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It has been six months since the country went into 
COVID-19 lockdown and there is no denying the 
disastrous effect this has had on South Africa’s 
economy as a whole. However, as the country 
moved to Level 1 earlier this month, there seemed 
to be a faint glimmer of light at the end of the 
tunnel and green shoots are starting to show. This 
is the view of the National Automobile Dealers’ 
Association (NADA).

“One of the most important indicators for 
the motor industry is record low interest rates. 
This could be a game changer going forward if 
the Reserve Bank is able to maintain the current 
low levels for the next two years. The automo-
tive industry could see hugely positive results 
as consumer appetite for bigger-ticket items 
ramps up in the wake of decreased total finance 

costs,” commented Mark Dommisse, chairman 
of NADA. “This situation is already having a 
significant effect on certain sectors, particularly 
in the residential housing market,” continued 
Dommisse, who enjoys analysing the South Africa 
macro-economic picture.

Huizemark Group MD, Bryan Biehler, has 
shared interesting information obtained from a 
recent survey which showed impressive residential 
dwelling sales volumes for the past three months. 
Levels in some months have been even higher than 
pre-lockdown, indicating pent-up demand in a 
buyer’s market. Demand is particularly strong in 
the under R2-million segment where mortgage 
rates are similar to rental costs. The banks are also 
reputedly granting loans in the above-R3-million 
market with relative ease.

“Indicative mortgage bond production data 
coming from the market showed a natural decline 
due to lockdown. The same data shows bond values 
in July and August are up 50% on pre-COVID 
levels. This is brilliant news for our economy as the 
low interest rate has created a favourable invest-
ment and buying climate,” said Biehler.

Fortunately South Africa also has a low 
inflation rate, which was running at just over 2% 
until August 28 when the Consumer Price Index 
(CPI) jumped to 3.2% year-on-year, mainly 
due to fuel price and municipal tariff hikes in 
recent times.

“However, inflation needs to be slightly higher 
and closer to the Reserve Bank’s band of 3–6% as it 
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is a measure of economic strength,” 
explained the NADA chairman.

It is also important to note that 
the rand exchange rate is holding 
up comparatively well, following a 
ratings downgrade to junk status 
and the huge GDP tumble, but 
the rate did not reach the R20 
to the US dollar mark that had 
previously been predicted by some 
financial experts.

More good news is that mining 
stocks have shown a 300% increase 
in Earnings Before Interest, Taxes, 
Depreciation and Amortisation 
(EBITDA), which is seen as a proxy 
for cash flow in that business sector. 
Agriculture is also doing well, as 
producers have had lots of rain in 
important regions of the country, 
together with six months of good 
sales volumes and good prices 
during lockdown.

Another positive indicator 
for the retail motor industry is the 
increasing traffic flow in urban 
areas and on the highways. In fact, 
households are at about 90% of the 
kilometres travelled pre-lockdown.

According to Dommisse, South 
Africa is in the fortunate posi-
tion of being able to source funds 
from organisations such as the 
International Monetary Fund, World 
Bank, African Development Bank 
and New Development Bank, which 
are willing to loan money to allow 
the rebuilding of the economy.

Also a positive is the fact that 
President Ramaphosa survived an 
important “long knives” meeting 
of the ANC National Executive 
Committee recently, while Finance 
Minister Tito Mboweni’s stoicism 
and consistent message from 
Treasury is also welcomed.

“I am, however, a realist and 
don’t just look at the world through 
rose-tinted spectacles. If we look at 
other macro-economic factors, the 
biggest shock psychologically was a 

record 51% fall in the GDP in the sec-
ond quarter. But this was expected, 
and we have moved on from there,” 
Dommisse admitted.

There have been big upticks in 
the economy, with an important one 
being a jump from selling less than 
1 000 cars in April, to now consist-
ently selling roughly 3 000 cars a 
month. Used vehicles are also selling 
strongly. In fact, as far as the latter is 
concerned, InspectaCar Finance has 
reported a 160% increase in applica-
tions from May 2020 when lockdown 
levels where first eased compared to 
August 2020.

Of course there are ongoing 
concerns such as rising oil prices, 
a big budget deficit expected from 
tax collection, lack of take-up on 
government bonds, the unreliable 
power supply from Eskom, as well 
as the impact expected from major 
international events such as the 
American election and Brexit.

“I always look at business in 
quarters, never months or weeks, 
so I can see the bigger picture, not 
blips in isolation. I don’t see vehicle 
sales volumes growing quickly in the 
short term. However, I think many 
of us have taken the opportunity to 
right-size our businesses. We must 
now take advantage of our new-
found agility to react to changing 
conditions, which include the 
lowering of interest rates and banks’ 
loan approval rates holding up and, 
in fact, being generally better than 
expected,” Dommisse said.

For the most part Jakkie Olivier, 
CEO of the RMI shares Dommisse’s 
positive sentiments, but is quick 
to point out that the big challenge 
is still how to retain employment. 
The organisation represents around 
20 000 employers and about 380 000 
employees in the automotive 
aftermarket sector and with so 
much pressure on the commercial 
sector right now to remain finan-
cially viable and to preserve jobs, 
it is time to focus attention on the 

regulatory factors which employers 
are struggling with.

“We know that the third biggest 
risk for businesses in 2020 is legisla-
tion and regulation and yet very 
little has been done to address this,” 
Olivier explained.

According to Moeketsi Marumo, 
an associate director at Cova 
Advisory, TERS has been a relatively 
successful instrument through which 
the government has managed to 
preserve jobs, but other instruments 
such as incentives have not been used 
effectively to assist with sustaining 
and stimulating job creation.

“Excessive red tape and 
unrealistic compliance costs in an 
over-regulated business environ-
ment are stifling sustainability and 
growth, particularly in the retail 
automotive sector,” noted Olivier. 
“Across the automotive sector there 
exists an almost consistent view 
that labour-related matters are 
over-regulated.”

This extends to all aspects of the 
business, including training where 
many employers struggle to under-
stand the different frameworks and 
the red tape in the skills development 
system. Informal micro, small and 
medium employers do not receive 
any other additional support in 
addition to the R165 000 per annum 
given for apprentice training.

Marumo believes that in SA we 
need to ensure that policy instru-
ments such as the sector education 
and training authorities (Setas) 
and the Jobs Fund are utilised to 
accelerate training of youth in new 
areas such as the fourth industrial 
revolution. “The bottlenecks around 
these funding instruments and the 
time frames to access them need to 
be improved,” he said.

The overall feeling from both 
Marumo and Olivier is that more 
action from every government 
department is needed to keep 
people employed and the economy 
from collapsing. ■
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Editor’s Note
I came across an interesting 
article recently about the 
personal information one 
leaves behind in your car and 
how forgetting to erase the 
data stored by your vehicle 
could be putting you at risk.

Modern cars come with 
a host of features to make it 
easier to drive and keep you 
entertained while doing so. 
The latest infotainment systems and connectivity technology 
enable hands free calling, easy navigation and the ability to 
listen to your favourite music.

That’s all great, but there is a downside to having a 
connected car. These sophisticated infotainment systems 
accumulate as much sensitive digital information as any other 
smart device. This can include contact names and numbers, 
account usernames and passwords, home, office and other 
addresses, and frequently travelled routes.

So when you sell or trade-in your car, you could be 
leaving this information behind for a stranger to access. Your 
navigation information in the wrong hands could be setting 
you up for a dangerous situation. For instance, information 
regarding your home address and frequent destinations could 
be used by a criminal to locate your car for hijacking or theft.

You need to treat your car the same way you would treat 
an old computer, smartphone or tablet before parting with it. 
While you are clearing out your personal items, also take the 
time to clear out your personal information.

Unpair your phone and any other devices you might have 
connected to the car via Bluetooth. When you unpair a phone 
it will typically remove the contacts, call history and other 
personal data with it. However, if not, go through the menu 
options to remove contact names and numbers, call history 
and text messages.

In addition, the navigation system has most likely stored 
your home and office address, as well as other frequently 
visited destinations and the routes that you travel regularly. 

Another important step is to log out of all the mobile 
apps that are included in the car or that pair with an app 
on your smartphone. And, if your car offers that function, 
remember to disengage the garage door opener: Imagine the 
new owner of your car had the means to open your garage 
door by the touch of a button. Along with the knowledge of 
your home address, they could easily invite themselves over 
for a visit.

Removing the code programmed into your car for 
opening your garage door is often as simple as pushing two 
buttons at once for a few seconds. 

Lastly, make sure that you cancel or transfer any 
subscription services that your car is connected to.

I trust you will enjoy reading this issue of AutoLive 
which, as always, offers many other interesting tips and facts 
pertaining to the automotive and related industries and busi-
ness in general and that you will find these both informative 
and entertaining.

Liana Reiners,
Editor
liana@autolive.co.za

To advertise in 
 contact

Liana Reiners on 083 407 4600 or email on 
liana@autolive.co.za

The downturn for all aspects of the 
local automotive industry continues with 
domestic vehicle sales in August falling 
26.3% month-on-month to 33 515 units 
compared to last year’s monthly total of 
45 484 units. However, the big drop was 
in the vital export markets, which fell by 
29 623 units or 46.9% compared to August 
2019. Exports are down 40% year-to-date 
after eight months.

According to NAAMSA an estimated 
92.1% represented dealer sales, 4.2% sales 
to government, 2.9% to industry corporate 
fleets and only 0.8% went to the rental fleets.

Sales of passenger cars declined by 
32.6% month-on-month to 15 545 units. 
This included only eight cars to car rental 
(0.04% of the total) compared to 18% in 
August 2019. Light commercial vehicle 
sales fared slightly better than cars, only 
falling 19.4% to 11 336 units, compared 
to 14 055 sold during the corresponding 
month last year. Sales of medium and heavy 
commercial vehicles showed a welcome 
upturn, with a gain of 7.7% to 799 units in 
the MCV market and a 9% gain in HCVs to 
1 835 units.

NAAMSA says activity in the new 
vehicle market is expected to remain low 
for the remainder of the year due to the 
economic uncertainties relating to the 
impact of the pandemic and as consumers 
and companies adapt to short term budget 
pressures. Add in the rolling blackouts from 
Eskom and there are no expectations for a 
quick recovery in vehicle sales.

NADA’s View

There was an expectation in the minds of 
most new vehicle dealers in South Africa 
that there would be an improvement in the 
sales rate, as the country moved to Level 2 of 
lockdown, with opportunities for increased 
social involvement. However, this did not 
occur and the recently released new vehicle 
sales figures for August, distributed by 
NAAMSA, show a market that remains 
fairly stagnant.

There was a slight increase in sales 
through the dealer channel of 1 003 new 
vehicles in August, compared to July 2020, 
but sales of passenger cars through dealers 
still declined 15.9% year-on-year, compared 
to a fall of 18.7% in July, while sales of light 
commercial vehicles were 21.1% lower than 
August last year against a decrease of 17.1% 
in July. 

New vehicle sales through the dealer 
channel in August amounted to 30 875 
units, which made up 92% of the total 
market of 33 815 units. A major reason 
for this high percentage is that sales to 
rental fleet, which have long been a positive 
factor for the total market, have virtually 
disappeared as the rental business has 
decreased substantially. 

Dealer sales on a year-to-date basis, 
after eight months of 2020, underline the 
tough market conditions with dealer sales 
down 32.5% from 288 600 units in 2019 
to 194 892 this year. A ray of light came 
in the medium and heavy commercial 
vehicle segments, which all showed some 
growth in August. However, a factor 
here is the opening of more licencing 
departments across the country under 
Level 2, as well as movement being allowed 
between provinces. 

