to improving road safety, and to reducing 
these horrific numbers. In addition to highlight-
ing the need for greater pedestrian visibility, the 
campaign also seeks to drive increased mutual 
respect between motorists and pedestrians hence 
the name of the campaign: I See You,” says Willem 
Groenewald, CEO of the AA.

To foster this mutual respect, the AA urges 
motorists to focus on the roads they are driving on, 

to watch their speeds in high traffic areas, and to be 
aware of pedestrians wherever they are driving.

According to Groenewald pedestrians face 
many obstacles to safe travel, including wearing 
dark clothing, or being forced to cross busy roads 
because there is no sufficient infrastructure for 
them to cross where it’s safe to do so. “Another big 
danger for pedestrians – especially those who walk 
on dimly lit or unlit roads – is that they are ‘invis-
ible’ to motorists who may only see them when 
it’s too late to avoid hitting them. Our message to 
pedestrians is clear: making yourself more visible 
could save your life,” he says.

As a start to this year’s initiative, high visibility 
sashes were distributed at the Randburg Taxi 
Rank, Bree Street Taxi Rank, Thembisa Taxi Rank, 
Mamelodi Station Taxi Rank, Bloed Street Taxi 
Rank in Pretoria, and Germiston Taxi Rank.

The #ISeeYou campaign is also being run in 
Botswana, Mozambique, Zimbabwe, Namibia, 
Kenya and Rwanda.  In addition to the ‘live’ activa-
tions at taxi ranks, the campaign also features 
print, radio and television advertising to reinforce 
the high visibility messaging. ■

AA Continues to Promote Pedestrian Safety

An innovative intervention launched with public 
TVET colleges in the Eastern Cape is expected to 
revolutionise the output of engineering training 
and boost the pipeline of skills required by South 
Africa’s globally competitive automotive industry.

The intervention will place mechanical and 
electrical engineering TVET students at host 
companies for work integrated learning during 
their studies. It will also see industry experts give 
guest lectures to TVET students, ultimately equip-
ping graduates with the experience that is likely to 
boost their employment prospects and value-add 
to businesses in the province.

The initiative will be implemented by the 
AIDC Eastern Cape as part of High Gear, an initia-
tive managed by IYF in partnership of the National 
Association of Automotive Component and Allied 
Manufacturers (NAACAM) and the Department 
of Higher Education and Training (DHET).

Said Shivani Singh, Commercial Director at 
NAACAM: “High Gear is an initiative to create a 
skills development ecosystem that is coordinated, 
dynamic and responsive to the needs of young peo-
ple and employers in the automotive component 
manufacturing sector. The successful development 
of these skills is critical to achieving the South 
African Automotive Masterplan 2035 objective of 
doubling employment in the value chain.”

High Gear’s work in Eastern Cape, which will 
also expose lecturers to the automotive components 

manufacturing work environment, is funded 
by the United States Agency for International 
Development (USAID) and the Michael & Susan 
Dell Foundation. The UK Government’s Skills 
for Prosperity Programme is funding High Gear 
implementation in KwaZulu-Natal.

Speaking at its launch, AIDC CEO 
Thabo Shenxane said that High Gear’s TVET 
workplace exposure component will be pi-
loted with NATED Level 4-6 and NCV Level 2-4 
engineering lecturers and students at three Eastern 
Cape Midlands College campuses, beginning with 
immediate effect.

“The first phase of the project involves acquir-
ing host companies, but we expect that before the 
fourth quarter of the year, more than 100 learners 
and 15 lecturers will be interacting in a structured 
way with industry.

“The optimisation of TVET education that 
links learners with employers, provides industry 
with a direct opportunity to shape and develop the 
technical and soft skills they need. It also provides 

industry participants with a personal, first-hand 
view of potential employees.’’

According to High Gear’s Programme 
Director, Colin Hagans, TVET staff and students 
will receive workplace exposure, involving short 
visits and periods of observation at manufactur-
ing companies as part of their programme of 
study. This is in addition to workplace-based 
experience, which is typically five to 15 days in a 
real-world workplace.

