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TOP-END BRANDS SET RECORDS 
IN PANDEMIC-HIT YEAR

By RogeR HougHton

It may be difficult to understand, but it seems 
some of the world’s iconic, top-end car brands 
fared much better than the volume brands in 2020 
when the world was turned on its head by the 
COVID-19 pandemic.

Porsche, Lamborghini and Bentley, three of 
the iconic brands in the Volkswagen Group, all set 
records during a year in which global vehicle sales 

tumbled 15.2% and here, in South Africa, it was far 
worse, with the market down by 31%.

Porsche not only reported a record revenue of 
28.7 billion euros, surpassing the previous year’s 
figure by more than 100 million euros, but its profit 
before tax of 4.4 billion euros was an increase over 
the 2019 figure. Unit sales were also particularly 
good, with 172 161 cars sold in 2020. This was only 
3% lower than the previous best year, 2019.

The Asia-Pacific, Middle East and Africa 
regions continued to show growth with 121 641 

cars delivered in 2020, which was 4% higher than 
in 2019.

Lamborghini had the most successful 
year in its 58-year history. Sales of 7 430 cars 
worldwide were second only to the 8 250 cars 
delivered in 2019, despite 70 days of produc-
tion stoppage due to the virus. The Urus SUV 
accounted for 59% of Lamborghini sales despite 
several other top-end brands having added 
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SUVs to their ranges or updating 
existing models.

The US remained the top market 
for this famous Italian brand, taking 
2 224 cars, with Germany second 
(607) and China third (604). China is 
looking even stronger in 2021 and is 
expected to move into second place 
by the end of the year. Lamborghini 
already has customer orders which 
will take nine months of planned 
production in 2021.

Meanwhile, Volkswagen’s luxury 
British car maker, Bentley, posted 
record sales of 11 206 cars in 2020. 
This is despite the pandemic, which 
caused the company’s plant to close 
for seven weeks when the initial 
lockdown occurred in the UK and 

then ran at half planned output for a 
subsequent nine weeks.

New Bentley models, particu-
larly the Flying Spur, drove demand 
with sales in China increasing by 
48%. Total sales in 2020 were 2% 
higher than in 2019.

“As we look to the year ahead, 
we remain cautiously optimistic 
as much remains uncertain,” said 
Bentley CEO Adrian Hallmark.

Targeting Climate 
Neutrality by 2030

Not only have these three companies 
performed well in terms of sales 
and their financials, but they are 
also all committed to Volkswagen’s 
programme to lower harmful 
emissions substantially by 2030, 
which is increasing the amount of 

electrification in the various model 
ranges.

Porsche wants to have a CO2 
neutral balance sheet thought the 
entire value chain by 2030. Its three 
manufacturing plants in Germany 
are already carbon neutral and this 
project is well underway at its huge 
supplier base too. The company has 
earmarked more than a billion euros 
for decarbonisation over the next 
10 years.

In 2020 a third of all Porsche 
vehicles delivered in Europe were 
fully or partially electrified, while 
worldwide the share was 17%. 
Porsche plans to have half of all new 
Porsches sold in 2025 fitted with 
an electric motor, and this share is 
expected to rise to more than 80% 
by 2030.

More than 20 000 units of the 
new Taycan, Porsche’s first all-
electric car, were sold last year and 
it garnered 50 international awards, 
including being named “the world’s 
most innovative car”.

Porsche currently employs 
36 000 people and at last week’s an-
nual media conference Oliver Blume, 
Chairman of the Executive Board, 
said that all these employees were 
assured of job security until at least 
2030, despite the difficult market 
conditions prevailing.

It appears the good times will 
keep rolling for these iconic brands 
in 2021 as all three seem confident of 
continuing to do plenty of business 
this year, judged by sales in the first 
two months and orders for the rest of 
the year. ■
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MONTHLY SALES STATISTICS

the growing amount of advertising in AutoLive has made it necessary to relocate the four pages 
of detailed monthly vehicle sales analysis to the website www.autolive.co.za.

CLICK HeRe to access
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Porsche’s three manufacturing plants in Germany are carbon neutral.
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“Vehicle sales in February were more 
encouraging than we had expected for a 
shorter trading month than January. Overall 
dealer sales across all segments increased 
by almost 3 000 units month-on-month. It 
was heartening to see that passenger vehicle 
sales increased by almost 1 500 units and 
light commercial vehicle sales improved by 
close to 2 000 units,” said Mark Dommisse, 
chairperson of the National Automobile 
Dealers’ Association (NADA).

Dommisse was commenting on the fig-
ures released by the newly named naamsa | 
The Automotive Business Council.

“A slow start to the year had been 
expected, as the coronavirus and sluggish 
local economy have had a negative effect 
on consumer and business confidence. But 
February sales figures proved better than 
we, as the dealer body, had anticipated.

“Unfortunately, consumers were hit 
with a double whammy recently with the 
announcement of an upcoming electricity 
hike of 15.6% in April and another big 
increase in the price of fuel in March. These 
are expected to have a negative effect on the 
market going forward. Some new vehicle 
dealers are also experiencing a tough time 
with stock shortages on certain models,” 
added Dommisse.

The current situation with supply is 
due to a global shortage of semiconductors, 
commonly known as computer chips, which 
are used in increasingly greater numbers in 
modern vehicles.

“Chips are not only used exten-
sively in the automotive industry, but in 
smartphones and gaming consoles as well. 
Orders for chips were reduced due to the 

pandemic and 
now the chip 
manufacturers 
are unable to 
catch up on 
the backlog, 
as demand far 
outstrips sup-
ply,” Dommisse 
explained.

“Some 
forecasters see 
the global auto-
motive industry 
losing up to a million vehicles and huge 
amounts of money this year as production is 
reduced. We expect this situation to last as 
long as four months,” he said.

The total South African new vehicle 
market for February was 37 521 vehicles, 
which was 13.3% lower than the 43 296 
units sold in the same month last year. 
Dealers performed well in the retail space 
with an 84.3% share of the total market, 
with rental taking 10%, government 3.4% 
and sales to corporate fleets making up 
for 2.3%.

Exports held up reasonably well, with 
29 582 units shipped, which was only 8% 
below the figure for February 2020, just 
before COVID-19 hit.

“It is encouraging to see the corona-
virus vaccine availability and inoculation 
rate moving up, but there is a long road 
to travel before we can reach the required 
herd immunity which should bring back 
some normality to the way we do business,” 
concluded the NADA chairperson.

naamsa | The Automotive 
Business Council has its Say:

The performance of the new vehicle market 
for the first two months of 2021, compared 
with the pre-COVID-19 first two months 
of 2020, continues to reflect the economic 

Editor’s Note
This weekend we celebrate 
(I use the word very loosely) 
the first anniversary of South 
Africa’s COVID-19 lock-
down. It started as 21 days 
to flatten the curve, and here 
we are, almost 365 days later. 
Although we are now on a 
very relaxed Level 1, we are 
still – in essence – under lockdown. Our comings and goings 
are still restricted to an extent, and with the Easter weekend 
looming, a tightening of regulations is probably on the cards.

Along with large religious gatherings, which were 
banned under the hard lockdown of 2020, traveling was 
also a no-no over the Easter period a year ago. The result 
was that road fatalities over this traditionally deadly 
period on our roads was way down. This year, however, 
interprovincial travel restrictions are no more and many 
South Africans will be heading to holiday destinations. 
This, of course, will mean more vehicles on the road 
and – unfortunately – more accidents.

If you and your loved ones are planning a road trip, there 
are a few steps you can take to stay safe.

The first is to avoid distracted driving. In order to keep 
your eyes on the road, plan your route in advance and add it 
to your vehicle or cell phone GPS. Pre-select your road trip 
playlist and think of ways to keep the kids entertained.

Resist the urge to travel late at night. Your biological clock 
puts you at higher risk of fatigue, visibility is lessened at night 
and the quiet hours tend to attract drivers who may wish to 
avoid authorities. Rather leave after a good night’s rest.

You might be recovering from an illness or be tempted to 
take painkillers after hours behind the wheel, but go easy on 
medication. Some of these cause fatigue and impaired driv-
ing, so rather get someone else to drive if you are medicated. 
And speaking of impaired driving, it goes without saying that 
driving under the influence of alcohol is not on.

To combat fatigue, make sure that you stop every two 
hours for at least 15 minutes. If you have a co-driver alternate 
driving shifts every two hours. Despite all these precautions, 
you may still feel fatigued, at which point you should take a 
break from driving and select a way to revive yourself that 
works best for you. 

Finally, ensure that your vehicle is in tip-top shape before 
you set off on your trip. Check the tyre pressure and condi-
tion, windscreen wipers, lights and battery and if your vehicle 
is due for a service, try to have it done beforehand.

Unfortunately it’s true that no matter how prepared, 
aware and cautious you are, accidents will happen. However, if 
everyone sticks to the rules of the road, obeys the law and does 
all they can to ensure that their vehicles and its occupants are 
as safe as possible, we can curb the Easter weekend carnage.

Please be safe and enjoy the Easter break.

Liana Reiners,
Editor
liana@autolive.co.za
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The current situation with 
supply is due to a global 
shortage of semiconductors 
used in increasingly greater 
numbers in modern vehicles.

Mark Dommisse, 
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of the National 

Automobile Dealers’ 

Association (NADA).
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and social challenges in South Africa considering that the country’s 
economy was already in a recession before the outbreak of the global 
health pandemic.

Although a rebound in the new vehicle market is anticipated 
from March 2021 onwards, compared to the low-base-affected 
COVID-19 corresponding months in 2020, it is likely that both busi-
ness and consumer confidence will remain subdued over the balance 
of the year.

Naamsa welcomes the February 2021 Budget tax relief announce-
ments for individual taxpayers, which will reduce the tax burden 
on mainly the lower and middle-income households, as well as the 
corporate income tax rate, which was lowered to 27% for companies. 
These measures, along with the current low interest rates, low inflation 
environment, as well as the roll-out of the vaccine in South Africa will 
aim to support the new vehicle market over the short to medium term, 
despite other above cost of living increases such as the hefty rise in the 
price of electricity over 15% this year.

Vehicle export numbers continue to gain upward momentum and 
will be supported by the rebound in global economic growth projected 
for 2021, spurred by mass vaccination campaigns in various countries 
to taper the COVID-19 pandemic. An improvement in the economic 
climate of the South African automotive industry’s main trading part-
ners will stimulate demand for higher vehicle sales, and subsequently, 
will result in increased vehicle exports of South African manufactured 
vehicles to those countries.

WesBank’s View

February 2020 was the last normalised sales month before lockdown 
regulations sent the motor industry spinning. Back then, the market 
declined just 0,7% against the same month in 2019, compared to the 
13,3% decline in sales experienced this February. Relatively, that repre-
sents some form of stability this year compared to January’s decline of 
13,9%. According to naamsa | The Automotive Business Council, the 
market sold 37 521 units during the month.

“Interestingly, the correlation between market activity for 
WesBank between February 2020 and February 2021 is uncanny 
in its similarity,” said Lebo Gaoaketse, Head of Marketing and 
Communication at WesBank Vehicle and Asset Finance. “Were it not 
for the seismic shift that came to bear in March last year, any market 
commentator would have been forgiven for ignoring its normality.”

WesBank made its highly anticipated market forecast for the year 
a few weeks ago, calling the market down 15,8% in normalised terms 
this year. In effect, that would represent a 12% growth compared to 
last year off the back of the lack of sales during the initial lockdown 
and the slow recovery for the remainder of last year. “These figures 
will begin to make more sense from March, but will equally present 
a skewed picture given the interrupted sales picture of last year,” 
said Gaoaketse.

