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A lively panel discussion at the recent 
Hypermobility 2020 virtual conference concluded 
that vehicle dealerships will still have an impor-
tant role to play in the rapidly changing global 
mobility environment.

“We are already changing the way we do 
business and I see a downsizing of showrooms but 
there is still a need by many customers to interact 
with a person in the final stages of purchasing 
a vehicle, even though a great deal of initial 
research has been conducted online,” explained 
Mark Dommisse, the Chairperson of the National 
Automobile Dealers’ Association (NADA).

“Buyers today have a choice of 49 vehicle 
brands in South Africa and they don’t want to 

make the wrong decision, so they still like to 
discuss the pros and cons of the vehicle and the 
deal offered with a sales executive.

“We see our customer base as our most im-
portant intellectual property and have heightened 
our efforts to further improve customer relation-
ship management (CRM). We also believe that 
dealerships, especially those in rural areas, play 
a big role in the life of their communities, which 
remains important even in these changing times,” 
added Dommisse.

The NADA chairperson went on to say that as 
sales fall and fewer vehicles are serviced, deal-
ers must look at other revenue streams – such 
as selling tyres, and providing quick service for 

clutch and shock absorber replacements, as well as 
brake system servicing – to compete with external 
service providers and generate cash flow for 
the dealership.

“Dealers must think less about survival and 
rather concentrate on planning for the future,” 
Dommisse explained.

George Mienie, the CEO of AutoTrader, the 
largest digital automotive trading platform in 
South Africa, and Faizal Mkhize, Head of ABSA 
Vehicle and Asset Finance were also members 
of this discussion panel, which had Gary Scott, 
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Disclaimer

While reasonable precautions have 
been taken to ensure the accuracy 
of the advice and information given 

to readers, neither the editor, the 
proprietors, nor the publishers 
can accept any responsibility 

for any damages or injury which 
may arise therefrom.

MONTHLY SALES STATISTICS

The growing amount of advertising in AutoLive has made it necessary to relocate the four pages 
of detailed monthly vehicle sales analysis to the website www.autolive.co.za.

Please note that the South African vehicle sales figures for this month will only be available with the January 2021 edition.

The Speakers

Mark Dommisse, Chairperson 
of the National Automobile 
Dealers’ Association (NADA).

George Mienie, the CEO of 
AutoTrader.

Faizal Mkhize, Head of ABSA 
Vehicle and Asset Finance.

Gary Scott, CEO of Kia  
Motors SA.

CEO of Kia Motors SA, as its host, 
and had Mobility Transformation 
as its topic.

According to Mienie, whose 
business is driven by data, his team 
saw vastly different search patterns 
for cars taking place during the 
various stages of lockdown.

“Night owls were busy in the 
late hours and at one stage we 
were getting more people search-
ing at midnight than at 9 o’clock 
the next morning. The number of 
people searching for cars during 
lockdown was 50% higher than 
pre-COVID-19,” explained Mienie. 
“In addition, the main vehicles being 
searched for during the lockdown 
were Volkswagen Polos and Vivos, 
while in November it switched to the 
Toyota Hilux bakkie.”

Faizal Mkhize said that, 
although more consumers are 
using various websites as sources of 
research, they still go to the finance 
and insurances (F&I) representa-
tives at a dealership to finalise their 
deals. He explained that many went 
through the pre-approval process 
but used this mainly as a tool to 
assess their credit rating and to see 
how much they could spend on a 
new vehicle.

“We still get about 80% of our 
business through our business 
flow from the dealers’ floors, but 
realise that we need to make the 
paperwork necessary for obtaining 
a loan or lease as easy and simple to 
complete as possible, while the F&I 

representatives play an important 
role in ensuring financial compliance 
with the purchasing and financing 
processes,” added Mkhize.

Mienie was also the facilitator of 
a workshop that considered whether 
South Africa is ready for future 
mobility and what the obstacles may 
be in the future thereof locally.

“Data is our roadmap for the 
future, and we conduct compre-
hensive surveys on an ongoing 
basis to assess the way the market 
is moving and how the mindset 
of a buyer is changing,” said 
Mienie. “We are very aware of the 
current high demand for good 
used cars, but this is not sustain-
able in the light of the low rate of 
new vehicle sales. Dealers are all 
complaining about a lack of good, 
sellable stock.”

Mienie made an interesting 
observation about the situation 
just before South Africa went into 
its first lockdown. According to 
the AutoTrader CEO the number 
of searches in the 26 days before 
shutdown fell by almost half. This, 
he said, was probably due to people 
actually going out to panic buy a new 
or used car and no longer surfing 
the web. The number of searches in-
creased once the first, hard lockdown 
was enforced.

Mienie also mentioned that an 
odd trend emerged during lockdown: 
and this was a 10-fold increase in 
searches for armoured vehicles.

All the consumer behaviour 
changes have been documented and 
are available here.

The next Hypermobility confer-
ence is planned for 26 August 2021. 
Visit www.hypermobility.co.za for 
additional information. ■

 continued from previous page

“We still get about 80% 
of our business through 
our business flow from 
the dealers’ floors.”

“Night owls were busy 
in the late hours and 
at one stage we were 
getting more people 
searching at midnight 
than at 9 o’clock the 
next morning.”

http://www.autolive.co.za
mailto:liana%40autolive.co.za?subject=
mailto:houghtonr%40mwebbiz.co.za?subject=
mailto:stujohn%40netactive.co.za?subject=
mailto:liana%40autolive.co.za%0A?subject=
http://www.autolive.co.za
https://www.facebook.com/AutoLive-1447065302259460
mailto:danie%40marketingss.co.za?subject=
mailto:danie%40marketingss.co.za?subject=
http://www.autolive.co.za
https://reports.autotrader.co.za/industry/
https://hypermobility.co.za/


Subscribe for free @ www.autolive.co.za  Page 3

South Africa’s hard-pressed motor 
dealers are feeling cautiously optimistic 
about the future, following the release 
of the November new vehicle retail sales 
figures by the National Association of 
Automobile Manufacturers of South Africa 
(NAAMSA).

“Even though the retail sales figures 
remained muted in November, which once 
again reminded us of the challenges facing 
the overall automotive industry in these 
times, the general feeling of dealers is that 
they are slightly more hopeful than they 
were a few months ago,” commented Mark 
Dommisse, the Chairperson of the National 
Automobile Dealers’ Association (NADA).

The total dealer retail sales figure of 
33 547 units in November was 5% above the 
October figure, but still 3.8% lower than the 
sales achievement in November 2019, when 
34 861 units were retailed. Dealer sales 
equated to 85% of total sales in November 
2020, with the rental market taking 8%, the 
government 3.9% and corporate fleets the 
remaining 2.8%.

Dommisse continued by saying: “The 
monthly sales decline across the entire 
new car market has remained steady since 
halfway through 2020.

“What we need to know now, is what 
direction the government is going to take 
to handle the growing number of coro-
navirus infections while still preserving a 
recovering  economy.

The NADA chairperson went on to 
say that the pricing of pre-owned vehicles 
is currently holding up well, but there is a 
concern about a decrease in the supply of 
used vehicles. He added that he believed this 
shortfall would continue into 2021 and is 
problematic for the industry.

“Fortunately, interest rates are remain-
ing low, and we still have the rand holding 
up against the dollar as well as a stable oil 

price. The looming wage dispute between 
the government and the trade unions could 
affect the economy.”

With economic uncertainty, customers 
are wary of spending on big ticket, durable 
items. Instead they are tending to hold 
onto savings and disposable income for the 
time being

“Another problematical area is the 
backlog in renewing vehicle and driver’s 
licences as well as the threat of the rigorous 
AARTO regulations taking effect without 
amendment, which will have far-reaching 
negative outcomes for the motor industry.

“The good news is that the industry has 
started on its long road to recovery with 
fairly consistent sales results over the past 
five months. This is bringing a measure of 
stability to the market. We also know that 
the pandemic has altered the way many peo-
ple travel and anticipate ongoing changes in 
the commute between home and work into 
the future. This will impact on the type of 
vehicles they buy or whether a significant 
number will switch to shared transport 
options,” concluded Dommisse.

WesBank’s View

“Generally, we have recovered to about 
70% of pre COVID-19 volumes,” 

Editor’s Note
So this is it then; the final 
issue of AutoLive for 2020. 
For various reasons, I will be 
very happy to close the door 
on this year. Many South 
Africans were directly and 
severely affected by financial 
pressure, employment 
uncertainty, emotional stress 
and illness, not to mention the restriction of movement and 
the impact on our everyday lives.

As a motoring journalist, a large part of my life revolves 
around driving. Apart from new vehicle launches which 
normally entail several hundred kilometres thereof, regular 
road test vehicles also require a fair amount of driving to be 
able to form an opinion of a car. All of that disappeared when 
the country went into hard lockdown in March.

I’ve been working from home for about eight years, so 
that aspect didn’t really bother me. But oh how I missed the 
cars and the driving!

On the first day of lockdown I had a medical appoint-
ment and mine was literally the only vehicle travelling on the 
N4 west. It was very eerie and quite unsettling. For the next 
three months I travelled the grand total of 28.4 kilometres. 
This was mainly to and from our local grocery store, which is 
exactly 3.2 kilometres away. No school run, no family visits. 
Nothing. In fact, I only travelled outside of Pretoria for the 
first time in August.

As we moved from Level 5 to 4 and then 3, I ventured 
out more and I was suddenly struck by what a nervous driver 
I had become. By Level 2 I was getting back into the groove 
though and soon the test vehicles started arriving again. I 
have even been on a few road trips and launches recently.