Once identified and secured, guest lecturers 
will be briefed and prepared by High Gear-
contracted consultants prior to entering TVET 
college classrooms.

Beginning in January 2022 (the next academic 
year), AIDC-EC will transition to serving as the 
lead management intermediary for High Gear 
work-integrated learning (WIL) implementation 
in Eastern Cape, with continued technical support 
from High Gear. As part of this transition, AIDC-
EC will also lead the expansion of the High Gear 
WIL component to TVET students from other 
High Gear partner TVET colleges in the province.

“The project marks a significant turning 
point in the value of TVET engineering courses in 
the region. The effects created by the integration 
of future graduates and employers, will make a 
significant contribution both to the quality of 
output and to our socio-economic development,” 
Shenxane said. ■

Eastern Cape Engineering Students Move Into High Gear

“We expect that before the fourth 
quarter of the year, more than 
100 learners and 15 lecturers will 
be interacting in a structured way 
with industry.”
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Working Wheels

Hyundai Automotive South Africa’s range of 
Cargo models is aimed at businesses want-
ing a small, safe, economical and comfortable 
transport vehicle.

The converted Grand i10 and Atos Cargo 
hatchback models are two of the most versatile 
vehicles in Hyundai’s local range, offering a secure, 
robust compartment of up to 1,2 cubic metres in 
the Grand i10, hooks to hold a cargo net down and 
a strong wire mesh cargo barrier between the cargo 
area and the two front seats. The rear side windows 
are also covered with the strong wire mesh on 
the inside.

Two derivatives are available in the shape of 
the smaller hatchback: the Atos 1.1 Motion Cargo 
(manual) and Atos 1.1 Fluid Cargo (manual). The 
Grand i10 1.0 Motion Cargo (manual) completes 
the range.

The popularity of these vehicles is evident from 
the 350 sales of the first Grand i10 Cargo model, 
supplemented by 50 new Grand i10 Cargo sales 
and 13 of the new Atos Cargo. Furthermore, the 
Fidelity Services Group has acquired 131 Grand i10 
Cargo vehicles, making this well-known provider 
of security services one of the biggest buyers of the 
hatchback cargo-carrier.

“We have identified the need for a small cargo 
transporter, particularly for delivery of smaller 
parcels and goods in a vehicle that keeps it secure 
in a robust cargo hold. The initial conversion of the 
Grand i10 into the Cargo derivative, with the se-
cure hold area in place of the two rear seats, proved 
to be a winner,” says Stanley Anderson, sales 
and operations director of Hyundai Automotive 
South Africa.

“We homologated the Grand i10 Cargo as a 
light commercial vehicle, which created another 
benefit for businesses, because they can claim 
back VAT on their purchase. Following the 
success of the Grand i10, we also homologated the 

slightly smaller Atos 1.1 Cargo as the youngest 
entry to our light commercial vehicle range,” 
Anderson continues.

The Hyundai Cargo models are also a good 
substitute for the half-ton bakkies which were 
popular as a small commercial vehicle, and offer a 
very competitive cost of ownership.

Hyundai prides itself on the reliability and 
sustainability of its commercial vehicles – another 
outstanding feature of the Grand i10 and Atos 
Cargo carriers. Currently, the warranty burn rate 
(the average cost of warranty repairs for the model 
range) for the Grand i10 is R62,26 per unit per 
month, and for the Atos even lower at R48,04 per 
unit per month.

“If those low warranty burn rates – which is 
a good indicator of a model’s reliability – are not 
good enough reason to put your trust in the Atos 
or Grand i10 Cargo, then Hyundai Automotive 
SA’s warranty of 7 years or 200 000 km should do. 
Such a long warranty is even more important for 
a commercial vehicle that works hard every day,” 
says Anderson.

A 998 cc normally aspirated petrol engine is 
used to propel the Grand i10 1.0 Motion Cargo 
with its power going to the front wheels through a 
five-speed manual gearbox. The three-cylinder 
engine delivers peak power of 49 kW at 
5 500 r/min., and maximum torque of 94 Nm is 
reached at 3 500 r/min.