The WesBank executive continued by saying that with consumers 
better adapted to the pandemic and living rhythm in the country 
nowadays, low interest rates continuing to assist indebtedness, and 
economic sectors slowly returning to more regular operations, there is 
much to be hopeful about for the South African motor industry.

The return today to Level 1 lockdown regulations will once again 
help stimulate economic recovery. “While we should expect varying 
degrees of restrictions during the year as government manages the 
inevitable waves of the pandemic, the new vehicle market needs to 
gain momentum in its own recovery and capture the demands of 
slowly normalising replacement cycles,” Gaoaketse concluded. ■

 continued from previous page
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Monthly automotive news to and from Africa

Year-to-date exports of built-up vehicles from South Africa into the rest of 
Africa fell 10.7% after two months of the year. A total of 2 671 units were 
shipped in January and February 2021 compared to 2 990 in this period a 
year previously, which was, in turn, a fall of 20% on the figure for the first two 
months of 2019.

Nissan, which did not have such a great 2020, has recovered this year and 
with 755 vehicles exported was the YTD leader, 19 units ahead of Toyota. Isuzu 
was in a customary third place with 636 exported units. Ford was next on 257 
and then followed Volkswagen, on 90 units, all of which went to the island 
of Reunion.

There was a surprise in the identity of the most popular destination for SA 
exports. It was Zimbabwe, which, according to media reports, is in dire straits 
economically. Nevertheless, the country found the buyers and foreign exchange 
to import 478 vehicles from its neighbour. Next best was Kenya, which took 413 
units. It was followed by Benin, which imported 253 vehicles – all Nissans, and 

then came Mozambique (222), Ivory Coast 
(168), Ghana (124), Malawi (123), Mauritius 
(123), Tanzania (122), Uganda (118), 
Reunion (113) and Zambia (also 113).

Total exports in February 2021 
amounted to 1 724 units, which was 8.7% 
below the figure for February last year.

The top three exporters in February – Toyota (473), Nissan (440) and Isuzu 
(403) – were closely grouped. Next best were Ford (220) and Volkswagen (90). 
Only seven manufacturers or importers managed to find markets for their 
vehicles from SA in the rest of Africa in February.

Zimbabwe was the most popular destination in February, taking 293 units. 
The only other countries to take more than 100 vehicles from SA in February 
were: Kenya (204), Benin (165), Mozambique (147), Ghana (124) and the Ivory 
Coast (103). ■

SA Built-Up Exports into Africa 10.7% Down After Two Months

naamsa recently confirmed that it will no longer use the National Association 
of Automobile Manufacturers of South Africa in its naming conventions 
because the association now represents a wider community of stakeholders 
across the automotive value chain. Traditionally, the organisation primarily 
represented the interests of local vehicle manufacturers.

“Our mandate has since evolved to include not only manufacturing OEMs, 
but also retailing OEMs and heavy commercial vehicle OEMs in South Africa,” 
explained naamsa CEO Mikel Mabasa. “We have an extended mandate, and 
our mission is to actively and responsibly promote, represent, advance and 
protect all our members’ collective and non-competitive interests across the 
automotive value chain.

“naamsa plays an indispensable transformative role, and through all 
our members, we contribute to the sustainable development of the country’s 
productive economy, we add value to the automotive industry stakeholders and 

create prosperity for the people of South Africa.
“Our strategic evolution is particularly 

important to our work and to the growth and 
development of our sector. We are convinced that 
the automotive industry is going to change faster 
in the next 10 years than it has in the last 100 
years. Since the beginning of this year, we have 
invited other like-minded companies who have an 
interest in the automotive industry to join naamsa 
as associate members so that they can directly influence the transformative 
direction we have set for ourselves.

“It is this reason that naamsa will, in future, be referred to as naamsa | 
the Automotive Business Council and no longer the National Association of 
Automobile Manufacturers of South Africa,” concluded Mabasa. ■

naamsa morphs into naamsa | The Automotive Business Council

Mikel Mabasa, 

naamsa CEO.

Mitsubishi Motors has expanded its footprint in 
Africa with the opening of a new dealership in the 
capital of Botswana.

The brand was previously represented in 
that country by a service centre, which has now 
become a fully fledged sales and service outlet 
for both new and used Mitsubishi vehicles.

“BB Motors, run by the Bhamjee family, ap-
proached Mitsubishi Motors South Africa – as the 
African representative of the brand – towards the 
end of 2020 for the rights to upgrade its existing 
Mitsubishi Motors Service Centre to a dealership,” 
explained Nic Campbell, General Manager of 
Mitsubishi Motors South Africa (MMSA).

The new facility, known as Mitsubishi Motors 
Gaborone, is owned and managed by the BB 
Motors group and includes a showroom for new 
vehicle sales, as well as a comprehensive workshop.

The Bhamjee family, owners of BB Motors, 

have been in the motor industry for over 40 
years and Zain Bhamjee will take up the role as 
Dealer Principal.

“We believe in the importance of an honest 
relationship with our customers, and it is on 
this value that we have built our brand. We will 
always be open and honest about our products and 
services,” Bhamjee commented.

The team is extremely excited about the new 
dealership after gaining valuable experience run-
ning the service centre over the past few years. “We 
are proud to be able to offer all new models – from 
the Eclipse Cross, ASX and Outlander to the Triton 
and Pajero Sport to customers in Botswana,” 
boasted Sales Manager Nelson Moremedi. “We 
are confident that we will sell four or more new 
vehicles per month from the start and will offer a 
wide range of used Mitsubishi vehicles as well.”

According to Campbell MMSA does not have a 

share in the Botswana dealership. “MMSA has 58 
dealerships and service centres in Southern Africa and 
assists with dealerships or service centres in Namibia, 
Botswana, Zimbabwe, Mozambique and Swaziland. 
Lesotho is served by the Ladybrand branch. We are 
also represented in Malawi and Zambia.”

MMSA also operates a Mitsubishi service 
centre, Mitsubishi Motors Molapo, in Tlokweng 
Road, Gaborone. This means that Mitsubishi 
owners and prospective buyers now have access 
to almost 60 dealers and service centres across 
Southern Africa. ■

Mitsubishi Opens a Fully Fledged Dealership in Gaborone
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City streets, urban scenes and everywhere in between.
The new KIA Picanto X-Line crossover design is 쏾 t for city life or a weekend getaway, 
and with an unlimited kilometre 5-year warranty, a standard service plan and 쏾 ve
years’ worth of roadside assistance, you can get in and go here, there, or anywhere
your heart desires. 

Test drive the new Picanto X-Line now. Visit Kia.co.za.
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Awards & Accolades

Suzuki Auto South Africa continues to astound the 
local industry and its commentators as it builds 
on its reputation of being the country’s fastest 
growing automotive brand virtually every month. 
In February it not only broke a four-month-old 
sales record, but also delivered its 100 000th vehicle 
and launched an important new product, the 
Vitara Brezza.

Suzuki ended February, traditionally a strong, 
but short sales month, with total sales of 2 142 
units. These are the highest sales figures for the 
brand since Suzuki entered the South African 
market in 2008 and a mere four months since 
Suzuki broke through the 2 000-barrier for the first 
time ever.

The new sales record was a substantial 110 
units more than its previous record, set in October 
last year, and it pushed Suzuki’s market share to a 
new high of 5.7% of the overall market, and 8.6% 
market share of the passenger vehicle segment.

Suzuki’s new sales record holds special 
significance for its dealer network as well. Naamsa 
reports that 1 626 units or nearly 70% of its sales 
were made by Suzuki dealers, setting a new sales 
record for the brand’s 71 dealers. The new dealer 

record is 10% higher than anything the network 
had achieved prior to February 2021 and it comes 
in the same month that the company sold its 
100 000th car. This car, a Suzuki Swift 1.2 GLX, was 
sold by the team at Suzuki Durban on 2 February.

The 100 000-milestone also signals the 

increasing momentum of Suzuki’s sales. After 
entering the market in 2008, Suzuki took two years 
to reach 10 000 sales. It sold its 50 000th vehicle 
in 2017, nine years after entering the market, but 
it only took three-and-a-half years to notch up 
another 50 000 sales. ■

Suzuki Keeps Sales on the Boil and Sets New Record

Suzuki sold its 100 000th car in South Africa, a Swift 1.2 GLX, in February.

Earlier this month the all-new Toyota Yaris was 
named the 2021 European Car of Year.

Selected by a jury of 59 automotive journal-
ists from across Europe, the fourth-generation 
Yaris receives the award 21 years after the first 
generation model was given the honour in 

2000. Since then, Yaris has been consistently 
recognised by the Car of Year judges, with 
each new generation of the car making the 
award’s shortlist.

This year the jury praised Yaris’s hybrid 
electric technology for its smooth driving, low 

emissions and accessible price point, illustrating 
why more than 80 per cent of European Yaris 
customers choose the hybrid powertrain. In the 
UK, Yaris is an all-hybrid model range.

The Yaris was also recognised for its design, 
dynamic performance and class-leading safety. 
Furthermore, the jury particularly appreciated 
Toyota’s success in re-igniting passion for the hot 
hatch market across Europe with the launch of the 
GR Yaris.

While the fourth generation (European) Yaris 
is not currently available in South Africa, the GR 
Yaris will join the local line-up in June this year. 
The GR-variant builds upon the core competen-
cies of this award winning hatchback and offers 
a nostalgic throwback to the adrenaline-infused 
turbo AWD cars of the 90’s.

The 2021 European Car of the Year award 
comes just a few days after new Yaris became 
the best-selling car in Europe for the first time, 
a clear sign that customers agree with the jury’s 
opinion. Toyota has won the European Car of the 
Year award three times: the first generation Yaris 
in 2000; the second generation Prius in 2005; and 
now the fourth generation Yaris in 2021. ■

Yaris Crowned as European Car of the Year
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The Land Rover Defender has won the overall 
Women’s World Car of the Year accolade for 2021.

To reach this result, the jurors – 50 female 
motoring experts from 38 countries and five 
continents – tested dozens of models and evaluated 
each of them. South Africa was represented by 
motoring journalist Charleen Clarke.

Nine vehicles reached the final, each of them 
winners in their respective categories, and all of 
them worthy candidates for the highest trophy. The 
finalists were:

 ■ Best Urban Car – Peugeot 208
 ■ Best Family CR – Skoda Octavia
 ■ Best Luxury CR – Lexus LC 500 Cabrio
 ■ Best Performance Car – Ferrari F8 Spider
 ■ Best Urban SUV – Peugeot 2008
 ■ Best Medium SUV – Land Rover Defender
 ■ Best Large SUV – Kia Sorento
 ■ Best 4×4 & Pick-Up – Ford F-150
 ■ Best EV – Honda e

After a vote in which different aspects such as 
safety, performance, comfort, technology and 
value for money were taken into account, the 
specialists gave the absolute victory to the Land 
Rover Defender.

Deciding on an overall winner was the most 
difficult part of the judging process because the 
finalists were the winners of each segment. “As 
such, they are all excellent vehicles,” said Marta 
Garcia, Executive President of the Women’s World 
Car of the Year.

She explained that the Women’s World Car 
of the Year is the only jury in the world made up 
entirely of women motoring journalists. “This gives 
it enormous value because its decisions represent 

the liking and preferences of millions of women 
drivers around the globe. But cars have no gender 
and are not subject to stereotypes, so the winners 
of these awards are, quite simply, the best cars in 
the world. And this year’s top winner is the Land 
Rover Defender,” she commented.

Women’s World Car of the Year was created by 
New Zealand motoring journalist, Sandy Myhre, 
in 2009. She is currently Honorary President. The 
voting was verified by Grant Thornton, from its of-
fice in Auckland, New Zealand. The firm has been 
certifying the results of the Women’s World Car of 
the Year since its inception in 2009. ■

C2 Technologies Group has expertise in the motor and 
motor related industries including providing a range of services

Visit www.c2group.co.za for information

The Women’s World Car of the 
Year is the only jury in the world 
made up entirely of women 
motoring journalists. This gives 
it enormous value because its 
decisions represent the liking 
and preferences of millions 
of women drivers around 
the globe.

