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Kinsey says that whilst service and 
maintenance plans have made the 
impact of spares pricing less of a con-
sideration when buying a new car, 
they still do have an impact when it 
comes to selling on the car.

“In the case of the expensive pre-
mium league sedans, once they get to 
the fi nal year of their maintenance 
plans their prices drop dramatically, 
because the word is out how expen-
sive some of the parts are.

“Th ere are also some huge anom-
alies. Th e price of the steel roof for a 
well-known premium German con-
vertible is over R100  000, where the 
equivalent for a competitor is R19 000. 
Air-conditioning units for some of the 
Korean cars are also hugely expensive, 
representing in some cases close to 20 
per cent of the new price of the car!”

A full copy of the Kinsey Report 
will be on the internet as from 
October 1, 2013. Search www. kin-
seyreport 2013 and download a copy.

Th e Kinsey Report this year is 
the largest to date, covering 69 vehi-
cles – most of the additional vehicles 
being found in the increasingly popu-
lar Crossover category. It has come 
up with a few interesting surprises – 
vehicles which have not been known 

for competitive pricing in previous 
surveys have sneaked in ahead of past 
winners in 2013.

It might not be apparent to the pro-
spective car buyer, but the motor 
industry is constantly trying to cut 
costs, both internally and in cost of 
ownership for the customer. Some of 
this results from production ration-
alisation, by reducing the number 
of variants in engine and transmis-
sion, and also chassis or platforms 
on which the vehicles are built. Some 
manufacturers share complete vehi-
cles such as the Peugeot 107, Citroen 
C1 and Toyota Aygo and by doing 
this, obviously cut down on design 
and tooling costs, all well as increas-
ing the production volume.

Another reason is that servic-
ing and repair costs for new vehicles 
are staying in check until the vehicle 

is out of its specifi c service plan and 
warranty. Th e vehicle manufacturer 
is its own customer since virtu-
ally every vehicle sold these days 
has some element of a service or 
maintenance plan.

Important factors which infl u-
ence parts pricing are exchange rate 
and volume. Th e exchange rate eff ect 
is not immediate and usually takes 
some months to fi lter into the system. 
As the sales volumes increase the par-
ent company may allow a greater dis-
count for buying in bulk.

Th e source country may have a 
huge eff ect on the cost – one vehicle, 
built in both Spain and Taiwan, has 
a rear bumper costing R17 000 from 
Spain and R6 000 from Taiwan.

Th e Competitions Board in SA 
has added another twist to the tail. 
Manufacturers may not set defi nitive 
prices for their goods – recommended 
retail sales prices are what the dealer-
ships are given – so a dealership may 
mark the product up to whatever they 
feel the market will bear. We found 
one brand which had parts prices in 
Durban about 10% above the prices 
in Johannesburg and the same parts 

What Do the Spare Parts 
for Your Car Cost?

Autolive herewith reports excerpts of the summary of the 2013 Kinsey Report, 
compiled by well-known industry expert and motoring journalist Malcolm Kinsey. 
This is the 24th Kinsey Report which compares spare parts prices of new cars on the 
South African market.

It might not be apparent to 
the prospective car buyer, 

but the motor industry 
is constantly trying to 

cut costs, both internally 
and in cost of ownership 

for the customer.
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Editor’s Note
SHOW TIME MUSINGS

In three weeks from now 
the Johannesburg International 
Motor Show will take place, and, 
as it was at Frankfurt, the theme 
of the show will centre very much 
around sustainability (see the ac-
companying article on this page).

In this edition of AutoLive we 
report on the Volkswagen e-up!, 
an electric version of the mini 
Volkswagen that is seen as the A-segment benchmark in Europe 
right now. I drove the car in Frankfurt and was amazed at how 
pleasurable the experience was. Th e car has everything you need 
for a city car. Even the range of 120-plus km is not too much of an 
issue, as you can plug the thing into a wall socket and re-charge 
the battery any old time.

Th e issue is, at the moment, one of pricing. Th ese cars are 
expensive, and at a South African price of around R350 000 the 
electrifi ed up! costs more than twice as much as the basic petrol 
version. Elsewhere in this issue, on the Snippets page, we report 
how poor sales of electric cars have been elsewhere. It is all down 
to price at the moment, because unless you have a huge desire 
to prove how spiritually advanced you are, and how you put the 
planets needs way above your own, you aren’t going to choose an 
electric up! or equivalent when you could buy a full-sized SUV for 
the same money.

Talking of SUVs, though, a friend runs a Lexus RX 450h, 
which uses an electric motor and aV6 petrol engine to give V8-like 
performance on demand, but close to four-cylinder consumption 
in daily running. Th is is true in the real-world, because he has 
been averaging about 9,7 litres per 100 km in this big heavy ve-
hicle. I ran the RX 300 over a long-term test about seven years 
ago, and averaged 13,5 litres per hundred. So, in a car that has es-
sentially the same size and mass, performance is up by 30 per cent 
and consumption is down by the same amount.

Manufacturers have been achieving these kinds of effi  ciency 
gains in myriad ways over the past decade, by the refi nement of 
diesel engines and downsizing petrol engines with turbo-charg-
ing assist too.

To me that’s every bit as laudable as the achievements in the 
electric car fi eld by the likes of Volkswagen, BMW, General Motors 
and others. So the internal combustion engine is a long way from 
dead. But it’s comforting to know that, far from being a bummer, 
the electric car of the future is going to be a blast to drive as well, 
even if the engine doesn’t talk to you the way a petrol engine does.

Stuart Johnston,
Editor
stujohn@autolive.co.za

To advertise in  contact

Kieran Rennie on 083 225 9609 or email on chat@kieranrennie.co.za

“If any global industry can be said to have 
cleaned up its act in recent years, it is sure-
ly the automotive industry. Independent 
market research shows that motor compa-
nies have become the ‘poster boys’ of the 
international environmental movement.”

So reads a press release issued by
SA Show Services, the organisers of the 
world-ranked Johannesburg International 
Motor Show, which runs from Friday 
October 18 to Sunday October 27 at the 
Johannesburg Expo Centre at Nasrec. Th e 
release continues:

“Visitors to the Johannesburg 
International Motor Show will see many 
of the new vehicles and technologies that 
have transformed the industry.

In the 2013 Best Global Green Brands 
report, motor companies occupy the fi rst 
three places, fi ve of the top seven and sev-
en of the top 20. Th e report is compiled by 
brand consultancy Interbrand and busi-
ness consultancy Deloitte.

Toyota tops the “green” ranking for 
the third successive year, thanks mainly 
to the continued success of its Prius hybrid 
brand, which sold nearly 3m cars in 2012. 
Th e company says it will roll out 20 new 
hybrid models in the next three years and 
a hydrogen car in 2015.

Ford has leapt 13 places up the rank-
ings to second, on the basis of moving 
sustainability from the periphery of its 
product and marketing strategy, to the 
very centre.

