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Th is has been confi rmed through data recently 
released by the South African subsidiary of the 
international research company, Ipsos.

Th e Ipsos vehicle quality survey underwent a 
major revamp in 2015 when its scope was extended 
to include vehicle design aspects as highlighted by 
owners, in addition to the ‘defects only’ approach 
of the previous survey structure.

Th is altered scores signifi cantly as the average 
number of problems per 100 vehicles (PP100) 
measure went from 37 PP100 – the lowest in the 
23-year history of this research – to a combined 
score of 81 PP100 for the combination of defect and 
design problems. “Th is increase is not indicative of 
reduced quality but rather because the methodol-
ogy changed to allow for much greater sensitivity 
to the real customer experience,” explained Patrick 
Busschau, the Ipsos Automotive Business Unit 
Director. Th is year the combined fi gure is down 
to 73 PP100, an improvement of 10% in combined 
defect and design issues.

“As consumers, we can be very pleased and 
proud to see that our automotive industry average 
has once again improved despite the addition of 
subjective design issues,” Busschau commented. 
“Th is is a credit to the automotive industry because 
most problems linked to perceived design issues, 
which bother customers these days, are more likely 
related to their individual expectations and needs 
around the product experience. Measuring the 
product experience this way enables the manu-
facturers to truly address customer needs and to 
adjust their designs if necessary to align with their 
customer expectations. Th is is opposed to the 
past when only straight defects and production 
errors with the vehicle were used to calculate the 
PP100 scores.

“Now the goalposts have moved signifi cantly 
and we have adapted our measurement system 
accordingly, to accept design issues in addition to 
concrete defects. Th ere is a weighting applied as 
tangible defects have a slightly higher impact on 

the customer experience, so have a greater loading 
in the scoring,” Busschau continued.

Th is means the latest round of scores, for vehi-
cles purchased in 2016, can no longer be compared 
with years prior to 2015. In that year the PP100 
score for defects was 64, but it jumped to 81 when 
perceived design issues were added to the problem 
tally. Th is year the combined score improved to 73.

Th e research data in the latest survey was ob-
tained from over 7 000 interviews with new owners 
who bought vehicles during 2016. Th ese vehicles 
must have been bought new through franchised 
dealer channels. Interviews were conducted tel-
ephonically by the Ipsos team and took place aft er 
the vehicles had been in service for about 90 days.

Th e 17 brands surveyed represent 72% of new 
vehicle sales in SA during 2016.

Th e manufacturers or distributors pro-
vide the names of the buyers, which are then 

It’s offi cial: local buyers not only have one of the widest selections of new vehicles in the world from which to 
choose, but they also benefi t from very high standards in terms of vehicle quality and customer service.
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quality-checked before being 
supplied to the Computer-Assisted 
Telephonic Interviewers (CATI).

Fuel consumption was the big-
gest cause for customer complaint in 
13 of the 16 vehicle model segments 
into which Ipsos divided the SA mar-
ket. Th is issue is driven to a broader 
degree by the high price of fuel and 
the continual changes in price, with 
the current prevailing infl ationary 
conditions we see.

Th e only categories that did 
not rate fuel consumption as the 
biggest bugbear were Sports Coupé 
(park assist issues), Multi-Purpose 
Vehicles (road holding) and Large 
Recreational Vehicles (satellite 
navigation systems diffi  cult to oper-
ate). However, fuel consumption was 
still second for both MPV and Large 
Recreational Vehicles, with engine 
malfunction being the second biggest 
gripe for Sports Coupé owners.

Low performance, road 
holding, unspecifi ed noises and 
audio malfunction were the other 

vehicle quality complaints that were 
rated second highest by the buyers 
surveyed. Th e complex technology 
systems found in today’s vehicles 
resulted in matters such as informa-
tion system issues and tyre-sensor 
issues being listed among the 
third-ranked complaints.

Interestingly, there were more 
complaints with imported passen-
ger cars than those made locally, 
whereas in the LCV market it was the 
other way around, with locally-made 
models rated lower than the imports. 
It must be remembered that these 
days more than 70% of the cars sold 
in SA are imported models.

On average, so-called hard de-
fects counted for 38 PP100 and soft er 
design issues for 22 PP100 in terms 
of locally-made passenger cars, while 
for imported cars the defects totalled 
41 PP100 and design aspects 27. In 
the case of LCVs, the split was 54 
PP100 for defects and 32 for design 
on locally-built models, while in 
the case of imported LCVs it was 39 
PP100 for defects and 28 for design.

“Th ere is some good consistency 

in the results because despite 17 
brands being represented in this 
very robust survey only seven brands 
collected gold awards, with ten 
going to Toyota, eight to Nissan, six 
to Volkswagen, and 5 to Audi. Ford 
collected two gold awards with Opel 
and Renault collecting one each. 
Th ese awards included Volkswagen 
and Toyota tying on 60 points for the 
best local plants manufacturing pas-
senger cars. In some cases, the diff er-
ence between the various brands is 
too small to separate, so both qualify 
for gold,” added Busschau.

Th e Passenger Car category 
was closely contested, with Audi, 
Volkswagen and Toyota each collect-
ing four gold awards, while Nissan 
picked up three and Ford two.

In the Recreational Vehicle 
category Toyota was awarded gold 
twice, followed by Audi, Renault, and 
Opel with one gold award each.

It was Nissan, with fi ve gold 
awards, which came out top in 
the Light Commercial vehicle 
category, followed by Toyota (4) 
and Volkswagen (2). ■
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MONTHLY SALES STATISTICS

The growing amount of advertising in AutoLive has made it necessary to relocate the four pages 
of detailed monthly vehicle sales analysis to the website www.autolive.co.za.

CLICK HERE to access

 continued from previous page

Most common problem areas per segment 

SEGMENT DEFECT DESIGN TOTAL MOST COMMON
2ND MOST 
COMMON

3RD MOST 
COMMON

Entry 43 27 70 Fuel consumption Low performance Unspecifi ed noise

Small Hatch 38 25 63 Fuel consumption Low performance Engine noise

Top Hatch 35 21 56 Fuel consumption Low performance Unspecifi ed noise

Small Sedan 40 31 71 Fuel consumption Road-holding Boot closing

Medium Sedan 37 16 53 Fuel consumption Unspecifi ed noise Wind noise

Top Sedan 34 20 54 Fuel consumption Low performance Pulling to the side

Top Executive 25 14 39 Fuel consumption Unspecifi ed noise
Information system 
issue

Sports Coupé 42 21 63 Parking Assist issue Engine malfunction Dashboard noises

Multipurpose Vehicle 58 31 89 Road-holding Fuel consumption Low performance

Small Recreational Vehicle 40 28 68 Fuel consumption Low performance Dashboard noises

Large Recreational Vehicle 32 16 48 Diffi cult SatNav Fuel consumption Tyre-sensor issue

Three-Quarter Ton 73 37 110 Fuel consumption Unspecifi ed noise Stiff transmission

Petrol Single Cab 28 20 48 Fuel consumption Unspecifi ed noise Braking noises

Diesel Single Cab 45 27 72 Fuel consumption Unspecifi ed noise Stiff transmission

Petrol Double Cab 37 28 65 Fuel consumption Diffi cult SatNav Wheel noise

Diesel Double Cab 53 33 86 Fuel consumption Audio malfunction Low performance

Source: IPSOS

https://www.facebook.com/pages/AutoLive/1447065302259460
mailto:liana@autolive.co.za
mailto:liana@autolive.co.za
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Toyota/Lexus outsold Volkswagen/Audi 
in the South African passenger car market 
in October, marking the second month 
(aft er February) it had achieved this feat. 
Toyota/Lexus sold 7 736 cars in October, 
compared to 7 289 for Volkswagen/Audi. In 
February Toyota/Lexus sold 8 180 units to 
Volkswagen/Audi’s 7 936.

Toyota/Lexus/Hino sales in October 
equated to 24.1% of the 51 037 units re-
ported sold by NAAMSA.

What makes the achievement more 
notable is that Toyota, which sold 12 312 
new vehicles in the month, lost two weeks of 
production due to unprecedented fl ooding 
at its Prospecton plant, near Durban. Th e 
plant closure aff ected production of the 
Corolla, Corolla Quest, Hilux, Fortuner, 
and Quantum, as well as Hino trucks. 
Th e storm also aff ected operations at the 
Durban port.

“Th e fact that Toyota was the only 
manufacturer to sell more than 12 000 
vehicles in the month, is testament to the 
confi dence buyers have in our brand,” said 
Calvyn Hamman, Senior Vice President of 
Sales, and Marketing for Toyota SA, which 
has been the sales market leader in SA since 
1980. “In these highly uncertain times, 
people buy what they know and trust.”

Toyota, which exported 3 611 units 
in October was also ahead of Volkswagen 
(2 177 units exported) in this important 
aspect of the local business, despite losing 
production due to the fl oods.

However, these two were way behind 
the country’s leading exporter, Mercedes-
Benz, which shipped 9 559 units in the 

month. BMW (5 858) was runner-up, just 
ahead of Ford (5 801). Only then came 
Toyota and Volkswagen.

WesBank’s View

While this growth of 4.6% in October, 
year-on-year, appears signifi cant, and in 
contradiction to the general economic senti-
ment, it is important to note that the dealer 
channel, which is much more representative 
of the actual performance of the market, is 
marginally down by 0.8%. By contrast, the 
car rental market showed strong growth of 
19% and single unit sales grew, largely in the 
public sector, by just short of 10%.

Year-to-date, the industry is still 
performing to expectations, growing 1.7% 
(with dealer sales growing 1.2%) against 
a backdrop of sustained political and 
economic uncertainty, low business and 
consumer confi dence and low economic 
growth rates. Th is contradictory sales 
performance is attributed to several factors, 
including increased marketing incentives 

Editor’s Note
Th ere is still one more issue 
of AutoLive to come before 
the end of 2017, but seeing 
that public schools across 
South Africa close for the 
end-of-year holidays on 6 
December and that many of 
you will be hitting the road 
to your holiday destinations 
soon thereaft er, I thought it 
prudent to look at what you 
can do to ensure that you reach your destination safely.

Th is time of the year going into January is the most 
dangerous to be on the roads, with more people involved in 
fatal crashes now than at any other time.

