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Andrew Kirby, the President of NAAMSA, 
proposed two key interventions from the organised 
motor vehicle manufacturers and importers to 
the list on the government’s Green Transport 
Strategy Policy for the period from 2018 to 2050. 
The NAAMSA initiatives were presented at 
the launch of the Green Transport Strategy in 
Pretoria recently.

Kirby said that implementation of these inter-
ventions would reduce air pollution and improve 
urban air quality in South Africa in a relatively 
short period of three to four years.

The proposed interventions are:
 ■ The introduction of Euro V clean fuels
 ■ The promotion of electric and low 
emission vehicles

Kirby recapped by saying that in the 2013/14 
budget, the then Minister of Finance, Pravin 
Gordhan, had announced an allocation of R40-
billion for the upgrading of SA oil refineries to 
produce Euro V fuels by 2017. The Department of 
Energy then re-evaluated the clean fuels initiative 
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and little progress has been made 
since then.

Currently SA is about 15 years 
behind most major countries in the 
world in terms of fuel standards 
and quality.

“The introduction of Euro V 
fuels in South Africa is essential from 
an environmental and urban air 
quality and human health perspec-
tive,” said Kirby. “It is also essential 
to enable OEMs to supply the market 
with high technology, highly fuel-
efficient and low emission engines 
with substantial benefits for all.”

Kirby went on to say that the 
ANC had recognised these issues 
and in the discussion document 
for the fifth national ANC policy 
conference, held in 2017, under the 
heading ‘Transition to a low carbon 
economy’, the policy document 
states: “South Africa’s unresolved 
clean fuel policy should be urgently 
finalised and clear decisions taken on 
the issue of new refinery investment.”

NAAMSA says that the SA oil 
and construction sectors would 
benefit substantially from refinery 
upgrading and associated con-
struction activity – some 15 000 
construction jobs would be created 
during the refinery upgrading phase. 
Moreover, research by the SA 
Petroleum Industry Association 
indicates that the introduction of 
Clean Fuels in South Africa could 
result in an increase of 1.5% in Gross 
Domestic Product.

The funding of the costs of 
refinery upgrades appears to be a 
source of concern, however, calcula-
tions by the SA Petroleum Industry 
Association and NAAMSA show that 
a levy on petrol and diesel of around 
25 cents, over five years, would fully 
fund the project.

NAAMSA recommends that 
government should reaffirm the 
original decision regarding the 
introduction of Clean Fuels in South 
Africa and implementation should 
proceed as a matter of priority.

Promotion of Electric and 
Low Emission Vehicles

Zero emission and low emission 
vehicles such as hybrid electric 
vehicles, Plugin Hybrid Electric 
Vehicles, Battery Electric Vehicles, 
and Fuel Cell Electric Vehicles are 
able to contribute substantially to 
reducing the carbon footprint in 
South Africa.

NAAMSA has established 
a specialist electric, hybrid and 
autonomous vehicle committee to 
develop an industry position and to 
ensure the success of environmental-
ly-friendly zero and/or low emission 
vehicle technology in South Africa. 
Through this committee the organi-
sation is committed to working with 
Government to ensure the success of 
the Green Transport Strategy 2050.

International experience – 
notably in China, Europe and the 
United States – confirms that the 
most effective way of promoting 
electric and low emission vehicles is 

through direct grants, subsidies or 
income tax rebates.

Over the past five years 
South Africa sold only 365 BEV’s 
and 1 808 HEV vehicles, which 
has been largely driven by the high 
premiums, range anxiety and the 
lack of a national footprint in terms 
of charging stations.

To promote Green mobility and 
specifically in respect of low emission 
hybrid and plug-in hybrid vehicles, 
fuel quality and specifications align-
ing to Euro V and Euro VI standards 
also remains critically important.

NAAMSA supports the principle 
of offering producers of electric 
and hybrid vehicles incentives to 
produce and sell these products in 
South Africa and the industry is 
ready to work with Government 
to establish and develop this 
manufacturing capability.

However, to support the business 
case and to provide a compelling 
value proposition to support future 
local electric vehicle and hybrid 
vehicle production in South Africa 
– critical mass in terms of domestic 
sales volumes remains a necessary 
precondition. This reinforces the 
need for appropriate incentives to 
encourage the purchase of electric 
and hybrid vehicles. Future domestic 
zero or low emission vehicle produc-
tion will also have a positive spin 
off in terms of local components 
for electric vehicle applications 
and exports.

“This direction, I believe would 
attract additional foreign direct 
investment, create new jobs and posi-
tion SA at the forefront of advanced 
manufacturing capacity and a 
promoter of green technology. As 
NAAMSA we would like to reiterate 
our support for the promotion of 
green mobility, and look forward to 
working together with all govern-
ment departments and organisations 
to achieve these goals,” concluded 
the NAAMSA President. ■
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MONTHLY SALES STATISTICS

The growing amount of advertising in AutoLive has made it necessary to relocate the four pages 
of detailed monthly vehicle sales analysis to the website www.autolive.co.za.

CLICK HERE to access
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The South African motor industry is 
showing amazing resilience in these days of 
economic and political turmoil. Not only 
were retail sales up 1.7% year-on-year, with 
51 866 units sold in October, but WesBank, 
the leading motor finance house in SA, also 
registered very positive upticks in terms of 
applications for vehicle finance in October.

In fact, the total sales in October were 
the highest single month figure to date in 
2018. It was also the highest monthly total 
in the past three years, since October 2015. 
Monthly export sales also registered strong 
gains, with the October figure of 34 134 
vehicles shipped being an improvement of 
20.9% over the figure for October 2017.

The figures from WesBank are 
particularly bullish when one considers the 
economic environment prevailing in South 
Africa at this time. Ghana Msibi, WesBank’s 
Executive Head of Sales and Marketing 
reported that the number of applications re-
ceived in October were 20% higher than in 
September, while the year-to-date increase 
is also very healthy, with an increase of 13%.

“This significant spike in applications 
may well be indicative of an increase in con-
sumer appetite that could translate into new 
vehicle sales growth I the coming months,” 
said Msibi. “Earlier this year WesBank made 
a prediction that new vehicle sales will grow 
by a conservative 0.75% by the end of 2018 
and to date sales have tracked in line with 
our forecast.”

An estimated 38 424 units, or 74.1% 
of total sales, went through the dealer 
channels, with an estimated 20.2% going 
to the rental industry as they fleeted up 
for the holiday season. Government sales 
represented only 3.2% of the total, while 
2.5% of sales went to corporate fleets.

The new car market slipped 0.7% 
compared to October last year, with 28.7% 
of car sales went to the rental industry.

LCV Sales Improve

Light commercial vehicle sales improved 
by 5.9% year-on-year, while medium truck 

sales were up 15.3% compared to October 
2017 and heavy truck and bus volume 
increased by 5.9%. Both medium and heavy 
commercial sales recorded improvements 
for the fourth consecutive month, reflecting 
an improvement in capital investment.

The South African economy continues 
to experience difficult conditions with 
consumers’ disposable income remaining 
under pressure. Continued weakness in the 
latest Purchasing Managers’ Indices and the 
Reserve Bank’s Leading Indicator suggested 
that business conditions would probably 
remain difficult over the short term.

On the positive side, new vehicle afford-
ability had continued to improve with new 
car price inflation remaining well below 
the Consumer Price Index for the past 15 
months. Automotive companies were also 
offering attractive sales incentives.

Investment Summit

The recent investment summit served as 
a platform to re-establish trust between 
government and the private sector, to 
restore credibility in South Africa as a 
business-friendly market economy and to 
generate a quantum increase in invest-
ment – so essential to grow and develop the 
economy. These investments, together with 
appropriate supporting policies, should 
translate into higher economic growth over 
the medium term. This represented the only 
option to address South Africa’s challenges 
of unemployment and inequality.

The improvement in the domestic 
sales numbers and the continued strong 
performance of export sales was one of 
the first positive signs for some time in the 
performance of a key strategic industry in 
the South African economy.

Vehicle exports remain a function 
of the direction of the global economy 
which continues to reflect fairly robust 
growth despite rising protectionism and 
trade disputes.

Editor’s Note
According to statistics 
revealed by the SA Police 
Service there were well over 
16 000 vehicle hijackings 
from April 2017 to March 
2018. That’s a shocking 45 
per day!

A recent article on the 
BusinessTech website has 
revealed that there are two kinds of vehicles that are prime 
targets for hijackers: commercial vehicles and high-value 
SUVs. Commercial vehicles (bakkies included) are mainly 
hijacked for their load, but SUVs are generally hijacked 
to order.

The article quotes Phillip Opperman, the South 
African president of the International Association of Auto 
Theft Investigators, who was interviewed on the subject by 
eNCA. When pushed, Opperman revealed that the Ford 
Ranger, Toyota Hilux and BMW X5 are popular targets in 
on-order hijackings.

Opperman also pointed out that because of advancing 
anti-theft technology vehicles can no longer simply be stolen. 
He also commented that there is an alarming increase in 
the number of incidences where hijacked motorists are held 
hostage and forced to withdraw money from an ATM by 
the hijackers.

“Not only are these hijackers holding them but 
women are raped and men are badly beaten – it’s a crisis,” 
Opperman said.

In a recent edition of AutoLive I wrote about how we, 
as motorists, can protect ourselves agains hijackings. My 
message then – and now – is to be vigilant. Be aware of your 
surroundings and don’t get distracted. Remember too that 
just because you’re in your driveway does not mean that you 
are in a safe zone. We’ve all seen video clips of attempted and 
successful hijackings that were caught on security cameras 
of people’s homes.