Its EcoBoost technology, which ena-
bles the traditional internal combustion 
engine to become smaller and more fuel-
effi  cient without losing power, has begun 
to transform the gas-guzzling image of 
even its best-selling F-150 pick-up. It is also 
investing in hybrid and electric technology 
and has reduced energy usage in its assem-
bly plants by 25% over the last six years.

Honda is another climber, up three 
places to third. Th e report says the Japanese 
company has been a leader in sustainable 
mobility since the 1970s — though “it may 
need to bring more clarity to its marketing 
in order to maintain its lead”.

Th e biggest improver is Nissan, up 
from 21st in 2012, to fi ft h this year. Th e big 
plus is the growing success of its all-elec-
tric Leaf, which is beginning to shift  from a 
product with potential to one with “visible 
commercial momentum”.

However, Interbrand and Deloitte 
say Nissan faces the same challenge as all 
companies with new technology: “Th ere is 
still a long way to go in terms of shift ing 
consumer mindsets to embrace electric 
vehicles and building a supporting infra-
structure across the globe.”

Volkswagen, in seventh place, is down 
from fourth in 2012. However, the report 
says the company has stayed true to its 
principles, having built in the US what 
is claimed to be the world’s “greenest 
car factory”.

German luxury carmakers BMW and 
Mercedes-Benz both made the top 20, in 
13th and 17th respectively.

In taking the green rankings by the 
throat, motor companies relegated tech-
nology companies like Panasonic and Dell 
— traditionally more associated with sus-
tainability — to the minor placings.

It is a remarkable performance by 
an industry that used to be demonised 
as the world’s great polluter and blamed 
disproportionately for global warm-
ing. Th e industry has spent billions of 
dollars on new, clean technologies. It 
is now seeing a return, not just in rev-
enue but also in reputation. It is money 
well spent.

For the record, the top 10 in the Best 
Global Green Brands were Toyota, Ford, 
Honda, Panasonic, Nissan, Johnson & 
Johnson, Volkswagen, Danone, Nokia 
and Dell.” ■

Come and See the “Poster Boys” of the 
International Environmental Movement

“There is still a long way to go 
in terms of shifting consumer 
mindsets to embrace electric 

vehicles and building a 
supporting infrastructure 

across the globe.”
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With over 110 years of experience, nobody understands                                 
oil quite like Castrol does. The Castrol Professional range                                
is specifically formulated to meet the advanced technical                       
needs of today’s vehicles.

GET THE 
PERFORMANCE
EDGE

LEADING CAR MANUFACTURERS 
USE AND RECOMMEND CASTROL

where as much as 20% higher in Cape Town than 
in Johannesburg!

In the 2013 Kinsey Report we have tried to look 
at signifi cant players in the market in either num-
ber of vehicles sold in June or vehicles that have a 
special place in terms of technology, driveability or 
even fashion. Th ere is a huge surge in the sales of 
Crossover SUV vehicles as well as the smaller and 
medium hatches. Generally if a car is available in 
5-door or 4-door derivatives the hatch 5 door is 
considerably more popular in SA,–quite the oppo-
site from the European trend.

Th e choice of manual or automatic transmis-
sions is diffi  cult–and if we refl ect a manual version 
of a vehicle but a competitor in the same category 
is an automatic, it is pretty safe to subtract the cost 
of the clutch and pressure plate and fl ywheel from 
the manual vehicle and then compare “apples with 
apples”. In the Executive section all the vehicles are 
automatic and I doubt that as much as 5% of sales 
are for manual shift  models.

Sound advice when buying a new vehicle is to pay 
attention to the crash parts prices. You should not be 
in for any servicing or warranty costs for the fi rst few 
years, but body repairs can hit you, literally, from 
day one. In the event of an accident, irrespective of 
who is to blame, the costs will aff ect your pocket 
either in the size of the excess you have to pay or 
where the write-off  point is reached. Write-off  point 

is generally about 70% of the value of the vehicle – 
and the value is not what the customer paid for the 
vehicle, but rather what he would get if he sold it. Th e 
vehicle owner can seldom replace his vehicle with a 
similar one with the insurance payout!

When buying an older vehicle, all the fi gures 
on the charts are signifi cant because there will not 
be a maintenance plan to absorb the costs of servic-
ing and repairs. It makes sense to shop around, ask 
for discounts, even check two diff erent franchise 
dealerships to see if one has lower prices than the 
other. Most will give some discount and it all helps 
to stretch that beleaguered rand a bit further.

Results in Categories

Th e categories, which were expanded and given 
name changes last year, have remained the same 
in 2013, but the number of vehicles in each may 
have changed, most particularly the Crossover 
which has increased from 9 to 15 vehicles, refl ect-
ing the enormous growth in popularity of these 
multi-purpose vehicles.

As usual there are three sections for each vehi-
cle and a total of the three:

Service parts – the oil, air, pollen fi lters, brake 
pads and shoes, wiper blades,–items required for 
general servicing and maintenance.

Th en there are the repair items – more costly 
and required less frequently, like new brake discs 
and drums, shocks and in the case of manual trans-
mission cars, the clutch components.

Crash parts are the unknown quantity – maybe 
you’ll need them, maybe not, but as discussed earli-
er they are important, even for those whose vehicles 
are comprehensively insured.

Th ere is a percentage calculation used, mainly 
for interest, since it does not aff ect the actual cost of 
the parts. Th is takes the value of the parts basket di-
vided by the selling price of the vehicle. For instance, 
a car selling for R120 000 and having a parts basket 

of R60 000, will refl ect a percentage of 50%–i.e. the 
cost of the parts are half the value of the car!

Unless the parts are phenomenally expensive, the 
higher the selling price of the vehicle, the lower 
will be the percentage of parts price basket to sell-
ing price. Conversely, many of the smaller cars like 
those in the City Cars, Entry and Super Mini cat-
egories, tend to have a higher percentage fi gure.

City Cars

Th ese small and oft en mid-tech cars are normally 
aspirated and all sourced from “the East” – India, 
Korea, China and Japan,–and cost on average 
R120 000 with engine displacement ranging from 
990cc to 1500cc.

Th e Nissan Micra once again takes number 1 
spot with a total basket price of R32 517,–25% of its 
selling price. Next is the Suzuki Alto, also in the 
same position as last year and third the Tata Indica, 
which this year has pipped the Hyundai i10 for 
third best total basket cost. Th e Indica also boasts 
the lowest servicing costs followed by the Spark and 
GWM C10.

Repair parts winner is the Chev Spark, just 
R110 less than the Micra and in third is the Tata 
Indica. Crash parts costs mimic the overall basket 
leaders – 1st Nissan Micra, 2nd Suzuki Alto and 3rd 
Tata Indica.

Sound advice when buying a new 
vehicle is to pay attention to the crash 
parts prices. You should not be in for 

any servicing or warranty costs for 
the fi rst few years, but body repairs 
can hit you, literally, from day one.