Awards & Accolades

Defender Wins 2021 Women’s 
World Car of the Year
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Martin Buday has officially taken over the reins 
as managing director of Continental Tyre South 
Africa (CTSA), bringing almost two decades 
of experience in the tyre industry, and the last 
14 years with Continental in various roles in 
Europe, the Middle East and Africa.

Buday stepped into the position in 2020, 
replacing Shaun Uys who took up a new assign-
ment with Continental Tire in the United States. 
However, due to the COVID-19 pandemic and 
resultant restrictions on international travel, 
Buday was forced to work remotely from the 
Czech Republic, where he previously served as 
General Market Manager and MD for the Czech 
and Slovak markets.

Now on South African soil, Buday is ready 
to lead the South African operation, which 
includes Continental’s only tyre manufacturing 
facility on the African continent, producing 
tyres for domestic sales, along with exports to 
the Americas, the Asia Pacific region, as well 
as Europe, the Middle East and Africa. As the 
only tyre company that supplies seven of the 
major vehicle manufacturers in South Africa, 
Continental Tyre SA plays an important role in 
the local automotive industry.

Buday has spent his entire working career 
in the tyre industry. His association with 
Continental started in 2007 when the tyre 
manufacturing giant took over Matador, one of 
the last independent tyre producers in Europe. 
Buday had been employed by Matador since his 
graduation in 2002, having held several positions 
in marketing and sales over the years.

Buday’s decision to join the South African 
entity was made in February 2020, mere weeks 

before the pan-
demic effectively 
brought the world 
to a standstill.

“I’m very happy 
to finally be in 
South Africa, and I 
want to use this op-
portunity to thank 
my colleagues 
from the executive 
management team 
for steering the organisation.” Buday stated. 
“Despite the products being the same around 
the world, this is a new market for me, and I 
have to admit that still I need to gain a better 
understanding of the market environment. 
However, it’s already clear that the South African 
team is committed and has established a strong 
presence in the original equipment market and 
the replacement market.

“Now we need to focus on the long-term 
sustainability of our business and operations in 
South Africa, capitalising on our strengths, im-
proving where and how we can, and exploiting 
all growth opportunities. We need to ensure that 
we make full use of the opportunities provided 
by Continental’s Vision 2030 strategy.”

Vision 2030 is focused on the systematic 
customer-centric alignment of the Continental 
Tires business area and related activities. In 
addition, the Tires business area is targeting 
further profitable growth and, in a fast-changing 
market environment, aiming to set itself apart 
from the competition in respect of sustainability, 
and through digital solutions. ■

According to a 
recent company 
statement, Suzuki 
Motor’s 91-year-
old chairman, 
Osamu Suzuki, 
is stepping down 
after leading 
an automaker 
for longer than 
anyone else in 
the industry.

Suzuki, who was the Japanese automaker’s 
CEO for 22 years and then chairman for another 
two decades, will step down from his current role 
following a shareholders meeting in June. He will 
remain as a senior adviser.

With almost half a century at the helm, Suzuki is 
widely credited with turning the automaker into 
what it is today: one of the largest small-vehicle 
manufacturers in the world. Instead of tackling 
Japan’s biggest auto giants like Toyota head on, 
Suzuki worked to grow the company by finding 
new markets around the world for its compact 
automobiles, building a dominant share in India 
during his first of two terms as president from 1978 
to 2000.

Suzuki ceded his title of president to his son 
Toshihiro Suzuki in 2015. ■

Nissan Motor Co. Ltd has announced 
Guillaume Cartier as its new Chairperson 
for the Africa, Middle East, India, Europe and 
Oceania (AMIEO) region.

Effective April 1st, Cartier will lead all Nissan 
operations in the region, which covers more than 
140 markets across four continents with a popula-
tion of around 3.8 billion people, representing 
more than 30% of global vehicle sales.

Currently Vice-Chairperson of the AMIEO 
region and AMI President, Cartier first joined 
Nissan in 1995 as after-sales manager and went on 
to hold a number of senior management positions 
in the Alliance, including AMI Chairperson, head 

of the Global Datsun Business Unit, Executive 
Officer and Senior Vice President for Mitsubishi 
Motors, and Senior Vice President for Sales and 
Marketing in Europe. 

Cartier will replace Gianluca De Ficchy, who 
served for three years as Chairperson of Nissan 
Europe and most recently of the expanded AMIEO 
region. De Ficchy takes on a new senior role within 
the Alliance. 

In turn, Cartier will be replaced as AMIEO 
Region Senior Vice President for Sales & Marketing 
by Leon Dorssers, also effective from April 1st. 
Currently based at Global Headquarters in Japan 
as Senior Vice President for Global Sales, Product 

Marketing and Customer Quality & Dealer 
Network Development, Dorssers joined Nissan 
as a graduate trainee in 1992 and has since held 
multiple sales and marketing functions in country, 
regional and global leadership positions. ■

People

Guillaume Cartier.

Changes at Nissan Announced

CTSA Introduces New MD

Martin Buday.

Suzuki Chairman 
to Retire

Osamu Suzuki.

Leon Dorssers.

Osamu Suzuki will remain as a 
senior adviser.
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World’s Top 10 Vehicle 
Sellers in 2020

As reported in the February edition of AutoLive, 
Toyota returned to the top of the global best-seller 
list for the first time since 2015, displacing the 
Volkswagen Group. Toyota reported 9.53 million 
vehicles with VW close behind with 9.31 million. 
Then came a fair gap to the Renault-Nissan-
Mitsubishi Alliance with 7.83 million.

The next rankings were filled by 4, General 
Motors (6.83m); 5, Hyundai (6.36m); 6, Stellantis 
(6.21m); 7, Honda (4.41m); 8, Ford (4.19m); 
9, Daimler (2.53m); 10, Suzuki (2.45m).

This breakdown already includes Stellantis, 
which is the total for the grouping of Peugeot/
Citroën (PSA) and Fiat Chrysler Automobile 
(FACT), which was only formed officially in early 
2021. The former FCA brands contributed 59% 
to the combined total, with PSA’s contribution 
coming mainly from sales in Europe. Both groups 
struggled for sales in China, which is now a vital 
market for global growth.

Stellantis would have been fourth in 2019 with 
a combined sales total of PSA and FCA 7.9 million.

All the brands that now make up Stellantis 
decreased in 2020, with the breakdown of the 
brands showing how crucial Jeep, Peugeot and 
Fiat are for the future of this newly merged entity, 
which now has 13 brands in its stable, and only the 
three aforementioned brands each selling more 
than one million vehicles a year. ■

Kia Reveals its First 
Dedicated EV

Kia Corporation recently revealed the first official 
images of the EV6, its first dedicated battery 
electric vehicle (BEV) built on the company’s new 
EV platform (Electric-Global Modular Platform, 
or E-GMP).

EV6 is also the first of Kia’s next-generation 
BEVs to be developed under a new design 
philosophy that embodies Kia’s shifting focus 
towards electrification.

As part of the company’s brand transition, 
Kia’s new dedicated battery electric vehicles 
will be named according to a new naming 
strategy. The new approach brings simplicity and 
consistency to Kia’s EV nomenclature across all 
global markets.

All of Kia’s new dedicated BEVs will start with 
the prefix ‘EV’ which makes it easy for consumers 
to understand which of Kia’s products are fully 
electric. This is followed by a number which cor-
responds to the car’s position in the line-up.

Designed and engineered to embody Kia’s 
new brand slogan, ‘Movement that inspires’, the 
EV6 will make its world premiere during the first 
quarter of 2021.

Click here to see and hear more about 
the EV6. ■

Business Confidence 
Slips in Q1

South Africa’s business confidence indicator 
slipped in the first three months of 2021 after 
recovering towards the end of 2020. The Rand 
Merchant Bank (RMB) Business Confidence 
Index, compiled by the Bureau for Economic 
Research, fell to 35 points in the first quarter 
from 40 points in the last quarter of 2020. 
The survey was made up with input from 
1 300 businesspeople. ■

Mini Tops Dealer Service 
Survey in US

Mini caused a major surprise when it took top spot 
in the 2021 JD Power survey of dealer service in 
the first three years of ownership of a new car in 
the US. Mini was only 7th in the 2020 survey after 
having been in the top three from 2015.

Dealers were rated in terms of service satisfac-
tion and service quality out of a maximum of 
1 000 points.

Mini was followed by Buick, Mitsubishi, 
GMC, Kia, Nissan, Chevrolet, Honda, Toyota and 

Subaru, all above the segment average. Then came, 
Mazda, Hyundai, Ford, Dodge, Volkswagen, Jeep, 
Chrysler and Ram.

Porsche regained top position from Lexus 
among the luxury brands. They were followed by 
Infiniti, Cadillac, Lincoln, all above the segment 
average. Below average were Acura (Honda’s 
luxury brand), Mercedes-Benz, BMW, Genesis 
(Hyundai’s luxury brand), Audi, Jaguar, Land 
Rover and Alfa Romeo.

It was interesting to note that owners of 
electric vehicles were less satisfied with dealer 
service, both in terms of owner satisfaction and 
quality, than owners of cars powered by internal 
combustion engines. ■

Lexus Back on Top in 
US Reliability Survey

Lexus returned to the top of the annual JD Power 
vehicle reliability survey in the US, with Porsche 
second and last year’s top performer, Kia, dropping 
to third spot. This trio was followed by Toyota, 
Buick, Cadillac, Hyundai, Genesis, Lincoln 
and Acura

This survey was based on feedback from 
33 251 original owners of 2018 model cars that 
had driven them for the past three years. Ratings 
are based on problems per 100 vehicles in the 
past 12 months. The bottom five out of the 28 
brands surveyed were: Volkswagen (23rd after 
being sixth in last year’s survey), Chrysler, Jaguar, 
Alfa Romeo and Land Rover. Tesla fared even 
worse but was not ranked officially as it did not 
conform to the requirements of the survey as JD 
Power was not allowed to access owners in several 
US states. ■

Mazda Voted Best Brand in 
US Consumer Reports

Mazda took top place in the 2021 Consumer 
Reports in the US, ahead of BMW and Subaru. 
Porsche, which was the top-rated brand in this 
survey last year, dropped to fourth. It was followed 
by Honda, Lexus, Toyota, Chrysler, Buick and 
Hyundai, making the top 10 out of 32 brands 
surveyed. Alfa Romeo was last, five places below its 
ranking last year, while Tesla also fell five places, 
going down to 16.

Brands need to score well in road tests, 
predicted reliability, owner satisfaction and safety 
to earn a recommendation in this survey of new 
models launched during the past 12 months.

Snippets
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For the first time Consumer Reports gave their 
Green Choices and there were four: Toyota Prius 
(a Top Pick in Consumer Reports for 18 straight 
years), Toyota Corolla and Camry Hybrids and the 
Tesla Model 3. ■

Goodyear Tests 
Intelligent Tyres

The Goodyear Tyre & Rubber Company and Dutch 
research organisation TNO are collaborating on a 
demonstration vehicle that will test the implica-
tions of connected tyres talking to the vehicle’s 
control system, most specifically the anti-lock 
brake system (ABS).

By connecting Goodyear’s intelligent tyres 
with a vehicle’s ABS system, braking perfor-
mance can be optimised for the situation and 
tyre state while helping with the steerability 
of the vehicle. Previous studies by Goodyear 
indicate that integration of these two compo-
nents can reduce the stopping distance loss by 
about 30%.

