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Philip Hull, hoping to save his beloved Van Reenen’s project.

Th is weekend traffi  c will pass 
through Van Reenen’s Pass at the rate 
of over 3 500 vehicles per hour. And, 
as it has done for the past 30 years, the 
small Community Medical Services 
team, led by the indomitable Philip 
Hull, will be providing a voluntary 
medical and road-side assist service. 
But, having helped stranded motor-
ists by the thousand, having attended 
to over 3 000 accidents over the past 
three decades, and saved countless 
lives by the thousand, since the early 
1980s, various factors are threatening 
its continued existence.

Philip Hull takes 
up the story

Th is Easter, As far as vehicles per 
hour is concerned, we are expecting 

to peak at 2  500 vehicles per hour, 
south bound, with north-bound vehi-
cles running between 700 and 1 000. 
So crossing Van Reenen’s there will 
be between 3 000 and 3 500 vehicles 
per hour.

Coming back on Monday, and it 
can peak even higher. And you only 
have to have one little bumper bash-
ing and then it becomes chaos.

Th e bulk of accidents seem to 
take place between 1.30 am and 7 
am. Truck traffi  c does slow down 
over Easter, but it’s still very much a 
factor. Th ey’ve been talking for years 
about making truck traffi  c illegal 
over Easter.

Th ere are about 4  000 heavy 
trucks that do the trip between 

Johannesburg and Durban on a 
daily basis.

Fatigue amongst truck drivers 
remains the biggest accident fac-
tor. We’ve been talking to Sanral for 
years to allow those 4 000 trucks into 
a truck stop free of charge and get a 
couple of hours sleep, or at least have 
a shower.

We have heard of young drivers 
being employed at ludicrous salaries, 
a few grand a month, with no experi-
ence. We have had a number of fi res 
on trucks because of this, because 
these drivers don’t know how to op-
erate the exhaust retarder when go-
ing down the Pass, coming down on 
the foot brake, halfway down they’ve 

Guardians of the Pass
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Editor’s Note
Around about now, the media 
companies issue many warnings 
about checking your tyres for 
adequate treads depth, brake lin-
ings for a safe material margin, 
and preparing for long-distance 
driving.

I wonder how many of us 
take notice of these well-meaning 
messages when actually behind 
the wheel?

It is said that, statistically, most accidents happen close to 
home, so obviously we should be doing all that on a regular basis.

Statistically, too, road accident rates don’t increase that much 
over holiday periods. Th e reality is that the holiday periods give 
media editors the opportunity to highlight the country’s road 
death toll, which is one of the worst in the world.

For me, the most dangerous aspect of driving these days is 
the shocking lack of lane discipline shown on highways. It’s the 
result of drivers with no conception of vehicle dynamics taking 
to the wheel, either with driver’s licences that they’d paid for and 
not earned (these are the fast-lane-hoggers doing 90 km/h in the 
right lane), or with a sense of arrogance that is bred by the amaz-
ing handling qualities that modern cars are endowed with (these 
are the zig-zagging hot-shots).

Th e fact is that your average BMW, Lexus, Merc ,Golf GTi 
and the like is designed to travel safely at speeds in excess of 200 
km (in Germany it is still legal to do so in some parts) . It has 
electronic stability programmes that, ironically, preclude a driver 
from ever really learning about what happens to a car when it sur-
passes the traction abilities of its tyres.

Th e modern high-performance car only loses traction at very 
high speeds, and when those limits are surpassed, the results can 
be catastrophic.

When you are driving at 120 km/h along in the middle lane 
of a four-lane highway, you don’t expect someone to come up on 
your blind side doing 140, 160, or 180 km/h. And yet this happens 
on the Gauteng freeway on a daily basis.

Why isn’t this most dangerous of road behaviours policed? 
Presumably the person driving an expensive, late-model car has 
a degree of intelligence that justifi es the huge salary necessary to 
aff ord a modern premium saloon or hatch. Why is this intelli-
gence so oft en replaced by ignorance, nonchalance and arrogance 
as soon as the starter button is pressed home?

Stuart Johnston,
Editor
stujohn@autolive.co.za

To advertise in  contact

Bruno Lupini on 081 354 7212 or email him at bruno.lupini@gmail.com

Multi-tasking is not such a hot idea behind the wheel.

Young South African drivers, especially, are far more likely than their European counter-
parts to be distracted by phone calls and internet use while behind the wheel; it’s a worry-
ing statistic that has emerged amongst others as a critical area of concern in Goodyear’s 
third annual Road Safety Survey.

As part of its commitment to understand and address driver safety, Goodyear probed 
the road behaviour of 6 400 drivers under the age of 25. Th e survey covered 16 markets 
(South Africa plus 15 European countries) and was designed to get inside the brain of the 
young driver and provide some interesting insights into the online generation on the road.

Th e poll revealed how, despite the fact that it is illegal in most countries, young-
sters phone, text and surf the web while they are driving, with South Africans emerging 
amongst the top users of phones without headsets (61% vs global 44%), along with Swedes 
and Russians. Young drivers in the UK (15%), Spain (26%) and the Netherlands (27%) are 
the least likely to use their phones without headsets, perhaps proving that stricter enforce-
ment of the law can be eff ective. South Africans are similarly far more likely to use their 
smart phones to send text messages, go online, visit social networks, send or read emails 
or use messaging services (65% vs global 41% average) – all actions even more dangerous 
than phoning on the road,. 

“Today’s young drivers have too many distractions at their fi ngertips. We used our 
third annual Road Safety Survey to probe precisely how these gadgets are impacting driver 
safety,” explained Lize Hayward, Goodyear South Africa Group Brand Communications 
Manager. “Our study was specifi cally designed to explore a wide range of factors from 
driver training through to general concerns amongst young drivers. Understanding driv-
er behaviour assists Goodyear in its commitment to safety and helping people feel good 
on the road.”

While new technology undoubtedly provides a particular danger, Goodyear’s sur-
vey revealed that more traditional multi-tasking activities also continue to distract young 
drivers, with South Africans amongst the most easily misled. Some of the most common 
behaviours include: drinking (75% vs global average 58%), eating (71% vs global average 
45%), looking at a map, changing GPS settings, shaving, putting on make-up, styling hair 
and even kissing (33%).  ■

Survey Shows In-Car 
Distractions Abound for SA’s 

Online Driving Generation
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Wilken Communication Management was 
established in 1997 with the major focus of 
its operations being the South African 
motor industry.

Over the years it has developed into a one-
stop communication and marketing service 
provider specialising in this industry.

It is staffed by some of the most 
experienced people in the marketing and 
communications environment of the South 
African motor industry.

simplifyingCOMMUNICATIONS

237 Rigel Avenue Waterkloof Ridge, Pretoria, 0181      Tel  (012) 460 4448      Fax   (012) 460 4514 www.wilkencomm.co.za

WCM can provide services from strategic 
planning, to product launches, media briefings, 
event management, fleet vehicle management, 
and ongoing public relations campaigns. It also 
has a publishing arm which can produce 
newsletters, magazines and coffee table 
books.

For more information contact: Jacques Wilken 
- jwilken@mweb.co.za
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lost the brakes completely, so they either throw 
the truck away, or they end up at the bottom and 
there’s a section at the bottom of the pass where we 
have had more than 20 truck fi res, caused by the 
brakes overheating to such a degree. Scary stuff .

As far as ther Van Reenen’s project is con-
cerned, we are due to celebrate 30 years of being on 
the pass this year, my team, Community Medical 
Services. We’ve been at the Caltex facility for the 
past 22 years, where we started off  in tents, and in 
the old days we had to cut ourselves out of the tents 
frozen solid in the mornings. We then built a small 
shelter, a help centre, where we could sleep and store 
some of our medical gear

We have had some fantastic partners, N3 Toll 
Concessions have supported us throughout, and 
manufacturers over the years, BMW, Land Rover, 
Honda, Peugeot and Mercedes-Benz.

However, just over a year ago, we were, out of 
the blue, asked to pay a rental for the facility and we 
simply couldn’t aff ord it, so we moved to the Shell 
Montrose facility.

Fortunately Mercedes-Benz came to our rescue, 
and with funding in return for placing advertising 
billboards at our facility we were able to base our-
selves there and book 100 bed nights for each year at 
the Protea hotel, also located just up the road.

Th is has carried us through to this Easter, but 
aft er that we are scratching our heads again. I must 
say the owners of the garage at Montrose have also 
helped tremendously and they’ve been awesome. 
But the downside is that it’s so busy there, we can’t 
get out quickly if there is an accident.

It’s a diffi  cult situation because we don’t make a 
cent on this, it’s a free service.

We are looking at moving back to the Caltex 
facility, having put in a low rental off er to KZN Oils, 

which now owns the Caltex brand. Th e help centre, 
since we moved out in September 2011, has been 
standing empty. It makes sense, as we actually pro-
vide business for the service station, we have towed 
close to 100 vehicles up there over the years, we fi ll 
up there when we are on the past during the holiday 
periods, so, I am sure we will come to an agreement. 
With KZN Oils so far, our contacts have been very 
positive.

We will be at the Protea this weekend, and in 
fact we may also be able to get a pre-cast home spon-
sored for us in the area, by a family that in fact oper-
ates in the area and builds these structures. But fi rst 
prize will be to get the help centre back, because it 
also has under-cover parking for our vehicles which 
is vital when it snows in the area.

One of the factors in using separate hotel rooms 
is a subtle but very real one. We have various new 
members of the tram joining us at diff erent times 
during the year and oft en these people are exposed 
to some horrifi c accidents for the fi rst time in their 
lives.

What is vital is to have an informal de-brief 
aft er such an event. We would normally, at the old 
help centre, come back and have a chat, nothing 
formal. But it gave me an opportunity to look at 
the individuals and see how they were responding. 
Because a lot of people aren’t able to take that type 
of trauma, even though they may be in the medical 
game. Now we are sending people up to their rooms 
which means being all on their own. Maybe those 
people need to talk, and don’t know how.

I am hopeful of the continued support from 
Mercedes-Benz. Th ere has been a wonderful rela-
tionship with them when they’ve come down to see 
the operation.

Claire Vale has also been very active on the 
Women in Road Safety front ( see page 10 in this 
issue), so there is lots of positive stuff  happening.

Th e accident rate is never constant. We’ve been 
down on some Easters and we’ve only had one or 
two accidents. Other times we’ve been down and 
it has been horror, countless head-on collisions, 
trucks overturned.