Domestic Vehicle 
Sales Fall as 

Exports Tumble

continued on next page 

Sales of medium and heavy 
commercial vehicles showed 
a welcome upturn, with a 
gain of 7.7%.
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“We don’t anticipate that we will see any marked recovery any time soon. This 
is probably our new normal for a while,” explained Mark Dommisse, Chairperson 
of the National Automobile Dealers’ Association (NADA). “Many of our potential 
buyers, be they businesses or members of the public, remain under massive 
financial pressure while also facing the unknown in terms of future business and 
employment prospects. Relatively few are in a position to commit to vehicle repay-
ments over increasingly longer periods. 

“We trust that the SA Reserve Bank keeps interest rates low for an extended 
period of a least two years to enable markets to recover. This could form one 
of the major building blocks for the government as they look to stimulate the 
economy. Inflation remains low, but there are noticeable increases in household 
expenses and fuel costs, all of which will have an inflationary impact in the short to 
medium term. 

“As an industry, we realise that the difficult times will continue, and we must 
plan around the changed economic scenario. Motor traders in South Africa have 
been a resilient group when facing setbacks in the past and we remain optimistic in 
the longer term,” concluded Dommisse.

WesBank Comments

WesBank continued to experience an uptake on fixed rate deals thanks to the low 
interest rate environment. “A year ago, nearly two thirds of WesBank finance agree-
ments were concluded on linked interest rates. During August, this split had shifted 
towards a more balanced picture of fixed- and linked-rate deals,” said Lebogang 
Gaoaketse, Head of Marketing and Communication at WesBank.

“With interest rates at their lowest levels ever, fixing the rate on new finance 
agreements is a good way to save money over the duration of the contract,” he 
commented. “While consumers shouldn’t expect to necessarily conclude a finance 
deal at the current prime rate on a fixed-rate agreement, it remains a good opportunity to access some of the most affordable debt South Africans will experience 
for some time.”

The new vehicle market continues to experience aggressive marketing offers from most vehicle brands, with several special deals available. “Consumers should 
remain careful of their levels of debt, however attractive these deals seem,” cautioned Gaoaketse. He urges consumers to fully understand the terms of the finance 
offer, not only the amount reserved in balloon payments, and to allow for critical expenses, including insurance and maintenance, within their affordability.

Year-to-date sales remain 34.6% down in the same period last year, indicating the very harsh reality of the pandemic’s effect. “To put this into perspective, the 
new vehicle market has sold 120,960 less cars so far this year than it did last year,” concluded Gaoaketse. “While there is reason for some optimism returning, both 
industry and individuals must continue to be vigilant.” ■

 continued from previous page

Mark Dommisse, Chairperson of the National Automobile Dealers’ 

Association (NADA).
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BY ROGER HOUGHTON

Nissan, together with Toyota, have been the 
mainstays of exports of built-up vehicles from 
South Africa into other countries in Africa for 
decades, but now it seems as though the Rosslyn-
based manufacturer is on the slide as Isuzu, now 
a standalone company in Port Elizabeth, takes 
second place behind Toyota.

Total exports into Africa for the first eight 
months of pandemic-hit 2020 totalled only 10 031 
units, which was 36% lower than the 15 805 
vehicles shipped in the first eight months of 2019.

These figures pale into virtual insignificance 
when compared to the 32 007 vehicles exported 
into Africa from SA in the first eight months 
of 2015. A sad picture when many companies 
used to view SA as a springboard into Africa. 
Unfortunately, it has been a steady downward 
slide over the past five years as most African 

countries’ economies have faced downturns – 
particularly those who relied on oil to keep their 
economies healthy.

Toyota continues to be a dominant leader, 
with its 4 491 units exported in the first eight 
months of 2020 equating to 45% of the total, but 
still way below the 2019 figure of 6 425 units. Isuzu 
overtook Nissan and moved into second place with 
1 963 units, compared to 2 008 units shipped in the 
same period last year.

Nissan is having a dreadful time in 2020, with 
its African exports sliding 58% to 1 917 units from 
the 2019 figure of 4 543 vehicles. Ford slumped 
42% from 1 159 units in this period in 2019 to only 
674, while Volkswagen, a comparative newcomer 
to exporting into Africa, shipped 351 units. Others 
to ship more than 100 units in the eight months 
were Honda (182), Volvo Group trucks (144), and 
Mitsubishi (136).

Kenya remained the top destination for 
exported vehicles from SA, taking 1 517 units 

compared to 2 400 in the same period last year. 
The only other countries to take more than 
1 000 units were Zimbabwe (1 105) and Ghana 
(1 067). Last year five countries took more than 
1 000 units between January and August. Other 
countries that took more than 500 vehicles this 
year were: Nigeria (937), Mozambique (738) and 
Zambia (595).

As expected, exports in August this year, 
which totalled 1 684 units, were well below the 
month-on-month total in 2019, which stood at 
2 808 units – a fall of 40%. Toyota was a clear 
leader with 918 units shipped (1 162 in 2019). 
Toyota was followed by Isuzu with 262 (363), Ford 
with 208 (240) and Nissan with 192 (667).

Only eight countries took more than 100 
units in August. They were Kenya (294), Ghana 
(261), Zambia (144), Zimbabwe (117), Ivory Coast 
(116), Mauritius (103) and Libya (102 – all Nissans) 
and Ethiopia (101). ■

Monthly automotive news to and from Africa

Nissan Exports into Africa on the Slide

Volkswagen Ghana and BlackIvy Ghana have signed a Memorandum of 
Understanding (MoU) to collaborate towards the mutual goal of sustainable 
mobility, green growth and more affordable cars and homes in Ghana.

BlackIvy Ghana is a subsidiary of BlackIvy LLC, a US company that builds 
and grows commercial enterprises across Sub-Saharan Africa. It operates busi-
nesses in housing, healthcare, warehousing and industrial real estate.

The strategic collaboration between BlackIvy Ghana and Volkswagen 
Ghana was signed on 16 September in Accra in the presence of His Excellency, 
Dr Mahamudu Bawumia, Vice President of the Republic of Ghana, and the 
Hon. Robert Ahomka-Lindsay, Deputy Minister of Trade and Industry. 
The collaboration follows the official launch of local assembly of vehicles by 
Volkswagen Ghana in August this year.

Volkswagen and BlackIvy are collaborating to increase affordability of 
homes and passenger vehicles in Ghana; provide modern and green mobility, 
and promote a larger value chain for the automotive manufacturing industry at 
BlackIvy’s WestPark Industrial Park in Ghana’s Western Region.

The partners’ plans for sustainable mobility include assessing the viability 
of reducing carbon emissions by piloting a Compressed Natural Gas (CNG) 
filling station for trucks and commercial vehicles. This pilot would be the first 
CNG filling station in West Africa, while a fleet of CNG trucks could save on 
logistics cost, reduce carbon emissions by up to 20%, and decrease harmful 

particles – a driver of air pollution and associated health risks – by approxi-
mately 85%.

Long-term, the partnership could deliver Volkswagen electric vehicles and 
the associated charging infrastructure to Ghana. ■

Front, from left: Jeffrey Peprah, CEO: Volkswagen Ghana and Alex Canfor-

Dumas, West Africa Director: BlackIvy Group. Back, from left: Dr Mahamudu 

Bawumia, Vice President of the Republic of Ghana and Robert Ahomka-

Lindsay, Deputy Minister of Trade & Industry.

VW Pursues Green Mobility in Ghana

Volkswagen and BlackIvy are collaborating to increase 
affordability of homes and passenger vehicles 
in Ghana.
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Monthly automotive news to and from Africa

Tata International Africa, a subsidiary of Tata 
International, has recorded another profitable 
year despite the challenging economies, shrinking 
markets, and a pandemic plaguing the region and 
the world. The group provides skills, expertise and 
various products in automotive, engineering, min-
ing, farming and farm equipment, in 12 countries 
across Africa.

Strong growth in turnover was achieved from 
2017 onwards to the extent of 40% growth year-on-
year and by 2018 the company managed to break 
even. The strong growth continued from 2018 to 
2019 and returned healthy profits.

“Our efforts of the last four years have 
begun to bear fruit. Piece by piece the changes in 
strategy, people, processes and product offering are 
beginning to come together to deliver meaningful 
profits,” said Len Brand, Chief Executive Officer at 
Tata International Africa and Head of Distribution 
Vertical, headquartered in Johannesburg.

According to Brand the businesses in 
Tanzania, Ghana, Kenya and Nigeria have 
been working exceptionally well over the past 
year. These include John Deere Construction 
and Agriculture, Tata Motors, Daewoo Trucks 
and Tata Truck and Bus. On the continent as a 
whole, getting the product mix right has been 
critical, supported by a strong network and 
relationship approach.

“We provide products and solutions that 
address the specific needs of each customer, and 
we understand their needs because we have good 

relationships in place. We also make a considerable 
effort to understand the markets and environments 
in which they operate. Trust has been built and we 
are now reaping the benefits,” Brand explained.

The company’s success can also be attributed 
to a focus on supplying niche customers and 
helping them to be profitable. Building and main-
taining partnerships based on trust and mutual 
respect, and applying the Tata ethos of touching 
communities in a sustainable manner have had a 
significant impact on the business.

“We expanded our after sales business to 
enable independent parts retailers and roadside 
technicians to play a major role. This development 
programme was implemented in a two-pronged 
approach, both with the goal of uplifting com-
munities and creating entrepreneurs.

“The first was to identify small business 
owners with entrepreneurial flair, and equipping 

them with the skills they needed to implement 
business processes and operating efficiencies to 
take their businesses to the next level. We strategi-
cally chose operations already up and running in 
prime locations, and offered to sell them genuine 
spare parts at a discounted rate, with a one-year 
buy-back guarantee.

“The second approach was to offer free train-
ing for roadside mechanics, whereby we brought 
these mechanics into one of our Tata facilities for 
three or four days, and trained them on how to fix 
our vehicles. The result has been that when one 
of our customers’ trucks or buses breaks down, 
these Tata-trained roadside mechanics go to their 
nearest facility, buy the genuine parts, and fix the 
vehicle as quickly as possible, ensuring the vehicle 
is back on the road and operating with maximum 
uptime for product owners,” said Brand.

The online availability and sale of parts has 
also contributed significantly to growth, with 
customers across Africa now comfortably using the 
company’s online parts portal.

“Notwithstanding all that is happening in the 
world right now, I believe we are in a strong posi-
tion. We are committed to building a prosperous 
Africa for all. Whether it is adopting advances 
in technology, supporting communities through 
outreach programmes, upskilling mechanics or 
providing vehicles that are made to last under 
trying and tough African conditions, we remain 
committed to Africa,” Brand concluded. ■

Tata International Africa CEO, Len Brand.

Another Year of Growth for TATA 
International Africa

The Zimbabwe Car of the Year Awards, which were 
launched towards the end of last year, had to be 
adjusted due to the COVID-19 pandemic which 
hindered vehicle test drives and evaluations. The 
competition went online, creating an opportunity 
for the public to vote for their favourite vehicle. The 
Isuzu D-MAX garnered 56% of the votes.

The D-MAX has had a presence in Zimbabwe 
for a number of years and according to the online 
motoring publication, the Zimbabwe Independent 
Motoring Journal, it has remained a key player 
in creating and fostering Zimbabwe’s love affair 
with the bakkie – both as a workhorse and, as 
an all-encompassing day-to-day leisure and 
lifestyle vehicle.

According to Autoworld Zimbabwe Dealer 
Principal, Alison de Klerk, the Isuzu brand has 
earned a reputation for its reliability, durability 
and capability. “We are excited about the results 
as it indicates customer confidence in the Isuzu 
brand and in our dealerships in the country. Over 
the years we have worked hard to build customer 
trust and to give them unwavering quality levels of 
service,” she said.

More than a quarter of light commercial 
vehicles (LCVs) sold each month in Zimbabwe are 
Isuzu branded. Despite all the challenges posed by 
the COVID-19 pandemic, 2020 has been a good 
year for Isuzu sales in Zimbabwe. “Our year-to-
date volumes as of the end of July are up 87% 

compared to 2019. We have achieved 36% market 
share in the LCV segment and 28% of the total new 
vehicle market so our performance has been solid 
but there is still lots of work for us to finish 2020 in 
a strong position,” De Klerk explained.