In the Atos Cargo derivatives, a 1 086 cc four-
cylinder normally aspirated petrol engine – also 
linked to a five-speed manual gearbox – drives the 
hatchback through the front wheels. It delivers 
50 kW at its maximum power output, which is 
reached at 5 500 r/min., while the torque peak of 
99 Nm comes at 2 800 r/min.

Both models boast low fuel consumption, 
which helps a business to keep running costs low. 
In the case of the Atos Cargo a best consumption 

figure of 5,7 litres per 100 km was measured in a 
combined test cycle, while the Grand i10 Cargo 
recorded 5,4 litres per 100 km.

A spacious cabin with conveniences such as 
an infotainment centre with a 7-inch screen, air 
conditioner, electrically operated windows, central 
locking, and audio and Bluetooth controls on the 
steering wheel are on the list of comprehensive 
luxury features in the Atos Cargo. The infotain-
ment centre is compatible with a smartphone with 
Apple CarPlay or Android Auto.

The comfortable cloth-covered seats of the 
Atos Cargo will make the long time spent on the 
road in a commercial vehicle easier. In the Grand 
i10 Cargo, the driver can adjust the seat height, and 
central locking, remote keyless entry, a manual air 
conditioner, an infotainment centre with a 6,2-inch 
touch-screen and Apple CarPlay and Android Auto 
compatibility, electrical adjustment for the side 
mirrors and opening of the side windows all form 
part of its convenience features.

Airbags for both driver and passenger take 
care of passive safety in the Grand i10 Cargo 
and in the Atos Fluid Cargo derivative. The Atos 
Motion Cargo comes with an airbag for the 
driver. Both Cargo models have 3-point seatbelts 
with pre-tensioners for driver and passenger. An 
Anti-lock Braking System (ABS), Electronic Brake 
Force Distribution (EBD), and crumple zones 
and side impact protection beams completes the 
safety package.

Roadside assistance for 7 years or 150 000 km 
and a 1-year/15 000 km service plan form part of 
the package. The service interval for both models 
is 15 000 km.

Pricing
 ■ Atos 1.1 Motion Cargo (manual) R179 900
 ■ Atos 1.1 Fluid Cargo (manual) R189  900
 ■ Grand i10 1.0 Motion Cargo (manual) R211 900 ■

Hyundai Cargo Models Tick All the Right Boxes

The rear of the Hyundai Atos Cargo.The Hyundai Grand i10 Cargo.
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Working Wheels

The Women Inspiring Women to Lead in 
Transport initiative (WIWLT), comprising three 
bespoke programmes, is set to have a far-reaching 
impact on not only the transport and logistics 
sectors, but on other key industries.  Championed 
by the Commercial Transport Academy (CTA) 
and supported by the U.S. government through 
the United States Agency for International 
Development (USAID), the programme will see 
almost 1 000 women – 120 professionals, 300 en-
trepreneurs and 495 truck drivers – being trained 
and mentored over a three-year period.

“Greater participation of women within the 
sector is important for diversification, yet the 
last recorded data from StatsSA suggests that 
women only make up around 17.5% of the working 
population,” said Nicci Scott, CTA’s Founder. “Our 
programme provides an opportunity for greater 
community upliftment, as we know that when 
women are developed, empowered, and have access 
to equal employment opportunities, it increases 

diversity and equal payment opportunities.”
Commenting on the idea behind Women 

Inspiring Women to Lead in Transport, Scott 
explained: “We wanted to create a bold programme 
that went beyond the stock standard skills 
programme, to identify areas within the industry 
upon which we could really have a positive impact, 
where we could empower entrepreneurs, inspire 
female professionals to lead from wherever they 
find themselves and to assist women to break down 
barriers and embark on new career and occupation 
choices not usually associated with women.”

To achieve this, the CTA created three 
programmes that are being implemented over the 
course of three years:

 ■ The Run With It Programme will empower 300 
female business by assisting them to develop 
their toolbox of skills, to identify market 
opportunities, be business ready to participate, 
make decisions and take action to build 
sustainable businesses.