Th ere have been many core team members 
over the years that have been fantastic. At the mo-
ment we have Barry Niemand, of Cordevac who 
got involved with us aft er coming down to visit 
us when he was still an engineer at Ford. Barry is 
one of the best paramedics I know, he’s so good 
with his hands. Where we might battle to fi nd a 
vein for a drip, Barry fi nds it fi rst time every time. 
Petro Kruger has also been involved for years, and 
Netcare have got involved again.

As far as vehicles go, we have the sponsored 
Accord wagon from Honda, which is fully equipped 
and this will be changed for the previous-genera-
tion CRV. I have my own old Pajero, which we use 
for snow, and we have a Ford bakkie. I would guess 
my annual fuel bill, for example, is in the region of 
R150 000 a year for the Van Reenen’s project.

We are at a cross roads now. We have been 
fortunate enough to get funding. Th ere is some 
good news, I’m really hoping that KZN Oils will 
come to the party as their mission statement is very 
community-minded.

According to fi gures issued by the Automobile 
Association (AA), the total cost of road accidents 
is R158-billion to the SA economy. Th at fi gure is 
done according to an international formula, and it 
includes the cost of down-time and all related costs 
to each and every accident, from a private and com-
pany perspective.

As a percentage of GDP that fi gure is massive, 
it could have paid for the controversial Gauteng 
road system many times over. We need to get the 
Minister of Finance involved in road safety issues, 
and the Minister of Health. ■

www.wilkencomm.co.za
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BMW SA recently hosted an e-mobility workshop 
in the Southern Cape on E-Mobility, in the lead 
up to its international launch of the i3 all-electric 
production car later this year. Th e following are 
excerpts from a presentation by Guy Kilfoil, its 
dynamic Communications manager in South 
Africa, also delivered at a recent KPMG breakfast 
in Johannesburg.

“Th ere are a number of challenges facing auto-
motive companies right now, mainly centring on 
lowering emissions. You could say it began in the 
1970s, the oil crises precipitating the interest in 
various new drive-trains, but then…nothing really 
happened for 30 years or more.

“But in the late ‘90s, in a world where scientists 
were talking about climate change, where econo-
mies became quite volatile, manufacturers began 
asking themselves how they would survive.

“What we see now are two distinct customer 
types. You have the customer from the developed 
economies who says: I want to do something good 
for the environment. I want to look aft er the world 
for my kids, I need to leave this place with as small 
an impact as possible from my own life. Th en you 
get the customer from the developing economy who 
says: Well, I’m interesting in doing that, but only if 
there’s something in it for me. Yes, I’ll choose your 
technology but it has to have a fi nancial benefi t for 
my back pocket.

“Ultimately, both of these approaches are lead-
ing to changing customer expectations.

“Th en there is the globalisation aspect, and the 
traditional car markets are pretty static. Europe was 
a fl at market last year, the US, on the back of four 
pretty poor years, only grew for us, BMW, at around 
10 per cent. Th at sort of growth is encouraging, as 
we are doing well as brand there, but it’s not enough 
to fund the sort of R&D costs we have in developing 
all-new technologies.

“On the other hand you have the emerging 
markets. Russia and India grew at over 30 per cent 
for us (BMW) last year, and China at 40-plus per 
cent, now our biggest market in the world. And the 
point made earlier (by a KPOMG speaker) about 
the wide divergence between top-end and bottom-
end car markets, with nothing much in between, is 
really putting pressure on OEMs, who are looking 
at major CO2 reductions on a fl eet level. Yet the big-
gest growth markets are consuming your top-end 
vehicles with high CO2 emissions. For instance in 

Russia, BMW sells a lot of X6 V8s, which have an 
emission of 300 grams/kilometre.

“We have to make up for this trend, somewhere, 
in producing cars with much lower CO2 emissions 
technology.

“Politics and regulations have been the cata-
lyst, and in fact the manufacturers could be said to 
be their own worst enemy in getting the emissions 
continually reduced. In 1995, the OEMs said they 
couldn’t manage a 25 per cent CO2 reduction, and 
yet we did it, companies like BMW managed a 30 
per cent reduction quite easily.

Th is brings us to the 2015 requirement of 120 
g/km for Europe. Will we make that number? Yes 
we will!

“Th e biggest issue us OEMs have is the 2020 
target of 95 grams/km. We have no clue of how we 
are going to get there, or at least not with the current 
mix of technologies in the market.

“Because of this situation, manufacturers are 
going to have to take a multi-dimensional approach 
to reducing emissions. For most manufacturers it’s 
the optimisation of the internal combustion engine, 
and there is still a lot of opportunity there.

“At the same time we have hybrids and electric 
cars and that is all happening now. We had a con-
ference on electric cars last week in South Africa, 
and this is going to take hold in Europe and the US 
this year.

“What we need to do as car manufacturers is to 
increase our production share of electric vehicles in 
order to make that 95 gram per kilometre target in 

2020. Th e biggest problem is that we don’t have any 
idea of how big it’s going to get. For BMW our pre-
diction is that electrifi ed cars will make up between 
fi ve and 15 per cent of our model mix by 2020. And 
by electrifi ed, I mean either a hybrid, a plug-in or 
a full electric, battery-powered car. And fi ve to 15 
per cent is a pretty big range. Somewhere between 
85 000 and 250 000 cars for us, BMW.

“So this means manufacturers all need to pro-
duce scalable drive-trains, we need optimised in-
ternal combustion engines, hybrid engines, plug-in 
engines, we need battery-electric vehicles. Th ose are 
four diff erent R&D streams at the same time. You 
can imagine what that costs!

“E-mobility is going to happen, we launch the 
BMW i3 in Europe in 2013, and there is the bigger 
i8 coming. Nissan has already launched the Leaf, 
we have the Chevrolet Volt in the US, and what we 
are seeing this slow uptake on electrifi ed vehicles is 
starting to accelerate. Last year the best-selling car 
in southern California was the Prius hybrid.

“E-mobility is a viable source for the future. 
Th ere is a lot of range anxiety, with a 160 km range 
(for a pure electric vehicle), how does this make for 
a useable product? It certainly does, most users, in 
fact 85 to 90 per cent of all car users travel less than 
40 km a day.

“How much does it cost to run? A full charge 
at current South African rates, will be about R25. 
Th at’s equivalent to a petrol consumption of two 
litres per 160 km. I’m sure we’d all be pleased 
with that!” ■

-Mobility

Insight – Guy Kilfoil, General Manager of 
Communications and Public Affairs at BMW SA

No longer a concept, BMW’s i3 becomes a production reality this year.
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BY ROGER HOUGHTON

Th e Technology Innovation Agency (TIA) 
launched the Uyilo electric transportation 
programme in Port Elizabeth recently as an 
initiative to ensure SA stays globally competi-
tive in terms of the latest technologies, which 
includes all aspects of e-mobility according to 
the organisation’s general manager for energy, 
Dr. Tsakani Mthombeni. (Uyilo, a Xhosa word, 
means design).

“Th e rising global energy demand, sky rock-
eting energy costs, limited natural resources and 
stricter environmental and climate change regu-
lations at global level requires a new approach to 
the pace of developing new technologies into mar-
ket, including the transportation sector, in order 
to transition into a resource effi  cient and green 
knowledge-based economy,” said Dr. Mthombeni, 
speaking at the launch of the project at the Nelson 
Mandela Metropolitan University (NMMU) in Port 
Elizabeth recently.

Th e TIA is cooperating on this project with the 
NMMU’s Centre of Energy Research which was es-
tablished in 2006 and has just moved into a R60m 
facility on the campus.

Th is programme will involve research and 
dev elopment in the technology and infrastruc-
ture required to support electric and hybrid vehi-
cles. Th e support network would include charging 

stations and battery testing facilities which would 
be available to all involved companies and 

TIA Launches SA’s E-Mobility Programme

All charged up. Nissan’s Leaf.

continued on next page 

-Mobility
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organisations rather than each entity developing its 
own infrastructure.

Th e staff  at the Centre of Energy Research is 
very upbeat: “We must fast track investments in 
renewable sources of energy. It’s a strategy that 
will not only create many new jobs, but most im-
portantly, will leave our children with a safer 
and cleaner world,” says the centre’s director, 
Prof Ernest van Dyk.

Th e Uyilo e-mobility programme also has the 
backing of a number of other key stakeholders, in-
cluding Nissan, BMW, power utility Eskom, battery 
technology company PowerTech (Willard batter-
ies), Siemens and Sasol.

However, the TIA programme is open for col-
laboration with any entrepreneur, researcher of 
inventor in SA looking for support to accelerate 
development and commercialisation of e-mobility 
systems, with testing facilities available at NMMU.

Speaking at the launch the CEO of the TIA, 
Simphiwe Duma, said that the programme is not 
only driven by the objective of developing electric 
vehicle technology, but is also an initiative to ensure 
SA can remain globally competitive.

Company-execut ive-turning-pol it ician 
Dr. Mamphela Rampele, chairman of the TIA, said 
that she was heartened by the enthusiastic coop-
eration being shown in the Uyilo e-mobility pro-
gramme by a government agency, academics and 
the public and private sectors. “I am excited by this 
collaboration in the light of the challenges we face 
as a nation,” she said.

Th e shadow of the failed Joule project, which 
cost R280m in public money, hung over the event, 
with one of the ill-fated cars on display. Th ere 
was little interest in the Joule from attendees at 
the launch and it had not even been driven in the 
ride-and-drive the previous day. Th e cars that had 
been driven around Port Elizabeth were the Nissan 
Leaf, BMW Active E , MINI E and two locally-built 
cars from Metair that are powered by relatively 

inexpensive lead-acid batteries. All were on display 
at the launch too.

 ■ Th e TIA is an initiative of the Department 
of Science and Technology (DST) and was 
established in 2008 through the merging of 
seven DST entities previously tasked with 
supporting and promoting innovation in 
SA. It provides both fi nancial and non-
fi nancial support. ■

BY ROGER HOUGHTON

Metair revealed two electric cars designed and built 
in SA by companies within the Metair Group at 
its annual results presentation at the Sandton Sun 
last week.

What makes them diff erent from most of the 
current breed of electric cars being off ered by global 
mainstream and specialist manufacturers is that 
the Met-Elec-R60 examples use comparatively in-
expensive lead acid start-stop batteries and not the 
usual, expensive lithium-ion power packs. One car 
uses an electric motor to replace a worn-out petrol 

engine, while the other is far more complex and has 
a range extender petrol engine to counter the fear of 
running out of electric charge.

