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■  Second shift introduced at Silverton, with 800 extra workers.
■  Ranger is seen as a “halo product” according to Ford SA’s 

Managing Director Jeff Nemeth.
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AutoLive interviewed Ford SA Managing Director Jeff  
Nemeth this week on a wide-ranging number of topics.
AL:  What would you like to achieve in the up-com-

ing wage negotiations which are being negotiated 
in 2013?

JN:  Every time you talk about wage negotiations in South 
Africa it tends to be situational. We negotiate collec-
tively as manufacturers with representation by HR 
directors from each manufacturer in South Africa, 
who negotiate with NUMSA. We won’t be negotiat-
ing individually but we all hope we can come up with 
an agreement that won’t involve any labour action.

AL:  What are the biggest challenges facing a South 
African manufacturer in terms of sustained viability, 
given we are so far away from other global markets?

JN:  One of the bi-products of being so far away from eve-
ryone else is logistics costs. In the past we were a local 
manufacturer, primarily, we built here what we sold 
here, and now with our new business model being 
primarily an exporter, we are much more like some 
of our compatriots in South Africa.

JN:   It’s become really obvious that cost-competitive-
ness is going to be our biggest issue. Logistics costs, 
utilities costs, service delivery, the local communi-
ties, all those items are a challenge for South Africa as 
far as cost-competitiveness. From an investor’s point 
of view, and Ford is in fact an investor, due to its plant 
ownership, what is so important is stability across all 
aspects of the business.

JN:   Most competitors like to call it country risk, and 
that is about the stability of the government, sta-
bility of service availability, transportation, stabil-
ity of banking industries and the currency. And 
the more stability there is, the lower the risk and 
thence the more attractive the operation becomes to 
an investor.

JN:   We need to see an improvement in these aspects 
in terms of South Africa. Some of it’s good. Banking 
is stable which makes capital fl ow easy, government 
is relatively stable and supportive of our export pro-
gramme, with programmes like the APDP. But then 
we have these other aspects like brown-outs and la-
bour actions, currency bouncing all over the place, 
and all of this makes it diffi  cult to be competitive with 
countries that don’t have to deal with those issues.
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Ranger on a Roll
After a shaky start when the Silverton plant was hit by global supply diffi culties, Ford 
South Africa has hit the sweet spot with Ranger assembly and production targets 
are well on song. In fact the plant is currently seen as one of Ford’s benchmark 
plants on a global level.

“What is so important is stability across all 
aspects of our business.”
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Editor’s Note
Astute readers will notice that 
we’ve devoted a page to motor-
sport in this edition of AutoLive. 
Th at’s not going to be a general 
policy going forward, but we 
thought it would be a good time 
to draw attention to the local 
competitive activities, especially 
as a number of national champi-
onship titles have already been 
wrapped up this season.

We salute those drivers who have already won champion-
ships this year, and wish those who are still going for it, as the 
saying goes, the best of South African luck.

While local motorsport suff ers from a general lack of interest 
in many of our racing disciplines, the fact remains that many of 
our major manufacturers still pour a lot of money and resources 
into many aspects of the sport. Th e reasons for doing this are many 
facetted, but the major one is that competing in motorsport indi-
cates a supreme faith in a product. And by doing well on the race 
tracks, you attract the all-important youth market to your brand.

I was quite surprised that Jeff  Nemeth, the MD of Ford Motor 
Company South Africa, in his interview in this issue, made par-
ticular mention of how Ford was doing well in rallying, off -road 
racing (trucks, as he calls them, being American) and circuit rac-
ing. And how he was looking forward to the fact that Ford’s new 
four-cylinder ST would once again be super-competitive in Class 
T of the Bridgestone Production Car Championship next year.

Th is informed comment means that Jeff  Nemeth realises 
just how important Ford’s racing heritage is to so many South 
Africans in this country. In fact, he is probably well aware that 
Ford virtually introduced the concept of attracting a youth mar-
ket to a brand through competition, when it embarked on its Total 
Performance campaign globally in the 1960s. Th at strategy ulti-
mately saw the company win Le Mans, the Indianapolis 500, and 
the World F1 Championship (well, it’s engine did, for the fi rst of 
many times in 1968).

Perhaps it’s no coincidence that Ford’s brand awareness in 
South Africa is on the up-and-up.

Stuart Johnston,
Editor
stujohn@autolive.co.za

Th e global consumers’ free-
dom of choice and eff ective 
competition in the market 
for vehicle replacement parts, 
tools and equipment, servic-
ing and repair was discussed 
by representatives of auto-
motive aft ermarket associa-
tions from Australia, Europe, 
South Africa and the United 
States as part of a world-wide 
‘right to repair’ meeting in 
Frankfurt on the occasion 
of the Automechanika Trade 
Show last week.

Th e meeting focused at 
exchanging common expe-

riences against the diff erent economic and legislative national backgrounds, as well as 
at discussing the challenges that are being faced to safeguard access to the technical in-
formation required to correctly service and maintain increasingly sophisticated vehicles 
throughout the world. An important additional element contributing to these challenges 
concerns vehicle manufacturer’ worldwide aft ermarket strategies, which have also been 
addressed by the representatives during their discussions.

Access to repair and maintenance information is crucial for fair competition and the 
provision of competitive aft ermarket products and services – an issue which is increasing-
ly important as vehicles become ‘computers on wheels’. Th is has already been recognized 
through pertinent legislation in the European Union and recently by the adoption of the 
Massachusetts Right to Repair Bill at the end of July this year.

Th rough the exchange of information at this meeting, it was recognized that these 
aft ermarket issues are common throughout the world. However, it was also felt that mo-
toring consumers in many developed markets do not yet enjoy even the minimum level of 
legislative support to provide them with a real freedom of choice, creating an unbalanced 
situation which needs to be addressed.

Th e group also discussed the introduction of wireless communication technologies 
(telematics) into the vehicle and the impact on the aft ermarket. Telematics permits re-
pair diagnostic and other important vehicle information to be sent directly to the vehicle 
manufacturer using wireless technology, thus permitting manufacturers the ability to cir-
cumvent independent operators. Th e use of telematics creates a new challenge that needs 
to be addressed in all worldwide markets to ensure that it does not undermine existing 
rights of access to vehicle data and the consumers’ right to choose.

For more information, please E-mail: fi giefa.secretariat@fi giefa.eu ■

Right to RepairCampaign – 
Global Meeting in Frankfurt

Increasingly sophisticated technologies are 
making it diffi cult for the average workshop to 
keep up to date.

www.automechanikasa.co.za
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AL:  Just recently there was a meeting with 
NAAMSA and the Minister of Public 
Enterprise and this was quite encouraging. 
Especially in terms of getting transport logis-
tics on track.

JN:  Yeah. Minister Gigaba has been very support-
ive, I’ve had a couple of opportunities to meet 
with him and he understands, I believe, the 
relevant issues and I think this joint task force 
is a great step (see page 7) and we support it 
100 per cent.

AL:  Th e production of Ranger now really seems to 
be on stream. Is it going along smoothly?

JN:  Oh yeah. Let me put it in context, in terms of 
how I see it. We’re just part of a big global ma-
chine here. Ford has about 50 assembly lines 
around the world and we are judged against 
those 50 assembly lines. On a quality matrix, 
a build schedule matrix, and of course cost 
and effi  ciency. But what’s really encourag-
ing is, from about the beginning of August 
to now we are bang on schedule. Which is, 
let’s just say it’s a new experience for a lot of 
people here.

JN:   It’s been really great that we’ve been able to 
stabilise the production, everything is work-
ing smoothly, we launched our second shift  the 
fi rst week of September and ever since we’ve 
launched it we haven’t lost a unit. So it has 
been fantastic. I try to walk the line a few times 
a week and talk to the guys, talked to some of 
the older guys and asked them how it’s gone 
with the new guys and they were wildly posi-
tive about the 800 new workers we’ve brought 
in. And how they’ve integrated into the plant, 
their energy, enthusiasm, skill set, they were 
trained. Th ey just jumped right in and started 
building cars. It’s just been wonderful.

JN:   I have never seen a plant launch a whole 
shift  as smoothly as this. So a lot of credit goes 
to the AIPC who helped us train these guys. So 
again, the government has been very support-
ive and has off ered their resources to ensure 
that we’ve been successful.

AL:  What about local components? Does that in-
clude the local component industry that is 
playing ball with Ford SA?

JN:  If there was one area where we felt the most 
challenged it was in the local supply base. 
We’ve got a combination of global suppli-
ers and local suppliers. It is more diffi  cult for 
the local suppliers to draw on resources. But 
we have made things work. For example a 
local supplier had some engineering issues 
with rear axles, and we were able to contact 
Dearborn about this, they sent out four engi-
neers from Germany to help them sort it out, 
and they did. So it’s been great for local South 
African management teams to learn global 

processes and draw on global technology in 
order to help them get up to speed. Th ere have 
been normal growing pains for a launch, but 
the proof is in the pudding. We’re on schedule. 
It means we’re getting the parts here on time 
and we’re getting quality.

AL:  How much local content is there in the Ranger 
as far as components are concerned, and are 
there plans to increase this?

JN:   At present we are at about 60 per cent local 
content, so that’s quite a bit higher than we 
initially envisaged, and the more we can lo-
calise, the less we have to ship in from some-
where else, the less exposure we have to cur-
rency fl uctuations. So we’re hugely focussed 
on increasing local content.

JN:   Th e good thing is that the Ranger’s selling 
so well and were increasing production and 
forecasts, and this allows us the economies of 
scale to localise more parts. Essentially sales 
just keep running away from us, every month 
there’s a new record and so we increase our 
outlook for the potential for this vehicle.

AL:  Regarding Ford marketing in South Africa, 
are you satisfi ed with what it achieves here? 
We have been of the opinion that Ford has 
been under-performing for the last two dec-
ades. Would you go along with that, or has it 
improved here?

JN:  Ford had kind of a rebirth aft er our CEO Alan 
Mulally came on board. We have a world car 
philosophy where we sell the same kinds of 
cars globally. Fiesta is selling very well all over, 
including South Africa, where it was launched 
four years ago, Focus is selling fantastically 
well. And as we work forward with some of 

the products which are coming, we have the 
Eco-boost engine coming in Fiesta, we have 
new Kuga coming, we have Transit on its way.

JN:   I look at the history of the Ford brand here 
in South Africa as kind of a case study on how 
to mismanage a brand. Part of it was circum-
stances forced upon us, like apartheid and we 
felt obliged to pull out in the ‘80s, only return-
ing in the ‘90s, and while we were gone a min-
ing company had stewardship of our brand. I 
mean, how would you expect that to go?

JN:   So it’s been a long road to get us back to the 
prominence we had in the ‘70s, and the matrix 
we use to measure that, brand equity aware-
ness, our brand is the highest it’s been in South 
Africa since we started using it, seven years 
ago, and very close to Toyota.

JN:   And the Figo is something that has enabled 
us to reach customers we’ve never been able to 
reach before. And it just seems we are making 
more headway. Th e recent success has been the 
Ranger, it’s been a halo product for us, it’s made 
people think diff erently about our brand.

JN:   And we’ve also done well in motorsport. 
We won the rallying, we did well in off -road 
trucks and we won our class in production 
cars. Th is year we struggled because of huge 
restrictors because of our 2,5-litre engine, but 
next year with our two-litre ST we think we’ll 
be right back on the top of the podium.