It makes sense to shop around, 
ask for discounts, even check two 

different franchise dealerships to 
see if one has lower prices than 

the other. Most will give some 
discount and it all helps to stretch 

that beleaguered rand a bit further. 

continued on next page 
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Entry Level

Th ese are the older technology vehicles,–stalwarts 
which have become favourites with economy-
minded customers who prefer larger bodied cars 
which will comfortably manage 4 solid passengers 
and engine sizes of 1.4 or 1.5 litres. Prices here aver-
age R125 000.

Winner is the Ford Figo, ahead of the VW 
Polo Vivo and the Renault Sandero with just R900 
separating the 2nd and 3rd placed cars. Th e percent-
age calculation, using parts basket to selling price, 
shows results in the same order, with the Figo at 
31.67%.

Th e Sandero sneaks a win by R60 from the Figo 
in the servicing parts with the Toyota Etios third. 
Repair parts will set you back R7 200 for the Figo, 
R8 000 for the Polo and R9 500 for the Sandero. Th e 
crash parts section again sees the Figo taking the 
honours from Vivo and Sandero.

Super mini

Th is is the second largest category, consisting of 11 
vehicles, and produced a surprise winner, both in 
overall parts basket cost and the percentage calcu-
lation – the new Peugeot 208. Its total basket cost 
of R52 247 is some R5 000 less than the basket cost 
of another unexpected contender, the Fiat Punto. 
In fact, this category has pretty much turned on its 
head with the fi rst 3 places all being newcomers – 
3rd place being the new Renault Clio 4 0.9 Turbo. 
Th e i10, Sonic, Polo and Yaris all sit comfortably 
in mid-fi eld.

In the servicing stakes the Kia Rio heads off  
the VW Polo and Fiat Punto, but with no large 
advantage. Th e gaps are a bit more substantial in 
the repair section however,–the Chev Sonic is a 
good R1,000 less expensive than the VW Polo 1.6 
and the Fiat Punto considerably more pricey than 
the Polo.

Th e least expensive car for crash parts is the 
Peugeot 208 followed by the Renault Clio and 
Fiat Punto.

Family Favourites

Nissan Tiida again takes the glory in this group, 
still by a large margin. Th e Tiida has apparently 
taken over the mantle of the old entry level Citi 
Golf, which nothing could dislodge until it was 
discontinued in November 2009! With a basket 
total of R47  015 the Tiida has an advantage of 
some R20  000 on the 2nd and 3rd placed Toyota 
Corolla and Hyundai Elantra, both at over 
R67 000.

Servicing kudos go to the Elantra though with 
a photo fi nish between the Kia Cerato and Tiida for 
second and third.

Repair items in this category are least expensive 
for the Chevrolet Cruze at R8 311 followed by the 
Tiida at R9 965 and the Cerato at R10 734.

Crashing a Family Favourite will hurt your 
pocket least if you are driving a Tiida, next best be-
ing the Toyota Corolla and 3rd the Hyundai Elantra.

By percentage, once again the Tiida wins, but 
by the slimmest of margins from the Alfa Guilietta 
(19% ) with the Corolla in a consistent 3rd.

Compact Crossover

Th is is a small section catering for the under 
R250  000 family runabouts,–the ideal mom’s taxi 
with lots of space and fewer frills. In top spot is the 
Toyota Avanza with a total parts basket of R60 762, 
comfortably ahead of the Nissan Livina at R74 168 
and the Suzuki SX4. By percentage the Suzuki is the 
leader at 32.87% with Avanza and Livina 2nd and 3rd.

Th e Daihatsu Terios, the 4th vehicle in this cat-
egory, has the least expensive servicing basket at 
R2 794 with the Avanza only R87 behind and the 
Livina in third.

Th e Toyota Avanza has a heft y advantage in 
both the repair and crash sections – repair parts to-
tal R8 093 compared to over R12 500 for the second 
placed Suzuki and almost R13  500 for the Livina 
in third. Crash parts for the Avanza are just under 
R50 000, a touch above R74 000 for the Livina and 
R79 000 for the Suzuki SX4.

Crossover

Th is is by far the largest section in the Kinsey 
Report 2013–the popularity of these versatile vehi-
cles has continued to grow enormously. Th e range 
is pretty wide and so is the price,–from upwards of 
R250 000 to R500 000.

Th e Crossover category is won soundly by the 
Toyota Fortuner 3.0 D4D with a total basket price of 
R68 022 and a percentage calculation of only 15.85% 
With some thousand Fortuners sold every month 
this has a big impact on the market. Second place 
goes to the Kia Sportage at R83 099 and third the 
Nissan Qashqai at R83  788. One should take into 
account when reading these fi gures that the fi rst 2 
have automatic transmissions, so their baskets ben-
efi t by having no prices for clutch, pressure plate 
and fl ywheel and the Nissan does not off er an auto-
matic variant, so is carrying a penalty of R4 500 plus 
for those 3 components. Two more manual vehicles, 
the Citroen C4 Aircross and Peugeot 3008 take 4th 
and 5th spots.

Service costs for these large SUV’s is in many 
cases, not much more expensive than their small-
er cousins. Best priced is the Mitsubishi ASX at 
R2,804, followed by the Peugeot 3008 at R2 933 and 
the Kia Sportage at R3 161.

Repair prices will set you back R5  496 if you 
are driving a Fortuner, and just over R6  200 for 
the Chevrolet Trailblazer and Subaru Forester,–all 
three of them automatics.

Crash parts cost saver goes again to the Toyota 
Fortuner at R59 042 with the Peugeot 3008 hot on 
its back bumper at R60 315 and the Nissan Qashqai 
at R67 596.

Some basket totals in this section are pretty 
heavy but it needs to be said that it rather goes with 
the territory. Here’s where looking at the percent-
ages of basket price to selling price of the vehicle has 
merit – and where the BMW X3 and the Land Rover 
Freelander have the most expensive basket totals, 
they are also the most expensive to buy, so their per-
centages are not particularly out of line.

Double Cabs

Th is is another popular section,–this year with one 
addition in the Mitsubishi Triton. For the second 
year the lead vehicles are the Indian and Chinese 
imports – Tata Xenon heading the fi eld at R47,823 
and the GWM Steed following with a total parts 
basket of R53,909. Th ird, and by far the best-seller, 
is the Toyota Hilux at R71,866. Th e Toyota wins the 
percentage competition with a low 18.47% , second 
is the Tata and third the Isuzu KB300.

Th e Steed just outdoes the Tata for service 
costs – R2,243 to R2,354 and the Mitsubishi Triton, 
which came a creditable 4th overall has a basket price 
of R2,847. Th e same order applies to the servicing 
parts, but with somewhat larger gaps between them.

Th e accident repair picture shows the Xenon 
out front at R35,443, the Steed at R41,805 and the 
Toyota Hilux at R53,975.