Metair launched this internal project to pro-
duce economical electric cars with a total bill of 
materials costing no more than R60 000 per vehi-
cle (hence the R60 in the name of the cars) and the 
project was to be completed within a four-month 
timespan. Th e project was to use proprietary bat-
teries from First National Battery (FNB) as the 
fundamental power source and then to incorporate 
and showcase the skills, technologies and capa-
bilities of the various companies that make up the 
Metair Group.

FNB and Supreme Springs led the initia-
tive with historic Alfa Romeo racing driver Colin 
Ellison, of Supreme Springs, as the project leader.

Both cars were presented to the compa-
ny’s managing directors at their conference in 
November last year and were subsequently dis-
played at the Technology Innovation Agency’s an-
nouncement of an e-mobility programme in Port 
Elizabeth recently before last week’s unveiling in 
Johannesburg last week. (I was the fi rst journalist to 
go for a drive in the range-extender Met-Elec-R60 
car in Port Elizabeth and was most impressed).

Two Locally-Developed Cars Unveiled by Metair

continued on next page 

BMW’s Electric 1 Series.

 continued from previous page
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BY ROGER HOUGHTON

Th e Metair Group, one of only two companies 
still listed under Automobiles and Parts on the 
Johannesburg Stock Exchange – Dorbyl is the other 
– posted excellent results for 2012, which were re-
vealed in the presentation of an integrated annual re-
port by managing director Th eo Loock and fi nance 
director Brian Jacobs a the Sandton Sun last week.

Metair is a leading SA manufacturer and 
distributor of automotive components to origi-
nal equipment manufacturers (OEMs) as well as 

the replacement and aft ermarket sectors of the 
motor industry which employs about 6  500 peo-
ple. It also now off ers a wide range of products to 
non-automotive businesses.

Revenue was up 22% from R4.294-billion in 
2011 to R5.273-billion in 2012, headline earnings 
per share (HEPS) up by 19% to 310cps, return on 
equity (ROE) up 26% and earnings before interest, 
taxes, depreciation and amortisation (EBITDA) up 
by 19% to R825-million. Th e dividend per share for 
2012 rose to 95 cents from 72 cents a year earlier. 
Th e share closed at R35.76 on the day of the an-
nouncement, March 18.

Loock told the assembled stakeholders that the 
company’s diversifi cation strategy was working 
very well, as it continued to build up its three pillars 
– OEM business, aft ermarket and batteries – where-
as many years ago Metair was basically a company 
supplying components to Toyota SA. Now it sup-
plies all the local OEMs as well as Renault Dacia in 
Romania (through its subsidiary Rombat Batteries).

Th e battery business, which included the pur-
chase of Rombat of Romania last year, is looking 
particularly promising and future strategies include 
a major drive into African markets using the Exide, 
Chloride and Rombat brand names. ■

Metair Posts Excellent Results For 2012

Th e Met-Elec-R60 pure electric car is an old 
Ford Tracer that had its engine replaced by an 
electric motor with the latest technology start-stop 
batteries from First National Battery providing the 
power. Th e car can reach speeds up to 75km/h driv-
ing through a normal gearbox and has a range of 
up to 300km, making it ideal for urban commuting 
with a low purchase price and running cost. It was 
developed by Smiths Plastics and Automold.

Th e second car was built from the ground up, 
using a specially built body, chassis and suspension. 

It has a Curtis 55kW AC electric drive system with 
16 batteries with a combined output of 96v and 
200Ah. It has a range of 100km on batteries alone 
and then a petrol engine range extender that runs at 
a constant sped and uses 4l/100km as it charges the 
batteries on the move.

Top speed is 120km/h and cruising speed 
80km/h. An electric air conditioning system pro-
vides comfort for a driver and passenger. Charging 
takes only two hours using a high tech charger.

Th is second car was a joint venture between 
First National Battery (FNB), Supreme Springs, 
Hesto harnesses, Lumotech, Smiths Manufacturing 
and Smiths Plastics and Automold and input from 
several other companies in the group.

“Th e Met-Elec-R60 project is a great success,” said 
Metair Group managing director Th eo Loock. “We 
did not do it to exploit commercial opportunities 
but achieved all our goals within a precise time pe-
riod and without impacting on any employee’s day-
to-day responsibilities. Management and associates 
from across the Metair Group worked together to 
design and build the vehicles using diff erent and 
complementary technologies across a number of 
our subsidiary companies.” ■

 continued from previous page

Metair’s home-grown electric cars, based on production models.

The Met-Elec-R60 pure electric 
car is an old Ford Tracer that had 
its engine replaced by an electric 

motor with the latest technology 
start-stop batteries from First National 

Battery providing the power.

Top speed is 120km/h and cruising 
speed 80km/h. An electric air 
conditioning system provides 

comfort for a driver and passenger. 
Charging takes only two hours 

using a high tech charger.

-Mobility
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AL:  What is your starting point in research for the 
various WesBank activities?

RM:  Th e vehicle industry is an entity where there 
isn’t a lot of information readily available. 
We have NAAMSA, and RGT/Smart which 
supply new vehicle sales. But other than that 
there is no major data source other than our 
own data, and because we have a signifi cant 
market share in the industry, we regard our 
data as probably the most credible source 
available out there, for tracking consumer de-
mographics and industry trends.

AL:   What is WesBank’s market share at present, 
in terms of fi nancing vehicles?

RM:  On vehicle fi nancing, it’s probably at 35 per 
cent right now and if you consider that cash 
sales represent another 30 per cent of the 
market, our share is signifi cant. Cash sales 
are an interesting phenomena, in that they 
remain stable, in the boom time they were 
30 per cent, in the recession they were 30 per 
cent, as they are now.

AL:  How do you come by that sort of statistic?
RM:  From the dealers, they give us an indication of 

how the deals are shared out.
AL:  How many dealers does WesBank service?
RM:  We have about 5 000 dealers that we are in-

volved with, of which 3 500 are new vehicle 
dealers, and 1 500 are used vehicle dealers.
 On the used car market there is practically 
no data available. If it wasn’t for our data it 
would be a big black hole.

AL:  How big is the used-car market versus the 
new-car market?

RM:  It actually fl uctuates, and it is interesting that 
you’d ask that. Referring to our new-to-used 

graph, the red line is the new to used ratio, so 
if you look at this you can almost draw a line 
from June 2007, when the National Credit Act 
came into eff ect, to the present. Before the 
NCA, we were fi nancing more or less 1,1 used 
cars for every new car.
 Aft er NCA, and then the recession, a com-
bination of factors, in July and October it 
peaked at two used cars for every new car fi -
nanced. Th at’s quite signifi cant. As far as the 
supply and demand situation is concerned, 
there was a supply of new cars but the de-
mand had fallen off . Obviously, the new cars 
become the supply for the used-car market 
aft er a short spell.

So with this peak, all the good used cars were 
sucked out of the market. And then you’d 
have price infl ation and defl ation. Th en the 
new car prices took a dive aft er that, because 
the demand was lower.
 Since then the situation has reversed grad-
ually over time, and we’ve had the economic 
recovery since then. So we are now back to 
fi nancing 1,19 used cars (almost 1,2) for every 
new car.
 Th e post credit crunch recovery is now 
over, and we are now in a normal cycle, where 

the vehicle sales growth will be very much in 
line with GDP.
In 2010 vehicle sales grew by well over 25 per 
cent, way above GDP. In 2011 it grew by 16 per 
cent, also well above GDP and last year it grew 
by almost 10 per cent. We don’t see that trend 
continuing.

AL:  We believe the GDP increase will be in the re-
gion of 2,5 per cent this year.

RM:  Th at’s what we see the market doing, round 
about 2,6 per cent. It’s not really depressing, 
because we have reached a high base and it’s 
almost as high as the record we had in 2006, 
720 000 vehicles. It’s actually a phenomenal 
achievement, so if we can maintain these lev-
els, the dealers should be very happy.

AL:   Why have vehicle sales been so buoyant rela-
tive to the rest of the economy?

RM:  Th at’s a multi-dimensional question. When 
this was a used-car market, during 2008 and 
2009, all the good quality used cars were 
bought and taken out of the market, and 
used car prices went up substantially, to a 
point where there was almost no diff erence 

Interview – Rudolf Mahoney, 
Head of Research and 

Public Relations at WesBank

Rudolf Mahoney, head of WesBank 
research.

WesBank new to used ratio.
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continued on next page 

The post credit crunch recovery is 
now over, and we are now in a normal 
cycle, where the vehicle sales growth 

will be very much in line with GDP.

In 2010 vehicle sales grew by well 
over 25 per cent, way above GDP. 

In 2011 it grew by 16 per cent, 
also well above GDP and last year 

it grew by almost 10 per cent.
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between a used car and the same model new 
car. Obviously consumers noticed this, and 
new-car prices then become more attractive.
 Also, the manufacturers came to the party 
and off ered service and maintenance plans, as 
well as wonderful discounts, trade-in assis-
tance and the like making new cars a lot more 
attractive.
 Customers trade in their cars on average 
every 36 months. So, regarding this three-year 
bubble from 08 to July 2010 where there was 
huge demand for used cars, those customers 

were in a replacement cycle. Th ey switched to 
new cars and that’s what has pushed the new-
car market.
 Th e TransUnion Auto data that they pro-
duced on this subject shows this trend. From 
July 2010 until now, both new and used prices 
have increased below the national CPI fi gure. 
Also, in the last four years we have seen above 
CPI wage increases. So cars are actually be-
coming more aff ordable.

AL:  Relative to other developed countries, our 
used-car prices are still very high.

RM:  Yes. What’s happened recently is that dealers 
are buying used stock at prices closer to where 

they actually should be. So this cycle should 
start to change, with dealers starting to estab-
lish a more realistic price gap between new 
and new. We are in fact seeing the used-new 
ratio moving back to around the 1,5 range. 
So there will be more activity in the used car 
arena towards the latter part of this year.

AL:  What does this do to WesBank’s overall in-
come, this shift  in trends? Is it a balancing act?

RM:  It is a balancing act, your average contract in 
value is greater than it is on a used vehicle. 
Th at said, we generally do more used busi-
ness so the volumes makes up for the price 
diff erential. ■

 continued from previous page

People

Women In Road Safety’s 
Easter Campaign

Members of Women in Road Safety will be on site at 
the Shell Montrose facility near Van Reenen’s Pass, 
with a supply of donated, refurbished child seats on 
hand from 12h00 today ( March 28)) until 22h00, 
and on Friday March 29th from 08h00 until 12h00.