The year is winding down and we’re all shifting to a 
lower gear as we prepare to enter the Festive Season. Don’t 
become a statistic. Keep your eyes and ears wide open and 
don’t make yourself an easy target.

Liana Reiners,
Editor
liana@autolive.co.za
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The momentum of export sales from South Africa had increased over the past few 
months and, considering relatively strong order books reported by most vehicle exporters. 
Built-up vehicle exports should improve further and reflect strong upward momentum in 
2019 and subsequent years. The projection of industry export sales for 2019 was currently 
at 385 000 export units compared to an estimated figure of about 340 000 for 2018. ■

 continued from previous page

Monthly automotive news to and from Africa

Nissan has committed to working with the government of Ghana to establish an 
automotive manufacturing industry in the country. The company will also make 
Ghana its hub for sales and marketing in West Africa.

The announcements were made earlier this month in Accra, where Alan 
Kyerematen, Ghana’s minister of trade and industry, and Mike Whitfield, manag-
ing director of Nissan Group of Africa, signed a memorandum of understanding.

Nissan aims to be the first carmaker to assemble vehicles in Ghana, building 
on its market leadership in the country. Nissan models accounted for 32.8% of 
vehicle sales in Ghana last year. The company’s cars, pickups and SUVs are sold 
through a national network of six sales and service outlets.

The memorandum seeks to unlock economic potential, promote development 
of the automotive sector and promote investor-friendly regulatory frameworks that 
encourage sustainable car manufacturing. The aim is to promote infrastructure 
development, job creation and skills development in Ghana.

Industrywide vehicle sales in Ghana have been growing steadily at an annual 
rate of about 10% and now stand at about 9,150 vehicles a year.

Working closely with the government of Ghana and with other mem-
bers of the African 
Association of Automotive 
Manufacturers, Nissan 
will provide its global 
expertise to establish 
a sustainable auto 
manufacturing industry 
in the country.

The agreement builds 
on Nissan’s investment 
in Nigeria where, in 2013, 
the company became the 
first major automaker to 
assemble cars. ■

Nissan Signs MoU With Ghana

Mike Whitfield, managing director of Nissan 
Group of Africa and Alan Kyerematen, 
Ghana’s minister of trade and industry.
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Barloworld Automotive 
Cuts 1 000 Jobs

CEO Keith Ranking has announced a reduc-
tion in headcount of around 1 000 people over 
an 18-month period according to a report in 
Engineering News by Irma Venter. The business 
closed four dealerships in a stagnant new-vehicle 
market of which three were former General Motors 
facilities, following GM’s withdrawal from SA last 
year. BMW Randburg was also closed, and BMW 
Cape Town was sold.

While the total dealer market in SA was up 
0.5% in Barloworld’s 2018 financial year, the com-
pany’s business saw a 4.9% decline in new vehicle 
sales, impacted largely by declining premium seg-
ment volume. “Twenty per cent of our new vehicle 
sales are in premium brands,” said Rankin. ■

Used Car Sales Decline Q3
While new car sales in SA were up in the third 
quarter of 2018 sales in the used car sector were 

down. According to TransUnion the Vehicle 
Price Index for new and used vehicles there was 
a significant drop in the third quarter. Although 
finance deals on new vehicles increased by 7% in 
the quarter, this was offset by a 9% decrease in used 
vehicle finance deals, which resulted in an overall 
drop of 4% in the volume of passenger car vehicles 
financed year-on-year. ■

Big Benefits from Buying Local
A strictly-enforced government policy of buying 
only locally-produced cars, light commercials, 
buses, and trucks at national and government 
level would have huge financial benefits for South 
Africa. This was the finding of new research at 
Wits University that was reported by Irma Venter 
in Engineering News.

The research showed that through various 
multiplier effects this policy could increase the 
gross domestic product (GDP) by as much as 
R36.8-billion a year.

Researchers Lourens Weyer and Professor 
Jannie Rossouw said the policy could also have a 
one-off positive growth impact of 1.18% on GDP; 

result in a 1.35% improvement in the trade balance; 
increase direct employment in the automotive 
manufacturing industry by 0;75% and improve 
the budget deficit by 9.13% owing to an increase of 
R3.14-billion in national tax revenue.

The research found that around 25% of 
vehicles purchased by national and provincial 
government were imported, while many of 
these vehicles could easily be substituted by 
locally-made vehicles.

Purchases of imported vehicles have declined 
from 8 503 units in 2012 to 4 516 in 2017, while 
17 448 locally-made vehicles were purchased in 
2013 and 13 427 units in 2017. Analysis of data 
provided by Lightstone Auto showed that SA’s 
national and provincial governments spent about 
R2.6-billion on imported vehicles in 2017, while 
paying R6.2-billion for local vehicles. ■

One Car With Four 
Brand Names

China’s big push for greener vehicles is prompting 
Toyota, Fiat Chrysler Auto, Honda, and Mitsubishi 
to resort to selling basically the same vehicle under 
their different brand names according to an article 
by Bloomberg. The four companies plan to sell 
an electrified crossover developed by Guangzhou 
Automobile Group, the Chinese manufacturing 
partner they all share.

Snippets

Monthly automotive news to and from Africa

Built-Up Exports Into Africa Increase Again

The appetite of African countries north of our bor-
der to import built-up vehicles from South Africa 
increased again in October. The year-to-date figure 
is up 9.5% to 20 291 units, and exports in October, 
at 2 073 units, was 5.6% better than the figure for 
the same month last year.

However, to put these figures into perspective 
one should realise that exports into Africa in the 
first 10 months of 2015 totalled 37 060 units, which 
is almost 55% better than the performance for the 
same period in 2018. These figures underline the 
rapid rate at which SA-built vehicle esports into 
Africa have slumped in recent years.

Toyota remains the dominant player with 
exports of 8 240 units in the period between 

January and October 2018, compared to 7 033 
in the same period a year ago. Nissan sales have 
slipped below the 2017 level, totalling 5 014 in the 
first 10 months of this year compared to 5 583 units 
shipped a year ago.

Isuzu continues to hold third spot, with 3 096 
units exported in the first 10 months this year, 
compared to 2 846 units a year ago. Ford has 
slipped back, going from 2 737 units in the first 10 
months to 2017 to 1 976 units a year later – a drop 
of 28%. Next best in the export stakes was Volvo 
trucks and buses with 381 units shipped.

Kenya (2 655) was the biggest export destina-
tion. It was followed by Ghana (2 510), Zimbabwe 
(2 457), Zambia (2 171), Mauritius (1 472) and 

Tanzania (1 196). These were the only markets 
taking more than 1 000 units.

Toyota was the major contributor to exports 
in the month of October, shipping 954 units – 46% 
of the total of 2 073 units. Nissan’s figure was 418, 
after having been the top exporter in October 2017 
with 804 units shipped. Isuzu exported 328 units 
and Ford 141.

Kenya was the top destination, taking 274 
units. It was followed by Mozambique (205), 
Zambia (194), Mauritius (189), Nigeria (170 – 
including 122 Toyotas), Uganda (167), Ghana (169), 
Zimbabwe (162) and Angola (134). ■

continued on next page 
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The cars will look similar, with the 
Guangzhou Auto’s Trumpchi badge on the 
front and each manufacturers’ brand name 
on the rear. Toyota is selling a pure electric 
version, while Mitsubishi offers EV and plug-in 
hybrid variants. FCA and Honda are planning 
petrol-electric hybrids.

The reason is that China demands companies 
manufacturing in that country to obtain a new 
energy vehicle score, which is linked to the produc-
tion of certain zero- and low-emission vehicles by 
January 2019 and this is the quickest way to get this 
score. Those companies which do not comply must 
buy credits. ■

Toyota, VW Developing 7 
Black Component Suppliers

Seven black-owned automotive component suppli-
ers are currently undergoing an 18-month training 
programme with the aim of supplying some of SA’s 
manufacturing plants in the future, according to 
Dr Rob Davies, the Minister of Trade and Industry, 
and reported by Irma Venter in Engineering News. 
Five of the suppliers are being developed into Tier 
One suppliers by Volkswagen SA and the other 
two are being trained to be Tier Two suppliers by 
Toyota SA Motors.

The project is being driven by the 
Automotive Supply Chain Competitiveness 
Initiative (ASCCI) which has already supported 
about 70 automotive manufacturing suppliers 
in SA to be competitive. This programme was 
launched by the dti in 2013.

Davies added that locally-based vehicle manu-
facturers have increased spending on training 
from R177-million a year in 2013 to R574-million 
in 2017. ■

Volkswagen Brands Reach 
30-Million Milestone In China

Volkswagen is speeding up its activities in China, 
re-energising the brand under its Move Forward 
initiative. The brand’s product portfolio was 
strengthened with no less than nine new models 
in 2018. Speaking at Auto Guangzhou 2018, 
Stephan Wöllenstein, CEO of Volkswagen Brand 
China, said: “We reached a fantastic milestone 
this November, as we delivered the 30 millionth 
Volkswagen – a Touareg – to a customer in China. 
And to remain the number one choice for Chinese 
car buyers, as we have been for many years, our 
product offensive will continue in 2019.”