It’s for this reason that the Automobile Association 
(AA) urges all motorists to ensure their vehicles are in good 
condition, and roadworthy, and that their attitudes towards 
driving, especially over long distances, are positive.

Th ere are also other steps you can take to ensure a 
hassle-free road trip.

Plan your route and make provision to stop every 200 
km or every two hours to rest, refuel and refresh. In addi-
tion, try to avoid the rush days when there is bound to be 
heavier traffi  c on the roads. If possible, leave a day sooner, or 
a day later. Do the same for the return leg of  your journey.

It goes without saying that the wearing of seatbelts is 
non-negotiable. Buckle up. Th is includes all passengers, 
including toddlers under three who, legally, must be in a car 
seat. Children 1.3 m or shorter need to be in booster seats.

Obey all the rules of the road all the time and drive to 
the conditions of the road. If the road is marked 120 km but 
visibility is poor, decrease your speed to ensure clear vision 
of the road ahead. And remember to be courteous to other 
drivers; everyone has a right to be on the road.

Inspect the tyres (including the spare) of your vehicle 
and make sure they have suffi  cient tread for the road ahead. 
Also, check that you have all the necessary tools to change a 
tyre if needed, including a red warning triangle.

Last but most certainly not least, put your cellphone and 
other electronic devices away while driving. Focus on the 
road and on other drivers. Distracted driving diminishes 
reaction time and can have disastrous results.

Remember that a long journey is not a race. Arriving 
at your destination safely, albeit a bit late is better than not 
arriving at all.

As mentioned, there is one more edition of AutoLive 
to follow before we can close the book on 2017. Th is will be 
mid-December so keep an eye out for it! We promise to end 
the year on a high note.

Liana Reiners,
Editor
liana@autolive.co.za

To advertise in  contact

Liana Reiners on 083 407 4600 or email on liana@autolive.co.za

continued on next page 

Chris de Kock, Group CEO 
of WesBank.

Toyota Outsells VW Group 
in SA Car Sales in October 

Despite Floods

The plant closure affected 
production of the Corolla, 
Corolla Quest, Hilux, 
Fortuner, and Quantum, as 
well as Hino trucks.
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from manufacturers and dealers, making vehicle 
purchases more attractive to buyers, as well as 
slowing sales in the used car market, due to higher 
price infl ation and decreasing stock levels.

In terms of segmentation, pressure is emerg-
ing in the luxury segments, which provides 
further evidence that the host of negative factors 
are impacting all car buyers. Th e light commer-
cial vehicle (LCV) and the commercial vehicle 
segments remain under pressure, declining 
1.7% and 4.5%, respectively, which is refl ective 
of the lack of investment in capacity building 
amongst corporates.

“Looking forward, we are of the view that 
the market will track sideways as the country 
approaches key political moments,” said Chris de 
Kock, Group CEO of WesBank, “Recent develop-
ments have also increased the potential for an 
economic downgrade later this month, and this 
will add further stress the market which has ben-
efi ted from a reducing interest rate environment. 
Th e weak Rand and rising oil prices will result in 

higher fuel costs, another vital input impacting the 
fortunes of the motor industry.”

Commenting on the new vehicle sales sta-
tistics for the month of October 2017 – released 
today for public consumption on the website 
of the Department of Trade & Industry – the 
Association said that, for the fi ft h month in 
succession, aggregate domestic new vehicle sales 
had recorded gains. Th e new vehicle market had 
registered further encouraging gains led by a 
strong performance in the new car segment. Th e 
improvement was despite the continued diffi  cult 
economic environment compounded by political 
and economic policy uncertainty. New vehicle 
exports had been negatively aff ected by the 
impact of the recent massive storm on Durban 

Port operations and on production volumes at the 
Toyota Durban Plant.

NAAMSA Has its Say

Over the past fi ve months, the domestic automo-
tive market segments had held up relatively well 
despite the challenging economic environment.

Sharply reduced new vehicle pricing, at an 
annualised Q3 2017 rate of 3.1% according to 
TransUnion research down from 9.9% in the third 
quarter of 2016. Th e July 2017 reduction in interest 
rates and, continued highly attractive sales incen-
tives, as well as continued above average demand 
by car rental companies – had all contributed to 
improving local sales momentum.

However, the impact of the Medium-Term 
Budget Policy Statement and the subsequent sharp-
ly lower exchange rate came too late in October 
to aff ect the sales fi gures. Overall, however, a year 
on year improvement of around 1.5% for 2017 
remained possible. In the case of vehicle exports, 
continued positive global economic growth trends 
should support new vehicle exports over the me-
dium to long term. ■

 continued from previous page

“Looking forward, we are 
of the view that the market 
will track sideways as the 
country approaches key 
political moments,”

Th e number of built-up vehicles shipped from 
South Africa into other African countries rose 
slightly in the fi rst 10 months of 2017, with 18 527 
units shipped, compared to 17 930 in the same 
period last year.

However, it is a sad situation when one realises 
that last year’s fi gure was 48% below exports of 
37 060 units in the same period in 2015. Th is 
fi gure, in turn, was 30% below the equivalent 
fi gure in 2014, underlining the rapid rate at which 
SA-built exports into Africa have slumped.

Toyota’s fi gure of 7 033 units shipped into 
Africa between January and October 2017 was 
marginally better than the 7 008 units exported 
in the same period in 2016, but was well below the 
heady days of 2015 when Toyota alone exported 
16 917 units into Africa.

Nissan is again running second to Toyota 
aft er 10 months of 2017, with exports of 5 583 
units (4 794 units were shipped in the same period 
in 2016), with GM/Isuzu third with 2 846 units 
shipped compared to 1 529 year-to-date in 2016. 
Ford, which had been in third place at the end of 
October 2016 with 2 737 exports, shipped only 
1 063 units in the same period this year, reversing 
positions with GM/Isuzu.

Ghana remained the most popular destina-
tion for SA-built vehicles year-on-year, taking 
3 177 units compared to 2 695 a year previously. 
Th e only other countries to take more than 
1 000 units in the 10-month period were Kenya 
(2 199), Zimbabwe (1 876), Zambia (1 514) and 
Mauritius (1161). Nigeria had been second on 
the list at the end of October 2016, taking 2 449 
units, but this time around this large country 
only imported 451 units from SA, with 384 of 
them Nissans.

Exports into Africa in October totalled 1 963 
units, which was slightly better than the 1 548 ex-
ports from SA in the same month a year previously. 
Nissan led the way for the month, with 804 units, 
compared to 595 for Toyota, 251 for GM/Isuzu and 
111 for Ford.

Th e only markets to take more than 100 units 
in the month were: Ghana (399), Kenya (232), 
Mozambique (150), Zimbabwe (149), Nigeria (144 
– all Nissans), Zambia (140), Mauritius (124) and 
Uganda (115). ■

Exports into Africa Rose Slightly in October
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Last month, the Department of Economic 
Development published a draft  code of conduct 
for competition in the local automotive industry 
in order to address anti-competitive behaviour 
and promote transformation to foster inclusive 
growth, which some believe will be a precursor 
to legislation.

Th eoretically, this motion should reduce the 
cost of motor vehicle ownership as drivers will no 
longer be compelled to take their vehicles to large 
dealership networks during the warranty, extended 
warranty and service/maintenance plan period, 
nor to obtain original parts in order to avoid void-
ing the warranty.

However, Jeff  Osborne – Head of Gumtree 
Automotive and former CEO of the Retail 
Motor Industry Association – believes that while 
this transformation and growth are crucial in 
the industry, the code of conduct seems like a 
stop-gap solution.

“Th is measure can only succeed if there 
are reputable, specialised industry bodies that 
set, measure and control standards on behalf of 
manufacturers. Th e reality is that the modern car 
is unbelievably technically sophisticated, requiring 
specialist expertise, tools and the parts of a known 
standard and quality,” explained Osborne. “In 
Europe they have the Bloc exemption EU legisla-
tion that allows a very controlled measure of aft er 
market repair during warranty, provided strict 

standards are met. Non-franchise dealer supplied 
parts can be used, if they are TUV approved.”

Th e TUV is a European body that certifi es 
and approves alternative parts. “It is proposed that 
the South African Bureau of Standards provide 
the benchmarks for alternative parts, should this 
code of conduct pass. Testing thousands of auto 
parts will require mammoth facilities and new 
equipment. Bear in mind that automakers spend 
considerable resources testing their vehicles to 
determine whether all combined components are 
sound, considering the weight, speed and design 
of the vehicle. How could a Vehicle Manufacturer 
and extended warranty underwriter be expected 
to honour and carry the vehicle’s warranty, if the 
alternate parts did not go through that process?” 
Osborne commented. “Th e reason that alternate 

parts impact a warranty is because these parts 
could impact the safety of the vehicle.”

While he agrees that choice is important, 
Osborne reiterated: “Standards must never be 
compromised, for any reason. Non-genuine parts 
may be lower priced in the short term but damage 
or failure due to poor fi t and compatibility will 
prove expensive. Genuine parts are guaranteed 
to fi t and work. Non-genuine parts may also be 
made from low-grade materials which could short 
their eff ectivity.”

Osborne is of the opinion that there will 
also be an impact on the pre-owned market. 
“Consumers aren’t just buying a car; they are buy-
ing a brand. Many manufacturers have built their 
reputation on quality and reliability. Unknown 
parts and service providers may impact that.

“True transformation can only be driven by 
accelerating training and technical qualifi cations. 
Th e net of approved service providers can certainly 
be cast wider, but not at the expense of quality and 
safety,” concluded Osborne. ■The reality is that the modern 

car is unbelievably technically 
sophisticated, requiring specialist 
expertise, tools and the parts of a 
known standard and quality.”

New Code of Ethics for Autos 
Industry a “stop-gap solution”

Jeff Osborne, Head of Gumtree 
Automotive.

auto.lightstone.co.za
auto.lightstone.co.za
https://itunes.apple.com/za/app/live-auto/id616030143?mt=8&ign-mpt=uo%3D4
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Snippets

URBAN COMPACT SUV
Just Launched

R169 900 incl. VAT

FROM

continued on next page 

Nissan to Join Electric 
Racing Championship

Nissan will become the fi rst Japanese automotive 
brand to compete in the all-electric FIA Formula E 
racing championship starting in 2018.