“Th ere is a great need for information regard-
ing the correct use of child seats in cars,” says 
Clare Vale, chairperson of Women in Road Safety. 
“Many parents are unaware of the risks they are 
taking when driving with their children unsecured, 
and others fi nd that aff ordability of new seats is a 
problem. Our objective is to help educate the public 
whilst assisting those who genuinely fi nd that the 
outlay for new seats is too great a hurdle in these 
tough times.”

Porsche Apprentice is off 
to Germany in July

Scott Allison, an apprentice at Porsche Centre 
Johannesburg, was recently announced as a fi nal-
ist in the World Skills competition to be held in 
Leipzig, Germany, this July.

Young Allison was one of two apprentice tech-
nicians enrolled for the competition. Scott’s win-
ning result was announced recently at a gala func-
tion hosted by the RMI, Imperial and Merceta. Said 
Porsche Centre MD Toby Venter: “Th is is an enor-
mous achievement and something that the whole 
organisation is very proud of. We celebrate Scott’s 
achievement and wish him well for the next round. 
We are confi dent of a good result.”

Toyota South Africa’s fi rst 
Women Dealer of the Year

Imperial Toyota Kempton Park was awarded the 
coveted Toyota Dealer of the Year award at the 
gala event held at the Cape Town International 
Convention Centre.   Th e award was accepted by 
Desiree Wiseman, the fi rst female Dealer Principal 
to win this award. 

Th e Imperial Toyota Kempton Park dealer-
ship has been operating from their new site for 
two years. Dealer Principal Desiree Wiseman was 

intimately involved in all areas of the business yet 
still allowed her management team to lead their 
own departments. 

Dr Johan van Zyl, President and CEO of Toyota 
South Africa Motors commended Imperial Toyota 
on their achievement.

Mike Arnold is Chairman of 
the Manufacturers’ Circle

Mike Arnold, the CEO of Consol Glass, has been 
elected chairman of the Manufacturers’ Circle, suc-
ceeding Stewart Jennings who has retired from this 
organisation and will step down as CEO of the PG 
Group at the end of Aprill Bruce Strong, the CEO 
of Mpact, has been elected vice-chairman of the 
Manufacturers’ Circle. ■

Toyota’s fi rst woman top dealer for 2013, 
Desiree Wiseman.

Women in Road Safety will be out in force 
at Montrose, near Van Reenen’s Pass this 
weekend.

Top-class Porsche apprentice 
Scott Allison.
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Bruno Lupini is our go-to man when it comes to 
advertising in AutoLive. Bruno has been involved 
for over a decade in automotive publications, and he 
comes from a family that has deep connections with 
motoring and motorsport going back three genera-
tions. Bruno’s contact details are: 
E-mail: bruno.lupini@gmail.com 
Cell number: 081 354 7212

Who should advertise in Autolive?
 ■ Companies looking to recruit employees for 
specialist positions in the motor industry.

 ■ Companies looking for franchisees
 ■ Companies looking for dealers for new 
vehicle brands or to expand an existing 
dealer network.

 ■ Automotive marketing consultants
 ■ Training organisations
 ■ Market research companies
 ■ Business management consultants

 ■ IT companies 
 ■ Fleet management companies
 ■ Suppliers of workshop equipment
 ■ Car care companies
 ■ Panel beaters and dent removers
 ■ Auction houses
 ■ Courier companies
 ■ Service providers in the fi nance and 
insurance industry

 ■ Vehicle tracking system suppliers
 ■ Organisers of exhibitions and conferences.
 ■ Tyre fi tment centres
 ■ Suppliers of car care products
 ■ Suppliers of automotive replacement parts
 ■ Roadworthy testing centres
 ■ Printers
 ■ Accounting fi rms

AutoLive advertising rates are very cost eff ec-
tive and we are able to make up advertisements 

at reasonable rates. Th e rate card is available 
under “Advertising” on the AutoLive website, 
www.autolive.co.za ■

Bruno Lupini 
Cell: 081 354 7212 

E-mail: bruno.lupini@gmail.com

Autolive Ad Sales

Team Bairy Hollocks emerged the winner of the 
10th Land Rover Centurion Defender Trophy. Th e 
milestone event in one of the most respected 4x4 
competitions in South Africa was described by 
many as the most challenging and unanimously 
as the best. Warren Vos and Peter Healey, who 
comprise their strangely-named squad, displayed 
a “masterful approach” to the epic event, their ex-
perience and teamwork ultimately giving them 
the edge.

Th e tenth anniversary of the Land Rover 
Centurion Defender Trophy follows a long legacy 
of Land Rover off -road competitions that have in-
cluded such iconic events as the Camel Trophy and 
the Land Rover G4 Challenge.

Team Bairy Hollocks took the 10th title from 
Two Brothers & a Landy (Rob and Mike Eriksen-
Miller) and Team Oupoot (Trevor Stiebel and James 
van Onselen). Th is year’s event was held on the his-
torical Prynnsberg Estate owned by Rick Melvill (of 
Melvill & Moon fame) just a few kilometres from 
the town of Clocolan, providing a centralised point 
for the fi ve -day event, and some of the most gruel-
ling driving conditions. Rain and the consequent 
mud gave the event a further twist. But with the 
main prize of a Land Rover Defender 90, courtesy 
of Land Rover Centurion, on off er, the intensity of 
the participating teams was unwavering. 

Th e Hella Night Challenge was particularly taxing, 
testing the team’s communication skills, night vi-
sion abilities and technical driving skills whilst at 
the same time, traversing rocky terrain. Th e team-
work activities extended to fl oating a replica Land 
Rover Defender across a dam, crossing a mud gully 
and navigating through a gully. Th e driving chal-
lenges within time trials included winching, gen-
eral extreme off -road driving, raft  building, puzzle-
solving and removing and re-fi tting a side shaft  on 
a Land Rover. It all came down to those displaying 
the greatest skills within the best team dynamics.

Rounding off  the special event was a surprise 
appearance at the prize-giving by intrepid ex-
plorer and avid Land Rover ambassador, Kingsley 
Holgate. He enthralled competitors with tales of 
his incredible adventures and humanitarian work 
throughout Africa.

Th e Land Rover Centurion Defender Trophy 
also saw the sponsors handed over R20 000 in fi -
nancial support to the Klok-In Old Age Home based 
in Clocolan. ■

The Hella Night Challenge was, err, 
challenging.

Team Bairy Hollocks.

“Dyslexic” Team Wins 10th Land 
Rover Centurion Defender Trophy

The oddly-named Bairy Hollocks Team 
collect their trophies.
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“Today’s opening of the press shop reiterates our 
commitment to Volkswagen SA and South Africa. 
It also marks the culmination of our investment in 
enhancing the position of VWSA as one of our key 
manufacturing plants within the Volkswagen pro-
duction network.”

So said Dr Hubert Waltl, Chairman of the 
Volkswagen Group South Africa’s Management 
Board on March 15, when he offi  cially opened the 
new R564-million press shop at the Uitenhage plant.

Th e press shop opening sees the culmination of a 
massive R5-billion investment in modernising 
the Uitenhage plant over the past few years. In his 
speech to the attendant media, dignitaries and the 
Mayor of Uitenhage, Dr Waltl was proud to an-
nounce that the new press shop is the fi rst of a very 
advanced type to be installed by the Volkswagen 
Group worldwide, and the fi rst in the world that 
combines so-called Wave Motion technology with 
Cobra robotics technology.

Th e continuous wave technology, which was 
a joint development between Spanish company 
Fagor, a metal pressing specialist, and Kuka, a 
German automation company, allows presses to 
cycle in a wave pattern, as opposed to a traditional 
press installation in which presses are cycled to-
gether. Th e Cobra robots move parts through the 

press shop much faster than conventional sys-
tems, leading to a 30 per cent reduction in energy 
consumption.

Dr Waltl said that the new press shop, in combi-
nation with the environmentally committed Th ink 
Blue programme launched in the plant last year will 
contribute to an impressive overall reduction of 
waste and energy consumption. “Th e new strategy 
within all Volkswagen plants (globally) will ensure 
that our factories reduce their waste, water usage, 
energy and emissions by 25 per cent by 2018, com-
pared to the levels in 2010.”

Th e new press shop is very effi  cient, and has a fl ex-
ibility of die change that can see dies changed in less 
than fi ve minutes, whereas previously this was a 
process that was measured in hours.

VWSA produces Polo and Cross Polo right-
hand-drive models for international markets, as 
well as the Polo Vivo for local sales.

Th e Managing Director of VWSA, Dr David 
Powels, pointed out that VWSA ended up as the 
passenger car market leader for the fourth con-
secutive year last year, with total sales of 99 106 
units. Polo and Polo Vivo, the two models pro-
duced at the plant, accounted for 14,4 per cent 
of the total South African passenger car market 
in 2012. ■

A Polo panel being pressed in Volkswagen’s new press shop at Uitenhage.

Dr Hubert Waltl, Chairman of the VW Group South Africa’s Board of Management.

VWSA’S New Press Shop Offi cially Opened

The press shop opening sees 
the culmination of a massive 

R5-billion investment in 
modernising the Uitenhage 

plant over the past few years.

“The new strategy within all 
Volkswagen plants (globally) will 

ensure that our factories reduce their 
waste, water usage, energy and 

emissions by 25 per cent by 2018, 
compared to the levels in 2010.”
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Th is initiative forms part of the company’s sup-
port to Water Month, National Water Week which 
ran from 18–24 March and World Water Day on 
22 March.

“Continental and its employees have com-
mitted themselves to an industry-leading envi-
ronmental and waste management policy, and 
supporting these awareness campaigns is vital in 
order to reinforce the conservation message,” says 
Gishma Johnson, Corporate Communications 
Manager, CTSA.

“Water is our most precious resource, particu-
larly in South Africa. We have to do everything we 
possibly can, both in the workplace and at home, 
in order to live up to the tenets of environmental 
sustainability, which are reduce, reuse and recycle.”

Led by the company’s Environment Safety and 
Health (ESH) Department, employees made their 
way to the canal on Wednesday 20 March. Th e ca-
nal carries a high volume of water, particularly dur-
ing the rainy season, but is regularly polluted with 
refuse and debris that is ultimately carried into 
the sea.

CTSA is a leading industry player as far as 
waste management is concerned, and has the 
full ISO 14001:2004 environmental certifi cation 

which was re-certifi ed for a further three years in 
July 2012.

“Continental is committed to the protection 
of the environment in which we operate,” Johnson 
says. “We design our processes and products with 
an emphasis on limiting our impact on the environ-
ment and natural resources.”