As one of the pioneering automotive brands 
in China, Volkswagen delivered some 2 000 
cars to Chinese customers in 1985, in a market 
that totalled 5 100 vehicles. By 1992, cumula-
tive Volkswagen China deliveries had reached 
100 000, and in 1997 Volkswagen’s total number 
of customers exceeded one million. The 5 and 10 
millionth customers were greeted in 2006 and 
2011, respectively, while in 2015 the 20 millionth 
Volkswagen found its way to China’s roads. Just 
three years later, in 2018, another 10 million 
Volkswagen vehicles have been delivered: in 
November, the 30 millionth Chinese car buyer 
chose a Volkswagen. ■

BP to Invest US$1-billion in SA
BP Southern Africa will invest US$1-billion in 
South Africa over the next five years. More than 
a quarter of this investment has been set aside to 
upgrade the SAPREF refinery to produce lower sul-
phur diesel fuel. The 180 000 barrels a day SAPREF 
refinery in Durban is the largest in the country and 
is a 50:50 joint venture between BP and Shell. The 
upgrade has been driven by customer preference 
for cleaner diesel such as D50 and D10.

Besides upgrading the refinery, BPSA will 
expand its retail activities in SA, using about 40% 
of the total investment. The company is looking to 
expand its services in Mozambique where it is the 
second largest oil company, ■

Toyota and PSA to End 
Production Of Small 
Cars By 2021

The French PSA (Peugeot and Citroen) Group 
will end its joint production project with Toyota 
in 2021. Toyota will acquire PSA’s stake in the 
joint venture in Kolin, Czech Republic, where the 
Toyota Aygo, Peugeot 108, and Citroën C1 models 
are made currently. ■

Brett Soso Moves Again
South African-born Soso, Brett, the managing 
director of Amalgamated Automobile Distributors 
(AAD), a joint venture between Bidvest Auto and 
Imperial, from 2009 to 2014 has made another 
major career move. The man who introduced the 
Chinese Chery and Foton LCV brands to South 
Africa subsequently joined Rolls-Royce Motor Cars 
as Regional Director Middle East and Africa. Now 
he is moving to McLaren Automotive in a similar 
position that encompasses the Middle East, Africa, 
and Latin America, based in Bahrain. ■

Snippets
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20 EARS
AND THE BEST IS YET TO COME
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We’ve been surprising South Africans with our eye-catching designs, superior
build quality and unrivalled reliability for 20 years now and we’re still not done.
Here’s to many more!

UNLIMITED
KILOMETRE

5 YEAR 
WARRANTY
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For all your Motoring requireMents

Microdoting of assets | www.datadot.co.za

Vehicle accessories | www.orangeowl.co.za

Vehicle lead generation | www.carfind.co.za

Vehicle auction Platform | www.bid4cars.co.za

recruitment & training | www.hrst.co.za

Vehicle Branding
tarpaulin Branding

lead Management system
Paperless on-boarding of new staff
Gamification of Training & Skills Measurement | www.1huddle.co.za

Motor Cycles, tyres & accessories | www.kawasaki.co.za

www.graffiti.co.za

www.cmssystems.co.za

www.C2group.co.za

DataDot have been microdotting vehicles in South 
Africa for almost two decades, having microdotted 
more than 4 million vehicles. Few people know, 
however, that DataDot offers more than only a 
vehicle marking solution but in fact a range of 
products and systems that are all designed to aid in 
the prevention of assets being stolen or getting lost.

One of these innovative solutions is the Oyster, 
a cellular tracking device that will complement the 
microdot range of products and allow owners to 
not only identify and authenticate their products, 
but also to locate them. 

Designed for use on assets such as containers, 
trailers, skip bins and houseboats, to name a few 
the Oyster tracking device is compact, rugged, UV 
stable and immune to extreme weather conditions. 
In fact, the Oyster can operate in temperatures 
between -20°C and +60°C. It will even operate in 
temperatures outside this range, but battery life 
will be reduced.

One of the key features of the Oyster is its 
ability to operate in ultra-low power modes. This 
means that you get an incredible battery life 
of up to four years from off-the-shelf AA 1.5V 
Lithium batteries. 

Other features worth mentioning include 
locate and track modes, a low battery alert, unau-
thorised movement alert and an integrated three-
axis accelerometer. The latter allows the Oyster to 
go to sleep but wake up when movement occurs.

Weighing only 250 grams (with batteries), the 
Oyster is small and compact, and its low profile 
makes it easy to conceal, even in the corrugation 
of a container. And because installing it is a very 
simple process, the Oyster can easily be moved 
from one asset to another.

The Oyster can be purchased directly from 
DataDot Technology SA and comes fully set up 
and operational, with a micro SIM and batteries 
already installed. The unit price is R1 250 (exclud-
ing VAT). There is a monthly subscription fee of 
R99 (excluding VAT) which runs for a 24-month 
period and allows owners to access the DataDot 

portal required to manage 
their assets.

The Oyster can oper-
ate on 2G or 3G cellular 
networks and works 
seamlessly with the 
Telematics Guru software 
platform – a fully featured, 
customisable front-end telematics and tracking 
software system. It is both intuitive and easy to use 
and boasts a unique Asset Timeline feature that al-
lows events, alerts and activities to be recorded and 
displayed on the timeline for an immediate visual 
overview of an asset’s activities, right there on your 
mobile phone or device. A more comprehensive 
DataDot Portal is also available for download.

What this means for owners is that they can 
see all their assets, all the time and in real time.

As many as 20 000 records can be stored in the 
Oyster’s memory so it is easy to keep track of and 
call up a daily snapshot of the asset’s movements. 
And you can easily switch from locate to tracking 
mode if you suspect that your asset is being moved 
without your permission. In fact, there are a 
variety of alerts available through the alert wizard, 
so you can easily customise them to suit your taste 
and needs.

And to make ownership even more hassle-free, 
service schedules can be set up based on run hours 
or a timeframe so that you can keep track of and be 
reminded of upcoming service intervals.

Additional information is available on  
www.datadot.co.za. Alternatively contact Oliver 
Gracio, Sales Manager – Telematics and Assets at 
DataDot Technology South Africa (Pty) Ltd on 
(011) 849 8512. ■

The Oyster is small and compact, 
and its low profile makes it easy to 
conceal, ... can easily be moved 
from one asset to another.

Keep Track of Your Assets All 
the Time and in Real Time

http://www.autolive.co.za
https://datadot.co.za/
http://www.orangeowl.co.za
https://www.carfind.co.za/
http://www.hrst.co.za/
http://www.bid4cars.co.za
https://www.graffiti.co.za/
http://www.cmssystems.co.za
http://www.1huddle.co.za
kawasaki.co.za
http://www.c2group.co.za
https://datadot.co.za
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By RogER HougHTon

The Renault-Nissan-Mitsubishi Alliance, which 
laid claim to be the top-selling vehicle manu-
facturer in the world at the end of 2017 has been 
thrust into turmoil as Carlos Ghosn, the key 
person behind the formation of the Alliance in 
1999, jailed in Japan while Japanese prosecutors 
investigate suspicion of fraud. He was arrested 
as his Gulfstream jet landed at Tokyo’s Haneda 
Airport on Monday, November 19.

Ghosn, along with fellow executive, Greg 
Kelly, an American, is facing charges relating to 
under-reporting his pay between 2011 and 2015 
and using corporate resources such as houses 
in several countries in the world. There are even 
allegations that huge personal investment losses 
he made during the global economic meltdown in 
2008 were shifted to Nissan!

Ghosn’s annual compensation is said to be 
in the region of US$15-million, which compares 
to US$1.8-million for Toyota’s president Akio 
Toyoda, with the president of Honda being paid 
US$1.2-million.

The 64-year-old Brazilian of Lebanese parent-
age who is a naturalised Frenchman had hero 
status when he pulled Nissan, one of Japan’s most 
famous corporations, from the brink of bankrupt-
cy. At that time, he was president of Renault and 

he set up an alliance between the two companies 
which has been expanded subsequently in 2016 to 
include Mitsubishi Motors.

He has already been ousted as chairman of 
Nissan and Mitsubishi, with Renault choosing to 
keep him as chairman until guilt is proven. In the 
meantime, the French company has appointed 
Ghosn’s deputy, Thierry Bollore, as interim CEO 
with the same powers as Ghosn.

However, this sudden fall from grace by Ghosn 
is attracting its fair share of conspiracy theories. 
The main one is that this is a coup by unhappy 
Nissan employees who believe Ghosn was too 
powerful, paid too much in salary and hell bent on 
merging Nissan with Renault in the near future, 
as Nissan is now a much larger and healthier 
company than Renault.

The CEO of Nissan Hiroto Saikawa, 
is already hinting at moving Nissan into a 
stronger position in the Alliance and he is the 
person seen to be driving the investigation into 
Ghosn’s behaviour.

In the meantime, there is no clear successor 
to keep the Alliance together and this is becoming 
a tougher challenge by the day as the squabbles 
between the executives of Nissan and Renault 
continue to ferment. There is obviously a very 
rocky road ahead! ■

In the meantime, Renault has 
appointed Ghosn’s deputy, 
Thierry Bollore, as interim CEO 
with the same powers as Ghosn.

Carlos Ghosn, disgraced former chairman 
of Nissan and Mitsubishi.

American Greg Kelly 
is said to have a hand 
in the alleged financial 
misconduct.

Renault-Nissan 
Mitsubishi 
Alliance in 
Turmoil

Nissan CEO, Hiroto Saikawa, is 
seen to be driving the investigation 
into Ghosn’s behaviour.
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The results of the latest Ipsos Vehicle Quality 
Survey (VQS), conducted in 2017, were recently 
announced. The survey was conducted throughout 
South Africa and involved feedback from 7 000 
owners of vehicles from 16 brands.

Toyota ruled the roost, achieving 13 gold 
awards – seven for passenger cars and six for 
LCVs – from 16 categories. This compares to 9 
gold awards won by Toyota in the 2016 survey so a 
marked improvement year on year.