AL:  On a personal note, you seem to have involved 
yourself with all aspects of South African life 
and seem to be enjoying your South African 
experience!

JN:  Yeah, well, it’s a beautiful country. Th ose 350 
days of sunshine really do a lot to improve 
your quality of life, especially when you’re 
from Detroit, it’s just about the opposite.

JN:   My family love it here, we go game viewing 
a lot, my wife is involved with local charities, 
my kids go to Diepsloot, which is near where 
we live, to read to the local kids at the school. 
Th ere’s just all kinds of ways to enrich your 
life, being in this community. I’ve never lived 
anywhere that has not only a need, but a cul-
ture of helping. South Africans have recog-
nised over the years that to sustain the way of 
life here, some people need to be helped. I feel 
blessed to have grown in that direction.

JN:   In addition, the things we’ve done here 
in the plant, helped people to grow, they’ve 
stepped up, and it’s been fantastic.

JN:   Now we are at world quality levels, and we 
are one the plants that are benchmarked on a 
global level. Five years ago you wouldn’t have 
seen that happen. It’s been great to see that 
level of transformation happen here.

JN:   I’m going to go back a diff erent person to 
what I came. I don’t know how long I’ll be 
staying, it’s pretty much a case of whenever 
the next job comes up. ■

 continued from page 2

“Now we are one of the plants that are 
benchmarked on a global level.”
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BY ROGER HOUGHTON

AutoLive has featured a number 
of articles referring to the Vehicle 
Enquiry Reports that are generated 
for subscribers by TransUnion Auto 
Information Solutions and now we 
are going to look at the actual report 
in more detail and what it can reveal 
to a potential buyer or seller.

Information confi rmed: Th is 
confi rms whether all the vehicle’s 
main identifi ers – VIN and engineer 
number – match that provided by 
the enquirer. It will refl ect if there is 
a match, partial match or no match. If 
there is a partial match or no match, 
it may either indicate a potential 
problem such as an engine change 
or vehicle identifi cation tampering 
(possibly cloned or stolen), or noth-
ing more serious than a data input er-
ror. Nevertheless, the enquirer should 
exercise caution.

Enquiry result: Th ese can be 
positive (when there is no issue) or 
negative (in which case, the enquirer 
should exercise caution and investi-
gate further).

Your enquiry report will refl ect 
the following:

 ■ Vehicle recorded accurately: All 
main identifi ers are in order.

 ■ VIN match only: Th ere’s 
positive match for VIN, but the 
engine number is incorrect or 
not recorded. Could indicate 
that there has been an engine 
change performed on the 
vehicle (relatively rare in 
passenger vehicles).

 ■ Vehicle not recorded: Negative 
match on both VIN and engine 
number. (Th is simply means 
that TransUnion has no record 
of this vehicle. It may indicate a 
serious issue – or it may simply 
be a data input issue).

 ■ Incomplete: Negative match 
on VIN, but engine number 
matched. Again, this could 
indicate a major problem, 
or simply an error. Caution 
and further investigation is 
recommended.

Manufacturer/importer details: Th is 
confi rms that the vehicle is the make, 
model and colour it ‘s supposed to 
be; it also confi rms the vehicle’s legal 
status. Problems here could indicate a 
suspect vehicle, subject to a variety of 
potential issues such as stolen, cloned, 
parallel or grey import or a combina-
tion thereof.

Finance recorded: Financial inter-
est currently recorded by RI (Rental 
Act), HH (Hire Purchase Act), LF 
(Lease Act), PL (Personal Loan), FP 
(Floor Plan) and HA(Instalment Sale 
Act). Th is is extremely useful infor-
mation, as it allows the enquirer to 
know whether there is still a fi nancial 
obligation on the vehicle which must 
be cleared before it can be legally sold.

Finance history: Lists prior fi -
nance arrangements applicable to 
the vehicle. Th is indicates how many 
times the vehicle has been fi nanced. 

It’s a quick way to see through claims 
that a vehicle has had “only one 
owner”.

Stolen interest: If this comes up 
positive, contact the TransUnion 
contact centre immediately for clari-
fi cation. Th e vehicle has either been 
reported stolen or is wanted by the 
police because it has been linked to a 
crime investigation.

Alert interest recorded: Indicates 
if the owner has a Security Alert on 
the vehicle to pre-empt it’s fraudulent 
sale (car rental companies typically 
have Security Alerts on their fl eets); 
or for tracking\tracing purposes (e.g. 
absconded, sought or stolen). It can 
also indicate In-Transit Status, which 
means the vehicle could be illegally 
in SA or have an import\export issue 
pertinent to it.

Accident history: Indicates whe-
ther the vehicle has had a damage 

assessment as part of an insurance 
claim. Vehicles not subject to an in-
surance assessment are not reported. 
Th e cost of the repairs, as well as an 
estimated percentage of the retail on 
the day of the assessment is provided, 
giving the enquirer an indication of 
the seriousness of the damage.

Microdot recorded: Details of the 
microdot enhanced security applica-
tion in terms of the reference number, 
date applied and contact details to 
assist with positive identifi cation of 
the vehicle.

Registration number history: Th is 
advises the last three registration 
numbers received by TransUnion via 
its enquiries.

Enquiry history: Lists the last 
three enquiries by date to indicate 
enquiry activity, and making it easy 
to see if the seller has been hawking 
the vehicle around. A high number 
of enquiries could indicate a problem 
of some sort with the vehicle to result 
in so many potential buyers turning 
it down.

Mileage history: Lists the last 
three recorded odometer readings, 
sourced from enquiries, to illustrate 
the mileage trend. Th is doesn’t pro-
vide the exact mileage of the vehicle, 
but the enquirer should be able to de-
tect whether or not the odometer has 
been tampered with if, for example, 
the odo readings are not sequential.

IVID history. If this is record-
ed, it indicates that the vehicle is 
known to the International Vehicle 
Identifi cation Desk and could pos-
sibly be in transit or have customs 
status issues. Alternatively, it could 
mean it’s been identifi ed as a possible 
cloned vehicle. Exercise caution!

 ■ Where there is no database 
information and the enquiry 
report states “Not Recorded”, 
this indicates the specifi c 
vehicle has not been reported to 
TransUnion Auto Information 
Solutions. Exercise caution!

 ■ Queries with regards 
TransUnion vehicle reports (or 
the contents) can be directed to 
the customer services support 
centre for resolution. Contact 
them on 0861 507 507 ■

Useful Information in Transunion Reports

TransUnion’s verifi cation report is extremely useful to dealers.



Subscribe for free @
www.autolive.co.za Page 6

AutoLive is enjoying having our two new sales team 
members on board. Angelina Michael and Estelle 
van Staden joined our long-serving sales executive 
Bruno Lupini, a month ago, and they bring a wealth 
of experience in the sales, marketing and PR fi elds 
to our mix.

Angelina and Estelle met some 18 years ago in 
hospital aft er each giving birth to their respective 
sons, and decided there and then that they would 
work together! Since that time, aft er working to-
gether for Sue Jowell PR & Communications, they’ve 
run a company called FVS Marketing and PR which 
has an impressive clientele, ranging from property 
to hotel to automotive interests. Angelina has also 
worked specifi cally on motoring titles in the past for 
Media24 on special projects for Rapport, City Press 
and Finweek.

“We are proud to be associated with AutoLive, 
and look forward to taking this exciting on-line 
publication to the next level,” says Estelle.

Th eir contact details are:

Angelina Michael. E-mail on angelinam-
ichael53@gmail.com. Cell Number: 083 228 6866

Estelle van Staden. E Mail on estellevs@tel-
komsa.net. Cell Number: 083 267 1669

Still very much on board is Bruno Lupini, 
who has been involved for over a decade in auto-
motive publications, and whose family has deep 
connections with motoring and motorsport going 
back three generations. Bruno’s contact details re-
main bruno.lupini@gmail.com and cell number 
081 354 7212

Who should advertise in Autolive?
 ■ Companies looking to recruit employees for 
specialist positions in the motor industry.

 ■ Companies looking for franchisees
 ■ Companies looking for dealers for new 
vehicle brands or to expand an existing 
dealer network.

 ■ Automotive marketing consultants
 ■ Training organisations
 ■ Market research companies

 ■ Business management consultants
 ■ IT companies
 ■ Fleet management companies
 ■ Suppliers of workshop equipment
 ■ Car care companies
 ■ Panel beaters and dent removers
 ■ Auction houses
 ■ Courier companies
 ■ Service providers in the fi nance and 
insurance industry

 ■ Vehicle tracking system suppliers
 ■ Organisers of exhibitions and conferences.
 ■ Tyre fi tment centres
 ■ Suppliers of car care products
 ■ Suppliers of automotive replacement parts
 ■ Roadworthy testing centres
 ■ Printers
 ■ Accounting fi rms

AutoLive advertising rates are very cost eff ective and 
we are able to make up advertisements at reasonable 
rates. Th e rate card is available under “Advertising” 
on the AutoLive website, www.autolive.co.za ■

To hear more call Estelle van Staden on 
083-267-1669 or e-mail her at sales@
autolive.co.za or estellevs@telkomsa.net

To hear more call Bruno Lupini on 081-
354-7212 or e-mail him at sales@autolive.
co.za or bruno.lupini@gmail.com

Autolive’s Dynamic Sales Team

To hear more call Angelina Michael on 
083-228-6866 or e-mail her at sales@
autolive.co.za or angelinamichael53@
gmail.com
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Th e Minister of Public Enterprises, Mr Malusi 
Gigaba in partnership with the National 
Association of the Automobile Manufacturers 
of South Africa (NAAMSA), last week launched 
the State Owned Companies’ (SOC) Automotive 
Industry Competitiveness Forum. 

Th e aim of the Forum is to ensure that infra-
structure capacity and service delivery enhance 
the competitiveness of the industry and enable in-
creased investment in both infrastructure and in 
the cluster as a whole. 

Minister Gigaba, Naamsa President, Mr David 
Powels, and CEO of Toyota SA Dr Johan van Zyl, 
made the announcement aft er a meeting between 
the Minister and NAAMSA Executive Board on 
Th ursday 20 September 2012 at the Volkswagen 
Group SA Head offi  ce in Sandton, Johannesburg. 

“Th e Government has prioritised the automo-
tive sector as one of the key strategic sectors of the 
economy that will give South Africa a competitive 
advantage over their global counterparts as out-
lined in the Industrial Policy Action Plan through 
the Automotive Production and Development 
Programme (APDP). 

“It is important that we provide suffi  cient sup-
port in terms of capacity, effi  ciency and ensure that 
our SOC play a key role in providing the neces-
sary infrastructure such as energy and logistics to 
make the sector productive and competitive,” said 
Minister Gigaba. 

Th e Department developed a vision that ac-
knowledges the core role that SOC play in un-
locking growth in the economy as a whole and 
in their immediate stakeholders in particular. 
Consequently, the Department’s vision is to drive 
investment, productivity and transformation in its 
portfolio of SOC, their customers and their suppli-
ers to unlock growth, drive industrialisation, create 
jobs and develop skills. 

To make this vision a reality, the Department is 

championing higher levels of collaboration between 
SOC and their customers and consequently com-
mitted to working with our SOC customer commu-
nities through relevant industry associations. 