At first I was struck by the fact that there were most 
definitely less cars on the road. A peak hour trip to 
Roodepoort, which would have taken anything from an hour 
upwards pre-lockdown, took 45 minutes. I was VERY early 
for my meeting.

This is no longer the case though. Just last week it took 
me two-and-a-half hours to get from Sandton to Pretoria. 
There had been a serious accident on the N1 north and traffic 
was gridlocked. Suddenly I was missing those hard lockdown 
days – just the not driving bit, mind you.

As I write, we are mentally preparing for an address from 
President Ramaphosa regarding the second wave which has 
now officially hit South Africa. What fresh new hell awaits 
us as the festive season approaches? We most certainly can’t 
afford another hard lockdown, but there will in all likelihood 
be firmer restrictions. Only time will tell.

With this being the last time I address you this year, 
I wish you a happy and safe festive season. May we all 
prosper in 2021 and let us never speak of the horror that was 
2020 again.

Liana Reiners,
Editor
liana@autolive.co.za

To advertise in 
 contact

Liana Reiners on 083 407 4600 or email on 
liana@autolive.co.za
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said Lebogang Gaoaketse, Head of Marketing and 
Communication at WesBank Vehicle and Asset Finance. 
“While it would be unrealistic to expect the market 
to return to 100% in the short to medium-term, the 
industry has adapted quickly to the new levels of demand 
to remain sustainable and continue contributing towards 
economic recovery.”

According to WesBank CEO, Chris de Kock, new 
blended working arrangements have reduced the demand 
for consumers to own cars. “For those who do, it is likely 
that their annual mileage will reduce considerably, in-
creasing the time between replacement cycles. The South 
African economy will simply not be able to support a 
market of 500 000 vehicles per year,” De Kock commented.

The shift in market demand is the result of two significant trends, both 
centred around affordability. “Consumers are clearly seeking to reduce their 
monthly instalments by buying more affordable vehicles,” said De Kock. 
“The evidence of this can be seen in the market growth of the new car 
segment offering lower priced vehicles where customers seem willing to 
substitute high profile brands for more practical and affordable options.”

Also contributing to this trend is the increase in new vehicle prices, now 
averaging close to double digit inflation this year. “The other trend is the shift 
towards the used car market, again driven mostly by the buydown effect,” 
said De Kock.

“The low interest rate environment is expected to stay for quite some 
time, allowing consumers an ideal opportunity to combat affordability 
and many are taking the opportunity to fix their rates in their finance 
agreements,” explained Gaoaketse. “A vehicle remains a big-ticket purchase 
consideration for any household budget and is consequently a key indica-
tion of confidence in the market. November sales show a more positive 
picture of that confidence slowly returning.”

NAAMSA’s Comments

The November 2020 new passenger car market at 25 707 units had registered a 
decline of 5 696 cars, or a fall of 18,1%, compared to the 31 403 new cars sold in 
November last year. The car rental industry accounted for a sound 11,6% of car 
sales in November 2020.

Domestic sales of new light commercial vehicles, bakkies and mini-buses 
at 11 243 units during November had recorded a welcomed increase of 567 
units, or a gain of 5,3%, from the 10 676 light commercial vehicles sold during 
the corresponding month last year.

Sales for medium and heavy truck segments of the industry reflected a 
weak performance and at 664 units and 1 701 units, respectively, showed a 
decline of 70 vehicles, or a fall of 9,5%, in the case of medium commercial 
vehicles, and, in the case of heavy trucks and buses a decline of 156 vehicles, or 
a fall of 8,4%, compared to the corresponding month last year.

The November 2020 exports sales number at 31 966 units represented a 
decline of 2 622 vehicles or 7,6% compared to the 34 588 vehicles exported 
in 2019. The performance for the year to date now reflected a fall of 122 987 
vehicles, or 32,9% compared to the level of the same period last year.

A positive development is the steady small recovery gains in the new-
vehicle market over recent months, however, real growth is still far away. The 
economic scars of the COVID-19 pandemic are extreme and the domestic as 
well as global economic environment would remain uncertain and volatile over 
at least the next six months until safe and effective coronavirus vaccines are 
available and rolled out in South Africa and around the world.

With low inflation, marketing incentives available on new vehicles as 
well as interest rates expected to remain low for quite some time, it is actu-
ally a good time to purchase a new vehicle. However, consumer behaviour 

changes and short-term budget pressures could result in longer-term develop-
ments on the back of protracted COVID-19 concerns as consumers might have 
less need for mobility, despite improved new vehicle affordability.

Notwithstanding a solid monthly performance, exports of South African 
manufactured vehicles remained in arrears as a second-wave lockdown in 
major markets impact on consumer behaviour and demand. Vehicle exports 
are important to the viability of the domestic automotive industry. In 2019, the 
record 387 125 left- and right-hand drive vehicles exported supported record 
vehicle production of 631 983 vehicles as well as employment gains in the ve-
hicle manufacturing side of the industry. For the year to date, vehicle exports, 
however, are still 32,9% below the level of the same period last year. ■

Lebogang Gaoaketse, 

Head of Marketing 

and Communication 

at WesBank.
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Earlier this month Nissan Group of Africa announced that in-line with its global Nissan 
Next strategy, it will reorganise its operations under one region; Africa. Several leader-
ship announcements were made as part of the new structure effective 1 December 2020.

Mike Whitfield was appointed Managing Director, Africa Regional Business Unit. 
Whitfield is an experienced Nissan leader with nearly 40 years with the brand. He joined 
the organisation in 1989 and has held various leadership roles, including the managing 
director of Nissan Egypt and Nissan South Africa, as well as chairman of Africa South. 
In his new role, Whitfield will report to Joni Paiva, Divisional Vice President, Marketing 
and Sales, AMIO and will be based between Rosslyn and Cairo.

Kabelo Rabotho was appointed Country Director, Nissan South Africa. Rabotho 
has over 25 years’ experience in the marketing and sales environment, having covered 
product and brand management, sales and fleet management sales. He joined Nissan in 
2016 after serving in management roles at BMW and Toyota South Africa. In his new 
role, he will be responsible for revenue generation functions as well as being the market 
lead for Nissan in South Africa, reporting into Whitfield.

Sherief Eldessouky has been appointed Country Director, Nissan Egypt. He has 
more than 25 years’ of working experience in the automotive industry, joining Nissan 
Egypt as Director of Plant, Total Customer Satisfaction and Purchasing in March this 
year. In addition to Country Director, he will continue in his role as Plant Director.

Prior to joining Nissan, Sherief worked for General Motors in several locations 
around the world. He will report to Whitfield and be based in Cairo.

These announcements come as a natural progression in line with the Nissan Next 
principles and will enable the business to drive forward its strategy in Africa. This 
includes enhancing its focus on the customer with increased authority and autonomy, 
continuing development of manufacturing capabilities across the continent, streamlin-
ing its shared services for operational excellence, and finally, giving employees more 
room for growth.

Beyond internal operating enhancements, this also positions Nissan to focus on 
the massive opportunity that Africa presents to the organisation globally. With the 
accelerating demand for vehicles and growth potential for market share combined with 
the African Continental Free Trade Area agreement, this new structure will help Nissan 
capitalise and deliver on its Nissan Next ambition. ■

Monthly automotive news to and from Africa

This also positions Nissan to focus on the massive opportunity 
that Africa presents to the organisation globally.

Mike Whitfield was appointed Managing Director, Africa Regional 

Business Unit.

Nissan Group of Africa Forms New 
Africa Regional Business Unit

C2 Technologies Group has expertise in the motor and 
motor related industries including providing a range of services

Visit www.c2group.co.za for information
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OUTRUN YOUR 
EXPECTATIONS. 

www.kia.co.za

Outrun mediocrity in the refreshed KIA RIO, with an unlimited kilometre 5-year warranty 
for unlimited road trips and unlimited tunes with an 8-inch touchscreen infotainment 
system. With a class-leading cabin, generous boot space and sporty new design – the 
refreshed Kia Rio will outrun the competition, and your expectations. 

The refreshed KIA       . 
Designed to outrun expectations.
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Snippets

APDP2 Delayed
NAAMSA has announced that the imple-

mentation date of Phase 2 of the South African 
Automotive Production and Development 
Programme [APDP2] has been delayed by six 
months due to COVID-19 and the latest pro-
gramme will start officially on July 1, 2021. The 
draft documents that give effect to this change will 
be published before the end of 2020. ■

Avis Has Cut its Fleet 
Almost in Half

Barloworld, which owns the Avis rental and leasing 
business in SA, has cut its fleet from 27 000 vehicles 
to 14 000 units, mainly due to the pandemic. 
However, it recently bought 5 000 new vehicles to 
deal with the hoped-for increase in tourism over 
the festive season. This is according to an article by 
Nick Wilson in Business Times.

The rental business has also had to cope with 
downsizing. The branch network has been cut by 
20% and the staff complement by nearly 40%.

Dominic Sewela, the Barloworld CEO, said the 
group may consider reducing its interest in Avis 
or even sell it in a two- to three-year horizon. A 
restructuring involving a possible reduction in its 
shareholding to 50% was under consideration in 
November 2019, even before the coronavirus hit 
South Africa.

