
Issue No. 113 | 27 September 2018www.autolive.co.za

Page 8

Keeping your windscreen  
and profits sparkling

Page 13

An expert’s view on the  
future of mobility

Page 17

Will this be the 2019 Car 
of the Year?

Andrew Kirby, chairman of the National 
Association of Automobile Manufacturers of 
South Africa (NAAMSA) and president and CEO 
of Toyota SA Motors, says he is confident that the 
local motor industry will overcome its major chal-
lenges and that the industry will grow substan-
tially into the future. Kirby was addressing del-
egates at the NAAMSA Automotive Conference 
at the Festival of Motoring at the Kyalami Grand 
Prix Circuit and Conference Centre.

This well-attended and very important 
conference, held in association with the Innovation 
Group, took place on the first day of the three-day 
Festival of Motoring in the AutoTrader Tech Zone. 
The theme of the conference was “Paths to the 

future” and a wide-ranging spectrum of speakers 
gave insight into many topics and focus areas that 
are highly relevant to the rapidly changing face of 
the global and local motor industries.

Kirby said that in his view, there 
were five main challenges facing the SA 
automotive industry:

 ■ Responding to market changes
 ■ Optimising regional integration
 ■ Establishing infrastructure as an enabler
 ■ Achieving global competitiveness
 ■ Developing an inclusive value chain. 

He said that the South African motor industry 
is undergoing its biggest disruption since the 

introduction of the Motor Industry Development 
Programme (MIDP) in 1995, when the country 
exported only 11 000 vehicles and imported 
20 000, to the situation today where it is projected 
that production this year will total 609 000 vehicles 
and exports 340 000 units.

Kirby added that the market was changing 
fundamentally, driven by rapid technological 
developments in vehicles and the growth in 
digital media applications which were affecting 
customer behaviour as well as the overall auto-
motive business environment, both wholesale 
and retail.

SA MOTOR INDUSTRY 
CAN OVERCOME ITS 
MAJOR CHALLENGES
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“Increasing exports into other 
African countries is a vital part 
of growing production volumes,” 
explained Kirby. “Increasing 
motorisation on the continent 
through a growing middle class is a 
key which could lead to the African 
market expanding from the current 
1.2-million new cars and commercial 
vehicles to 2-million vehicles in five 
to ten years. However, a big obstacle 
to new vehicle sales growth is that 
many countries in Africa permit the 
importation of thousands of used 
vehicles. Fortunately, there are moves 
to curb this trend in the interests 
of growing the motor industry in 
several African countries.”

When discussing the infrastruc-
tural challenges faced by the local 
industry, Kirby said that one of the 
most important was the introduction 
of cleaner fuels, which will permit 
the importation of cleaner burning 
and more fuel-efficient engines. 
Most African countries still permit 
fuels to be sold which only meet 
requirements for Euro 2 or 3, at a 
time when many countries in Europe 
already require engines to meet Euro 
5 or 6 standards.

Paved roads are another aspect 
of infrastructure that requires urgent 
attention when growing the vehicle 
market in SA, according to Kirby.  
He explained that only 21% of roads 
in SA are paved, amounting to 
154 000 km with a further 140 000 
km of roads in the planning stage but 
few new roads being built.

He added that ports and the rail 
network are other infrastructural 
aspects requiring attention if the SA 
motor industry is to become globally 
competitive and producing a million 
or more vehicles a year.

Kirby was also adamant about 
the need for making the motor 
industry far more inclusive through 

empowerment and training initia-
tives in both down- and up-stream 
operations.

“Despite the many challenges 
we face, there is an air of optimism 
among all members of the South 
African motor industry regarding 
the aspirational vision of the upcom-
ing Automotive Masterplan as the 
path to the future,” concluded the 
NAAMSA chairman.

Many impressive statistics 
came out of the presentation by 
Econometrix’s Jeffrey Dinham on 
the economic and socio-economic 
impact of the SA automotive indus-
try. For instance, he extrapolated the 
industry’s contribution to GDP as 
7.7% with direct and indirect impact 
(R277-billion) amounting to 7.1% 
and the extra 0.6% coming from the 
induced impact of motor industry 
employees’ spend, underlining the 
importance of the automotive sector 
to the overall economy.

Dinham added that the motor 
industry was the third biggest 
spender in SA after government 
and construction, while direct and 
indirect employment was estimated 
at 468 000 people.

He said that the automotive 
industry is currently the fifth largest 
exporting sector in SA with exports 
valued at R271-billion, which equates 
to a 16.2% share. The value of built-
up vehicles exported amounted to 
R118-billion in 2017, while catalytic 
converters continue to make a big 
contribution to the total automotive 

exports as they account for 10% of 
global demand.

The economist also revealed that 
the automotive industry makes a 
significant contribution to corporate 
social investment in South Africa, 
with the seven OEMs spending 
2.4-billion on CSI projects over the 
past three years.

The importance of growing auto-
motive export markets into Africa 
and building up the continent’s 
motor industry was reinforced by 
Mike Whitfield, the vice-chairman 
of the African Association of 
Automotive Manufacturers (AAAM) 
and managing director of Nissan SA, 
as well as in presentations by experts 
on the subject by Dr Alec Erwin, and 
Dr Martyn Davies.

The overall message from the 
NAAMSA Automotive Conference 
is that the South African motor 
industry is on the cusp of another 
growth spurt at a time when the 
global automotive environment is 
undergoing its biggest upheaval in 
more than 100 years. ■
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MONTHLY SALES STATISTICS

The growing amount of advertising in AutoLive has made it necessary to relocate the four pages 
of detailed monthly vehicle sales analysis to the website www.autolive.co.za.

CLICK HERE to access
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BY ROGER HOUGHTON

New vehicle sales in 2018 continue to remain flat after eight months, much in line with the 
predictions of industry commentators at the beginning of the year. New vehicle sales for the 
period January-August totalled 363 233 units, which was 0.6% lower than the total of 365 534 
units at the same time last year. Exports are also down 3.1%, slipping from 219 887 units at 
the end of August 2017 to 213 233 units a year later.

Retail sales in South Africa in August amounted to 47 964 units, which was a decrease 
of 2.5% compared to sales in August 2017. Overall, out of the total industry sales of 47 964 
vehicles, an estimated 38 795 units or 80.9% represented dealer sales, an estimated 12.5% 
were sold to the rental industry, 3.7% to corporate flees and 2.9% to government.

Exports for the month, on the other hand, showed a 7.7% improvement, moving up to 
32 247 units. Mercedes-Benz led the way with 10 048 vehicles shipped. Next best exporter 
was Ford (6 744), followed by BMW (5 532), Volkswagen (5 268) and Toyota (3 582). 
NAAMSA recently revised its 2018 industry vehicle export projections downwards to 
340 000 units, a decline of 7% from the previous forecast of 366 000 units

Three of the German manufacturers are now no longer providing the Department of 
Trade and Industry with a detailed breakdown of new vehicles sales, with BMW and Porsche 
taking this stance after Mercedes-Benz has been refusing to provide a detailed report for 
many months. BMW and Porsche have stopped reporting intermittently in protest to the 
stand by MBSA, stating unfair competition, as Mercedes-Benz know full details of the sales 
by other reporting NAAMSA members. What we don’t need now is for Volkswagen and 
Audi to join the other German companies.

Lightstone is doing its best to break down the aggregate figures supplied by the non-
reporters using historical trends and forecasting techniques, but this is not reliable.

The figure many people in the industry would love to see is the sales of the Mercedes-Benz 
X-Class pick-up. Last month MBSA’s LCV total was only 87 units, made up of X-Class, Vito, 
and V-Class, so it seems the much-vaunted X-Class is not making any real waves on the local 
one-ton bakkie scene, despite substantial amounts being spent on advertising and promotions.

NAAMSA’s Views

NAAMSA reported that the new car market at 31 447 units registered a decline of 2.2% in 
August, compared to the 32 169 new cars sold in August last year. On the back of continued 
fleeting replenishment, the car rental industry contributed an estimated 17% of new car sales 
during the month, which was a substantial boost to the total figure for the month.

Editor’s Note
The latest crime statistics 
were released by the SA Police 
Services recently and sadly 
they reflect the fact that we 
live in an unsafe country.

The stats revealed that 
almost 17 000 carjackings 
took place in SA during the 
2017/2018. Although this is 
a 2.3% decrease over previous figures the level of violence 
used seems to have escalated. It seems that more victims 
are being shot, stabbed or assaulted and more hostages are 
being taken.

So what can you do to ensure that you don’t become part 
of the statistics?

First of all, don’t be an easy target. While driving, be 
vigilant about where you are and your surroundings, and 
check if you’re being followed. Just looking alert may be 
enough to dissuade potential criminals. 

Plan your route and let someone know what your route 
is and when to expect you at your destination. If possible, 
change your routes and your schedule on a regular basis. 
Also, be alert and on the lookout for suspicious persons or 
vehicles when leaving or arriving at your home or business.

When approaching a traffic light, adjust your speed so 
that you don’t have to come to a complete stop, and always 
try to leave enough space to the car ahead so that you have 
the room to get away if you are hedged in.

Be careful of engaging with street vendors, because with 
your car’s window down you are more vulnerable to attack. 
Always keep your vehicle doors locked and windows closed.

If you do get hijacked, remember these steps: remain 
calm, don’t argue, avoid eye contact but try to remember 
what the carjacker looked like by identifying and remember-
ing special features, comply with the hijacker’s directions 
(within reason), try and get away from the area as quickly 
as possible, don’t be a hero – your life is worth more than 
your car!

If you have a child in your car, hang on to your keys on 
exit, as they are a valuable negotiating tool. The hijackers can 
have your keys if you can get your child out of the car.

Of course we all live in hope that we will one day see a 
reduction in all types of crime, but while the risk remains 
high, we all have to be aware and vigilant and do what we 
can to avoid becoming victims.

Liana Reiners,
Editor
liana@autolive.co.za

To advertise in  contact

Liana Reiners on 083 407 4600 or email on liana@autolive.co.za
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New Vehicle Sales 
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Domestic sales of new light commercial vehicles, bakkies and mini buses at 13 956 
units declined by 5.8% during August 2018 compared to the 14 822 light commercial 
vehicles sold during the corresponding month last year.