It’s quite an interesting point that none of the 
double cabs has a percentage fi gure of 30% or higher, 
even though they are all manual vehicles so there is 
a price for every part on the list. Parts pricing seems 
realistically set for these working-type vehicles, 
which in some instances are chosen with less emo-
tionalism and more with an eye to cost of ownership.

Auto Executive

Th is is the fi nal grouping – all luxury automatic cars 
with high technology and specifi cations.

And the winner is the BMW 328i with a 
combined parts basket of R98 807 and a winning 
percentage of 21.01%. Second is the Audi A4 at 
R108  801 and a third placed percentage fi gure of 
27.9%. Th e 3rd best parts basket goes to the Honda 
Accord at R118,183, just nudging the Lexus into 4th 
overall, though the Lexus comes in 2nd in the per-
centage calculation with 26.4%.

Th e parts for servicing these executives will 
cost R3 685 if you drive a Mercedes C200, R4 133 
for a Volvo S60 and R4 564 for the Honda Accord.

Repair parts obviously do not include clutch 
parts and fl ywheel and the three least expensive in 
this section – BMW, (R7  536) Mercedes (R7  798) 
and Volvo (R7 866),–all fi nish pretty closely.

Crash parts are less closely bunched – BMW 
still be best at R86 542, from Audi and Lexus.

But these cars are not bought for the economy 
of their parts, so I doubt whether the owner of 
any of these superb vehicles is remotely concerned 
with these fi gures. However, the second or third 
owner down the line might not take them quite 
so lightly! ■

 continued from previous page
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Michael Boneham joins Sewells 
Group Executive Management Board

Sewells Group has appointed Michael Boneham, 
a senior auto industry executive to their Executive 
Management Board on 16th Sept. 2013. Michael 
will be based in Sydney, Australia. In his role as the 
board member, he will off er strategic guidance to 
Sewells Group Executive Leadership Team while 
they expand their business globally.

Melbourne based Sewells Group is a leading 
provider of retail solutions to automotive com-
panies across Asia Pacifi c, Africa & Middle East 
Regions. Sewells Group closely works with the lead-
ing automotive brands to improve the performance 
of their dealer networks. With its unique off er in 
the highly specialized dealer performance improve-
ment space, Sewells Group has been growing at a 
fast pace.

Michael Boneham has been a senior executive 
with Ford Motor Company and has recently retired 
as President & Managing Director of Ford India. 
Prior to that Michael held several management po-
sitions with Ford Motor Company in Asia, Europe 
and US including a management role with Land 
Rover in UK.

Passing of Guy Andrew Franken

Th is past fortnight an experienced public rela-
tions fi gure in the motor industry passed away. We 
hereby reproduce the announcement sent out by 
Chrysler South Africa and Fiat Automobiles SA.

“ It with deep regret and sadness that Chrysler 
South Africa and Fiat Group Automobiles South 
Africa announces the untimely passing on Friday 

13 September 2013 of Guy Andrew Franken, Group 
Head – Marketing and Communications, aft er a 
short illness.

Guy was highly respected in marketing circles, 
not only within the motor industry but through-
out the South African marketing community as a 
whole. He had spent almost his entire career in the 
motor industry and had served for more than a 
dozen years as the Marketing and Communications 
Manager for Chrysler South Africa and for just over 
a year in the same role for Fiat Group Automobiles 
South Africa, this in addition to the time spent 
with top brands such as Toyota, Mercedes-Benz 
and Honda.

Guy was a cornerstone of the success Chrysler 
South Africa has enjoyed over the years, and his 
contributions served to make CSA one of the high-
est performing business entities for Chrysler Group 
worldwide. Beyond his professional contributions, 
Guy was a friend and a mentor to many of the bright 
and successful members of the younger generation 
of automotive professionals in the local industry, 
all gaining from his intense passion for exploring 
eff ective marketing approaches. His legacy will 
be not only be the success of the brands he man-
aged, but the success of all other automotive com-
panies whose leaders studied and learned under 
Guy’s tutelage.

Guy’s knowledge of the motor industry was 
unmatched, as was his passion and enthusiasm for 
all aspects of the media and marketing industry. 
Personally his incredible energy, wry sense of hu-
mour and insight into current events served to gen-
erate interesting conversations and debate. Never 
one to be missed in a group, Guy was the centre of 
attention wherever he went. He will be missed terri-
bly and will always be remembered for his personal 
and professional qualities that made for a genuinely 
unique individual.”

MAN beefs up its SA 
management team

Geoff  du Plessis has returned from MAN in 
Germany to take up a post of Executive Chairman 
of Man Truck & Bus SA. He joins Chief Executive 
offi  cer Bruce Dickson and Max Heller, Chief 
Financial offi  cer.

“I’m thrilled to be back in South Africa to steer 
MAN Truck &Bus (SA) in an exciting new phase of 
its evolution,” said Du Plessis. ■

People

MAN's beefed up team, from left, Bruce Dickson, Geoff du Plessis, Max Heller.

New Sewells Management board member 
Michael Boneham. The late Guy Franken.
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Audi made up for the ungainly Nanuk with this pefectly-
proportioned quattro concept.

Jaguar’s SUV concept looks ready for production right now!

Frankfurt Showcase
More Mouth-waterers from the Greatest Motor Show on Earth!

BMW’s all-electric i3 did shuttle duty at Frankfurt. Here it gets 
a re-charge.

Brabus will build you a brand-new Merc 280 SL from the early 
‘70s for a mere R2-million or so.

Alfa Romeo’s mid-engined 4C uses a carbon-fi bre chassis.

Audi’s Nanuk concept was hard on the eye. Wheels too big, ride 
height all wrong.
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Th is interview took place at the recent Frankfurt 
Motor Show, where Editor Johnston drove the 
e-up! in the surrounding city and came away very 
impressed, in terms of smoothness, appropriate ac-
celeration, and ride quality and nimbleness, due to 
Volkswagen having kept the overall mass of the car 
down to just over 1 100 kg.

Th e braking, too, is very normal, and does 
not suff er from the excessive electric engine re-
tardation we were expecting, when lift ing off  the 
accelerator. However, this is in the “normal” driv-
ing mode. Th ere are a total of fi ve driving modes 
available, and in other modes the engine retarda-
tion is progressively more pronounced when lift -
ing off  the “gas”, as the reversed polarity of the 
electric engine increases the battery recharging on 
the overrun.

Elfi  Cauer has been intimately involved with 
the e-up! programme for a number of years and we 
took the opportunity to speak to her about this very 
important new model from VW.
Auto Live: Th e e-up! must be quite a hard sell. 

How do you convince people to buy a car that 
is relatively expensive?

Elfi   Cauer: It’s very important to get people in 
the car because most people have some reser-
vations about electric mobility right now, be-
cause of range. But I think most people will be 
fascinated by the e-up! because it is just an up! 
and our up! is already very famous for its reli-
ability and drive-ability. People will realise that 
the e-up is really fun to drive and a whole new 
approach to mobility.

AL:  Is the driving experience very diff erent to that 
of the normal, petrol-fueled up!?