 ■ The CTA Excellence Programme that will 
inspire 120 women employed within the various 
transport related industries to lead within their 
organisations, by nurturing their leadership and 
managerial skills.

 ■ The Iron Women Programme will assist 
450 women to break down the barriers and 
overcome the challenges of becoming a 
professional truck driver.

According to Scott the transport industry’s 
support for the programme has been excellent, 
with industry organisations such as Truckers 
for Unity South Africa, the SA Express Parcel 
Association and the Road Freight Association 
actively supporting it. Corporate South Africa has 
also thrown its weight behind the initiative. ■

Women Inspiring Women to Lead 
in Transport Initiative Launched

Ctrack has announced a partnership with 
Commercial Transport Academy (CTA), one of 
the premier providers of high-quality training for 
truck drivers in South Africa.

CTA’s comprehensive driver training equips 
students for a successful start in the transport in-
dustry. Expert instructors provide both the hands-
on training and knowledge needed to properly and 
safely operate a truck. CTA also aims to empower 
women in a competitive industry through compre-
hensive driver learnership programmes.

The driver training courses offered by CTA 
include NQF accredited certificates such as a 
TETA Certificate in Professional Driving and a 
QCTO Certificate in Truck Driving. So high is the 
demand for good quality drivers that completing 

these courses guarantees job placement in the 
industry.

“There is a big demand for properly trained 
truck drivers in South Africa, and the CTA is do-
ing a great job fulfilling this need. Ctrack is proud 
to partner with the CTA, which is not only striving 
to put safe drivers behind the wheels of trucks, but 
are also aiding in the diversification of this sector 
by opening the door for women to become truck 
drivers,” said Hein Jordt, Managing Director of 
Ctrack.

The partnership with CTA will see Ctrack 
install their high-level Solo tracking units, along 
with front and rear dash cams and the behaviour 
indicator (BI) monitor, in the vehicles used as part 
of their training programmes. This will allow for 

more focussed training of drivers as their every 
move can be accessed and analysed, making it easy 
for trainers and drivers themselves to identify areas 
that need more practice.

The Ctrack Iris smartphone application (app) 
allows users to view camera footage for control and 
playback of up to four cameras. In addition, the 
in-cab BI monitor gives drivers real-time feedback 
that encourages them to immediately improve 
their driving style.

“Ctrack believes in the importance of instilling 
good driver behaviour from day one and feel 
that our technology can play a significant role 
in streamlining the training offered by CTA,” 
concluded Jordt. ■

Ctrack Partners with CTA to Train Truck Drivers
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A Look at Tracker Vehicle Crime Statistics 
Since the Company’s Inception

Usually, looking back 25 years can be nostalgic. However, when the focus is 
on vehicle crime, it is unlikely to evoke sentimentality, but can paint a very 
insightful picture. The latest Tracker Vehicle Crime Index reveals vehicle 
crime statistics since the company’s inception 25 years ago, recorded from its 
installed vehicle base and analysed in line with its financial year.

The statistics indicate that the level of vehicle crime was significant in the 
early years of vehicle tracking, with vehicle crime activities affecting 4.5% of 
Tracker’s customer base at the peak in 1999. However, this rate declined as 
vehicle tracking matured and the insurance industry drove an increase in 
subscriptions to vehicle tracking services. The level of vehicle crime has been 
consistent since 2012 at 0.7% of Tracker’s customer base, dropping to 0.6% for 
the past three years.

“As one of the first vehicle tracking companies established in South 
Africa, Tracker was in the trenches,” says Duma Ngcobo, Chief Operating 
Officer at Tracker South Africa. “The early adopters of vehicle tracking 
services would most likely have been those that really needed it. However, 
the confluence of insurance and tracking companies, plus the degree of 
technological innovation from reactive to proactive and then pre-emptive 
vehicle tracking, would have had a positive impact on driving down the rate of 
vehicle crime.”