Autoworld has been operating in Zimbabwe 
for 17 years and has two branches: in Harare 
and Bulawayo. ■

Isuzu D-MAX is Zimbabwe’s Car of the Year
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The new R3.4-billion Tshwane Automotive Special 
Economic Zone (TASEZ), which was officially 
announced in November 2019 by President Cyril 
Ramaphosa and Gauteng Premier David Makhura, 
is forging ahead with extensive clearing of the 
site, groundworks and the installation of bulk 
infrastructure currently underway.

The Tshwane Automotive SEZ was recently 
visited by Premier Makhura; Deputy Minister 
of Trade, Industry and Competition (DTIC), 
Fikile Majola; City of Tshwane Administrator, 
Mpho Nawa; as well as Director General of 
DTIC and TASEZ chairperson, Lionel October, 
reaffirming the importance of this pioneering 
public-private spartnership.

“The Tshwane Automotive Special Economic 
Zone represents numerous firsts for South Africa,” 
Premier Makhura stated during the visit. “It is the 
first SEZ where all three spheres of government are 
stakeholders, and it will be the first automotive city 
in Africa, designed to include township areas that 
are far from the region’s economic activities.”

Makhura emphasised the need to build an 
economy that creates more small businesses owned 
by black people and women, and giving young 
people opportunities through providing training 
and entrepreneurial skills so they can set up their 
own business. “This is the first SEZ that will have 
47 per cent SMME participation,” he added. “These 
are real businesses and SMME’s from the local 
townships that will add real value in the construc-
tion of this project, and we need to allow them 
to graduate into the broader industry, including 
manufacturing and operations.

“The TASEZ also follows a new model for 
special economic zones in South Africa, as it is the 
first SEZ in the country to have numerous investors 
already lined up, so the facilities are being built to 
specification for these companies that are already 
enlisted, and are ready to move in as soon as the 
construction is completed,” Makhura said. “This 
province shall never be the same again. I believe 
that we will go far with this SEZ by working with 
the DTIC, the Gauteng Province, City of Tshwane 
and Ford Motor Company.”

The Tshwane Automotive SEZ is estimated to 
create over 8 700 jobs during the construction of 
the first phase of the project, with around 2 100 
permanent jobs for operations. Thousands of 
additional jobs will be added as it evolves into a 
multi-faceted hub designed to bolster the manufac-
turing capacity and global competitiveness of the 
SA automotive industry.

A key milestone 
in the formation of the 
Tshwane Automotive 
SEZ was the establish-
ment of the board in 
March this year, which 
is chaired by Lionel 
October, director gen-
eral of the Department 
of Trade, Industry 
and Competition. 
The board comprises 
representatives from 
all three spheres of 
government, along with 
two senior executives 
from FMCSA: VP of 
Operations, Ockert Berry and Dhiren Vanmali, 
Ford’s executive director of Government Affairs 
for Africa. Ford also holds a key position in the 
technical Steering Committee that is leading the 
implementation of the project.

“The formal establishment of the board was 
instrumental in strategically driving the project 
forward in conjunction with all three spheres 
of government, and Ford is directly involved by 
bringing in several of our automotive component 
suppliers that have committed to establishing 
operations within the TASEZ to support our local 
vehicle production,” explained Berry.

“The COVID-19 lockdown unfortunately 
delayed the project by several months, and also 
impacted the disbursement of the initial funds 
for clearing of the site and the commencement of 
the bulk infrastructure implementation,” Berry 
continued. “However, extensive design work was 
done in the interim, and the construction teams 
were on-site from the beginning of August, with 
significant earthworks already completed over the 
past month.”

By the end of August, over 95 000m2 of the 
main site adjacent to Ford’s Silverton Assembly 

Plant had been cleared, with more than 10 500m3 
of top soil hauled or stockpiled for construction.

According to Vanmali, the Tshwane 
Automotive SEZ has seen keen interest from Ford’s 
suppliers. “When we announced the TASEZ last 
year we had expressions of interest from nine 
supplier companies,” he said. “We currently have 
12 suppliers that have committed to setting up 
operations within the SEZ with an anticipated 
investment of over R4.3-billion in the economy, 
and another 10 have shown keen interest.”

Once completed, the SEZ will span 204ha of 
land currently owned by the City of Tshwane.

With the economic empowerment of 
local communities being one of the overarching 
principles of the Tshwane Automotive SEZ, the 
board has established a comprehensive community 
engagement framework to drive this process.

“Employment, skills development and creating 
opportunities for individuals as well as SMMEs 
from the surrounding areas is fundamental to the 
TASEZ,” Vanmali stated.

“We are working closely with all of the relevant 
stakeholders to facilitate this through our com-
munity engagement framework and we have also 
appointed community liaison officers who engage 
with local community members.”

Additionally, an online TASEZ SMME 
portal has been created specifically for this project, 
allowing SMMEs to register and tender for various 
elements of the construction work. A jobs portal 
has also been added for individuals wishing to 
apply for career opportunities.

For more information on the Tshwane 
Automotive Special Economic Zone visit 
www.tasez.co.za. ■

Development of Automotive 
Economic Zone Well Underway

Gauteng Premier David Makhura.

Once completed, the SEZ will span 204ha of land 

currently owned by the City of Tshwane.
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The entrepreneurial world’s evolutionary pace 
has been accelerated to an exceptionally rapid 
rate during the COVID-19 pandemic. Despite 
the uncertainty that most businesses are facing, 
the human capacity for progress and resilience of 
character has allowed us to overcome obstacles in a 
remarkable way.

Great commercial design is centred around 
accommodating clients, facilitating optimal 
workflow, and epitomising a company’s brand 
to communicate a sense of its culture and ethos. 
The fundamentals of corporate design, though 
influenced by regulations, have not changed. Now 
more than ever, the call for businesses to focus on 
the wellness and productivity of their employees 
must be brought to the fore.

Here are the top 7 elements to examine in your 
commercial space:
1. Analyse your daily operation, industry, 

and company culture to clarify your 
company’s mission and vision. Determining 
if staff working remotely is in line with your 
company’s core beliefs is important because 
values, such as inclusion and collaboration, 
are trickier to navigate in a remote 
working environment.

2. Start small. Cutting down on existing 
furniture, shuffling waiting areas and canteen 
areas around, modifying modular desks and 
introducing regulations like plastic screens will 
ensure compliance with limited spend.

3. Be creative with your design. Compliance does 
not have to be tedious. Ribbed, or coloured 
Perspex screens make for a unique and retro 
design feature in an office and popping a 
plant between desks is a softer way to ensure 
social distancing.

4. Keep an eye out for a flexible landlord. 
Although, many have offered rental holidays 
or reductions to preserve their relationships 
with their tenant, if your landlord is not lenient, 
look for alternatives. Many landlords are 
offering flexible short-term leases of between 
3–6 months to offer companies a grace period 
to recuperate.

5. Co-working offices are not as treacherous as you 
may think. Many are designed to accommodate 
private offices which could offer short term 
relief to your team. Co-working spaces are 
especially handy because of the facilities they 
offer that we may not have at home. These 
include being professionally cleaned regularly, 

having access to high-speed uncapped WiFi and 
conference areas.

6. Formally assess your health and safety protocols. 
A safety officer can compare your company’s 
perception of health and safety with the reality 
and find discrepancies to give you a good idea of 
where to start modifying your space.

7.  Redesign your team’s office with their input. 
Your space can be effectively and economically 
redesigned by getting your team’s opinions of 
its current and future purpose. Collaborating 
with your colleagues, design consultants, and 
landlords will ensure compliance and efficiency 
for your team that is sustainable for years 
to come.

Successful businesses during the COVID-19 
pandemic have shown how valuable the ability to 
read the industry climate and how effective mak-
ing micro-adjustments can be. Fresh, sustainable, 
and productive spaces provide a sense of re-ener-
gisation and safety for you, your team, and your 
customers. Finding a space that balances people’s 
health, financial sustainability and beautiful design 
should not be underestimated in its power to help 
us settle into the “new normal”. ■

Top 7 Elements to Examine in Your Commercial Space

Mobility certainly seems to be the high-tech 
buzzword in South Africa these days, with three 
virtual conferences on this subject set to take place 
in a seven-week period.

First up is the Smart Mobility Conference 
backed up by the Intelligent Transport Society, 
African Association of Public Transport, the 
Gauteng Province, and the Transport Authority 
of Gauteng (Gauteng on the Move). It takes place 
from October 5–7 with 2.5-hour session on the 
three days.

The overall theme for the conference is 
“Re-imagine mobility in the Digital Age beyond 
COVID-19”. Day 1 will focus on smart mobility 
and public transport; Day 2 on sustainable safe 
mobility and Day 3 on smart cities in the digital 

age. For more information and to register go to 
www.smartmobilityconference.com.

Next there is Smarter Mobility Africa 
2020, which takes place from October 27–29. 
Headline partners here are Gauteng Province, 
AutoTrader, UN Environment Programme, 
Absa, NAAMSA, and Arigo. The Day 1 
programme focuses on public transport, Day 
2 on electric vehicles and Day 3 on walking, 
cycling, and micro and shared Mobility. Each 
day’s session starts at 08h30 and continues into 
the afternoon.

Regular tickets for the three days cost R1 560 
(100 tickets available) and group bookings (75 
tickets available) cost R1 090 per person, with 
complimentary tickets for government employees 
and reputable media outlets. For more information 

and to register go to www.generationhq.com and 
then go to Smarter Mobility Africa 2020.

The third conference is HyperMobility 
2020, organised by Messe Frankfurt South Africa 
in partnership with NAAMSA and AutoTrader. 
This is a one-day conference which takes place 
on Wednesday, 18 October 2020. The theme 
is Navigating the turbulence together towards 
mobility 4.0.

This event replaces the usual annual NAAMSA 
conference which has taken place at the Kyalami 
Conference Centre for the past several years. Early 
bird tickets cost R425 per person, regular pricing is 
R500 thereafter, while a group discount is available 
for five or more persons at R350 per person. For 
more information go to
www.za.messefrankfurt.com. ■

Virtual Mobility Conferences Lead the Way
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Renault to Become 
Brand-Focussed

Renault, the troubled French motor manufacturer, 
is restructuring the organisation as it fights back 
from a record €7.3-billion loss in the first half of 
the year due to the pandemic and losses at Nissan, 
one of its Alliance partners. New CEO, Luce de 
Meo, is setting up four business units: Renault, 
Dacia, and Alpine vehicle brands and fourth, yet 
unnamed, focusing on all aspects of mobility. 
This step is being taken rather than to split up the 
company into geographical regions, as Nissan 
is doing.

De Meo has taken over the reins at Renault 
after a successful time heading the Volkswagen 
Group’s SEAT subsidiary in Spain, where he was 
highly successful. Before taking the position with 
SEAT De Meo worked at Fiat.

Cyril Abiteboul, who heads up the Renault 
Sport racing division, including its Formula 
1 team, will now also be top man for the 
Alpine sports car brand. The F1 team will be 
renamed Alpine. ■

Incentives Drive EV 
Sales in Europe

Substantial government incentives are proving 
to be the only significant driver of electric vehicle 
sales. Now, as China winds back its incentives 
EV sales in Europe rose, helped by Germany and 
France boosting government subsidies.

According to Automotive News Europe 
about 500 000 plug-in hybrid and battery-electric 

vehicles were registered in Europe in the first seven 
months of 2020 putting them about 14 000 units 
ahead of China for the same period.

However, Tesla, the big EV player from the US, 
saw its sales and market share plunge in Europe as 
more European vehicle makers launch EV models 
while their governments backing them with 
subsidies. Tesla is building a new manufacturing 
plant in Berlin, which will provide much-needed 
supply to the European market when it comes on 
stream next year. ■

Plastic Waste Used for 
Luxury Interiors

Jaguar Land Rover is working with ECONYL 
nylon to develop high-quality interiors made from 
ocean and landfill waste. 