Barloworld’s automotive division, which 
includes Avis and a number of motor dealer-
ships, reported an operating loss for the year 
until the end of September of R142-million, 
compared to an operating profit of R523-
million at the same time in 2019. The group 
had an overall net loss of R2.499-million in 
the past financial year and has retrenched 
about 2 600 of its 15 000 employees since 
lockdown was announced in March. ■

Hyundai Claims 
Another WRC Title

Hyundai Motorsport claimed its second con-
secutive FIA World Rally Championship (WRC) 
manufacturers’ title with a double podium result 
in Rally Monza, the season finale, where Ott Tänak 
finished a challenging weekend in second place, 
with Dani Sordo in third.

In one of the most demanding and event-
ful rallies of the season, Hyundai Motorsport 
scored 33 points to secure its second title with a 
five-point margin.

Watch a review of Hyundai Motorsport’s 2020 
WRC season here. ■

Build Your Own LEGO Jeep
Jeep and the 
LEGO Group 
recently revealed 
the newest 
LEGO Technic 
model, the 
one-of-a-kind 
Jeep Wrangler 
Rubicon. 
Designed to emulate the iconic look, design and 
legendary off-road capabilities of the actual vehicle, 
this first-ever LEGO model of a Jeep SUV – the 
LEGO Technic Jeep Wrangler – is ready to face any 
epic adventure.

The new model will provide a thrilling building 
experience for LEGO fans of all ages as they 
recreate the high-performance 4×4 systems, rugged 
tyres, fold-down rear seats and classic seven-slot 
grille in LEGO Technic form. 

The LEGO Technic Jeep Wrangler is designed 
for Jeep and LEGO fans alike, aged 9 and above. It 
will be available January 1, 2021, from LEGO.com, 
LEGO stores and other retailers globally. ■

Three Carroll Shelby Signature 
Editions Available in SA

The limited edition 2020/2021 Carroll Shelby 
Signature Series is arguably the most complete 
and polished car in Shelby American history and 
pays tribute to the motorsport icon in typical 
muscle-car fashion. While the majority of the fifty 
Carroll Shelby Signature Series cars have been 
prioritised for the North American market, Shelby 
South Africa has confirmed an allocation of three 
Carroll Shelby Signature Series cars, all of which 
will be right-hand drive and available in a choice 
of convertible or fastback, automatic or manual 
transmission. The level of authenticity will be 
guaranteed by each car’s placement into the official 
Shelby Registry.

All Shelby conversions and upgrades are 
done at the official Mod Shop in the Western 
Cape by a team of technicians trained by Shelby 
American. The Carroll Shelby Signature Series is 
priced at R2 708 000. Pricing is subject to exchange 
rate fluctuations. ■

Volvo’s Most Extreme 
Crash Test Ever

Extrication specialists often use cars crashed at the 
Volvo Cars Safety Centre to hone their life-saving 
skills. To allow rescue services to prepare for 
any possible crash scenario and to simulate the 
forces that erupt in the most extreme crashes, 
beyond what can be simulated with ordinary crash 
testing, Volvo Cars recently took equally extreme 
measures. For the first time, it dropped several new 
Volvos multiple times from a crane, from a height 
of 30 metres.

This approach helped create enough damage 
to adequately simulate the damage found in the 
most extreme crash scenarios such as single-car 
accidents at very high speed, accidents where a car 
hits a truck at high speed, or accidents where a car 
takes a severe hit from the side.

All findings from the crashes and the resulting 
extrication work will be collected in an extensive 
research report. This report will be made available 
free of use to rescue workers elsewhere, allowing 
them to benefit from the findings and further 
develop their life-saving capabilities.

Usually, rescue workers get their training ve-
hicles from scrapyards. But these cars are often up 
to two decades old. And in terms of steel strength, 
safety cage construction and overall durability, 
there is a vast difference between modern cars and 
those built fifteen to twenty years ago.

This makes it crucial for rescue workers to 
constantly update their familiarity with newer 
car models and review their processes, in order 
to develop new extrication techniques. So at the 
request of the rescue services, Volvo Cars decided 
to step things up a notch.

A total of ten Volvos were dropped from the 
crane several times. Before the drop, Volvo Cars 
safety engineers made exact calculations about 
how much pressure and force each car needed to 
be exposed to, in order to reach the desired level 
of damage.

Watch spectacular footage of the drop 
test here. ■
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The outlook for the South African economy is 
bleak and a post COVID-19 recovery will take 
as long as five years and by that time the local 
economy will be 8% smaller than it was pre-
pandemic. This is according to Jeff Gable, the head 
of Fixed Income Currency (FIC) research at ABSA.

Speaking at the recent Hypermobility 2020 
virtual conference, Gable said the global economic 
downturn, which dropped from a predicted 3.3% 
growth in 2020 to a decline of 4.4% was the biggest 
fall since the Great Depression of the 1930’s. He 
added that Sub-Saharan Africa was also in dire 
straits, with a switch from 3.5% economic growth 
for the region to a decline of 3% and the rate of 
recovery is not easy to predict, making medium- 
and long-term planning very difficult.

According to the ABSA executive the South 
African economy was not in a good situation even 
before it was hit by the global pandemic, with the 
economy growing by barely 0.5% in 2019. “The 
impact of COVID-19 is substantial and its effects 
are going to be long lasting and it will probably be 
five years before we get back to where we were at 
the end of last year,” he explained.

Reserve Bank interest rate cuts have given 
consumers approximately R50-billion in spending 

power, but there will be far less money in circula-
tion at the end of this year, due to the ongoing loss 
of jobs, very few bonuses being given, as well as low 
wage increases if any at all.

Gable added that, although the prime lending 
rate was at its lowest level since the 1960’s, the rates 
for longer term loans are much higher and this 
is placing huge strain on the government, with 
lower tax collection and huge debts that need to 
be serviced. A growing share of taxes collected is 
going to paying interest on loans, which is impact-
ing on government spending in most sectors of 
the economy.

The ABSA executive went on to say that the 
lack of business confidence was of great concern, 
as there had only been two quarters in the last 10 
years when the indicator had been in favourable 
territory and that was in 2011 and 2015. Consumer 
confidence is also very weak, and that extends to 
the high-income earners too, with little appetite to 
buy durables, which includes motor vehicles.

Gable concluded by saying that the economic 
environment, both globally and locally, would 
remain uncertain and volatile until thoroughly 
tested and proven vaccines are rolled out glob-
ally. The recovery that follows will be led by the 
private sector as the world’s governments all have 
depleted finances.

However, there was some good news on the 
financial front, arising from the establishment 
of the African Continental Free Trade Area 
(FTA) Secretariat, where the recently appointed 
Secretary General is a South African, Wamkele 
Mene, who addressed delegates at Hypermobility 
2020. The FTA is due to become operational on 
January 1, 2021.

Mene stressed how imperative it is for an inte-
grated African market to be established saying that 
Africa had been, basically, an exporter of raw mate-
rial and an importer of most manufactured goods.

Speaking from Ghana, Mene said that in 2019 
seven of the 10 fastest growing economies in the 
world were in Africa, but this is no longer the 
case and the outlook for Africa post-COVID-19 
is bleak.

“This may seem the worst time to launch the 
FTA, but although this could be true, I believe 
it may be challenging, but it will bring creativ-
ity to the fore in terms of finding ways to grow 
the African economy, ” said the enthusiastic 
Secretary-General.

“Most African countries have poor infrastruc-
tures with small markets and a shallow indus-
trial base. This must change. We must accelerate 
beneficiation programmes for our raw materials 
to add value. Here we must look to government/

private partnerships as well as the private sector to 
lead the changes,” he added.

He explained that the use of American dollars 
for most trade in Africa was time-consuming and 
expensive, so a priority for cross-border trade 
is going to be electronic payments and settle-
ments, facilitated by the African Export-Import 
Bank (Afreximbank). The aim is to have digital 
cross-border trading operational by the begin-
ning of 2021. In addition, digital platforms will 
be integrated into systems used to find markets 
for products made in Africa by linking seller 
and buyer.

“What we will need is strict adherence to 
customs governance, particularly regarding the 
rule of origin. We must ensure that the system is 
not used to facilitate the passage of products from 
a third country through the customs posts as we 
know that preventing customs fraud will be a big 
challenge. Our objective is to increase inter-Africa 
by 81% by 2035,” Mene concluded. ■

“Most African countries have poor 
infrastructures with small markets 
and a shallow industrial base. This 
must change. We must accelerate 
beneficiation programmes for our 
raw materials to add value. Here 
we must look to government/
private partnerships as well 
as the private sector to lead 
the changes.”

“The impact of COVID-19 is 
substantial and its effects are 
going to be long lasting and it will 
probably be five years before we 
get back to where we were at the 
end of last year.” 

Bleak Outlook for SA Economy Predicted

Wamkele Mene, Secretary General of the African 

Continental Free Trade Area (FTA) Secretariat.

Jeff Gable, head of Fixed Income Currency (FIC) 

research at ABSA.
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SnippetsPeople

TransUnion Partners with SA 
Automotive Industry Doyen

TransUnion 
Africa has joined 
forces with one 
of the doyens 
of the South 
African motoring 
industry, Jeff 
Osborne, as a 
business develop-
ment partner as it 
looks to evolve and extend its solutions offering in 
the local automotive sector.

Osborne was the CEO of the Retail Motor 
Industry Organisation (RMI) for nearly 14 years 
before leaving to found Gumtree Auto ZA, the 
country’s leading auto online platform.

Said Kriben Reddy, the vice president of auto 
information solutions at TransUnion Africa: “Jeff’s 
50 years of experience across various aspects of the 
auto industry is a tremendous asset as TransUnion 
continues to evolve its offering as an information 
and insights company. His insights will be key at a 
time when the industry is being challenged more 
than ever to provide consumers with a safer, fluid 
experience across digital and offline channels as it 
looks to counter the combined effects of a recession 
and COVID-19.”