The study will look for more meaningful 
integration with the intent to optimise braking 
distance when considering tyre operating and 
road-surface conditions. Both companies are 
focused on maximising potential safety and 
sustainability implications and expect to share 
results in early 2022.

“There is a tremendous opportunity when 
you consider the information the tyre can convey 

to the vehicle in a connected environment,” said 
Chris Queen, Goodyear senior director, innovation 
technology. “TNO has a like-minded commitment 
to a better future, and we are excited to advance 
this demonstration to see how we can continue to 
improve vehicle performance.”

“TNO is focused on increasing the safety, ef-
ficiency and sustainability of traffic and transport 
and this collaboration is designed on saving 
every centimetre possible of braking distance,” 
said Ellen Lastdrager Managing Director of the 
TNO Traffic and Transport Department. “We 
feel strongly that we can help reduce accidents 
and save lives as we better integrate tyres and 
braking systems.”

Connected tyres are the only part of a vehicle 
that touches the road, and that critical position 
allows tyres to feedback information providing 
actionable information to the vehicle. As mobility 
evolves and vehicles and cities become smarter, 
Goodyear’s intelligent tyres aim to transform the 
way we drive. ■

MSA and SYMC Contract 
Reaches Natural End

The multi-year agreement between Mahindra 
South Africa (MSA) and the SsangYong Motor 
Company (SYMC) has ended, which means that 
MSA will no longer act as the distributor for SYMC 
from 28 February 2021.

When SsangYong withdrew from the country 
four years ago, MSA took over full responsibility 
for the brand and its vehicles in South Africa. 
MSA has maintained a comprehensive parts 
catalogue in South Africa and honoured all 
customer obligations.

MSA will continue to honour any remaining 
SsangYong vehicle warranties and service plans, 
provided they fall within the contractual param-
eters. At the same time, it will make any remaining 
parts and components available to any servicing 
dealer, without carrying any legal responsibility on 
behalf of the Korean brand. ■

First All-electric Volvo 
on its Way to SA

The Volvo XC40 Recharge Pure Electric – the first 
all-electric car from the Swedish luxury brand – 
will be launched in South Africa in the second half 
of 2021.

According to Greg Maruszewski, Managing 
Director at Volvo Car South Africa, the XC40 
Recharge Pure Electric is capable of travelling more 
than 400 km on a single charge. “It can be charged 
to 80 per cent of its battery capacity in as little as 40 
minutes using a fast charger,” he revealed.

The XC40 Recharge will deliver a brisk 
performance, with its twin electric motors 
producing 304 kW (408 hp) of power and 660 Nm 
of torque to deliver a 0–100 km/h time of just 4.9 
seconds. Owners will be able to charge the vehicle 
at a dealership, at home or at one of the ever-
growing network of public charging stations. Volvo 
Car South Africa is also rolling out an extensive 
network of charging stations at its dealerships and, 
by the end of 2021, each Volvo dealership will have 
a charging station.

The XC40 is the first of five fully electric cars to 
be launched by the Swedish company over the next 
five years. “Volvo Cars will launch a fully electric 
car every year, as we look to make all-electric cars 
50 per cent of global sales by 2025, with the rest 
hybrids. Recharge will be the overarching name for 
all chargeable Volvos with a fully electric and plug-
in hybrid powertrain,” Maruszewski explained.

Volvo dealers will start taking orders for the 
XC40 Recharge in April. Deliveries will commence 
in August. The price of the XC40 Recharge will be 
confirmed later this month. ■
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BMW

Mercedes-Benz + AMG

Volkwagen

Toyota

Audi

Ford

Land Rover

Hyundai

Porsche

Nissan

35 274 027

33 994 234

32 922 328

29 273 196

19 886 639

18 091 738

10 156 792

7 779 214

7 081 534

6 871 466

TOP 10 MOST SEARCHED BRANDS

The latest bi-annual AutoTrader Car Industry 
Report, titled #Rebound, revealed some interesting 
findings pertaining to both the used and the new 
car markets in South Africa. The report covers the 
period from July to December 2020.

According to George Mienie, AutoTrader 
CEO, 2020 saw an unprecedented interruption 
to the local automotive industry. “2020 will be 
a year that will go down in history. Lockdown 
was the catalyst that is driving and – in many 
ways – forcing an accelerated change in the 
automotive industry. What would have taken 
years suddenly started happening sooner. We have 
seen a compression of the innovation curve in the 
South African automotive industry (as a result of 
COVID-19 pressures and uncertainty). It is like 
we are being fast-forwarded. New automotive 
technologies, business models and thinking should 
begin to emerge in 2021,” he commented.

While 2020 was turbulent, it wasn’t without 
its highs. For instance, during the last year, a total 
of 270 million online searches were conducted, 
a record high, representing growth of 54,1% 

year-on-year (YoY). BMW was once again the 
most searched-for brand, accounting for 15.4% of 
all car searches from 1 July to 31 December 2020. 
Mercedes-Benz was second with 14.8%, closely 
followed by Volkswagen on 14.3% of the searches.

With 19.3 million views, BMW also romped 
home first in the Consumer Advert View (CAV) 
department, which is one of the leading indicators 
of demand. This was over nine million more views 
than the same period a year ago. In total, there 
were over 130 million car views, representing an 
incredible 70% increase YoY. 

The most searched for model – with 9.3 
million searches – was the Toyota Hilux, followed 
by the Volkswagen Golf and the Mercedes-Benz 
C-Class. The BMW 3 Series, which came in 2nd in 
the previous AutoTrader Bi-Annual Car Industry 
Report, dropped to 4th place.

Another shocker revealed in the report is 
that used-car prices rose by 8.5% to an average 
of R312 794 in the second half of 2020. Prices are 
usually lower in the second half of the calendar 
year and the unusual phenomenon can only be put 

down to the effects of lockdown. The average mile-
age was 70 429 km, representing a 4,7% decrease.

The full report is available at: 
reports.autotrader.co.za. ■

George Mienie, AutoTrader CEO.

Interesting Statistics Revealed In Bi-Annual Report

Toyota Hilux

Volkswagen Golf

Mercedes-Benz C-Class

BMW 3 Series

Ford Ranger

Volkswagen Polo

BMW 1 Series

Toyota Fortuner

BMW X5

Audi A3

9 261 569

8 602 906

7 911 912

7 395 757

6 588 805

5 492 863

4 132 910

3 675 385

3 222 688

1 904 574

TOP 10 MOST SEARCHED MODELS

BMW X5

Volkswagen Tiguan

Toyota Fortuner

Ford Ranger

Toyota Land 
Cruiser 79

Toyota Hilux

Ford Ranger

Volkswagen Amarok

Toyota Hilux

Volkswagen Golf

BMW 1 Series

Volkswagen Polo

BMW 1 Series Coupé

Mercedes-Benz 
E-Class Coupé

Mercedes-Benz 
C-Class Coupé

Mercedes-Benz 
C-Class

BMW 3 Series

Audi A3

TOP 3 MOST SEARCHED MODELS BY BODY TYPE

SUV

Sedan

Coupé

Hatchback
Single 
Cab

Double 
Cab
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By RogeR HougHton

Jaguar, one of the true classic car icons of the 
post WW1 era, seems to have scored an own goal 
against itself and its worldwide host of owners and 
supporters, by suing a lifelong Jaguar enthusiast in 
Sweden for copyright infringement, and winning 
the case. The reason for this legal finding was 
that Karl Magnusson, a pensioner, had built a 
pristine 1951 C-type replica in his home garage 
in Gothenburg and Jaguar Land Rover decided to 
make an example of him for copying the design of 
its famous sports racing car.

This surprise outcome follows decades of 
public approval for the replica car industry, includ-
ing support from Jaguar itself.

Unless this shock court ruling is overturned it 
could set a global precedent for car manufacturers 
to go after the many thousands of people who have 
built replicas. This will cause chaos in the ranks 
of classic car enthusiasts, particularly as many of 
these replicas have been awfully expensive to build 
and are absolute works of art.

Not only is Magnusson (68) an honorary mem-
ber of the Swedish Jaguar Club, but he was invited, 
in 2016, to give a presentation on his C-type to the 
senior management of Jaguar Land Rover Classic 
at its head office in the United Kingdom!

The Swede said that this C-type was to be 
the cherry on the top of his private collection of 
Jaguars. The collection was sold for R9-million 
to pay the cost of the lawyers. The court not only 
deemed the C-type illegal but also ordered its 
destruction! The project C-type had taken nine 
years to research and build.

It is estimated that 1 500 C-type replicas have 
been built over the past 45 years and the owners 
could all be forced to destroy these prized posses-
sions if JLR goes for the jugular.

A recent article in Autosport stated that 
although this was a verdict by a Swedish court 
the repercussions could go right through the 
European Union and be invoked by other 
countries. Evidently this could also include the 
UK, despite Brexit.

This will not only affect owners of thousands 
of Ferrari, AC Cobra, Porsche, Ford GT40, Aston 
Martin and other replicas, but will also impact 
on builders in countries outside the EU – such 
as South Africa – where world class replicas 
are made and shipped overseas, including 
into Europe.

Autosport reported that Karl Magnusson 
said he did not understand how Jaguar could turn 
against the replica-building industry given their 
support directly and indirectly over the years. It 
seems that no fewer than three Jaguar CEOs have 

agreed to the supply of close to 2 000 technical 
drawings of Jaguar cars and their components to 
replica builders and themselves made awards to 
replica builders.

The distraught Swede added that some Jaguar 
senior managers and one director have privately 
built and raced C-types themselves, while the 
company has arranged races for Jaguar replicas 
and is building so-called “continuation” models 
itself, which incorporate some parts supplied by 
the replica building industry.

The Magnussons are determined to continue 
the fight and appeal the verdict. This will be a 
costly business and they have started crowd fund-
ing to raise the necessary funds on: 
https://gofund.me/f6916372. ■

Jaguar Scores an Own Goal in Classic Car Replica War

Here are several special components supplied 

from a company in the UK to a South African 

enthusiast currently building a Jaguar C-Type.

The South Africa-UK Partnering for Accelerated 
Climate Transitions (South Africa-UK PACT) pro-
gramme recently announced that ten projects have 
been awarded a total of over £3 million in funding. 
The aim is to help the South African transition to 
a low-carbon, inclusive, climate-resilient economy 
and society.

The funding approved for the uYilo eMobility 
Programme is for the STRAPSA (Shifting the 
Transport Paradigm for South Africa) project, 
which aims to build capacity and technical 
assistance of key role-players and decision makers. 
The project is in support of the Department of 
Transport’s Green Transport Strategy (GTS) which 
includes Strategic Pillar 8 on the promotion of 
hybrid and electric vehicles.

“STRAPSA will develop the skills and 
knowledge of key role-players at a national level,” 
explained Hiten Parmar, Director of uYilo. 
“This will cover electric road transport, charg-
ing infrastructure and leveraging international 
best practices from our project partner, Cenex. 
South Africa will make further strides to a just 

and sustainable transition to electric mobility if 
key role-players and decision makers have the 
supporting knowledge empowerment of the radi-
cally advancing technologies within the electric 
mobility ecosystem.”

UK PACT is a capacity-building programme 
funded by the UK government through its 
International Climate Finance (ICF) portfolio 
at the Department for Business, Energy and 
Industrial Strategy (BEIS). It works in partner-
ship with countries that are eligible for Official 
Development Assistance (ODA) and have high 
emissions reduction potential. It supports them 
to implement and increase their ambitions for 
emissions reductions, in line with their Nationally 
Determined Contributions (NDCs) and the long-
term goal of the 2015 Paris Agreement to limit 
dangerous climate change.