“In this way, we believe we will gain an under-
standing of the structural and strategic initiatives 
that need to be undertaken to enhance the sector’s 
competitiveness. Th e sector is a strategic centre of 
manufacturing excellence in South Africa through 
the introduction of global cutting edge manufac-
turing and supply chain management technolo-
gies,” said Minister Gigaba. 

Th ere are a range of challenges relating to eco-
nomic infrastructure provision which impacts the 
competitiveness of the sector. Rail has approxi-
mately 30% of the market share for the long distance 
movement of completed cars. In addition, certain 
automotive original equipment manufacturers have 
serious security of electricity supply concerns. 

Due to such concerns, the Department and 
NAAMSA had sought to establish the Forum with 
the following key objectives: 

 ■ To promote collaboration between SOC and 
the automotive industry to ensure that the 
infrastructure capacity and service delivery 
enhances competitiveness and to enable 
increased investment in both infrastructure 
and in the cluster as a whole. 

 ■ To send a clear signal to investors that SOC 
will be responsive to their needs within 
sensible commercial constraints. 

 ■ To enable the identifi cation of priority 
automotive cluster infrastructure related 
projects that will be overseen by the Minister 
of Public Enterprises.

Th e Forum will be chaired by the Department and 
will have as its core members, the SOC,NAAMSA 
and its affi  liates. Th e Department will act as the fa-
cilitator of a partnership building process between 
SOC and the automotive industry as well as provide 
support by removing bottlenecks through mobilis-
ing broader government resources. 

Th e Forum will meet with the purpose of iden-
tifying new interventions and tracking existing 
initiatives and it is envisaged that various focussed 
sub-committees will be established to undertake in-
terventions as and when they are defi ned. 

Th e kind of projects that the Forum will ex-
plore include a project to dramatically increase in-
vestment in additional specialised rolling stock; the 
implementation of a system to enhance operational 
effi  ciencies and a project to enhance the security of 
electricity supply for the automotive industry. ■

Increasing South Africa’s Global Competitivness
Minister Gigaba and NAAMSA CEOs Launch the State-Owned 

Companies Automotive Industry Competitiveness Forum

Comments From NAAMSA 
on the Initiative

David Powels, President of Naamsa
“We have a number of South African manu-

facturers who have built up export businesses in 
the last 15 years and we must have been doing 
something right.

“We don’t have absolute global competitive-
ness in terms of cost, but some of that is due to our 
history in that we had a closed protected market 
for many decades, and we don’t have economies of 
scale, enough volume. I recently saw in Germany 
that one of our local manufacturers is rated in the 
top fi ve in terms of JD Power rankings in the US. 
So there are lots of positives. Th ere is capacity, 
competence, we’ve proved our ability to export 
in terms of quality, in terms of reliability. Where 
we have to make progress is that we have to keep 
abreast of the global competitive framework. And 
that’s why we have developed the roadmap for the 
next 10 years. If we can work in a collobarative 
way with government, with initiatives  such as 
this one, we can take the market to 1,2 million.”
Dr Johan van Zyl, CEO of Toyota SA

“Compared to other countries our consumer 
debt is relatively low. Another positive factor is 
that fi rst-time buyers who bought cars in the last 
big growth period in 2006, 2007, are coming into 
a replacement cycle for their vehicles, and these 
people now have an asset that they can leverage to 
buy new vehicles. Coupled to that, prices have not 
risen much on new vehicles in recent years. And 
interest rates are the lowest they have been for 30 
years. So there are lots of positives in our market.”
Nico Vermeulen, Managing Director 
of NAAMSA

“A key to our progress will be improving 
the effi  ciency of the existing infrastructure. 
Th e Minister has bought into this principle, 
and he has accepted NAAMSA’s requirements 
to improve the existing logistical value chain.  
NAAMSA and Transnet have already agreed in 
principal on building a special rail wagon that 
will be a modern double-decker that can trans-
port not only motor cars but also taller vans and 
SUVs and  mini buses.

“From a NAAMSA point of view we view 
the announcement (made last week) as extremely 
positive. And Minister Gigaba is not the type of 
person to accept no for an answer. Accountability 
is in place, a time-line has been created and he 
will insist that this initiative bears fruit.”

David Powels, Minister Malusi Gigaba, 
and Dr Johan van Zyl.
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We’ve all seen people texting while they drive, even 
reading newspapers (if you happen to live in Cape 
Town!). No Volvo, the car company that introduced 
safety belts to everyday cars back in the 1950s, aims 
to take us motorists to the next level – the self-driv-
ing or autonomous-driving motor car. According to 
Volvo:

Autonomous driving paves the way for more 
freedom behind the wheel. It creates the possibil-
ity to safely do something else, such as sending text 
messages or reading a book while the car is driven 
autonomously.

Th e fi rst focus areas in Volvo Car Corporation’s 
technology development are autonomous driving 
in slow-moving queues and, in a longer perspective, 
road trains on motorways.

“Our aim is to gain leadership in the fi eld of 
autonomous driving by moving beyond concepts 
and rather pioneering technologies that will reach 
the customers. Making these features reliable 
enough to use on public roads is crucial to boost-
ing customer confi dence in self-driving cars,” says 
Marcus Rothoff , Product Attribute Manager, Driver 
Assistance at Volvo Car Corporation.

Autonomous driving – with steering, accelera-
tion and/or braking automatically controlled by a 
vehicle that requires very little human interaction 
– is already highly present in the modern transport 
society.

“Hardly anyone thinks twice about being in an 
airplane that fl ies on autopilot. But being in a car 
that drives by itself while the driver reads a book is 
still quite a revolutionary thought for many people,” 
says Marcus Rothoff .

Volvo Car Corporation concludes 
following the SARTRE project

Platooned traffi c can be integrated 
with other road users on conventional 
highways
Th e SARTRE (Safe Road Trains for the Environment) 
project, involving seven European partners, has 
been successfully fi nalised during 2012.

Th is unique project highlights the potential for 
implementing road trains on conventional high-

ways, with platooned traffi  c operating in a mixed 
environment with other road users.

Th anks to Volvo Car Corporation and the 
other partners in the SARTRE road train project, 
you may soon be able to take your hands off  the 
wheel and your eyes off  the road in your own 
car – leaving the automated driving to modern 
technology.

“Th e road train is the best of two worlds. You 
can enjoy all the multi-tasking possibilities of pub-
lic transportation behind the wheel of your own 
car. It’s the perfect complement to the true pleasure 
of driving a Volvo yourself,” says Erik Coelingh, 
Technical Specialist at Volvo Car Corporation.

Four-metre gap between vehicles

Volvo Car Corporation is the only participating car 
manufacturer in SARTRE. Th e project road train 
includes a manually driven lead truck, which is fol-
lowed by one truck and three Volvo cars (S60, V60 
and XC60).

All the following vehicles are driven autono-
mously at speeds of up to 90 km/h – in some cases 
with no more than a four-metre gap between the 
vehicles – thanks to a blend of present and new 
technology.

“Th e basic principle is that the following ve-
hicles repeat the motion of the lead vehicle,” says 

Text While You Drive, Even Read a Book
That’s Volvo’s aim with its new self-driving car project

continued on page 9 

Look Ma, no hands! Self-driving cars are 
the next step, says Volvo.

www.transunion.co.za


Subscribe for free @
www.autolive.co.za Page 9

Wilken Communication Management was 
established in 1997 with the major focus of 
it’s operations being the South African 
motor industry.

Over the years it has developed into a one-
stop communication and marketing service 
provider specialising in this industry.

It is staffed by some of the most 
experienced people in the marketing and 
communications environment of the South 
African motor industry.

simplifyingCOMMUNICATIONS

237 Rigel Avenue Waterkloof Ridge, Pretoria, 0181      Tel  (012) 460 4448      Fax   (012) 460 4514 www.wilkencomm.co.za

WCM can provide services from strategic 
planning, to product launches, media briefings, 
event management, fleet vehicle management, 
and ongoing public relations campaigns. It also 
has a publishing arm which can produce 
newsletters, magazines and coffee table 
books.

For more information contact: Jacques Wilken 
- jwilken@mweb.co.za

Erik Coelingh. He adds: “To achieve this we have 
extended the camera, radar and laser technology 
used in present safety and support systems such as 
Adaptive Cruise Control, City Safety, Lane Keeping 
Aid, Blind Sport Information System and Park 
Assist Pilot.”

 ■ Th e most important new features that 
have been added to the vehicles are:
A prototype Human-Machine Interface 
including a touch screen for displaying vital 
information and carrying out requests, such 
as joining and leaving the road train. 

 ■ A prototype vehicle-to-vehicle communica-
tion unit that allows all vehicles within the 
platoon to communicate with each other.

Smoother than public transportation

Th e long-term vision is to create a transport sys-
tem where joining the road train will be more 
attractive and comfortable than leaving your car 
behind and using public transportation on long-
distance trips.

“Road train information and operation will 
of course be integrated in the Volvo Sensus info-
tainment system when the technology is ready for 
production. Booking, joining and leaving the road 
train must be easy and smooth,” says Erik Coelingh. 
He adds: “Another challenge is to create a system 
that handles the cost aspects. It is logical that tak-
ing the road train will include a fee or an income, 
depending on whether you own a lead vehicle or a 
following vehicle.”

Many benefi ts

Parallel with the attractive possibility to do other 
things while driving, the road train brings several 
other crucial advantages:

 ■ It promotes safer transport. A professional 
driver leads the vehicle platoon, for instance 
in a truck. Inter-vehicle reaction response 
times are very quick thanks to the co-
ordinated technology.

 ■ Environmental impact is reduced. Th e cars 
drive close to each other and reap the benefi t 
of lower air drag.

 ■ Th e reduced speed variations improve traffi  c 
fl ow, creating more effi  ciently utilised road 
capacity.

 ■ “Th e energy-saving potential is 10-20 
percent. Th is means that the journey to your 
holiday destination doesn’t only become 
more comfortable and safe. Th e money you 
save on reduced fuel consumption can be 

spent on lunch at the beach instead,” smiles 
Erik Coelingh.

Stakeholder dialogue

Recognizing that the challenge of implementing 
road train technology on Europe’s highways is not 
solely a technical matter, SARTRE also includes a 
major study to identify what changes will be needed 
for vehicle platooning to become a reality.

“Th ere are several issues to solve before road 
trains become a reality on European roads. As the 
leader in car safety, Volvo Car Corporation is par-
ticularly focused on emergency situations such as 
obstacle avoidance or sudden braking. However, we 
are convinced that road trains have great potential,” 
concludes Erik Coelingh. ■

“That truck driver up ahead is probably reading War and Peace!”

 continued from page 8

www.wilkencomm.co.za
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Details of these products, selected from submissions 
by 57 companies and divided into eight categories, 
are listed in the event’s Green Directory and there is 
a prominent motif on a section of carpet next to the 
stands where the products are exhibited.

An independent expert, Dr. Gerhard Angerer of 
the Fraunhofer Institute for System and Innovation 
Research, examined all the entries with regard to 
innovativeness and sustainability and then awarded 
points based on the evaluation of material and en-
ergy effi  ciency and the carbon footprint.

Since 2010 the individual product gaining the 
most points has been singled out for a special award.

Th is year the highest score was achieved by 
the Dutch company Prins Autogassystems for its 
Direct LiquiMax System. Th e system permits much 
cheaper liquid petroleum gas (LPG) to be used on 
its own (monovalent) or as an alternative to petrol 
(bivalent) in a dual fuel installation in any direct 
injection petrol engine.