Sales in the low volume medium and heavy truck segments of the Industry reflected 
encouraging gains, with an improvement of 9.3% in the case of medium commercial 
vehicles, and, 18.8% in the case of heavy trucks compared to the corresponding month 
last year.

NAAMSA says the current socio-political discourse in South Africa was not condu-
cive to uplifting business confidence and investment sentiment, both of which were criti-
cal to an improvement in South Africa’s economic performance. Sustainable economic 
growth was essential to support the creation of new employment opportunities. Urgent 
steps were needed to address South Africa’s structural problems including skills short-
ages, general productivity, deindustrialisation, and low fixed investment growth.

The recent sharp depreciation of the Rand exchange rate would exert upward 
pressure on general inflation, as well as on new vehicle prices. The sharp decline in the 
latest Purchasing Managers’ Index was a source of concern and suggested a continuation 
of challenging business and trading conditions during the months ahead. As a result, 
conditions in the domestic new vehicle market were expected to remain under pressure 
over the short to medium term.

Wesbank’s View

“Despite perpetual pressure on the economy this year, with total industry sales 
remaining subdued, the dealer channel has been resilient with its sales showing 2.4% 
year-to-date growth,” said Ghana Msibi, WesBank’s Executive Head for Sales and 
Marketing.  “With four months remaining in 2018, WesBank’s forecast of 3% growth 
is still possible. However, if the deterioration of the rand against foreign currencies 
continues as we’ve seen in August, consumers could feel more of a pinch when buying 
new cars going forward.” ■
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Exports of South African-built vehicles into Africa 
showed a refreshing 9% upturn in the first eight 
months of 2018 with shipment of 15 481 units 
compared to 14 209 units over the same period last 
year. The figure for the first eight months of 2018 
is the highest since 2015, when exports totalled 
32 007 units. The 2016 figure was 14 723 vehicles.

Major exporters Toyota, Isuzu, and Ford all 
increased sales compared the first eight months of 
2017, while Nissan’s volume was 6% lower. Toyota 
exported 6 139 units (5 495 in 2017), Nissan still 
had the second highest total with 3 895 units (4 142 
in 2017), while Isuzu shipped 2 418 compared to 
2 289 a year previously and Ford made a big jump, 
going up from 651 to 1 576 – an increase of 242%.

Only four countries took more than a 
thousand SA-built vehicles in the period, being 
Zimbabwe (2 084), Ghana (2 033), Zambia (2 084) 
and Mauritius (1 123).

August was a good month for all parties, 
with the total of 2 045 units being the best for 
this month since 2014. Last year only 1 560 units 
where shipped into Africa in August. Toyota was 
the leader with 766 units shipped compared to 
only 490 in August 2017. Next was Nissan (455), 
followed closely by Isuzu (422), while Ford shipped 
194 units this August, compared to only 111 12 
months ago.

Zimbabwe, which took 293 units, was the best 
market, with sales almost doubling from 150 in 
August 2017. The only other countries to take more 
than 200 units in the month were Kenya (285) 
and Zambia (281). ■

Thomas Schaefer, Head of the Sub-Saharan 
Region and the Honourable Minister of Trade and 
Industry, Alan Kyerenmaten of Ghana recently 
signed a Memorandum of Understanding (MOU) 
in the presence of Angela Merkel, Chancellor 
of Germany and Mahamudu Bawumia, Vice-
President of the Republic of Ghana to establishing 
a vehicle assembly facility and to assess the feasibil-
ity of a modern Mobility Concept for Ghana.

This would also include developing a fully-
fledged sales and service network in Ghana as well 
as establishing a Training Academy for Production 
and After Sales.

Volkswagen undertook to commence with a 
feasibility study for an integrated mobility solution 
which will include a review of the commercial 
viability of introducing car sharing, ride hail-
ing and shuttle services by way of a Ghanaian 
subsidiary of VWSA, or the appointment of a local 
service provider.

In turn, the Ghanaian Government undertook 
to develop a comprehensive Automotive Industry 
Policy which will incentivise and facilitate vehicle 
manufacturing and assembly in Ghana. This 
includes a preferential procurement policy for 
locally assembled vehicles.

Commented Schaefer: “We are impressed with 
the determination and desire of the Ghanaian 
Government to develop a motor industry. As the 
second biggest economy in West Africa, Ghana is 
the ideal next building block in our Sub-Saharan 

Africa development strategy. The realisation of the 
MOU should see our assembly locations increase 
from four to five, the other locations are in South 
Africa, Kenya, Rwanda and Nigeria. Our long term 
commitment to this region is real and sustain-
able. We believe that our committed actions and 
delivery of the last two years are proof of this.”

Volkswagen has a fully-fledged manufacturing 
facility in South Africa. It also assembles vehicles 
in Kenya, Nigeria and most recently in Rwanda in 
conjunction with an Integrated Mobility Solution, 

offering Community Car Sharing and shortly to be 
launched Ride Hailing.

“The first locally assembled vehicles are 
planned to be on the streets in Accra in early 2019,” 
added Schaefer.

Under its TRANSFORM 2025+ brand 
strategy, Volkswagen is strengthening the regions 
and focusing on new up-and-coming markets. 
Alongside North and South America as well as 
China, the Sub-Sahara region plays an increasingly 
important role. Although the African automotive 
market is comparatively small today, the region 
could develop into an automotive growth market 
of the future.

“We continue to work with the German 
Government on development initiatives and are 
as committed to Africa as they are. We hope to 
partner with the German Government in provid-
ing training facilities and development opportuni-
ties in all the countries that we are operational in 
Sub–Saharan Africa,” concluded Schaefer.

Volkswagen has been in Ghana for the past 
20 years with Universal Motors Limited (UML) 
operating as its licensed importer since 2005. ■

Monthly automotive news to and from Africa

Volkswagen Continues with its 
Expansion in Sub-Saharan Africa

From left to right: Thomas Schaefer, Head 
of Sub-Saharan Region & Managing 
Director: Volkswagen Group South Africa, 
Angela Merkel, Chancellor of Germany, 
Vice-President of the Republic of Ghana, 
Mahamudu Bawumia and Minister of 
Trade and Industry, Alan Kyerenmaten.

Alongside North and South 
America as well as China, the 
Sub-Sahara region plays an 
increasingly important role.

Built-Up Vehicle Exports into Africa Show Some Growth at Last

P
ho

to
: S

hu
tte

rs
to

ck

http://www.autolive.co.za


Subscribe for free @ www.autolive.co.za  Page 6

GT_AUTO_generic2.indd   2 2017/07/24   11:24 AM

http://www.autolive.co.za
https://www.gumtree.co.za/


Subscribe for free @ www.autolive.co.za  Page 7

Toyota has announced R7-billion deal with Uber 
as part of a bid to get more autonomous vehicles on 
the road. But are self-driving cars really the future 
for South Africa or just a pipe dream?

“We are probably further away from 
self-driving cars than you would think,” 
said Nunben Dixon, Head of Gumtree Auto 
Operations. “We might have the technology, but 
technology is only one of many requirements 
in the very complex road to true adoption 
of autonomous cars. Costs will be lowered, 
infrastructure can be adapted but there other 
factors at play that will slow – or potentially 
derail – progress in the next few years.”

Dixon explained that legal liabilities, policy 
and the impact on insurance are the biggest 
concerns. “Even the latest and greatest cell phone 
or computer on the market experiences software 
failures. There is no such thing as fail-safe 
software. Dropping a call or having your inbox 
crash are minor inconveniences, but having 
software responsible for your safety and the safety 
of those around you crash at an importune time 
can have devastating consequences. Lawmakers 
are understandably nervous about signing off on 
policies that would put completely driverless cars 
on the road prematurely.”

There is also no computer better adapted for 
road safety than the human brain.

“Autonomous cars may very well reduce 

accidents and congestion once fully adopted, 
but only in a scenario where there is nothing but 
autonomous cars on the roads. For example, can 
a sensor identify that a pedestrian or animal is 
going to step into the road? Can it distinguish 
between a plastic bag blowing in the wind and a 
solid obstacle? Can it spot a pothole or broken glass 
in the road? And since human error is the biggest 
cause of accidents on the road, can a self-driving 
car anticipate the behaviour of cars with human 
beings behind the wheel? In time they will, but 
there’s still a long way to go.”

But even beyond that, Dixon pointed out that 
there are other considerations.

“Consumer acceptance might be the biggest 
barrier. There are many early adopters that would 
be all too happy to throw away their drivers’ 
licenses, but equally as many that will be reluctant 
to accept cars. Driving, for many of us, is a passion 
and not just a means of getting from point A to 
point B.”

That doesn’t mean that self-driving cars 
won’t become commonplace in due course, Stated 
Dixon: “There’s a saying, No one wants to be the 
last horse-and-carriage company in Detroit 1922. 
Manufacturers are investing heavily in self-driving 
and electric cars. The days of petrol-powered 
cars are definitely numbered. Autonomous 
cars might not replace cars as we know it, but 
something will.” ■

Are Autonomous Cars Little More 
than a Pipe Dream?

Nunben Dixon, Head of Gumtree 
Auto Operations.

AUTONOMOUS CAR
T O P  V I E W
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http://www.autolive.co.za


Subscribe for free @ www.autolive.co.za  Page 8

For all your Motoring requireMents

Microdoting of assets | www.datadot.co.za

Vehicle accessories | www.orangeowl.co.za

Vehicle lead generation | www.carfind.co.za

Vehicle auction Platform | www.bid4cars.co.za

recruitment & training | www.hrst.co.za

Vehicle Branding
tarpaulin Branding

lead Management system
Paperless on-boarding of new staff
Gamification of Training & Skills Measurement | www.1huddle.co.za

Motor Cycles, tyres & accessories | www.kawasaki.co.za

www.graffiti.co.za

www.cmssystems.co.za

www.C2group.co.za

Ensuring optimal visibility through and durabil-
ity of a vehicle’s windscreen is literally as easy 
as 1, 2, 3 with the application of an innovative 
product called Crystal Fusion. Harnessing the 
power of  nanotechnology and taking only 15 
minutes to apply, Crystal Fusion transforms an 
ordinary windscreen into one with high-definition 
properties that not only repels dirt and water but 
enhances visibility up to 34%.