Th e move to participate in the growing 
Formula E series gives Nissan a highly visible 
global platform from which to spread the message 
of Nissan Intelligent Mobility – the company’s 
three-pillar strategy to redefi ne how its vehicles are 
driven, powered and integrated into society.

Launched in 2014, the FIA Formula E cham-
pionship is a global racing series where teams and 
manufacturers compete with all-electric pow-
ertrains on street circuits set up in major urban 
centres around the world.

“To have a name like Nissan coming on board 
is a momentous day for the series,” said Alejandro 
Agag, the founder & CEO of Formula E. “Not 
only is it great to welcome a new manufacturer 
to the Formula E family – it’s great to see our 
fi rst Japanese manufacturer entering the frame, 
showing truly how global the electric revolution is. 
Japan is a country at the forefront of new technolo-
gies, with one of the biggest followings of Formula 
E. Th e shift  toward sustainable mobility is in mo-
tion, and it’s unstoppable. I look forward to seeing 
the Nissan logo adorned on the new-look cars for 
season fi ve.”

Nissan will compete from season fi ve, which 
is expected to begin in late 2018, when the all-
electric championship will introduce new chassis 
and battery specifi cations. Th e company will work 
with its partner Renault to leverage expertise and 
development already available, in keeping with the 
Renault-Nissan-Mitsubishi automotive partner-
ship’s focus on collaboration and maximizing 
synergies to boost competitiveness. ■

Pagani Appoints Sole Importer 
And Distributor in SA

Th e Italian luxury manufacturer Pagani 
Automobili has appointed Daytona (PTY) LTD 
as the new offi  cial dealership in Johannesburg. 
In line with the brand culture instilled from the 
headquarters in Italy to every dealership world-
wide, Daytona will be extending the Pagani family 
feeling that has always distinguished this Italian 
supercar manufacturer in the automotive industry.

Horacio Pagani, founder and chief designer 
commented: “We are honored to work with such 
an amazing group of professionals in South Africa. 
We are excited to be now present in this very 
interesting territory and we are sure that Daytona’s 
customers will appreciate the combination of art 
and science, design and technology which is makes 
Pagani the automotive icon it is.”

Said Justin Divaris, CEO of Daytona: “We 
have always been great admirers of the Modenese 
Atelier and it is with great pleasure that I can say 
we are now the offi  cial representative of Pagani in 
not only in South Africa, but the African conti-
nent. I had the opportunity to visit the headquar-
ters in San Cesario Sul Panaro and I was impressed 
by the level of quality and the performance of 
the vehicles, as well as the incredible skills of the 
Pagani artisans. We share the same passion for the 
automotive art and the same values like quality, 
tailor-made creations and attention to details”.

South Africa will receive its fi rst Pagani 
Huayra next year which already has a very proud 
new owner. In fact, the allocation given to Daytona 
by Pagani for the Huayra for the next two years has 
been sold. ■

Motorheads 2018 on SaleNow
Back in 2005, Heide-Marie von der Au was smit-
ten by the sudden realisation that many of her 
large circle of petrol-head friends had all sorts of 
fascinating hobbies and pastimes beyond the usual 
cars, bikes and motorsport. Th ese included avia-
tion, vintage tractors and stationary engines, steam 
trains, motor scooters, and all the memorabilia 
associated with their various passions.

How did people with such wide ranging 
interests harvest and store information on all the 
events happening throughout Southern Africa? 
Was there some sort 
of an easily acces-
sible diary available? 
Th e answer was 
a resounding no, 
and Motorheads 
was born.

Motorheads 
Diary 2018 is a con-
cise annual overview 
of mechanical or 

The Pagani Huayra.

http://www.suzukiauto.co.za
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mechanised happenings in South Africa, show-
casing the full spectrum of motoring and other 
related events to provide the enthusiast with all the 
relevant information. It’s also a very useful page-
per-day business diary that titillates with historical 
motoring-related facts, as well as a calendar of 
races, rallies, car-boot sales shows and biking 
events. Signifi cant international happenings like 
motorcycle and Formula One Grands Prix are also 
included. Profi les and short articles by well-known 
historians and journalists cover a cross-section 
of interesting people, events, machines and clubs 
provide additional interest. 

Motorheads 2018 diary is a must-have for the 
motoring enthusiast. And now you can also tune in 
to Radio Motorheads, on the fi rst Monday of each 
month, on 93.8 MIX FM, 8-9 pm.

Th e diary is available from Autobooks, 
Aviation Shop, Models for Africa, and other 
stores, as well as Motorheads directly via mail 
order or at events. Th e selling price is R180. Visit 
www.motorheads.co.za for additional informa-
tion or to place an order. ■

Exclusive BMW E-mountain 
Bike is Here

BMW Lifestyle and premium bike manufacturer 
SPECIALIZED have introduced limited-run spe-
cial edition of the Turbo Levo: the SPECIALIZED 
for BMW Turbo Levo FSR 6Fattie.

Th e trail bike stands out with its combination 
of sporty design and state-of-the-art technologies, 
which together produce endless riding pleasure.

While the bottom bracket, 2.8-inch tyres, 
automatically adjustable telescopic seat post and 
extra-short chain stays give the bike extremely ag-
ile handling, the motor with nominal output of 250 
watts provides powerful pedal assistance despite 
being barely audible or perceptible. Th is paves the 
way for tackling the sort of long-distance trails and 
steep slopes that would normally be a struggle with 
a conventional mountain bike.

Besides ensuring optimum protection, the full 
integration of the power module into the specially 
developed aluminium frame lends added impact 
to the bike’s sporty and agile appearance. Th e 
bike’s integral design has the additional benefi t of 
ensuring optimum weight distribution, even on 
challenging rides.

Th e 504 Wh battery pack features a handy 
docking mechanism so that it can also be detached 
from the bike and charged separately. Th e charging 
cable, specially developed by BMW, has an ingen-
ious design that allows convenient in-car charging 

from the 12V power socket in the boot without 
impairing the functioning of the vehicle’s battery.

Th e SPECIALIZED for BMW Turbo Levo FSR 
6Fattie – complete with colour-coordinated water 
bottle – can be ordered from BMW Dealerships 
Nationwide. Th e retail price is R79 914. ■

José Mourinho Helps 
to Build his Jaguar

Football manager José Mourinho made a surprise 
visit to Jaguar Land Rover’s factory in Solihull, 
UK, to watch employees build his new car: the 
100 000th F-PACE.

Mourinho wore bespoke Jaguar overalls and 
made his way directly to the factory fl oor to over-
see the production of his car and helped the team 
as it moved along the production line.

José gave a team talk to the employees, moti-
vating them and talking about having pride and 
passion in your work, and the products they deliver.

In 2016, Mourinho test drove the Jaguar 
F-PACE as part of an extreme high-performance 
driver training experience in the Arctic Circle. 
José Mourinho mastered the art of high speed 
drift ing and full throttle ice driving on a 60 km 
frozen lake at Jaguar’s extreme testing facility in 
Arjeplog, Sweden.

Here is the link to the short fi lm of Mourinho 
working on his new F-PACE: 

https://youtu.be/9pYJ8WE-mPQ. ■

WesBank Goes Solar
Th e switch has been fl ipped on a world-class 
solar panel installation at the WesBank and FNB 
Campus in Fairland, north of Johannesburg. Just 
12 months aft er construction began on the large-
scale renewable energy project, the 150 000 square 
metre Fairland Campus now supplements its 
electrical requirements using sunshine – helping 
the Bank reduce its carbon footprint by more than 
2 700 tonnes per year, while lowering its dependen-
cy on the local power grid and passing the benefi t 
to the community of Fairland.

With more than 5 000 WesBank and FNB 
employees based at the Fairland Campus, shaded 
parking is at a premium. In 2015, a feasibility study 
was commissioned to establish the possibility of 
replacing ageing carports with solar panels. Th is 
thoughtful approach would provide more employ-
ees with covered parking and also benefi t both the 
planet and local community by lowering carbon 
emissions and strain on the electrical grid.

What started out as a parking lot with 978 
dilapidated shade-cloth parking bays has been 
transformed into a futuristic fi eld, with 7 647 

refl ective photovoltaic cells – across 1 010 parking 
bays – harvesting solar energy that helps power 
the Campus. Power from the solar panels is routed 
through 83 kilometres of DC cabling, where power 
is stored across 83 DC-to-AC inverters. At peak 
effi  ciency, the system is capable of generating 1.99 
megaWatts – or enough to provide power to nearly 
1 300 households.

Th is solar panel installation is one of WesBank 
and FNB’s initiatives to earn a 5-Star rating for its 
Fairland Campus from the Green Building Council 
of South Africa (GBCSA). Environmental friendli-
ness has always been part of the design of the 
building, which opened its doors in 2007. Existing 
measures to minimise the impact on the environ-
ment include population density sensors that 
power off  lights when no human activity is detect-
ed; solar heating for the water circuits in ablution 
facilities; and sun screens on the exterior of the 
building, which provide insulation and improve 
the effi  ciency of heating and cooling systems. ■

Snippets

 continued from previous page

The second offi cial Mossel Bay Wheels 
Gathering (MBWG) is to be hosted in Mossel 
Bay on the December 16th.

Not to be confused with car shows per 
sé as hosted in neighbouring towns such 
as George & Knysna, MBWG  is an informal 
gathering of people with unusual, rare and 
special vehicles. This includes classic and 
vintage cars, beach buggies, motorcycles 
and customised sedans. The odd vintage 
tractor or two can even be expected.

No entry fees are charged but donations 
to a charitable organisation are accepted. 
A marked box for this purpose will be at the 
registration gazebo. Attendance Certifi cates 
will be handed out to every entrant on the day, 
along with some sponsored items.

A new feature of this gathering will be 
stalls selling vehicle related products only.

Due to the fact that the park has no trees 
or shading, entrants are encouraged to bring 
along sun umbrellas, gazebos & camping 
chairs. Although very close to the malls 
amenities, portable toilets will be provided for 
the event.

Two fl oating trophies and fi ve other 
trophies to be awarded at end of the event, 
as well as beautiful prizes in lucky draws 
and the main raffl e draw. Timely registration 
is compulsory due to increasing interest and 
limited space.