EC:  From the fi rst time you step on the accelera-
tor, you have full torque. So driving dynamics 
are immediately outstanding and you don’t 
expect this before you have driven one. Zero 
to 60 km/h takes just fi ve seconds. You don’t 
come away with a picture in mind that an e-
car is like a go-kart, silly. It’s a full, grown-up 
car that is fun to drive.

AL:  What about usability? Is it a practical car to 
own?

EC:  Yes, especially for city transportation. It has a 
small exterior package but a big interior. So it’s 
very effi  cient, easy to park and use in narrow 
streets.

AL:  What is the range, in city driving?
EC:  Normally it is 120 kilometres. Th e consump-

tion is 11 kW-hours per 100 kilometres.
AL:  What about autobahn driving?
EC:  Depending on diff erent factors, we quote a 

range of between 120km and 160 km. Th is 

would be driving at speeds of 120 km/h. If you 
travel at maximum speed it is less.

AL:  In terms of price, what does the e-up cost?
EC:  In Germany it will cost 26 900 Euros (about 

R350 000) . But it will be well equipped, for ex-
ample with a navigation system, windscreen 
heating, Climatronic.

AL:  Who is going to buy the car?
EC:  For private customers it will be the early 

adapters, the people who want to be fi rst with 

new trends. But we also think that fl eet cus-
tomers will play a big role in this early devel-
opment of the electric market. Also, it repre-
sents a sustainable image, and that fi rst with 
the philosophy of big companies who want to 
project that sort of image.

AL:  How many does Volkswagen expect to sell?
EC:  For the moment we don’t talk numbers. It is 

still such a new market. ■

Interview: Elfi  Cauer, Responsible for product 
marketing of the e-up! at Volkswagen AG

Elfi  Cauer and the e-up!.

Editor Johnston gives the e-up! a thumbs-up!
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Auto Live: What was the brief with the new 
i10? Would it be true to say it’s very much a 
European interpretation of a small car?

Greg oire Patrigot: Th e former generation was 
mainly designed for India and Asia. Th e 
current generation was designed in, and for, 
Europe and even produced in Europe and it 
is a huge step forward. Th e production costs 
might be a little higher, but we’ve gained a lot 
in fl exibility and logistics. So I don’t hesitate 
to say that the new generation i10 is a real 
European car in all respects. It is more sporty 
and our whole design team worked hard to 
bring an unmistakable European touch to 
this car.

AL:  It seems to me that many journalists criti-
cised the steering feel of the previous car. 

We understand that a lot of criticisms of the 
previous car have been addressed with this 
new model.

GP:  We are a young car brand. Th ere were points 
of concern with the PA model, which is still an 
extremely good car. But with the new genera-
tion we’ve really tried to get something spe-
cial, including a completely diff erent steering 

feel. I have had an opportunity to drive the car 
and it feels more direct, I would even say a lit-
tle bit sporty.

AL:  Is this more important in Europe where peo-
ple drive faster than in other countries?

GP:  In some countries you can drive fast, such 
as in France and in Germany of course. 
And there has also been lots of work on the 
sound insulation of the car at higher speeds. 
We have made some sound measurements 
and with equivalent engines the 1,0-litre 
i10 is best in class and same with the 1,2 in 
comparison with vehicles of similar perfor-
mance levels. With the 1,0-litre you would 
not say, my goodness, this is a three-cylinder 
engine!

AL:  Th is is a new range of engines?
GP:  No, we are carrying forward the 1,2-litre en-

gine which is of the Kappa family and the 
1,0-litre is replacing the old 1,1. So better 
fuel consumption and better fl exibility. Th e 
old engine family was the Epsinon family. 
Our engineers have re-worked the engines in 
terms of elasticity and noise intrusion.

AL:  So the drive-train is smoother as well?
GP:  Everything is smoother and more refi ned, in 

line with the new positioning of the new i10.

Interview: Gregoire Patrigot, Product 
Specialist for the Hyundai i10

Autolive was fortunate to grab an 
interview with Gregoire Patrigot, 
the Hyundai marketing man who is 
based in Germany and focussed 
on the new i10 which will launch 
here in mid-2014. We spoke to him 
amid the hustle and bustle of the 
Frankfurt Motor Show, soon after 
the new car was revealed to the 
world’s media.

continued on next page 

Gregoire Patrigot, and the new i10.

The i10 interior has opted for the fully-clad approach.
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 continued from previous page

AL:  What specifi cally is that positioning you are 
trying to achieve? Was the previous car aimed 
at older generation people?

GP:  Th e previous-generation i10 was a much 
more practical-orientated vehicle. Th e new-
generation still has the core-essence of the old 
generation, so it is still practical, but it is more 
fashionable, more design-orientated. More 
attractive.

AL:  What about the interior?
GP:  Inside, wherever you look, we have tried to 

cover every single screw. Th e seats, for in-
stance, on the fi tments, you don’t see screws, 
bolts. We also re-worked the material, the 
plastic quality. We also have a completely new 
LCD display, the previous generation had a 
positive display, with a blue screen with black 
letters, in this case you have a black screen 
with premium negative blue characters. Th is 
gives a completely diff erent feeling.

AL:  We will continue to have the previous genera-
tion i10 in South Africa. Will this be the case 
in Europe?

GP:  No. We really want to concentrate on our 
premium approach, and the previous gen-
eration car doesn’t match what we are trying 
to achieve.

AL:  Why is a premium approach so impor-
tant here? Is it because Europeans are more 
fashion-driven?

GP:  No. Our intention is our brand position. Our 
intention is to take premium features from 
more expensive models down to every seg-
ment. And this is exactly what we are achiev-
ing with new generation i10. But if we said 
we would like to keep the old generation 
car, then we are sending a diff erent message. 
We want to give the customer quality, for an 
aff ordable price.

AL:  Are you repositioning Hyundai then?
GP:  We are not repositioning. We have already 

been following this positioning with the new 
generation i40 the new generation 130, iX35 

and so on. Every single car we are bringing out 
is modern premium.

AL:  So this was one a-segment you needed to still 
do that then, the A-segment?

GP:  Exactly. We are now bringing for the fi rst 
time, and in every car range, in all segments, a 
modern premium product.

AL:  Why should I buy an i10, rather than an up! or 
similar small car?

GP:  Very simple. First of all we off er still extremely 
good value for money. You mentioned the 
Volkswagen up!,It starts in the base range 
with three doors, naked steel everywhere, 
integrated headrests. We off er with new-
generation i10 adjustable headrests, no na-
ked steel, much better sound insulation. We 
off er four power windows operated from the 
driver’s side.

AL:  What about luggage space?
GP:  We have the biggest volume in the segment, 

252 litres. We are also one of the few manufac-
turers off ering a light in the trunk.

AL:  Does you market research say this is what is 
demanded?