Its windscreen is one of any vehicle’s critical 
safety items. Apart from keeping the wind out of 
your face, it improves the structural rigidity of the 
vehicle and promotes occupant safety. The quality 
and condition of the windscreen also has a direct 
impact on visibility.

Great strides have been made in windscreen 
technology since the early 1900s – lamination 
being one of the most notable – but the very nature 
of glass means it is porous, with microscopic hills, 
peaks and valleys that refract light and collect tiny 
particles. This irregular plane causes a strong adhe-
sion with water and creates microscopic contact 
points in the glass, which has a direct impact 
on visibility.

Made up of several chemicals, Crystal Fusion 
molecularly fuses with glass to form a hydrophobic 
barrier that not only enhances visibility in bad 
weather, but also strengthens the glass surface. As 
a result, water beads up and rolls away, while small 
debris simply ricochets off.

Traditional 
windscreen coatings 
lose their efficacy 
over time but Crystal 
Fusion lasts for 
the lifetime of the 
windscreen. Explains 
Erik van der Walt, 
general manager of 
Orange Owl, part 
of the C2 group of 
Companies, the 
company responsible 
for bringing Crystal 
Fusion to the South 
African Market: “At 
Orange Owl, our phi-
losophy is to bring to market new, unique quality 
non-insurance products that add real value to our 
clients. Crystal Fusion fills this mandate as it is 
not film or wax based so it won’t streak, peel or 
blister. In addition, for Crystal Fusion, our dealer 
partners offer a free product refresher every six 
months, which means the windscreen will remain 
as clear as the day it was first treated.”

First launched locally in September 2014, 
Crystal Fusion is already well-established in the 
USA and Canada. In South Africa it is available at 
over 200 dealers and has to date been applied to 
more than 100 000 windscreens.

The main advantages of Crystal Fusion are:
 ■ Improved clarity and visibility
 ■ Shedding of water
 ■ Deflection of small debris
 ■ Easier cleaning off of dirt and ice
 ■ Reduced night glare
 ■ Protection against acid rain, corrosion and 
mineral build-up

According to Van der Walt, the application 
price of Crystal Fusion is  highly affordable and 
includes six-monthly windscreen refreshers for 
the lifetime of the windscreen. “The product has 
already established such a good reputation in the 
market that the treatment can be financed along 
with the purchase price of a new or used vehicle. In 
addition, many insurance companies will cover the 
application on new windscreens if Crystal Fusion 
is stipulated as an extra in the insurance contract,” 
he says.

From a dealer perspective, Crystal Fusion 
offers an excellent upselling opportunity and 
the six-monthly Crystal Care program promotes 
customer retention. Full training and product kits 
are provided to ensure that dealerships can realise 
the full earning potential of the product.

Visit www.crystalfusionsa.co.za to learn more 
about the qualities of Crystal Fusion or for more 
information on becoming a reseller. Alternatively, 
contact Erik van der Walt on (011) 607 7517. ■

Windscreens and Profit Opportunities 
Have Never Been Clearer

Crystal Fusion molecularly fuses 
with glass to form a hydrophobic 
barrier that not only enhances 
visibility in bad weather, but also 
strengthens the glass surface.
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BY ROGER HOUGHTON

The global automotive industry is being trans-
formed at a rate never experienced before and by 
2025 the automotive aftermarket will offer a host 
of new services and business models to adapt to the 
changes in the vehicles themselves and the varying 
ways in which these vehicles are used.

This was the message from Frank Schlehuber, 
Senior Advisor Aftermarket at the Belgian-based 
European Association of Automotive Suppliers 
(CLEPA) when addressing a business media 
briefing held in Frankfurt on September 10, a day 
before the opening of Automechanika Frankfurt. 
Schlehuber was discussing the results of a study, 
“Aftermarket 2025”, which was conducted by 
the Danish agency QVARTZ together with Stern 
Stewart and Co of Munich on behalf of CLEPA.

The two organisations conducted numerous 
expert interviews with decision-makers from 
the automotive supplier industry, the retail 
trade, OEMs, and insurance companies to 
investigate the effects of these substantial changes 
in the automotive environment on individual 
market participants.

The survey underlined that megatrends such as 
electrification, autonomous driving, connectivity 
and 3D printing that are transforming the automo-
tive industry. Some of these trends are occurring 
now, but others, like the general use of autonomous 
vehicles, will occur in the longer term; an estimate 
of 10 years for self-driving vehicles.

The changes are already having a profound im-
pact on the aftermarket business, which represents 
about 15%-20% of the total business for automotive 
product suppliers.

The survey highlighted the fact that vehicle 
ownership models will change the aftermarket too. 
Leasing, re-leasing and various mobility services 
are gaining in popularity and will lead to more 
decisions on vehicle repair and maintenance being 
made by professional fleet operators. Both OEMs 
and independent service providers will increase 
their share of the fleet business by using new 
opportunities and offering additional services to 
vehicle owners.

The trend towards fleet business, slow market 
growth in wear-and-tear parts in combination 
with a fast-consolidating wholesale distribution 
business will lead to increased pressure on automo-
tive parts manufacturers.

Already, four, consolidated companies in 
the United States have about 50% of the US 
parts market.

“The aftermarket is evolving from a pure 
maintenance and repair business into a mobility-
related service sector. Access to in-vehicle data and 
changes in vehicle ownership models are bringing 
both changes and opportunities. We expect to 
see more changes in the aftermarket in the next 
five years than in the previous two decades,” 
explained Schlehuber.

The CLEPA survey revealed that the global 
automotive aftermarket has an annual market 
volume of €400-billion and is estimated to grow 
to €566-billion by 2025, which corresponds to 
an average annual growth of 4.5%. The study 
shows that major growth will take place in Asia 
(+8.6%), thereby catching up with the United States 
and Europe.

“The growth will not take place in the classic 
segments, but in new developments such as 
software, content, data and retrofit solutions 

which will be offered over the lifetime of a 
vehicle,” explained Schlehuber. “Considering 
the hypothesis that 70% of new vehicles will 
have connectivity by 2025 this development will 
open opportunities to the aftermarket to offer 
new services and business models. New digital 
players such as mobility service providers, repair 
platforms, insurance providers and e-commerce 
are gaining relevance.”

The prerequisite for many of these services is 
dependent on obtaining user consent to be able 
to communicate with the vehicle, make use of the 
data generated in the vehicle and be able to access 
all available resources in the vehicle. Fair and equal 
access to in-vehicle data is important so that all 
market participants can use the full potential of 
new and innovative data-based business models to 
facilitate undistorted competition between service 
providers in the emerging market of data-based 
mobility services,

The CLEPA representative said that e-
commerce involving service providers outside 
the automotive industry amounted to only about 
5% now but is expected to grow rapidly as the 
big operators such as Alibaba, Amazon and the 
Chinese www.jd.com get into this business.

CLEPA expects intense discussions in the 
next few years on the total costs of the supply 
chain and on more efficient flows of goods, 
which will ultimately redefine the go-to-market 
strategy of some suppliers, also with new provid-
ers of platforms in the fields of e-commerce, 
repair management, repair brokerage or fleet 
management that will be likely to find new 
cooperation models.

 ■ CLEPA, the European Association of 
Automotive Suppliers, represents over 
3  000  companies supplying state-of-the-art 
components and innovative technology 
to safe, smart, and sustainable mobility, 
investing over €20-billion annually in 
research and development. Automotive 
suppliers in Europe currently employ about 
five million people across the continent. ■

The CLEPA survey shows that 
major growth will take place in 
Asia (+8.6%), thereby catching up 
with the United States and Europe.

Future Growth in Automotive 
Aftermarket Will Involve Many New 

Developments and Profit Opportunities

Frank Schlehuber, Senior Advisor 
Aftermarket at the Belgium-
based European Association of 
Automotive Suppliers.
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Porsche Drops Diesel
Porsche has always matched its product range to 
its customers’ requirements and the pursuit of 
technological excellence. That is why the sports 
car manufacturer is intensifying its activities in 
the areas of hybrid technology and electromobility 
and will, in future, no longer offer vehicles with 
diesel propulsion.

By 2022, Porsche will have invested more than 
six billion euros in e-mobility, creating the basis 
for sustainable growth into the future. Interest in 
hybrid models is already taking off. 63 percent of 
the Panameras sold in Europe, for example, are 
hybrid models. Demand for diesel models, on the 
other hand, is dropping. In 2017, the diesel share 
of worldwide Porsches was 12 percent. Porsche 
has not had a diesel in its portfolio since February 
of this year. Due to this change in conditions, the 
company has decided to no longer offer diesel 
propulsion in future.

“Porsche is not demonising diesel. It is, and 
will remain, an important propulsion technology. 
We as a sports car manufacturer, however, for 
whom diesel has always played a secondary role, 
have come to the conclusion that we would like our 
future to be diesel-free. Naturally we will continue 
to look after our existing diesel customers with the 
professionalism they expect,” said Oliver Blume, 
CEO of Porsche AG.

With the Taycan, Porsche will bring its first 
purely electric sports car to the market in 2019 – its 
manufacture is CO2 neutral and it is supplied 
with green electricity via an ultra-fast charging 
infrastructure spread over Europe. By 2025, 
every second new Porsche vehicle could have an 
electric drive – either hybrid or purely electric. The 
sports car manufacturer is also concentrating on 
optimised internal combustion engines. Purist, 
emotional and powerful sports cars will thus 
continue to play an important role in the Porsche 
product portfolio.

Blume stressed: “Our aim is to occupy the 
technological vanguard – we are intensifying 
our focus on the core of our brand while consist-
ently aligning our company with the mobility of 
the future.” ■

EU Now Probing Three 
German Makers for Collusion 
on Emissions Technology 

The European Commission has opened a formal 
investigation into whether German motor manu-
facturers Volkswagen Group, BMW and Daimler 
colluded to avoid competition in developing clean 
emissions technology, according to a report in 
Automotive News.

The Commission is looking into whether 
these companies agreed not to compete with 
each other on developing and rolling out systems 
to reduce harmful emissions from both petrol 
and diesel vehicle engines. The Commission 
raided the premises of all three German 
manufacturers in October 2017 as part of its 
initial enquiries.