Next-generation Jaguar and Land Rover 
models will feature floor mats and trims made with 
fibre from recycled industrial plastic, fabric offcuts 
from clothing manufacturers, fishing nets from 
the farming industry, and those abandoned in the 
ocean – known as ghost nets.

The ECONYL regenerated nylon, created by 
Aquafil, has already been used by high-end fash-
ion, sportswear and luxury watch brands to create 
handbags, backpacks, swimwear and watch straps. 

The nylon waste is reclaimed by Aquafil from 
all over the world. In a single year, the company 
recycles as much as 40 000 tonnes of waste, with 
the recycling process reducing the global warming 
impact of nylon by 90 per cent compared with 
the material produced from oil. For every 10 000 
tonnes of ECONYL raw material produced, 70 000 

barrels of crude oil are saved and the equivalent of 
65 100 tonnes of carbon emissions are avoided.

Inside state-of-the-art treatment centres the 
waste is analysed, treated and prepared to feed into 
a chemical plant, where the nylon waste is broken 
to its original raw material using a chemical treat-
ment process, known as depolymerisation. The raw 
nylon material is then turned into the yarn, known 
as ECONYL.

This yarn can then be used to manufacture 
floor mats for future Jaguar and Land Rover 
models with the goal of using more environmen-
tally conscious and sustainable materials while 
still providing customers with a premium and 
hardwearing product. ■

Brand New Digital 
Automobil Magazine

Wilken Communication Management, the 
publisher of AutoLive, has acquired the rights to 
produce Automobil magazine on behalf of the RMI.

Automobil magazine has always been the 
official monthly means of communication between 
the RMI and its members and will resume in 
October as a monthly digital magazine. In addition 
to features by leading economists, interviews with 
captains of industry and features on the latest 
from the world of automotive, Automobil will 
continue to offer readers and automotive business 
owners advice and information on legal, labour, 
marketing, HR and training matters as well as 
technical topics.

For advertisers this new format means 
increased value. Distribution to all members 
is guaranteed and not limited by a print run. 
Furthermore Automobil will be distributed to 
meet the demands of the automotive aftermarket 
as a whole and will include representatives in the 
OEMs, component manufacturers, government, 
corporates, financial and insurance industries.

For advertising related enquiries or for any 
more information please contact Greg Surgeon 
directly on 083 449 6137 or send an e-mail to 
greg@automobil.org.za. Editorial queries can be 
addressed to Reuben Van Niekerk at  
reuben@automobil.org.za. ■

Transaction Capital Buys 
49.9% Stake in Webuycars

Transaction Capital, best known as a financier of 
taxis, has concluded a subscription deal to buy 
a 49.9% stake in vehicle retailer WeBuyCars for 

Snippets
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R1.84-billion. The latter will continue to operate 
independently of SA Taxi.

WeBuyCars, which has a 20-year record 
of accomplishment, is currently owned 60% by 
the family trust of the founders, Faan and Dirk 
van der Walt, 31.5% by Fledge Capital and 8.5% 
by minority shareholders. Earlier this year the 
Competition Commission scuppered Naspers’ bid 
to buy WeBuyCars due to fears that it would lead to 
a substantial reduction in competition in the used 
car buying and selling market. ■

General Motors Partners 
With Electric Vehicle 
(EV) Start-Up Nikola

General Motors has signed its second major 
electric vehicle partnership. First it did a deal with 
Japanese car maker Honda to share costs in build-
ing vehicles powered by batteries and internal com-
bustion engines. Then, a few days later it agreed to 
take an 11% stake in Nikola. GM will engineer and 
build its Badger pick-up truck at a previously shut-
tered GM plant. The Badger will have the option of 
battery or fuel cell power sources. It is expected to 
go into production in 2021. ■

Celebrating Ford’s 
Bokkie Bakkie

A few years after the first Cortina bakkie was 
launched in South Africa in 1971, Ford released a 
limited edition of the Cortina MK3 bakkie, badged 
the Cortina Springbok edition. This unique vehicle 
was designed to commemorate the All Blacks rugby 
tour to South Africa. Produced in limited numbers, 
it was given the nickname ‘bokkie bakkie’.

Painted in that resplendent green and 
contrasted with gold paint – most evident on the 

wheels and roof – the Cortina Springbok is still 
a sight to behold on the road, especially among 
rugby fans, although not everyone might grasp 
how rare a sighting it is.

Dr Brian Hodgson Rademeyer is a proud 
owner of one of these bakkies, which has been in 
the family since his grandfather’s days when its 
dual-purpose practicality was thoroughly tested 
by long distance drives between Pretoria and 
Belfast in Mpumalanga, as well as by regularly 
filling the loadbox with coal for the fire back 
on the farm. As a result, the odometer reading 
has exceeded its own limitations multiple times 
and reset!

It was only after inheriting the bakkie from his 
late father Hugh Rademeyer, that Brian realised 
that this family-owned Cortina bakkie held 
manufacturing and marketing provenance. He 
enlisted the help of Gustav Nel and his son Johan 
from Pretoria to restore the Cortina bakkie.

The car’s factory paint code was found, the 
three-speed gearbox overhauled, suspension and 
other rubber parts were sourced and replaced, 
and all other wear and tear components replaced. 
The 2.5-litre V6 engine was thoroughly checked 
and is still under the bonnet. The gold-painted 
Springbok emblems were carefully traced and cut 
from vinyl.

Brian’s Cortina Springbok deviates from the 
original specification only because of its lighter 
genuine leather interior colour – compared to the 

darker vinyl in the original – as well as the rub-
berised loadbox with tonneau cover. ■

Motorsport Legend Appointed 
as Toyota Advisor

Toyota Motor 
Corporation has 
announced the 
appointment of 
Tommi Mäkinen 
as a Motorsport 
Advisor from 
January 2021 – 
with the aim of 
further advanc-
ing the manu-
facturing of 
ever-better cars.

Behind 
the appoint-
ment is Mäkinen’s impressive contribution to 
the supercharged re-ignition of Toyota’s World 
Rally operations from 2017. Mäkinen and his 
team of professionals at Tommi Mäkinen Racing 
Oy helped Toyota to develop a highly competi-
tive rally car and also built the team, TOYOTA 
GAZOO Racing World Rally Team, to run it at 
the highest level of world rallying, the FIA World 
Rally Championship.

Toyota hopes to benefit from Mäkinen’s 
expertise, learning from his world-leading 
vehicle development know-how, cultivated at 
TMR, in order to link this to specific business 
development. Toyota will also further strengthen 
its systems, including the acceleration of 
practical training of human resources. Still, TGR 
WRT continues its activities both in Finland 
and Estonia as it has been, using the existing 
human resources and some facilities originating 
from TMR. ■

Snippets
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Awards & Accolades

People

CAR Gets a New Editor

Well-known motoring journalist Ray Leathern took over 
as editor of CAR magazine at the beginning of September.

Leathern joined Highbury Media in 2017 as group mo-
toring editor after three years as online editor at TopCar. 
Along with the CAR editorship, he will continue growing 
the motoring component of Highbury’s business, most notably  
leisurewheels.co.za, as well as supervising motoring content for existing 
titles such as Motor for TFG, Popular Mechanics, Equinox, TFG Sportsclub 
and the broader digital offerings. He is the publication’s tenth editor in its 
63-year history.

“CAR is South Africa’s halo motoring title and I’m honoured and humbled 
for the opportunity Highbury Media has afforded me. CAR has a peerless brand 
heritage that must be treated with respect. At the same time, I believe my 13 
years’ experience across a wide variety of print and online media will stand me in 
excellent stead for the role. Crucially, I see myself as a CAR fan, first and foremost, 
and an editor/journalist second. It will be my pleasure to lead the immensely 
talented editorial team to new heights in the future and to keep creating the most 
engaging and informative motoring content in the country,” said Leathern.

He counts driving a Porsche Carrera GT up the Goodwood Hillclimb 
course at the Porsche 70th anniversary celebration as a career highlight. ■

PCSA Introduces New 
Member to the Team

Peugeot Citroën South Africa (PCSA) has welcomed 
Sehoroane Mokoena to the PR and Events team.

Mokoena comes with vast experience in finance, 
which she accumulated in the ITC industry and NGO 
sector over a 12-year period. In 2005 she changed her career path when she 
joined the Marketing and Sales team at Ford Motor Company, where she 
worked for 14 years holding various positions mainly in Dealer Development, 
District Sales and Government Fleet departments.

She joined PCSA as an Area Manager for Government and Fleet in 2019 
and is now ready to explore the world of PR. Mokoena holds a B Com degree 
obtained from the University of Lesotho, a B Com honours degree in Business 
Management and MBA degree from Graduate school of Management at the 
University of Pretoria. ■

Continental Wins Awards for 
Service Excellence and CSR

Continental Tyre South Africa (CTSA) has again 
emerged victorious at the annual PMR.africa awards, 
earning its 12th consecutive Diamond Arrow Award 
in the category for Tyre Manufacturers. Continental 
also received the CSR award for its corporate social 
responsibility initiatives.

The annual awards recognise business excellence 
and are based on the results of PMR.africa’s annual 
regional survey of the Eastern Cape. The survey profiles 
the province as a growth point and potential investment 
area for foreign and local developers and investors.

The survey also measures companies, institu-
tions, government entities and individuals on their 
contribution to the economic growth and development of the region, levels of 
management expertise, implementation of corporate governance, along with 
innovation, competencies and brand awareness.

“We are delighted to receive our 12th Diamond Arrow Award in a row 
from PMR.africa, which highlights the important role that Continental Tyre 
plays within the Eastern Cape economy, and specifically as one of the country’s 
largest manufacturers of original equipment and aftermarket tyres,” said JJ 
Dowling, General Manager Manufacturing, Continental Tyre South Africa.

“We also focus extensively on ongoing training and skills development 
for our employees, providing an empowering working environment that 
creates opportunities for personal and professional growth, while promoting 
creative thinking to make the business leaner, more efficient and sustainable,” 
Dowling added.

The PMR.africa CSR award acknowledges CTSA’s commitment to 
the community, with the emphasis on skills development and creating job 
opportunities. Continental joined the Youth Employment Service (YES) 
programme in 2019 to assist unemployed youth with training and skills 
development for potential employment at its Port Elizabeth plant or within the 
broader economy. The learners also receive additional life and entrepreneurial 

skills training within various aspects of business to support their efforts in 
finding jobs.

In addition to the YES programme, the Continental Tyre SA/BestDrive 
Learnership Programme was launched in 2019 in collaboration with the SOS 
Children’s Village House of Youth in Cotswold, Port Elizabeth, to provide 
empowerment opportunities for the youth.

Continental employs over 1 000 people in South Africa and is the only tyre 
manufacturer in the country that supplies original equipment tyres to all seven 
local vehicle manufacturers. ■

VWSA Honoured for COVID-19 Efforts

In honour of its contribution to the fight against the COVID-19 pandemic, 
Volkswagen Group South Africa (VWSA) was among the category winners 
recognised in The Herald Citizen of the Year Awards for 2020. This year, these 
annual awards focused on honouring businesses, organisations and individu-
als who went above the call of duty in offering relief in the pandemic.

During the virtual awards ceremony, held on Friday 18 September, VWSA 
was announced as the joint winner in the Business category of the awards. 
The award serves as recognition of VWSA’s extensive efforts to support local, 
provincial and national government in their efforts to minimise the impact of 
the COVID-19 pandemic in Nelson Mandela Bay. These efforts included the 
conversion of the company’s former Port Elizabeth plant in Neave into the Rev. 
Dr Elizabeth Mamisa Chabula-Nxiweni field hospital for COVID-19 patients, 
with the first phase of 1 485 beds handed over to the Eastern Cape Department 
of Health in June.