Volkswagen was the runner-up with eight 
golds in 2017 after collecting four in the 2016 
survey. Other gold award winners in 2017, (with 
the 2016 score in parentheses) were: Audi, 5 (5); 
Isuzu, 3 (0); Honda, 3 (0); Nissan, 2 (8); Opel, 2 (1); 
and Ford, 2 (2).

The latest results show a slight improvement 
compared to the figures for 2016. Quality levels 
in South Africa are generally impressive for both 
locally made and imported models in a market 
where customers are very demanding, and vehicles 
have become far more complex. The 2017 figure of 
69 defects per 100 vehicles compares favourably to 
73 in 2016 and 81 in 2015.

One must remember that the Ipsos Vehicle 
Quality Satisfaction (VQS) survey underwent a 
major revamp in 2015 when it was extended from 
just measuring the number of defects to include 
vehicle design issues or irritations that owners 
have experienced. The survey is completed by 
vehicle owners at about 90 days of ownership and 
is based on the proportion of problems reported by 
owners for each 100 customers surveyed (PP100), 
so in other words the lower the score the better the 
quality of the vehicle.

Before the change in the scoring system the 
figure for defects reported by owners in 2014 was 
only 37 per 100 vehicles, which was an all-time low 
after 23 years of vehicle quality measurement by 
Ipsos and its predecessors in South Africa. There 
is a weighting applied where actual vehicle quality 
defects – genuine faults in the assembly process 
– have a slightly higher weighting compared to 
so-called “design defects” which are more minor 
issues related to the actual design of the vehicle. 
Both aspects do have an impact on the customer 
experience of the vehicle and so are important 
to measure.

“The South African motor industry contin-
ues to impress us each year with their ongoing 
motivation to improve,” commented Patrick 
Busschau, the automotive director for Ipsos. 
“They keep raising the bar despite the challeng-
ing operating and commercial environments. 
The retail industry and the market in general are 
becoming ever more complex in this information 
age, and customers are more demanding than 

ever in the consumer-driven environment in 
which we now live. It is a credit to all the brands 
who’ve been awarded Quality Awards that they 
have been able to continue to thrive and strive 
for excellence.”

It is not surprising that fuel consumption 
was the most common complaint from owners 
surveyed in the light of the sensitivity we all feel 
as consumers towards the fuel price. This was the 
case in all but five of the 16 segments surveyed. 
The exceptions were: inadequate performance in 
the entry, compact car, and extra-cab pick-up seg-
ments, while road-holding was the most common 
problem area reported for multi-purpose vehicles. 
Sport and luxury car owners complained most 
about information system malfunction.

Participation in the survey is open to any OEM 
willing to supply customer names for interviewing, 
agreeing to the rules of syndication and a willing-
ness to participate in the project in a transparent 
and open manner.

There are extensive checks and balances in 
this VQS survey which is an important tool for 
the participating brands, informing the manu-
facturers, brands and dealers in South Africa on 
improvements required in vehicles sold locally as 
well as providing valuable input to advance their 
product offering.

“Measuring perceived vehicle quality needs 
to be done in an holistic manner in order to 
keep pace with the evolving requirements and 
desires of customers, understanding as many 
aspects of the customers’ experiences with their 
chosen automotive brand has become a very 
important dimension of the strategy of all vehicle 
manufacturers. Using this information has 
allowed some of them to improve their offering 
to customers and thus grow their commercial 
position in the market. It’s a win-win situation,” 
Busschau concluded. ■

Toyota Dominates Vehicle Quality Survey

33 © 2018 Ipsos. 

Recreational Vehicle 
SEGMENT AWARDS 

LARGE RECREATIONAL 
VEHICLE CROSS OVER VEHICLE 

REGULAR RECREATIONAL 
VEHICLE 

Toyota Landcruiser 200 
(39) 

VW Touareg (11) 

Nissan Qashqai (58) 

 Honda HR-V (48) 

Audi Q5 (50) 

Audi Q3 (50) 

Volvo XC60 (37) 

Chevrolet Captiva (38) 

Toyota Rav 4 (32) 

VW Tiguan (50) 

Nissan X-Trail (53) 

Toyota Prado (51) 

Toyota Fortuner (51) 

Ford EcoSport (68) 

Opel Mokka (69) 

28 © 2018 Ipsos. 

Passenger Car 
CATEGORY AWARDS 

BEST NEW VOLUME 
PASSENGER CAR 

BEST VOLUME PASSENGER 
CAR BRAND 

BEST OVERALL 
PASSENGER CAR BRAND 

Ford Figo Sedan (54) 

VW Polo Vivo Maxx (56) 

VW Golf 7 GTI (42) 

Honda (65) 

Volkswagen (68) 

Toyota (58) 
Opel (61) 

Nissan (62) 
Ford (63) 

Chevrolet (78) 

Toyota (58) 

Opel (58) 

Nissan (62) 

Ford (63) 

Audi (46) 

Honda (65) 

Volkswagen (68) 

Volvo (71) 

Ford Fiesta ST Hatch (63) 

Toyota Etios Cross (66) 

VW Polo GTI (67) 
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Plans for the launch of the Retail Motor Industry 
Organisation’s (RMI) new mobile app is well on 
track and testing is underway.

The app, aimed at connecting consumers 
to accredited RMI members, will most likely be 
available to motorists during the second week 
of December, in perfect time for the December 
holiday travelers.

The app will assist motorists in finding an ac-
credited service supplier in the category of service 

required closest to them via GPS or in the region of 
their choice. It will provide the motorist with full 
contact and address details as well as any service or 
product specials.

“We have also included a section where motor-
ists can log a complaint if they are unhappy with 
any element of the service they receive, or to report 
a supplier claiming falsely to be an RMI member,” 
said Jakkie Olivier, CEO of RMI.

“RMI members are skilled automotive profes-
sionals who adhere to a strict code of conduct, so 
when using RMI-accredited businesses, consumers 
can be assured of value for money, competitive 
pricing, quality work and recourse for complaints. 
Our app will take the guess work out of locating a 
good partner for your vehicle care and will seam-
lessly connect you to your closest RMI member,” 
Olivier concluded. ■

Medium to long term prospects for new vehicle 
exports and domestic production remain positive, 
with particularly strong export sales expected in 
2019 and subsequent years. This is according to 
NAAMSA’s recently-published quarterly review 
for Q3 2108. Projected local production for 2019 is 
657 650 units, compared to 604 050 units for 2018, 
with exports increasing to 384 150 units next year 
compared to 340 050 units this year.

However, no growth is expected in domestic 
sales this year, while annual export sales numbers 
also remain below expectations. Aggregate indus-
try new car sales at 96 331 units recorded a decline 
of 301 units or a fall of 0,3% in the third quarter 
of 2018 compared to the 96 632 cars sold in the 
corresponding quarter of 2017. Aggregate industry 
commercial vehicle sales during the third quarter 

of 2018 at 49 134 units recorded a decline of 744 
units or a fall of 1.5% compared to the 49 878 units 
sold in the third quarter of 2107.

Good news is that there has been a continued 
recovery in capacity utilisation in all vehicle 
manufacturing segments. This is backed up by 
record aggregates investment of R8.1-billion 
having been made in 2017 by the seven major 
vehicle manufacturers, driven by projected higher 

levels of production for export markets. There was 
also slight growth in the industry’s employment 
number in the third quarter with an increase of 
305 in headcount.

Local content built into locally-made vehicles 
by the seven major OEMs continues to rise, having 
gone from R41.7-billion in 2013 to R61.1-billion 
in 2017. (NAAMSA receives these figures from an 
independent third party).

NAAMSA said that the recent investment 
summit served as a platform to re-establish trust 
between government and the private sector as 
well as restoring credibility in South Africa as a 
business-friendly market economy. This had the 
effect of generating a quantum increase in invest-
ment which is essential to grow and develop the 
economy and so benefit new vehicle sales. ■

Prospects for SA Vehicle Exports 
and Production Remain Positive

The app will assist motorists in 
finding an accredited service 
supplier in the category of service 
required closest to them via GPS 
or in the region of their choice.

Local content built into locally-
made vehicles by the seven major 
OEMs continues to rise, having 
gone from R41.7-billion in 2013 to 
R61.1-billion in 2017.

RMI CEO, Jakkie Olivier.

RMI Mobile App on Track
Photo: Pxhere Photo: FreePikPhoto: Adobe Stock
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PFK Electronics is a Durban-based, globally-
recognised original equipment manufacturer 
(OEM) as well as a designer and developer of 
a host of Autowatch proactive mobile resource 
management solutions.

Established in 1985, PFK now has of-
fices in Durban, Cape Town, Johannesburg, Port 
Elizabeth. The company has supplied products to 
all the major OEMs in SA over the years, as well as 
a number of international vehicle makers, racking 
up numerous awards in the process.

PFK originally produced products for the 
South African Defence Force, which led to the 
establishment of the Autowatch brand in 2009. 
Autowatch has grown to be a leading supplier of 
vehicle security, telematics, and vehicle interlock 
solutions. It has carved out a niche for itself not 
only locally, but also internationally.

PFK expanded the scope of its operations 
into control instruments by acquiring Pi-Shurlok 
in 2012 and moved its produdtion facilities to 
Pietermaritzburg, with the state-of-art production 
plant rebranded PFK Shurlok.