Th is is achieved by reducing the consumption 
of water, energy, raw materials and processing ma-
terials during the manufacturing process.

In particular, CTSA has introduced a raft  of water-
saving initiatives throughout its Port Elizabeth 
plant. Th is include the installation of rain water 

tanks which saves approximately 3  044m³ of po-
table water per annum. Furthermore, waste water 
from the cooling tower is redirected to the toilet 
fl ushing system, saving a further 3 401m³ per year 
according to Johnson.

Ongoing training, education and motivational ini-
tiatives are conducted with the company’s employ-
ees, partners, suppliers and customers to promote 
greater concern for the environment and natural 
resources.

In addition to water awareness, CTSA has 
adopted an extensive waste separation and man-
agement programme with the factory and admin 
block. Waste recycling points are also provided at 
the entrance to the plant, thus enabling employees 
to start recycling at home and bring their waste ma-
terial to work in order to dispose of in the various 
bins provided. ■

Continental Cleaned up Smelly Creek 
in Support of World Water Day

A number of Continental Tyre South 
Africa (CTSA) employees embarked 
on a clean-up operation of the 
canal between the Continental 
factory outside Port Elizabeth 
factory and the N2 freeway, 
commonly known as Smelly Creek.

Caught in clean-up, nose-pegged action were, from left, Denzil Vencencie, Bianca van 
der Mescht and Attie Higgs, General Manager, Human Resources.

To advertise in  contact

Bruno Lupini on 081 354 7212 or email him at bruno.lupini@gmail.com

“Water is our most precious resource, 
particularly in South Africa. We have 

to do everything we possibly can, 
both in the workplace and at home, 

in order to live up to the tenets of 
environmental sustainability, which 

are reduce, reuse and recycle.” “Continental is committed to the 
protection of the environment in 
which we operate, ... We design 

our processes and products 
with an emphasis on limiting 

our impact on the environment 
and natural resources.”

Waste recycling points 
are also provided at the 
entrance to the plant, ...
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“Th e all-new Kuga line-up is well-rounded and 
comprehensive with a host of fantastic features that 
make it the perfect choice for families. Ford’s smart 
technologies off er extensive safety and convenience 
benefi ts that will be welcomed in this market,” says 
Ford Marketing Manager Gavin Golightly.

A host of clever technologies are show-cased 
in the new Kuga, including SYNC™, Ford’s ‘open 
sesame’ handsfree automatic tailgate, Ford’s 
Intelligent All-Wheel Drive system, Active City 
Stop, Lane Keeping Aid, Blind Spot Indication 
System and more.

“Th e all-new Kuga line-up is well-rounded and 
comprehensive with a host of fantastic features that 
make it the perfect choice for families. Ford’s smart 
technologies off er extensive safety and convenience 
benefi ts that will be welcomed in this market,” says 
Ford Marketing Manager Gavin Golightly.

Impressive fuel economy

Th e powertrain lineup, for the fi rst time, includes 
EcoBoost engine technology.

Th e 1.6-litre EcoBoost petrol engine is available 
with a two power output levels. Th e 110 kW version 
is available in FWD and is paired with a 6-speed 
manual transmission. Th is equated to impressive 
fuel consumption fi gures of just 6.6 l/100 km on 
a combined cycle run while emitting just 154 g/
km CO2.

Th e 134 kW derivatives are available in AWD 
and paired with a 6-speed automatic transmission 
with SelectShift . Th is version uses 7.7 l/100 km of 
fuel on combined cycle while emitting 179 g/ km.
CO2.* Both variants produce 240 Nm of torque be-
tween 1600 and 4000 rpm.

Th e all-new Kuga is also available with a 2.0-li-
tre TDCi Duratorq diesel engine producing 120 kW 
and 340Nm between 2 000 and 3 250 rpm. It features 

AWD and features Ford’s 6-speed PowerShift  auto-
matic transmission with SelectShift . It uses 6.2 l/100 
km and emits 162 g/km CO2.

Ford’s low emission ECOnetic Technology fea-
tures available across the line-up includes Eco Mode, 
Gear Shift  Indicator and Active Grille Shutter that 
reduces drag and reduces fuel consumption.

New Pre-emptive AWD System

Th e all-new Kuga’s smart AWD system pre-emp-
tively assesses conditions and readjusts the AWD 
power split to give the driver the best blend of han-
dling and traction.

Th e primary goal of the AWD system at low 
speeds is traction; at speeds above 30 km/h the AWD 
system is tuned to improve driving feel, handling 
and responses. A unique cluster display shows driv-
ers the torque demand of each wheel at any moment.

Ford Curve Control acts as a safeguard for driv-
ers who have entered a bend with too much speed. 
Th e system mitigates against severe understeer by 
braking in a controlled manner and can, if the driv-
er is still pushing their foot down on the accelerator, 
also reduce engine torque.

“Curve Control can support drivers if they fi nd 
themselves in a situation where they are travelling 
too fast for the road conditions or layout,” adds 
Golightly. “Th e obvious example is on a curved slip 
road coming off  the highway. If the driver hasn’t re-
duced speed suffi  ciently this system can step in and 
safely slow the vehicle down by around 16 km/h 
per second.”

Dynamics and cornering control are im-
proved by the introduction of the enhanced Torque 
Vectoring Control system developed with the 
Focus. Th is helps to deliver Ford’s fun-to-drive 
DNA by applying a small amount of braking to the 
inside wheels to assist drivers through sharp bends.

Th e all-new Kuga comes with a 4-year / 120 
000km comprehensive warranty, a 4-year / 80 
000km service plan on petrol derivatives and a 5 
year /90 000km service plan on diesel derivatives. 
Th ere is a 3-year /unlimited km roadside assistance 
plan while service intervals are 20 000km on petrol 
derivatives and 15 000km on diesel derivatives.

 ■ Prices range from R289  900 for the 1,6 
Ecoboost front-wheel-drive model to 
R418  900 for the 2,0 TDCI Powershift  All-
Wheel-Drive version. ■

All-New Kuga, New Engines, New Technologies
The all-new Ford Kuga debuting in South Africa this month sees the introduction of a new range of engines 
including a turbocharged 1.6-litre EcoBoost petrol engine and a 2.0-litre turbo diesel engine. Both power-trains 
are said to produce outstanding performance, impressive fuel economy and low emissions.

Good looking. Ford’s all-new Kuga.

Look Ma, no hands! The rear tailgate offers parcel detecting opening.
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BY STUART JOHNSTON

It was thus illuminating to get the Indian-built 
Honda on test a few weeks ago, to see how it coped 
with freeway cruising, what sort of real-world fuel 
consumption it achieved, and, how it felt.

Th at’s one thing us road-testers can tell you 
about a car, and that’s how it feels. For spec lists you 
can hit the Google button on your PC, but all man-
ner of spec doesn’t tell you how it all hangs together.

Okay, so feeling is a subjective thing, and us 
road-testers would do well to remember that every 
time we lift  index fi ngers to keyboards, what we set 
out in digi-print is in the fi nal analysis only one 
opinion, although that opinion can be informed 
or otherwise.

Having driven the very fi rst Honda Ballade 
when it was launched here in the early 1980s, and 
having had three Hondas on long term tests since 
then, covering over 50  000 km in them, I can at-
test that this is the fi rst Honda that made me feel 
uncomfortable on fi rst acquaintance.

Th e reason is the most un-Honda-like steering 
system I’ve ever experienced. Hondas are known for 
locking you into the road experience, be they SUVS, 
MPVs, up-spec Accords or feisty Civic Type Rs.

Th is Brio had steering that was not only devoid 
of feel, it made me feel unconfi dent about where to 
place the car, at least on initial impression. As the 
test period wore on I learned to trust the fact that 

the car in fact didn’t possess bad handling charac-
teristics, and aft er a while I drove it down the road 
in an unconscious fashion, as most buyers of this 
car are likely to do: uuh, what brand of long-life 
milk to buy, do I need to visit the auto-teller for 
cash, I wonder what my boss really meant when he 
said…???

Th e second big disappointment for me regards 
the Brio is the dashboard topping. It visibly fl exes 
like a piece of facsimile Tupperware when you give 
it a thump to check for rattles. Okay, it is well fi tted, 
and it’ll probably last until the next ice age, but does 
it have to fl ex so much?

Th en there is the colour scheme and cloth mix used 
for the interior. Black and Tan is supposedly a name 
for a mixture of stout and lager beer, and tasty to 
a certain breed of Irishman. To this writer’s tastes, 
the interior colour scheme looks like it belongs in 
the original Ballade. And the cubby hole lid doesn’t 
seem to have been designed to fi t the opening in 
the dashboard!

Okay, enough with the gripes. As the week went 
on I learned to appreciate the fact that underneath 

that little bonnet is a Honda engine, which means 
feels like it’ll never break, it revs like hell and makes 
useful power when you wind it up. In this case the 
65 kW claimed for this mere 1,2-litre seems genu-
ine, but you have to punch it get the best out of it.

Th e brakes are good. Th e seats, despite the light 
upholstery having a propensity to show stains, are 
comfortable. Th e controls all work well, and there 
are no shoddy build quality issues.

Th e price of R119  800 is actually good, even 
when measured against the class-leading (a subjec-
tive opinion) Picanto (by Kia), which now sells for 
R127 995. Or the best-selling Polo Vivo 1,4 at R1120 
with air-con, but not fi tted with ABS, as are the 
Honda and the Kia.

And then, you have to add another couple of 
thousand to score a service plan with these rival 
models, whereas the Honda comes with a two-
year/30 000 km service plan inclusive of that sub-
R120  000 price. Okay, its three-year//100  000 km 
warranty doesn’t compare to the fi ve-year/100 000 
km off ering from Kia.

Yes, shopping for a car is complex in this com-
petitive end of the market!

As I said earlier, aft er a while the “virtual” 
steering didn’t bother me that much. Possibly be-
cause the fuel consumption read out was register-
ing 14,2 km per litre, which translates to about 6,9 
litres/100 km. Th at’s good enough, considering I 
wound up the engine to near 7 000 revs on quit a 
few occasions.

On the highway, you can cruise along in fi ft h 
for most of the way, while sharpish gradients will 
normally mean a drop to third if you want to main-
tain your 120 km/h cruising speed. Th e gearbox is 
quite nice to use, being typically Honda-precise.

As for the handling, I didn’t push it really hard 
into corners, but it didn’t do anything wayward. I 
can tell you that the suspension is nicely calibrated 
in terms of fi rmness of spring and rebound damp-
ing, the car coping very well with those “surprise” 
speed bumps you happen upon, where they are lo-
cated in the shade of a tree and the paint has worn 
off  them.