Please contact Dirk van der Merwe on 
084 774 7300 for additional information. ■

Mossel Bay Wheels 
Gathering
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BY MIKE WHITFIELD, 
NISSAN GROUP OF AFRICA MANAGING 
DIRECTOR, PRESIDENT OF NAAMSA AND 
DEPUTY PRESIDENT OF AAAM

Since 2005, South Africa has been celebrating 
October as Transport Month and 12 years later, we 
may have forgotten just how vital the transporta-
tion sector is to our economy and our growing na-
tion. While there are certainly challenges that need 
to be addressed, such as the high road death toll 
during holidays, there is a great deal to be grate-
ful for as we move towards integrating transport 
systems to provide mobility and accessibility to all 
South Africans.

Sustainable Job Creation 
and Skills Development

Before the dawn of democracy in 1994, South 
Africa lacked a reliable public transport system. 
Th e only modes of public transport were crowded 
commuter trains and a handful of minibus taxis.

Now, however, we have a public transport sys-
tem that caters for millions of commuters, includ-
ing a world-class, high-speed Gautrain, properly 
maintained roads, international airports to be 
proud of and we also have vehicle manufacturing 
plants that have grown signifi cantly over the years.

Nissan South Africa is one of eight automo-
tive brands manufacturing cars in the country 
and together, they have invested billions of rands 
in skills development and plant upgrades which 
enable the production of high-quality vehicles. 
Th ousands of jobs have been created over the years 
and hundreds of people have received training 
all over the world in an eff ort to foster ongoing 
educational opportunities.

Th e South African government has been in-
credibly supportive of the automotive industry with 
programmes such as the Automotive Production 
and Development Programme and, in turn, the 
industry has provided opportunities for people 
from previously disadvantaged communities while 
also investing in original equipment manufacturers 
and other entrepreneurs in this sector.

In recent years, the local motoring industry 
suff ered from a critical shortage of good engineers 
and this hampered carmakers’ ability to achieve 
their manufacturing goals while continuing to be 
competitive in a global context.

Nissan SA’s solution was the Nissan Graduate 
Development Programme, which initially started 
off  with research at Nissan’s plants in Mexico and 
North America to establish a best-practice model. 
Since the programme started in 2012, it has pro-
duced 53 engineering graduates per year, of which 
50% are women. Nissan copied the programmes 
from its best plants and the results have been very 
promising because highly qualifi ed engineers, 
who have valuable hands-on experience, are 
being produced.

Stimulating the Economy

Major transport infrastructure developments 
cost billions of rands and are oft en the result of 
investments being made by both the public and 
private sectors.

Th e important aspect of these large scale pro-
jects is that they show confi dence in South Africa 
and they stimulate the economy directly through 
jobs and indirectly through ongoing international 
investments that ensure new projects are given the 
green light.

In an eff ort to support black economic 
empowerment, Nissan recently introduced onsite 
suppliers to its Rosslyn plant to reduce logistics 
time and costs, and in the next few months, Nissan 
plans to introduce a Nissan Incubation Centre to 
assist small, black-owned businesses to get into the 
automotive supply chain.

Upliftment of Previously 
Disadvantaged Communities

Strategic investments in the transport sector over 
the years have transformed the quality of life of 
millions of people who were previously excluded 
from the economy. Now, there are reliable and safe 
transportation services that are enabling much-
needed socio-economic development.

Th e government envisions that by 2020, more 
than 85% of the population of South African cities 
will be within a kilometre of an integrated rapid 
public transport network. Th e Bus Rapid Transport 
(BRT) System, the Gauteng Freeway Improvement 
Project and the Tshwane Rapid Transit System are 
already carrying hundreds of thousands of passen-
gers per week, according to the City of Tshwane.

Th e long-term plan for the BRT system is for it 
to cover 330 km and to stimulate urban regenera-
tion by bringing underprivileged communities 
closer to economic opportunities.

Everything from economic growth to 
social services and personal ease of movement is 
dependent on transportation. Transport Month 
reminds us that we are lucky to live in a country 
that has grown immensely and that continues to 
provide opportunities for all South Africans. As 
a major stakeholder, job creator and innovator 
in the transport sector, Nissan SA is proud of the 
country’s achievements and is optimistic about 
South Africa and Africa’s ability to prosper well 
into the future. ■

The government envisions that 
by 2020, more than 85% of 
the population of South African 
cities will be within a kilometre 
of an integrated rapid public 
transport network.

Why Transport Month Matters

Mike Whitfi eld, Nissan Group of Africa 
Managing Director, President of NAAMSA 
and Deputy President of AAAM.

In recent years, the local motoring 
industry suffered from a critical 
shortage of good engineers and 
this hampered carmakers’ ability to 
achieve their manufacturing goals.

Everything from economic growth 
to social services and personal 
ease of movement is dependent 
on transportation.

Opinion
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Earlier this month, the South African Guild 
of Motoring Journalists (SAGMJ) and Toyota 
Financial Services (TFS) celebrated one of their 
largest ever rosters of winners and highly com-
mended entries in the fi ve years that they have 
partnered for the TFS SAGMJ Motoring Journalist 
of the Year competition.

“Th is year we received 118 entries across our 
expanded list of categories, which covers motoring, 
motorsport, photography, industry and business, 
the environment, road safety, commercial vehicles 
and a host of other categories,” said Bernard 
Hellberg Jr, chairman of the SAGMJ.

Th e entries were scored by a panel of 18 judges 
and entrants had to score over 75% to be consid-
ered for a commendation and over 80% to be a 
category winner.

In the end, the title of 2017 TFS SAGMJ 
Motoring Journalist of the Year was awarded to 
Egmont Sippel, while Jay Groat was crowned the 
Photographer of the Year and Johann van Tonder 
took the title as Motorcycle Journalist of the Year.

Apart from being one of the largest competi-
tions to date, it was also one of the richest with 
total prize money of over R75 000. Th is year, 
several additional sponsors joined Toyota Financial 
Services in various special categories. Th ese in-
cluded Bridgestone South Africa, Hino, Gumtree, 
MotorPress, the Kyalami International Grand 
Prix Circuit, the Automobile Association, Forum 
Homini hotel and TCB Media.

“We are proud to be associated with this 
competition. Over the past fi ve years, we have seen 
it recognise and reward excellence in a wider range 
of categories, while more and more new entrants 
submitted their work,” said Derek Leach, the 
Vice President for Sales and Marketing at Toyota 
Financial Services South Africa.

Apart from 
the list of category 
winners, runners-
up and highly 
commended 
entries in the 
various categories, 
the Guild also 
recognised a number of people in its special awards 
categories.

Egmont Sippel was recognised for his 
writing on road safety by winning the Road 
Safety Award, sponsored by the AA, and 
Patrick O’Leary was called to the stage for the 
Commercial Vehicle Journalist of the Year 
Award, sponsored by Hino.

For his hard work and deft  touch on Business 
Day Motor News, Mark Smyth was honoured 
as the 2017 Editor of the Year Award, which was 
sponsored by Forum Homini. Forum Homini 
also sponsored the Lifetime Achievement Award, 
which this year was awarded to Ashref Ismail for 
his tireless work in promoting road safety and in 
recognition of his long and impactful career as a 
motoring journalist. ■

The Best Motoring Journalists Awarded

From left to right: Derek Leach, Vice President for Sales and Marketing at Toyota 
Financial Services South Africa, Jay Groat, Egmont Sippel, SAGMJ chairman Bernard 
Hellberg Jr. and Johann van Tonder.

Awards and Accolades

http://www.intelligosolutions.com
http://www.intelligosolutions.com
mailto:sales@intelligosolutions.com
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Th e management of South Africa’s motor dealer-
ships generally remain tenacious and resourceful 
in tough economic times and this year they con-
tinued in this vein, according to John Templeton, 
the Marketing Head Operations at Sewells-MSXI 
South Africa.

Sewells-MSXI is a leading global consulting 
and outsourcing company which specialises in the 
automotive industry and has been active in South 
Africa since the early 1980’s.

“Although gross profi t (GP) as a percentage 
of sales is falling on a year-to-date basis in 2017 
(to the end of August) in terms of passenger cars, 
luxury vehicles and trucks, the key indicator of 
dealer health, return on operational assets (ROA), 
remains amazingly steady, which is a tribute to 
good management,” explained Templeton.

Sewells-MSXI obtains its monthly data by de-
tailed analysis of the monthly fi nancials of a large 
proportion of the franchised retail dealers in South 
Africa, which enables it to track these dealers’ fi -
nancial and operational performances. It then uses 
this information to assist the dealers to improve 
underperforming areas in their operations.

Passenger cars and heavy commercial vehicles 
are faring far better than luxury vehicles in terms 

of retained income (profi t before tax as a per-
centage of total gross profi t), while in terms of 
activity (annualised sales divided by operational 
assets), passenger cars are steady, trucks are up 

signifi cantly, and luxury vehicle activity has 
slumped since the beginning of the year.

Aft ermarket absorption, which is the outcome 
of resourceful management of the service and parts 
departments, is proving the saviour, with trucks 
doing particularly well while both passenger cars 
and luxury vehicle are above the linear average.

Productivity which is derived from divid-
ing the dealership’s total gross profi t by the total 
number of employees, remains steady for cars and 
luxury vehicles, but for trucks it has fallen signifi -
cantly in the fi rst eight months of 2017.

Th e strong demand for used vehicles, which 
is measured by the number of vehicles retailed per 
salesperson is mirrored in the upward trends for 
trucks and passenger cars, while it remains steady 
for luxury vehicles. New car sales per salesperson 
are on an upward curve, but the trend is downward 
for trucks and luxury vehicles.

“We continue to fi nd that motor dealers 
in South Africa are able to manage their busi-
nesses effi  ciently and profi tably in changing 
economic environments, which is a tribute to 
the high calibre of management and the quality 
of training in the major groups and companies,” 
Templeton concluded. ■

John Templeton, the Marketing Head 
Operations at Sewells-MSXI South Africa.

SA Motor Dealers Remain Tenacious 
in Tough Trading Conditions

It is estimated that South Africa generates an aver-
age of 120 million litres of used lubricant oil in a 
year. Th is is a large amount of used oil that, if not 
collected and recycled responsibly, could make its 
way into our environment.