All of PFK’s tailored solutions are produced 
in-house under two brands, Autowatch or 
PFK Shurlok. Autowatch offers services linked 
to alarms, vehicle security systems, telemat-
ics solutions, stolen vehicle recovery, vehicle 
tracking and alcohol ignition Breathaloks. 
Autowatch now supplies products to 28 
countries worldwide.

PFK Shurlock supplies a variety of body 
control modules and many other custom-built 
components and plastics to OEMs.

PFK Electronics sells its products through a 
network of 450 fitment centres countrywide and 
Autowatch has a 70% share of the automotive after-
market for VESA-approved security systems. The 
company provides extensive training programmes 
to the installers, as well as technical support. 
Spot checks at the premises of eh installers are 
one of the methods used to ensure quality levels 
are maintained.

PFK Electronics is staffed by an experienced 
team. For instance, Bradley Botha, the National 
Sales Manager for Autowatch Vehicle Security 
Systems (VSS), has been involved in this type of 
industry for more than 15 years, with the last three 
having been with PFK.

The Autowatch range includes bespoke 
dockside fitment of equipment for OEMs, alarms, 
immobilisers, park-dis-
tance controllers, central 
locking, and anti-hijack 
systems as well as a 
comprehensive range of 
related accessories.

PFK ensures its 
products are easy to 
install, engineered for 
ease of use, designed, 
and produced with 
market-leading reliability 
and backed by strong 
aftersales support.

Among the most 
popular Autowatch 
products is its flagship 

CAN Bus alarm system and benchmark ABS 
Level 4 alarm/immobiliser, enabled with an anti-
hijacking feature. PFK is also able to manufacture 
bespoke solutions so are able to make products not 
already stocked. ■

Who is PFK Electronics?

Awards
PFK has been recognised a number of times for leadership in its field.

KZn Exporter of 
the year 2009, 
2010 & 2011

TT100 Established 
Enterprises 
Minister’s Award  
for Sustainability 
2009, 2011 & 
Innovation in 2012

gMSA Supplier 
of the year Award 
2005, 2007, 2008 
& 2009

KZn Top Business 
Portfolio Award 
in Manufacturing 
Sector 2010

Automechanika 
SA 2009 & 2013

Bradley Botha, the National Sales 
Manager for Autowatch Vehicle Security 
Systems (VSS).

Manufacturing capabilities.

Manufacturing Capability
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Ford Motor Company has invested huge amounts 
of money in its South African operations over 
the past decade, culminating in its highest-ever 
installed production capacity for the Ford Ranger 
and the Everest.

“The past 10 years have seen a complete trans-
formation of Ford’s manufacturing operations in 
South Africa,” said Neale Hill, Managing Director, 
Ford Motor Company Sub-Saharan Africa Region. 
“With a total investment of R11-billion since 2009, 
we have progressed from a low-volume multi-
vehicle business primarily serving the domestic in-
dustry to becoming a high-volume single platform 
manufacturer that is the Ranger production source 
for 148 markets globally.

“The Ranger has been the key driver of this 
success, with growing local and international 
demand resulting in extensive upgrades and 
improvements to our facilities to significantly 
increase our production capacity over the years,” 
Hill added.

Investment in the global export programme 
commenced in 2009 to transform the local produc-
tion facilities – comprising the Silverton Assembly 
Plant in Pretoria and the Struandale Engine Plant 
in Port Elizabeth – into a high-volume flexible 
single platform operation for the new-generation 
Ranger and its Duratorq TDCi turbodiesel engines.

In 2016, Ford invested in further expansion 
of Ranger production and, notably, for the local 
assembly of the Everest SUV for South Africa as 
well as for export to markets across the Sub-
Saharan Africa region.

Localising production contributed towards 
creating approximately 1 200 new jobs at Ford 
South Africa and within its local supplier network.

“We are extremely proud that Ford is one of 
the largest employers in the automotive sector, 
currently employing approximately 4 100 people 
in South Africa, and supporting around 50 000 
indirect jobs within the value chain,” stated Hill.

In 2017 there was another major capital injec-
tion into Ford’s local operations to accommodate 
further increases in installed capacity, with the 
current capability of producing up to 168 000 units 
annually. At the same time, it was announced that 
the Ford Ranger Raptor will be produced in South 
Africa when it hits the market in 2019.

The Struandale Engine Plant currently produc-
es the 2.2 and 3.2-litre Duratorq TDCi machined 

components and fully assembled engines for the 
Ranger and Everest, along with additional engine 
derivatives for newly added front-wheel drive 
markets in Europe for the Ford Transit.

Installed capacity for the Duratorq TDCi 
program has grown from the original 220 000 ma-
chined component sets (cylinder head, block and 
crankshaft) in 2011 to a planned 280 000 by the 
end of 2018. Engine assembly capacity increased 
from 75 000 to 130 000 engines per annum over 
the same period.

An all-new assembly line was installed earlier 
this year for the new-generation engines that will 
power the 2019 Ford Ranger and Everest models. 
Production on this line commenced earlier this 
month and the capacity is 120 000 units per year, 
contributing to a highest-ever combined capacity 
of 250 000 engines for the Port Elizabeth plant.

The Ford Ranger is well established as one of 
South Africa’s top sellers locally. It is also one of the 
country’s top vehicle exports. Year-to-date, 49 600 
vehicles have been shipped to global customers, 
and this figure is set to increase significantly for the 
balance of 2018 and into next year. ■

“Ford is one of the largest 
employers in the automotive 
sector, currently employing 
approximately 4 100 people in 
South Africa, and supporting 
around 50 000 indirect jobs within 
the value chain,”

Ford’s Big Investments Over the Past Decade

The Ford Ranger Raptor will be produced in South Africa when it hits the market in 2019.

The Port Elizabeth plant has a production capacity of 250 000 engines annually.
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NAACAM (National Association of Automotive 
Component and Allied Manufacturers) has 
welcomed the finalisation of the SA Automotive 
Masterplan process and the announcement of the 
policy that will be used to achieve the objectives of 
the sector by 2035.

“It is our view that this process has been 
adequately robust. The end outcome is balanced 
and in the long-term interests of South Africa as 
a manufacturer of automotive products. We are 
satisfied that NAACAM’s inputs were fully consid-
ered. The DTI should be congratulated for the high 
levels of engagement, and evidence-based decision 
making that led to this announcement,” said Ugo 
Frigerio, newly elected NAACAM president, and 
also CEO of KAP Automotive.

The DTI has been clear about its long-term 
commitment to support the sector, as well 
as the benefits of having a deep and diverse 
supply chain in SA. There is sufficient focus 

within the amended policy levers 
to move the domestic supplier base 
on an upward trajectory in terms 
of localisation, new venture and 
employment creation.

According to Renai Moothilal, 
NAACAM Executive Director, the 
conversion of what was previously 
purely an incentive for vehicle assem-
bly, to one that factors in localisation 
is a step change in how assemblers will 
view domestic sourcing. “Similarly, the increased 
reward levels linked to duty credits for value 
addition will benefit component manufacturers. 
This will kick start economic activity in the value 
chain, and help unlock some of the opportuni-
ties around transformation and employment,” 
he commented.

The SA Automotive Masterplan has set out 
several objectives, including having a localisation 

rate of 60% and doubling employment in the whole 
sector by 2035.

NAACAM has committed itself to assisting 
the implementing authorities and key industry 
partners including the vehicle assemblers and 
labour to getting the systems and relationships 
in place that give effect to the planned policy 
outcomes. The future for South Africa’s automotive 
manufacturing industry in the post 2020 period 
is promising. ■

Online classifieds platforms in South Africa are 
increasingly merging the worlds of private and 
dealership car sales.

According to Nunben Dixon, Head of 
Gumtree Automotive Operations, auto sales 
sites like Gumtree initially were dominated by 
informal, second-hand, privately-owned vehicle 
sales. However, in the last four years both big and 
small dealerships have learnt how to use the online 
classifieds space really effectively: “The major 
automotive groups came on board as soon as we 
launched the Gumtree professional dealer dash-
board in 2014, and the many smaller, independent 
dealerships are now joining in,” he said.

Dixon believes the car buyer is the real winner 
in all of this: “Online sites are now one-stop spaces 
covering every option and the dealership inventory 
has expanded both choice and the availability of 
benefits like financing, maintenance plans and 
warranties. Dealerships are also governed by the 
Consumer Protection Act while consumer-to-
consumer sales are not.”

The benefits for dealers are also clear. “They’re 
reaching a wider market, are able to be flexible and 
competitive in their pricing, can interact immedi-
ately with prospects and, if they have a network, 
can move stock around to meet availability,” 
Dixon explained.

Dixon also welcomed the strategic input 
that dealerships have brought to the classifieds 
industry: “They are the experts when it comes 
to sales and customer service, while we have the 
necessary technology and foot traffic. When 
knowledge is shared and input implemented, 
everyone benefits.”

He believes this market integration will only 
grow because the traditional model of interaction 

with a dealership is appealing to fewer people: “It’s 
too time-consuming to physically shop around and 
consumers increasingly prefer to self-educate and 
to receive instant and comprehensive informa-
tion. But they do still want the bedrock services 
and peace of mind that a dealership can provide. 
That’s why a partnership between dealerships 
and classifieds is, more and more, the way to go,” 
he concluded. ■

Car Buyers Score as More Dealerships Move Online

NAACAM Comments on the SA 
Automotive Masterplan 2035
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Corporate Social Responsibility

New non-profit Manufacturing 
Institute opens in KwaZulu-Natal
Representatives from national, provincial and local 
government, academia and the business sector 
have welcomed the establishment of South Africa’s 
newest manufacturing institute and academic 
research hub – the Toyota Wessels Institute for 
Manufacturing Studies (TWIMS).