The EU executive of the Commission said its 
investigations focused on information indicating 
the “circle of five” – BMW, Daimler, VW brand, 
Audi, and Porsche – met to discuss technologies to 
limit harmful exhaust emissions. ■

Land Rover Designer 
Joins Great Wall Motors

Veteran Land Rover designer Phil Simmons has 
joined Great Wall Motor Co., China’s largest 
light-truck maker, according to Automotive 
News China. Simmons has been appointed 
design director and vice president of the Haval 
brand. Simmons has been studio director for 
Land Rover’s exterior design and responsible for 
the creation of the 2018 Range Rover and Range 
Rover Sport, the 2017 Range Rover Velar, as well 
as the 2016 Range Rover Evoque, Discovery and 
Discovery Sport. ■

Naspers Goes Big With 
Online Vehicle Trading

Naspers, which made its mark as a print publishing 
giant, is now focussed firmly on the digital world. 
This includes on-line trading where it operates 
through OLX, which is reputedly the world’s 
largest online classifieds platform. It obviously sees 
online vehicle trading as a major growth area. Last 
year it merged Auto Trader with OLX, with Auto 
Trader continuing to operate independently and 
not as part of the OLX platform. Now Naspers has 
invested R1.4-billion in taking a 60% shareholding 
in Webuycars, which was founded 17 years ago by 
Faan and Dirk van der Walt. ■

Four Japanese Cars Among 
Most Reliable Cars in SA

Four Japanese car brands are in a group of the 
top five most reliable car brands in South Africa 
according to recent research by New World 
Wealth, an international advisory group based in 
Johannesburg. These brands (in alphabetical order) 
are: Honda, Mazda, Nissan, and Toyota. The fifth 
member of this select group is Opel.

The survey involved interviews with inde-
pendent used car dealers, independent servicing 
workshops and roadworthy test inspectors. It also 
tracked older cars on the road – 25+ years – where 
Toyota dominates with many Cressida’s, Corolla’s, 
and Conquests from the 1970’s and ‘80’s still on 
the  road. ■

Hondas Again Most 
Stolen Cars in US

Latest statistics show that Honda maintained its 
record as being the most stolen car brand in the 
United States, with the Honda Civic again in No. 
1 position with 45 000 reported stolen. It was just 
ahead of the Honda Accord (43 700). Most of the 
Honda Civics and Accords stolen were 1998 and 
1997 models. Others in the top five were: Ford pick-
up trucks (35 105), Chevrolet pick-ups (30 058) 
and the Toyota Camry, the best-selling car in the 
US (17 278). ■

Toyota’s Van Zyl Leads the 
Way in Getting Private Sector 
to Revitalise SA Economy

Johan van Zyl, Toyota Europe chief executive and 
former president and CEO of Toyota SA, was one 
of the main drivers to get private sector businesses 
to assist the government’s recently-announced 
programme to revitalise the SA economy, accord-
ing to a report in City Press.

The report said that Van Zyl and Roelf Meyer, 
who played a leading role during constitutional 
negotiations to end apartheid in the 1990’s, played 
leading roles in setting up a breakthrough meeting 
between the presidency and 60 business executives 
at the Union Buildings on September 21, following 
President Ramaphosa announcing of government’s 
plans to stimulate the economy.

The meeting involved Nkosazana Dlamini-
Zuma, Minister in the Presidency, Ebrahim Patel, 
Economic Development Minister, several senior 
government officials and captains of industry 
and commerce. Private sector attendees included 
representatives from the automotive, agriculture, 
finance, information and telecommunication, 
energy, health, tourism, manufacturing, and 
construction sectors. 

Andrew Kirby, who now heads up Toyota SA 
and is president of NAAMSA, attended the meet-
ing as a representative of the motor industry. BMW 
was also represented.

Van Zyl told News24 that the meeting was 
“one of the most productive between business and 
government that I’ve attended.” ■

Snippets
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BY ROGER HOUGHTON

The 25th Automechanika trade fair for the automo-
tive aftermarket, held at the Messe Frankfurt 
exhibition grounds in Germany, ended on a high 
note on September 15 with records set for both 
the number of exhibitors and trade visitors at the 
five-day event.

The number of exhibitors at this biennial trade 
fair exceeded 5 000 for the first time – 4 843 exhibi-
tors were at the 2016 trade fair – and there was also 
a new record for the amount of exhibition space 
utilised, which was 315 000m2. In all there were 23 
exhibition hall levels as well as extensive outdoor 
exhibition space.

The event drew 336 000 visitors from 181 
countries compared to 332 944 visitors from 169 
countries in 2016. Approximately 10 000 of the 
visitors in 2018 were attending the event for the 
first time. Satisfaction levels were very high too, 
with 82% of the exhibitors saying they achieved 
their goals, compared to 78% in 2016.

The megatrends at the fair were digitisation, 
clean vehicles, and classic cars. This year also saw 
a record total of 120 submissions for the world-re-
nowned Automechanika Innovation Awards, with 
10 winners being announced. A new offering for 

visitors this year was the co-location of the famed 
REIFEN tyre exhibition with Automechanika 
Frankfurt for the first time. This also proved a 
big success.

Detlef Braun, Member of the Executive 
Board of Messe Frankfurt, said: “The feedback 
from our customers has been wonderful. Never 
before has the Automechanika Frankfurt trade 
fair been so focused on the future. All aspects of 
the automotive aftermarket – industry, retail and 
workshops – have responded to the megatrends 
that included connected vehicles, networked 
workshops, and clean vehicles, offering an amazing 
range of innovations for the international group of 
professionals in attendance.”

Braun said that the mood among the associa-
tions and exhibitors responsible for launching 
Automechanika in Frankfurt for the first time in 
1971 was extremely positive. Numerous suppliers 
showcased the future of vehicle repair, including 
augmented reality, and several of them, includ-
ing Robert Bosch, did so in the form of practical 
workshops. Manfred Baden, President of the 
Automotive Aftermarket Division at Robert Bosch, 
said that Automechanika continues to be the most 
important trade fair for the aftermarket worldwide.

Porsche, the famous sports car manufacturer, 
was exhibiting at Automechanika for the first time 

and welcomed the feedback from the trade fair 
visitors. Robert Heismann, Director of Aftersales 
Business Development at Porsche, said: “We were 
able to present our innovations in the fields of elec-
tromobility and digitisation to a broad spectrum 
of the aftermarket here, and that is exactly what we 
were looking for.”

South Africa continued its long-running 
support for Automechanika Frankfurt through 
the offices of the Department of Trade and 
Industry (dti). This year there were 15 companies 
or organisations on the SA pavilion: Automotive 
Industry Export Council, CRC Industries, 
Eastern Cape Development Corporation, ERESA, 
Formatube, Jamsco Automotive Assemblies, 
Laser Mould and Die, Microfinish, National 
Association of Automotive Component and Allied 
Manufacturers, Proactive Marketing and Sales, 
Rock Solid Industries, Supreme Spring, Steel Best 
Manufacturing, Trailer Sol and Universal Clips. 
Four of these were newcomers, being ERESA, 
Jamsco, Laser and Steel Best.

“The 15 companies that  exhibited on 
the South African pavilion at this year’s 
Automechanika Frankfurt trade fair not only 
generated business but also heightened awareness 
of the wide scope of the local automotive industry, 
both in terms of products and services,” comment-
ed Dr Norman Lamprecht, Executive Manager 
of the National Association of Automobile 
Manufacturers of South Africa and Automotive 
Industry Export Council.

“Frankfurt was the only Automechanika trade 
fair where South Africa had a presence this year, as 
dti budgetary considerations prevented the country 
participating in Automechanika Dubai for the 
second year running. This was unfortunate, as we 
had been making good headway in penetrating the 
Middle East market,” added Dr Lamprecht. ■

Dr Norman Lamprecht (left), Executive Manager of NAAMSA and AIEC, talking to Colin 
Murphy of Partinform at the SSA Pavilion.

As usual, the South African pavilion was 
a successful selling tool for the local 
motor industry.

New Exhibitor and Visitor Records 
Set at 2018 Automechanika Frankfurt

http://www.autolive.co.za


Subscribe for free @ www.autolive.co.za  Page 13

The global automotive industry has reached 
an inflection point but South African-born 
Johan de Nysschen, who has held positions at 
four premium brands – BMW, Audi, Infiniti, and 
Cadillac – believes that the world’s key players will 
remain strong in the future, despite the arrival of a 
host of start-up companies, including Tesla.

De Nysschen, who has been in the automo-
tive business for 30 years and whose most recent 
position was president of Cadillac and a General 
Motors executive vice president, was speaking at 
the recent NAAMSA Automotive Conference that 
took place at the 2018 Festival of Motoring.

His topic was titled “Driving revolutionary 
change led by consumer mobility shifts and 
technology-driven trends. A visionary leader’s 
perspective in reshaping traditional automotive 
industry structures and relationships”, which he 
shortened to “The future of mobility.”

De Nysschen, who currently lives in New York, 
said that efficient mobility solutions were essential 
as the number of so-called global megacities – 
those with populations of more than 10 million 
people living in the metropolitan area – were set to 
grow from the current 33 to 43 by 2030.

He said this meant that individual mobility 
in passenger cars was almost a thing of the past 
for many people living in urban areas, quoting the 
high costs of taking a car into New York City as the 
city fathers try and cut congestion and emissions 
in the city. First, he said, there is a toll fee of R220 
to enter the CBD, then you will be lucky to find a 
parking spot for R4 000 a month, while a parking 
bay in a Manhattan office block will cost about 
R13 000 a month!

The experienced motorman said he was very 
aware of the fact that the Chinese government was 

assisting its motor industry to develop pure electric 
vehicles–many of them in the budget segment of 
the market–as a way to dominate the critical mass 
of EVs. However, he expects the established brands 
to take the high road in EV development, with 
the premium brands leading the way in terms of 
advanced technology and features in these zero-
emission vehicles.

“One thing is that the OEMs are on a fairly 
level playing field as they develop EV technology 
and subsequent high-volume production of zero 
emission EVs,” said De Nysschen.

“Manufacturing these EVs will be far simpler 
than building the current, complex models with 
internal combustion engines. Electric vehicles 
are like skateboards with batteries in the floor 
and electric motors driving one or both sets of 
wheels. It will then be fairly simple to engineer a 
variety of body types to fit on the basic ‘skateboard’ 
underpinnings,” he explained.