Service centres and mechanical workshops as 
used oil generators are urged to gather and store 
their used oil for responsible collection by a ROSE 
(Recycling Oil Saves Th e Environment) registered 
oil collector who will come and remove the oil and 
take it to be recycled in an environmentally com-
pliant and safe manner. Your collector must always 
issue you with a safe disposal certifi cate which is 
now required by law under the Waste Act.

Tips for Storing Used Oil
 ■ Drain oil into a clean container with a tight-
fi tting lid, such as a reusable combination 
drain pan/storage container.

 ■ Always clearly label the container “Used 
Motor Oil.”

 ■ Keep these containers in a place that can be 

accessed by an accredited used oil collector 
and keep the surrounding area clear and 
clean. Ideally store them under cover and 
away from heat or sources of ignition.

 ■ Keep oil change pans free of water and 
ensure your storage containers are tightly 
sealed and covered to protect them from rain 
water. Oil that is contaminated with water 
is far more diffi  cult to recycle – requiring 
several laborious and costly processes to 
separate the water from the oil before it can 
be recycled.

 ■ Ensure that you do not mix used oil with 
other fl uids such as antifreeze, transmission 
fl uid, petrol, diesel etc. Mixing them may 
make them non-recyclable as well as very 
hazardous and fl ammable.

 ■ Build a bund wall around bulk used oil 
storage tanks so that in the event of a spill 
or leak, the used oil will be contained. In 
the event of an oil spill, contact your used 
oil collector. ■

How to Properly Manage Used Oil

Photo from iStock (https://www.istockphoto.com/za) Image 
No. 65755039

Photo from Getty Images (http://www.gettyimages.com) Image 
No. 128112502
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Volkswagen and Mercedes were the big winners 
in the fi rst Gumtree Pre-Owned Car Awards an-
nounced earlier this month.

Th e awards seek to recognise and promote 
the best pre-owned vehicles on the market across 
ten categories, based on criteria a buyer might use 
when evaluating a pre-owned car, as well as sales 
fi gures provided by TransUnion.

With the pre-owned market being double that 
of new vehicles in South Africa, Gumtree’s Head of 
Automotive Jeff  Osborne believes these inaugural 
awards are a long-overdue recognition of brands 
which best hold their value, deliver reliable perfor-
mance and carry reasonable maintenance costs.

Th e expert panel of judges assessed 2015 
models in ten diff erent categories and there was 
also a People’s Choice winner, voted by Gumtree 
users, in each.

Volkswagen won three judges’ awards and 
Mercedes-Benz took two but there were also 
notable wins for Toyota RAV-4, Ford Ranger, Kia 
Picanto, Mazda CX3 and the BMW M4.

Osborne explained that the ten diff erent cat-
egories were developed carefully to give pre-owned 
buyers some real guidance in the specifi c price and 
vehicle types that met their budgets. “Th e judges 
have done a fantastic and thorough job and we 
believe these awards can become an important an-
nual landmark for the pre-owned market in South 
Africa,” he concluded.

For all the details of the Gumtree Pre-Owned 
Car Awards, visit www.gumtree.co.za/awards/. ■

The awards seek to recognise 
and promote the best pre-owned 
vehicles on the market based on 
criteria a buyer might use when 
evaluating a pre-owned car.

The Best Second-Hand Vehicles to Buy

Budget Car under R110 000
2015 Kia Picanto 1.0LS

People’s Choice:
2015 Kia Picanto 1.0LS

Light Hatchback under R140 000
2015 VW Polo Vivo GP 1.4 Conceptline

People’s Choice:
2015 VW Polo Vivo GP 1.4 Conceptline

Medium Hatchback under R260 000
2015 VW Golf 7 1.4TSI Trendline

People’s Choice:
2015 VW Golf 7 1.4TSI Trendline

Performance Hatchbacks
2015 VW Golf 7 2.0TSI R DSG

People’s Choice:
2015 Mercedes-Benz A45 AMG 4-Matic

Cross-over between R200 000 and R300 000
2015 Mazda CX3 2.0 Individual

People’s Choice:
2015 Mazda CX3 2.0 Individual

Luxury Sedan under R475 000
2015 Mercedes-Benz C220 Bluetec

People’s Choice:
2015 Audi A5 Sportback 2.0TFSI

Premium Performance Sports Cars
2015 BMW M4 M-DCT

People’s Choice:
2015 Mercedes-Benz AMG C63 S

SUV under R325 000
2015 Toyota RAV-4 2.0 GX

People’s Choice:
2015 Toyota Fortuner 2.5D-4D

Luxury SUV under R700 000
2015 Mercedes-Benz GLC 250D

People’s Choice:
2015 Audi Q7 3.0TDI V6 Quattro

Double Cab Bakkies 4x2
2015 Ford Ranger 3.2 TDCI XLT P/U D/C 4x2

People’s Choice:
 2015 Ford Ranger 3.2 TDCI XLT P/U 
D/C 4x2 ■

The Toyota RAV-4 beat the ever popular Fortuner to the post in the category 
for SUV’s under R325 000.

The Volkswagen Polo Vivo – one of three winners from 
the German manufacturer – took home the silverware 
in the category for Light Hatchbacks under R140 000.

The Kia Picanto was the clear winner in the category for Budget Cars under R110 000.

THE 2017 GUMTREE PRE-OWNED CAR AWARDS WINNERS
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New Models

BY STUART JOHNSTON

It’s Alfa Romeo’s fi rst SUV and that is news enough 
for anyone to take notice of this good-looking car 
from the Pride of Italy. Yes, Alfa Romeo remains 
a proud automaker, and with the Stelvio there is 
certainly lots to get excited about.

Th e Stelvio, named aft er a famous mountain 
pass in Italy, is based on the new Giulia’s platform, 
this sedan having been launched here earlier this 
year to a high degree of acclaim (it is in fact a 2018 
Car of the Year fi nalist). Having recently tested the 
Alfa Romeo Giulia in two-litre form, I can attest 
that this new rear-wheel-drive sedan is once again 
a superb driver’s car.

Like the Giulia, the Stelvio is based on the 
Giulia platform, which means it has a longitudinal-
ly-mounted engine. It also has a two-litre MulitAir 
turbocharged engine, but in the two Stelvio models 
launched here at present, this engine has been 
boosted to produce 206 kW and 400 Nm of torque. 

Both these cars transmit power through an eight-
speed gearbox, and then via Alfa Romeo’s Q4 all-
wheel-drive system. Th is system has the benefi t of 
operating like a rear-wheel-drive device, until loss 
of traction is sensed on the rear wheels, whereupon 
up to 50 per cent of power is transfer to wheels on 
the front axle.

Th e Stelvio is not a cheap vehicle. As a full 
mid-sized SUV, it competes in the luxury seg-
ment, and prices start at R810 000 for the Super 
Edition, and rise to R946 000 for the more lavishly 
equipped First Edition model.

However, Alfa Romeo is quick to point out that 
spec-for spec the new Stelvio is, in fact, competitive 
with German and Korean headliners in this class.

Some of these standard-fi t features include: 
dual-zone climate control, Harman Kardon audio, 
an Alfa Connect car-confi guration system that 
includes 3D Navigation. Safety-cum-driving aids 
include forward collision warning, emergency 
braking with pedestrian detection, lane departure 
warning, blind-spot monitoring , active cruise 

control, rear cross-path detection for easier revers-
ing into a busy street or parking area, and a new 
ant-lock braking system which is linked with the 
corner assistance.

Th e Alfa Romeo Stelvio, in both models, also 
includes the Alfa DNA system, which off ers, Sport, 
Normal and economy set-ups for the car’s behav-
iour. Operated on a console switch, the changes in 
steering feel, suspension damping control and en-
gine response are quite marked. We preferred the 
Dynamic mode for most situations, simply because 
the body control on the stiff er damping setting is 
much better and more comfortable.

Quick driving impressions reveal an SUV that 
has a wonderful character, an absolutely joyous 
engine-induction note from the cabin, and super-
precise steering when the sport (Dynamic) mode is 
selected on the DNA system.

What’s more, the consensus seems to be that 
this is one fi ne-looking SUV, worthy of the Alfa 
nameplate that has inspired such an emotional fol-
lowing here in South Africa for the past 60 years. ■
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Corporate Social Responsibility

Nissan South Africa recently partnered with the 
Reach For A Dream Foundation to host 15 children 
at Red Star Raceway.

Nissan staff , together with the GTR-Z Club, 
pledged their time, eff orts and vehicles, in order to 
take the children and their families for a few laps 
around the race track and skidpan. In addition 
to this, the public also came out in support of the 
initiative, where they were given the opportunity 
to make a monetary donation to secure a few laps 
around the racetrack and skidpan. All the funds 
raised on the day were given to the Reach For 
A Dream Foundation to support them in their 
further eff orts to make a signifi cant contribution to 
the lives of children with life-threatening illnesses.

“Th e event was truly inspiring as we gave 
the children of our foundation the opportunity 
to dream again. Our children were fi lled with 
so much joy and happiness, and we want to say 

a special thanks to Nissan for inspiring hope 
in our children – this partnership is one we 
value immensely,” said Natalie Lazaris, Head: 
Business Development of the Reach For A Dream 
Foundation.

“Th is was such a special day for us at Nissan, as 
the event not only touched the children that were 
able to live their dream of driving in a race car, but 
it touched us in a big way as we were able to put 
smiles on the faces of children that struggle on a 
daily basis. A special thanks to the GTR-Z Club 
and our staff  for the joint eff orts on Sunday, as 
without you the day would not have been possible. 
We hope that this is not the last of this phenom-
enal partnership and that we are able to make a 
continues eff ort to contribute to dreams where we 
have access to the recourses,” commented Keba 
Matlhako, Corporate Social Responsibility Senior 
Manager at Nissan. ■

Nissan Helps to Make Dreams Come True

Th ree years ago the Volkswagen Community Trust 
launched an ambitious initiative that was aimed 
at promoting meaningful literacy in the fi rst 10 
years of a child’s life. Today, three years later the 
results show that Volkswagen Group South Africa 
through the Volkswagen Community Trust are 
making headway. 

Th e two main aims of this year’s confer-
ence was to look at the results of the survey 

conducted with Rhodes University and also to 
highlight the impact of the interventions which the 
Community Trust have implemented in the local 
Uitenhage schools.