Nevertheless, the nature of vehicle crime is changing. For the past 
three years, hijacking has been on the rise and is now more prevalent than 
theft. Hijacking attributed a higher percentage of the Tracker vehicle crime 
activities in 2021 when compared to theft, averaging a 54/46% split. This 
is higher than the last time hijacking overtook theft, during 1999 with a 
52/48% split.

“The slant towards hijacking is most likely an opportunistic tactic, with 
a noticeable increase in vehicles being targeted for their loads, particularly 
fast-moving consumable goods. Drivers carrying large amounts of cash are 
also being targeted. South Africans should be wary and remain vigilant at all 
times, especially when returning home from shopping or when goods bought 
online are delivered to their homes. Hijackings are often violent and there are 
instances where a hostage is taken,” says Ngcobo.

“Further techniques include criminals impersonating law enforcements 
officials in order to commit hijackings, a method otherwise known as blue light 
robberies. Criminals also commit vehicle theft using online selling platforms, 
where sellers hand over goods on receipt of a fake payment. Sometimes, crimi-
nals pretend there is something wrong with your vehicle, a method known as 
flagging down. They also take advantage of drivers stopped on the side of the 
road or those picking up hitchhikers.”

The province that has always been at the forefront of vehicle crime is 
Gauteng, clocking an average 64% of the total vehicle crime activities in 25 
years. Yet, for the past three years, Gauteng has attributed a smaller percentage 
of the national vehicle crime activities at an average of 56%. This, as the other 
two dominant provinces, namely KwaZulu-Natal and Western Cape, start 
accounting for more of the national vehicle crime activities. KwaZulu-Natal 
has moved from an average of 16% of the vehicle crime activities to 19% for the 
past three years, while Western Cape has moved from 6% to 9%.

When examining the split between theft and hijacking at provincial level 
for the past year, six provinces experience a greater amount of hijacking than 
theft. The Western Cape has the highest incidence of hijacking compared 
to theft with a 78/22% split. The majority of this vehicle crime occurs in the 
greater Western Cape metropolitan area.

The theft and hijacking split per province is as in the table on the right:
Tracker’s efforts to combat vehicle crime has resulted in a total of 108 164 

vehicle recoveries, 19 695 arrests and 1 048 firearms recovered in the 25 years 
of the company’s operation. ■

Tracker Vehicle Crime Index

Tracker Recovery Statistics
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Vehicle crime trends based on Tracker data from the company’s 
installed vehicle base

25 Years of Vehicle Crime

PROVINCE THEFT HIjACkING

Eastern Cape 40% 60%

Free State 53% 47%

Gauteng 49% 51%

KwaZulu-Natal 49% 51%

Limpopo 38% 62%

Mpumalanga 30% 70%

North West 62% 38%

Northern Cape 57% 43%

Western Cape 22% 78%
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Ford South Africa’s next Esports sim-racing com-
petition launched on August 23. The competition, 
which is free to enter and open to all age groups, 
will be the first time that South African sim-racers 
will be able to represent their country and test their 
mettle against five European countries, all aligned 
to Ford’s established sim-racing division known 
as Team Fordzilla. Prizes from some of the biggest 
gaming brands and partners in Esports and motor-
sport will add to the local and global excitement.

The Team Fordzilla Nations Cup will be Ford 
South Africa’s second event in Esports following 
the first event held last year. It drives the momen-
tum to position Ford as a leading player in the 
exciting world of sim-racing.

“Being able to incorporate sim-racing with 
Ford’s long and proud history in motorsport 
through a variety of accurately-rendered Ford 
racing cars is an exciting new way to build an 
aspirational connection to the Ford product 
family and experience,” says Doreen Mashinini, 
General Manager for Marketing at Ford South 
Africa. “Esports is widely regarded as the fastest 
growing sport in the world. Having South Africa 
represented at an international level as part of the 
Team Fordzilla Nations Cup is testament to the 
popularity of the sport in the country, and we are 
confident that our South African gamers will rise 
to the occasion.”

The entire competition will be held on PC and 
played on the popular Assetto Corsa game. Players 
will need to have a consistent and reliable internet 
connection to compete in the qualifying rounds 
and final race, which will take place on dedicated 
servers for optimal performance.