Osborne started his career in the fuel industry, 
and later owned and operated a group of Zenex 
retail fuel service stations across the north of 
Johannesburg, where he pioneered the first 
convenience store at a fuel station in South Africa. 
He became CEO of the RMI in 2001, and took 
the organisation from technical insolvency to a 
successful and financially healthy business.

“I’m delighted to be partnering with 
TransUnion’s auto team at such a pivotal moment 
for the industry and the business – particularly at 
a time when consumer-driven change is reshap-
ing the process of buying and selling vehicles at 
an unprecedented rate. TransUnion’s technology 
evolution, and the way the company is using 
technology to support auto industry consumers 

and customers alike, is an extremely attractive 
proposition,” said Osborne.

“I’m looking forward to building on the strong 
foundations already in place to help identify new op-
portunities with a strong focus on innovation, while 
aligning with the company’s growth strategy.” ■

New CEO for TFSSA

Toyota Financial Services South Africa (TFSSA) 
has appointed Thabo Manaka as its Chief 
Executive Officer, 
effective from 
1 January 2021. 
Manaka is suc-
ceeding Marius 
Burger who is 
retiring at the 
end of the year, 
after seven years 
at the helm.

Currently 
the Director 
and Senior Vice 
President of 
Corporate Administration at TFSSA, Manaka has 
risen through the ranks after joining the financial 
services company in 2007. His career spans both 
the public and private sector, having accumulated a 
wealth of knowledge in areas such as Compliance, 
Information Technology, Legal, Risk Management, 
Corporate Governance and Human Resources.

The appointment of Manaka comes at a time 
when the company is positioning itself as a leading 
financial and mobility-solutions provider with the 
executive team playing a pivotal role in the process.

Said Manaka: “I thank the Board and the 
Shareholders for the confidence they have in me 
to lead Toyota Financial Services. This has been 
a challenging year, with difficulties attributed to 
the COVID-19 pandemic impacting all people. At 
TFFSA, we recognise the importance of adapting 
to these changing times. As the world evolves, so 
will the financial and mobility solutions, and we 
can assure you that we are ready to put the smiles 
back on our customers’ faces.” ■

SATMC Appoints New 
Managing Executive

The South African 
Tyre Manufacturers 
Conference 
(SATMC) has 
appointed 
Nduduzo Chala 
as its new Managing 
Executive. Chala 
succeeds Carlo 
Baldocchi who has 
filled the role for the 
past three years.

The SATMC is the country’s tyre manufactur-
ing industry body and represents the four local 
tyre manufacturers. As an industry body, the 
SATMC represents the interests of its members and 
is the voice to all stakeholders, including govern-
ment, other automotive industry associations, and 
the public.

The automotive industry is a significant 
contributor to the economy of the country, and 
the tyre industry is a vital player. “Creating an 
investment-friendly environment that will ensure 
the local tyre manufacturers remain competitive is 
important to me,” said Chala. “I’m excited to lead 
the change and look forward to engaging with all 
our stakeholders in making a meaningful impact 
to our industry, the lives of our consumers, and the 
South African economy.”

Chala has held various positions in senior 
management at Sumitomo Rubber South Africa 
(Pty) Ltd, most recently that of Divisional Head of 
Corporate Services. Prior to this he was the GM: 
Strategic Planning for the same organisation.

Chala holds a Post Graduate Diploma in 
Business Management, and a Bachelor’s degree 
in Accounting. He is currently completing his 
Masters’ in Business Administration through the 
Gordon Institute of Business Sciences (GIBS), with 
his research thesis focusing on transformation of 
the automotive industry.

For more information on the SATMC, visit
http://www.satmc.co.za. ■

Nduduzo Chala is the new 

managing executive of 

the SATMC.

Toyota Financial Services 

South Africa (TFSSA) has 

appointed Thabo Manaka as 

its Chief Executive Officer.

Jeff Osborne.
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Autobody repair workshops are continuing to 
experience tough times as they try and recover 
from the hard COVID-19 lockdowns, while the 
future looks bleak too.

“The recovery is 
slow but fortunately 

there have been 
only limited 
business failures 
so far,” said 
Richard Green, 
the Director of 
the SA Motor 
Body Repair 

Association 

(SAMBRA), which represents about 75% of the 
autobody repair shops in the country.

Speaking at the recent Hypermobility 2020 
virtual conference, Green said the slow recovery 
is partially due to the fact that there are less 
incidents involving vehicles because there are 
less of them on the road as people drive far fewer 
kilometres than pre-pandemic, while the shortage 
of personal finance means that some owners 
take the damaged vehicles to so-called backyard 
workshops rather than getting the repairs done at 
an accredited repairer.

“Only about 30% of the registered vehicles on 
South Africa’s roads are comprehensively insured 
and they provide a substantial volume of work that 
goes to accredited body shops, but these people 
are also driving less on less congested roads,” 
explained Green.

“What we urgently need to make our business 
viable and sustainable is an increase in the labour 
rate, particularly as we now have to deal with 
some of the insurers buying replacement parts 
themselves. This means that the panel shops do 
not get a share of the parts spend, which makes 
finances even more difficult to balance. Some 
of the insurers have even tried to run their own 

repair shops, but all these ventures have proved 
dismal failures.”

“We, at SAMBRA, are very aware of the 
need for transformation in our industry and 
believe the best way forward to encourage growth 
in the ownership of body shops by previously 
disadvantaged groups is to have more collabo-
ration between the industry and the various 
business partners.

“One aspect of the industry where we are 
expecting progress is in the certification of asses-
sors – a qualification that is sorely needed.

“However, on the other side of the coin we 
are disappointed at the way in which insurance 
companies are writing off ‘uneconomical to 
repair’ vehicles at 50% of their value instead of the 
previous 75%.

“Not only does this take major repair work 
away from authorised repairers, but these vehicles 
are then auctioned off and later find their way back 
onto the road, often through fraudulent dealings. 
They are often unroadworthy and not repaired 
to manufacturers’ standards before being sold to 
unsuspecting customers. This situation requires 
urgent attention from the relevant authorities,” 
Green concluded. ■

Over the last three years Lightstone has hosted 
the EchoMBR Ranking Awards, highlighting the 
top motor body repairers (MBR) in South Africa. 
This year, Cannings Autobody Repair Specialists, 
based in the Western Cape was recognised 
as the Top Overall MBR in the country. The 
second and third spots went to Autotrust in 
Port Elizabeth and Park Panelbeaters from 
Vanderbijlpark respectively.

The EchoMBR program was developed in 2005 
and fulfilled the need to introduce one standard 
measurement process across the industry. “The 
EchoMBR Ranking Awards aims to recognise 
MBR’s that have proven to be best in breed across 
multiple categories. In calculating the awards, 
customer experience feedback was solicited from 
more than 31 122 customers representing more 
than 697 qualifying MBR’s in South Africa,” said 
Mark Groch from Lightstone.

The results allow the MBR industry to view 
their establishments through the eyes of their cus-
tomer and create an industry standard where cus-
tomers’ expectations are met and even exceeded. 
“These results provide the South African consumer 

with trustworthy choices for motor body 
repairers across South Africa; often consumers 
are faced with the difficult decision to find a 
reliable panel beater and these results provide 
reputable options in various provinces.”

Apart from the over Overall National 
MBR of the Year, the awards categories 
include:
1. Most likely to be ready on time;
2. Most likely to offer quality repair;
3. Most likely to keep you informed;
4. Most likely to be recommended;
5. Friendliest staff.

Over 800 MBRs are linked to the EchoMBR 
programme and the platform processes 
between 45 and 50 thousand records each 
month. “We realise that 2020 has been difficult 
for the industry; and for these industry spe-
cialists to be able to provide world class service 
despite the challenges is cause for celebration,” 
concluded Groch.

Click Here to view the top ten MBRs 
within each category. ■

Autobody Repairers Continue to Take Strain

Richard Green, the Director of the SA Motor Body 

Repair Association (SAMBRA).

Top Repairers Honoured
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Hino trucks are playing a vital role in assisting farmers in need in the 
Vanwyksvlei region of the Northern Cape. This area has not had rain for 
eight years and at least 13 farms have been abandoned due to the worst 
drought in 50 years. Many of the people living in this region are emerging 
farmers who do not have the resources to keep farming in long periods 
without rain so they are very grateful for the fodder the trucks are bringing 
to their region.

Two of Hino SA’s driver trainers, Zenzele Mafokate and Joseph Peme, 
take turns to drive the Hino 700 2845 link combination with 56-ton GVM. 
Each trip to Vanwyksvlei takes about 18 hours, going via Kimberley. Both 
Hino SA and Hino East Rand contributed towards the running costs of these 
trips.

The key people arranging the transport and distribution of this much-
needed fodder are Nick Vlok, the former CEO of Digicore and Dominee Deon 
van der Walt, while Garth Middleditch, a key accounts executive at Hino East 
Rand, is involved in liaising the Hino involvement in this joint effort.

“We are very supportive of this project to help farmers in need and glad 
that this support extends to our dealers and customers,” commented Pieter 
Klerck, General Manager of Hino SA. ■

Corporate Social Responsibility

Meyers Motors, with support from Isuzu Childlife, 
has transformed the Sifunda Sivuya Educare into a 
spacious centre for young children.

The Sifunda Sivuya Educare Centre is an 
early childhood development facility situated 
in Phakamisa, about 60 kilometres outside East 
London, and just a few minutes’ drive from Meyers 
Motors in King Williams Town.