In her address, Minister of Basic Education, 
Angie Motshekga said: “We know we have a 
crisis – our children can’t read. So on behalf of the 
Department I am very pleased to give our sincere 
thanks to VW for taking action and making a 

diff erence in the Uitenhage community. Th e 
partnerships being cultivated and the lessons being 
learnt in this Metro can be used in the education 
sector and are highly commendable.” 

Since the launch of its literacy programme 
the Volkswagen Community Trust together with 
its partners have developed and implemented 
a comprehensive literacy programme in fi ve 
Primary Schools in Uitenhage. Th is has eff ec-
tively changed the lives of over 1300 learners and 
30 teachers but the actual impact on the com-
munity is far bigger than this number. Teaching a 
child so that they are functionally literate, means 
that they can read to younger siblings, parents, 
grandparents who may not be able to read, 
which can open up a world of opportunity to the 
whole family.

“We will continue to raise awareness of the 
importance of functional literacy in the foundation 
phase of learning.  Th e only way we can succeed is 
if corporates, government, educational institutions 
and NGO’s work together. Th e results achieved 
in the last three years are really encouraging but 
we have to keep going. If we can continue to have 
functionally literate and confi dent Grade 3’s that 
can read for meaning, move into Grade 4, we have 
done our job!” said Th omas Schaefer Chairman 
and Managing Director of Volkswagen Group 
South Africa. ■

Hon. Minister of Basic Education, Angie Motshekga with Executive Mayor Athol Trollip 
and VWSA Director of Corporate and Government Affairs Nonkqubela Maliza at the 3rd 
annual VWSA Literacy Conference.

VW Hosts Third Literacy Conference
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Following on from the successful VWSA Black-
Owned Supplier’s Day held in 2016, Volkswagen 
Group South Africa (VWSA) has extended its 
assistance to strategically align black-owned sup-
pliers in the automotive sector by launching the 
Ntinga Project.

Th e Ntinga Project started with over 300 
suppliers being approached and assessed by 
the Automotive Supply Chain Competitiveness 
Initiative (ASCCI) who, together with the 
Volkswagen B-BBEE Trust and Volkswagen 
Group South Africa chose 10 fi nalists to be part of 
the launch.

Th e 10 fi nalists will be mentored and coached 
over the next month by existing VWSA Suppliers. 
Th e end goal of this coaching is for the suppliers to 
successfully present their business plan to a panel 
of judges at the end of 29 November, where fi ve 
winners will be chosen. Th ese fi ve winners will 
then embark on an 18-month intensive business-
based mentoring and coaching programme. 

“As Volkswagen we are committed to develop-
ing and supporting black-owned suppliers and 
I am happy to announce that should these 5 fi ve 
suppliers complete the 18-month programme 
successfully they will be off ered contracts with 
VWSA.” said Th omas Schaefer, VWSA Chairman 
and Managing Director.

Th e mentoring and coaching given during the 
18-month programme will be conducted by the 
VWSA Learning Academy, VWSA B-BBEE Trust, 
ASCCI and other VWSA divisions to make sure 

that the fi ve suppliers receive a wide range of skills 
that will make them successful at the end of the 
18 months.

“Volkswagen takes the issue of procurement 
from black-owned suppliers as a priority from both 
a moral and legislative compliance perspective. It is 
imperative that we as VWSA actively bring black-
owned suppliers into an arena where they are able 
to successfully compete and operate as automotive 
industry suppliers,” Schaefer commented.

Volkswagen Group South Africa is determined 
to expand its business to black-owned suppli-
ers and to this end it also hosted a Black-Owned 
Supplier’s Day in May last year.

“We understand government’s priority ele-
ments of the BBBEE codes and the drive for owner-
ship. We, however, have diffi  culty complying with 
the Enterprise and Supplier Development element 
set out in the recently-revised BBBEE mandate. 
Th is is not because we do not want to, but because 
it is virtually impossible given the scarcity of black-
owned suppliers to the local automotive industry. 
In our case, this is compounded by our high level 
of local content in the manufacture of Polo and 
Polo Vivo,” explained Schaefer at the time.

VWSA contacted over 100 organisations, 
ranging from industry associations, organised busi-
nesses, business support bodies and government 
agencies, to request assistance in compiling a list of 
potential suppliers. Th e contact list included compa-
nies from other industries such as Defence/Military, 
Agriculture, Mining, and Information Technology. 

As a result of this initiative, Volkswagen now has 
the fi rst ever database of potential black suppliers 
to the industry and government agencies associated 
with the automotive industry.

“Th e compilation of this list motivated us to 
organise this event in the hope of attracting new 
black- and women-owned manufacturing suppliers 
to help us meet, comply with, and earn the relevant 
points. Today is the start of a new beginning that 
will allow us to increase the spread of our own and 
the industries’ supplier base, as well as grow the 
number of suppliers that meet the BBBEE criteria 
for the Enterprise and Supplier Development ele-
ment,” said Schaefer.

A total of 430 companies applied to be part 
of the event, albeit mostly in the services sector. 
Applications were assessed against a set of criteria 
and fi nally only 45 companies were approved to 
participate. Successful organisations had to have 
a minimum of 51% black ownership (includes 
Coloured, Indian and Chinese as per BBBEE 
guidelines) and/or a minimum of 30% black female 
ownership. Another key requirement considered 
by VWSA was companies that are owned or man-
aged by disabled persons or war veterans.

Speaking at the 2016 event, the Minister of 
Trade and Industry, Rob Davies complimented 
and thanked VWSA for showing commitment to 
transformation through action, and for providing 
insight into the challenges that the automotive 
industry faces in securing relationships with black-
owned suppliers. ■

VWSA is Committed to Growing 
Black-owned Supplier Base

An exhibitor presents to the Minister for Trade and Industry, 
Hon Rob Davies fl anked on his right, by Tom Loafman, Head 
of Purchasing VWSA, on his left Michael Pfaff, Head of Quality 
Assurance VWSA and Thomas Schaefer Chairman and MD of 
VWSA at Volkswagen’s fi rst Black-Owned Supplier’s Day in 2016.

Takalani Tambani: Chief Director of the DTI’s Black industrialists 
programme, Nonkqubela Maliza: VWSA Corporate and 
Government Affairs Director and Thomas Schaefer: VWSA 
Chairman and Managing Director at the launch of the 
Ntinga Project.
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Responses to the draft  code of conduct for the 
automotive industry are in and it’s clear that fi nal-
ising the code is not going to be an easy process.

“We did anticipate a strong opposing response 
from the Original Equipment Manufacturers 
because the current status quo suits them just fi ne,” 
said Les Mc Master, Director of Right to Repair 
South Africa. “We agree that the code needs to 
be realistic and practical. In fact, we welcome a 
very practical implementation of change as soon 
as possible. Th e true reality in South Africa is that 
consumers can no longer be denied the right to 
have their vehicle serviced at a workshop of their 
choice and at an acceptable fee. For too long the 
OEMs have been restricting access and charging 
exorbitant fees. Th ings have to change.”

Mc Master added that the threat of disinvest-
ment should not be used as a scare tactic to hinder 
change. “Of more concern should be the potential 
job loss factor in the SME aft ermarket automotive 
sector if a code enforcing access to information 
is not implemented. Independent workshops will 
not be able to sustain their businesses over the 
next few years if the current restrictions continue,” 
he explained.

When it comes to service plans, Mc Master 
emphasised that the aim is not to do away with 
service plans but rather to give consumers the 
choice of whether or not they want a service plan. 
“Consumers need to understand that they are pay-
ing a premium for a built-in service plan.”

According to Mc Master the European 
guidelines for competition in the automotive 
aft ermarket have been tried and tested for 15 years. 
“Th e principles of competition in Europe do not 
just apply to the automotive industry, but to other 
industries too. Th e United States too has a long 
history of addressing competition issues in the 
automotive industry.

“Th ese are the biggest automotive markets in 
the world, with the strongest intellectual property 
rights. All OEMs in those countries are complying 
with the rules. Property rights are adequately pro-
tected and the size and strength of the automotive 
industry in those markets clearly shows that the 
concerns raised have no basis.”

A spokesperson for a replacement parts sup-
plier and supporter of the R2R campaign, who 

wishes to remain anonymous, echoed Mc Master’s 
sentiments. “Exclusivity over the years has had an 
adverse eff ect on consumers, restricting fair choice 
and resulting in economic imbalances. We have 
been taking cognisance of the consumers’ needs 
and these include the need for an alternative to the 
OEMs. Th ere has to be a solution that assists cus-
tomers maintain and repair their vehicles within 
their budgetary constraints,” he said.

He added that the anti-competitive environ-
ment is in itself a latent and structural economic 
defect, the consequence of which prevents pro-
gress, hinders consumers’ rights and avails the 
benefi ts to the few instead of the broader economy.

Mc Master agrees. “OEM representatives are 
claiming that anybody can currently participate 
in the industry on the same terms and conditions. 
Our stance is that it should not be up to the OEMS 
to lay down these terms and conditions, which is 
currently the case. Th ey should be based on inter-
nationally acceptable competition law.

“Th ey also claim that 75% of the vehicles in the 
SA market are out of warranty, service or main-
tenance plans and conclude that there is ample 
opportunity for interested parties to compete in 
this market. Besides the fact that they are admit-
ting that 25% of the market is currently being held 
captive by the OEMs, even in the remaining out-
of-warranty portion of the market, competition is 
not fair because the technical specifi cations, tools, 
soft ware access et cetera needed to service and 
repair these vehicles are not available.

“Th ere can be no compromise on customer 
safety and quality of service. Access to information 

will ensure just that and will make servicing a 
more aff ordable option for South Africans, in turn 
making our roads safer,” Mc Master concluded. 
“We look forward to further engagements with 
stakeholders on the code and will continue to 
pursue a solution that has consumers’ best interests 
at heart and gives aft ermarket Small Medium 
Enterprises a chance to stay in business.” ■

Les McMaster, Director of Right to Repair 
South Africa.

The Battle Begins

“Exclusivity over the years has had 
an adverse effect on consumers, 
restricting fair choice and resulting 
in economic imbalances.”