“As VWSA we are humbled to receive this accolade in recognition of our 
contributions to the fight against COVID-19,” said Andile Dlamini, VWSA’s 
Head of Group Communications. “We were honoured to be in a position to 
assist when our Metro faced the challenge of preparing for the pandemic.

“However, this work to protect our communities would not have been 
possible without collaboration. We are grateful to the Nelson Mandela Bay 
Business Chamber for uniting businesses in the region so that we could work 
with each other, as well as local, provincial and national government, and 
combine our efforts to save lives,” he concluded. ■

JJ Dowling, 

General Manager 

Manufacturing, 

Continental Tyre 

South Africa, 

shows off one of 

the company’s 

Diamond Arrow 

Awards.
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There is no doubt about the severity of the 
COVID-19 crisis facing us all. Although the 
country is now on Level 1, many companies did 
not survive, while others are still struggling. In 
addition, many people have lost their jobs and 
others still face the real threat of being retrenched. 
In short, the impact of this pandemic will be felt 
for years to come.

Survival requires harsh measures like 
retrenchments, salary cuts and the paring of costs. 
Many companies are reducing or even ending their 
involvement in long-standing CSI projects. After 
all, they reason, why spend resources on nameless, 
faceless strangers when the money can be used to 
protect the future of people they know?

Not all CSI projects benefit faceless strangers, 
however. Ask any of the companies and individu-
als who have supported and continue to support 
Rally To Read and they will tell you that they got 
to know the people they support. By going along 
on Rally weekends to distribute books and other 
educational materials to rural primary schools, 
they have met the children, teachers, parents and 
community members that benefit from the project. 
Better still, they have witnessed the joy created by 
what they do and how the children have grown 
because of it.

Since 1998, Rally To Read supporters have 
given them the hope of a future and this can’t be 
snatched away again. If the education of these chil-
dren is halted now they may never have another 
chance to complete it.

In the current COVID-19 environment, Rally 
To Read recognises that it has to change to meet 
this new challenge. With the exception of the 
Mpumalanga rally, which happened in March, 
2020 rallies were all scheduled to occur between 
August and October. Given that COVID-19 will be 
with us for months, maybe years, the traditional 
Rally To Read format whereby sponsors travel 
and socialise together, and mingle with children 
and parents has been ruled out. Depending on the 

state of the pandemic, the hope is that these will be 
reinstated in 2021.

However, whatever happens, the children 
who have come to rely on Rally To Read for their 
future can’t be abandoned. All schools scheduled 
to take part in the 2020 Rally To Read have 
already begun the three-year programme. To halt 
it now, risks wasting the efforts and resources 
already given. More important, it would condemn 
the children to the illiteracy and loss of oppor-
tunity that were their fate before Rally To Read 
came along.

That’s why the Rally To Read national steering 
committee, chaired by Brand Pretorius, is planning 
a “skeleton” programme for the immediate future, 
to protect the progress made so far. Schools will 
still receive educational materials, including port-
able classroom libraries. Teachers will continue to 
enjoy training from the READ Educational Trust. 

The level of support, though, will depend 
on donors. Besides Mpumalanga, five rallies 
had been scheduled for this year; in the Free 
State, Western Cape, Eastern Cape and two in 
KwaZulu-Natal. Shell SA, the host sponsor for 

one of the KZN events, around Pietermaritzburg, 
has guaranteed its continued support for 
its schools. Elsewhere, the fund-raising contin-
ues. Some sponsors have already contributed but 
more is needed to reach the reduced targets.

The Rally To Read steering committee 
has estimated what is required to keep the 
programme running on a smaller but practical 
scale, until it can return to normal. In the case 
of the Western Cape, that is R600 000. For the 
others, it’s R350 000. Rally To Read has a 22-year 
history of making every cent count and whatever 
is donated goes straight to improving literacy in 
under-resourced rural primary schools.

To encourage companies and individuals to 
come on board, the Jonsson Foundation, Rally To 
Read’s lead sponsor and the charitable foundation 
of the Jonsson Workwear group, will match every 
donation up to an aggregate total of R500 000. 
That means that for every R1 000 donated, Rally To 
Read will receive R2 000.

Last year, it cost R36 000 to become a full 
rally sponsor, or R18 000 for a part sponsorship. 
Although it might not be possible to donate these 
full amounts, there are other options available to 
potential donors. These include buying a single 
classroom box library, funding teacher training at 
one school for a year or training across one grade 
at a group of schools. 

As stated at the outset, we face unprecedented 
challenges. South Africans are at their best when 
they confront challenges together. That’s what has 
been done at Rally To Read for the last 22 years 
and with support from companies and individuals, 
the remarkable work done by the organisation can 
continue for years to come.  

WCM Media, the publisher of AutoLive, is a 
proud media partner of Rally To Read.

To find out how you too can become involved 
with the Rally To Read initiative, visit:
www.rallytoread.org.za or send an e-mail to 
rallytoread@read.co.za. ■

Rally to Read Needs Your Support

Learners from two rural schools, one in 
Richmond KwaZulu-Natal, and the other in 
Butterworth in the Eastern Cape, benefitted 
from the 2019 WesBank SA Fuel Economy 
Tour in partnership with FNB by being 
beneficiaries of educational books and 
sports equipment worth R100 000. These 
were donated by some of the competing 
motor manufacturers. Watch video footage 
of the school visits here. ■

Two SA Rural Schools 
Benefit from Fuel 

Economy Tour

http://www.autolive.co.za
https://rallytoread.org.za/
mailto:rallytoread%40read.co.za?subject=
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BMW Group South Africa unveiled a temporary 
COVID-19 screening and testing facility at the 
Soshanguve Block TT Clinic earlier this month. It 
comprises an administration area, three examina-
tion rooms, a nurses’ station, an isolation room, a 
storeroom and three ablution facilities.

An additional two COVID-19 screening and 
testing centres and a temporary overflow facility 
at the Bronkhortspruit hospital are also in the 
pipeline. In addition, the company delivered 150 
hospital beds to the Dr George Mukhari Hospital 
and 200 beds to the Jubilee District Hospital. 
An ambulance the company donated is in full 
operation, as are the three Plant Rosslyn-built 
BMW X3s that are being used as first responder 
vehicles in the Ga-Rankuwa, Mabopane and 
Soshanguve areas.

All the PPE BMW Group South Africa has 
procured will be distributed to a number of identi-
fied hospitals and clinics, to ensure those who are 
risking their lives to save others are well protected.

“BMW Group South Africa is in the fight 
against COVID-19 for the long haul. It is encourag-
ing to see our united efforts – together with the 
Gauteng Department of Health, the South African 
and the German governments – yielding the neces-
sary results,” said Tim Abbott, CEO: BMW Group 
South Africa and Sub-Saharan Africa.

The Soshanguve Block TT Clinic was built in 
2003 by the BMW Group South Africa, together 
with a number of strategic partners. These include 

SEQUA (a non-profit organisation from the 
Federal Ministry for Economic Cooperation 
and Development), the AIDS- Karl Monz Trust, 
the Gauteng Department of Education, the 
Gauteng Department of Health, the Tshwane 
Local Council and the Ikhwezi Trust (a local 
community organisation).

BMW Group South Africa has always 
looked for ways to collaborate with like-minded 
stakeholders in order to make a positive difference 
in the lives of various communities.

Earlier this year, the company united with 
the South African Red Cross Society by loan-
ing them 17 mostly Plant Rosslyn-built BMW 
X3s to fight against the spread of COVID-19. 
BMW Group South Africa also partnered with 
the South African and German governments as 
they signed a Memorandum of Understanding 
(MOU), in June this year, which resulted in R76 
million being made available to assist in the fight 
against COVID-19. ■

Corporate Social Responsibility

FUSO, a brand of Daimler Trucks & Buses 
Southern Africa, began its relationship with the 
Shoprite Mobile Soup Kitchens in 2015, when it 
made a decision to pay it forward by sponsoring 
the FUSO Canter FE8- 150 to aid the Shoprite 
Mobile Soup Kitchens. The purpose of this project 
is to provide hunger relief, through the daily supply 
of meals within impoverished communities.

Converted into a mobile soup kitchen, the 
FUSO Canter has contributed to feeding many 
people across South Africa since the inception 
of the sponsorship. With the recent country 
lockdown alone, the FUSO-sponsored truck 
supplied over 83 000 meals and supported over 150 
non-profit organisations in Secunda.

“As FUSO Trucks, we knew we had to further 

our commitment to Shoprite by donating the 
current Canter FE8-150, which will allow them to 
continue their work in and around the Secunda 
community. We are proud to support initiatives 
such as these that act to change the lives of others,” 

commented Ziyad Gaba; Head of FUSO Trucks 
Southern Africa.

“Hunger relief is at the heart of our efforts to 
bring sustainable change to the communities we 
serve. FUSO Trucks has helped us impact lives 
in exactly the way we want to, which is what has 
made this long-term partnership so gratifying,” 
said Lunga Schoeman, CSI Manager for the 
Shoprite Group.

The impact Shoprite Mobile Soup Kitchens has 
had over the last few years has been immeasurable. 
Their work and passion is evident in the manner 
in which they drive this initiative in and around 
communities of South Africa. The FUSO truck 
will definitely further their reach and bring hunger 
relief to many more. ■

FUSO Continues to Support Mobile Soup Kitchen

Peugeot Citroën South Africa has extended the 
loan of vehicles to the Department of Health until 
the end of 2020. The vehicles are being use by 
health care workers enabling them to increase their 
capacity for medical testing and screening activa-
tions in the Gauteng and outlying regions.

Said Leslie Ramsoomar, MD of Peugeot 
Citroën South Africa: “We need to work together 

to overcome this pandemic and in this regard are 
extending the use of the vehicles until the end of 
2020. Even though we have been downgraded to 
Level 1 the battle is not yet over.”

“This is a critical period. Now, as we experi-
ence a trough in the epidemic, we must not relent 
or fall into a trap of complacency but rather ride 
the momentum so that we can keep a flat curve and 

ensure our facilities do not become overwhelmed,” 
Minister of Health, Zweli Mkhize, commented.

“We would like to express our appreciation 
to all the health workers whose courage and 
dedication, despite the difficult circumstances, is 
commendable. We salute them for the strength 
and tenacity they have shown throughout the 
pandemic,” Ramsoomar concluded. ■

Loan of Vehicles to Department of Health Extended

BMW Unveils Temporary Testing And Screening Facility

http://www.autolive.co.za
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Corporate Social Responsibility

Continental Tyre South Africa (CTSA) has 
answered the call from the Nelson Mandela 
Bay Business Chamber (NMBBC) to support its 
Ubuntu COVID-19 Fund, which provides valuable 
protection and support to frontline staff in Nelson 
Mandela Bay healthcare facilities.

Established in April 2020, the NMBBC 
Ubuntu COVID-19 Fund is assisting medical 
facilities and frontline workers in the metro 
with the necessary equipment to combat the 
COVID-19 virus. The fund provides support for 
the most critical issues, including the provision of 
personal protective equipment (PPE), renovations 
to some wards at the Livingstone, Provincial and 
Dora Nginza Hospitals, as well as increasing the 
number of beds for COVID-19 patients. The fund 
also donated sanitisers and masks to schools and 
community-based organisations, including old-age 
homes and community development foundations.

CTSA contributed R250 000 to the fund, 
which has been used to procure personal protec-
tive equipment (PPE) – comprising over 33 000 
gowns, masks and gloves – for public hospitals 
and local clinics throughout Nelson Mandela 
Bay. Additionally, CTSA donated 100 blankets 
through the Business Chamber to the Newton 
Park Methodist Church for homeless people in 
the metro.