Th e engine can be started directly on LPG and 
the performance is the same as when using petrol. 
Th e result is a saving in fuel and decrease in emis-
sions (CO2 cut by as much as 15% and particulates 
by up to 90%).

Th is highly complex system is innovative and 
makes a contribution to environmental protection 
and enables the driver to use cheaper fuel without 
suff ering any restrictions on mobility. It is suitable 
for the aft ermarket as a retro-fi t product or for mo-
tor manufacturers to fi t as original equipment.

Th e 25 exhibitors and their products that 
were selected for the 2012 Automechanika Green 
Directory are:

Parts
 ■ Continental’s ATE Ceramic brake pads with 
innovative fi bre technology which results in 
less brake dust and less wear.

 ■ AP Diesels for engineering the re-
manufacture of the control valves for Bosch 
and Delphi common rail injectors.

 ■ Delphi for a diesel exhaust emissions sen-
sor.

 ■ Denso for electric compressors using a built-
in electric motor instead of being driven by 
a conventional belt.

 ■ Federal-Mogul Aft ermarket for its Goetze 
LKZ piston ring.

 ■ Carwood Motor Units for its remanufactured 
common-rail diesel injector nozzles.

 ■ Fiamm for its sodium-nickel-chloride batter -
ies.

 ■ Meritor Aft ermarket for its remanufactured 
brake callipers, compressors and diff eren-
tials.

Systems
 ■ Hella for its EasyConn NextGeneration tail 
lamps.

 ■ Johnson Controls for its lithium-ion 
batteries for hybrid and electric cars.

Accessories
 ■ Big Time Auto Parts for its all-in-one LED 
rear lights.

Tuning
 ■ Millers Oils for its fuel effi  cient engine and 
transmission lubricants.

 ■ Prins Autogassystems for its Prins Direct 
LiquiMax System.

 ■ MECO for its stylish E-Bike Street Racer 
which provides electric motor support up to 
speeds of 45km/h.

Repair – diagnostics
 ■ C3 cramm car concepts for its methods for 
repairing car electronics.

Repair – maintenance
 ■ Vosschemie for its Carbo-Tec-Line for 
providing a perfect surface fi nish to carbon 
fi bre components.

 ■ Wynn’s for its DPF regenerator that cleans 
the soot fi lter as you drive.

 ■ Brain Bee for its Eco Lock which is used for 
regassing air conditioning systems.

 ■ Crystal Coatings for its AquaGreen Clear 
waterborne clear coat for the car refi nishing 
industry.

 ■ Robert Bosch for its repair service for 
electronic components.

IT and Management
 ■ Robert Bosch for its CoremanNet which 
off ers an international core return service 
for remanufacturing.

Service station and car wash
 ■ Arid Technologies for its Arid Permeator 
which enhances vapour recovery in fuel 
storage tanks and while refuelling.

 ■ Olipes for its 5W30 high quality synthetic 
lubricant.

 ■ Kärcher for its biological water circulation 
system for self service car wash centres.

 ■ Petrotec for its EV Fast-Charger for electric 
vehicles. ■

Automechanika Hails Companies that Go Green
The organisers of the 22nd Automechanika trade fair for the automotive industry, staged in Frankfurt recently, have 
highlighted the efforts of 25 exhibitors whose products are particularly sustainable and reduce emissions.

Muscle with a conscience. A potent Chev Camaro with a Prins alternative fueling system.

Prins received a Green Award for its 
innovative alternative fuel systems.
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BY STUART JOHNSTON

Suzuki hasn’t had much in the way of new product 
this year, but its 1,6-litre Swift  Sport serves as a re-
minder of just why these cars are so highly rated in 
all the market segments that they trade in here, in 
the ultra-competitive SA new car market.

You hop into the Swift  Sport, which was 
launched here in June, and everything feels so right, 
so well-craft ed, so understated, yet so appealing at 
the same time.

Th e cloth seat covering is of just the right mix 
between durable and eye-catching. Th e 3-D instru-
mentation is just the right mix between classy and 
sporty. Th e gear-change is stubby in terms of lever 
length, but sharp and crisp in its operation. Th e 
leather-covered steering wheel has just the right 
rim-girth to feel easy on the fi ngers, but substantial 
enough to provide reassurance during the hard-
cornering to come.

Th e engine has been up-rated on the latest 
Sport, now producing 100 kW, an eight kW advance 
on the previous Sport off ering, and some 30 kW up 
on the smaller capacity 1,4-litre Swift . Torque is also 
up by some 12 Nm to 160 NM. Once on the move, 
there is acceptable low-to-mid-range torque allied 
to the fact that the engine spins to 7 000 rpm, mak-
ing its power peak at 6 900 rpm.

Making these power improvements possible is 
a new variable-fl ow intake system and a variable 
valve timing system profi led towards high-revving 
characteristics, yet still off ering improved emissions 
– down from 165 g/km to 153 g/km, and a claimed 

average fuel consumption of 6,5 litres/100 km. And 
in fact we achieved 6,8 litres/100, although in hard 
use it will rise to 8,0 litres/100, depending on your 
use of throttle foot and traffi  c challenges. Point is, 
this is an exuberant engine that is also effi  cient.

Suzuki has given the Sport some visual and 
handling enhancements to justify its Sport tag. 
Th ese include springs that lower the ride height by 
10 mm, stiff er torsion beam bushings and thicker 
trailing arms, as well as detail improvements such 
as more robust front and rear wheel bearings. 
Monroe shocks are used to control compression 

and rebound damping more accurately, and con-
sequently the whole package has an integrated feel, 
rather than one that has simply been graft ed on as 
an aft erthought.

Suzuki claim a zero to 100 of 8,7 seconds for 
the car, which feels a little quick given our test on 
Th e Reef where the air is thinner, but we believe its 
top speed quote of 195 km/h. A six-speed ‘box keeps 
things nicely on the boil.

Our test car was fi nished in a striking yellow, 
and looked really good fi tted with the 16-inch al-
loys, high- intensity headlamps with prominent 
projector placings and side-skirts to compliment 
the deep front spoiler, roof spoiler and striking rear 
valance with its dual exhaust outlets.

Th e car sells for R213 900 and what’s more it feels 
like a car in the R200- to R250 000 league thanks 
to exceptional body rigidity and the use of high-
quality materials and expert panel fi t through-
out. It comes with a three-year/100 000 km war-
ranty, a four-year/60 000 km service plan and 
roadside assist. ■

Suzuki’s Class Act

Suzuki’s sporty look is subtle but eye-catching, especially in striking yellow paint.

The 3D dials are once again not overt, but easy on the eye.

Suzuki claim a zero to 100 of 8,7 
seconds for the car, which feels 

a little quick given our test on The 
Reef where the air is thinner, but 

we believe its top speed quote 
of 195 km/h. A six-speed ‘box 

keeps things nicely on the boil.
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BY STUART JOHNSTON

Th e name of the Mercedes-Benz SL once stood for 
“Sports Leicht” , and while the latest car is defi nitely 
no lightweight, tipping the scales at between 1 785 
kg for the SL 500 and just under the 2 000 kg mark 
for the top V12 model, it has shed lots of weight 
compared to its predecessor.

Like most manufacturers operating in this 
exalted sphere of the personal mobility market, 
the constant battle is to introduce more and more 
equipment (for which read extra weight) and yet 
keep the weight down so the car behaves in a man-
ner that is compatible with its sporty appearance.

Th e new SL has power fi gures that may be de-
scribed as brutal, but the way all that turbocharged 
multi-cylinder power is contained is what I found 
truly impressive on the media launch a week ago.

You need to take the output fi gures into account 
fi rst. Even the “entry-level” 500 produces some 320 
kW from a 4 663 cc dual turbo V8 engine, and has 
some 700 Nm of torque. Next up is the AMG 63 
V8 with 395 kW and 800 Nm, and then you have 
the AMG 65 V12, which sounds like a couple of 
highly-tuned six-cylinders racing each other, with 
a crackle on the exhaust over-run sounding like the 
aft erburner on a MIG Jet fi ghter. Th e power fi gures 
for the top model are a mind-boggling 463 kW and 
1 000 Nm of torque

Th e zero to 100 times are 4,6 seconds for the 
500 SL, 4,3 seconds for the AMG 63, and 4,0 sec-
onds for the AMG 65 V12.

In light of the V12’s awesome power output, 
you might surmise that its very marginal zero to 
100 time advantage isn’t worth the extra money. It 
probably isn’t in rands and cents terms, but in terms 
of bragging rights it’s the one to have.

In fact, unoffi  cial drag races between the three 
models saw the lesser-powered 500 get the hole 
shot time aft er time against the more powerful 
cars, but a third of the way down the old air-strip 
near Durbanville, where us journos were having 
fun, the V8 came thundering past and the V12 was 
already gone.

What was particularly impressive was how 
the big heavy cars braked from around 220 km/h 
to around 20 km/h in an extremely short distance, 
despite marginal grip on the bumpy, dusty surface. 
And how none of the cars suff ered from brake fade, 
despite each of them making close to two dozen 
runs in a very short space of time.

On the road, the grip of the big car is quite 
astounding, with totally predictable turn-in, and 
power-on-exit harnessed extremely smoothly by 
the traction control systems that have been on all 
SLs and constantly refi ned for the past 18 years 
or so.

Traction control systems are switch-off -able to 
a degree, to allow the enthusiastic driver to hang the 
tail out, but quite frankly, you would need to be on 
a race track to explore any of the grip limits in any 
kind of responsible manner. Th e limits are just so 
high on this car, that despite some hard-charging 
through the passes that surround Cape Town and 
its environs, we never got close to experiencing any 
signs of chronic understeer or oversteer.

An engine that delivers 1  000 Nm of torque 
needs an effi  cient traction control system, and this 
the SL certainly has.

It also has a very stiff  chassis and even with the 
standard suspension fi tted – a sports pack is avail-
able on the upper models – it has a compliant ride 
that could never be described as wallowing.

For me, the new SL is a big step forward in 
this regard – handling precision – compared to 

the previous generation AMG models, which I 
personally found a little skittish at the extreme 
adhesion limits.

Much of the weight that the SL is saddled with 
comes from having a proper metal fold-away roof, 
rather than a fabric convertible top. To combat in-
creasing mass, Mercedes saw to it that aluminium 
is used in many places on the car, as well as mag-
nesium and carbon fi bre in certain areas to reduce 
weight. High-grade steel is only used in safety-cell 
areas to provide crash-protection strength. Total 
weight loss compared to the previous generation car 
varies between 120 and 135 kg, depending on model.

All the engines are also about 20 to 25 per cent 
more fuel-effi  cient than their predecessors.

My fi rst inclination aft er driving all three mod-
els was that the stock 500 was more than enough 
car for anyone. And that it only needed the optional 
larger diameter wheels to really look purposeful 
enough to satisfy anyone’s needs. But as the launch 
day over successive mountain passes drew on, I 
found myself liking the AMG 63 twin turbo most, 
probably because a tuned Merc V8 produces what is 
possibly the best sound in the automobile business 
these days, being at once gruff  and tough and yet 
refi ned enough to please engineering connoisseurs.

But that V12 sound, muted though it is, grows 
on you, especially when you experience its upper-
rev range smoothness and the sheer thrust gener-
ated by well over 400 kW of power.

It goes without saying that the interior fi ttings 
are superb, that the equipment levels are endless, 
and that even more options are on off er for those 
who like to splash out plenty more money on cars 
that are obviously seen as extensions of their person-
alities and manifestations of their bank balances.