Between 30 August and 6 September all 
registered South African players will have the op-
portunity to set their fastest lap time – the circuit 
and car will be announced in due course. A virtual 
leader board will display the qualifying runs in 
real-time so that drivers and spectators can keep 
an eye on the action as it unfolds.

Following this qualifying battle, the fastest 20 
sim-racers will be chosen to compete in a single 
race event, against each other, on 12 September. 
This will ultimately decide the top three drivers 
who will also win great sim-racing prizes and go 
on to represent South Africa in the Team Fordzilla 

Nations Cup, scheduled to take place in November 
this year. Local drivers will race against teams of 
three from the UK, Spain, France, Germany and 
Italy in a finale that will be livestreamed around 
the world, and with more amazing prizes up 
for grabs.

Launched at Gamescom 2019, Team Fordzilla 
is Ford’s first-ever Esports team, building on 
Ford’s real-world racing heritage by competing at 
the highest level on the virtual racing stage. “Ford 
is continually exploring digital and real-world 
synergies and is constantly exploring a new 
world of mobility solutions. Gaming could help 
shape how we all get about in future, for busi-
ness or pleasure, as passengers and drivers,” says 
Emmanuel Lubrani, Senior Manager of brand 
communications and content development, Ford 
of Europe.

“Team Fordzilla has competed on some of 
the biggest stages in the world but we’re equally 
excited to host an exclusive event under the Team 
Fordzilla name and include South Africa for the 
first time. Having such a strong and diverse group 
of drivers going up against each other will allow 
Team Fordzilla to ensure that it’s always able to 
compete at the front of the pack all over the world,” 
concludes Lubrani.

To register for the Team Fordzilla Nations 
Cup, click here. ■

While the pandemic put the brakes on traditional sports, global Esports and 
gaming saw an unprecedented and exponential rise in the last year and a half. 
Toyota South Africa established itself as a force in the space in 2020 through 
their highly successful FIFA 21 and WRC 9 Toyota Esports Challenges. This 
year, Toyota is going all in with the launch of its own purpose-built gaming 
platform – The Toyota Gaming Engine (TTGE).

Designed in partnership with African Cyber Gaming League (ACGL), 
TTGE is a hub for pro and amateur Esport players of all skill levels to up 
their game. It will give members the opportunity to be part of a community 
of enthusiasts, compete in challenges, tournaments and events, track their 
progress and earn their way to great prizes in an environment that blurs the 
line between real-world and virtual sport.

By registering an account on TTGE.co.za, players will be able to compete 
on their preferred system (Xbox, PS, PC, mobile or wearable tech) in world-
wide multi- and single-player Esports contests across some of the world’s 
biggest titles. They’ll earn rewards for engaging in the form of Rings that can 
be traded in for a wide range of prizes from partner brands, entry into future 
competitions, unique opportunities to play against (or alongside) their heroes 
and much more.

When they aren’t competing, members will be kept up to date with the 
latest gaming and Esports news, as well as exclusive TTGE content including 
Pro Tips from local experts helping them up their game, highlights from pro 
and celebrity face-offs and live events.

“Gaming is part of a world without borders and gives Toyota the 

opportunity to engage with a younger, more dynamic, audience. It’s a natural 
fit for our brand and we’re excited to be a pioneer in the space,” says Glenn 
Crompton, Vice President Marketing, Toyota South Africa.

Globally, Toyota has revved up its presence in the Esports gaming arena 
too, hosting major championship events with the likes of Gran Turismo Sport, 
as well as maintaining its rich heritage with WRC 9.

TTGE kicked off earlier this month and entries are open WRC 9 Season 
2. Look out for some familiar faces on the grid with the likes of pro sim-racer 
Charl Wilken defending his title, and real-life Toyota Gazoo racers Guy 
Botterill and Giniel de Villiers battling it out for gaming glory.

Head over to TTGE.co.za to sign up. ■

Toyota Shifts the World of Esports into Top Gear

Ford SA Launches Team Fordzilla Nations Cup
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