GP:  We basically off er what the customers ex-
pects and more than he or she expects. 
And this is not a result of market research, 
it’s a question of delivering more quality, 
more product. ■

BY ROGER HOUGHTON

Th e Motor Industry Staff  Association (MISA) has 
been making steady progress in terms of increasing 
membership through 2013 and the tally now stands 
at 32 000 active members.

Th is is according to the organisation’s 
joint Chief Executive Offi  cers, Martlé Keyter 
(Operations) and Hermann Köstens (Strategy and 
Development), who were appointed by the MISA 
National Executive Council on May 9, following the 
resignation of former CEO Philip Botha, who had 
in turn taken over the post of CEO from Dana de 
Villiers on January 1.

Botha relocated to Cape Town to pursue 
personal business interests, while long-serving 
De Villiers moved to New Zealand to further 
his studies.

A newcomer to the senior management team 
is Ryan Green, who joined MISA head offi  ce as 
General Manager from the position of National 
Legal Manager of the Motor Industry Bargaining 
Council (MIBCO).

Improved benefi ts for members, such as the val-
ue of the death and funeral benefi t being increased 
from R26 000 to R28 000, are given as the main rea-
son for the growth.

An important initiative that is high on the pri-
ority list is to gain recognition for MISA as the ma-
jor trade union in the various motor groups. Th is 
has occurred already at Unitrans and progress is 
being made with Associated Motor Holdings and 
numerous other large motor groups.

Th e MISA recognition is benefi cial to both employ-
ers and employees as it provides open communica-
tion channels between the two parties without the 
involvement of shop stewards. It is benefi cial in 
regard to disciplinary hearings and labour-related 
disputes, which can be resolved without the need 
for arbitration.

Hermann Köstens serves as Director on the 
Board of the Motor Industry/MISA Provident Fund 
which grew 21% in the previous fi nancial year to 
stand at a substantial R29-billion, making it one of 
the largest in the SA motor industry.

One of the main focus areas by Köstens is 
working with the Seta to make training more eff ec-
tive, as a shortage of skilled employees in the mo-
tor industry is seen as a serious stumbling block to 
future growth.

“Th e fact that those school-leavers who wish 
to become automotive technicians require a ma-
triculation with mathematics and science means 
all too few consider the motor industry if they have 
these qualifi cations, which are in short supply, and 
they rather take a degree at university,” explained 
Hermann Köstens.

MISA has been very busy on a number of 
fronts already this year, with the MISA Woman 
of the Year to be announced in November. Th is 
year’s activities have included: Girl/Boy at Work 
Day helping to expose youth to industry, fi ve 

MISA Making Steady Progress Under New Management

continued on next page 

New Generation Hyundai i10.

It is benefi cial in regard to disciplinary 
hearings and labour-related 

disputes, which can be resolved 
without the need for arbitration.



Subscribe for free @
www.autolive.co.za Page 11

Women’s Day breakfasts in August, a display and 
successful breakfast function at Automechanika 
Johannesburg 2013 and a number of Youth Day 
functions at “adopted schools” organised by the 
MISA Women’s Forums.

Th e new MISA top management team has 
stressed that there may have been some major 
structural changes in the organisation, but it re-
mains committed and loyal to its members, while 
the dynamic and exciting industry MISA serves 
remains as strong as ever, even when faced with 

extended industrial action which has been the situ-
ation this year.

“We can assure you that we have your best in-
terests at heart in everything we do and every deci-
sion we make.” ■

Kieran Rennie heads up the advertis-
ing sales team on AutoLive. Kieran 
recently joined our band of petrol-
heads, and his pleasant but focussed 
personality, as well as his attention to 
detail, makes him the ideal member 
of our front-line squad.

Kieran has been involved in the 
motor industry for almost as long 
as he can remember, his father hav-
ing been a dealer principal at an 
East Rand Mazda dealership some 
years ago.

Kieran also cut his teeth as a 
car salesman during his career, but 
most of his working life he has been 
involved in the music and entertain-
ment business. While making music 
he also found time to build his own 
Lotus 7-based sports car.

“Getting involved in AutoLive 
is like a return to my roots,” says 

Kieran, who also does some writing 
for this publication on an occasional 
basis, having already covered a num-
ber of local launches.

You can mail Kieran Rennie at 
chat@kieranrennie.co.za, or call 
him on 083 225 9609.

Who should advertise 
in Autolive?

 ■ Companies looking to recruit 
employees for specialist posi-
tions in the motor industry.

 ■ Companies looking for fran-
chisees

 ■ Companies looking for dealers 
for new vehicle brands or to 
expand an existing dealer 
network.

 ■ Automotive marketing consult-
ants

 ■ Training organisations

 ■ Market research companies
 ■ Business management consult-
ants

 ■ IT companies
 ■ Fleet management companies
 ■ Suppliers of workshop equip-
ment

 ■ Car care companies
 ■ Panel beaters and dent removers
 ■ Auction houses
 ■ Courier companies
 ■ Service providers in the fi nance 
and insurance industry

 ■ Vehicle tracking system suppli-
ers

 ■ Organisers of exhibitions and 
conferences.

 ■ Tyre fi tment centres
 ■ Suppliers of car care products
 ■ Suppliers of automotive re-
placement parts

 ■ Roadworthy testing centres

 ■ Printers
 ■ Accounting fi rms

AutoLive advertising rates are very 
cost eff ective and we are able to 
make up advertisements at reason-
able rates. Th e rate card is avail-
able under “Advertising” on the 
AutoLive website. ■

www.autolive.co.za

The Autolive Sales Team

Kieran Rennie
Cell: 083 225 9609 

E-mail: chat@kieranrennie.co.za

MISA’s key players. Hermann Köstens, 
Strategy and Development, and Martlé 
Keyter, Operations.

Martlé Keyter, Operations

Martlé holds a B Proc from the University of 
Pretoria and joined MISA in 1994, only a few 
months before her co-CEO, Hermann Köstens, 
joined the organisation. Her fi rst position 
was National Legal Advisor and she served as 
a board member on the Dispute Resolution 
Centre (DRC) from 1997, becoming chairper-
son in 2008.

Martlé is actively involved in gender and 
human rights issues and has served as FEDUSA 
Equity Forum member since 2009 and was 
elected Vice-President – Gender in November 
2011. In this position she represents FEDUSA at 
national and international level. Martlé was the 
founder of the MISA Women’s Forum in 2009.

Hermann Köstens, Strategy 
and Development.

Hermann holds a Bachelor of Arts degree and 
an MBA as well as a diploma in HR and la-
bour law. He joined MISA in 1994 as regional 
manager in KwaZulu-Natal and relocated to 
the Western Cape in 2005 to manage that re-
gion. He joined the MISA head offi  ce team in 
Johannesburg in 2010 as Manager – MIBCO 
and related structures before being promoted 
to his current position.

Hermann serves on the Motor Industry 
Fund Administration (MIFA), merSETA and 
FEDUSA as well as on all MIBCO national and 
regional structures.