This year, 17 children were enrolled at the 
school but were unable to return to school due to 
limited space in the shack structure which does not 
allow for social distancing during the COVID-19 
pandemic. Early Childhood Development Centres 
(ECDCs) must be compliant with these guidelines.

Thanks to a generous donation of R120 000 by 
Isuzu Childlife, a foundation which was estab-
lished by Isuzu and its dealer network to support 
projects which focus on the needs of children, 
especially those in disadvantaged communities 
and vulnerable circumstances.

The learners of Sifunda Sivuya Educare Centre 
will now receive their education in a refurbished 
prefab building. The building has been split into 
two classrooms, allowing the teachers to have their 
own space and giving the school an opportunity to 
grow in numbers.

According to Ashley Davis-Taylor, Dealer 
Principal at Meyers Motors, the dealership, with 
branches in East London and King Williams 
Town, strives to make a notable difference in the 
communities where they operate. “As Isuzu we 
are aware of our surroundings and are always 
eager to help in the communities in which 
we operate. By forging strategic partnerships, 
we are able to create a better environment for 
those whom we share it with. Meyers Motors 
employees also donated a range of educational 
toys, arts and craft supplies, for the school 
to use. The team also assisted with painting, 
signage and decorating the classrooms,” said 
Davis-Taylor. ■

Isuzu Supports Phakamisa 
Childcare Centre

Having a look at some of the building blocks and 

other educational toys in the new classroom at 

Sifunda Sivuya Educare Centre in Phakamisa is 

Bryan Haller, Meyers Motors Human Resources 

Manager, with children from the school.

Hino Helps Farmers in Need

The Hino rig ready to take a load of fodder to the drought-stricken Vanwyksvlei 

region in the Northern Cape is seen leaving a farm in Mpumalanga which has 

obviously had plenty of rain.

This area (the Vanwyksvlei region) has not had 
rain for eight years and at least 13 farms have 
been abandoned due to the worst drought in 
50 years.
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Corporate Social Responsibility

Ford Motor Company of Southern Africa 
(FMCSA) has further extended its community 
support during the COVID-19 crisis by donating 
R500 000 to Save the Children South Africa – an 
organisation that promotes children’s rights, 
protects them from violence and cares for their 
health and nutrition.

“This year has been especially hard on 
non-profit organisations that do exceptional work 
to assist communities across the country,” said 
Neale Hill, MD of FMCSA. “Whilst enduring 
the COVID-19 lockdown the same as everyone 
else, these humanitarian organisations had the 
additional responsibility of caring for the most 
vulnerable and poorest children, who do not have 
access to basic hygiene or health facilities.

“During this unprecedented crisis, NPOs such 
as Save the Children South Africa have to had to 
deal with an exponential growth in food insecurity, 
allied to fewer resources and increased expenses. 
We recognise these challenges, and commend Save 
the Children SA and the various other organisa-
tions that continue to make a difference in peoples’ 
lives,” Hill added. “We have been truly inspired by 
the work that Save the Children SA does, and trust 
that the R500 000 donation will help them reach 
more children in these fragile communities.”

“The R500 000 donation will be used to 
enhance our efforts to prevent violence against 

children, improve early childhood development 
to give children access to high-quality educa-
tion, and address adolescent sexual health and 
reproductive rights,” said Steve Miller, CEO of 
Save the Children South Africa. “We work with 
the most marginalised children, including those 
susceptible to rights abuses, and those residing in 
low-income houses in rural and informal urban 
settlements, as well as children who have migrated 
to South Africa.”

Along with the donation, FMCSA is collabo-
rating with Gauteng youth radio station, YFM, to 
highlight the amazing work being done by Save the 
Children South Africa. From 7 to 16 December, 
YFM will be running an extensive on-air and 
digital campaign to raise awareness regarding the 
plight of the country’s most vulnerable children, 
and to promote the work of Save the Children 
South Africa.

FMCSA has a proud legacy of community 
upliftment and empowerment, and providing 
resources for those who need it most. Each year, 
the Ford Motor Company Fund provides grants to 
nominated NPOs as part of the annual Ford Global 
Caring Month. In 2020, the COVID-19 pandemic 
ruled out the volunteer programme that usually 
supports this initiative each September, but over 
R600 000 was disbursed to eight organisations 
located near Ford’s Silverton Assembly Plant 

in Pretoria, and the Struandale Engine Plant 
in Port Elizabeth, to support their important 
community projects.

During the national COVID-19 lockdown, 
employees at the Silverton Assembly Plant 
produced over 285 000 face shields – the major-
ity of which were donated to the Department 
of Health to help protect frontline medical 
personnel and health workers. Additionally, loan 
vehicles were provided to a number of NPOs 
across the country to mobilise their COVID-19 
response efforts.

In November, Ford embarked on a RangeHer 
Drives with a Mission campaign, which featured 
a convoy of Ford Rangers – all driven by female 
motoring journalists and influencers – travelling 
4 300 km across SA to visit schools and clinics in 
rural communities to donate specially designed 
Flow-bin handwashing stations, sanitisers, soap 
and face shields. AutoLive is proud to have been 
part of this initiative.

“This year has been extremely challenging, but 
it has also allowed us to put our best foot forward. 
These projects reaffirm that Ford is resolutely 
committed to South Africa, and we are doing 
everything in a power to create a brighter future 
for the country and its citizens,” Hill concluded.

For more information on Save the Children 
South Africa, visit www.savethechildren.org.za. ■

Ford Donation to Help Vulnerable Children

From left to right: Steve Miller, Save the Children CEO; Kandis Kardashian, YFM; Neale Hill, Ford SA MD and DJ Ankletap, YFM.
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We Drive

BY STUART JOHNSTON

It seemed like an extravagant trip, to discover the 
nuances of what were essentially some add-on 
bits and pieces to a Ford Ranger XL. But gradu-
ally it dawned on us that in this fast-moving 
day and age, we had rarely taken time out to 
experience the excellent Duratorque 2,2-litre 
TDCi engine that is used in the XL versions of 
the Ford Ranger.

The vehicle we were driving was hardly an 
entry-level model. It was in fact the top-of-the-
range XL model, this being a 2.2 Double Cab TDCi 
4×4 Automatic. But it was a package that had pretty 
much passed us motoring journalists by in recent 
years, thanks to the action further up the Ford 
Ranger…errr… range, in the form of the newer 
hi-tech 2.0 Single Turbo and Bi Turbo models, and 
of course, the magnificent Raptor.

I think it was on the third day of our drive, as 
I was reflecting on all the rough dirt, challenging 
rock crawling and swift tar-road work we had 
done, that I realised what had really struck me 

about the XL Sport Pack: This was vehicle with 
superb build quality!

Despite all the pounding we had dished out to 
these Rangers after three days of mountains and 
rivers, there was not a squeak or a rattle to be heard 
in the cabin. The handling was totally predictable 
on rough dirt, with barely any deflection on fast 
dirt road corners with ripples. And in slow rock 
crawling terrain, the 4×4 system could be switched 
between two-wheel drive, Four High and Four Low 
with not so much as a protest.

The only protest I experienced was from the 
front left tyre of my vehicle. We were crawling up 
the torturous Orrie Baragwanath Pass, in a convoy 
slower than walking pace, and sticking close to 
the rock face on the left because on the right was a 
sheer drop into bushveld that seemed to be in the 
order of a few hundred metres. In these situations, 
you often have to choose between a rock and hard, 
sharp place to place your wheels, and it seemed 
the rock I chose suddenly shifted, or cracked or...
maybe I had been a bit inattentive.

Next thing the front left corner of the car 
lurched downwards and there was a short sharp 
woof, almost like an explosion, as all the air 
escaped from the tyre sidewall that I had just 
shredded. Thank goodness Ford’s PR team 
included skilled mechanics and heavyweight 
equipment. They had the bakkie jacked up within 
minutes, and back down on all four inflated 
wheels in a pretty good off-road imitation of a Red 
Bull F1 pit stop.

I really enjoyed the mellow spread of torque 
from the Duratorque diesel motor crawling up 
this pass. My co-driver and I marvelled at what 
it must have been like for ox-wagons to trundle 
up here in the late 1900s, and indeed, what it 
must have been like to actually have built this 
extraordinary mountain pass, constructed of 
millions of rocks!

Apparently this pass was used by the 19th 
Century Transvaal ivory runners, en-route to 
Mozambique in the old days. Later that day, a 
Lydenburg-based tour guide, Wouter Janse van 
Rensburg of Tabatsane Tours, told me some 
fascinating tales about an early ivory hunter who 
had a run in with the local police chief. The two 
ended up nearly killing each other, and the ivory 
hunter only escaped with his life by gouging out 
the police chief ’s eye!

Crawling up the Orrie Baragwanath pass near Lydenburg, part of the old 

Ivory Runners Route.

Many Rivers and Mountains to Cross – 
in a Ford Ranger XL Sport Pack

Beautiful mountain tar road. But we spent most of the time on dirt.

My co-driver and I marvelled at 
what it must have been like for 
ox-wagons to trundle up here in 
the late 1900s, and indeed, what 
it must have been like to actually 
have built this extraordinary 
mountain pass, constructed of 
millions of rocks!

Despite all the pounding we had 
dished out to these Rangers after 
three days of mountains and 
rivers, there was not a squeak or a 
rattle to be heard in the cabin.

continued on next page 
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The story had a good ending though, because 
the ivory hunter finally saw the light, stopped 
hunting elephants, and became one of the found-
ing conservationists in the area, almost a century 
before conservation became fashionable.