The aim is not to do away with 
service plans but rather to give 
consumers the choice of whether 
or not they want a service plan.
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Working Wheels

Check out the LATEST Prices for South African Trucks
www.trucksmag.co.za

digital

FAW Vehicle Manufacturers SA (Pty) Ltd has notched up another record in 
its ever-expanding success story. Th is most recent achievement was pegged 
in the calendar earlier this month when the 3 000th locally built truck was 
signed off  at the last quality inspection gate, giving rightful claim to the 
company’s motto – “Built in South Africa, for Africa.”

Besides the fact that FAW SA started modestly over 20 years ago selling 
trucks locally, it has in recent years stepped up its expansion plans for the 
SA market. FAW SA has made a major commitment in the last four years 
amounting to over 100 million USD in local plant, infrastructure, job crea-
tion and training. Th e Coega-based plant and body-building facility have 
only been in full operation for just over three years.

Since then it has increased production to include almost all FAW com-
mercial vehicles sold in the local and Southern African regions. ■

Since its initial launch in 2013, BAW’s 16-seater minibus, the Sasuka, has 
gradually gained popularity in the South African taxi market. As part of 
the company’s long-term growth plan, BAW has now introduced a 2.8 Litre 
Turbo Diesel derivative to supplement its existing Sasuka petrol variant.

Th e all-new 2.8 Litre diesel engine off ers 9 2kW and 320 Nm of torque, 
making it one of the more powerful 16-seater options on the local market. In 
addition, the new model’s average fuel consumption is 11.9 L/100, translating 
into a very attractive package for this sector.

BAW’s new Sasuka diesel will enjoy the same comprehensive service 
plan as its original petrol version, which is a revolutionary off ering in the SA 
taxi industry. Th e service plan covers the BAW minibus for 5 years/500 000 
km in the Rental Plan. Th is includes fi lter and lubricant service at 15 000Km 
intervals, comprehensive servicing within the BAW dealer network, new 
brake pads with each service, new brake linings and engine coolant replace-
ment at specifi c intervals, as well as access to 24-hour AA recovery service.

With two full-service derivatives now on the market, BAW is further 
committing to the local taxi economy with the development of its manu-
facturing plant in Springs. Th e soil-turning ceremony for the new factory 
was held earlier this year, and development is on schedule and due to be 
completed in the second half of 2018. ■

FAW Produces 3 000th 
Local Truck

BAW Adds Turbodiesel 
Engine to Sasuka Range

http://www.trucksmag.co.za
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BY ROGER HOUGHTON

Porsche, a brand with a proud history in motor 
sport that goes back almost 70 years, has given a 
clear signal that it sees electric cars as growing in 
importance in the future as the company’s team 
withdrew prematurely from LMP1, the top class, 
in the World Endurance Championship. Th ese 
amazingly successful 919 Hybrids raced for the last 
time in the 6-hour race in Bahrain on Saturday, 
fi nishing second and third behind a Toyota TS050 
Hybrid in a closely-fought race.

Porsche, like a growing fl ood of other motor 
manufacturers, is gearing up for the all-electric 
Formula E, but will only enter the fray at the end of 
2019 when the sixth year of Formula E racing gets 
under way. Th is will tie in well with the company’s 
programme to partially, or fully, electrify several of 
its models, with the move to electric power high-
lighted by the arrival of the dramatically-styled 
Mission E all-electric sports car in 2019.

Th ere are already several hybrid models in 
the expanding Porsche model range and this is 
expected to extend soon to a hybrid derivative of its 
signature 911 sports car.

For the second time in two years I have wit-
nessed top ranked German racing teams withdraw 
prematurely from the top category – LMP1 – of 
the World Endurance Championship (WEC) 
in Bahrain.

Th e three top teams in this category- Porsche, 
Audi, and Toyota–had originally signed an agree-
ment to race until the end of 2018, but the fi nancial 
pressure of the Volkswagen’s Dieselgate scandal 
and other considerations, such as the swing to 

electric cars, resulted in Audi withdrawing at the 
end of the 2016 season and Porsche withdrawing 
on Saturday.

Porsche’s latest foray into the demanding world 

of top level endurance racing was amazingly suc-
cessful: 20 pole positions, 17 victories, including 

continued on next page 

The two Porsche 919 Hybrids that raced for the last time at the Bahrain International Circuit 
on Saturday, had decals with the names of the almost 700 people from Porsche itself and 
its suppliers, who had been involved with this successful project for the past fi ve years. 
Fans also came out with signs such as the one leaning against the car before the start.

Porsche’s Future Move is Towards More Electric Cars

BY ROGER HOUGHTON

Unfortunately, the departure of Audi and Porsche from the World Endurance Championship’s LMP1 
category has thrown global endurance racing into disarray and the 2017 event was the last round of 
this series to be staged in Bahrain “until future regulations are fi nalised and there is a strong LMP1 
contingent again,” according to Sheikh Salman bi Isa Al Khalifa, CEO of the Bahrain circuit.

Although Bahrain was the fi rst country in the Middle East to establish a motor federation (in 1952) 
it did not have a race track until the Hermann Tilke designed, 5.4-km circuit opened with a round of the 
Formula 1 World Championship on 04-04-04.

“This may seem strange as in other countries there is a build-up from grass roots motor racing 
events with an F1 track as the pinnacle,” explained the Sheikh in an exclusive interview at the circuit 
last Friday. CEO. “We inverted this pyramid, started with a Grand Prix and now the F1 race is the high 
point in Bahrain’s year and track usage is very good, particularly in the cooler months of the year. This is 
currently running at more than 90% of the days in October and November this year.”

The friendly CEO says he is open to consider ing getting involved in the World Rallycross 
Championship which has been staged for the past four years, with the latest title chase ending in Cape 
Town recently. “We already have a design for a suitable rallycross circuit incorporating Corner 1 of the 
current GP circuit. This is now an offi cial FIA championship, so we could well have another look at staging 
a round of this growing branch of motor sport in the future.” ■

Bahrain Withdraws as Endurance Racing Venue

AutoLive contributor, Roger Houghton, 
had an exclusive interview with Sheikh 
Salman bin Isa Al Khalifa, CEO of the 
Bahrain International Circuit last Friday. 
Here he is fl anked by the chairman of 
the circuit company, Arif Rahimi (left) 
and the Sheikh.
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seven one-twos, 13 fastest race laps, six world 
championship titles (three for manufacturers, three 
for drivers), crowned by three consecutive wins 
in the Le Mans 24 Hours (2015, ‘16, ‘17), which 
brought Porsche’s total number of victories in this 
famous event to 19.

Andreas Seidl, the Porsche LMP1 team prin-
cipal, says that there have been many important 
and valuable spin-off s from the Porsche 919 Hybrid 
programme, which operated under the banner, 
Mission: Future Sportscar.

He believes these developments will ben-
efi t Porsche in terms of new business processes 
and manufacturing methods developed over 
the past fi ve years, but the big winners will be 
Porsche customers in terms of proven technology 
transfer from the Hybrid 919 endurance racers to 
production cars.

Th ese technologies include 800-volt electric 
systems and effi  ciently pairing electric motors and 
a petrol engine to deliver vast amounts of power 
which was transferred to the road by a complex 
four-wheel drive system. Th e complex cars made 
very eff ective use of regenerative braking to charge 
the lithium-ion batteries.

Th e 919 Hybrid is such a complex piece of 
engineering and electronics that it requires a 
minimum of 25 people to get all the systems up 
and working even if the car is just being used for a 
demonstration and not even for racing!

However, Porsche will keep its feet in the 
water of racing for cars with fossil-fuelled internal 
combustion engines. Th is will include enter-
ing factory 911 RSR models, with mid-mounted, 
normally aspirated, 4-litre, fl at six engines, in the 
GT class of the WEC as well as the IMSA series in 
the United States.

Support for long-standing Porsche 911 GT Cup 
races worldwide will continue, with a new, more 
powerful GT3 model, which was debuted in the 
fi rst round of the Middle East GT3 Cup in Bahrain. 
A South African, Saul Hack, made his GT3 Cup 
debut in Bahrain and showed promise by collect-
ing the Rookie of the Day award in the fi rst event 
of this six-round series which runs from November 
to April.

Andreas Seidl, who was involved with Sauber 
BMW in Formula 1 and BMW in DTM racing 
before joining the Porsche LMP1 project in 2012, 
said at a media conference before the race in 
Bahrain that this programme had been an amazing 
four-year journey for him and the team. It included 
fast-tracking the design and building of one of the 

most complex racing cars of all-time, using a com-
bination of a 2-litre, turbocharged V4 petrol engine 
and an electric motor, while putting together a 
dedicated racing team with 260 members and 
building a winning culture.

He said that the number of Porsche employees 
as well as those people working directly on the 
programme at specialist suppliers during the 919’s 
racing career reached almost 700. All their names 
were listed on decals on the two cars that raced in 
the last hurrah in Bahrain.

“I am particularly proud of the winning 
culture we built up in our new, in-house team in 

a comparatively short period of time,” said Seidl. 
“Everyone pulled in the same direction and we 
received excellent cooperation from the many 
specialist suppliers we used.”

Now the challenge is to switch direction to 
designing, building, and racing an all-electric 
single-seater racing car to compete against a host 
of other manufacturer-supported teams. Seidl says 
none of the 919 Hybrid team will be retrenched, 
but those who do not join the smaller Formula E 
project team will rather be deployed in other posi-
tions at Porsche, where their vast experience will 
prove invaluable. ■

 continued from previous page

The 919 Hybrid requires a 
minimum of 25 people to get all 
the systems up and working.

BY ROGER HOUGHTON

Fernando Alonso, a two-time World Formula 1 champion, 
seems set to drive for Toyota Gazoo Racing in the 2018 Le 
Mans 24-hour race as he chases an ambition to achieve motor 
racing’s triple crown of winning the F1 world championship. 
Le Mans and the Indy 500.

Alonso made a surprise appearance at the ninth and 
fi nal race of the 2017 World Endurance Championship (WEC) 
in Bahrain. He was there as a guest of the Bahraini royal 
family and Toyota Gazoo Racing. The Grand Prix star was 
a spectator at Saturday’s 6-hour race, and on the following 
day he tested a Toyota TS050 Hybrid with regular driver Mike 
Conway as his benchmark.

Alonso said it had been “a great day”, but was non-
committal about driving for Toyota in the 2018 Le Mans 24-
hour race.