“As host of the 26th United Nations Climate 
Change Conference of the Parties (COP26) and a 
longstanding development, trade and investment 
partner, I am delighted that we are launching 
this range of projects aimed at supporting 

green, resilient 
and inclusive 
economic growth 
in South Africa,” 
commented Nigel Casey, High Commissioner 
to the British Embassy in South Africa. “The 
world is focusing on both climate and COVID-19 
recovery and we want to support South Africa 
to be at the forefront of the movement to build 
back better.”

Emissions from the transport sector account 
for 13% of the South Africa’s total energy related  
emissions. The sector is the fastest growing source 
of SA’s GHG emissions, growing by 44% between 
2000 and 2015. Road transport accounts for over 
90% of this sector’s total emissions with internal 
combustion engine vehicles, operating on fossil 
fuels, dominating all road transport modes in the 
country. The National Green Transport Strategy 
(2018) supplemented by municipal level integrated 
transport plans, outlines priorities aimed at 
developing a sustainable and low carbon transport 
sector in South Africa. ■

UK Funding to Help SA Become Greener
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Ford South Africa has reaffirmed its commitment 
to supporting government’s COVID-19 initia-
tives by donating R2.5-million to help fund the 
enhancement of the National Occupational Health 
Surveillance System (OHSS) – a programme imple-
mented by the National Institute for Occupational 
Health (NIOH).

The OHSS monitors workers in the public and 
private sectors, using data supplied by employers 
on COVID-19 infections in the workplace under 
the direction of the Department of Employment 
and Labour. The data helps to identify industries 
and occupational groups at risk of infection and 
analyses the impact on industries and occupational 
groups. The data is then used to inform appropriate 
interventions – including policies, programmes or 
resources – to mitigate the spread of the disease.

“The COVID-19 pandemic hit the people of 
South Africa extremely hard, whether directly 
through suffering the effects of the disease or 
losing loved ones, and by virtue of the long-term 
economic fallout and resulting job losses,” said 
Neale Hill, MD of Ford South Africa. “It became 
abundantly clear during this global health crisis 
that we need a coordinated, data-driven and stra-
tegic approach to understanding and handling the 
pandemic, and targeting specific areas of concern.

“Helping to fund the NIOH surveillance 
system with the R2.5-million donation is the 
logical next step in our commitment to partnering 
with national government as it rolls out this project 
to ensure that the country is better equipped and 
resourced to manage this health crisis, and any 
others that may follow,” Hill commented.

Ever since the COVID-19 pandemic hit 
South Africa in March 2020, Ford has played an 

important role in assisting and empowering its 
employees and suppliers, the National Department 
of Health and several non-profit organisations 
across the country – and the donation towards the 
OHSS further bolsters the company’s efforts to 
mitigate the spread of the virus.

“COVID-19 dramatically impacted the way 
Ford does business in South Africa and around 
the world, and we are delighted to partner with 
the NIOH to help bolster the Occupational Health 
Surveillance System,” explained Dhiren Vanmali, 
executive director of Government Affairs, Ford 
International Markets Group.

“This initiative extends our support for the 
National Department of Health which began 
during the COVID-19 lockdown last year. Our 
Silverton Assembly Plant team transformed 
its production facilities to manufacture over 
285 000 face shields, with almost 140 000 
donated to the government for distribution to 
frontline healthcare workers across South Africa, 
and approximately 7 000 supplied directly to 
humanitarian organisations.”

Ford established dedicated Flu Clinics and 
extensive screening and testing procedures at its 
Silverton and Struandale plants to ensure that 
manufacturing employees were able to safely 
return to work and resume production, equipped 
with all of the necessary personal protective 
equipment (PPE). The majority of the company’s 
sales and marketing staff were equipped to work 

remotely from the start of lockdown, and continue 
to do so. Ford also worked closely with the NDOH 
on its return-to-work policies and procedures, and 
shared important employee screening data to help 
guide industry interventions.

“We also secured grants from Ford Motor 
Company Fund for Unjani Clinics to distribute 
educational materials, face masks and hand sanitis-
ers for taxi commuters, and provided loan vehicles 
to several NPOs across the country, including Gift 
of the Givers Foundation, the SA Red Cross Society 
and Laudium Disaster Management to ensure their 
mobility to reach and assist the hardest-hit com-
munities across South Africa,” Vanmali added.

Ford’s COVID-19 Employee Donation Match 
Program, initiated by the Ford Motor Company 
Fund, contributed more than R17-million to help 
community organisations in their relief efforts in 
20 countries. ■

“Helping to fund the NIOH 
surveillance system with the 
R2.5-million donation is the logical 
next step in our commitment 
to partnering with national 
government as it rolls out this 
project to ensure that the country 
is better equipped and resourced 
to manage this health crisis, and 
any others that may follow.”

Corporate Social Responsibility

Ford Donation Bolsters COVID-19 
Surveillance System

Neale Hill, Managing Director of Ford South Africa.

Ford established dedicated Flu 
Clinics and extensive screening 
and testing procedures at its 
Silverton and Struandale plants 
to ensure that manufacturing 
employees were able to 
safely return to work and 
resume production.
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Corporate Social Responsibility

The drought in SA has threatened the livelihood 
of many farmers, but Motus Isuzu in partnership 
with Isuzu South Africa and various farming 
assistance programmes are working together to 
ease this burden.

“The farmers are in desperate need. They 
have no money for food or to even send their 
children to school. While Mpumalanga and the 
Free State received good rain and farmers expect 
a good harvest, several farmers in northern 
Limpopo had to slaughter their animals because 
of the drought. The situation in the Northern 
and Eastern Cape provinces is equally dire,” 
said Le Roux Roux, Motus Isuzu Franchise 
Managing Director.

Isuzu SA donated three new FVZ 1400 trucks 
to this initiative and Motus SA have provided the 
drivers and the fuel. Since November, the trucks 
have been doing trips on an almost weekly basis, 
collecting feed in areas that have had good rainfall 
and transporting it across the country to the areas 
in need.

To date the three trucks have collected and 
distributed feed in many areas across the country, 
including Merweville, Vanwyksvlei, Somerset East, 
Upington and Pofadder.

“The investment in this project is substantial 
but it is worth it when you see the look of relief on 
the farmers’ faces. The effect that these deliveries 
have on the farmers is enormous and often means 
respite for their staff and the entire community,” 
Roux said.

The feed delivery initiative involves staff at 
all of the Motus Isuzu dealerships. Staff members 
from the closest dealership are the contact with 
the farmer and are present during collection or 
delivery of feed.

According to Gishma Johnson, Isuzu SA 
Corporate Communications Manager said that 

one of the company’s corporate social responsibil-
ity objectives is to help communities in crisis. 
“Finding the right partners to get the job done is so 
important and demonstrated just how much can 
be accomplished when you work together. When 
Farmers Assist SA approached Isuzu for assistance 
earlier this year, we reached out to our dealer 
network to garner support and are very pleased 
that Motus Isuzu Isando stepped up to this,” she 
explained.

Motus Isuzu has four dealerships, located in 
Isando, Vereeniging, Kimberley and Bloemfontein.

“The Bloemfontein and Kimberley dealerships 
are situated near the farming communities and 
service a large geographical area from their central 
location. Motus Isuzu is in the process of setting 
up a new dealership in the North of Pretoria, on 
Sefako Makgatho Drive, which will allow the 
group to better service their customers in this 
area, as well as those travelling north on the N1,” 
said Roux.

“Motus Isuzu really sees this as a way of 
giving back to the farmers, apart from being 
great supporters of the Isuzu brand, the South 
African farming community are the back-bone of 
our country.” ■

Motus Isuzu Supports Farmers in Need

Volvo Trucks South Africa has donated two FMX trucks to the SOS Water on 
Wheels project in the Western Cape, to bring water and sanitation right to 
communities’ doorsteps.

SOS NPO supports under-privileged communities and schools within the 
water and sanitation hygiene space (WASH). They collaborate with com-
munity stakeholders, government, and businesses to provide additional water, 
sanitation and hygiene sources and solutions, as well as providing non-portable 
water, transportation, and infrastructure.

It addresses sanitation, hygiene, climate change and education around 
these issues. It also focuses on economic female empowerment and creating 
local job opportunities wherever possible within its on-site project teams. 

For this reason, two female drivers have been appointed by SOS NPO to 
operate the vehicles, and they will undergo an extensive four-month driver 
training through Volvo Trucks’ Iron Women programme.

Volvo Trucks has been involved with the SOS project since 2018, and the 
two trucks transport water, food and materials needed to schools and commu-
nities around the Western Cape. Since the start of the COVID-19 pandemic, 
the project has expanded to provide essential sanitation stations to curb the 
spread of the virus in areas where it was most needed.

The donation of the vehicles also includes a two-year Blue service contract. 
Many of SOS NPO’s project sites are located close to the Volvo Trucks 
branch in Cape Town, which makes it ideal for the team to provide support 
when needed. ■

Bringing Water to Those Who Need it Most

Nandipha Bhuyan (driver), Onica Ndlovu (Used Trucks Director: Volvo 

Trucks South Africa), Marcus Hörberg, (VP: Volvo Group Southern Africa), 

Shelley Humphreys (Executive Director: SOS NPO), Valentia Hobbs 

(Director Marketing and Corporate Affairs: Volvo Group Southern Africa) and 

Sinazo Mcetywa (driver).
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Corporate Social Responsibility

Rhenus Logistics has announced its participation in the Youth Employment 
Service (YES) Programme, a joint initiative by the private sector and 
government, towards South Africa’s youth to gain work experience through 
employment placement.

Established in 2018, the YES Programme aims to contribute to the promo-
tion and development of unemployed youth, by providing a quality 12-month 
work experience opportunity.

For the first phase of the programme which started on 1 March, 15 
learners were selected from surrounding communities in Johannesburg, 
Durban, East London, Port Elizabeth, George, and Cape Town. The successful 
candidates receive a fixed-term employment contract and will participate in a 
Rhenus induction before following a structured workplace experience develop-
ment plan. This includes workplace readiness, on-the-job training, mentoring, 
as well as regular assessments to monitor and track their progress.

Once the candidates have completed their workplace experience success-
fully, they will be issued with a YES accredited CV and reference letter, which 
will afford them a better chance of unlocking employment and the possibility 
of pursuing their career aspirations.

Over the years, Rhenus Logistics South Africa has actively embraced skills 
development. In 2019 and 2020, 33 young people concluded learnerships.

The company aims to implement the YES initiative on an annual basis, to 
continue contributing to skills development and reducing youth unemploy-
ment that has exceeded 50% in South Africa.

Commenting on their decision to participate in YES, Rhenus Logistics 
South Africa’s Managing Director Dirk Goedhart said: “We believe that the 
YES Programme will support youth in their development and improve their 

employability. Through this, we hope to play some small role in addressing 
some of the major social challenges facing South Africa including unemploy-
ment, poverty and inequality.” ■

From left to right: Romeo Miya, YES Candidate; Dirk Goedhart, MD Rhenus 

South Africa; Muvhulawa Thovhakale, YES Candidate; Louwrens Groenewald, 

Warehouse Admin Supervisor and Mentor to Romeo; Charmaine Dickson, 

Admin Manager and Mentor to Muvhulawa; Nelson Ranaana, YES Candidate; 

Natasha de Kock, Air Freight Manager and Mentor to Nelson; Thebe Kganane, 

YES Candidate; Ebenezer Simba, Trade Lane Manager and Mentor to Thebe; 

Praveshnee Naidoo, Human Resources Manager Rhenus South Africa.

Rhenus Commits to Youth Development

Mercedes-Benz South Africa (MBSA) has donated 
1 000 Continuous Positive Airway Pressure 
(CPAP) respirator devices, in support of the 
Department of Health’s ongoing response to the 
COVID-19 pandemic.