Looks-wise, I am not convinced that the stylists 
have got it all right, and personally I feel that the 
previous generation SL was a nicer looking car. Th at 
corporate shovel-nose that now fi nds itself fronting 
Benz DNA is the culprit. It is at odds with a car like 
the SL that attempts to be sleek rather than brutal, 
like the gullwing-doored SLS, for instance, where 
that snub nose works a treat

But most people in the market for such a car 
will only care that it is the latest SL, that it behaves 
brilliantly and has the performance specs that make 
for great bar-room bragging rights.

Prices are pretty stratospheric, I’m afraid, 
the “base model” 500 starting at R 1 635 000, the 
SL 63 AMG selling at R2 120 000 and the SL 65 at 
R2 621 000.

And, although Mercedes-Benz don’t release 
sales fi gures anymore, they did reveal that South 
Africa sells more SL65 AMGs than any other coun-
try barring the USA.

Th at, perhaps, is the most remarkable statistic 
of all! ■

Merc’s New SL Series – A Fantastic Gran Turismo Machine

New SL’s “shovel nose” is distinctive, but a bit at odds with the sleekness of the rest of 
the car.
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All that becomes so much more appealing when 
you check out the price lists on the other double 
cabs available on our market. For the two-wheel-
drive diesel equivalents, producing in the 100 to 
120 kW range, you will generally pay around the 
R320 000 mark for the equivalent level of trim, al-
though there are some more basic models from the 
established manufacturers with pricing starting at 
around the R280 000 level. And yet, the 2,0 VGT, 
let it be said from the outset, in turbodiesel form, 
sells for R224  990 for the 4X2 (rear-wheel-drive) 
model and R 242 990 for the 4X4.

Th at’s an all-in price that includes a three-
year/100 000 km warranty, and 24-hour Roadside 
assist plan. Okay, so no service plan at this price, 
but that would be easily arranged at a cost-eff ective 
price by one of the aft er-market suppliers.

Th e standard Steed 5 spec includes the ba-
sics you would want, or what are considered ba-
sic in today’s market. Th ese include dual airbags, 
ABS braking, air-conditioning, electric window 
and side mirror operation, a CD-MP3 player, 
steering-mounted audio controls, and, indeed, 
leather seats.

So, you are looking at basic-spec luxury bakkie, 
even if that term sounds like an oxymoron. What 
you aren’t getting is a service/maintenance plan, 
electronic traction control, and sophisticated navi-
gation or infotainment operation, although there is 
a basic trip computer that provides fuel consump-
tion, range read-outs and the like.

Th e 2,0 VGT model is the fi rst Steed to em-
ploy GWM’s own diesel motor designed and built 
in-house. A common-rail unit with a variable-ge-
ometry turbocharger, it is quite noisy on start-up, 
it has to be said, but it is quite “green” in terms of 
its emissions and on our test we achieved an overall 
fuel consumption of 9,2 litres/100 km/h.

Power is rated at 110 kW and there is a reported 
310 kW on tap. It must be said that the power levels 
seem to be moderate rather than impressive. Th ere 
is a slight turbo-lag eff ect until the turbo has been 
spooled up, and its performance seems more equiv-
alent to the 90 kW levels claimed by some other 
manufacturers.

Th e vehicle is fi tted with a six-speed manual 
gearbox, and this proved a bit scratchy in opera-
tion until the gearbox oil was nice and warm. Th is 

notchiness did improve as we put more kms on the 
vehicle, and it was delivered to us with only 500 km 
on the clock,. Th ings could well improve in terms 
of both gear-selection smoothness and engine per-
formance with a few more km on the clock.

Th e steering is pretty accurate, and there is 
none of the vagueness that we experienced from 
say, early Tata bakkies. Th e level of trim in the cabin 
is good, as is the build quality, for a vehicle costing 
so much less than its competitors. Th ere is also im-
pressive rear-seat cabin room on this model.

While I would prefer slightly more subtle wheel 
and tyre appearance, there is no doubt that the 
Chinese-built GWM Steed 5 attracted huge atten-
tion from other bakkie drivers during our test, and 
at its price it is going to sell extremely well.

GWM already reports overall sales fi gures in 
the region of 500 a month, and this is going to im-
prove once the word spreads on the Steed 5 2,0 VGT 
Double Cab. At this price, at least some R40  000 
cheaper than equivalent double cabs from the estab-
lished players, it is a very viable alternative in day-
to-day use if you aren’t concerned about the fi ner 
points of driving dynamics. ■

GWM Steed 2,0 VGT – 
A Pick-Up that Covers the Bases
Check out the GWM Steed Double Cab and you see an aggressive front end in a style made popular by Isuzu. 
There are hints of Nissan’s Navara too in its look, and yet, apart from the raised white lettering on the tyres and 
the slightly ornate wheel rims, there is an overall appearance of integration in this bakkie body that is appealing.

Apart from the raised-letter tyres and rather ornate 16-inch alloys, the Steed 5’s appearance is pretty good.
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Snippets

ZONE TAKES TOP HONOURS 
AT SA PUBLICATION 
FORUM AWARDS
Toyota ZONE, the corporate publication of Toyota 
South Africa Motors published by RamsayMedia’s 
Custom Publishing division, has claimed top hon-
ours at the 2012 SA Publication Forum Awards. 

Toyota ZONE won the Best Corporate 
Publication overall and also won a number of cat-
egory awards.

“Excellence in everything we do is a core val-
ue at Toyota, and I would like to commend Toyota 
ZONE’s editor François Rabe and the whole team 
at RamsayMedia Custom Publishing for achiev-
ing excellence, and a job well done,” said Toyota 
SA’s general manager for internal communica-
tions, Ferdi De Vos.

Th e bi-monthly publication is mailed to 35 000 
Toyota owners, dealers and staff .

Robyn Daly, group editor of RamsayMedia 
Custom and B2B Publishing, said: “Toyota Zone 
has undergone an extensive revamp since we took 
over the contract, and these awards confi rm that 
the magazine provides readers with engaging con-
tent that they look forward to receiving in their 
post-boxes.” ■

ANOTHER BLOW FOR JAPAN
Th e Japanese motor industry, which suff ered a 
double onslaught from natural disasters last year, 
is now being hit with another body blow. Th is 
time it is the scrap between Japan and China over 

a few uninhabited islands in the South China 
Sea. Japan has been raising fl ags on the so-called 
Pinnacle Islands, which have an area as big as the 
Johannesburg CBD, but could lie above oil and 
gas reserves. 

Th is has raised the ire of the Chinese, as it 
also falls at the same time as the 80th anniversary 
of a Japanese attack on China. Th ese acts by the 
Japanese have resulted in Japanese products – par-
ticularly cars – and companies being targeted in 
China and damaged or trashed. Th e Japanese motor 
companies have closed their joint venture vehicle 
manufacturing plants temporarily as well as their 
dealerships.

Th e longer term outlook is also uncertain for 
the Japanese car makers as China is now the larg-
est market in the world and the anti-Japan feelings 
could linger with the Chinese. Of course it plays 
into the hands of GM and Volkswagen who are al-
ready very successful in building and selling their 
products in this growth market. ■

RECORD PRODUCTION
Production of light vehicles (cars and light commer-
cials) rose from 74,4-million in 2010 to 76,8-million 
in 2011 and 2012 could bring a new all-time high 
at 80-million or more vehicles made in the current 
calendar year. Th is is according to new research 
conducted by the Worldwatch Institute.

Global sales of these vehicles increased from 
75,4-million to 78,6-million over the same pe-
riod, with a projected 81,8-million sales this 
year. Th e major drivers of increased production 
and sales are the so-called emerging economies, 
especially China.

An estimated 691 million passenger cars were 
on the world’s roads in 2011. When both light and 
heavy duty commercial vehicles are added the total 
rises to 979 million vehicles, which was 30 million 
more than a year previously. By the end of 2012 the 
global vehicle fl eet could top the 1-billion mark – 
one for every seven people on the planet. ■

AUDI CHALLENGES BMW
Th e Volkswagen Group’s Audi brand is very close 
to overtaking BMW as the world’s top-selling 
luxury brand. Audi was only 2  110 units behind 
BMW aft er eight months of 2012, compared to a 
gap of 40 513 units a year ago. Audi originally set a 
target of taking the luxury market lead in 2020 but 
it now seems it will occur earlier. BMW has been 
the leader for the past seven years. Audi moved into 
second place at the end of 2011 when it went past 
Mercedes-Benz.

Last year the BMW brand delivered 1,38-mil-
lion cars and SUVs to the 1,30-million of Audi and 
the 1,26-million vehicles of Mercedes-Benz. 

Audi is benefi ting from pouring US$25,6-
billion in the research and development since 2002. 
Th e brand now sells 12 model lines, twice what it 
had in 2003, including three SUV models, the A1 
compact and R8 sports car. ■

GMSA MILESTONE
General Motors SA recently celebrated a milestone 
when its 200  000th half-ton pick-up came off  the 
line. Launched as the Opel Corsa Utility 15 years 
ago, in 1977, it is now in its third generation and 
marketed as the Chevrolet Utility. It held a domi-
nant 55,1% share of the SA half-ton pick-up market 
at the end of August this year. ■

CLEAN CARS
A recent national survey conducted by fuel brand 
BP Ultimate, has concluded that cars in SA are 
among the best kept in the world with 96% of re-
spondents saying they take great pride in the ap-
pearance of their cars. About 1 000 responses were 
received by the researchers and only 2% admitted to 
washing their car only once a year. A similar study 
in the US has shown that 16% of drivers in that 
country never wash their cars. ■

BIG SMILES
Toyota had big smiles aft er  national and interna-
tional motorsport events over the weekend 14-16 
September. Not only did the Castrol Toyota Auris 
of Johnny Gemmell and Carolyn Swan win the 
Toyota Dealer Rally in the Western Cape, but the 
German-based factory racing team led the world 
championship 6-hour endurance race in Sao Paulo, 
Brazil, from start to fi nish. Th e winning TS030 
racing car is a petrol electric hybrid and it beat the 
Audi R18 e-tron diesel-electric hybrid and Audi R18 
Ultra non-hybrid turbo diesel into second and third 
places respectively. It was Toyota’s fi rst win in an in-
ternational sports car race in 20 years. ■

FERRARI RECORDS
Ferrari is having a record 2012 in terms of both rev-
enue and cars sold. Revenue reached €1 208-million 
(+11,9%) while a total of 3 664 road cars were deliv-
ered (+7,4%). Sales in its best market, the US, rose 
by 17% to 851 cars, while sales in the UK were up 
43% with 393 cars delivered. Sales in Germany were 
up 18%. ■

Toyota Zone is tops in corporate 
publishing.
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MICHAEL STEPHEN WINS 
BRIDGESTONE’S PRODUCTION 
CAR CLASS A TITLE
Michael Stephen, the Port Elizabeth-based rac-
er, wrapped up his second Class A Bridgestone 
Production Car title for Audi in Cape Town last 
weekend.

“We never stopped working as a team”, said the 
good-natured Stephen, a seasoned racer who came 
very close to winning the Rotax Max Challenge 
world karting championship back in 2002.

Th e product of a racing family – his father 
Roger raced karts from an early age, and his un-
cle Neil is a former Stannic Group N champion- 
Stephen had to fi ght off  a hard challenge from 
Subaru’s Hennie Groenewald at the Killarney cir-
cuit, near Tableview.