He went on to explain how consumer behav-
iour was changing and the way in which increasing 
connectivity was bringing data into the car which 
can be used for a multitude of purposes, many of 
them with major benefits in terms of safety on the 
road as vehicles ‘talk’ to each other.

There is also a growing trend among young 

people not to worry about getting a vehicle driving 
licence, but rather to use public transport, ride-
hailing, or ride-sharing personal transport options. 
For instance, the licencing authority in Germany is 
reporting a 28% drop in applications over the past 
five years.

De Nysschen said that it would be a while 
before fully autonomous vehicles are generally 
available, but, in the meantime, motorists are 
already benefitting from a number of artificial 
intelligence features that improve safety. He added 
that fully autonomous cars were wanted by the 
ride-hailing or car sharing operators as removing 
the driver saved about 30% in costs.

He concluded his presentation by saying that 
the current major OEMs could well become con-
tract makers to the ride-hailing and ride-sharing 
companies, building electric, autonomous vehicles 
to suit the specific requirements of these rapidly-
growing businesses. ■

There is also a growing trend 
among young people not to worry 
about getting a vehicle driving 
licence, but rather to use public 
transport, ride-hailing, or ride-
sharing personal transport options.

Johan de Nysschen.

Key Players in Motor Industry Will 
Remain Strong
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BY ROGER HOUGHTON

Ford could be the company to fill the gap left in the 
local small bakkie market following the demise 
of the 2/3-ton Chevrolet Utility, which has left 
the South African market wide open to the Dacia 
Logan-based Nissan NP200 since General Motors 
withdrew from the South African market last year.

The vehicle sold as the Chevrolet Utility locally 
from 2010 was formerly badged the Opel Corsa 
Utility. The Chevrolet Utility was sourced from 
South America where it was developed, based on 
the Chevrolet Agile passenger car, and sold as the 
Chevrolet Montana in Latin America. In Mexico it 
uses the name Chevrolet Tornado. It now seems as 
though GM will add the latest Montana to its truck 
range in the United States in 2019.

At one stage it was thought that the Chevrolet 
Utility would stay in South Africa, badged as 
an Isuzu, but this did not happen, leaving a 
significant market open to basically one player, the 
Nissan NP200.

Now back to Ford. According to an article 
by Michael Martinez, based on a report in 
Automobile magazine in the US, Ford intends to 

introduce a compact pick-up to its US product 
line-up in 2022. The publication, citing sources 
familiar with Ford’s future product plans, said the 
small pick-up would be a unibody vehicle based 
off the next-generation Focus platform. It would 
be smaller than the midsize Ranger coming to 
the US next year, but bigger than the Fiesta-based 
subcompact Courier (Bantam in South Africa) sold 
in Brazil until 2013.

This will fit in with Ford’s widely-publicised 
plans to cut back on traditional sedans and hatch-
backs and concentrate more on SUVs, cross-overs, 
station wagons and LCVs in the future.

The company says this strategy will focus 
on Ford’s strengths: pick-ups, vans, and utility 
vehicles. The Ford F-Series pick-up has been the 
best-selling vehicle range in the United States for 
the past 41 years. General Motors, however, sells 
more pick-ups overall, including the Chevrolet 
Colorado and GMC Canyon, a segment which 
Ford will re-enter early next year when the Ranger 
arrives in dealer showrooms.

Ford has extensive experience in designing 
and building compact pick-ups. The original Ford 
Bantam was launched in South Africa in 1983, 
based on the Escort Mk III. It was designed and 

developed locally and built first at Ford’s plant in 
Port Elizabeth before Ford joined Sigma Motor 
Corporation to form Samcor and production 
moved to Silverton.

In 1990 it was replaced by the Mazda 323-based 
second generation model and also branded Mazda 
Rustler as well as Ford Bantam. The third genera-
tion Bantam was launched in 2002, using the Ford 
Fiesta Mk V front end, but still with the original 
Bantam load box and basic rear suspension. It was 
again produced in the Pretoria plant, which now 
belonged to Ford. The third model shares only the 
front end with the similar Brazilian-developed 
Courier, with different rear ends. It benefited from 
a mild front end and interior upgrade in 2006, with 
a further, fairly comprehensive facelift in 2009 
before the model was discontinued in 2011, with no 
immediate replacement.

Now that Ford has an international joint 
venture with the Volkswagen Group to develop 
light commercial vehicles there could well be a 
Volkswagen model spun off the rumoured new 
Ford compact pick-up. They could all be made at 
the Pretoria plant to provide economies of scale 
and it would probably have lots of potential as a 
global export model too! ■

Ford Could Fill Gap Left by Chev 
Utility In Small Bakkie Market

First introduced locally in 1983 and discontinued in 2011, the Ford Bantam proved how 
much South Africans love compact pick-ups.
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Right to Repair SA (R2RSA) has 
appointed Gunther Schmitz as 
its Chairman effective 23 August. 
Schmitz has been involved with the 
campaign for many years and was 
one of the initial founders of R2RSA. 
“As a workshop owner and member 
of the Motor Industry Workshop 
Association (MIWA), the current 
anti-competitive nature of the motor 
industry in South Africa directly 
affects my business so I am passionate 
about the campaign and the changes it aims to 
bring about,” he said.

Filum Ho, CEO of Autoboys, has been 
appointed as Vice Chairman and Ian Law, Group 
Sales and Marketing Director GUD Holdings, is 
the newest member of the steering committee.

The Right to Repair campaign aims to allow 
consumers to select where their vehicles are 
serviced, maintained and repaired at competitive 
prices in the workshop of their choice. “There 
is a need for a fair and competitive regulatory 
environment that enables freedom of choice 
for the consumers and gives aftermarket Small 

Medium Enterprises a chance to stay in business,” 
said Schmitz.

According to Schmitz the status quo in South 
Africa cannot continue. It is exclusionary and 
unsustainable. “Competition is the basis for an 
inclusive and sustainable economy. It’s all good and 
well to give a BEE investment group a shareholding 
in a large dealership, but in the long run we need 
to make sure that the independent small business 
can compete. That is a far more sustainable way of 
assuring real change in our economic landscape. 
Current exclusionary practices mean start-ups are 
being driven out of business, and job creation is 

restricted as is the growth of this sec-
tor. Denying workshops the chance to 
repair vehicles because of warranties 
and access to information has allowed 
manufacturers to monopolise the 
automotive industry,” he explained.

Schmitz is also of the opinion 
that the anti-competitive situation 
means inflated prices for consumers. 
“Extended warranties are locking 
consumers into periods where firstly, 
they have no choice but to use the 

dealer for repairs and secondly, they are at the 
mercy of the dealer who can charge whatever rates 
he/she chooses. Ultimately consumers are being 
denied the right to have their vehicle repaired at 
a workshop of their choice. We believe this also 
inhibits the consumer’s right to support local 
business. We are driving for much needed change,” 
he concluded. ■

Right to Repair SA Gears Up for Year Ahead

The Retail Motor Industry Organisation (RMI) 
is warning motorists and fleet owners not to be 
duped by repairers claiming to be RMI mem-
bers, when in fact they are not. “We are aware 
of several cases over the last 12 months where 
repairers have displayed RMI logos and insignia 
in their workshops claiming to be members in 
order to get business,” said Jakkie Olivier, CEO 
of the RMI.

Olivier explained that in order to provide the 
consumer with motoring peace of mind, the RMI 
and its constituent associations has developed 
minimum industry standards that apply to 
facilities, tools, equipment and human resources. 
These are periodically audited and enforced. “Once 
a business is accredited, it can display the insignia 
or logos of the RMI and the relevant association. 
When a member stops being a member in good 
standing, such as when the business cancels 
its membership, or fails to meet the minimum 
requirements for accreditation, it is no longer 
permitted to display such insignia and logos. The 
RMI takes great care to ensure that members who 
proclaim to be accredited members, meet the 
minimum industry requirements as this protects 
the consumer,” he said.

Unfortunately there have been some busi-
nesses that no longer qualify for accredited mem-
bership of the RMI but still display the insignia 
and logo. “The RMI takes strict legal action against 
such businesses, in order to protect the integrity of 
the RMI and the best interests of the consumer,” 
said Olivier.

Dewald Ranft, Chairman of the Motor 
Industry Workshop Association (MIWA), an 
affiliate association of the RMI, said it too has 
encountered this issue. “It was brought to our at-
tention by an insurer who did a background check 
on a workshop and discovered that the workshop 
claiming to be a MIWA member wasn’t one. We 
took immediate action and the MIWA signage has 
since been removed.”

Ranft explained that when an RMI and 
MIWA member becomes a member they receive 
a certificate of membership as well as a code of 
conduct that includes a membership expiry sticker. 
“The membership certificate and code of conduct 

should be up on display in the workshop. You can 
check the expiry date on either of these. If they are 
not visible, you are within your rights to ask to see 
the certificate or code to verify if in fact they are 
current members,” he said.

If you suspect that the workshop is fraudu-
lently posing as a member, you are urged to contact 
the RMI or its association to report it.

“Consumers must be vigilant when they 
accept the credentials of businesses purporting 
to be RMI accredited members. Accredited 
RMI members will proudly display logos of the 
RMI and its constituent associations to inform 
consumers that it has complied with criteria and 
minimum industry standards. When you see 
the RMI logo on motor-related businesses you 
can be assured of quality goods and services, at a 
reasonable price, with suppliers honouring both 
the letter and the spirit of any guarantees that 
accompanies the provisions of such products and/
or services,” said Olivier.

“Please do not hesitate to report any  business 
falsely purporting to be an RMI member to any 
of the RMI’s regional office. We will, and must 
take legal action, against these businesses,” 
he concluded. ■

RMI Warns Against Car Repair Imposters

Filum Ho.Gunther Schmitz. Ian Law.
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Corporate Social Responsibility

BMW Group South Africa celebrated the start of 
production of the BMW X3 in South Africa by 
donating 20 locally built BMW X3s worth more 
than R15 million to selected educational establish-
ments and NGOs.

The first organisation to receive its BMW X3 
20d is The Rhino Orphanage, a Limpopo-based 
charity dedicated to saving orphaned baby rhinoc-
eroses. Universities and technical colleges selected 
to receive cars will be announced in due course.

BMW Group South Africa has long history of 
supporting the cause of education in South Africa.