I must say that as the trip wore on, I became 
more and more impressed with the no fuss nature 
of the Ranger XL, thinking that it really deserved 
its tasteful Sport Pack dress up kit. This consists 
of a gloss black grille, black rear sports bar (they 
used to be called roll bars), black rear bumper 
and gloss-black 17-inch alloy wheels. This kit 
adds just R16 500 to the basic price of the Ranger 
XL. In the case of our test vehicle for the Olifants 
River excursion, this elevated the price of the 
XL 4×4 Double Cab automatic from R543 000 
to R559 500. The black side steps added another 
R5 000 to the package, but I think they were well 
worth it.

As my co-driver for the trip, Willem van der 
Putte of Independent Newspapers, remarked: 
“It is great to test the more basic versions of a 

vehicle range to get a real handle on how good 
the essential car is, underneath the finery.” I 
couldn’t have agreed more, and I could have 
added that the Sport Pack kit simply added that 

extra visual zing to make the XL more than 
special enough!

In the form we tested it, the Ford Ranger 
Double Cab 4×4 Auto Sport Pack costs R559 500. ■

We Drive

BY STUART JOHNSTON

It was an air of overall solidity, that was the lasting impression I took away with 
me after the launch drive of the new Hyundai Creta a few weeks back. Hyundai 
build quality is now generally premium-level, and the styling of the cabin in 
this Indian-built model matches the way it is tacked together.

There are three all-new engines, these being a non-turbo 1,5-litre petrol, 
a turbocharged diesel of similar displacement, and an all-new turbocharged 
direct injection 1,4-litre unit. The non-turbo petrol model uses a Continuously 
Variable Transmission (CVT), the diesel uses a six-speed automatic, while the 
new 1,4-litre turbo model, known as the 1.4 TGDI Executive DCT, uses an 
excellent seven-speed dual-clutch gearbox.

It was the new turbo petrol model that we drove on the launch, and this 
was distinguished by the fact that these versions are only available with a dual-
tone paint finish. The gearbox is very impressive, but even more impressive 
was the ride quality thanks to the revised suspension with a torsion beam at 
the rear and struts up front. NVH (Noise Vibration Harshness) was also much 
improved, thanks to revised engine mountings and increased body rigidity due 
to new adhesives used on the body to supplement sport welds.

Power output on the turbo petrol model is a reasonably modest 103 kW 
and 242 Nm, but good enough to impart sub-10-second 0-100 km/h times and 
top speed in the region of 185 km/h.

It comes as something of a surprise to learn that the first-generation 
Hyundai Creta launched here in 2017 sold a total of almost 15 000 units. Those 
are good solid numbers representing monthly sales in the 400-per-month 
region, and confirm that the small Hyundai SUV is pitched at a very attractive 
segment of the market place.

In a more normal world – COVID-19 seems to have impressive staying 
power – the latest Creta could expect to do even better for the Korean manu-
facturer. Prices range from R374 900 for the entry-level 1.5 Premium, through 
R469 900 for the diesel, to R484 900 for the 1.4 TGDI Executive. ■

New Creta is Now Approaching 
Premium-Level Quality

On the Olifants River trail, which took in three provinces.

 continued from previous page
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Commuters travelling from Pretoria to Johannesburg and back again in August 
spent 10 hours a month less on the road when compared to February, as traffic 
volumes dropped by 33%, from 1.94 million trips in February to 1.29 million in 
August on the N1 South and from 2.02 million to 1.35 million on the N1 North.

People commuting from Johannesburg to Pretoria saved about 8 hours/
month, and people travelling from Johannesburg to Sandton saved 6 hours/
month. These findings come from a survey of vehicles fitted with Tracker 
conducted by Lightstone.

The survey took place in the months of February (the last month before 
lockdown was introduced) and August (Levels 3 and 2 of lockdown) and 
measured average speeds travelled along high activity routes in the Pretoria-
Sandton-Johannesburg area in Gauteng.

Overall, vehicles based around the Pretoria area and commuting to the 
Johannesburg area travelled roughly 12.5 km/h faster during morning traffic 
and 16km/h faster during afternoon traffic when compared to February, and 
saved 27 minutes in travel time.

Interestingly, commuters saved more time during peak travel commutes. 
During morning traffic hours, trips from Pretoria to Johannesburg/Sandton, 
Roodepoort to Sandton, and Soweto to Sandton were over 10 minutes shorter 
on average, and in general trips were significantly faster, with average speeds of 
over 14 km/h higher from the Pretoria area to the Johannesburg area and over 
10 km/h from the Johannesburg area to the Pretoria area.

Those commuting from the Johannesburg area to the Pretoria area trav-
elled roughly 8 km/h faster during morning traffic and 9 km/h faster during 
afternoon traffic, saving roughly 15 minutes per day.

Sandton’s key role as an economic hub in Gauteng was evident as 
large numbers of people travelled from Pretoria, Roodepoort, Soweto and 
Johannesburg to Sandton each day.

They all recorded average speeds over 10 km/h faster than the baseline: 
roughly 14 km/h, 12 km/h, 12 km/h and 10 km/h respectively. In contrast, 
the top four significant trip routes to Johannesburg showed average speed 
increases of 12 km/h, 8 km/h, 6 km/h and 5 km/h from Pretoria, Sandton, 
Randburg and Roodepoort respectively. Those to Pretoria showed increases 
of 9 km/h, 8 km/h, 8 km/h and 7 km/h from Johannesburg, Roodepoort, 
Randburg and Sandton respectively.

The survey also confirms that more people travel from Pretoria to 
Johannesburg than the other way, and it considered average speeds for Tracker 
trips to and from Johannesburg, Pretoria, Sandton, Randburg, Soweto, 
Mamelodi, Roodepoort and Akasia because of their proximity to major busi-
ness hubs in Johannesburg, Sandton and Pretoria and the N1 highway.

Average speed differences

The table below shows average speed differences and time saved per home-
work route for August vs February: ■

Trips to different towns from Johannesburg during 
afternoon traffic hours, February vs August 2020
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Trips to different towns from Pretoria during 
morning traffic hours, February vs August 2020

Destination

Average speed (February)
Average speed difference

Average speed (August)

A
ve

ra
ge

 S
pe

ed
 (k

m
/h

)

Sandton Johannesburg Randburg

A
ve

ra
ge

 ti
m

e 
sa

ve
d 

(m
in

ut
es

)80
70
60
50
40
30
20
10
0

15

10

5

0

Average time saved

Time saved per month for different routes
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Lockdown Effect on Traffic and Travel Time

HOME TOWN – 
WORK TOWN

SPEED 
INCREASE 

(KM/H)

TIME 
SAVED 

(MINUTES)

Pretoria –
Johannesburg

14,1 27,4

Pretoria – Sandton 15,4 27,3

Soweto – Sandton 10,3 25,7

Roodepoort – 
Sandton

13,1 25,7

Johannesburg – 
Pretoria

10,2 20,3

Johannesburg – 
Sandton

9,4 16,7

Roodepoort – 
Pretoria

8,9 16,1

Pretoria – Randburg 9,2 13,9

Randburg – Pretoria 8,8 13,1

Sandton – 
Johannesburg

8,4 13,0

Randburg – 
Sandton

7,6 12,6

Soweto – Randburg 5,8 12,4

Sandton – Pretoria 8,3 12,1

Randburg – 
Johannesburg

6,3 11,1

Roodepoort – 
Johannesburg

5,8 10,0

Sandton – Soweto 6,3 9,4

HOME TOWN – 
WORK TOWN

SPEED 
INCREASE 

(KM/H)

TIME 
SAVED 

(MINUTES)

Sandton – 
Roodepoort

5,7 7,6

Soweto – 
Johannesburg

3,0 7,1

Randburg – Soweto 4,6 6,4

Johannesburg – 
Randburg

3,9 6,2

Akasia – Pretoria 4,2 6,2

Sandton – 
Randburg

4,6 5,8

Roodepoort – 
Randburg

4,3 5,8

Johannesburg – 
Soweto

3,7 4,5

Mamelodi – Pretoria 1,4 3,6

Johannesburg – 
Roodepoort

2,3 2,9

Pretoria – Akasia 2,7 2,9

Randburg – 
Roodepoort

2,2 2,7

Roodepoort – 
Soweto

1,3 2,0

Pretoria – Mamelodi 0,6 1,3

Soweto – 
Roodepoort

0,0 0,0
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The Ctrack Freight Transport Index, which meas-
ures the overall logistics sector in South Africa, 
shows that growth slowed in September and 
October, but that the upward yearly trend remains 
on course. The overall freight transport sector still 
shows negative growth on a year-on-year basis, but 
far less so than in the last seven months.

The index recorded a year-on-year decline 
of 6.5% for the period that ended in October. 
However, the index was basically stagnant between 
October and September with a figure of -0,4%.

“It is a pity that the positive recovery following 
COVID-19 lockdown measures is now being 
affected by factors such as delays at border posts 
and violence aimed at truckers,” said Hein Jordt, 
Managing Director of Ctrack SA.

It is expected that the speed of the improve-
ment will – for the next two or three months 
– be slower as capacity gets closer to previous 
levels. With the biggest decline now behind 
South Africa, other problems are unfortu-
nately starting to emerge. Delays at borders are 
sometimes more than a week and during the 
last week of October the average delay for heavy 
trucks at the Beit Bridge border post was close to 
100 hours.

The economic strife that was absent during 
COVID-19 lockdown period is now once again 
rearing its head as truckers have come under attack 
in various regions of South Africa. In October 
rumours of difficulties that truckers are facing 
from a variety of criminal elements were once 
again doing the rounds.