“One of the biggest contributors this season 
was reliability “ added Stephen, who will still be 
competing at the fi nal round of the championship 
at Kyalami at the end of October.

In the competitive Class T, for turbocharged 
hatchbacks, Graeme Nathan in his Indy Oils Golf 6 
took the title aft er a typically tough battle with Ford 
Racing’s Gary Formato. “Gary came to congratulate 
me aft erwards, which I thought was very nice,” said 
Nathan, who dedicated his win to Indy Oils MD 
Trevor Prothecary, who was recently injured in a 
mountain biking accident.

In the V8 Supercar Championship, veteran 
Randfontein racer Ben Morgenrood won the ti-
tle in his Ford Mustang aft er his fourth race vic-
tory this season. Morgenrood, now well in his 60s, 
has Roger Taylor as his crew chief, an association 
that goes back over three decades. Th e remarkable 

Taylor turned 70 last year and is still as competitive 
as his race-winning driver.

Hennie Groenwald took solace from the 
fact that he won the opening Production race at 
Killarney aft er a move on Stephen that was de-
scribed as “the overtake of the season.”

In the Formula Volkswagen event, Jade Kruger 
was crowned the 2012 champion, beating out PE 
youngster Simon Moss. ■

SA RALLY TITLE IS 
A NAIL-BITER

Castrol Toyota’s Johnny Gemmell and Carolyn 
Swan and Sasol Ford’s Mark Cronje and Robin 
Houghton are locked in a tussle for the 2012 SA Rally 
Championship. With two rounds left  to go (the next 
event is the Polokwane Rally in Limpopo on October 
5–7) the Toyota crew is just fi ve points ahead.

Cronje and Houghton staged an awesome 
comeback drive in the previous round in the 
Western Cape to place third and keep themselves 
in the title contention. Th ey have been the pace-set-
ters all season but have had some bad luck that has 
changed the face of the championship.

Highly-fancied drivers who have had terrible luck 
this season include VW’s former champ Hergen 
Fekken, Cronje’s Sasol team mate Charl Wilken, 
and the impressive European VW driver Hans 
Weijs Junior. ■

SA OFF ROAD 
CHAMPIONSHIP WILL GO 
TO A “WORKS” DRIVER
Th e winning run that privateers have had in the 
Absa Off  Road Championship is about to end. 
Privateers Chris Visser and Japie Badenhorst beat 
off  factory team competition to win the Production 
Vehicle championship in 2010. Visser’s brother 
Jannie and Joks le Roux kept the title in the family 
in 2011 – without winning a race – but this year the 
writing is on the wall for privateers.

Th is year the title fi ght is between Toyota’s 
Duncan Vos/Rob Howie, Anthony Taylor/Chris 
Birkin and Chris Visser/Japie Badenhorst, who 
now compete for the factory Ford Racing team. ■

SA ROTAX MAX CHALLENGE 
2012 FINAL ON OCTOBER 6

Th e 2012 Rotax Max Challenge karting champion-
ship will be decided at the Zwartkops Kart raceway 
on October 6. And the winners of four categories 
will win a place in the World Championship event 
to be held in Portugal in early December.

Th e Rotax Max Challenge karting series has 
produced an impressive number of SA World 
Champions over the years, including such mo-
torsport luminaries as Mark and Gavin Cronje, 
Leeroy Poulter, Wesley Orr and Cristiano Morgado. 
Morgado is the current World Champion in the 
DD2 Gearbox Masters Class and will be in Portugal 
to defend his title, as he has already won a berth 
in the fi nal as the winner of the African Open 
Championship run in August. ■

Snippets

Michael Stephen in the Audi (right) and Hennie Gorenewald in the Subaru in their Killarney Bridgestone Production Car battle.

Cronje and Houghton staged 
an awesome comeback drive 

in the previous round ...
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People

Dana de Villiers has resigned his position as CEO 
of the Motor Industry Staff  Association and will 
leave the employ of the organisation on January 
4. He is to pursue “other career opportunities”. 
Th e MISA Presidential Committee has decided 
that Philip Botha will be the CEO designate. Th e 
handover process will be planned and implement 
to ensure the least disruption possible and to assist 
the new team to start 2013 fully equipped for the 
challenges ahead. (We will conduct an in-depth in-
terview with Dana de Villiers for publication in a 
future edition of AutoLive).
Sewells Group South Africa, the motor-indus-
try management training and business-consulting 
company, has made a number of staff  appointments. 
Annette Erasmus has been appointed Business 
Solutions Manager. She has 36 years of experience 
in both the retail and wholesale ends of the motor 
industry, and is a former national sales and opera-
tions manager for Mercedes-Benz SA.

Cindy Martinaglia has been appointed 
Financial Manager. She is a graduate of University 
of Cape Town, and formerly worked for the 
MacDonalds group. Riaan van Wyk , the new 

Financial Services Product Consultant has worked 
in both banking and the insurance sectors. And 
Carmien Griessel, another former Mercedes-
Benz employee, is the new Training and Events 
Co-ordinator.

Pedro Pereira, who has been responsible 
for the SsangYong brand in the AMH stable in SA 
will now head up the operation to introduce FAW 
cars and light commercial vehicles to SA, follow-
ing the take-over of SsangYong by Mahindra. 
Th e fi rst of the FAW light vehicle models will 
be introduced soon. It will be a small van and 
people carrier.

Justin Ryan has been appointed to head up 
the Lexus luxury car division at Toyota SA. He was 
previously General Manager – Dealer Network at 
Toyota SA.

Bob Socia is the latest international motor 
industry executive who spent a signifi cant period 
working in SA to have been promoted to a senior 
corporate position. Socia (58), who was president 
and managing director of General Motors SA from 
January 2004 to June 2007, has been appointed 
GM’s vice president for global purchasing and 

supply chain. He previously headed GM Shanghai, 
the company’s fl agship joint venture in China. ■

Annette Erasmus, Sewells Business Solutions Manager.

Cindy Martinaglia, Sewells Financial 
Manager.

Philip Botha, MISA’s CEO Designate.

To advertise in  contact

Estelle van Staden on 083 267 1669 or email her at estellevs@telkomsa.net
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Toyota sent 28  510 vehicles out of Africa, with 
the largest markets being France, the UK, Russia, 
Germany and Poland. However, African countries 
were the major recipients of Toyota exports, with 
33 541 going into this continent, which equated to 
a dominant 64% of shipments into Africa from SA. 
Major destinations for these Toyota vehicles were 
Algeria, Nigeria and Angola.

Volkswagen which benefi ted from a short term 
contract in 2011 that made the Uitenhage-based 
company the top exporter at the end of August last 
year, has slipped to No. 2 with total exports of 37 
318 units (a 21% share) with the bulk going to the 
UK, although Japan was another good market. 
Volkswagen does not get too involved into exports 
into Africa.

Th ird biggest global exporter was Mercedes-
Benz, with all its shipments of C-Class cars going 
to the US. Th is is another company that does not 
export into Africa.

Th ere is a close tussle for fourth place in 
the global export rankings, with BMW only 26 
units ahead of Ford. Th e Rosslyn-based compa-
ny, which only exports outside Africa, shipped 
17  411 units, with the bulk (6  351) going to the 
US, with signifi cant markets in Japan, Australia 
and China.

Ford, which is making a big push into Africa 
exported 17  385 units, with 11  687 going to 

destinations outside Africa and the remainder 
(5 698 units – mainly Rangers) into Africa.

Th e only other SA motor company with a rea-
sonable export programme is Nissan, which ex-
ported 11  776 units, mainly into Africa, although 
Russia took 932 Hardbody NP300s.

Total exports for this period amounted to 
178 067 which is 2% below the 182 145 units that 
were shipped in the fi rst eight months of 2011. ■

Toyota Leads the Way in Exports from SAToyota Leads the Way in Exports from SA

VW’s Polo is the country’s second-best selling passenger car, and VWSA’s prime 
export product.

Apart from being SA’s number one seller and number one export model, Hilux recently topped the 5-million global sales mark.

Toyota is far and away the leader in exports from SA after the fi rst eight months of 2012, having shipped 62 050 
units, which equates to 34,9% of total built up vehicles exported during this period. The total is made up of 10 404 
passenger cars (Corolla) and 51 646 light commercials (Hilux and Fortuner), which is refl ected in a 10,84% share 
of SA’s car exports and 63,5% of LCV shipments.

The only other SA motor company 
with a reasonable export 
programme is Nissan, ...
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Goodyear’s amazing 1:1 scale LEGO truck, built 
for the 2012 IAA Commercial Vehicle show, will 
be auctioned on eBay to benefi t the European 
commercial vehicle drivers’ initiative DocStop 
for Europeans e.V. Th e huge model has been auto-
graphed by leading German entertainer, the ‘King 
of Majorca’ Jurgen Drews, who is a supporter of 
DocStop.

Th e Goodyear LEGO truck has been one of 
the most unique exhibits at the IAA Commercial 
Vehicle show which ends today. At 2.5 meters 
wide, 3.5 meters high, about 2.5 meters long and 
weighing approximately 740 kg, it is among the 
largest LEGO models in the world. It was built us-
ing about 250 000 LEGO bricks, and a total of 410 
hours was invested in the planning and construc-
tion of the truck. Aft er the show the model, which 
boasts Goodyear marathon LHSII+ tyres, will be 
off ered for sale on the world’s largest online mar-
ketplace, eBay (www.ebay.de and http://pages.
ebay.de/starsandcharity). Th e eBay auction of 

the Goodyear truck will run for 10 days from 
19–29 October 2012. All the money raised will be 
donated by Goodyear to DocStop, off ering pro-
fessional drivers medical care while they are trav-
elling. Th e aim is to provide every truck driver 

in Europe with quick and easy access to a doctor 
if needed.

“We very consciously decided to support Doc 
Stop with this auction. Th e transport industry’s 
greatest asset are the drivers, who make sure that 
goods get from A to B and arrive on time every day. 
Unfortunately medical care is not always guaran-
teed on the road, especially when a driver travels 
abroad. Th anks to DocStop, professional drivers 
now have a contact point through which they can 
get medical help. We are of course very happy to 
support this organisation,” said Rupert Kohaupt, 
Director Commercial Tyres, Goodyear Tyres 
in Germany.

Th anks to DocStop, European truck and bus 
drivers who need medical attention can drive di-
rectly with their vehicles to a DocStopo partner 
(doctor’s surgery, hospital, etc.) or leave the vehicle 
at a stop point and go to a nearby doctor. Almost 
all participating doctors have agreed to see profes-
sional drivers without long waits. ■

Daimler’s Aerodynamics Truck & Trailer initia-
tive, shown at the 2012 International Truck Show 
which ends today in Hanover, Germany, is claimed 
to drastically reduce drag and fuel consumption. 
According to the German company’s tests, its 
Aerodynamics Trailer results in annual savings of 
around 2000 litres of diesel per articulated vehicle, 
corresponding to a saving of almost 3000 euros. At 
the same time, annual emissions are cut by more 
than fi ve tons of CO2.

Th e Aerodynamics Trailer which has been de-
signed and developed by Mercedes-Benz is said to 
reduce the drag of the entire articulated vehicle by 
around 18 percent. Practical tests confi rm that fuel 
savings of 4.5 percent are attainable in long-distance 
haulage with a 40-ton articulated vehicle incorpo-
rating the Aerodynamics Trailer. At a customary 

annual mileage for a long-haul articulated vehicle of 
150,000 kilometres, this means a reduction in die-
sel consumption of around 2000  litres, while CO2 
emissions are cut by more than fi ve tons annually.