“As one of Port Elizabeth’s key employers with 
a proud history spanning 73 years, it’s important 
that we do our part to support public healthcare 

facilities by helping to save lives and protect 
medical personnel that are at the front line of this 
pandemic,” said JJ Dowling, General Manager 
Manufacturing, Continental Tyre South Africa. 
“We applaud the Nelson Mandela Bay Business 
Chamber for driving this initiative and working 
with its members to make a real difference in 
peoples’ lives during this crisis.”

Along with its support for the Ubuntu 
COVID-19 Fund, CTSA has also implemented 

strict COVID-19 health screening and protective 
measures at its Port Elizabeth plant to limit the 
spread of the coronavirus. All employees and 
contractors working on site are supplied with 
the required PPE, while regular sanitisation and 
social distancing measures have been introduced 
throughout the facility. Additionally, office staff 
that can work remotely from home continue to do 
so, as they have been doing since the start of the 
COVID-19 lockdown. ■

CTSA Committed to Supporting Healthcare Sector

The Ford Wildlife Foundation (FWF) has 
expanded its commitment to education and 
environmental awareness by providing the 
Wildlife and Environment Society of South Africa 
(WESSA) with a Ford Ranger Double Cab 4×4 for 
a period of two years, to enhance the organisation’s 
high-impact International Schools Programme.

“The WESSA International Schools 
Programme is immensely grateful to the Ford 
Wildlife Foundation for this partnership,” said 
Cindy-Lee Cloete, the non-profit organisation’s 
Schools Programme manager. “It is a privilege to 
have FWF as a partner.

“The Ford Ranger will assist greatly with our 
project implementation, as it eliminates the need to 
hire vehicles to visit the schools,” Cloete explained. 
“The savings will be used to reach more schools, 
and further benefit the learners and teachers, as 
well as their surrounding communities.”

Over a million learners and almost 50 000 
teachers participate in the project on an an-
nual basis, contributing to a positive change in 
awareness regarding environmental sustainability. 
The WESSA Eco-Schools Programme won the 
Community Chest Impumelelo Thought Leader 
Award in 2018, and in 2019 the Young Reporters 

for the Environment initiative received the Eco-
Logic Eco-Community Award.

“It is an honour to expand Ford Wildlife 
Foundation’s existing partnership with WESSA by 
supporting its International Schools Programme,” 
commented Conrad Groenewald, director for 
Sales Operations at FMCSA and chairman of 
the FWF. “Educating the youth on the critical 
role each person plays in protecting our environ-
ment is a fundamental building block towards 
ensuring sustainability.”

The Ford Wildlife Foundation, which was 
established in 2014, is part of Ford’s heritage in 
South Africa. It currently supports 25 projects 
across the region to ensure the sustainability of 
threatened and endangered animals, plant species 
and habitats. ■

Ford Continues to Support Conservation Projects
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WIN with AutoLive  
and Battery Centre!
Lead-acid batteries power all types of vehicles on South Africa’s roads. And while the battery is key 
to moving commuters and economies, it’s a different story when the battery fails and is discarded 
incorrectly. Lead-acid is extremely dangerous to the environment, as it can contaminate the ground-
water and negatively affect people and animal’s health.

The most efficient way to ensure batteries don’t cause harm is by ensuring they are discarded 
and recycled correctly. This provides the opportunity for the manufacturing company to recover 
valuable materials while protecting the environment. One of the most valuable materials recovered 
during vehicle battery recycling is lead, which is costly and harsh on the environment to mine.

Here are the most important reasons why you should ensure your old vehicle batteries are 
included in an effective and safe recycling process.

Reduces the Burden on Landfills

South Africa is drowning in waste. Research shows that millions of tonnes of general waste ends up 
in landfills each year and only 10% is recycled.

Saves Energy

By recovering valuable minerals during the recycling process, parts of the vehicle battery can be 
reused. This reduces the need to manufacture components from scratch, saves resources, time and 
unnecessary energy consumed during the manufacturing process.

Saves Money

The cost of raw materials continues to increase, and by recycling up to 95% of battery components, 
a large portion of materials can be reused to make new batteries. This helps reduce the cost of 
new batteries.

It’s the Green Thing to Do

Safe and responsible recycling benefits everyone. By recycling your old car batteries, you’re taking 
care of the environment for future generations.

To stand a chance of winning 
a R2 500 voucher from 
Battery Centre, answer two 
simple questions:

1.  HOW MANY BATTERY 
CENTRE BRANCHES ARE 
THERE IN SA? (Find the 
answer here.)

2.  WHEN WAS THE FIRST 
ISSUE OF AUTOLIVE 
PUBLISHED? (Find the 
answer here.)

Send an e-mail with the answers 
and your contact details to 
liana@autolive.co.za.

The competition closes on 
October 7th, 2020. The winner 
will be notified by October 9th.

http://www.autolive.co.za
https://www.batterycentre.co.za/
https://www.autolive.co.za/latest.php
mailto:liana%40autolive.co.za?subject=
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BY LIANA REINERS

After almost six months of lockdown and hardly 
leaving my house, much less Pretoria, I was more 
than a little excited when Kia’s invitation to join 
them on a road trip to Tzaneen arrived. The fact 
that the journey would be undertaken in the 
Kia Seltos CRDI – which was launched during 
lockdown – and I was savouring the opportu-
nity to get behind the wheel sweetened the pot 
even further.

Kia was quick to point out, though, that this 
trip was not only about driving its new baby, but 
also to support businesses in the events, enter-
tainment and tourism industries along the way. 
Although the brand is Korean, the local company 
sees itself as South African to the bone and is keen 
to support struggling local sectors in any way 
it can.

The group of four Seltos CRDI’s set off on 
the N1 towards Polokwane and it didn’t take long 
for the newcomer to impress my co-driver and I. 
Interior comfort is great for both the driver and 
the front passenger and although I never actually 
sat in the back seat, it was obvious that leg- and 
headroom is more sufficient there too.

On the road, the Seltos CRDI performs like a 
dream. Powered by a 1 493 cc commonrail direct 
injection engine featuring a variable geometry 
turbocharger, peak power output is 86 kW, with 
250 Nm of peak torque available between 1 500 and 
2 750 r/min.

There wasn’t much traffic on the highway so 
there wasn’t a lot of overtaking being done, but 
when acceleration was required, the Seltos did 
so effortlessly.

The model we drove was the six-speed 
automatic version, but a six-speed manual is also 
on offer. Some of my colleagues on the trip felt that 
the latter was the pick of the two and they were 
particularly impressed with how frugal it was. They 
even went as far as to say that if that particular 
model had been entered in the 2019 Fuel Economy 
Tour, it would have won hands down.

During our lunch stop at Zwakala Brewery in 
Haenertsburg and after learning more about how 
beer is brewed, I took the opportunity to study 
the exterior of the Seltos more closely. It truly is a 
very attractive vehicle and is available in a choice 
of seven exterior colours: Glacier White Pearl, 
Steel Silver, Gravity Grey, Aurora Black Pearl, 
Intelligency Blue, Intense Red and Punchy Orange, 
the latter only available as a special order. As with 
other models in the range, customers can also opt 
for one of three two-tone colour options: Glacier 
White Pearl with a black roof, Intense Red with a 

black roof, and Punchy Orange with a white roof, 
the latter also only available on special order.

From Haenerstsburg we headed towards 
Tzaneen, where we would be overnighting at the 
Fairview Lodge. It was hot and humid but thanks 
to standard features such as air-conditioning, very 
fancy cloth upholstery, steering wheel-mounted 
remote controls, electric windows, cruise control, 
and an 8-inch colour touchscreen infotain-
ment system we were enjoying the trip, merrily 
singing along to our favourite songs that were 
playing on the radio featuring Apple CarPlay and 
Android Auto for smartphone mirroring, as well 
as Bluetooth connectivity with voice recogni-
tion, and has charging USB ports for front and 
rear passengers.

In anticipation of our visit to the Old 
Packhouse Distillery the next day, we sampled 
some really tasty craft gin in flavours such as mor-
inga, mandarin and dragon fruit during dinner on 
the banks of the Letaba river. Oddly, this led to a 
discussion of the safety features of the Seltos CRDI.

All models are equipped with six airbags 
as standard: one for the driver, one for the front 
passenger, two side airbags for the driver and 
front passenger, as well as two side curtain airbags 
that stretch across the length of the cabin. All 
Seltos models also feature ISOFIX child seat 
anchors, ABS brakes, and Electronic Brake Force 
Distribution (EBD), as well as rear park distance 
control sensors and a reverse camera with dynamic 
guidelines, integrated into the vehicle’s touch-
screen infotainment system. Central locking and 
an immobiliser are also standard across the range.

The next morning it was time to head back 
home, but not before we popped in at the distillery 
and saw how the gin we had tasted the night before 
was made. No tasting was allowed (for obvious 
reasons) but we did each receive a bottle to enjoy 
at home.

From there it was on to The Red Plate in 
Haenertsburg for one of the best chicken burgers 
I have ever tasted before we hit the N1 back home. 
Several kilometres and many toll gates later we 
arrived back at the Kia Silverlakes dealership and I 
had to hand back the keys. I came away more than 
a little impressed with what the Seltos CRDI has 
to offer.

Incidentally, as with all Kia models, it comes 
standard with an industry-leading unlimited 
kilometre, 5-year warranty (inclusive of roadside 
assistance) and a 5-year/90 000 km service plan. 
Pricing is R410 995 for the EX Manual, R428 995 
for the EX Automatic and R446 995 for the 
EX+ Automatic. ■

Road Tripping With the Kia Seltos CRDI

 ■ Zwakala Brewery –  
www.zwakalabrewery.com

 ■ Fairview Lodge –  
www.fairviewtzaneen.co.za

 ■ Old Packhouse Distillery –  
www.theoldpackhouse.co.za

 ■ The Red Plate –  
083 305 2851

Contact Details
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BY STUART JOHNSTON

Mitsubishi is making inroads into increasing its 
market share in South Africa and one of the spear-
heads of the campaign is the latest rendition of the 
Pajero Sport, with a range of updates announced 
this month.

A new grille with a more pronounced 
Dynamic Shield presence, new LED head lights 
with corner lighting, new alloy wheels, new rear 
bumper, new LED tail lights, re-positioned run-
ning boards and some significant interior updates 
mark the latest version.

AutoLive was fortunate to receive a test vehicle 
a week ago with the updates, and notable was a 
new infotainment system with smartphone linked 
display and an 8 inch touch screen. A number of 
additional USB ports have been installed around 
the vehicle, including dual USB ports for the 
rear passengers.

The engine used is the familiar 2,4-litre 
MIVEC turbocharged diesel which produces 
133 kW and 430 Nm of torque. This is a depend-
able, well-tried unit, and is once again coupled 
to an eight-speed automatic gearbox (now with 
paddle shifters) and Mitsubishi’s class-leading 
Super Select 4WD-II 4×4 system, which provides 
effortless switching between two-wheel-drive 
on-road operation and, ultimately, low-range 
four-wheel-drive operation.

The Pajero Sport is still fitted with an array 
of traction control aids for off-road driving, while 
on-road, the vehicle also has traction control and 

stability control. It also features advanced hill-
climbing aids and hill descent controls to make 
challenging off-road driving a cinch. For on road 
convenience, the new electronic parking brake has 
hill-start assistance.

During my stint with the Pajero Sport I 
wasn’t able to test its off-road prowess due to time 
constraints, but I experienced its prowess on the 
launch a few years back and during a previous 
test, and I remain convinced it is one of the best in 
the business.

On road, features I really enjoyed this time 
around in more mundane settings included 
the rear-view camera and small turning circle, 
which make parking it relatively easy for such a 
big vehicle.

As for performance, the 133 kW output is not 

breath-taking, but it is more than sufficient to 
provide effortless acceleration in urban motoring 
and stress-free highway cruising ability.