TWIMS is situated in Kloof, KwaZulu-Natal 
and will welcome its first group of students in 
2019. It has partnered with the Gordon Institute 
of Business Science (GIBS) which will deliver 
the academic programme. A team of leading 
academics – led by Professor Justin Barnes, the 
new TWIMS Executive Director – has developed 
the manufacturing-focused curriculum.

“We believe that manufacturing holds the 
key to the long-term, sustainable development 
of the South African and African economy. 
Unfortunately, this sector’s contribution to our 
gross domestic product is in decline. We hope 
to address that by developing a new generation 
of world-class, business-minded manufacturing 
specialists,” said Barnes.

The TWIMS campus was officially opened 
on 26 November by representatives from all tiers 
of government, Toyota, GIBS, several leading 
academics, the Toyota SA Educational Trust, and 
members of the founding Wessels family.

In 2019, GIBS will offer a manufacturing 
focused master’s in business administration 
(MBA) and a post graduate diploma in busi-
ness administration (PGDip) at TWIMS. The 

manufacturing-focused MBA includes a range of 
unique electives in lean operations management, 
lean supply chain management, African trade and 
industrialisation, green manufacturing and future 
manufacturing.

TWIMS will also facilitate and host a number 
of non-academic programmes, including executive 
development programmes, short certification 
courses, specialist conferences and thought leader-
ship seminars.

Lastly, TWIMS aims to become the hub for 
manufacturing research in Africa. For this pur-
pose, it is creating dedicated research fellows and 
is facilitating links with manufacturing research 
centres across the world.

According to Dr Johan van Zyl, President and 
CEO of Toyota Europe and a trustee of the Toyota 
SA Educational Trust, the creation of a deep manu-
facturing culture has contributed to the develop-
ment of Asian economies such as Japan, Thailand 
and Korea. “I believe we need to start building a 
similarly deep culture of manufacturing – in its 
widest possible interpretation – in South Africa. 
The development of this culture can transform 
South African society,” he commented.

Prof Barnes noted that TWIMS has already 
created structures for the study of manufacturing 
on a macro (global and regional markets, indus-
trial policy), meso (infrastructure development 
and clustering) and micro (training, management 
models) level. It also has a dedicated focus on green 

manufacturing, future technologies and applied 
lean research.

“While Toyota is globally renowned for its 
world-class manufacturing practices, TWIMS will 
cast its net much wider than just the automotive 
sector. Students are recruited from the full range of 
manufacturing sectors and associated services, and 
our case studies, research and field research will 
reflect this wide focus,” he said.

The TWIMS campus is housed in the historic 
Crowhurst Manor, which was built at the turn of 
the twentieth century by the industrialist Sir Guy 
Hulett. While the historic sections of the property 
have remained intact, TWIMS will add an audi-
torium, and has already added classrooms with 
high-speed links to global academic partners and 
a modern technology “sandbox” that will allow for 
the testing of manufacturing concepts on site.

The campus also has a boutique hotel for 
visiting students and academics, and a coffee shop, 
exercise facility and library.

TWIMS was created with funding from the 
Toyota South Africa Educational Trust, which in 
turn received its seed funding from the Wessels 
family and Toyota Motor Corporation Japan.

It is incorporated as a Non-Profit 
Organisation (NPO), which means that any re-
tained income will be used to fund deserving, but 
needy students from designated groups who would 
like to study at TWIMS. TWIMS will report on 
its activities to the Toyota SA Educational Trust, 
whose board members will also be responsible 
for the allocation of any bursaries or funds to 
deserving students.

The Toyota SA Educational Trust was founded 
by Toyota SA Motors founder Dr Albert Wessels. 
Since its creation, it has focused its funding on the 
development of primary and secondary education 
through its Toyota Teach Primary School and 
Toyota Technical Education Programme (T-TEP). 
TWIMS represents its first formal support of the 
tertiary sector.

“We trust that our contribution to creating a 
sustainable and flourishing manufacturing culture 
in South Africa and on the continent will support 
the efforts of government and the private sector 
to develop our economy,” commented Professor 
Jonathan Jansen, the Chair of the Toyota SA 
Educational Trust.

For more information on TWIMS and its range 
of courses, please visit www.twimsafrica.com. ■

Dr Johan van Zyl, Mrs Elisabeth Bradley, Dr Rob Davies and Prof Nicola Kleyn at the 
opening of the TWIMS campus.
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Corporate Social Responsibility

Isuzu Motors South Africa has partnered with 
Nelson Mandela University’s Govan Mbeki 
Mathematics Development Centre (GMMDC) to 
provide innovative new teaching tools to three Port 
Elizabeth schools. The three beneficiary schools 
are Paterson High School in Schauderville, Newell 
High School in New Brighton and Cilie High 
School in Sidwell.

According to Isuzu’s Corporate 
Communications Manager, Gishma Johnson, 
the latest GMMDC’s programme enables maths 
and science teachers to teach, revise and tutor 
learners through a new mobile teaching device, 
called Gamma Tutor, and curriculum-aligned 
TouchTutor software that does not require any 
internet connection in class.

“Integrating technology into teaching is the 
way learning will take place in future. Maths and 
science are critical subjects for graduates who seek 
employment in the automotive industry, and we 
are therefore proud to be associated with this pilot 
project of the GMMDC,” Johnson explained.

GMMDC Director Prof Werner Olivier said 
the teachers in the pilot schools have been exposed 
to the GMMDC maths and science support 
programmes in the past and this will provide for 
seamless integration of the new technology.

“The programme will be used by the teachers 
to deliver and support the Curriculum Assessment 
Policy Statement (CAPS) for maths Grades 8-12 
and physical sciences Grades 10-12. TouchTutor 
also serves as a maths and science after-hours 
support platform, and a secondary free application 
on mobile devices will also be made available to the 
learners of the pilot schools,” said Olivier.

In addition to teacher training and sup-
port, each school will receive 10 Gamma Tutor 
devices – each with a wireless mouse, two data 
projectors, maths content, PowerPoint lessons and 
learner guides to support the use of the TouchTutor 
digital package.

TouchTutor is part of a unique offline 
techno-blended teaching and learning model 
for maths and sciences education that have been 

developed under the leadership of Prof Olivier 
since 2010.

“The GMMDC developed the TouchTutor 
application and related support models for teachers 
and learners over many years, first on DVDs and 
then in-house to android platforms. The technol-
ogy is unique in a number of ways, but brings of-
fline, structured and interactive learning through 
the techno-blended model,” said Olivier.

While all this learning takes place in the 
classroom, content video lessons and other simula-
tions have been designed for after-hours learner 
practice, revision and support. A second free 
TouchTutor quiz application will be used via learn-
ers’ mobile phones for maths curriculum support 
and mathematics competitions amongst learners in 
the three project schools.

In addition to supporting the TouchTutor 
programme, Isuzu Motors South Africa previously 
donated 20 computers and 50 monitors for use in 
the GMMDC’s mathematics and physical science 
engagement projects. ■

Isuzu Supports Innovative Teaching Technology

Prof Werner Olivier (left) illustrates some of the content contained in the TouchTutor package. With him are from left, Mr Zamuxolo 
Mapakati, principal at Newell High School, Mrs Rode de Doncker, mathematics teacher at Paterson High School and Mr Newton 
Kennedy, principal at Cillie High School.
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New Models

Hyundai’s fourth-generation Santa Fe has been 
introduced in South Africa and boasts an undated 
design, advanced technology, more space and an 
impressive list of comfort features.

There are three derivatives available, namely 
the Santa Fe R 2.2 Premium automatic (with 
front-wheel drive), the Santa Fe R 2.2 Executive au-
tomatic (with front-wheel drive) and the Santa Fe R 
2.2 Elite automatic (with HTRAC all-wheel drive).

One of the key features of the new Santa Fe 
is an advanced four-wheel drive system with an 
enhanced torque application depending on wheel 
grip and the speed of vehicle, called HTRAC. This 
is available in the Elite derivative.

Power in all derivatives comes from a 2,2-litre 
CRDi engine that delivers 142 kW of maximum 
power and has 440 Nm of maximum torque on tap. 
Linked to the newly developed 8-speed automatic 
gearbox, which is engineered with a transversal 
layout, it delivers enhanced fuel efficiency.

The fourth-generation Santa Fe offers one of 
the best-in-class safety packages and industry-first 
safety features. The Rear Occupant Alert (in the 
Elite derivative) monitors the rear seats to detect 
passengers and alerts the driver when leaving the 
car. The Elite also comes with an Electronic Child 
Safety Lock.

The Rear Cross-Traffic Collision-Avoidance 
Assist – a standard feature in the Executive and 
Elite derivatives – is a Hyundai first too. When 
reversing out of areas with low visibility, the system 
not only warns the driver if vehicles approach from 

the rear side, but also applies the brakes automati-
cally. The Executive and Elite also boasts a Blind 
Spot Detection system.

The Safety Exit Assist, also standard in the 
Executive and Elite derivatives, prevents accidents 
when vehicles approach from behind by temporar-
ily locking the doors so that passengers can’t exit.

All derivatives have ABS (Anti-Lock Braking 
System); ESP (Electronic Stability Program); DBC 
(Downhill Brake Control) & HAC (Hill start 
Assist Control).

The prices of the new Santa Fe range are:

 ■ Santa Fe R 2.2 Premium automatic – R599 900
 ■ Santa Fe R 2.2 Executive automatic – R659 900
 ■ Santa Fe R 2.2 Elite automatic – R749 900.