Th e Mercedes-Benz Aerodynamics Trailer is 
designed to meet all practical needs without any 
restrictions. It is based on a standard 13.6  m long 

box body for refrigerated goods transport. Th e 
Aerodynamics Trailer accommodates all the cus-
tomary day-to-day requirements of haulage opera-
tions, from ground clearance through approach/de-
parture angle to user-friendly operation of the rear 
portal. Th e aerodynamic measures leave the box 
unchanged.

Th e two partners Daimler Trucks and renowned 
trailer specialist Schmitz Cargobull have devoted 
special attention to practical considerations, with 
Schmitz Cargobull producing the attachments in 
close collaboration with Daimler Trucks. ■

Working Wheels

Massive Fuel Savings Predicted for 
Merc’s Aero Truck and Trailer Combo

A kiddy’s fantasy truck - Goodyear’s life-
size Lego model.

Mercedes’ impressive aero truck and 
trailer combo.

Goodyear’s Life-size 1:1 scale 
LEGO Truck is Up for Auction

The Aerodynamics Trailer 
accommodates all the customary 

day-to-day requirements ...

www.ebay.de
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Hino Team Sugawara, the very successful combi-
nation that continues to build an enviable record 
in the gruelling Dakar Rally, is making very good 
progress with developing its latest racing truck as it 
prepares for the 2013 event in South America.

Th e team recently gave the all-new Hino rac-
ing truck a successful debut in the Mongolia Rally, 
fi nishing as the highest placed truck and 10th over-
all, beaten only by fi ve motorcycles and four cars – a 
Toyota FJ Cruiser and .three Mitsubishi Evos.

Th e team used the Mongolia Rally to focus on 
new developments on the latest racing truck, most 
importantly checking the reliability of the elec-
tronically controlled common rail fuel injection 
system which was fi tted to a Hino racing truck for 
the fi rst time.

“None of our concerns about possible engine 
problems materialised and we were also able to test 
changes we had made to the braking and suspen-
sion systems, as well as the design of the rear body,” 
said driver Teruhito Sugawara.

“Th e team made a change from an engine-
driven fan to an electric one and we were delighted 
that cooling proved more than adequate. I believe 
the longer span leaf springs and greater chassis 
frame rigidity helped improve steering response 
and handling, as well as making the ride more 
comfortable. Th e new Brembo disc brake system 
used for the Mongolia Rally exceeded our expec-
tations,” said the son of team founder Yoshimasa 
Sugawara, who is now set to compete in his 15th 
Dakar Rally.

Yoshimasa Sugawara, the director of Hino 
Team Sugawara, who is now 71 years old and will 
again drive a Hino in the 2013 Dakar Rally, honed 
his driving skills in the Mongolia Rally driving a 
Suzuki Jimny. He won the class despite being sub-
merged for the fi rst time in his very long racing ca-
reer due to rising water in the desert. ■

Th e new Ford Transit Custom was named 
“International Van of the Year 2013” – to become 
the fourth member of the Transit family to win 
the highly prized award at the IAA Commercial 
Vehicle Show.

Th e Transit Custom garnered 117 out of a 
possible 133 points, from the jury of 24 special-
ist journalists, more than the combined totals of 
the second-placed Dacia Dokker and third-placed 
Mercedes-Benz Citan.

It follows in the footsteps of the Transit (2001), 
Transit Connect (2003) and Transit (2007) to reg-
ister a record-breaking fourth win for the Ford 
Transit family in the award’s 22-year history.

“Transit Custom is a new kind of 1-tonne van – 
hard working and practical, but great to look at and 
great to drive,” said Barb Samardzich, vice president 
of Product Development, Ford of Europe.

“Combining legendary Transit toughness and 
economy with car-like design and features was a 
really tough task, but our engineers delivered,” she 
added. “We are proud their eff orts have been recog-
nised by such a signifi cant award.”

Transit Custom is said to off er excellent load-
carrying ability, including a number of innovative 
loadspace features such as a load-through hatch in 
the bulkhead for extra-long items, and an integrated 
roof rack which can be folded away when not in use.

“Th e new Transit sets new standards with 
regard to styling, drivability and load-carrying 
ability,” said Pieter Wieman, chairman of the 
International Van of the Year jury. “Ford has 

succeeded in building a complete new light van on 
its global CV platform and with the use of proven 
driveline and chassis components.

“Th e van has a car-like exterior and interior, 
driving dynamics which are very close to a pas-
senger car, and notwithstanding that, is a very 

functional and practical vehicle. Ford has paid a lot 
of attention to the active and passive safety aspects 
of the new model, and to reducing the cost of own-
ership,” Wieman said. ■

* Th e new Transit Custom will go on sale in South 
Africa in 2013.

Working Wheels

Barb Samardzich, vice president of Product Development, Ford of Europe and Pieter 
Wieman, chairman of the International Van of the Year jury – and trophy!

Hino gears up for Dakar 2013.

Transit is Van of the Year

Hino Looking Good for 2013 Dakar Rally
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TOP 5 PASSENGER CAR MARKET BY TYPE FOR AUGUST 2012

SEGMENT TYPE
AUG 
2012

SHARE
AUG 
2011

SHARE

LUXURY

BMW 7-Series 31 0.1% 18 0.1%

BMW 6-Series 27 0.1% 19 0.1%

PORSCHE 
Panamera

22 0.1% 21 0.1%

MERCEDES 
S-Class

11 0.0% 19 0.1%

MERCEDES CLS 9 0.0% 9 0.0%

LUXURY Total 100 0.4% 86 0.4%

MPV

TOYOTA Avanza 365 1.6% 329 1.7%

MERCEDES 
B-Class

161 0.7% 210 1.1%

TOYOTA Innova 128 0.5% 0 0.0%

MERCEDES 
A-Class

120 0.5% 159 0.8%

VW T5 Kombi 88 0.4% 95 0.5%

MPV Total 862 3.7% 793 4.0%

SUV

TOYOTA Fortuner 961 4.1% 1737 8.7%

VW Tiguan 276 1.2% 115 0.6%

L-R Discovery 4 236 1.0% 200 1.0%

JEEP Grand 
Cherokee

198 0.8% 114 0.6%

JEEP Wrangler 197 0.8% 86 0.4%

SUV Total 1 868 8.0% 2 252 11.3%

SPORT AND 
EXOTICS

TOYOTA 86 211 0.9% 0 0.0%

MERCEDES SLK 40 0.2% 74 0.4%

PORSCHE 911 39 0.2% 16 0.1%

BMW Z4 18 0.1% 10 0.1%

PORSCHE Boxster 16 0.1% 10 0.1%

SPORT AND EXOTICS Total 324 1.4% 110 0.6%

CROSSOVER

NISSAN Juke 297 1.3% 0 0.0%

NISSAN Qashqai 255 1.1% 353 1.8%

JEEP Compass 254 1.1% 217 1.1%

AUDI Q5 198 0.8% 132 0.7%

MITSUBISHI ASX 180 0.8% 0 0.0%

CROSSOVER Total 1 184 5.1% 702 3.5%

GRAND TOTAL 23 431 100% 19 904 100%

Figures courtesy of NAAMSA / RGT SMART

TOP 5 PASSENGER CAR MARKET BY TYPE FOR AUGUST 2012

SEGMENT TYPE
AUG 
2012

SHARE
AUG 
2011

SHARE

ENTRY CARS

VW Polo Vivo 2 654 11.3% 2 222 11.2%

TOYOTA Etios 1 563 6.7% 0 0.0%

VW Polo Vivo Sedan 1 060 4.5% 1 100 5.5%

FORD Figo 877 3.7% 1 819 9.1%

CHEV Spark 822 3.5% 949 4.8%

ENTRY CARS Total 6 976 29.8% 6 090 30.6%

SUB-SMALL

VW Polo 2 014 8.6% 1 834 9.2%

TOYOTA Yaris 1 096 4.7% 463 2.3%

NISSAN Micra 773 3.3% 498 2.5%

CHEV Sonic 730 3.1% 0 0.0%

FORD Fiesta 571 2.4% 665 3.3%

SUB-SMALL Total 5 184 22.1% 3 460 17.4%

SMALL

TOYOTA Corolla 1 541 6.6% 1 424 7.2%

VW Golf 6 618 2.6% 662 3.3%

CHEV Cruze 518 2.2% 388 1.9%

BMW 1-Series 433 1.8% 222 1.1%

TOYOTA Auris 370 1.6% 207 1.0%

SMALL Total 3 480 14.9% 2 903 14.6%

MEDIUM

BMW 3-Series 1 200 5.1% 908 4.6%

MERCEDES 
C-Class

1 120 4.8% 1498 7.5%

AUDI A4 385 1.6% 389 2.0%

LEXUS IS 104 0.4% 45 0.2%

VW CC 44 0.2% 37 0.2%

MEDIUM Total 2 853 12.2% 2877 14.5%

LARGE

MERCEDES 
E-Class

181 0.8% 193 1.0%

BMW 5-Series 153 0.7% 244 1.2%

AUDI A5 Sportback 135 0.6% 57 0.3%

VOLVO S60 75 0.3% 84 0.4%

AUDI A5 Coupe/
Cabriolet

56 0.2% 53 0.3%

LARGE Total 600 2.6% 631 3.2%

South African Vehicle Sales Figures at the End of August 2012
Disclaimer:
*  For the time being, as a result of a global directive by Daimler AG (Germany), Mercedes-Benz South Africa (Pty) Ltd will only report aggregated Passenger and 

Commercial sales data.
Please note the disaggregated MBSA volumes are estimates based on historical trends and forecasting techniques.
Source: NAAMSA www.naamsa.co.za.
RGT SMART is the independent provider of the new vehicle sales information to NAAMSA and AutoLive. For more information on the RGT SMART
product line view www.rgtsmart.co.za.
*  Readers please note. Th e totals in these fi gures refer to the models listed only, and not the segment or manufacturer totals for the month of August, 2012, which 

are obviously considerably higher.
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TOP LCV MANUFACTURER RETAIL SALES FOR AUGUST 2012 