More than 1 900 children have benefitted 
from Plant Rosslyn’s Early Learning Centre, and 
the group has supported 144 schools in various 
ways. By the end of this year, at Ntsha Peu Primary 
School in Shoshanguve, BMW Group South Africa 
will have completed a computer centre, a library 
and a multi-sports facility. Providing BMW X3s 
to engineering facilities at technical colleges and 
universities is a continuation of this philosophy. 

Said Tim Abbott, CEO of BMW Group South 
Africa and Sub-Saharan Africa: “BMW Group 

South Africa has started production on the BMW 
X3, but we are building more than just a car in 
South Africa. We’re honoured to be able to give 
back, and donating 20 cars to the right kind of or-
ganisation is the continuation of our long-standing 
commitment to charitable causes.”

According to Abbott, the NGO partners 
selected are organisations as dedicated to South 
Africa as BMW have been for the past 45 years. 
Donating BMW X3s to selected technical colleges 
and universities was a natural extension of BMW’s 
long-term support for education in South Africa.

In a ceremony at the end of August, Abbott 
handed over the keys for a brand-new BMW X3 
to the Rhino Orphanage’s founder, Arrie Van 

Deventer. The Rhino Orphanage will eventually 
receive two BMW X3s. 

The Rhino Orphanage is a registered non-
profit company based in the Limpopo Province, 
and was founded by Van Deventer in 2012. 
The orphanage is the first specialist, dedicated, 
non-commercial centre that cares for orphaned 
and injured baby rhinos with the only aim of 
releasing them back into the wild. It was created 
due to a lack of a specialised facilities dedicated to 
rearing baby rhinos that have been orphaned as a 
consequence of the current poaching crisis. The 
Rhino Orphanage is the world’s first organisation 
of its kind, and has saved more than 15 rhinos 
since it was founded.

Van Deventer said the donation was hugely 
significant for the Rhino Orphanage. “We were 
thrilled that BMW are interested in what we are 
doing, and what we’re trying to achieve. The BMW 
X3 is really ideal for us, as it’s a robust, spacious car 
with excellent off-road capabilities, which we will 
use all the time. It’s also really efficient, so will not 
be expensive for us to run.” ■

Tim Abbott, CEO of BMW Group South Africa and Sub-Saharan Africa (right) and Rhino Orphanage founder, Arrie Van Deventer.

BMW to Donate 20 BMW X3s to 
Selected Local NGOs and Universities

Donating BMW X3s to selected 
technical colleges and universities 
was a natural extension of BMW’s 
long-term support for education in 
South Africa.
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BY ROGER HOUGHTON

The third generation Porsche Cayenne, which was 
launched to the media in Cape Town recently, 
looks set to continue the renowned German 
sports car manufacturer’s run of success in the 
South African Car of the Year contest.

The new Cayenne is so good that it could 
well upset the South African motor industry’s 
top management when the SA Guild of Motoring 
Journalists’ next Car of the Year is announced 
in March 2019. There is a great deal of sensitiv-
ity following Porsche winning this coveted title 
four times since 2013, when the Boxster took the 
honour and it was followed by Cayman S (2014), 
Macan S (2015) and Panamera (2018).

This award is all about excellence and the new 
Cayenne, which sells in reasonable volumes, must 
be a strong favourite for the 2019 title.

Unfortunately, there will no longer be a single 
winner of the title, which has been sponsored by 
WesBank for the past 32 years. Instead the SA 
Guild of Motoring Journalists has obtained Auto 
Trader as its sponsor for this long-running event 
and there will now be category winners as well as 
an overall Car of the Year.

Seldom does an outsider, such as a journalist, 
get the opportunity to follow the gestation of a 
new vehicle through three important stages of its 
development programme. I am fortunate to have 
had such an opportunity with the just-released 

2018 Porsche Cayenne large SUV, the most 
popular model in the brand’s growing range in 
South Africa, with a 41% share.

A year ago, I was part of a small group of 
journalists who attended a Porsche technology 
conference linked to the upcoming Cayenne 
in Düsseldorf, Germany. This was followed, in 
January, by attendance at the international launch 
of this third generation Cayenne in the UAE 
emirate of Fujairah and neighbouring Oman. 
Finally, last week, I got to drive three derivatives of 
the new model – Cayenne, Cayenne S and Cayenne 
Turbo–over Porsche SA’s tried and tested launch 
route in the Western Cape.

Cold and wet weather in the Cape, together 
with some strong wind, were not really detractors 
but actually widened the experience of driving 
these sure-footed, all-wheel drive models over 
some of the best driving roads in the country. Once 
out of the interminable traffic jams around Cape 
Town the route took us through swooping bends 
and famous mountain passes – Helshoogte and 
Franschoek – on the way to the lunch stop at De 
Kelders and then we tackled the switchback that is 
the Houwhoek Pass on the way back to the Porsche 
Centre in Cape Town.

The Cayenne certainly did not disappoint, and 
the overriding impression was one of togetherness 
with the car when at the wheel and the general 
driving comfort over a variety of road surfaces. The 
smoothness of the ride certainly belied the sporty 
prowess of these popular SUVs.

However, when looking through the imposing 
list of technology and the comprehensive specifica-
tion lists for the latest generation Porsche Cayenne 
it is no wonder that one should be impressed when 
having been party to the extensive development 
programme and the subsequent roll-out of the new 
model ranges internationally and locally.

What is amazing is the way the Porsche 
designers and engineers have managed to keep 
a tight hold on costs, as the technology in the 
Cayenne has advanced rapidly while the number 
of features has also increased. It is, therefore, 
a major achievement that this premium model 
range retains its value-for-money reputation for 
buyers along with its ability to retain value in the 
pre-owned market.

The third generation Cayenne is a completely 
new development from this famous Stuttgart-based 
sports car manufacturer. It is lighter – due to the 
use of more aluminium – and more powerful, 
combining traditional Porsche performance with 
everyday practicality and a high level of safety for 
the occupants.

Prices range from R1 142 000 for the Cayenne 
to R1 296 000 for the Cayenne S and just over the 
two-million mark for the Turbo, at R2 158 000. ■

The overriding impression was 
one of togetherness with the car 
when at the wheel.

We Drive

Latest Cayenne Looks Like a Strong 
Contender for 2019 Car of the Year Title
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We Drive

BY STUART JOHNSTON

Your first sight of the third-generation Mercedes-
Benz A-Class has you wondering if it is in fact 
an all new car. The shape follows the previous 
silhouette very closely, but the new car is in fact 
completely different in many crucial respects.

The body is 120 mm longer, 16 mm taller and 
6 mm wider, and the wheelbase has been increased 
too. Mercedes-Benz is very proud of the low CD 
(aerodynamic drag) factor of just 0,25, claiming 
a new compact hatchback class record for this 
figure. In common with other recent Mercedes 
new models, enormous care was taken to get the 
aerodynamics as efficient as possible, both in 
the interests of low fuel consumption but also in 
respect of low wind-noise intrusion.

The Western Cape launch drive in the first 
week of September coincided with one of the 
heaviest cold fronts experienced in this region in a 
couple of years. Snow on the mountains and driv-
ing rain in the plains and valleys was our lot.

But straight away, when setting off on our 
launch drive, we were aware that in this third-gen 
car there is a huge step forward in terms of ride 
quality and driver involvement.

Apart from achieving a welcome increase in 
body rigidity and a lower overall weight, Mercedes 
have re-designed the rear suspension systems on 
the new car, and in fact there are two rear suspen-
sion systems now on offer. The entry-level models 
get a new, simplified torsion beam rear suspension, 

while the more expensive models get a re-designed 
multi-link rear set-up.

And the steering systems have been re-
designed too, to introduce much more driver 
involvement, especially in the straight-ahead 
position, where there is much more feel, and also 
on turn-in, when the steering loads up much more 
satisfyingly and transmits more feel back to the 
driver from the front wheels.

For now, Mercedes have launched the A-Class 
with just two basic models, although there are trim 
variants available for these models, and MBSA lists 
three pricing specs. These are the A200 Style at 
R500 012, the A200 AMG Line at R527 512 and the 
A250 AMG Line at R596 969. These prices, by the 
way, include emissions tax, which are very modest 
for the A-Class models launched so far, especially 
the A200 models.

The reason for the exceptionally low emissions 
on the A200 models lie in the appearance of a 
brand-new 1 332 cc four-cylinder turbo engine to 
power the entry A-Class. This little petrol turbo-
charged four-cylinder is small on capacity but very 
big on punch, weighing in at an impressive 120 kW 
and 250 torque.

The larger 250 model gets a more familiar 
two-litre turbo-four, with 165 kW and 350 Nm of 
torque. For logistic reasons on the launch, as well 
as the shockingly, restrictive weather, we were only 
able to drive the A200. But there is still plenty to 
relate about the car from this experience.

Indeed, apart from the tangible increase in 
body rigidity, wind noise was impressively low on 

the car (despite gusting gale-force winds blowing) 
and road noise was equally impressive despite 
our launch car being fitted with the 225/45 R18 
tyres typical of the AMG-line spec model. The 
base Style model is actually available with very 
dowdy-looking 16-inch wheels, which we suspect 
few people will order.

The interior has also been radically redesigned, 
dominated by a huge central display screen and 
show-casing Mercedes’ new multimedia system 
known as MBUX. By using the impressive 
voice control system and the stock phrase “Hey 
Mercedes”, the driver (or passenger) can adjust all 
sorts of functions, key in navigation destinations, 
and even adjust the volume on the audio system. 
Semi-autonomous driving is also offered with 
certain levels of MBUX.

Apart from the welcome return to ride-quality, 
the most impressive aspect of the new car was 
the excellent little four-cylinder engine. It uses a 
dual-clutch, seven-speed transmission to record 
a 0–100 km/h time of 8,0 seconds and a top 
speed of 225 km/h. Would your average A-Class 
owner need more performance? Our guess is not. 
Incidentally, the A250 also uses a dual clutch 
seven-speed automated clutch, and no manual 
models are in offer in the range.

More variants to the range are only likely to 
reach here in early 2019. It will be interesting to 
see if the performance-orientated A45 model can 
retain at least some of this improved ride quality 
once it is kitted out with AMG-spec stiffer suspen-
sion and all-wheel-drive. Time will tell. ■

The New Mercedes-Benz A-Class – 
Huge Improvement in Ride-quality and Handling

http://www.autolive.co.za


Subscribe for free @ www.autolive.co.za  Page 19

We Drive

BY STUART JOHNSTON

Hyundai’s small and mid-size SUVs have been 
extremely solid sellers since their launches in the 
past two years.