Joint CEO’s at the Helm 

 continued from previous page
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Learners at the Southview High School in Lenasia 
South have received a brand new library, which 
is sponsored by Hyundai Automotive South 
Africa as part of its corporate social responsibility 
programme.

Th e library initiative is one of several social 
responsibility activities undertaken by Hyundai 
Automotive SA, which includes participation in the 
entrepreneurship development programme of Th e 
Hope Factory.

Th e library at the Southview High School was 
opened by Ms. Barbara Creecy, MEC for Education 
in Gauteng, and Mr. J.H. Hwang, head of commer-
cial vehicles at Hyundai Motor Company’s African 
& Middle East headquarters, at a colourful ceremo-
ny where the school’s choir and troupe of gumboot 
dancers entertained the guests.

Th e new library, fi tted with new desks and 
chairs and populated with about 4 500 books as 
well as computers, is an initiative of Hyundai 
Automotive South Africa and the Imperial and 
Ukhamba Community Development Trust. 

A delighted Mr. R.B. Naidoo, principal of 
Southview High School, said he could never in his 
wildest dreams imagine that their public request for 
assistance would culminate in the establishment of 
the new library, with about 4 500 books, in a period 
of only 6 weeks. “We trust that this library would 
stimulate a desire to learn with our children and 
would lead to an improved literacy level among our 
learners,” said Naidoo.

Th e Southview High School, situated in Lenasia, 
southwest of Johannesburg, has about 1 800 learn-
ers and was identifi ed by Hyundai Automotive SA 
as a well-run, most suitable school to establish such 
a library.

Mr. Stanley Anderson, marketing director of 
Hyundai Automotive SA, said his company was 
proud to contribute to the education of learners at 
Southview High. “However, the establishment of this 
library is only part of the recipe for successful educa-
tion. It is also important for you to have a vision, a 
goal that you want to achieve in life through your ed-
ucation at this school,” said Anderson to the enthu-
siastic grade 8 learners who attended the ceremony.

Th e library programme started aft er a lack of 
reading and comprehension skills was identifi ed 
when the Trust adopted their fi rst school in 2005 

as part of an interventions strategy. Th is led to, 
inter alia, the provision of resources such as text-
books, stationary charts, and establishing fully re-
sourced libraries with a wide range of books and 
audiovisual aids.

Ms. Creecy said she appreciates the very good 
working relationship that exists between the 
Imperial and Ukhamba Community Development 
Trust and the Department of Education, and that 
“this partnership with Imperial and Ukhamba Trust 
is the best private sector partnership that I have.”

According to Mrs. Charaine Ludick, a director 
of Hyundai Automotive SA and coordinator of cor-
porate social responsibility projects at the company, 
the complete set-up cost of a library at a school is 
about R1,17 million. “Th at includes costs of reno-
vating the infrastructure; buying furniture and 
equipment and books; and the covering and bar-
coding of books,” says Ludick. 

Additional costs, such as the salaries of two li-
brarians, an annual license fee and overseeing the 
project, could add a further R270  000 per year to 
the running of such a centre. Hyundai Automotive 
SA intends to identify fi ve more schools where li-
braries can be established to continue and expand 
the project.

Apart from their involvement in education, 
Hyundai Automotive SA is also a participant in 

Th e Hope Factory’s entrepreneurial programme 
that addresses challenges encountered by en-
trepreneurs, such as access to markets, low cost 
rental space and infrastructure to help grow their 
businesses.

Aside from receiving extensive mentorship, 
guidance and network opportunities, entrepre-
neurs are assisted by Th e Hope Factory to enable 
them to run their businesses from the centre, using 
all the facilities provided.

Hyundai Automotive SA plans to continue to 
support this programme and to contribute about 
R2,6 million to the development of small businesses 
in South Africa.

“By investing in Th e Hope Factory you are as-
sured, through our past track record and through 
consistent management and monitoring by the 
South African Institute of Chartered Accountants, 
that your investment will result in empowered, pro-
ductive entrepreneurs,” says Annie McWalter, CEO 
of Th e Hope Factory. 

She says Th e Hope Factory follows a two-
pronged approach: To mentor and train potential 
black entrepreneurs to develop life and business 
skills, in order to create new businesses (Socio-
Economic Development); and to equip black en-
trepreneurs with skills to grow their existing busi-
nesses (Enterprise Development). ■

To advertise in  contact

Kieran Rennie on 083 225 9609 or email on chat@kieranrennie.co.za

Hyundai Automotive SA donated this  library to Southview High School in Lenasia.

Hyundai Automotive SA Encourages Bookish 
Behaviour at Southview High School in Lenasia
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Wilken Communication Management was 
established in 1997 with the major focus of 
its operations being the South African 
motor industry.

Over the years it has developed into a one-
stop communication and marketing service 
provider specialising in this industry.

It is staffed by some of the most 
experienced people in the marketing and 
communications environment of the South 
African motor industry.

simplifyingCOMMUNICATIONS

WCM can provide services from strategic 
planning, to product launches, media brie ngs, 
event management, eet vehicle management, 
and ongoing public relations campaigns. It also 
has a publishing arm which can produce 
newsletters, magazines and coffee table 
books.

For more information contact: Jacques Wilken 
- jwilken@mweb.co.za

www.wilkencomm.co.za237 Rigel Avenue Waterkloof Ridge, Pretoria, 0181      Tel  +27 (0)12 460 4448      Fax   +27 (0)12 460 4514

BY STUART JOHNSTON

Porsche’s four-door model, the Panamera, was 
launched here late in 2009 and visually it was quite 
a shocker. So much expanse of metal between the 
wheel arches, and such a cooped-up rear end! Once 
you had driven the car, your opinion about it was 
forever altered, because here was Porsche that 
seemed to have lost none of the nimbleness of the 
two-door models and yet was endowed with a high-
speed tracking stability which few other cars on the 
planet could match. Not to mention serious perfor-
mance fi gures and real-world accommodation for 
four-adults.

Th at same still holds true today with the re-
designed model just launched, although as with 
most Porsche styling re-vamps, the changes are very 
much evolutionary rather than revolutionary.

In fact the changes to the car are quite radi-
cal. Th e windscreen has more rake, the headlights 
and bonnet and front spoiler section have been re-
designed, the rear hatch lid has been a given sub-
stantially bigger glass area, the tail lights have been 
changed, and along the sides the sills have been 
given sharper edges.

All of these changes give the new Panamera a 
less-globular-like appearance, more defi nition. As 
mentioned in our Picture Page of this issue however 
(P23) in the caption for the Techart version of the 
Panamera spotted at the Frankfurt Motor Show, 
what Porsche have still failed to address is the lack 
of stylistic interest along the cars fl anks, which are 

still pretty much devoid of any styling lines. Given 
that the wheelbase is so lengthy, this means a huge 
expanse of featureless metal between the wheel-
arches. Th e overall shape works better on the top 
models with the large diameter wheels, but other-
wise the Panamera still has a Plain-Jane-ish appear-
ance that belies its immense ability.