So, Brio? Naah, at least not in the accepted 
sense of the word, which translates to verve and vig-
our from the Italian. But a good, solid (apart from 
that dashboard top) car?

Well, yeah. And at this end of the market, a 
couple of grand either way can make the diff erence 
between aff ordability or not. Hmm, come to think 
of it, the Kia Picanto’s steering is also its least enjoy-
able feature. ■

The launch route of the new budget Honda, somewhat optimistically named the Brio, didn’t give much 
opportunity to get to know this little car, as it was set in a very urban environment.

Honda’s Brio – Familiarity Breeds Some Respect

Honda’s Brio has lifeless steering but ultimately it’s reassuring.

The second big disappointment for 
me regards the Brio is the dashboard 

topping. It visibly fl exes like a piece 
of facsimile Tupperware when you 
give it a thump to check for rattles.
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KIA WINS FOUR ‘RED 
DOT’ AWARDS FOR ITS 
COMPACT MODELS
Kia’s design team has won four prestigious ‘red 
dot’ design awards, including a ‘Best of the Best’ 
distinction for the new Kia pro_cee’d in the prod-
uct design category. Th e Kia cee’d fi ve-door, cee’d 
Sportswagon and Carens compact MPV models 
collected ‘Winner’ awards. 

Along with the iF product design award in 
November 2012, this is the second prize won by the 
Kia pro_cee’d before the new model goes on sale (it 
is not scheduled for SA at present) later this month. 
Th e four 2013 awards bring the total number of 
Kia’s red dot wins to 10 since 2009. 

“We are very proud of the ‘red dots’ that have 
been awarded to all of the cee’d family, along with 
the new Carens. And we are especially enthusiastic 
about the ‘Best of the Best’ award for the Kia pro_
cee’d because, aft er the Kia Optima, yet another of 
our vehicles has received the highest honours from 
the jury,” says Peter Schreyer, President and Chief 
Design Offi  cer of Kia Motors Corporation.

“Th e fact that our most important compact 
models have won four prizes is a great acknowl-
edgement of the work of our international design 
teams. Our cars have now been winning for fi ve 
years in a row, which once again confi rms that we 

are on the right path with our consistent design 
strategy.” ■

RED DOT AWARD – A SEAL OF 
QUALITY IN PRODUCT DESIGN
Th e Design Centre of North Rhine-Westphalia 
founded the red dot awards programme in 1955, 
and it is now one of the most prestigious design 
contests in the world. Th e internationally acclaimed 
seal of quality features ‘product design’, ‘communi-
cation design’ and ‘design concepts and prototypes’ 
categories. Th is year, 1,865 manufacturers from 54 
countries submitted 4 662 products. ■

COMPONENT BOOST
Th e automotive component industry has been given 
a healthy boost with the investment of R380m by 
Johnson Controls in a new facility in East London, 
according to an article in Engineering News. Th is is 
the result of the international component manufac-
turer securing a contract to supply Mercedes-Benz 
SA with interior components for the new C-Class 
W205 series car to be launched in 2014.

Johnson Controls currently has a smaller fa-
cility making cockpits for the W204 C-Class. Th e 
new facility is located in the East London Industrial 

Development Zone’s Automotive Supplier Park. 
Th e investment is made up of R230-million for the 
capital equipment, R80-million for recruiting and 
training employees and about R65-million for the 
global programme and technology support.

Th e industrial zone, with the automotive clus-
ter as its core tenant, has so far attracted 14 com-
ponent suppliers with a cumulative investment of 
R1,2-billion. ■

HUGE PAY-OUT
Ford will pay US$750-million to the 4 000 hourly 
workers at its plant in Genk, Belgium, who will be 
retrenched when the facility is closed down in 2014 
as part of Ford’s programme to reduce production 
capacity in Europe. Th is equates to US$187 500 per 
employee.

In contrast, workers at Opel’s Bochum plant 
have rejected a plan that would have saved the jobs 
of 1 200 of the 3 300 hourly employees by convert-
ing the vehicle assembly plant to a component man-
ufacturer. Th e plant, which makes only the Zafi ra, 
will now close completely at the end of 2014.

Meanwhile other Opel employees in Germany 
have agreed to a wage freeze through 2015 to 
save the jobs of 20  000 people as General Motors 
struggles to cut huge losses from its European 
operations. ■

The award-winning, beautifully-styled, gramatically-challenged Kia cee’d.
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Citroën South Africa, is entering the South African 
market for minibus taxis aft er a lengthy period 
spent researching this important segment and set-
ting up a strategy to become a signifi cant player 
with a range of 15-, 16- and 19-seater Relay buses.

“We are already encouraged with our suc-
cess in the 2012 government tender and have, to 
date, supplied 45 diesel-engined 16- and 19-seater 
minibuses to government agencies including the SA 
Police Service, Legal Aid and Water Aff airs,” says 
National Fleet and Business-to-Business Manager, 
Khyl Reddy.

“We are expecting to sell many more vehicles 
via the government tender and are aiming to sell 
about 1 000 minibuses in South Africa this year.

“We are not rushing into what we know is a 
complicated segment of the market, but believe we 
have done our homework and are now ready to put 
our plans into action,” added Reddy.

Th e Relay panel vans are manufactured in 
Italy and then shipped to Citroën in France, which 
in turn exports them to South Africa. Bustruck 
Conversions converts them according to the SA 
Government regulations for minibus taxis by fi t-
ting windows, strengthened fl oor, seat belts, seats 
and radios.

All models have airbags for the driver and front 
passenger.

Th e 15- and 16-seater models are powered by 
2,2-litre engines, while the 19-seater is fi tted with 
a 3-litre power unit. Th e 15-seater has a fi ve-speed 
manual gearbox with a 6-speed transmission fi tted 
to the 16- and 19-seater models.

Prices range from R305 900 for the 15-seater to 
R369 900 for the long haul 19-seater.

Th e 16-seater is priced at R315 900.
All models have a 5-year/100 service plan with 

a 3-year/100 000km warranty. Servicing is required 
every 20 000km.

Th e three Citroën Relay minibuses have been 
homologated by the SA Bureau of Standards (SABS) 
and been evaluated by the Independent Transport 
Advisory Service (ITAS) on behalf of the SA 
National Taxi Council (Santaco).

Th e Citroën Relay buses are currently in the 
process of receiving a scoring on the ITAS evalu-
ation, which is supported by the Council for 
Scientifi c and Industrial Research (CSIR).

A number of vehicles with the fuel-saving stop-
start facility will arrive in South Africa in the sec-
ond quarter of 2013 for evaluation by the taxi indus-
try on 16-seaters used on short haul routes.

Stop start facility will be an optional extra at 
about R5 000.

“We will provide special training on this sys-
tem which not only cuts fuel usage, but also harmful 

emissions, so it has major environmental benefi ts 
and is a fi rst for a minibus taxi in SA,” said Reddy.

Citroën enters the South 
African Minibus Taxi Market

Citroën SA has linked up with Taxi Choice as a 
fi nance and insurance provider. It is also off ering 
its vehicles through the Rent 2 Own programme 
which is operated by Absa Bank. Taxi Rent 2 Own 
Company allows the buyer to fi nance the vehicle at 
a much lower interest rates, low insurance premi-
ums, minimal extras and monthly savings.

Th is programme requires the fi tment of track-
ing and monitoring systems and Khyl Reddy and 
her team are looking to tie up a deal with a National 
Institution for a system that incorporates a cell 
phone. Timing for this project is the second quarter 
of 2013.

All Citroën dealers, of which there are current-
ly 20 nationwide (with plans to grow this total to 30 
in 2014), have service facilities that accommodate 
the Relay.

Th ey are backed up by a state-of-the-art ware-
house in Linbro Park that covers 8 500m2 in area 
and holds stock valued at R38-million. Parts are 
delivered up to four times a day to Gauteng dealers 
and within 24 hours to other areas. Th e fi rst time 
parts picking rate is currently an excellent 92%.

“We are very aware of the high expectations of 
taxi operators and their need to keep downtime to a 
minimum and believe that with the excellent qual-
ity of our Relay minibuses and a tried and tested af-
ter-sales back-up system, we are now ideally placed 
to become an increasingly signifi cant player in this 
market,” concluded Khyl Reddy. ■

Working Wheels

HYBRID SUBARU
Subaru will launch its fi rst petrol-electric hybrid at 
the upcoming New York show. It will use Toyota-
developed hybrid technology. (Toyota has a 16,5% 
share in Subaru’s parent company, Fuji Heavy 
Industries). Th e car, the XV Crosstrek, is expected 
to feature 4-wheel drive. ■

BIG VW RECALL
Th e Volkswagen Group is involved in a massive 
recall in China to replace defective DSG gearboxes 

that could pose a safety threat. Almost 400 000 ve-
hicles of 21 types, some dating back to 2008, are 
involved and the cost is estimated to be more than 
US$600-million. ■

ATTEMPT DELAYED
Th e project director of the Bloodhound super-
sonic car (SSC) attempt on the world land speed 
record, Richard Noble, has announced a delay in 
the attempt. Originally it was planned to have the 
rocket- and jet-powered car in SA before the end of 

the year for preliminary runs at Haksteen Pan, but 
the car will now arrive only in the second quarter 
of 2014.

Andy Green, who will drive the car, was in SA 
recently to brief the media. He said initially the 
target will be to get up to 1 300km/h and then the 
car will go back to the UK for further fettling and 
fi ne tuning before returning to SA for an attempt 
to lift  the record to 1  600km/h (1  000mph). Th e 
company is still looking for a major SA sponsor to 
join the project. ■

Citroen’s not-so-mini taxi.
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First National Battery leading the 
charge with new greener technology

First National Battery has made a paradigm shift  
from the traditional lead-acid battery formation 
process (the fi rst time charging of a battery) with 
the introduction of acid recirculation technology 
for the formation of truck batteries and traction 
batteries as used in forklift s and mining locomo-
tives, as well as for the formation of solar and gel 
batteries. Th is green production process is now in 
use at two of its factories in South Africa.

Green production – innovative 
battery charging technology 
on acid reticulation

Unlike the normal battery charging process, the 
system embraces a closed formation process that 
doesn’t negatively impact the environment with 
acid fumes. It’s the perfect example of environmen-
tally successful, state of the art equipment.

Forming traction batteries individually as cells 
or as complete batteries in tailor-made fork truck 
tanks has dramatically cut the delivery time of fi n-
ished products to customers. Th e acid recirculation 
process contributes to reducing the process time in 
the production of commercial vehicle batteries.