The Spaniard came close to winning the Indy this year 
but failed to fi nish due to the failure of the Honda engine in his 
Andretti Autosports car in the closing stages of an exciting 
race. He is unable to compete in the 2018 Indy 500 due to 
a date clash with the Monaco F1 race, which he will not be 
allowed by McLaren to miss as was the case this year.

Driving for Toyota will give the McLaren driver a good shot 
at winning Le Mans as it will be the only team running a full 
hybrid LMP1 next year following the premature withdrawal of 
Audi and Porsche from the World Endurance Championship.

There was also a big buzz around Porsche 919 Hybrid 
driver Brendon Hartley at Bahrain. The interest in the friendly 
and talented driver had nothing to do with endurance racing, 
but rather the decision by Torro Rosso to sign up the New 
othe close of the current season.

Hartley joined Porsche in 2013 as they set up their LMP1 
endurance racing team, where he was a world champion 
driver in 2015 and 2017 and a Le Mans winner this year.

Once he heard that Porsche were ending their WEC 
programme in 2017 he started looking for other employment 
and was evidently close to signing for Chip Ganassi’s IndyCar 
team when the offer to drive for Toro Rosso in F1 came up.

Both Alonso and Hartley will have new engines powering 
their cars in 2018, with Honda moving from McLaren to Toro 
Rosso and McLaren switching from Honda to the Renault 
power unit used by Toro Rosso this year. It will be interesting 
to follow the paths of these two drivers in 2018, as Porsche 
has retained a limited contract with the Kiwi. Could this be 
linked to a rumoured return to F1 by Porsche as an engine 
supplier from 2021? ■

Fernando Alonso, who has 
his eyes on motor racing’s 
triple crown, was a surprise 
visitor to the WEC race in 
Bahrain where he later tested 
the Toyota TS050 Hybrid as a 
probable precursor to driving 
this car at Le Mans next year.

Brendon Hartley says he is 
very happy to have landed 
an F1 drive with Toro Rosso 
now that Porsche has 
withdrawn its 919 Hybrid from 
endurance racing.

Alonso Seems Headed for Le Mans with Toyota
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BY ROGER HOUGHTON

South African motorsport enthusiasts were 
introduced to a new form of motorsport in Cape 
Town recently with the staging of the 12th and fi nal 
round of the World Rallycross Championship at 
a purpose-built circuit at the Killarney track. Th e 
event attracted an enthusiastic crowd of more than 
27 000 people over the two days.

Rallycross action is fi erce and quick and 
former racing and rally champion Sarel van der 
Merwe equated it to motorsport’s version of T20 
cricket. Four heats, two semi-fi nals and a fi nal 
can be packaged into one day, if necessary. At the 
Cape event it was drawn out over two days with 
two heats on the Saturday and the remainder of the 
action on the Sunday.

Sarel was so excited that he says he is prepared 
to give his support to encouraging other race 
tracks to make rallycross circuits, so rallycross 
can become a national branch of motorsport. 
Rallycross circuits are a mix of tar and gravel, with 
some jumps and technical infi eld sections. Each 
track has an extra loop and each driver must take 
this slightly longer route once in every race.

Th e Killarney rally cross circuit, which 
is 1.1km in length, was voted the second 
best of the 12 tracks used in the 2017 World 
Rallycross Championship.

Th e cars are all based on smallish hatchbacks 
powered by turbocharged 2-litre engines develop-
ing 600 horsepower and driving all four wheels 
through a sequential manual shift  transmission, 
with no driver aids.

Th e star-studded fi eld for the inaugural Cape 
Town event consisted of 23 drivers, including 
the 2017 world champion Johan Kristoff ersson, 
of Sweden, (Volkswagen Polo GTi), 2016 title-
holder, Mattias Ekstrom, also of Sweden, (Audi 
S1 Quattro), nine times world rally champion 
Sebastien Loeb, of France, (Peugeot 208), stunt 

driving superstar Ken Block, of the United 
States (Ford Focus RS) and a host of other 
top-rated drivers.

Ranged against these professional teams and 
experienced drivers were two brave South Africans 
driving for independent teams: multiple national 
rally champion Mark Cronje (Albatec Racing’s 
Peugeot 208) and experienced rally driver Ashley 
Haigh-Smith (Olsberg Ford Fiesta). Unfortunately, 
both suff ered mechanical problems and did not 
progress further than racing in four heats, each 
four laps in length.

Th ere was local backing from the City of 
Cape Town, Gumtree, KFM, Media 24, Sun 
International, GreenSky and Wingfi eld Motors.

Newly-crowned world champion 
Kristoff ersson put his stamp on a very successful 
season by winning the fi nal from Timmy Hansen, 
of Sweden, (Peugeot 208) and Ekstom, who 
clinched runner-up position in the championship.

It was announced on the Sunday that a con-
tract has been signed for the World RX of South 
Africa to be the 12th round of the 2018 champion-
ship, with Cape Town evidently having an option 
to stage the fi nal event until 2021.

However, in my view there were some hard 
lessons learned: it was costly for spectators and 
those buying tickets for the Megapro Gold VIP 
enclosure (R5 000 per person) certainly did 
not get value for money, while there were also 
shortcomings in terms of the media offi  ce and 
its supply of news as well as the long-drawn-out 
accreditation process.

Anyway, it appears rallycross is set to give 
local motorsport a boost as it should be reasonably 
aff ordable provided the regulations keep down the 
cost of the cars by limiting modifi cations. ■

Rallycross Comes to SA

2017 world rallycross champion Johan 
Kristoffersson (Volkswagen Polo GTi) won 
the fi nal in fi ne style.

Mark Cronje’s Albatec Racing Peugeot 
308 jumps for joy in front of packed 
grandstands at Killarney.

Mark Cronje and the Albatec Racing technical team.

Using all these buttons on the steering 
wheel and shifting gear at the same time 
is very challenging in the frenetic world of 
rallycross.
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Th e Classic Car Show (Summer Edition) is set to 
rock at the Nasrec Expo Centre, on December 3rd 
and expectations are that it is going to be the big-
gest event yet.

“Th e classic car scene never ceases to amaze 
me,” said organiser Paulo Calisto. “Every Classic 
Car Show we hold, the turn-out simply increases, 
and at each and every show there are dozens, 
if not hundreds of classic cars that I have never 
seen before.”

Collectable muscle cars will once again be 
huge in this hotbed of rumbling, snorting, fi n-
and-fl ash V8s. It is expected that classic ’55 and 
’56 Chevys will make a huge showing this summer 
at Nasrec, and judging from the last show in mid-
winter, the standard of these classic Chevys just 
gets higher with each event.

Rivalling these early muscle cars for attention 
will be a host of Oldsmobiles, Pontiacs, Dodges, 
Plymouths and Fords.

“Th e entertainment we lay on for a day can’t be 
beaten in terms of pricing,” says Calisto. “Tickets 
are R60 for adults and children under 12 for R20, 
through Computicket. At the gate, tickets costs 
R80 for adults and R20 for children under 12.

“For that you get the best classic car show in 
Gauteng, as well as live entertainment, and a host 

of specialist stalls selling motor-related goods. Th is 
year we will also be hosting a special Jaguar-Land 
Rover display, and with new products like the 
Discovery, the Range Rover Velar and the new two-
litre Jaguar F-Type sports car, this will be a huge 
attraction for all visitors.”

As usual, owners of classic and special interest 
cars will be admitted free of charge, with the ad-
dition of one passenger. Extra passengers will be 

required to pay the usual entrance prices. Visitors 
will enter through Gate 5 at Nasrec, while classic 
car owners will be admitted through Gate 2.

Th e Show will run from 8 am to 4 pm on 
Sunday. Visitors will not be allowed to bring their 
own food, drinks , or alcoholic beverages into 
the grounds. 

For more information, visit:
www.classiccarshow.co.za. ■

Motoring and motorsport enthusiasts can secure 
their place to watch the 2018 Jaguar Simola 
Hillclimb with online ticket sales now offi  cially 
open. For fans that are quick off  the line, there’s 
the added benefi t of the Early Bird Special that 
runs until 31 December, off ering infl ation-beating 
tickets at 2017 prices.

Th e Jaguar Simola Hillclimb takes place in 
Knysna from 4 to 6 May 2018.

“Th is is the earliest we have opened ticket sales 
for the Jaguar Simola Hillclimb, and is indicative 
of the high level of interest amongst fans,” said Ian 
Shrosbree, director of the Jaguar Simola Hillclimb. 
“We are also off ering tickets for the remainder of 
the year at 2017 prices with the Early Bird Special. 
Th is gives spectators good value and reason to buy 
their tickets well in advance.”

Tickets can be purchased online at 
www.jaguarsimolahillclimb.com, with the Early 
Bird Special applying to General Entry, Pit Access 
and Weekend Passes. Th e popular Pit Access 

tickets – which get fans close-up and personal with 
the cars and drivers – are limited to 400 people 
per day, so it’s advisable to buy them soon before 
they’re all snapped up.

For VIP treatment, the Jaguar Simola 
Hillclimb off ers a range of hospitality packages 
that get you close to the action with magnifi cent 
views of the Hillclimb route, combined with tanta-
lising food and drinks.

For 2018 the organisers are introducing 
Th e Piston Club. Located above the high-speed 

‘Esses’ near the top of the course, it is one of the 
Hillclimb’s most popular spectator points and is 
renowned for producing plenty thrills and spills as 
the drivers push the limits.

Th e organisers also suggest prompt booking 
of accommodation for the 2018 Jaguar Simola 
Hillclimb. “As a result of the fi res that ravaged 
Knysna earlier this year, accommodation will be at 
a premium for the 2018 event, so we are advising 
visitors to make bookings as soon as possible to 
avoid disappointment,” Shrosbree advised.

“We have a list of accommodation partners 
listed on the Hillclimb’s website, as well as a 
link to the offi  cial Knysna Tourism booking 
portal. We strongly recommend that com-
petitors and spectators don’t delay in securing 
their accommodation.”

Full details of the ticket prices and hospitality 
packages are available on the website: 
www.jaguarsimolahillclimb.com. ■

Events

Classic muscle – a mid-1960s Pontiac GTO fl anked by_mid-60s Mustangs .

Tickets for 2018 Hillclimb on Sale Now

Prepare to be Wowed at the Classic Car Show
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