The slowdown in growth was expected, 
though. Most analysts will attest to the fact that 
the closer an industry gets to its previous levels, 
the more difficult it becomes to overcome chal-
lenges regarding efficiencies, productivity levels 
and bottlenecks.

Following a period of negative growth, 
95% of the bounce-back can happen in a few 
months, but the last 5% can easily take double 
the amount of time. As other sectors are also 
integrated with transport sectors, 100% of the 
levels seen in the middle of 2019 is still some 
months away.

On a year-on-year basis every Ctrack Freight 
Transport sector shows negative growth, although 
not as significant as was previously experienced.

The three months ending in October (com-
pared to the three months ending in July) showed 
visible improvements in all sectors except the 
pipeline sector. That being said, the pipeline sector 
had a near record month in October following two 
very weak months, so that recovery is certainly on 
the horizon.

Real pain is still being felt in the air freight 
sector while sea freight, and particularly bulk 

cargo in both the rail and sea freight sectors had 
a terrible month. Container imports are still well 
below normal, tracking over 23% lower compared 
to last year. Container exports were down 9% 
during October.

Higher value freight seems to have been 
more significantly affected by the lockdown and 
COVID-19 blues, compared to bulk goods such 
as fuel, iron ore and coal. These higher value 
goods such as cell phones and cars have experi-
enced a decline in sales, but they are expected to 
bounce back in the coming months.

“It is clear that business is motivated to end 

2020 on a high note, but several external factors 
are making this tricky. Ctrack have a number of 
solutions for these issues and are ready to work 
with our customers to aid them in keeping their 
businesses on track,” said Jordt.

Although growth across all sectors has slowed 
down, the good news is that the Ctrack Freight 
Transport Index shows that all sectors are moving 
in the right direction.

Visit https://www.ctrack.com/za/transport-
and-freight-index/ for additional insights into the 
index. ■

Ctrack Freight Transport Sectors

Ctrack & economists.co.za economistscoza and Ctrack

Sectors % change on year ago
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Improving Freight Transport Index Slows Down
The Ctrack Freight Transport percentage changes

OCTOBER 2020 TABLES

Percentage change 
between

Rail Road Pipeline Sea Air
Storage 
and 
handling

Ctrack 
Freight 
Transport 
Index

Quarter to October:  
2020 vs 2019

-4,4% -5,0% -25,0% -5,6% -23,5% -6,3% -6,5%

Oct vs Sep 2020 -1,2% 0,4% 50,8% -9,9% 15,1% -6,2% -0,4%

Quarter to Oct 
2020 vs. Quarter to 
Jul 2020

28,9% 11,4% -10,8% 6,8% 33,1% 8,7% 14,3%

Note: the row highlighted in blue is the main Ctrack Transport and Freight Index values used.

SEPTEMBER 2020 TABLES

Percentage change 
between

Rail Road Pipeline Sea Air
Storage 
and 
handling

Ctrack 
Freight 
Transport 
Index

Quarter to September:  
2020 vs 2019

-7,0% -6,1% -41,4% -6,2% -33,9% -15,0% -9,8%

Sep vs Aug 2020 -6,4% 2,2% 26,6% 11,5% 21,6% 11,8% 3,2%

Quarter to Sep 
2020 vs. Quarter to 
June 2020.

-7,0% -6,1% -41,4% -6,2% -33,9% -15,0% -9,8%

Note: the row highlighted in blue is the main Ctrack Transport and Freight Index values used.
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Check out the LATEST Prices for South African Trucks
www.trucksmag.co.za

digital

Working Wheels

Isuzu Motors South Africa demonstrated great 
agility and resilience during the challenging 
environment of 2020 by clocking up numerous 
awards as well as achieving better than expected 
sales results.

During the course of the year the company 
received a total of six awards, reinforcing the cred-
ibility of the brand and recognising the important 
role the company plays in the economy and also 
within local communities.

These awards included the following:
 ■ Runner-up in the Cars.co.za Awards Brand of 

the Year for 2019;
 ■ Cars.co.za award for having the best sales people 

in the industry;
 ■ 2020 Zimbabwean Car of the Year award for 

Isuzu D-MAX;
 ■ The Exporters Club recognised Isuzu in the 

Best Exporter OEM Merit Award category for 
Overcoming Obstacles;

 ■ Joint winners in the business category of the 
Herald’s 2020 Citizen of the Year, in recognition 
of the role the company played in renovating 
Nelson Mandela Bay hospitals; and

 ■ Overall Manufacturer of the Year at the 2020 
Southern African Vehicle Rental and Leasing 
Association Manufacturer of the Year Awards.

In addition to the above awards, Isuzu also 
achieved an industry-leading level 1 rating on the 
BBBEE scorecard. “This is a testament to the way 
we have embraced transformation as a business 
imperative,” said Billy Tom, CEO and Managing 
Director of Isuzu Motors South Africa. “We 
regard transformation as critical to ensuring the 
sustainability of our business, while at the same 

time it reflects our commitment to being part of 
the transformation of our country. As we move 
forward we are going to continue to focus on ac-
celerating the transformation of our business and 
also that of our value chain.” ■

Isuzu CEO and MD, Billy Tom (left), Geraldine 

Pillay, Key Accounts Manager and Mark 

Gerber, Fleet Operations Manager accept the 

SAVRALA Awards.

Hino will be involved in yet another David vs 
Goliath battle in the 2021 Dakar Rally, which starts 
in Jeddah, Saudi Arabia, on January 2. The four-
wheel drive Hino 500 is one of the few competing 
trucks in a field of 42 with an engine capacity of 
less than 10 litres.

Hino has entered only one truck in the 2021 
event, which is the 43rd in the series and will take 
place in Saudi Arabia for the second time. This will 
be the 29th consecutive year that Hino has entered 
the Dakar and it still remains the only Japanese 
truck in the field. A Hino has finished in the top 
10 on 25 occasions, including finishing in the top 
three positions in the 1997 event.

Hino will be aiming for a 12th successive win 
in the class for trucks with an engine capacity of 
less than 10 litres, as well as a high overall finishing 
position. There is huge pressure on the team to 

finish the event, as there has been at least one Hino 
truck at the finish in every Dakar which Hino has 
contested in the past.

The Hino will once again be driven by 
Teruhito Sugawara. He will be accompanied by 
Hirokazu Somemiya and Yuji Mochizuki. This is 
the same team that competed in the 2020 Dakar, 
where they finished 10th overall out of an initial 
field of 47 trucks.

Sugawara has now competed in 21 Dakar 
Rallies and has only finished out of the top 15 
overall twice in the 16 years that he has been a 
driver, after navigating for his father previously.

Next year’s Dakar has attracted a total field 
of 555 competitors competing in 321 vehicles and 
competition will be tough as all the special timed 
stages will be new. The total route, which starts and 
finishes in Jeddah will cover 7 646 km with 4 767 

km being timed special stages. The event will finish 
on January 15 with a rest day in Ha’il on January 9.

Top speeds have been limited to 180 km/h 
this year on the grounds of safety. Thirteen truck 
brands have entered 42 vehicles for Dakar 2021 is 
made up of 13 brands: MAN (11), Iveco (6), Kamaz 
(4), Tatra (4), DAF (4), Renault (3), Mercedes-Benz 
(3), Maz (2), Hino (1), Praga (1), International (1), 
Volvo (1), and Scania (1). ■

Highlights and Awards Aplenty for Isuzu

Hino Gears Up for More Dakar Glory
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BY DIETER RENCKEN,  
SOUTH AFRICA’S ONLY FULL-TIME 
FORMULA ONE RACING JOURNALIST

Double points in 2014 and elimination qualify-
ing in 2016 are two damning examples of how 
Formula One’s governance process can get it badly 
wrong. These two deeply unpopular changes were 
rubber-stamped amid howls of protest, only to be 
quickly rescinded.

Who has the power to change Formula One’s 
rules? And how has this begun to change since the 
sport acquired new owners? 

Formula One’s governance process is certainly 
the most convoluted in the international sporting 
world and arguably the most dysfunctional. F1’s 
players conveniently blame oft-incomprehensible 
decisions taken by a collective of acronyms – 
TRMs, SRMs, WGs, SGs, F1 Comms and 
WMSCs – for the sport’s complexities. Yet they fail 
to acknowledge that complex processes themselves 
perpetuate complexity.

For vivid proof of this statement look no 
further than a comparison of 1963’s F1 regulations 
versus the current (double) book. The regulations 
covering Jim Clark’s first title-winning season 
ran to two pages as provided to F1 Fanatic by the 
Scot’s chief mechanic Cedric Selzer – who not only 
spannered Clarks’ Lotus 25s, but built them first – 
whereas current regulations total almost 200 pages!

Indeed, F1’s Technical and Sporting 
Regulations run to 125 and 70 pages respectively, 
while regulations governing staff registrations 
contribute a dozen folios. Add in the International 
Sporting Code, which governs international 

competition and administrative processes (78 
pages, albeit in FRA/ENG), and the total number is 
north of 250 pages.

Any wonder, then, that fans’ eyes glaze over 
as a precursor to grabbing their TV remotes when 
they hear of rule clarifications and protests and 
appeals and counter-appeals and international tri-
bunals, particularly when unfathomable decisions 
are based upon processes taken by unpronounce-
able acronyms? 

As the 1963 regulations prove, it was not 
always thus; equally, it is fair to state that the 
situation careered out of control during the recent 
past, after the incorporation of the (dysfunctional) 
Strategy Group into the governance process.