Commenting on the donation, Andreas 
Engling, CEO of MBSA and Executive Director 
Manufacturing said: “The provision of the CPAP 
respirator devices will support and better equip 
public hospitals and patients to deal with potential 
future surges of COVID-19. During the pandemic, 
a priority for Mercedes-Benz South Africa has 
been the preservation of the health and safety of 
our employees and the communities in which 
we operate. As a socially responsive corporate 
citizen, the donation of the lifesaving medical 
devices demonstrates our determination to work 
with all social partners to combat COVID-19 in 
South Africa.”

The UCL-Ventura CPAP devices were 
originally re-engineered by a project team 
consisting of engineers from Mercedes-AMG 
High Performance Powertrains (Mercedes-AMG 
HPP) and University College London (UCL), as 

well as clinicians from University College London 
Hospital (UCLH).

The CPAP respirator devices assist patients 
with serious respiratory problems to breathe more 
easily, when oxygen has proven insufficient. The 
devices are non-invasive and provide a constant, 
steady pressure to keep the lungs expanded. 
Hospital data has indicated that approximately 
50% of patients given CPAPs have avoided the need 
for invasive mechanical ventilation.

With this in mind, Mercedes-Benz South 
Africa took the decision to roll out the UCL-
Ventura CPAP respirator to support the health 
system in South Africa. In less than 100 hours from 
the initial discussions about the concept, the UCL 
Ventura project group advanced to the production 
and testing of the first prototype. To ensure rapid 
manufacturing of the CPAP devices, Mercedes-
AMG HPP repurposed its technology centre and 
reprogrammed machinery to manufacture 10 000 
CPAP devices.

Additionally, to support the international fight 
against COVID-19, designs and manufacturing 
instructions were released at no cost and have 
since been downloaded by over 100 countries 
world-wide.

The CPAP devices donated to the National 
Department of Health have been approved by 
the South African Health Products Regulatory 
Authority (SAHPRA). Required training on how to 
use the CPAP respiratory devices will be provided 
to healthcare front line staff in the Eastern Cape, 
Gauteng, Free State, KwaZulu-Natal, Mpumalanga, 
Northern Cape, Limpopo and North West. ■

Supporting the Containment of COVID-19
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For most businesses in the automotive and 
related industry 2020 is a year they would prefer to 
forget. This is not the case for Volkswagen Group 
South Africa (VWSA), who had plenty of reason 
to celebrate. The company also hit the ground 
running in 2021 and is looking forward to another 
action-packed and successful 12 months.

Despite a year that was severely affected by 
COVID-19, VWSA ended 2020 as the passenger 
car market leader in South Africa.

“It was a challenging year for the motor-
ing industry as a whole and to come out of 
2020 still holding onto our leadership of the 
passenger car market, is an incredible feat,” 
said Mike Glendinning, VWSA Sales and 
Marketing Director.

According to naamsa, the local market de-
clined by 29.1% compared to 2019 and VWSA sales 
were down by 28.9% year-on-year when compared 
to 2019. ”However, despite the difficulties we faced 
in 2020, the Volkswagen Passenger Cars brand 
posted a record market share of 21.6%. This was 
1.2% higher than the one in 2019 and is the highest 
market share in the history of the brand. It was 
also the highest market share of all Volkswagen 
markets across the world,” added Glendinning.

The Volkswagen Passenger Cars brand 
recorded total sales of 53 319 units last year and 
with 19 750 units sold, the locally manufactured 
Polo Vivo was not only VW’s top-selling vehicle, 
but also South Africa’s best-selling passenger car. 
The T-Cross was the brand’s best-selling imported 
vehicle with 5 693 units sold.

Volkswagen Commercial Vehicles, which is 
responsible for derivatives such as the Amarok, 
Caddy, Kombi, Caravelle, Panel Van and the 
Crafter, posted total sales of 4 344 and ended 
2020 with a 3.7% market share. The Caddy was 

the brand’s best-selling derivative, with 1 730 
units sold.

The other important milestone achieved by 
VWSA in 2020 was reaching the 4 million mark 
for vehicle production at its Uitenhage plant. The 
first of these vehicles was manufactured 72 years 
prior in November 1948, when the premises still 
belonged to South African Motor Assemblers and 
Distributors (SAMAD).

The first Volkswagen vehicle to be manu-
factured in Uitenhage was a Beetle, which rolled 
off the production line in August 1951. The plant 
currently manufactures the Polo for local and 
export markets, as well as the Polo Vivo for the 
local market.

“This production milestone is a proud moment 
for VWSA, and proof of the dedication of the 
VWSA family,” said Bernd Schaberg, Acting 
Production Director at VWSA, at the time. “With 
this level of commitment, I am sure we can achieve 
many more milestones to come.”

Speaking of commitment, VWSA continues 
to be fully committed to its employees and in 
recognition of its consistent efforts to provide an 
excellent working environment for employees, the 
company was certified as a Top Employer for the 
10th consecutive year.

This accolade is an internationally recognised 
certification from the Top Employers Institute, 
which is awarded in recognition of employers 
around the world that provide excellent conditions 

for their employees. Included in the considerations 
are the company’s commitment to employee well-
being, continuous improvement and to developing 
talent within the organisation.

The list of Top Employers for 2021 was an-
nounced at the end of January, after the event was 
postponed in 2020 due to the COVID-19 pandemic.

VWSA was commended for going above 
and beyond to ensure the safety and wellbeing 
of employees.

As the largest private employer in Nelson 
Mandela Bay, the company responded swiftly to 
the threat of COVID-19. All VWSA sites were 
prepared during Level 5 of lockdown to ensure the 
safety of returning employees – a process which 
included installing extensive signage and sanitising 
stations, implementing body temperature checks at 
all entrances, and redesigning workspaces to allow 
for physical distancing.

An extensive internal communication 
campaign has been running since March 2020, 
aimed at keeping employees safe and informed. 
The team behind these efforts, which included over 
900 communiqués by the end of 2020, was awarded 
with a Silver Quill award from the International 
Association of Business Communicators. The an-
nual event recognises outstanding communication 
in a business setting across the African continent.

In order to achieve their Top Employer 
certification, VWSA participated in a rigorous 
assessment, which included an intensive survey 
of the company’s people practices as well as an 
independent audit. Criteria for the certification 
range from learning and development initiatives, 
to company culture, workforce planning and 
compensation and benefits.

VWSA Continues to Hit the High Notes

continued on next page 

Celebrating VWSA’s 10th Top Employer certification are HR team members 

(from left) Anthony Hunneyball, Lebohang Sekotlo, Tiz Bonadei and Thabo 

Nkoane (HR Director).

In 2020 VWSA reached the 4 million mark for vehicle production at its 

Uitenhage plant.Marketing Director.

The first Volkswagen vehicle to 
be manufactured in Uitenhage 
was a Beetle, which rolled off the 
production line in August 1951.
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“To receive the Top Employer certification for 
10 consecutive years is a milestone, and a testament 
to our commitment to continuously improving our 
value proposition to our employees,” said Thabo 
Nkoane, Human Resources Director for VWSA. 
“I am proud to be part of an organisation that has 
been recognised consistently for its efforts to put 
people first, by building a culture of excellence and 
empowerment.”

Excellence is a word that pops up regularly 
where VWSA is concerned.

A prime example is the fact that the brand 
won three category awards at the 2020/2021 Cars.
co.za Consumer Awards. Widely regarded as South 
Africa’s most definitive and prestigious automotive 
awards programme, the Awards have become a 
highlight in the automotive calendar since the 
inaugural event six years ago.

“With 50% of the final scores being based 
on after-sales data that incorporates customer 
feedback from South African vehicle owners, as 
Volkswagen we are proud of how our customers 
continue to put their trust behind our incredible 
range of vehicles,” said Glendinning.  

Volkswagen’s first win in the awards was in the 
Compact Hatch category, where the Polo walked 
off with the silverware for the third year in a row. 
The second award for VW went to the Golf GTI 
TCR in the fiercely contested Hot Hatch category. 
This was the fifth time in the six-year history of the 
awards that the GTI came out on top in the cat-
egory. Finally, the T-Cross defended its Compact 
Family Car title with a back-to-back win.

“The fact that the locally-manufactured Polo 
has won the Compact Hatch category for three 
years in a row, is a testament of our world-class 
manufacturing facility in Uitenhage. I am also 
incredibly proud of how our compact SUV, the 
T-Cross, has managed to not only defend its title 
with another win this year, but has become a domi-
nant player in the A0 SUV segment. As VW gears 
to launch the Golf 8 GTI in South Africa from the 
second quarter of this year, the win by the Golf 
GTI TCR is a fitting tribute to the Golf 7 range in 
South Africa,” Glendinning commented.

Incidentally, the Volkswagen brand still holds 
the record of the most category wins – 19 in total – 
in the history of the Cars.co.za Consumer Awards.

Building on these milestones and achieve-
ments, VWSA has big plans for the remainder 
of 2021.

Volkswagen South Africa will be turning 70 
years old in August, but besides the special birth-
day, there are also some exciting vehicles making 
their way to local shores, including the Golf 8 GTI 
and a Tiguan facelift.

On the commercial vehicle side, new 
models will include the Crafter Auto, as well as 
the fifth generation of the best-selling Caddy 
model range. ■

 continued from previous page

Mike Glendinning, VWSA Sales and 

Marketing Director.

The Golf GTI TCR won the fiercely contested 

Hot Hatch category of the 2020/2021 Cars.

co.za Consumer Awards.

The locally-manufactured Polo Vivo was not only 

VW’s top-selling vehicle, but also South Africa’s 

best-selling passenger car.

The Caddy was VWSA’s best-selling commercial vehicle derivative in 2020.
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We Drive

New Model

By StuARt JoHnSton

What a difference a bit of bright-work makes! 
Suzuki recently facelifted the GL version of its 
little B-segment DZire sedan, based on the Swift 
hatchback. And the addition of a bold new grille 
and bumper, along with lashings of bright metal, 
and smart alloy wheels, has given this car a lot 
more appeal.

Cosmetic changes don’t affect the basic 
utility of a car in the way it accommodates you or 
performs. But when you approach the DZire GL 
each day to hop aboard, it is now with a certain 
feel of satisfaction, as the changes have turned a 
somewhat ho-hum-looking sedan into something 
that is quite eye-catching.

Another change to the DZire that comes with 
the facelift is the addition of an electronic stability 
programme (ESP) now fitted across the model 
range. The electronic individual wheel-braking 

assistance is not something you are likely to need 
too often, as the DZire is not the sort of car you’d 
habitually fling into corners to approach adhesion 
limits. Nor is the 1,2-litre engine, rated at 61 kW 
and 113 Nm of torque, likely to invoke wheel-spin 
too often. But it’s nice to know that this system 
is there in emergencies, when you have to take 
instantaneous evasive action that might challenge 
the DZire’s adhesion limits.

The new 15-inch alloy wheels with 185/65 R15 
tyres probably provide a small traction benefit over 
the GA model, which retains its steel wheels and 
plastic wheel cover and employs narrower 165/80 
R14 rubber. But it’s mainly in the looks department 
where their appeal lies.

As for the rest, the Suzuki’s interior is hardly 
premium level, but it’s well put together, like 
the rest of this sedan version of the Swift. The 
body shell is rigid for this class of car, despite 
its low unladen weight of 890 kg. This low mass 
contributes to a claimed fuel consumption figure 
of 4,9 litres/100 km, and I achieved this level of 
consumption with careful real-world driving. The 
average owner would easily return a consumption 
figure in the 5,5-6,0 litres/100 km range.