Reaping the benefi ts

Because formation time has been shortened 
considerably, the delivery time to customers is 
much improved.

Quality is guaranteed by using a completely 
digital system that controls acid density and tem-
perature profi les throughout the entire process, re-
sulting in uniform cell to cell voltages. High charg-
ing currents are also used which contribute to a 
shorter battery formation time. Fewer production 
processes are required, which means less work in 
progress and no need to carry high stock levels.

Another South African fi rst

Th ese new green production units are the fi rst 
of their kind installed in Africa. Th ey are modu-
lar and can be expanded as demand dictates. 
Th e process combines uniform and reputa-
ble quality with high productivity and high 
environmental compatibility.

Dr Louis Denner, Managing Director of First 
National Battery commented, “Th e charging of 
batteries with acid recirculation is one of the best 

inventions of lead-acid battery manufacturing 
technology in the last two decades and it is truly 
a green process with no harmful emissions to the 
environment. Furthermore, it is in line with the 

manufacturing excellence philosophy of our hold-
ing company, Metair Investments (Pty) Ltd ”.

Another fi rst for First National Battery, proving 
once more that “Th rough Caring We Lead”. ■

Working Wheels

The system forming truck batteries.

All New First-Time Charging Technology for First 
National’s Truck and Heavy Industry Batteries

Tailor-made fork truck tank.
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Daimler Trucks increased its sales and revenues 
substantially in 2012 while also generating good 
earnings. In 2012 the truck markets were aff ected 
by positive as well as negative developments. Aft er 
many truck markets had posted strong sales in-
creases in the fi rst half of the year, all core markets 
saw demand increase more slowly or even decline in 
the third and fourth quarters. 

Kobus van Zyl, Vice President of Commercial 
Vehicles at Mercedes-Benz South Africa (MBSA) 
says: “We are pleased with the Daimler Truck 
global performance and very proud of the contribu-
tion from the South African team to the global re-
sults. While the growth in the local market came in 
slightly lower than anticipated, we have managed to 
not only maintain our leadership position in many 
segments but also improve our overall position. In 
2012 more than one out of every four commercial 
vehicles sold in South Africa, came from our stable.”

In Europe, the sovereign debt crisis and the 
associated economic downturn led to a marked de-
cline in purchases. Economic constraints also lim-
ited demand in the NAFTA region to the procure-
ment of essential replacement vehicles. Although 
reconstruction activities caused an upswing in 
Japan following the earthquake, this development 
slowed considerably in the course of the year. In 
Brazil, meanwhile, weak economic growth and the 
introduction of a tougher emissions standard led to 
a signifi cant drop in unit sales since the beginning 
of 2012. 

Strong growth in North 
America and Asia

In spite of these diffi  culties, Daimler Trucks suc-
ceeded in further increasing revenues and unit 

sales, with growth occurring in particular in Asia 
and the NAFTA region. Revenues rose by 9% world-
wide, to €31.4 billion (2011: €28.8 billion). Th e divi-
sion sold 462,000 vehicles, or 9% more than in 2011. 

“We’ve done relatively well in a diffi  cult situa-
tion,” says Andreas Renschler, the Daimler Board 
of Management member responsible for Daimler 
Trucks and Buses. “We substantially increased 
sales and revenues despite volatile markets, thus 
demonstrating once again that we are properly 
positioned. Th at’s because our global presence 
enables us to off set the eff ects of weak markets 
more eff ectively.” 

Th e division’s EBIT amounted to €1.7 billion, 
which was around 9% lower than in the prior year, 
due to lower sales in Brazil and Western Europe 
as well as scheduled expenses for the current 
product off ensive.

Although some of the markets presented diffi  cult 
conditions, Daimler Trucks’ innovative range of 
cutting-edge products met with a good customer 
response and enabled it, as the global market lead-
er, to increase its share of core markets. In spite of 
the sovereign debt crisis, the division continued 
to boost its leading position in Europe (EU 29) to 
22.6% (2011: 21.7%) and increased its share of the 
German market by an even greater percentage 
to 39.2% (37.5%). In North America, the division 
strengthened its domination of the market for me-
dium and heavy duty trucks (Class 6-8), which it 
has held for many years. 

“In 2012 we countered the headwinds with a 
fantastic product range that enabled us to remain 
among the top three manufacturers in all of the 
core markets and, in some cases, to even improve 
our position,” says Renschler.

In the development and expansion of its prod-
uct range, Daimler Trucks proceeds as globally as 

possible and as locally as necessary. Th rough the 
rollout of global platforms and modules, Daimler 
Trucks can exploit the advantages of its world-
wide presence extremely well and off er an optimal 
product line-up for each customer and market.
Van Zyl adds: “One example of this is our introduc-
tion of hypoid rear axles in selected Actros truck 
tractors. Th is is resulting in better than expected 
reductions in fuel consumption results.” 

As a result of the recently presented new Atego, 
Daimler Trucks also became the fi rst manufacturer 
in the sector to complete the launch of a full range 
of Euro VI-compliant trucks. What’s more, this was 
achieved eight months before the new emissions 
standard goes into eff ect on January 1, 2014. 

Outlook – World market for 
medium and heavy-duty trucks 
expected to grow slightly

Daimler Trucks once again expects its business to 
get only limited support from economic develop-
ments this year. Th e prospects are particularly dim 
in the industrialised countries, which suff er from 
risks ranging from the euro crisis to the federal debt 
dispute in the U.S. 

Th is year the global economy will once again be 
primarily driven by the emerging markets, which 
are expected to contribute around three fourths of 
the world’s economic growth of 2.5 or, at best, 3%. 
Th e demand for medium and heavy-duty trucks is 
therefore expected to increase in 2013. It currently 
seems that the worst is probably over for the truck 
sector in the emerging markets, and in Brazil and 
India in particular, and demand is expected to sta-
bilize in the triad later this year. 

“Th e year 2013 will be challenging on the whole 
and business has been rather sluggish in the fi rst 
few months. However, in the second half of the 
year the markets should gather momentum”, says 
Renschler. Renschler expects Daimler Trucks to 
increase its sales, market share, and profi ts in 2013.
Van Zyl is confi dent that the commercial vehicles 
market in SA this year will experience growth in all 
segments, albeit very slow. “We are optimistic that 
the market will see a 5% to 6% increase in market 
volumes,” van Zyl concludes. ■

Daimler Trucks’ Record 2012 

Working Wheels

Mercedes-Benz Commercial Vehicles 
Vice President Kobus van Zyl.

In 2012, one out of every four commercial vehicles sold in South Africa 
came from the Mercedes-Benz South Africa stable. And MBSA is 
confi dent of a fi ve to six per cent increase in market volumes in 2013.

Although some of the markets 
presented diffi cult conditions, 

Daimler Trucks’ innovative range 
of cutting-edge products met with 

a good customer response ...
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South African Vehicle Sales Figures at the End of February 2013

TOP 5 PASSENGER CAR MARKET BY TYPE FOR FEB 2013

SEGMENT TYPE 2013 SHARE 2012 SHARE

ENTRY CARS

VW POLO 
Vivo Hatch/
Sedan

2 742 8.9% 2 651 9.0%

TOYOTA Etios 2 204 7.2% 0 0.0%

FORD Figo 982 3.2% 1 042 3.5%

RENAULT 
Sandero

345 1.1% 543 1.8%

HONDA Brio 333 1.1% 0 0.0%

ENTRY CARS TOTAL 7 591 24.7% 5 670 19.3%

SUB-SMALL

VW Polo 1 698 5.5% 1 984 6.7%

NISSAN 
Micra

806 2.6% 551 1.9%

FORD Fiesta 573 1.9% 489 1.7%

VW Polo 
Sedan

387 1.3% 377 1.3%

TOYOTA Yaris 345 1.1% 753 2.6%

SUB-SMALL TOTAL 5 108 16.6% 6 503 22.1%

SMALL

TOYOTA 
Corolla

1 048 3.4% 1 375 4.7%

VW Golf 7 767 2.5% 0 0.0%

FORD Focus 596 1.9% 280 1.0%

BMW 1-Series 432 1.4% 625 2.1%

VW Jetta 6 366 1.2% 391 1.3%

SMALL TOTAL 6 274 20.5% 5 843 19.8%

MEDIUM

BMW 
3-Series

1 075 3.5% 504 1.7%

MERCEDES 
C-Class

965 3.1% 1 566 5.3%

AUDI A4 451 1.5% 351 1.2%

HONDA 
Accord

71 0.2% 55 0.2%

VW CC 30 0.1% 36 0.1%

MEDIUM TOTAL 2 685 8.8% 2 805 9.5%

LARGE

BMW 
5-Series

160 0.5% 231 0.8%

MERCEDES 
E-Class

113 0.4% 118 0.4%

JAGUAR XF 79 0.3% 78 0.3%

AUDI A5 
Coupe/
Cabriolet

65 0.2% 92 0.3%

AUDI A6 60 0.2% 26 0.1%

LARGE TOTAL 663 2.2% 754 2.6%

TOP 5 PASSENGER CAR MARKET BY TYPE FOR FEB 2013

SEGMENT TYPE 2013 SHARE 2012 SHARE

LUXURY

BMW 
6-Series

36 0.1% 48 0.2%

MERCEDES 
CLS

20 0.1% 16 0.1%

BMW 7-Series 17 0.1% 33 0.1%

PORSCHE 
Panamera

13 0.0% 15 0.1%

AUDI A8 10 0.0% 7 0.0%

LUXURY TOTAL 115 0.4% 134 0.5%

MPV

TOYOTA 
Avanza

435 1.4% 456 1.5%

MERCEDES 
B-Class

195 0.6% 28 0.1%

VW T5 Kombi 82 0.3% 44 0.1%

VW Touran 38 0.1% 48 0.2%

MERCEDES 
A-Class

37 0.1% 177 0.6%

MPV TOTAL 983 3.2% 1 251 4.2%

SUV

TOYOTA 
Fortuner

927 3.0% 996 3.4%

VW Tiguan 317 1.0% 170 0.6%

CHEV 
Trailblazer

281 0.9% 0 0.0%

L-R Discovery 
4

248 0.8% 214 0.7%

HONDA CR-V 222 0.7% 138 0.5%

SUV TOTAL 4 448 14.5% 4 195 14.2%

SPORT AND 
EXOTICS

TOYOTA 86 66 0.2% 0 0.0%

MERCEDES 
SLK

41 0.1% 37 0.1%

PORSCHE 
911

37 0.1% 13 0.0%

AUDI TT 22 0.1% 21 0.1%

PORSCHE 
Boxster

18 0.1% 0 0.0%

SPORT AND EXOTICS TOTAL 246 0.8% 139 0.5%

CROSSOVER

NISSAN Juke 506 1.6% 438 1.5%

NISSAN 
Qashqai

450 1.5% 335 1.1%

JEEP 
Compass

255 0.8% 124 0.4%

AUDI Q5 248 0.8% 118 0.4%

L-R Range 
Rover Evoque

240 0.8% 231 0.8%

CROSSOVER TOTAL 2 566 8.4% 2 149 7.3%

GRAND TOTAL 30 679 29 443

Figures courtesy of the Department of Trade and Industry and RGT SMART.
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TOP 5 LCV CAR MARKET BY TYPE FOR FEB 2013