Manufacturer Type Total Share Total Share

TOYOTA

TOYOTA Hilux 2 942 23.1% 2 907 24.3%

TOYOTA 
Quantum

1355 10.6% 1 052 8.8%

TOYOTA 
Landcruiser PU

270 2.1% 220 1.8%

TOYOTA Avanza 33 0.3% 41 0.3%

TOYOTA 
Landcruiser SW

22 0.2% 45 0.4%

TOYOTA Total 4 622 36.2% 4265 35.7%

GMSA

CHEV Utility 1 555 12.2% 0 0.0%

ISUZU KB 1 192 9.3% 1 097 9.2%

OPEL Vivaro 20 0.2% 8 0.1%

CHEV Lumina 
UTE

19 0.1% 25 0.2%

CHEV Corsa 
Utility

0 0.0% 1 454 12.2%

GMSA Total 2 786 21.8% 2 584 21.6%

NISSAN

NISSAN NP200 1 677 13.2% 1 202 10.1%

NISSAN NP300 
Hardbody

759 6.0% 491 4.1%

NISSAN Navara 120 0.9% 280 2.3%

NISSAN 
Hardbody

25 0.2% 76 0.6%

NISSAN Patrol 
PU

2 0.0% 20 0.2%

NISSAN Total 2 583 20.3% 2 069 17.3%

FMC

FORD Ranger 1 241 9.7% 718 6.0%

MAZDA BT-50 180 1.4% 210 1.8%

FORD Bantam 0 0.0% 583 4.9%

FMC Total 1 421 11.1% 1 511 12.7%

VOLKSWAGEN 
GROUP SA

VW Amarok 515 4.0% 675 5.7%

VW Caddy 164 1.3% 137 1.1%

VW T5 
Transporter 
Cr-Bus

35 0.3% 49 0.4%

VW T5 
Transporter PU

33 0.3% 29 0.2%

VW T5 
Transporter 
P-Van

16 0.1% 32 0.3%

VOLKSWAGEN GROUP SA Total 763 6.0% 922 7.7%

MAHINDRA

MAHINDRA 
Scorpio Pik-Up

116 0.9% 76 0.6%

MAHINDRA 
Bolero

60 0.5% 55 0.5%

MAHINDRA 
Genio

24 0.2% 0 0.0%

SSANGYONG 
Actyon Sports

2 0.0% 0 0.0%

MAHINDRA Xylo 0 0.0% 1 0.0%

MAHINDRA Total 202 1.6% 132 1.1%

TATA
TATA Xenon 105 0.8% 90 0.8%

TATA Worker 22 0.2% 16 0.1%

TATA Total 127 1.0% 106 0.9%

TOP LCV MANUFACTURER RETAIL SALES FOR AUGUST 2012 

Manufacturer Type Total Share Total Share

JAGUAR LAND 
ROVER

L-R Defender 60 0.5% 56 0.5%

JAGUAR LAND ROVER Total 60 0.5% 56 0.5%

FIAT GROUP

FIAT Fiorino 28 0.2% 0 0.0%

FIAT Doblo 
Cargo

16 0.1% 0 0.0%

FIAT Ducato 5 0.0% 0 0.0%

FIAT Strada 0 0.0% 44 0.4%

FIAT Scudo 0 0.0% 4 0.0%

FIAT GROUP Total 49 0.4% 48 0.4%

MITSUBISHI 
MOTORS SA

MITSUBISHI 
Triton

46 0.4% 145 1.2%

MITSUBISHI MOTORS SA Total 46 0.4% 145 1.2%

MERCEDES-
BENZ SA

MERCEDES Vito 42 0.3% 35 0.3%

MERCEDES-BENZ SA Total 42 0.3% 35 0.3%

RENAULT

RENAULT 
Kangoo

15 0.1% 13 0.1%

RENAULT Trafi c 11 0.1% 0 0.0%

RENAULT Total 26 0.2% 13 0.1%

PCSA

PEUGEOT 
Partner

11 0.1% 7 0.1%

CITROEN 
Berlingo

9 0.1% 9 0.1%

PEUGEOT Expert 
Tepee

4 0.0% 1 0.0%

CITROEN 
Dispatch

1 0.0% 0 0.0%

PEUGEOT Expert 0 0.0% 1 0.0%

PCSA Total 25 0.2% 18 0.2%

CHANA
CHANA Star 0 0.0% 33 0.3%

CHANA Maxi 0 0.0% 2 0.0%

CHANGAN SA Total 0 0.0% 35 0.3%

Grand Total 12 752 100.0% 11 939 100.0%

Figures courtesy of NAAMSA / RGT SMART

Isuzu’s ageing KB sold well in August.
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TOP 5 LCV CAR MARKET BY TYPE FOR AUGUST 2012

NAAMSA STANDARD TYPE 2012 SHARE 2011 SHARE

SUB ONE-TON

NISSAN NP200 1 677 14.2% 1 202 11.5%

CHEV Utility 1 555 13.2% 0 0.0%

CHEV Lumina UTE 19 0.2% 25 0.2%

CHEV Corsa Utility 0 0.0% 1 454 13.9%

FORD Bantam 0 0.0% 583 5.6%

SUB ONE-TON Total 3 251 27.5% 3 264 31.3%

ABOVE ONE-TON DCAB

TOYOTA Hilux 1 138 9.6% 1 147 11.0%

FORD Ranger 754 6.4% 195 1.9%

VW Amarok 407 3.4% 380 3.6%

ISUZU KB 354 3.0% 423 4.1%

NISSAN NP300 Hardbody 281 2.4% 97 0.9%

ABOVE ONE-TON DCAB Total 2 934 24.8% 2 242 21.5%

ABOVE ONE-TON SCAB

TOYOTA Hilux 1 532 13.0% 1 518 14.5%

ISUZU KB 729 6.2% 567 5.4%

FORD Ranger 487 4.1% 404 3.9%

NISSAN NP300 Hardbody 478 4.0% 394 3.8%

TOYOTA Landcruiser PU 270 2.3% 220 2.1%

ABOVE ONE-TON SCAB TOTAL 3 496 29.6% 3 103 29.7%

ABOVE ONE-TON XCAB

TOYOTA Hilux 272 2.3% 242 2.3%

ISUZU KB 109 0.9% 107 1.0%

MAZDA BT-50 52 0.4% 48 0.5%

NISSAN Navara 17 0.1% 61 0.6%

MITSUBISHI Triton 11 0.1% 51 0.5%

ABOVE ONE-TON XCAB Total 461 3.9% 509 4.9%

MINIBUS

TOYOTA Quantum 1 243 10.5% 982 9.4%

VW Caddy 53 0.4% 37 0.4%

VW T5 Transporter Cr-Bus 35 0.3% 49 0.5%

OPEL Vivaro 17 0.1% 4 0.0%

MERCEDES Vito 16 0.1% 19 0.2%

MINIBUS Total 1 364 11.5% 1 091 10.5%

PANEL VAN

TOYOTA Quantum 112 0.9% 70 0.7%

VW Caddy 111 0.9% 100 1.0%

TOYOTA Avanza 33 0.3% 41 0.4%

FIAT Fiorino 28 0.2% 0 0.0%

MERCEDES Vito 26 0.2% 16 0.2%

PANEL VAN Total 310 2.6% 227 2.2%

GRAND TOTAL 11 816 100.0% 10 436 100.0%

Figures courtesy of NAAMSA / RGT SMART
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Piston Ring Chairman Ronald Gradidge said his nerves were stretched just a tad 
on the evening before the September 16 Swap Meet when hail came bucketing 
down turning the venue into a replica of a snow drift  in Nova Scotia. “With guys 
coming from Cape Town, KZN and the Eastern Cape, we were running it come 
what may,” said Ronald, the owner of a pristine 1960s Chevrolet C10 pick-up.

As usual there was stuff  there that you’d never fi nd anywhere else. Emil 
Kuschke from Pretoria acted as tour guide for 10 car-club guys who’d made the 
trip up from George, and due to the resultant good Karma, found a radiator for 
the Model T Ford he’s piecing together. Another friend, Nick Sheward, found 
wheel-spacers for an XR8 race car. Rarer than rocking-horse manure. ■

The Piston Ring Swap Meet

Piston Ring Chairman Ronald Gradidge poses next to a late 50s 
Rambler.

Historics racer Alan Poulter gave his street-rat-look Volvo road car an outing.

Contrasting styles at Piston Ring Swap Meet. The Lotus Esprit 
Turbo is owned by Jo’burg’s Greg Scully, who rebuilt the car from 
a R25 000 wreck.

Rare Singer Le Mans sports car from the 1930s sold quickly.

“With guys coming from Cape Town, KZN and the 
Eastern Cape, we were running it come what may,”
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BY STUART JOHNSTON

Got a call last week from motorsports PR man Peter 
Burroughs to be at the main Porsche Dealership off  
Witkoppen Road for a picture signing. Th e men in 
question drawing our attention would be Alastair 
Gibson, the Jo’burg –born one time Chief Mechanic 
for the BAR Honda Formula One team, and Peter 
de Klerk, former South African Formula One su-
perstar, and a “works” Porsche driver at Le Mans 
in 1966.

Two lovely people, both engaging in their own 
way, and totally diff erent in personality. Alistair is 
the consummate raconteur. At one stage when I 
asked him if he had trained an artist – he is now 
making a very handy living doing hi-tech, Formula 
One-based sculpture with exhibitions all over the 
world – he said no, in fact he hadn’t even trained 
as a mechanic!

He kept the group of journos who attended en-
thralled at all the background stories that everyone 
would love to know when settling in for a weekend 
of F1-watching. Stories like using corner-weights 
to set up a car for Jean Alesi in practise at Monaco, 
then fi nding that one of the steering tie-rods was 
catching on the under-tray. Alastair set about at-
tacking the carbon-fi bre tie-rod with a common-
and-carpenter cabinet rasp for a quick fi x, and then 
watched Alesi go a full second quicker on his fi rst 
fl ying lap aft er this “hi-tech” set up change!

“Th e team manager was on the radio,” said 
Alistair with his engaging devilish grin, “ saying 
okay Jean, bring her in, we’re quick, and Jean was 
saying ‘No-oo, Aii do-oo wahn more-a lap, ai-a 
getta the feeleeng for the car now-ah.’ And of course 
Jean stuck it in the wall about one second later!”

Alistair has about 500 stories like that, and 
someday someone should sit him down in front of a 
camera and simply roll it, because this could make a 
whole 26-episode series.

Uk-based Alastair’s artwork is on a F1 theme 
and includes things like a mako shark in carbon fi -
bre, and a lion’s skull made from the shredded rub-
ber of one of Michael Schumacher’s cars. He’s hav-
ing an exhibition in Moscow soon, and expects to 
sell out, as he has done at every exhibition he’s had 

so far. You can fi nd out more about Alastair’s art at 
www.carbonart.com

Peter de Klerk is the polar opposite of Alastair. 
He’s quiet and understated, and he fi xes you with 
a steely stare, rather than a wide-jawed grin, to get 
your attention. He was never a wealthy man, but his 

talent saw him sitting in top single-seaters in the 
1960s here, and he came within a whisker of win-
ning the 1964 title in an Alfa Special owned by Jack 
Nucci, a patron of many of our drivers back then.

Th e “works” drive came about due to Peter’s 
friendship with a top GP driver, Jo Bonnier, and for 
the 1966 Le Mans, Peter was in a Porsche 906. He 
said that all three cars ran like clockwork accord-
ing to the master-plan laid out by the great Huschke 
von Hanstein, the team manager at Porsche during 
those years.

“We never changed anything for the entire 24 
hours, just topped up the fuel tank. Not even the 
tyres were changed. It rained for just about the 
whole event, and it was very diffi  cult at night, be-
cause in some places the track was drying out, in 
other places it was shiny tar, and it was hard to tell 
the diff erence between wet tar and shiny, new tar 
that they had laid down just before the race. But we 
fi nished sixth overall, and considering our car was 
a two-litre, and the fi rst three cars were seven litre 
Ford GTs, we did all right.”

Great to see him still fi t at 70-something, and 
these days riding a Harley Davidson for fun! Peter 
signed about 100 prints of the original paint-
ing done by well-known UK motor racing artist 
Nicholas Watts, and a number of them are on sale at 
the Porsche Centre in Paulshof, Johannesburg. ■

Alastair Gibson, former Honda F1 Chief 
Mechanic.

Porsche’s Toby Venter and Peter de Klerk with the 906 painting by Nicholas Watts.
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