The Exceed model on test was fitted with a 
sunroof and the new electric tail gate lift with dual 
kick sensors enabling hands-free operation of the 
tail gate. The main thrust of the update package has 
been to address any issues that customers deemed 
were necessary to make this quality vehicle even 
more user-friendly as a luxurious family convey-
ance; one that can take you to all four corners of 
the earth.

What I enjoy about the Mitsubishi is its feeling 
of absolute engineering integrity, coupled with a 
specification that is useful but never superfluous. 
You won’t find any overly complex features such 
as electronically activated pop-out door handles, 
but you will find a full-size spare wheel that is easy 
to access.

The interior is trimmed in very durable-
looking leather, the air-con is operable using 
simple switch gear rather than having to delve into 
a touch screen memory, and the spec list includes 
a high degree of safety items, including an array of 
seven airbags.

This is a very attractive vehicle that is well 
priced, even in the top-level Exceed model, which 
costs R679 995. There are less expensive Pajero 
Sport models, such as the rear-wheel-drive 4×2 
model at R609 995 and the less lavishly equipped 
4×4 Sport at R659 995.

They all come with a 3-year/100 000km manu-
facturer’s warranty and a 5-year/90 000km service 
plan with 10 000km service intervals. ■

Mitsubishi Pajero Sport –  
Updating an Excellent Package

We Drive

It also features advanced hill-
climbing aids and hill descent 
controls to make challenging 
off-road driving a cinch.
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Check out the LATEST Prices for South African Trucks
www.trucksmag.co.za
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We Drive

BY STUART JOHNSTON

Stylistically, Audi seemed to lose its way a few years 
ago, with some rather ho-hum offerings that were a 
bit of disappointment. After all, Audi had set itself 
up as being the avante garde exponent of design a 
few decades back, but seemed to get lost in a slab-
sided approach that may have had fans wondering 
where the Ingolstadt manufacturer was heading.

The new A7 Sportback should come as a 
welcome affirmation that Audi styling is once 
again cutting edge. And that term applies very 
much to the razor sharp extremities of the new 
A7 Sportback.

The car is only available here at present in one 
version, this being the 2 995 cc V6-engined model 
that is known as the Audi A7 Sportback 55 TFSI 
Quattro S tronic.

Audi’s latest nomenclature may make a lot of 
sense to dealers who have attended seminars on the 
subject, but the average person needs this lot to be 
explained. The “55” bit in the title has nothing to 
do with engine size or power. Take it from us that 
this means it has a 250 kW turbocharged petrol V6 
engine . And as for the rest, the A7 comes with all-
wheel-drive and a dual-clutch automatic gearbox.

Getting back to that styling, while the nose 
is arresting with its hooded headlights, narrow 
grille and deep spoiler with gaping air intakes, 
it is the rear end that is most enticing. Very few 
manufacturers get tail light styling right these 
days, and even on extremely expensive cars the 
tail light sections often look like an afterthought. 
The A7’s sleek LED clusters, joined together by an 
illuminated strip that runs across the rear deck, 

give this car a sleekness and a sense of drama that 
few can match.

What’s more, the slab-sidedness that afflicted 
the sedans and coupés of a few years ago is a thing 
of the past here, with well-considered creases and 
prominent sills contrasting beautifully with an 
extremely subtle waist line.

So what’s the car like? Firstly, that V6 is a 
gem of a motor. It is remarkably refined and yet it 
delivers a punch that really gets your attention. The 
0–100 km/h time is rated at well under six seconds 
and the A7 Sportback will run to its 250 km/h 
electronically limited top speed effortlessly, were it 
legal to do so.

That V6 engine is also coupled to 48 V mild 
hybrid technology that enables fuel-saving 
free-wheeling when the throttle is lifted, as well as 
energy recuperation to the battery. Average fuel 
consumption of around 9 litres/100 km in about-
town motoring is pretty nifty for a turbo-petrol V6 
in this day and age. Audi claim an average of 7,1 
litres/100 km with an urban and highway mix.

The test car was fitted with the optional air 
suspension. Operating the raising facility on the 
infotainment touch screen was not a completely 

satisfying experience, however, as sometimes it 
seemed to respond to my prodding, and at other 
times there seemed to be no reaction. I missed the 
positivity of a button to get the job done properly.

In “comfort” mode the ride is a little floaty, 
but selecting “sport” cures that, and the whole car 
sharpens up with a steering feel that also seems a 
big improvement from Audi, and a quickness of 
throttle response that is very pleasing.

Driving a car like this that is sedan-based, one 
once again emphasises how much motorists are 
missing out on in terms of driving satisfaction, 
when they opt for the SUV route. Here is a car with 
a low centre of gravity, more than enough useable 
space for five people, and a style and litheness that 
no bulky SUV can match.

The Audi A7 Sportback 55 TFSI is by no 
means cheap, weighing in at R1 298 000 before 
options. But the satisfaction of driving such a 
stylish car is enhanced by the fact that dynamically 
it offers a reward to the driver whether you are 
sweeping through fast country roads or simply 
toddling down to the shops. The A7 can take on 
Mercedes-Benz’s CLS and BMW’s 8 Series coupé 
with aplomb. ■

Audi’s A7 – A Return to High-style 
for Ingolstadt
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The Road Freight Association 
(RFA) is working with all 
relevant role-players to 
ensure that the proposed 
Administrative Adjudication 

of Road Traffic Offences 
(AARTO) regula-

tions are properly 
considered before 
implementation 

and that AARTO 
will achieve its 
main purpose 

of ensuring road safety. This is according to the 
Association’s Chief Executive Officer, Gavin Kelly.

When the latest set of proposed regulations 
were published for public comment in October 
2019, the RFA highlighted the pitfalls, weaknesses, 
risk to sustained business and nonsensical propos-
als that were being made, all in the name of road 
safety. Said Kelly: “The proposed regulations had 
vehicles being held ‘accountable’ for the behaviour 
of drivers in some cases, or operator/owners in 
other cases. How do you change the behaviour of 
a vehicle?”

In its efforts to ensure that AARTO achieves 
its main objective, namely road safety, the RFA has 

been working closely with a number of organisa-
tions including the Department of Transport 
(DoT), the Road Traffic Infringement Agency 
(RTIA), the Road Traffic Management Corporation 
(RTMC), the National Economic Development and 
Labour Council (NEDLAC), Business Unity South 
Africa (BUSA), Organisation Undoing Tax Abuse 
(OUTA) and Justice Project South Africa (JPSA).

The AARTO Act was promulgated in 1998 
with the sole aim of addressing bad behaviour 
on our roads by implementing a demerit point 
system for drivers, vehicles and operators resulting 
in licences, permits and operator cards being 
suspended or cancelled.

“Fast forward to 2020 and, notwithstanding 
much interaction between the various government 
authorities tasked with implementing AARTO, 
we are no closer to a reasonable and effective 
implementation of any kind,” Kelly explained.

The RFA continues to advocate for a properly 
focused, resourced and pro-active road traffic 
policing strategy by all authorities concerned – 
not the currently proposed cumbersome and 
questionable point demerit system and all the costs 
linked to operating it. Proof of achieving better 
behaviour on the roads was loudly proclaimed by 
the Minister of Transport regarding the recent 

successes achieved in the December 2019 Festive 
Season traffic safety strategy.

“The RFA does not see how issuing points 
to vehicles will change the behaviour of people, 
but it will definitely go a long way to destroying 
both the resale value of vehicles, as well as the 
capex value within various businesses,” continued 
Kelly. “The authorities need to focus on changing 
driver behaviour, rather than on a system aimed 
at collecting revenue to support an administrative 
system. The RFA supports interventions which 
serve to improve the safety of the country’s roads 
and reduce incidents, injuries and fatalities. One 
of the key priorities of the RFA is the safety of all 
drivers on our roads and we have no objection 
in principle to a demerit system applied to South 
African drivers.”

Many countries have successful driver systems 
with demerit points. However, these are all easy 
to use, fair, effective and not based on generating 
revenue at every point in the process. “The system 
must assist in improving driving standards, and 
thereby contribute to reducing accidents, injuries 
and fatalities,” concluded Kelly.

The RFA will be offering a series of workshops 
on AARTO over the coming months. ■

Working Wheels

AARTO Implementation a Big Concern

Gavin Kelly, CEO of the RFA.

During a global pandemic, industries are affected 
by reduced working hours, lockdown-enforced 
curfews and the financial impact of COVID-19. 
One industry that needs to keep on trucking is 
the logistics sector as they ensure essentials are 
transported around the country.

Like cars, modern commercial vehicles are 
equipped with a number of creature comforts that 
provide drivers with heat, navigation, logistical 
and on-board entertainment systems. Each of 
these systems is helpful in getting drivers to their 
destinations safely and on time, but each system 
also takes a toll on the vehicle battery.

While the battery may seem relatively simple 
to keep charged using the vehicle’s alternator, 
commercial vehicles often have an additional layer 
of complexity in how fleet owners manage and 
maintain them.

To ensure that commercial vehicles are 
performing at their peak, First National Battery 
have come to the rescue with some simple tips.

1. Test the battery with a load
Many logistics companies are equipped with the 
gear to test their vehicle batteries. However, it’s 

important to note that when doing so, the tester 
must be set to mimic the common loads instead of 
just testing the auxiliary items and the starter. If a 
battery starts instantly with the load-test applied, 
you’re ready to hit the road. If not, it may be time to 
get in touch with battery specialists for a thorough 
battery and alternator test.

2. Switch off electrical components
As many truckers spend their days on long-
distance journeys, they often stop at rest-stops or 
roadside accommodation facilities. This means 
they could be hopping in and out the cab several 
times, and possibly forget to turn off electronic 
devices such as radios, navigation systems and USB 
chargers for smartphones. Each of these compo-
nents drain the power of a battery, especially when 
the vehicle is turned off.

3. Keep the terminals clean
To contribute to the vehicle’s longevity, it’s 
important to check that the battery terminals are 
clean and free of corrosion. This is simple and 
takes 15 minutes if done at least once a month. 

Doing so prevents a build-up of corrosion 
going forward.

Brush the terminals using a heavy-duty wire 
brush and remove the battery terminals from the 
battery. Make a water and baking soda mixture 
that helps in scrubbing off the corrosion and use a 
corrosion-resistant spray to reduce the build-up of 
stubborn corrosion on the terminals.

Each of the above tips may be helpful in 
keeping your commercial fleet moving and your 
business running optimally. It’s important to note 
that vehicles equipped with high-quality commer-
cial batteries will be more of a business asset, due to 
increased reliability, resulting in efficient deliveries.

First National Battery is South Africa’s leading 
lead acid battery manufacturer for industries 
and applications ranging from automotive 
(including industrial, commercial and passenger 
vehicles), mining, railway and renewable energy to 
surface traction, telecommunications and standby 
battery solutions. The company produces more 
than 2.2 million batteries each year and exports 
to more than 40 countries. Get in touch with First 
National Battery for high-quality commercial 
batteries and additional advice to extend battery 
life and performance. ■

Tips to Extend the Life of Commercial Vehicle Batteries
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Working Wheels

Toyota Motor Corporation and Denyo have jointly 
developed a fuel cell power supply vehicle based 
on a belief that making efforts to apply fuel cell 
technologies to commercial and industrial vehicles 
is needed to further reduce CO2 emissions. As a 
leading manufacturer of mobile generators, Denyo 
will work with Toyota to start verification tests 
with the aim of commercialising it and to help 
create a sustainable society.

Together, the two companies have also pursued 
further possibilities wherein electrified vehicles are 
able to provide added value as a large-scaled power 
supply, delivering electricity when and where it is 
needed in a range of scenarios including disaster-
stricken areas without power and entertainment 
venues such as outdoor concerts.

Many of the current generation of power 
supply vehicles use diesel engines to provide power 
to the vehicle on the road and when generating 

electricity. Using fossil fuels as energy, they emit 
substances of environmental concern when 
driving and generating electricity, including the 
greenhouse gases, carbon dioxide and nitrogen 
oxide (NOx). Fuel cell power supply vehicles, on 
the other hand, use fuel cells to provide power. This 
eliminates the emission of substances of environ-
mental concern, enables up to approximately 72 
hours of continuous power supply, and provides 
water for showers and other uses as a by-product of 
power generation.