Prices are R178 900 for the GA entry model, 
R196 900 for the 1.2 GL, and R210 900 for the 1.2 
GL auto. We’d opt for the five-speed manual GL 
model, which offers realistic accommodation for 
five people and a generous boot size of 378 litres. ■

Dzire Now Much More… Ahem… Desirable

By StuARt JoHnSton

Driving the new Opel Corsa I was struck by two 
things. The first is the extremely attractive cabin, 
with very high-quality of materials used. And the 
second is the set of chassis dynamics that makes 
this perhaps the best-realised Opel ever offered 
here, in terms of a handling and ride combination.

Opel has produced some highly entertaining 
cars over the years, but usually they always fell 
down in some areas. One of these was the relation-
ship of the steering system to the way the car turns 
into a corner. There was often a disconnect that you 
had to excuse because, in the case of some of the 
more performance-orientated models, the rest of 
the car was just so much fun.

The other aspect, especially regarding earlier 
Opels, was that the cabin-build was not really up 
to scratch.

In small, quality-built cars costing between 
R274 900 and R386 900, hard-core performance is 
always going to be secondary. This is not entirely 
the case with the new Corsa, launched at the 
beginning of March.

The engine is, in essence, a little sweet-
revving gem. It’s a 1,2-litre three-cylinder device, 
turbocharged, and it comes in two variants. The 
entry-level Corsa (the one costing R274 900) gets 
a 55 kW version and a five-speed manual gearbox. 
The Corsa Edition (R294 900) boasts more trim 
and also has the same 55 kW powertrain. But the 
Corsa Elegance we drove at launch (R386 900) 
offers 96 kW and an extremely smooth six-speed 
automatic gearbox.

The new Corsa has plenty of equipment, 
including a 7-inch touchscreen with smart phone 
connectivity, while the top model also offers heated 
front seats and LED head lamps with High Beam 
assist. The Elegance also has a 180 degree reverse 
camera, lane keep assist, forward collision alert 
and collision mitigation braking.

Fuel consumption on the Corsa Edition 
is likely to be in the 7,5 litres/100 km 
range, with the manufacturer-
stated average at 6,3 litres/100 km. 
The 0–100 km/h sprint is dealt with 
in 8,7 seconds, and the top speed is 
rated at around 208 km/h, so this 
car is definitely not slow!

As for the looks, I am a bit surprised that 
the latest Corsa, dynamically the best car Opel 
has ever offered here, is rather conservatively 
styled. But perhaps that’s a good thing, as it is 
going to appeal to the type of owner who will 
appreciate substantive quality over an overtly 
fashion-conscious appearance.

The new Opel Corsa is now marketed here by 
the PSA Group, which also numbers Peugeot and 
Citroën amongst its brands. There is a reasonable 
dealer footprint across the country, and many Opel 
outlets are now situated alongside existing Peugeot 
and Citroën dealerships. ■

New Corsa Is Extremely Well Put Together
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We Drive

By StuARt JoHnSton

A trip to a game farm in Bela Bela provided 
an excellent opportunity to test the abilities of 
Mahindra’s Scorpio S11 SUV, launched a month 
before lockdown in 2020. With COVID-19 
restrictions eased, we were free to spend a weekend 
with friends on the Leopard Rock Estate, which 
is notable for once being home to the late Beau 
Brummel’s nudist resort in the 1980s.

Unlike Beau’s weekend guests over 30 years 
ago, we needed to pack a fair amount of clothing, 
as well as two bulky guitars, and this necessitated 
us removing the third row of seats from the rear 
of the Mahindra. A 13 mm spanner was needed 
for the job, and it wasn’t too difficult, but it did 
need care to avoid scratched panels or crunched 
fingertips to do the job.

I was quite glad to travel with the Scorpio in 
five-seater form, because apart from the liber-
ated luggage room, with the third row of seats in 
place, leg room at the rear is a bit restricted in the 
third row.

On the N1 from the Randburg area the Scorpio 
immediately impressed our companions with 
regards to the airy cabin, thanks to the very high 
roofline. My friend Steve had driven in a number 
of modern SUVs where he complained that the 
window areas were too small, but the old-school 
Scorpio is like a veritable glass house inside, by 
comparison. A sight-seeing fan’s delight!

Behind the wheel, I was enjoying the reason-
ably accurate steering, even though it is very low-
geared for off-road use. I also enjoyed the torque of 
the mHawk 2,2-litre turbodiesel with its six-speed 
gearbox, introduced in February 2020. The mHawk 
engine delivers a fairly modest 103 kW, but torque 

is adequate at 320 Nm, delivered from a low 
1 500 r/min.

The engine is also quite economical. For 
the round trip of about 500 km over highway, 
fast dirt driving and tight trails, we averaged 8,0 
litres/100 km!

We had the 4×4 model, which currently 
costs R366 999. It is fitted with the seven-inch 
touchscreen infotainment display with integrated 
SAT NAV and reverse parking views, handy in this 
bulky vehicle.

Once on the dirt road that led to the Leopard 
Rock Estate, about 20 km outside Bela Bela, I was 
impressed with the rugged construction of the 
Mahindra. It was unaffected by ripples and deep 
potholes after some heavy rains, and stability on 
dirt was also impressive. Later, in the estate-
proper, I had cause to do some nifty three-point 
turns in restricted bush areas, and was amazed at 
how good the turning circle was for such a large 
4×4 vehicle.

Overall, the finishes inside the cabin are 
honest without being too upmarket, but when one 
considers the price, it is no wonder these vehicles 
are starting to sell in significant numbers, along 
with the steady sales increases of the Pik Up range.

The recent face lift has given the Scorpio a 
more refined look with some well-considered body 
cladding. And the alloy wheel design is much more 
modern. It is interesting that the launch of the 
new-gen Land Rover Defender has made rugged, 
box-shaped SUVs more fashionable again, and here 
the Mahindra Scorpio scores as an eccentric old-
school alternative. The fact that it is about a third 
of the price of the most expensive Defender, and 
much less complex in terms of electronics, makes it 
attractive to a family who has serious bush-driving 
in mind.

All in all, it is the honesty of the Scorpio 
S11 that impresses. Peace of mind comes 
from a 4-year/120 000 km warranty and a 
5-year/90 000 km service plan. ■

Road Tripping in a Mahindra Scorpio S11 SUV

The Scorpio was equally at home on highway and gentle trails in the Bela Bela district.

Fuel consumption as indicated on the infotainment 

screen worked out at 12,5 km per litre, or 8,0 litres 

per 100 km.

Removing the third row of seats required some 

spannerwork, necessary as we needed to load 

bulky items for our trip to Bela Bela.

The sad remains of Beau Valley, the naturist resort 

that was titilating news in the 1980s.
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As South Africans, we often perceive our country 
as having high levels of crime, especially when 
compared to other countries. This was demonstrat-
ed by the Numbeo.com Crime Index by City 2021 
survey, where citizens ranked six South African 
cities as being among the global top 20 of the most 
dangerous cities. The respondents perceived the 
overall level of crime in three South African cities, 
namely Pretoria, Durban and Johannesburg, as 
being very high.

It may come as a surprise then that, when 
it comes to vehicle theft (including hijack-
ings), South Africa actually fares quite well 
when compared to developed countries. This is 
according to statistics aggregated by Australia’s 
National Motor Vehicle Theft Reduction Council 
(NMVTRC) from in-country police and crime re-
ports. Of the eight countries listed, New Zealand 
come out on top, with a current vehicle theft rate 
of 636 per 100 000 population. Interestingly, 
countries such as Australia, Canada, USA, 
England and Wales, all have a higher theft rate 
per 100 000 population than South Africa, which 
stands at 109. Only Ireland and Netherlands 
are lower.

To account for diverse reporting standards 
across the countries, including variations in 
reporting timing, the number of vehicles and 
population size, it is best to index the country 
numbers to a common point and measure 
performance from that point. When indexed to 
2015, South Africa still has a lower vehicle theft 
rate than most of the other countries and its 
theft rate has decreased by 13% over the past five 
years. On the other hand, England and Wales 
have seen the greatest increase in theft rate, to 
26% more than five years ago. New Zealand and 
Australia have seen an uptick in vehicle theft 
going into 2020.

“It is encouraging that South Africa is 
fighting the scourge on vehicle crime, and this 
could be attributed to our well-established vehicle 
tracking services,” commented Duma Ngcobo, 
Chief Operating Officer at Tracker South Africa. 
“However, it is important that we don’t become 
complacent, as the downward trend could 
quickly turn.” ■

SA Vehicle Crime Is Not The Worst

Theft Rate Per 100 000 Population
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When indexed to 2015, South 
Africa still has a lower vehicle 
theft rate than most of the other 
countries and its theft rate has 
decreased by 13% over the past 
five years.
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Working Wheels

When Volvo Trucks’ I-Shift intelligent automated 
manual transmission (AMT) was first launched 
globally in 2001, Volvo Trucks confirmed its strong 
belief in a clutch-based transmission system as the 
most efficient design for automatic gear-changing. 
Since then, more than one million trucks with 
I-Shift technology have been sold globally, proof 
of its positive impact on fuel consumption, vehicle 
performance, safety, and driver comfort.

I-Shift was first introduced to the South 
African market in 2007, with the launch of the FH, 
FM and FMX version 3 ranges. Today, all Volvo 
FH, FH16, FM and FMX trucks are fitted with 
I-Shift as standard.

Developed by Volvo, I-Shift is fully syn-
chronised with the rest of the truck since the 
transmission uses information available from both 
the engine and the vehicle to work together in the 
most optimum way for different applications and 
truck combinations.

“This synchronisation is what sets I-Shift apart 
and makes it so versatile. It is the combined result of 
many years of hard work by our skilled engineers, 
the feedback from customers, and Volvo Trucks’ 
access to technological advances across the entire 
Volvo Group,” explained Pär Bergstrand, Heavy 
Duty Transmission manager at Volvo Trucks.

I-Shift’s success lies in its ability to work 
with the entire powertrain, since this transmis-
sion system is tailored to the engine and vehicle 
components already from the development phase. 
With continuous improvements over the years, 

I-Shift has been able to meet the demands of a wide 
range of transport applications, not only for high 
performance and efficiency but also for optimum 
driveability and comfort.

And, looking ahead, the innovative develop-
ments certainly aren’t stopping here.

“I-Shift will continue to be improved for diesel 
trucks and it will also play an important role in our 
electromobility journey. As an advanced automa-
tion technology, I-Shift offers unique abilities to 
contribute to Volvo’s fully autonomous transport 
solutions of the future,” Bergstrand said.

Over the years, Volvo Trucks has continued to 
pioneer numerous new intelligent functions that 
both drivers and hauliers have come to appreciate.

I-Shift with Dual Clutch

When in 2014 Volvo Trucks unveiled the I-Shift 
with Dual Clutch, it was a heavy-duty dual clutch, 
inspired by the gearboxes used in racing cars, that 
offered an instant and immediate feeling of seam-
less delivery of power during gear changes.

I-Shift with Crawler Gears

Another significant step came in 2016, addressing 
extra heavy assignments that require extra torque 
and startability. I-Shift with Crawler gears allows 
a truck transporting a gross combination weight 
up to 325 tonnes to start from standstill on a flat 
road. The gear ratio enables the truck to crawl at 
speeds as low as 0.5 km/h, which is beneficial when 
performing precision manoeuvres.

I-See Uses Cloud-Based Map Data

Updated in 2017, I-See can be added to I-Shift and 
supports the truck in maintaining a consistent 
average speed by analysing cloud-based map data 
about topography of the road ahead, telling I-Shift 
when it’s the optimum time to change gear in order 
to save energy, and thus fuel. This feature is not 
currently available on the Euro 3 variants offered 
in the South African market.

I-Shift with Change 
Direction Function

The launch of Volvo Trucks’ new heavy-duty range 
in 2020 brought the introduction of I-Shift with 
Change Direction. This enables the truck to change 
direction without the driver needing to use the 
brake pedal. ■

Volvo Celebrates Major Technological Milestone

Pär Bergstrand, Heavy Duty Transmission manager 

at Volvo Trucks.