The Tucson has sold over 13 500 units since its 
2016 launch, while the smaller Creta saw over 8 000 
sales since its introduction in 2017. Despite these 
very respectable sales, however, Hyundai has seen 
fit to introduce quite substantial visual updates to 
both models, while the Tucson range receives some 
significant mechanical up-dates too, in respect of 
some of its models.

The most obvious change to the Tucson is the 
new cascading grille. The trademark Hyundai styl-
ing feature has been enhanced by the fitting of new 
modern LED headlights, and a new bumper and 
skid-plate. At the rear there are new tail lights, a 
new bumper and a new exhaust tailpipe design. In 
the top-of-the-range Elite model, new 19-inch alloy 
wheels and low profile tyres complete the exterior 
visual updates.

Inside, the biggest change is a soft-touch dash-
board material with a floating audio-infotainment 
screen, which offers Navigation functionality when 
used in conjunction with an Apple cell phone and 
Car Play.

The Premium model is the entry-level Tucson 
and comes with a 115 kW (196 Nm) normally-
aspirated 2,0-litre engine, in either six-speed 
manual or six-speed automatic form. This model 
is fitted with cloth seats. Pricing is R399 900 

for the six-speed manual and R419 900 for the 
six-speed automatic.

The Executive is the mid-range model, and 
comes with leather upholstery, electric seat 
adjustment for the driver, blind-spot detection, 
cross-traffic alert for reversing out of tight spots, 
ESP, Vehicle Stability Management, and a host of 
other features. It is offered with the 2,0-litre 115 
kW petrol engine coupled to a six-speed automatic 
at R459 900, or with a 131 kW (400 Nm) turbod-
iesel engine, coupled to an all-new-eight-speed 
automatic gearbox. This model costs R529 900.

The Elite model is top-of-the range, instantly 
recognised by its panoramic sunroof, and 19-inch 
alloy wheels. This top model features all sorts 
of extra specs over the Premium and Executive 
models. It is offered with the 2.0-litre petrol engine 
and six-speed automatic at R499 900. The exciting 
news is the 130 kW turbocharged petrol 1,6-litre 
TGDI engine coupled to the new Hyundai-built 
seven-speed double clutch gearbox at R559 900. 
The Elite model with the 131 kW turbodiesel 
engine and eight-speed gearbox tops the Tucson 
range at R569 900.

No mechanical changes or range revisions are 
made to the Creta range for this up-date, but the 
new Cascade grille is a stand-out change, along 
with LED running lights, a new front bumper, 
fog lamps, and a new skid plate look. At the rear, 
the tail lights have been slightly revised, there 
is a new skid plate, and new-design alloy wheels 
are fitted. New roof rails complete the exterior 
refreshment menu.

The model line-up remains the same, all the 
Cretas having the up-market leather interior. 
A new addition is the option of Navigation via 
an SD card that can be purchased at a very 
reasonable R2 522.

Pricing for the up-dated Creta range is 
R339 900 for the Creta 1.6 Executive Manual, 
R359 900 for the 1.6 Executive Automatic 
and R399 900 for the Creta 1.6 Executive 
Turbodiesel Automatic.

All these Hyundais are a sold with a five-
year five year/90 000 km service plan, a seven 
year/200 000 km warranty, Roadside Assistance 
for five years/150 000 km. Service intervals are 
15 000 km, but the Tucson 1.6 TGDI Elite model 
requires a mandatory initial service at 5 000 km.

Driving Impressions

Quick driving impressions on the launch in the 
Magaliesburg area revealed that the Tucson and 
its smaller sibling remain extremely well-built 
vehicles. The route included some rough dirt 
roads and here the Tucson impressed particu-
larly, even when fitted with the low-profile 
19-inch alloy wheels. I would have probably 
preferred slightly softer spring rates, but these 
days Hyundais are configured for fast European 
autobahn work, and their high-speed handling 
on tar is very good.

What is always refreshing about Hyundais is 
that the stated spec is the spec you can buy without 
wading through endless options lists and adding a 
whopping amount to the stated selling price. ■

Hyundai’s Tucson and Creta SUVs 
Freshened for Spring 2018
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Working Wheels

FAW South Africa’s world-class Coega assembly 
plant recently celebrated another production 
milestone: assembly of the 4 000th FAW in South 
Africa.

With a presence in South Africa dating 24 
years, FAW’s assembly plant has become the 
bedrock for further investments in the Eastern 
Cape. Inaugurated in July 2014, the plant was the 
first large-scale investment made by a China-based 
company in the region. In fact, it is still one of 
the largest foreign direct investments ever made 
in Coega.

FAW’s R600 million plant currently provides 
employment for 120 people on a permanent basis, 
contributing positively to the overall unemploy-
ment rate in the province. Some 951 training 
hours have been completed year-to-date, with the 
training provided focusing on health and safety as 
well as skills development.

Several health and safety practices are moni-
tored and enforced at the site. In fact, since the 
plant’s opening in 2014 the facility has an enviable 
health and safety record. Each assembly station 
has been ergonomically designed for optimum 
employee work efficiency to ensure optimum 
employee well-being. No fewer than 89 innovations 
and improvements have been implemented at the 
plant in recent years with the majority of these 
innovations and improvements proposed by the 
assembly staff.

Furthermore, FAW SA has developed and 
incorporated numerous policies and procedures 
to ensure effective waste management at the plant. 
FAW SA prides itself on ensuring that the plant 
operates according to the environmental standards 
put into place by the Coega IDZ.

The plant has increased production to include 
almost all FAW commercial vehicles sold in the 
sub-Saharan region today. It has produced 1 061 
vehicles in the past 13 months alone (averaging 81 
vehicles a month), which are either sold locally or 
exported into Southern Africa. FAW SA has a rigid 
quality control procedure all vehicles must pass 
before these vehicles are given the green light. No 
less than seven quality check-points are in place to 
ensure that all vehicles that roll off the production 
line are of the highest build quality.

To date, a total of 16 different models have 
been assembled at the plant in Coega, ranging 
from the ever popular 8.140 to the landmark ve-
hicle, a 420hp FAW 33.420FT truck tractor, which 
is the newest model in the company’s extra-heavy 
commercial vehicle range and is the successor to 
the popular FAW 28.380FT.

Total FAW exports reached 159 units in 2016, 
which rose to 212 units in 2017, establishing FAW 

as the second largest commercial vehicle exporter 
in South Africa. This is further testament to the 
brands promise to build quality vehicles in South 
Africa for Africa.

Customer demand for locally built FAW trucks 
meanwhile has increased exponentially in the 
last three years, primarily due to their assembly 
quality and speed to market. And the brand set a 
new total sales record in 2017, despite the tough 
economic environment.

What’s more, FAW SA is committed to social 
responsibility and wants to keep working with 
the Coega Development Corporation (CDC) and 
surrounding communities in Coega.

To this end FAW–together with the CDC–re-
cently donated about 400 pairs of school shoes 
to the Coega Primary School, which is located in 
Wells Estate, Port Elizabeth. All of this is further 
proof of the brands commitment to the country 
and continent. ■

4 000th FAW Rolls Off Coega 
Production Line
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This year’s 25th Automechanika Frankfurt trade 
fair for the automotive aftermarket, which took 
place in Germany from September 11 to 15, had a 
great deal to offer for truck, van, bus, and trailer 
operators as well as for service providers to this 
segment of the motor industry.

More than 1 000 companies showcased 
products on stands displaying the orange Truck 
Competence logo, while this year’s event featured 
the first Truck Competence Symposium as well 
as discussion panels and training workshops for 
commercial vehicle professionals.

The symposium, themed Trends in 
Commercial Vehicle Service, focussed on 

electromobility and digitisation. It also featured 
presentations and discussion groups looking at the 
challenges faced by commercial vehicle service cen-
tres, particularly in Europe, where massive changes 
in hardware as well as operating systems are taking 
place rapidly. Connectivity between vehicles and 
service providers was also explored in depth.

In addition, training workshops for commer-
cial vehicle professionals were organised all day on 
each of the five days of the show. Here the focus was 
on “Dealing with sensor and camera-based driver 
assistance systems in everyday workshop life”.

“Automechanika Frankfurt has responded 
to the growing importance of the commercial 
vehicle market for workshops and replacement 
parts dealers by continuing to grow and widen the 
scope of its support programme for this market 
segment,” explained Olaf Musshoff, Director 
of Automechanika.

An increasing number of digital technologies 
and intelligent and networked systems are being 
used already in commercial vehicles, as well as in 
servicing these vehicles. It is a trend that was re-
flected in the products and innovations on display 
from Truck Competence exhibitors at the recent 
Automechanika in Frankfurt. Already there are 
smartphone and tablet apps for training and 
providing instructions for servicing and repairing 
commercial vehicles, as well as the online order-
ing of replacement and service parts. ■

Already there are smartphone and 
tablet apps for training ...

Working Wheels

Support for Automechanika 
Frankfurt’s Truck Competence 

Initiative Continues to Grow

This year’s event featured the first 
Truck Competence Symposium ...

Training workshops for 
commercial vehicle professionals 
were organised all day on each of 
the five days of the show.
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BY ROGER HOUGHTON

The high-profile Innovation Awards at 
Automechanika Frankfurt attracted more than 100 
entries for the first time this year. Ten winners out 
of 12 categories were announced, while there were 
a further 34 innovations that were finalists while 
another 58 entries were listed as nominees.

“Competition was higher than ever before,” 
said Detlef Braun, the CEO of Messe Frankfurt, 
the company behind the Automechanika brand. 
“This response is a clear indication of the 
manner in which the global motor industry is 
facing up to the rapidly changing environment 
in which it operates. They need to be innovative 
above all.”

Automechanika exhibitors were invited to 
enter their new products in 12 categories. Around 
a third of the entries came from Germany and two 
thirds from abroad, with about 10% from outside 
the European Union.

The majority of the 120 entries were products 
and solutions from the workshop-equipment 
segment, including tools, measuring devices and 
aids, in the categories “Repair & Maintenance” and 
“Repair & Diagnostics”. They accounted for 40% of 
this year’s entries. The two categories where awards 
were not made were “Car Wash” and “Tyres” 

where none of the entries were judged worthy of 
an award.