All prices include Hyundai Automotive SA’s 
7-year/200 000 km manufacturer’s warranty (con-
sisting of the standard 5-year/150 000 km warranty 
plus the additional 2-year/50 000 km drivetrain 
warranty extension).

An additional part of the package is a 
5-year/90 000 km service plan, and roadside 
assistance for 5 years or 150 000 km. ■

Fourth-Generation Hyundai Santa Fe Introduced

Datsun’s success since its reintroduction in 
2014 in South Africa has proved that there are 
people who need a well-priced, reliable car 
and to meet this demand, the new Datsun GO 
and GO+ were introduced recently. The GO is 
a spacious 5-seater hatchback and the GO+ is 
a versatile 7-seater, which is also offered as a 
panel van to help you get your new business off 
the ground.

All GO and GO+ models are powered by a 
1.2-litre petrol engine that produces 50 kW at 5 000 
r/min and 104 Nm of torque at 4 000 r/min. This is 
mated to a 5-speed manual transmission.

Standard specification includes coloured 
electric side mirrors, reverse parking sensors, 
intermittent wipers, central locking, an immo-
biliser, ABS, driver and passenger airbags, and 
retractable seatbelts while the LUX grade benefits 

from daytime running lights, a rear wiper with 
washer and body colour door handles.

Inside, the new GO and GO+ have Android 
Auto and Apple Car Play connectivity (as standard 
during the launch period), Bluetooth and USB, 
a glove box lid, front and rear power windows, 
electric power steering, electrically adjustable mir-
rors, redesigned individual seats for the driver and 
front passenger. The Lux grade GO models have an 
independent tachometer and a silver finish on the 
aircon dial, vent and door handles.

The new Datsun GO and GO+ benefit from 
the impressive fuel efficiency of the 1.2-litre engine, 
which has a combined consumption of 5.2 litres 
per 100km to ensure that increases in the petrol 
price don’t put a damper on your driving pleasure.

All models come with a standard 3-year/ 
100 000 km warranty and an optional service plan. 

In addition, consumers will receive one year’s insur-
ance with the purchase of a GO or GO+.

Pricing is as follows:
 ■ Datsun GO Mid Spec: – R144 500
 ■ Datsun GO Lux Spec: – R165 500
 ■ Datsun GO+ 7-seater Mid:  – R154 200
 ■ Datsun GO+ 7-seater Lux: – R175 900
 ■ Datsun GO+ Panel Van: – R155 200 ■

New Datsun GO and GO+ Now Available
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By BREnDon STAnIFoRTH

Volkswagen has two distinct divisions in South 
Africa, passenger and commercial. The commer-
cial part makes sense, seeing that these vehicles 
will inherently be sold differently. Commercial 
vehicles are all about cost per kilometre, or load 
capacity and volume. I’m still, however, slightly 
confused by the fact that VW’s people carriers fall 
under commercial vehicles – but I can only assume 
that they have their reasoning.

To make product offerings commercially vi-
able they need to be updated and rationalised from 
time to time and VW recently showcased their 
line-up of people movers to the media.

At the bottom end of the scale is the new 
Caddy 1.0 TSI. VW’s Caddy is their second-best 
seller in the commercial stable and the current 
Caddy range now comprises the 1.0 TSI, a 2.0 
TDI Trendline, the 7-seater Caddy Maxi and 
a Caddy Alltrack. From personal experience I 
know that the 7-seat Maxi and its 2.0 TDI engine 
mated to VW’s 7-speed DSG gearbox produces 
an attractive package which doesn’t suffer from a 
lack of luggage space, even with the third row of 
seats in use.

The new 1.0 TSI offers 75k W mated to a 
5-speed manual transmission. VW claims a 
combined fuel consumption of a meagre 5.6 
litres/100km. The three cylinder turbo offers 175 
Nm between 1 500 and 3 500 r/min, so it should 
prove to be pleasant to drive. The price tag for this 
model is an impressive R306 300 and includes a 
3-year/60 000 km service plan, 3-year/120 000km 
warranty and a 12-year anti-corrosion warranty. 
Service intervals are every 15 000 km.

Next in the line up is VW’s Kombi range. 

These are all powered by VW’s 2.0 TDI and BiTDI 
engines with varying outputs between 75 kW 
and 132 kW and either a 5 or 6-speed manual or 
7-speed DSG, all in FWD guise and either short or 
long wheelbases.

The luxury end of the range is catered for by 
the Caravelle range. These are all SWB and are 
available with either FWD or 4Motion all wheel 
drive. These all have 7 seats and are available with 
VW’s innovative swivelling second row of seats 
and the option of a table in the centre between the 
second and third row of seats.

In Caravelle guise there are numerous limited 
edition models such as the Beach and Coast, which 
are bespoke OEM camper vans.

Essentially, VW have been extremely innovative 
with their people mover offerings. With a product 
range spanning between R306 300 and R1.1 million, 
you’ve got all price points covered. Where the 
Caddy caters for 5 seats, the Maxi and Caravelle 
for 7 seats at two hugely different price points and 
the Transporter and Kombi for 8 and 9 or 10 seats 
in an array of prices, wheelbases, outputs and 
gearboxes, you’re certainly spoiled for choice. ■

Volkwagen Moves People in Style
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Working Wheels

The NEW CHANGAN Minivan STAR III

Visit changansa.co.za today

> �1�Ton�Payload�/�72�kW
> �Available�in�2�or�5 Seater
> 3�Year�/�100�000�Km�Warranty
*  ALSO AVAILABLE IN SINGLE CAB + 

DOUBLE CAB

will take your business further

Hino South Africa may be faring very well in 
recent comparative evaluations and surveys, 
but these successes do not mean the company 
is lifting its foot off the accelerator or grow-
ing complacent. Instead it continues to use a 
number of programmes and other initiatives 
to enable the dealer staff to keep honing their 
skills so as to provide even better customer 
satisfaction levels.

The annual Hino Skills Contest is one of 
the tools that has been used for many years and 
which has a proven record of accomplishment for 

improving the skills of individuals in the three 
dealer disciplines: sales, service, and parts.

The 2018 contest was held in Sandton recently 
and the four category winners will be taken on 
an educational tour to Hino Motors in Japan 
next year.

“Toyota South Africa instituted a skills contest 
31 years ago and this event was expanded to 
include a separate section for Hino dealer person-
nel in 1992,” explained Ignatius Muthien, Senior 
Manager – Special Projects at the Toyota Training 
Academy in Sandton.

“The contest has grown in size and complexity 
over the years as changes have been made to keep 
the contest relevant and up-to-date. The initial 
entry for the 2018 Skills Contest totalled in excess 
of 5 000 people, with more than 300 working 
at Hino dealers. The Hino section of the overall 
contest is made up of four categories: vehicle sales, 
parts sales, parts stores and technical service.”

According to Muthien the original entrants are 
thinned out using a series of online questionnaires, 
followed by regional and then national practical 
tests. Eight people compete in each category in 
the regional tests and the six best-of-the-best in 
each category, based on their scores, then gather in 
Johannesburg for the prestigious national finals. 
The finals consist of a theoretical test followed by a 
simulation applicable to each skill set.

After successfully completing all these 
stages, this year’s Hino winners were: Technical 
Service–Jurg Calitz (Hino Oranje, Bloemfontein); 
Vehicle Sales–Chris Basson (Hino Kuilsrivier); 
Parts Sales–Anthony Isaacs (Hino Parow); Parts 
Stores – Trevor Watson-Thomas (Hino Mafikeng). 
Calitz and Basson are both previous winners of 
these accolades while Isaacs and Watson-Thomas 
were first-time winners.

The prizegiving ceremony was attended by 
three representamen from Hino Motors in Japan, 
headed by Koichi Kato, Deputy General Manager – 
Aftersales Service Division.

“We are always delighted at the level of 
enthusiasm shown by the dealer personnel in this 
annual contest,” commented Ernie Trautmann, 
Vice President of Hino South Africa. “The Skills 
Contest dovetails very well with our ongoing 
strategy of ensuring all staff are properly trained to 
ensure they can play their various roles in Hino’s 
international Total Support strategy which aims 
to strengthen relationships between all stakehold-
ers, from Hino Japan, to Hino South Africa, our 
dealers, suppliers and customers.” ■

Seen at the Hino Skills prizegiving (from left) are: Toshiaki Kanno (Toyota Motor 
Corporation Senior Executive Co-ordinator); Sias Calitz (Hino Oranje – diesel technician); 
Jurg Calitz (Hino Oranje–diesel technician), who won the Technical Service category; 
Gareth Sparks (Hino Buffalo – diesel technician); William McCallum (Manager Hino 
Quality Service Training); Renier Kruger (Hino Kuilsriver – diesel technician); Koichi Kato 
(Deputy General Manager – Hino Motors Ltd. Aftersales Service Division); Veeren Sankar 
(Hino Pietermaritzburg – diesel technician); Nathaniel Semenya (Assistant Manager – 
Hino Quality Service Training) and Kenzo Moriyama (Assistant Manager – Hino Motors 
Ltd. Aftersales Service Division).

HINO Dealer Staff Continue to Hone Their Skills
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MAN Automotive South 
Africa has selected 
Continental’s Intelligent 
Tyres fitted with 
ContiPressureCheck (CPC) 
for its premium range of 
EfficientLine trucks, allowing 
for real-time monitoring of 

tyre performance, pressure and temperature, thus 
allowing fleet managers and drivers to reduce 
downtimes and improve operating efficiencies.