The Toyota/Denyo fuel cell power supply 
vehicle is based on Toyota’s Dyna light-duty truck, 
equipped with the fuel cell system of Toyota’s Mirai 
Fuel Cell Electric Vehicle (FCEV) as its power 
source. For its power supply unit, it uses fuel cell 
power supply equipment developed by Denyo 
under a program subsidised by Japan’s Ministry of 
the Environment. The vehicle also carries about 65 
kg of hydrogen in 27 hydrogen tanks for traveling 
long distances and generating power for long 
periods of time.

Verification tests for the vehicle started earlier 
this month. It will be compared against conven-
tional engine-based power generators to verify the 
unique characteristics of fuel cell power supply 
vehicles, including their impact on various load 
equipment and reductions of CO2 emissions. ■

Toyota and Denyo Work Together to Generate Electricity

Hino South Africa has established a partnership 
with Standard Bank Fleet Management to provide 
comprehensive, price-competitive, and cost-effec-
tive service and maintenance plans for its truck 
customers. The two partners have been developing 
their relationship since 2018 and the results are the 
new programmes now being offered to buyers of 
new Hino trucks.

“We, at Hino South Africa, are continuously 
looking at ways in which we can enhance the 
ownership experience for our customers, in line 
with Hino Motors Limited’s international strategy 
of Total Support for the operators of our products,” 
explained Pieter Klerck, General Manager Hino SA.

“First we re-evaluated our pre-2018 service and 
maintenance programmes. Next, we conducted 
research into the aftersales product offerings of our 
competitors and the expectations of our customers 
to ensure we ticked all the boxes with our new 
products. We believe that Standard Bank Fleet, 
which is a digitally driven organisation, is the ideal 
partner for Hino,” added Klerck.

“Standard Bank Fleet has implemented a 
digital business platform that allows for significant 
customer and operational customisation and flex-
ibility, with significant technological investment 
having taken place in the preceding three years,” 
explained Head of OEM and Alliances Linda 
Khambule. “This allows for the introduction of in-
novative new services and solutions to cater for our 
clients evolving needs in these times of change.”

Together both Hino and Standard Bank Fleet 
will provide the type of customer service needed to 

raise the bar in terms of service and maintenance 
plans in the South African trucking industry.

“The importance of efficient cost control is 
even more important nowadays as the hard-hit 
transport industry recovers from the effects of the 
COVID-19 pandemic. We believe our service and 
maintenance plans, together with the reliability, 
durability and competitive life costs of our vehicles 
will further enhance the appeal of the Hino 
product range in South Africa,” Klerck continued.

An important factor in developing these new 
programmes was to make them user friendly in all 
aspects, from preparing quotes and contracts to 
settling claims.

“For instance, the programmes can be bought 
up front by a customer and financed with the 
truck, or they can be based on a cost per kilometre 
covered each month. Another option is that 
the customer can be billed for average distance 
covered, with the programmes being restructured 
if the distance is less or greater than the expected 
average,” explained Khambule.

Customers can also choose to negotiate the 
length of the contract in terms of either time (up 
to a maximum of 60 months) or a kilometre limit 
depending on the type of Hino truck being used.

The new Hino programmes are all digitally 
managed in real-time. This includes the standard 
fitment of telematics to all participating trucks, 
with the benefits of monthly reporting and 
analytics on the vehicle and driver behaviour, as 
well as vehicle tracking. Standard Bank works with 
all the major tracking companies and the system 

can interact with all 
telematics solutions.

Customers can 
make use of any fran-
chised Hino dealer in 
South Africa and only 
genuine parts will 
be fitted.

“From Hino’s 
side the new service 
and maintenance 
systems are fully integrated into the Toyota-One 
portal, which connects our dealers and the Hino 
head office, making the operation seamless,” 
Klerck added.

Both Hino and Standard Bank Fleet 
Management have dedicated people working 
on the service and maintenance plans, while 
the bank’s technical team in its call centre have 
workbench experience and Hino truck knowledge, 
so can make decisions when queries arise.

“Currently the programmes are available to 
buyers of new Hino trucks in SA and are being 
rolled out into neighbouring countries within the 
next few months. There are plans to extend the 
offering in the future to include used Hino trucks 
with a full-service history and will subsequently 
lead to a Hino-backed buy-back programme.

“Our main aim is to further enhance the Hino 
ownership experience in South Africa and these 
service and maintenance plans will go a long way 
to cementing the bond that already exists between 
Hino and its customers,” Klerck concluded. ■

Hino Partners with Standard Bank in New Aftersales Offering

Pieter Klerck, General 

Manager of Hino 

South Africa.
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Leading online supply chain training company 
BIZZCO has been accredited by global professional 
body the Chartered Institute of Logistics and 
Transport (CILT) to offer its international qualifi-
cations, as well as some of its modular courses that 
build up to certifications.

The company has been accredited to offer two 
certifications:

 ■ CILT Certificate in Logistics and Transport: 
Learners can choose from three elective 
modules to complete their certification – freight 
transport operations, warehousing or inventory. 
On completion, the learner will be awarded with 
a Transport Education and Training Authority 
(TETA) accreditation certificate and a CILT 
International certificate.

 ■ CILT Professional Diploma in Logistics 
and Transport: Learners can choose their 
specialisation from five elective modules: 

transport operations, transport planning, 
inventory, sourcing and procurement or 
warehouse control. On completion, the 
learner will be awarded with a TETA 
accreditation certificate, as well as a CILT 
International certificate.

In addition, BIZZCO has been accredited to 
offer the following programmes across logistics, 
transport and supply chain:

 ■ Distribution Management
 ■ Global Inventory Valuation and Replenishment
 ■ Motivate and Build a Team
 ■ Warehouse Management and

 ■ Inventory in the Supply Chain

These short courses also earn learners credits 
towards certifications.

“Transport and logistics are the lifeblood 
for the continent of Africa,’ explained BIZZCO 
founder Greta Froise. “Through the BIZZCO/CILT 
collaboration, we are able to offer these online 
programmes to all countries in Africa. Online 
training does not have borders and boundaries, 
making it accessible and affordable to many people 
and impacting many businesses.”

BIZZCO has clients in several African 
countries, including Botswana, Burkina Faso, 
Mozambique, Namibia and Swaziland. All the 
courses are available digitally.

For details of the training programmes visit 
https://cvlc.co.za/cilt-internationally-endorsed-
training-programs/. ■

While the Ctrack Freight & Transport Index 
indicated the biggest ever monthly improvement in 
June compared to May, the July 2020 change from 
June 2020 shows a decline of 1.7%.

Generally speaking, a small decline is not a con-
cern for the transport industry but some sub-sectors 
within it are seeing massive drops in activity.

“The data from the Ctrack Freight & Transport 
Index clearly shows that we are far from being out 
of the woods,” commented Hein Jordt, Managing 
Director of Ctrack SA. “That being said, we are 
seeing a definite uptick in business activities.”

Road and rail freight volumes are still increas-
ing on a monthly basis. Yet pipeline volumes 
declined by 33,6%, primarily due to reduced traffic 
in SA’s major cities. Another concerning trend 
is the decline in international trade, with both 

air and sea freight volumes falling again after a 
brief recovery.

The broad picture tells the story of a world 
locked down and slowly opening back up from 
the weakest possible base. It will take years to get 
back to normal and Jordt believes that while the 
massive transport declines are behind us, supply 
chain constraints could linger longer than we 
initially thought.

Visit https://www.ctrack.com/za/transport-
and-freight-index/ for additional insights. ■

Ctrack Freight & Transport Index Indicates Dips
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Anyone who says there are no opportunities in 
the automotive sector must speak to the dynamic 
duo of Sisonke Dinga and Steven Dunn. At just 
32, Dinga is co-owner of the SD Group with 
Dunn (37). The two have branches in Midrand 
and Amanzimtoti and epitomise just what can be 
achieved with a lot of passion, a love for cars and 
some hard work and resilience.

Dinga, who was born in the Eastern Cape 
in the small town of Butterworth, moved to 
Johannesburg when he was still in high school and 
then studied at CJC College where he attained his 
N3 in mechanical engineering followed by a T-Tep 
Technical course. Dunn hails from Northern KZN 
and studied at Durban Technical College. The 
two met at BMW Forsdick Sandton when Dinga 
arrived to do his apprenticeship.

Dunn, who had already been there for three 
years, was impressed with Dinga’s passion to suc-
ceed and they both worked together at a number 
of dealerships doing diagnostics and repairs. Every 
time Dunn moved, Dinga moved with him until 
they ended up at Lyndhurst Auto in Melrose Arch, 
which was the biggest dealership in the Southern 
Hemisphere for BMW at the time. Both were 
skilled in mechanical and electrical work.

“I will always be grateful for the experience I 
received at the dealership, but I realised that there 
were certain restrictions in that environment 
that stopped us from doing things the way we 
wanted to. For example, if a certain component 
is faulty, stripping and repairing is not an option 
at a dealership. In the interest of time, they prefer 
to purchase a new component and replace. Steven 
and I wanted to get to the cause of the problem. 
We wanted to find out why the part broke, which 
would mean stripping and checking. The only 
time we could strip and repair was if a certain 
part was no longer available from suppliers,” 
explained Dinga.

Already starting to see a future together, Dunn 
moved to Mercedez-Benz as foreman, while Dinga 
remained at BMW. Their dream was to open a 
workshop that could service both.

Finally in 2017 they decided to go out on their 
own, self-funding the business from their own sav-
ings. Dinga runs the Midrand business, employing 

4 people, and Dunn the Amanzimtoti business, 
employing 2 people.

According to Dunn the business has been suc-
cessful because of the gap it serves in the market. 
“We realised that customers often could not 
afford costly replacement parts and we provide an 
alternative. For us, it is all about value for money 
and helping our customers keep their vehicles on 
the road,” he said.

Commenting on the challenges of running 
one’s own business, Dunn said that staffing and 
training are the biggest issues as you don’t have 
access to the training and education that you could 
get from a dealership. “Training is costly and it is 
difficult for privately owned dealerships to access 
the training centres of the brands.”

This year the SD Group became a member 
of the Motor Industry Workshop Association 
and the pair can already see the benefits as it has 
extended the scope of work they can perform 

and helped with training. “Because of our MIWA 
membership and the high standards they require 
from their members, we can now repair cars 
with extended warranties. It’s going to help us 
in a big way and give our brand the recognition 
it deserves and improve customer confidence,” 
Dinga said.

As far as the future is concerned, Dinga and 
Dunn feel it is high time the perception of the 
industry changes and youngsters view it as a 
professional industry. “There are lots of new and 
different technologies. It’s not a dirty job. It’s a 
combination of mechanical, electrical and IT. A 
lot of the work is IT based and that is particularly 
exciting, especially for new people entering the 
sector,” Dunn commented.

Their best advice for young people looking 
for a career in the automotive sector is to first 
and foremost have a passion and love for cars. 
“You should not be driven by money. Money is a 
by-product of acquiring knowledge. You get a good 
reputation and in turn people will look for you 
because of that knowledge. Then you’ll get money,” 
they concluded. ■

“For example, if a certain 
component is faulty, stripping 
and repairing is not an option at a 
dealership. In the interest of time, 
they prefer to purchase a new 
component and replace.”

“You get a good reputation and 
in turn people will look for you 
because of that knowledge. Then 
you’ll get money.”

Passion and Talent Will Get You Anywhere

 Sisonke Dinga and Steven Dunn, co-owners of the SD Group.

“We realised that customers 
often could not afford costly 
replacement parts and we provide 
an alternative. For us, it is all about 
value for money and helping our 
customers keep their vehicles on 
the road.”
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