NAAMSA 
STANDARD

TYPE 2013 SHARE 2012 SHARE

SUB ONE-TON

CHEV Utility 1 483 11.1% 1 833 14.5%

NISSAN 
NP200

1 245 9.3% 1 450 11.4%

CHEV Lumina 
UTE

17 0.1% 28 0.2%

FORD 
Bantam

1 0.0% 132 1.0%

CHEV Corsa 
Utility

1 0.0% 13 0.1%

SUB ONE-TON TOTAL 2 747 20.6% 3 488 27.5%

ABOVE ONE-TON 
DCAB

TOYOTA Hilux 1 141 8.6% 1 071 8.5%

FORD Ranger 873 6.6% 329 2.6%

NISSAN 
Navara

277 2.1% 257 2.0%

ISUZU KB 199 1.5% 321 2.5%

VW Amarok 186 1.4% 458 3.6%

ABOVE ONE-TON DCAB TOTAL 3 317 24.9% 2 851 22.5%

ABOVE ONE-TON 
SCAB

TOYOTA Hilux 2 019 15.2% 1 941 15.3%

ISUZU KB 806 6.1% 641 5.1%

FORD Ranger 565 4.2% 61 0.5%

NISSAN 
NP300 
Hardbody

526 3.9% 555 4.4%

TOYOTA 
Landcruiser 
PU

153 1.1% 302 2.4%

ABOVE ONE-TON SCAB TOTAL 4 666 35.0% 4 213 33.3%

TOP 5 LCV CAR MARKET BY TYPE FOR FEB 2013

NAAMSA 
STANDARD

TYPE 2013 SHARE 2012 SHARE

ABOVE ONE-TON 
XCAB

FORD Ranger 359 2.7% 70 0.6%

TOYOTA Hilux 340 2.6% 372 2.9%

MAZDA 
BT-50

109 0.8% 71 0.6%

ISUZU KB 103 0.8% 67 0.5%

NISSAN 
Navara

29 0.2% 25 0.2%

ABOVE ONE-TON XCAB TOTAL 960 7.2% 630 5.0%

MINIBUS

TOYOTA 
Quantum

1 105 8.3% 951 7.5%

VW T5 
Transporter 
Cr-Bus

22 0.2% 50 0.4%

VW Caddy 10 0.1% 40 0.3%

MERCEDES 
Vito

8 0.1% 13 0.1%

OPEL Vivaro 7 0.1% 21 0.2%

MINIBUS TOTAL 1 153 8.7% 1 076 8.5%

PANEL VAN

VW Caddy 134 1.0% 119 0.9%

TOYOTA 
Quantum

104 0.8% 79 0.6%

FIAT Fiorino 34 0.3% 0 0.0%

RENAULT 
Trafi c

30 0.2% 15 0.1%

VW T5 
Transporter 
P-Van

30 0.2% 59 0.5%

PANEL VAN TOTAL 474 3.6% 406 3.2%

GRAND TOTAL 13 317 100.0% 12 664 100.0%

Figures courtesy of the Department of Trade and Industry and RGT SMART.

Ford’s Ranger continues to be a huge success, selling 1 797 units in February.
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THE TOP SOUTH AFRICAN HCV / MCV MARKET FOR FEB 2013 
(MEDIUM, HEAVY & EXTRA HEAVY COMMERCIALS, & BUSSES)

MANUFACTURER CATEGORY 2013 SHARE

MERCEDES-BENZ SA

MCV 227 10.0%

HCV 58 2.6%

XHV 277 12.2%

BUS 8 0.4%

MERCEDES-BENZ SA TOTAL 570 25.1%

TOYOTA

MCV 225 9.9%

HCV 90 4.0%

XHV 24 1.1%

TOYOTA TOTAL 339 14.9%

GMSA

MCV 178 7.8%

HCV 95 4.2%

XHV 30 1.3%

BUS 0 0.0%

GMSA TOTAL 303 13.3%

UD TRUCKS

MCV 42 1.8%

HCV 111 4.9%

XHV 95 4.2%

UD TRUCKS TOTAL 248 10.9%

MAN

HCV 15 0.7%

XHV 103 4.5%

BUS 35 1.5%

MAN TOTAL 153 6.7%

TATA

MCV 47 2.1%

HCV 40 1.8%

XHV 14 0.6%

BUS 16 0.7%

THE TOP SOUTH AFRICAN HCV / MCV MARKET FOR FEB 2013 
(MEDIUM, HEAVY & EXTRA HEAVY COMMERCIALS, & BUSSES)

MANUFACTURER CATEGORY 2013 SHARE

TATA TOTAL 117 5.1%

VOLVO TRUCKS XHV 117 5.1%

VOLVO TRUCKS TOTAL 117 5.1%

IVECO

MCV 62 2.7%

HCV 2 0.1%

XHV 44 1.9%

BUS 2 0.1%

IVECO TOTAL 110 4.8%

SCANIA
XHV 92 4.0%

BUS 17 0.7%

SCANIA TOTAL 109 4.8%

VOLKSWAGEN GROUP SA MCV 65 2.9%

VOLKSWAGEN GROUP SA TOTAL 65 2.9%

POWERSTAR XHV 37 1.6%

POWERSTAR TOTAL 37 1.6%

NC2 TRUCKS SA XHV 34 1.5%

NC2 TRUCKS TOTAL 34 1.5%

FAW

MCV 0 0.0%

HCV 10 0.4%

XHV 13 0.6%

FAW TOTAL 23 1.0%

FIAT GROUP MCV 12 0.5%

FIAT GROUP TOTAL 12 0.5%

PCSA MCV 11 0.5%

PCSA TOTAL 11 0.5%

VDL BUS & COACH SA BUS 10 0.4%

VDL BUS & COACH SA TOTAL 10 0.4%

BABCOCK XHV 8 0.4%

BABCOCK TOTAL 8 0.4%

RENAULT TRUCKS XHV 5 0.2%

RENAULT TRUCKS TOTAL 5 0.2%

VOLVO BUS BUS 2 0.1%

VOLVO BUS TOTAL 2 0.1%

GRAND TOTAL 2 273 100.0%

Figures courtesy of the Department of Trade and Industry and RGT SMART.

Nissan’s Micra had a great February, recording 806 sales.
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Ian Scheckter in his BMW fi nally loses his cool after being 
bumped repeatedly by Sarel van der Merwe in the V6 Escort. 
One of the most famous prangs of 1980.

Basil van Rooyen and his Group 2 Capri Perana, in which he won 
the Star Championship in the early ‘70s.

This hybrid using petrol and electric engines was designed by 
Ferdinand Porsche in 1900. About a century ahead of its time.

A TWO STROKER’S dream rig.1950s DKW pick-up and 
Jawa 350 motorcycle.

A kind of showmanship that has surplanted proper car racing in 
the popularity stakes. Drifting. Blame it on the movies.

T-shirt vendor, Modderfontein. Car-orientated artwork is making a 
big come-back.

Picture Page
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BY STUART JOHNSTON

For the third year in a row Hendrik Verwoerd and 
I are organising a classic car display at the Rand 
Easter Show. It will be in Hall 5, a massive structure 
on the south side of the Nasrec complex, near the 
off -road track and the drift ing skid pan.

We call it the World of Motoring, to encompass 
all sorts of cars and a few motorcycles, but this year, 
as in years past, the bulk of the display will be made 
up of classic cars.

Th e most enthusiastic bunch of enthusiasts of 
all has been the Jo’burg VW and Beetle Club, which 
is bringing 15 air-cooled VWs of all types, as well as 
displays showing conversions to rotary engines for 
the classic Beetle and split-window Kombis in vari-
ous states of repair.

Th e EmGee workshop is bringing a similar 
restoration exhibition featuring MGBs and a Ford 
Anglia at diff erent stages of reconstruction, while 
the MG Club and the Triumph Club will be good 
for over a dozen cars each.

A massive showing is expected from the 
Ford Cortina Club, with a strong emphasis on 
the later XR6 examples, which is all cool, as 

these cars are now 30 years old and deserve their 
modern-classic status.

Th at’s right, it was 30 years ago that the Cortina 
was phased out with the introduction of the Sierra, 
which was never as successful as the Cortina in 
this market. Except that model gave us the exciting 
XR8 model!

What else have we in store for show-goers? Well, 
plenty of muscle cars of the Mustang and Camaro 
variety, classic Chevy pick-ups, Volvos, dragsters, 
and an off -road display including classic enduro 
bikes by off -road champion Evan Hutchinson.

Evan is one of the few motorsport proponents 
that is coming to the party, and he has initiated it 
all himself. His sponsor Motorite should be proud 
of him. All the other modern rallyists and circuit 
racers we approached couldn’t get their act togeth-
er, and yet these guys are the fi rst to ask: why don’t 
people come to watch us anymore?

Th e exception to this sad rule that pervades 
motorsport these days is Historic racing, and once 
again the response from the historic boys and girls 
has been heart-warming, so expect to see plenty of 
classic Datsuns, Escorts and the like in race track 
regalia simmering away in Hall 5.

Th ere will also be an amazing Packard Hearse, 
circa 1939, that will take centre stage, as it did dur-
ing the making of the fi lm Cry the Beloved Country, 
which also starred Richard Harris and was made 
here in the 1990s. And there’ll be a home-craft ed 
recreation of the Merc C9 sports racer that won Le 
Mans in 1989 that will blow your minds.

Come and see us in hall 5 and enjoy the rest 
of the Rand Easter Show delights at a very family-
orientated price. Hendrik and I will be there to say 
howzit, all through the weekend. ■

This Weekend – Cars at the Rand Easter Show

Mercedes Le Mans recreation.

1939 Packard Hearse.
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