“The fact that our Intelligent Tyres, which 
come preinstalled with ContiPressureCheck 
sensors, have been adopted by MAN Automotive 
for their EfficientLine vehicles is a clear signal that 

our revolutionary tyre pressure monitoring system 
has been well-received by the original equipment 
market,” said Darren Voges, Business Development 
Manager: Truck Business Unit at Continental 
Tyre SA.

“Once integrated with the fleet’s telematics 
provider, ContiPressureCheck is a true value-
adding solution that enables fleet companies to 
generate real savings and to efficiently manage the 
tyres in their fleet.”

With both systems integrated, monitoring 
tyre pressure becomes easier and more transpar-
ent, as the CPC tyre sensor is mounted directly 
in the tyre to constantly monitor tyre pressure 
and temperature.

Tyre data collected with ContiPressureCheck 
is available to both the dispatcher’s computer and 
the vehicle’s driver, thanks to a network connec-
tion with the telematics provider’s system. Any 
deviation from the defined values can thus be 
acted upon quickly in order to prevent potential 
time-consuming downtimes.

The CPC system comprises one transmitter 
and a processor, which is affixed to the inside of 
the tyre tread in a rubber bracket. When the tyre 
is changed, the processor can be removed from the 
bracket and reused in the new tyre. The battery 
lasts six years, or approximately 600 000 km.

ContiPressureCheck is compatible with all 
tyre brands and all vehicles. ■

Check out the LATEST Prices for South African Trucks
www.trucksmag.co.za

digital

Working Wheels

The sun is still shining over the South African 
commercial vehicle industry, as the sector reported 
another growth month in October. Year-on-year 
statistics for October show that sales grew by 5.3% 
to 2 648 units.

Looking at year-to-date figures, total new 
commercial vehicle sales are up by 3.3% when 
compared to the first ten months of 2017, to a total 
of 22 560 units.

During October, sales in the medium com-
mercial vehicle segment increased by 11.6% over 
the same month in 2017, to 782 units. Sales in 
the heavy commercial vehicle segment grew by 
0.4% to 521 units, while sales in the extra heavy 
commercial vehicle segment increased by 5.2% 
to 1 224 units. Bus sales were down by 8.3% to 
121 units.

This is according to the latest results released 
by the National Association of Automobile 
Manufacturers of South Africa (NAAMSA), 
Associated Motor Holdings (AMH) and 
Amalgamated Automobile Distributors (AAD).

“The industry had to contend with a lot of 
socio-political and macroeconomic instability, but 
still managed to rally and produce very positive 
results,” said Gert Swanepoel, managing director 
of UD Trucks Southern Africa. “I think this is 
testament to the drive and passion of the business 
people that form this industry, to get the job done 
and not to let external factors determine the trajec-
tory of the sector.”

To put things in perspective, during the global 
economic crisis in 2009, the market didn’t even 
reach 19 000 units that year. Now in 2018, amidst 
an official recession in South Africa, the market is 
projected to reach more than 26 000 sales.

“This positive result should be very encourag-
ing for anyone in business. It proves that if you 
work together as an industry to enhance the 
internal business environment, all stakeholders 
will ultimately reap the rewards,” said Swanepoel.

One of the noticeable trends in the commercial 
vehicle sector is the enormous demand for good 
quality used trucks. Currently fleets are holding 

on to their vehicles for more than 15 years, where 
it used to be at a replacement average of every 
ten years.

This shortage of used vehicles opened the op-
portunity for lesser known brands to infiltrate the 
market at the lower end of the price scale. However, 
without sufficient aftermarket back-up and sup-
port, many fleets battle to keep going as costs and 
waiting periods for replacement parts soar.

Many of the more established manufactur-
ers’ vehicles manage to retain up to 60% of 
their value at resale, and they offer competitive 
trade-back deals.

“Trucks must be replaced at the optimum time 
otherwise you will just lose money on it,” explained 
Swanepoel. “Customers are currently spoiled for 
choice and can pick and choose between various 
offers that include finance and maintenance con-
tracts. It is of vital importance to select a truck that 
will not just be able to do the job at hand but has 
proven durability and efficiency in local operating 
conditions to add profit to your business.” ■

Sunny Conditions Continue in Commercial Vehicle Sector

ContiPressureCheck Intelligent Tyres adopted by MAN
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Motorsport history came alive in the Eastern Cape 
recently as the sights and sounds of pre-war Grand 
Prix cars reverberated around the East London 
Grand Prix circuit at the South African Historic 
Grand Prix Festival.

For many it was an emotional reunion of cars, 
some of them the very cars that turned a wheel in 
anger here some 80 years ago. From eye-witness 
accounts of elderly spectators who were at the 
original Grands Prix to family reunions of 
relations to the cars and drivers that originally 
competed, and those who merely appreciated 
these iconic cars; the South African Historic 
Grand Prix Festival was certainly an experience 
never to be repeated.

“This is the realisation of a dream,” said 
event organiser, Mark Woolley from Speedstream 
Events. “It’s the culmination of 19 months of hard 
work to secure the cars, unpack the history, and 
truly appreciate the contribution South Africa and 
East London have made to motorsport. To actually 
see and hear these cars by the South African 
seaside has been an immensely emotional and 
satisfying experience.”

The owners and drivers also relished the 
thrill of the East London Grand Prix Circuit, 
really stretching the legs of their 80-year old cars 

around the legendary tarmac. The parade around 
the remains of the original Prince George circuit 
also instilled a sense of awe at what these cars and 
drivers faced in the original South African Grands 
Prix between 1934 and 1939.

At the front of the field, the two ERAs, 
Whitney Straight’s Maserati 8CM and the ex-Dick 
Shuttleworth Alfa Romeo P3 didn’t hang around, 
jostling for position with ear-splitting screams and 
lurid opposite lock slides. The emotions for some 
of the other competitors being overtaken by these 

exotic cars was equally special as the 24 cars put on 
a spectacular display.

All the cars will again be in action at Val de Vie 
on 1 and 2 December for the Grand Prix Garden 
Party. Located between Franschhoek and Paarl, the 
Val de Vie polo field will host over 150 classic and 
collector cars along with a great family experience 
and entertainment. The Grand Prix cars will be 
paraded on a short road circuit within the estate. 
Tickets will be available at the gate but can also be 
purchased at www.sahistoricgp.com. ■

Emotional Reunion in East London
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Events

The Kyalami International Convention
Centre is conveniently situated in the

business heart of Gauteng between
Pretoria and Johannesburg. The Pit

building offers you world class facilities 
for a unique and inspiring experience with

dramatic views towards Johannesburg,
during the day and at night.

Exceptional facilities include:
Conference Rooms, Boardrooms, The Paddock,

Covered Viewing Deck, Roof Terrace, Launch Area,
Pit Area, State-of-the-art kitchens, Executive

ablution facilities, Wi-Fi, 3-phase power, Convenient
access, Ample secure parking

Cnr R55 & Allandale Road, Kyalami
Tel: +27 11 466 0204

info@kyalamigrandprixcircuit.com
www.kyalamigrandprixcircuit.com

TheKyalamiGrandPrixCircuit            
Kyalami_Circuit           

kyalamigrandprixcircuit

Entries are open for the 2019 commemora-
tive regularity rally which celebrates the 106th 
anniversary of the motorcycle road race between 
Durban and Johannesburg that was staged annu-
ally between 1913 and 1936. Motorcycles that are 
eligible to compete in this commemorative event 
are therefore limited to those manufactured before 
the end of December 1936.

This is one of the longest running and most 
prestigious events on the local motorsport calendar 
and is promoted by the Vintage and Veteran Club 
(VVC) with the organising team coming from the 
VVC and a number of related motorcycle clubs. 
Larina MacGregor will be the clerk-of-the-course 
for the second year, with Leon Stander again 
responsible for the scoring, using transponders 
carried by the competitors.

This regularity rally is very popular and has 
attracted fields of as many as 130 competitors in 
the past. It carries international status and has 
drawn entries from as far afield as the Europe and 
Australia in the past.

The 2019 event will start from the Colony 
Shopping Centre in Hillcrest, outside Durban, on 
Friday, March 15, and finish the following day at 
the Classic Motorcycle Club premises in Germiston 
the following afternoon.

The original event started, initially, in 
Johannesburg and ended in Durban after three 
days of racing. At first it was a scratch race but 
later a system of handicapping was introduced. 
The last race was run in 1936 after which racing 
on public roads in South Africa was banned for 
safety reasons. By then, as the organisers were 
based mainly in Johannesburg, it was more 

convenient to start in Durban and finish at the 
Johannesburg Market.

The Commemorative Rally was held for the 
first time in 1970, taking the form of a time and 
reliability run and no longer a race. As times and 
circumstances have changed, with the introduc-
tion of freeways and increased traffic conditions, 
the start was moved from the centre of Durban 
to Hillcrest.

The route is approximately 310 km on day one 
and 328 km on day two, making a total of 638km.

The event is open to entrants who are members 
of a SAVVA or MSA affiliated club and have 
access to motorcycles manufactured on or before 

December 1936. Entries will be accepted on a first-
come-first-served basis and entry fee is R1 050. The 
closing date for entries is 1 February 2019 and the 
maximum number that will be accepted for the 
2019 event is 100 riders.

Regulations and entry forms on the 
following websites:

 ■ www.classicmotorcycleclub.co.za
 ■ www.vintagemotorcycleclub.co.za
 ■ www.cvmc.co.za
 ■ www.djrun.co.za
 ■ www.kickstartclub.co.za
 ■ www.ncmc.org.za ■

Entries Now Open for 2019 DJ Rally 
for Classic Motorcycles
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