In a South African automotive aftermarket 
industry first, Tata International Africa has 
announced the launch of its e-commerce parts 
website and portal. The online store will enable 
customers anywhere in South Africa to order Tata 
and Daewoo heavy commercial vehicle parts with 
doorstep delivery, even in the most remote parts of 
the country.

As technology develops and changes it is 
important for a business to keep abreast of trends 
and find ways to add value to its customers. The 
launch of the e-commerce website gives Tata that 
edge to reach more customers, more efficiently.

“We are continuously looking for opportuni-
ties to improve our customers’ interaction with our 
products. Keeping their vehicles on the road is of 
extreme importance to us,” said Len Brand, CEO 
of Tata International Africa. “We are proud to say 
that we are the first automotive brand in Africa 

to have developed an online parts store for Heavy 
Commercial Vehicles, where customers can place 
orders and it will be delivered to their doorstep.”

Existing and new customers of Tata and 
Daewoo commercial vehicles will be able to search 
the online product catalogues and make their 
purchase through a safe, seamless, real-time, web-
based experience. The online catalogue is currently 
set up to provide parts for five different Tata Trucks 
and two Daewoo commercial vehicles, but there is 
also an option to enquire about parts not listed or 
currently in stock.

The e-commerce site will improve the 
customer experience by enabling anyone to go 
online and order parts with sales not limited to 
account holders only. Customers will now be 
able to place orders without having to go into a 
dealership or a distribution center. A secure Direct 
Payment Online (DPO) paygate is integrated into 

the website for easy and safe online payment to be 
made using a debit or credit card.

A customer care line is available for custom-
ers to call and resolve any queries they may have. 
The website also has an enquiry form which 
customers can complete online to get feedback 
from a sales person if a specific item they need is 
not listed.

The new Tata e-commerce website is accessible 
on any device with internet access. A mobile 
app is currently being developed to further 
improve accessibility and customer satisfaction. 
Customers can visit www.partskart.co.za for 
further information. ■

Tata Revolutionises Parts Distribution
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After an excellent recovery by South Africa’s logistics sector as measured by 
the Ctrack Freight Transport Index, the industry took a slight breather during 
the month of January. While the year-on-year numbers improved, the monthly 
numbers showed a significant 4,7% decline between January and December. 
This resulted in the quarterly figure adjusting from a 5,3% increase to only a 
2,4% increase.

“The Ctrack Freight Transport index shows that after a near perfect 
recovery in the closing months of last year, all sectors were slow to get going in 
2021,“ commented Hein Jordt, Managing Director of Ctrack SA.

Good news is that the Freight Transport sector is likely to remain very 
busy this year. Uncharacteristically, Chinese manufacturing remained open 
despite their Luna New Year celebrations at the end of January, as supply dis-
ruptions have meant that factories are behind with their orders. Competition 
for freight space is so fierce that companies are paying exorbitant premiums to 
get on planes and vessels as well as applying more flexible shipping methods to 
avoid delays.

Currently South Africa is facing a shortage of normal containers and Sea 
Freight is being loaded and off loaded in phases as the supply disruptions have 
caused havoc with scheduling of ships arriving and leaving harbours all over 
the world.

Freight transport across the globe is currently rather unpredictable and 
transporters need to plan to avoid getting caught out by an influx of goods 
arriving one month followed by a drought of goods the next.

Major shipping and freight companies around the world are increasing 
prices and changing ships to try to cope with the disruptions brought about by 

the pandemic and lockdown restrictions. Fortunately 
in Europe trucks have been allowed to operate almost 
as per normal, despite the lockdown restrictions, but 
there are some reports of delays.

In manufacturing sectors such as vehicle manu-
facturing a shortage of chips has resulted in mass 
delays of new cars rolling off the production 
line. The shortage of chips is attributed 
to a spike in the demand for consumer 
electronics caused by Covid-19.

Road Freight only declined 
slightly last year and has actu-
ally had two consecutive months of 
year-on-year growth.

It is rare that road and rail have 
such a big divergence in direction 
and this should be of concern to Rail 
Freight operators as rail is certainly 
losing tonnage to road transport.

Along with a slowdown in bulk exports it could be a once-off situation, 
but indications are that rail has also lost market share in general goods that are 
transported on land.

Overall rail income for the year to date has declined with an estimated 
R4 billion which equates to 9%. Road Freight also declined during Level 5 and 
Level 4 in 2020, it has since recovered while rail has not. ■

Hein Jordt, Managing Director of 

Ctrack SA.

Logistics Industry Takes A Breather

For the last couple of years the RMI has run a successful New Venture Creation 
(NVC) programme for qualifying informal automotive businesses from 
predominantly townships and rural areas. To date this has seen about 40 
informal businesses in the motor sector exposed to mentoring and training 
with the aim of becoming formal, RMI accredited mainstream businesses in 
three years. Ultimately the aim of the project is to reach at least 150 businesses 
through the RMI’s accredited contract provider, the Equal Career Services 
Academy (ECS).

ECS offers these businesses learning sessions, online chats and facilitator-
learner interactions which NVC learners can attend virtually in the comfort of 
their businesses and homes or, if they prefer, through face-to-face sessions at 
the provider’s premises.

The most recent development to complement the programme is the part-
nership with Complete Specialised Retail Solutions (CSRS). The latter will now 
also provide learners with a range of online health and safety courses as part of 
their necessary regulatory compliance through its established online portals.

As part of COVID compliance, all businesses are required to compile a 
customised Business Continuity Plan. Requirements include, amongst others, 
the training of staff, appointment of an officer to deal with COVID matters, 
and the display of guidance posters.

“Several participants expressed their preference for engaging with a 
provider specialising in regulatory compliance and for this reason the RMI 
entered into a partnership agreement with CSRS to access their comprehensive 
range of face-to-face and online learning products,” explained Jakkie Olivier, 
CEO of the RMI. “We have definitely seen an increase in the take up of online 
learning courses. Members are starting to embrace the notion that staff 
can train remotely without necessarily having to be away from the business 
premises to learn. This modality will change the way life-long learning is 
approached and the RMI will play a key role to ensure members’ training and 
skills development needs are met. 

Apart from training in COVID-related roles and responsibilities for 
employees, employers and compliance officers, CSRS online learning courses 
include: Health and Safety Inductor and Representative; Fire Prevention & 
Protection; HIV AIDS in the workplace; Guidelines for the handling and 
storage of hazardous chemicals in the workplace and First Aider Level 1. CSRS 
supports these with face-to-face interventions and consultative sessions. 

“As the trend to more virtual training continues the RMI will be ap-
proaching other industry providers of products and services to assist with 
class-attendance incentives and milestone awards for learners on the New 
Venture Learnership,” Olivier concluded. ■

Rural and Informal Automotive Businesses Benefit from Online Learning

Peter Roodman, of CSRS, discusses findings of regulatory compliance 

inspection with Isaac Boshomane, owner of Kgabo Cars and one of the New 

Venture Creation programme’s learners.
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Events

South Africa’s leading international trade fair for 
the automotive service industry targeting trade 
visitors from the Sub-Saharan Region is set to 
return to the Johannesburg Expo Centre, Nasrec, 
from 15 to 18 March 2022.

Automechanika Johannesburg is co-located 
with Futuroad Expo, sub-Saharan Africa’s lead-
ing professional event for the truck, bus, and 
commercial vehicle industry as well as Scalex 
Johannesburg, a leading platform for digital 
integrated solutions in supply chains and logistics.

“Due to the global pandemic and lockdown re-
strictions in South Africa, we are unable to host the 
seventh edition of Automechanika Johannesburg 
in 2021. The new dates give us sufficient time to 
prepare for the show. We know that the industry is 
ready and waiting for the next automotive event,“ 
said Joshua Low, Managing Director of Messe 
Frankfurt South Africa.

The 2019 event proved to be the unprecedented 
meeting place for the automotive after market and 
welcomed attendees and visitors from African 
countries. It featured 23 international exhibiting 
countries, 140 B2B meetings and 18 422 sqm of 
exhibition space, making it the largest event of 

its kind hosted in South Africa and it remains 
the largest automotive aftermarket show on 
the continent.

The four-day Automechanika Johannesburg 
2022 will be the platform for industry peers to 
grow their business at the free-to-attend skills 
development workshops, an array of new product 
launches, local and international exhibiting com-
panies showcasing the latest product innovations 
and technologies making the event the ideal meet-
ing place for all involved in the industry, dealer-
ships, and trade stores as well as the maintenance 
and repair sector.

“The rapidly changing technologies and 
operating processes in the motor industry, has a 
profound effect on the way companies do business. 
Therefore, the 2022 edition of Automechanika 
Johannesburg will be supported by a comprehen-
sive seminar and skills development programme 
to encourage upskilling of employees and the de-
velopment of innovative products and processes,“ 
concluded Low.

Exhibition and Sponsorship packages are now 
open. Contact Portfolio Director, Tracy Gounden 
on Tracy.Gounden@za.messefrankfurt.com for 
more information. ■

Automechanika Johannesburg Back in 2022

Knysna Speed Festival, organiser of the Simola 
Hillclimb, has partnered with Monarch, a leading 
esports eventing company to launch the 2021 
Virtual Simola Hillclimb. It will start with a 
full-blown series of four qualifiers and culminate 
in final virtual shoot-outs on 8 and 9 May – the 
originally scheduled dates of the real 2021 Simola 
Hillclimb, which has been postponed.

According to Ian Shrosbree, MD of Knysna 
Speed Festival, it had become clear in the weeks 
and months of discussions which led finally to 
the 2021 postponement, that levels of disap-
pointment amongst competitors and fans alike 
were extreme.

“It was starting to feel like the complete loss of 
the Hillclimb experience – and we have more than 
a decade’s worth of excitement and special compet-
ing intensity to protect. We realised that while 
the pandemic continues its impact on our lives 
we would have to create a meaningful substitute 
to run up to and through that original Hillclimb 
Weekend. The launching of the 2021 Virtual 
Simola Hillclimb by ourselves and Monarch ticks 
all these boxes.”

Around the time of the first postponement 
of the Hillclimb (at the height of the pandemic in 
2020) the event organisers met with Monarch and 
they began the process of building a substantial 
databank of material and moving through the 
intricate planning needed for a project of this kind.

This included detailed scanning of the track, 
the design and development of the game itself 
(with a structure of the qualifying rounds and then 
the final shoot-outs), and the identification and 
recognition of the individual and collective equip-
ment needed by the organisers and the potential 
virtual competitors,

The Virtual Simola Hillclimb starts with the 
opening round which runs from Monday 22 March 
to Saturday 27 March. Round two is from Monday 
29 March to 3 April. Round three will run from 5 
to 10 April, and Round Four – the final qualifying 
round – from 12 to 17 April.

The scores from all four rounds will produce 
the Top 10 competitors qualifying for the finals on 
8 and 9 May and the winner after those two days 
of competition will be crowned the Virtual King of 
the Hill that Sunday evening.

“After cancelling the event entirely last year, it 
was doubly disappointing to have to postpone the 
2021 Simola Hillclimb to September, and we were 
determined that if we were forced into another 
postponement our competitors and fans would 
have a virtual Simola Hillclimb to participate in on 
that weekend,” explained Shrosbree. “This virtual 
version also allows anyone who has dreamt of 
competing in the Hillclimb to now have a shot at 
racing against not only other players, but also the 
record times set in real life by real drivers, and do 
all of this virtually.”

View the Virtual Simola Hillclimb introduc-
tory video here. Subscribe to the Virtual Simola 
Hillclimb competitor database at : 
www.speedfestival.co.za.

Hillclimb to be a Virtual Affair
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