The jury of eight experts were representatives 
of the industry, trade associations, science, and the 
media. The judging criteria were: innovative con-
tent, solution excellence, functionality, aftermarket 
relevance, safety, security, quality, contribution to 
environmental protection, resource conservation 
and sustainability.

For the second time there was an additional 
Green Award for the most sustainable new product 
among all entries. This award went to Knorr-
Bremse Systems for its electronic air control which 
provides intelligent control of the coupling to the 
air compressor.

This predictive compressed air generation 
system can save 1 250 litres of fuel per year. When 
one considers a truck travelling 100 000km a year 
and diesel consumption of 30 l/100km then the 
saving is more than 4%. Lower fuel consumption 
also decreases exhaust emissions. This system also 
won the Innovation Award in the “Truck Products 
& Services” category.

The 10 Innovation Award winners were:
Parts & Components: FIAMM Energy 

Technology’s AGM powerCUBE, which is a new 
range of batteries for heavy commercial vehicles 
operating over medium and long distances.

Electronics & Systems: Osram LEDriving 
Golf VII headlamps which can be retrofitted to 
Golf models equipped originally with halogen-
based headlamps. All light functions offer the latest 
LED technology for dipped and main beams.

Accessories & Customising: IntegraLED 
trailer socket is a lighting system to make it easier 

to connect a trailer light 
socket, which is usually 
installed behind the rear 
bumper and near the 
towing hook of the 
towing vehicle,

Repair & 
Maintenance: Meyle 
HD slotted bush kit 
which includes a 
specially-developed tool 
for replacing defective 
BMW rear-axle control 
arm bushes.

Repair & 
Diagnostics: AVL 
DiTEST AKAM 
Acoustic camera which 
combines several micro-
phones with a camera 
that enables the user to 

accurately locate the source and intensity of dis-
turbing noises. The source of the noise is shown in 
colour on the camera display. This tool will be very 
significant in finding noises in electric vehicles, 
which are quiet when in operation.

Dealer & Workshop Management: PE 
Data’s solution to identifying parts for a specific 
truck or trailer. A sticker is developed which 
provides the specific data to identify the type and 
model of the truck or trailer. Thereafter every parts 
order is easy to compile as the technician simply 
scans the QR code on the sticker and then orders 
the correct parts.

Alternative Drive Systems & Digital 
Solutions: Robert Bosch’s Common Augmented 
Reality Platform (CAP) uses augmented reality to 
add a digital dimension to reality in the form of 
helpful supplementary information such as videos, 
images, and explanations. It provides new applica-
tion for the training sector.

Classic Cars Products & Services: AVL 
DiTEST Multisense 1000 is a special sensor for 
an oscilloscope which can be used as an ignition 
stroboscope, dynamic lux meter, optical light-
reflex sensor, dynamic microphone, stethoscope, 
magnetic-field detector, and LED torch.

OE Products & Services: Valeo R744 
air-conditioning system operates without any 
chemical refrigerant. It is a world first and uses 
carbon dioxide, which also has the benefit of not 
being flammable which is important as more 
vehicles use electric power.

Truck Products & Services: Knorr-
Bremse Systems’ Electronic Air Control 
which provides intelligent control of the air 
compressor’s clutch as a fuel-saving benefit. 
This product also won the Green Award for 
environmental sustainability. ■

More than 100 Innovations Considered 
for 2018 Automechanika Awards

This the Knorr-Bremse Systems’ Electronic 
Air Control which intelligently controls the 
clutch on the air compressor and can 
save up to 4% in fuel costs cover a year. It 
was awarded both the Green Award and 
the Truck Products & Services Innovation 
Award at Automechanika Frankfurt 2018.

The Green Award and Truck Products & Services Innovations 
Award both went to Knorr-Bremse Systems at the 2018 
Innovations Awards presentation at Automechanika Frankfurt 
this week. Seen in the photograph receiving the award from 
the Director of Automechanika Frankfurt, Olaf Musshoff 
(right), are Fritz Messerli (left) and Alexander Wagner, of 
 Knorr-Bremse Systems.

Around a third of the entries came 
from Germany ... with about 10% 
from outside the European Union.
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The Festival of Motoring, presented by WesBank, 
held from the 31 August to 2 September, proved 
bigger and better than ever before. The only na-
tional, industry-supported auto show, drew a record 
attendance of 67 218 visitors over the three public 
event days with 27 motoring brands represented.

Continuing its success from 2017, which saw 
57 000 visitors through the gates, the 2018 Festival 
of Motoring provided a plethora of interactive 
motoring entertainment with even more ad-
ditional lifestyle, education, track content and 
family-friendly activities. The broader appeal paid 
dividends with visitor numbers increasing by 18%.

One of the major successes was the increased 
number of participating brands with a variety of 
new and exciting models featured at the event. A 
consistent highlight of the Festival of Motoring 
since its inception is the opportunity for visitors 
and motoring enthusiasts, both young and old, to 
not just view static displays, but to jump in, experi-
ence and drive the latest vehicle models. Returning 
visitors welcomed the increase in the number of 
test drives available on the Grand Prix Circuit, as 
well as on the dynamic Handling Track and the 
Puma Energy 4×4 Village. This interactive experi-
ence allows motoring brands to get visitors into 
cars and experience the features and performance 
of the various models.

The 2018 show also featured a host of new 
content ranging from the very first automobile 
in South Africa to the latest GT race cars and 
Supercars. Historic race cars and motorsport 
legends added to the mix of sound and speed dur-
ing various track sessions. Racing legend Sarel van 
der Merwe was ever present at the event and made 
a number of on-track appearances as the Grand 
Marshall of the Festival of Motoring.

Both the Sasol GTC Championship and 

Investchem Formula 1600 series races took place 
at the event as part of their national championship. 
Both series offered show visitors an exciting display 
area with the racing cars on show and with the 
races held on the circuit over the three days.

Another feature for this year was the addition 
of various activations focused around family enter-
tainment. Kid’s play areas, picnic areas and added 
catering areas assisted in creating the festival 
atmosphere to the event. A strong focus was also 
placed on the motoring accessory and aftermarket 
industry adding variety to available retail options 
for the consumer.

The NAAMSA Automotive Conference in 
association with The Innovation Group, was 
extremely well attended with industry-leading 
speakers such as:  Andrew Kirby, chairman 
of the National Association of Automobile 
Manufacturers of South Africa and president 
and CEO of Toyota SA Motors, Mike Whitfield, 
the vice-chairman of the African Association 
of Automotive Manufacturers and Johan de 
Nysschen, who has held positions at four premium 

brands – BMW, Audi, Infiniti, and Cadillac as well 
as many other top industry professionals. Lionel 
October stood in for Dr Rob Davies, the Minister 
of Trade and Industry, who was to be a keynote 
speaker, but had to leave for China with President 
Ramaphosa and a trade delegation for a State and 
Business mission.

Based on the rapid changes in the motoring 
industry around future mobility, the Tech Zone 
proved to be a popular addition to the 2018 event. 
This important element will be expanded on in 
2019 to assist in educating consumers on a fast-
evolving industry.

The success of the show is dependent on the 
support of the industry, show partners and spon-
sors. “We wish to thank all the exhibitors, sponsors 
and partners for the support given in 2018, most 
importantly we would like to thank each visitor for 
attending the show,” stated Shaun Swart, Festival 
of Motoring Show Director.

The Festival of Motoring 2019 will once again 
take place at the Kyalami Grand Prix Circuit from 
the 23–25 August. ■

2018 Festival of Motoring Boasts 
Record Attendance

The NAAMSA Automotive Conference was extremely 
well attended.

The addition of kid’s play areas assisted in creating the festival 
atmosphere to the event.
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The majority of focus was on new products, 
innovative solutions, and future technologies at 
the 25th Automechanika Frankfurt, but there was 
a substantial amount of floor space dedicated 
to the past, in terms of classic cars and their 
support services.

It is estimated that turnover in buying, selling, 
restoring, and maintaining classic cars in Germany 
totals €16-billion annually, so it is a significant 
business for many sectors of the automotive value 
chain. More than 4 000 events relating to historic 
vehicles take place in Germany each year with 

classic car drivers 
spending an average 
of €5 200 a year 
on their car, while 
more than 60% of 
market sales in this 
segment represent 
emotionally-driven 
purchases meaning 
that most buyers are 
true enthusiasts.

The first 
Automechanika 
was staged at the 
Messe Frankfurt 
venue in 1971 and 
the organisers of 
the latest trade fair 
have realised there 
is growing interest 
in preserving 
vehicles of the past and provided a large area in 
the new Hall 12 at Messe Frankfurt for the classic 
cars displays.

There was not only a wide selection of mag-
nificently restored cars on show, but many booths 
where a wide variety of products and services for 
this specialist market were on offer.

Olaf Musshoff, Director of Automechanika 
Frankfurt, offered this explanation of the motives 
for involving classic cars as part of the mix at 
this trade fair: “We want Automechanika to be 
a valuable business platform for all aspects of 
the classic car movement, capable of providing 
comprehensive advice on the subject for everyone 
keen to repair and maintain these historic vehicles 

properly and professionally. In addition, the repair 
and restoration of classic cars can be a worthwhile 
enterprise for many automotive workshops.”

Classic, vintage, and veteran cars in Germany 
are estimated to total 7.8-million vehicles or 14% of 
all cars on German roads, making it an attractive 
market for repair shop and car dealerships.

Besides the displays of products and services 
there were practical demonstrations and training 
sessions for teaching the skills required for workers 
in this segment of the motor business. There were 
also presentations and panel discussions on a wide 
variety of topics regarding classic cars and full 
support for this initiative from Germany’s long-
established Automobile Club (AvD). ■
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Classic, vintage, and veteran cars 
in Germany are estimated to total 
7.8-million vehicles or 14% of all 
cars on German roads.

Classic Cars Share the Limelight with 
New Tech at Automechanika Frankfurt

Work in progress on a Mercedes-Benz 
“Pagoda”.

Volkswagen put on a big display at the Classic Cars section of 
Automechanika to promote the company’s services to restorers of 
old models. This sectioned Beetle drew plenty of attention.
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