World Championship Formula One regula-
tions from 1963-1965

International Racing Formula No. 1
(Valid until 31st December 1965)

1. Racing cars with an engine capacity superior to 
1 300 cc and inferior or equal to 1 500 cc.

2. No supercharging device.
3. Commercial fuel as specified by the FIA.
4. Minimum weight of car without ballast: 450 

kg in working order including lubricant and 
coolant but without fuel. The ballast prohibited 
is that of a removable type. It is, therefore, 
permissible to complete the weight of the car 
through one or several ballasts incorporated into 
the materials of the car, provided that solid and 
unitary blocks are used and that they are fixed 
by means of a tool and offer the opportunity of 
being sealed should the officers entrusted with 
scrutineering deem it necessary.

5. Compulsory automatic starter, with an electrical 
or other source of 
energy capable of being 
controlled by the driver 
when sitting at the 
steering wheel.
6. Protection against 
fire. Besides that already 
provided by Article 125 
of the International 
Sporting Code, the car 
shall be equipped with 
a general electrical 
circuit-breaker either 
operating automatically 
or under the control of 
the driver.
7. Driver’s seat 
capable of being 

occupied or abandoned without it being 
necessary to open a door or remove a body 
panel.

8. A fastening system for a safety belt is demanded 
(although) the belt itself being optional.

9. A roll-over protection bar is compulsory, 
complying with the following requirements:
a)  It shall not overhang the diver’s head
b)  It shall exceed in height the driver’s head 

when he is sitting at the steering wheel.
c)  It shall exceed in width the driver’s shoulders 

when he is sitting at the steering wheel.
10. All the wheels shall be exterior to the body, so 

that the vertical projection be contained within 
the figure drawn by the vehicle wheels when 
the front wheels are pointing dead ahead (‘not 
steered’ in the French text).

11. A double braking system is compulsory, 
operated by the same foot pedal and defined as 
follows:
a)  The pedal shall control the four wheels in the 

normal way.
b)  In case of a leakage at any point of the brake 

system pipe lines, or of any kind of failure 
in the brake transmission system, the pedal 
shall still control at least two wheels of one 
same axle.

12. Fuel tanks must comply with the following 
requirements:
a)  The filling port(s) and their cap(s) shall not 

protrude beyond the coachwork material.
b)  The opening shall have a sufficient diameter 

to allow the air to be expelled at the time of 
quick refuelling (with particular refer-
ence to pressure fuelling systems), and if 
necessary the breather-pipe connecting the 
tank to the atmosphere shall be such as to 
avoid any liquid leakage during refuelling 
or running.

13. No replenishing with lubricant is allowed 
throughout the duration of a race. The filling 
port(s) of the oil tank(s) and radiator(s) shall be 
fitted with the wherewithal to which seals may 
be applied.

14. The lead(s) sealing the filling port(s) of the 
lubricant tank(s) may not be removed at any 
time during the race. The lead(s) sealing the 
filling port(s) of the radiator(s) shall be in place 
at the start of the race but may be removed at 
any pit stop.

15. And, finally, for 1963 the rules demand a ‘catch-
tank’ into which the breathers from crankcase, 
oil tank, and transmission are led-to avoid oil 
being spilled on to the circuit. ■

Divide and Misrule: How Formula 
One’s Regulations are Written

Jim Clark won the 1963 F1 championship in a Lotus.
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BY ROGER HOUGHTON

In the July issue of AutoLive, we ran an article 
on Basil van Rooyen and the CITS engine he has 
invented. Van Rooyen has a long and illustrious ca-
reer – three in fact – and is a man of many talents.

The inventor of the CITS engine attended the 
Roosevelt High School in Johannesburg where he 
was head boy in 1956 before taking up a bursary to 
study mechanical engineering at Wits University. 
A condition of the bursary was that Basil had to 
spend two hours on one day of each week at the 
Johannesburg City Council’s maintenance centre. 
He had to do this for six weeks for each trade as a 
practical background to his engineering studies.

Basil’s interest in engines saw him build a 
Formula Junior engine based on the 1 000 cc 
power unit of a scrapped Ford Anglia he found in a 
scrapyard during his second year at university.

“This engine needed a manifold for two twin-
choke Weber carburettors, which I had made at the 
Superite exhaust company and when I collected 
the manifold I saw that it had not been given the 
requested 15 degrees angle on the carb mounting 
face, so requested this to be done. The technician 
asked me to cut and braze it myself. I told him that 
I could cut it but could not braze, so he helped me 
finish the part,” explained Basil.

“While all this was going on the managing 
director of Superite, Herby Jacobson, came from 
his office to see who I was and what was going. 
After my explanation he said we needed to meet 
with him on my way out.

“This I did and the discussion ended up with 
Herby asking me to set up a new performance 
department at Superite as he had landed the agency 
for kits to fit Alexander twin SU carburettors to 
Anglia’s, Minis and Hillman Imps to improve 
performance. He offered me a salary of R130 per 
month – which was more than my father was earn-
ing at the time – and asked me to call him back the 
next day with my decision.

“I accepted the offer, but suggested that 
instead of setting up a department I establish a 
new company called Superformance. with the ‘P’ 
a chequered flag. In return I would take a 10% cut 
in salary if I could have a 10% share in the new 

company. Herby agreed and that was the start of 
my first career,” explained Basil.

Superformance flourished as a performance 
tuning specialist and automotive accessory retailer 
over the next 12 years. Unfortunately, the oil em-
bargo of the 1970’s hit motorsport and car modi-
fiers hard. So, in 1975 Basil decided it was time to 
sell his shareholding in Superformance as he had 
been head-hunted to move into a vastly different 
business world – managing director of Kaycraft, a 
leading presentation packaging company.

This second career lasted another 12 years. 
On his annual trip to the Basle jewellery show 
Basil met Andrew Davies, the managing director 
of the largest presentation packaging company in 
Australia, Davies Ferguson. He was intrigued by 
the many processes Kaycraft did in-house and came 
to Johannesburg to see the operation for himself.

As a result Basil received another offer he 
could not refuse. This was to move to Sydney to set 
up and run a facility, Davies Ferguson Displays to 
supply the parent packaging company. Basil and 
his family emigrated to Australia in 1987. “The 
initial year or two were testing and a steep learning 
curve but when I ‘retired’ in 2007 I looked back on 
another rewarding experience,” said Basil.

“In return I would take a 10% cut 
in salary if I could have a 10% 
share in the new company. Herby 
agreed and that was the start of 
my first career,” explained Basil.

Basil Van Rooyen’s Three Career Changes

continued on next page 
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Since his ‘retirement Basil has kept himself 
busy inventing and patenting many things with 
some success and much satisfaction.

However, Basil’s first few inventions were 
developed before his move to Australia.

The first was a “concave” tennis racket 
achieved by the lacing of the stringing. The aim 
was to reduce the impact and racket deflec-
tion so one could place shots more accurately. 
Unfortunately, a clause was found in the rules of 
tennis that the strings of a racket had to be in a 
single plane.

Then there was a bicycle that used long, rear-
mounted arms which moved up and down to drive 
the rear wheel instead of using the normal rotating 
pedal cranks.

A prototype was built and a Wits University 
professor in applied mathematics computed the 
workings of this novel system, but in practice it 
was not practical for racing. The main reason was 
that the system did not give enough recovery time 
for the renewal of the muscles’ lactic acid for the 
next stroke. According to Basil it could have a 
practical application in Asia or for city bike riding 
where the pedal rate is far slower. The patent was 
subsequently dropped.

One of his inventions with a motor racing 
link was the Racer’s Guardian Angel, which cut 
the ignition under extreme braking such as when 
the engine’s throttle stuck open. However, when 
discussing the invention with Formula 1 team 
owner Ken Tyrrell the South African multiple 
champion realised that a patent does not protect 
against self-manufacture for own use, so racing car 
manufacturers could make such a low cost item 
without transgressing the patent.

Then came Basil’s involvement as the designer 
and builder of the Chevrolet CanAm where the 
aim was to beat the dominant Ford Capri Perana 
V8s on the race track. After talking General 
Motors South African into agreeing to build 
the required 100 of these homologation specials 
Basil had to work out a way to replace the small 
four-cylinder engine in the Vauxhall Firenza 
Coupe with a Chevrolet Z28 5-litre V8 fitted to the 
Corvette. The car had to also meet GM’s quality 
and safety standards.

This was a tough ask, but the car proved 
unbeatable when driven by Basil van Rooyen in 

its only full season before the Oil Crisis hit local 
motor sport. The car had also been successful as 
a rally car, driven by the likes of Jan Hettema and 
Louis Cloete under the banner of the Chevrolet 
Dealer Team.

One of Basil’s inventions that was a com-
mercial success, with 400 000 units sold, was the 
Hee-Bee-Gee-Bee. This was a novelty gift with 
a vibrating handle and seven arms which you 
stroked over your head, sending tingles down your 

spine. It was voted “gift of the year”.
Another commercial success was the Pool 

Twister, which was a device to stop swimming 
pool suction cleaners like the Kreepy-Krauly 
from getting stuck. More than 30 000 were sold 
in Australia.

However, his main interest has remained 
automotive and now he is hoping that his CITS 
engine will at last go into mass production wit the 
help of the latest group of private investors. ■
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One of his inventions with a 
motor racing link was the Racer’s 
Guardian Angel, which cut the 
ignition under extreme braking 
such as when the engine’s throttle 
stuck open.

The Hee-Bee-Gee-Bee.

The AquaQuip TWISTER.

Bicycle_long cranks.

http://www.autolive.co.za