In fact re-styling the car was just one facet of 
the facelift  for the 2014 model year.

Beneath the skin there are myriad engineer-
ing refi nements and some big changes in some of 
the models. Th e biggest of these is a switch from a 

naturally-aspirated V8 for the Panamera S model 
to a bi-turbo V6. Down-sizing the number of cyl-
inders and overall capacity and replacing that swept 
cylinder volume with turbocharging is a trend that 
is now universal amongst forward-thinking manu-
facturers (some exceptions being Hyundai, Kia 
and Toyota at the moment) to reduce their model 
range’s overall consumption and emissions fi gures. 
In the case of the Panamera S, the switch has been 
an undoubted success.

Once Again We Ask the Question – 
Is This Porsche’s Best Car?

continued on next page 

Porsche’s re-styled, re-confi gured Panamera. Slightly better-looking, still amazing from 
behind the wheel.

www.wilkencomm.co.za
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Th ere are no less than eight Panamera mod-
els listed, starting with the straight Panamera V6 
costing R908 000 and topping out at the Panamera 
Turbo, a turbocharged V8 marvel, at R1  946  000. 
Th ese prices include Porsche’s standard three 
year/90  000 km Driveplan (maintenance plan) 
while for an extra R50 000 on each of the eight mod-
els you can extend the maintenance plan to a fi ve 
year time period.

On off er for the launch drive last week were 
the Panamera Diesel (which interestingly costs 
R900 000, making it the least-expensive Panamera). 
Th is uses a 3,0-litre V6 turbo-diesel delivering 184 
kW, married to an eight-speed Tiptronic gearbox 
(rather than the PDK double clutch manual boxes 
now fi tted to most Porsches). Th e fl uid-drive auto-
matic is deemed better-suited to the diesel engine’s 
more abrupt torque characteristics and I agree. 
It is just fi ne. Zero to 100 in 6,8 seconds, and top 
speed of 244 is more than adequate for most peo-
ple’s needs if not their desires. What’s really to like 
is the overall fuel consumption of around 8,0 litres 
per 100 km, with a claimed fi gure of 6,3 litres/100 
and just 166 g/km of CO2.

Th e Panamera S fi tted with the 3,0-litre V6 
bi-turbo motor is beautiful. It has a wonderful 

engine note and truly astounding performance, 
giving a 5,1 second 0-100 km/h time and a top 
speed of 287 km/h. Bare in mind that this is a full 
four-seater car!

Of course the Turbo, using a bi-turbo V8 pro-
ducing 382 kW is phenomenal and the integral sta-
bility of all Panameras is enhanced further by the 
fi tment of all-wheel-drive to this range-topper. It 
is not cheap at R1,94-million, but then, what other 
full four-seater gives you a top speed of 305 km/h, a 

zero to 100 in 4,2 seconds and fuel consumption of 
around 13 litres/100 (claimed is 10,3)?

Am I fan? Is the Pope of the catholic persua-
sion? Yes indeed. Would I change anything? I would 
seriously consider the wheel-arch extensions as of-
fered by German tuning fi rm Techart (that’s page 
23 again, for a visual reference). I am not a huge fan 
of optical aft ermarket tweaking, but in this case I 
think Porsche could learn a lesson about visual mo-
notony and how to eradicate it. ■

 continued from previous page

Porsche Panamera Turbo, range-topper at R1 946 000.

BY KIERAN RENNIE

Th ere isn’t an SA petrol-head who (in a moment of 
badge neutrality) wouldn’t acquiesce to the fact that 
Opel is worthy of its seemingly unending string of 
till-death-do-us-part supporters. Recent economic 

uncertainties however have had even those die-
hards glancing nervously in their rear view mirrors.

Enter Mario Spangenburg, President and MD 
for GM Africa. Th e location: a curtained off , kitted 
out parking garage in PE. Th e occasion: the launch 
of four new models into the ever expanding, confi -
dence reinstalling range of Opel passenger vehicles.

“Th ere’s so much technology, it would be insan-
ity to get rid of the brand,” says Spangenburg. Ian 
Nicholls, VP of Operations GM South Africa backs 
this up by naming brand strengthening, improv-
ing quality and growth into other markets as focus 
points for the much needed revival.

Th e four cars which roll slowly towards us, 
headlights ablaze, through the dramatic music and 
smoke machine eff ected basement are the Corsa 
1.4T Enjoy, the Meriva 1.4T Enjoy, the Astra Sedan 
and the much awaited (although probably only by 
speed-freaks) Corsa OPC Nürburgring.

We’re expecting the OPC to be the star (and it 
is), but my focus is drawn to the Astra. I was so sure 
that I was going to be disappointed by yet another 
mundane rep-mobile. But it’s not that at all. With 
handsome, strong lines and a well executed C pil-
lar/boot line curve, the car has an individual and 
attractive silhouette. On test here are three models 
within the Astra range; the 1.4T Essentia Manual; 
the 1.4T Essentia Auto and the 1.6T Cosmo Manual 
as the range’s fl agship.

The Comeback Kids

continued on next page Brand revival. Opel’s impressive line-up of freshly-launched models.
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I got to drive the 1.4T Essentia Auto fi rst. Th e 
auto box is easily the smoothest I’ve felt, matched 
to an engine of this size. Later, the 6 speed manual 
box feels positive, engaging ratios well balanced 
between surprising performance and eff ortless 
cruising.

Th e problem with the Astra sedan range? Th e 
1.4T. It’s so good to drive and so well specced, I’m 
not sure the 1.6T Cosmo is worth the extra mon-
ey. Leather, climate control, PDC, electronic head 
lights and wipers notwithstanding, the bigger mill 
just doesn’t seem to stand out all that much over its 
more aff ordable baby brother.

Driving rain and heavy winds whipping across the 
Du Toits Kloof Pass couldn’t unsettle the Essentia 
Manual one iota, even when pushed to speeds not 
suggested for those conditions and on that road. 
Pricing is very competitive starting at R250  900, 
R261 300 for the Auto and R284 500 for the Cosmo. 

Fuel consumption is predictably impressive with 
the 1.4T Manual quoted at 5.5L/100; 6.6L/100 for 
the 1.4T Auto and 6.8L/100 for the 1.6T. Power 
outputs for the range are 103KW for the 1.4T and 
132KW for the 1.6T. Not on test here was the entry 
level 1.6 N/A, 5 Speed Manual with 85KW, costing 
R239 900.

Both the Corsa and Meriva 1.4T Enjoy ben-
efi t enormously from this new potent little power 
plant with the Corsa proving itself to be agile, taut 
and responsive, while the heavier, taller (but su-
premely practical) Meriva delivers ample perfor-
mance and balance. At the risk of sounding like a 
stuck (Opel) record, these small modern engines 
are asking tough questions of the whole Hybrid 
philosophy with the (fun to live with) Corsa 
1.4T’s thirst levels averaging out at an estimated 
5.5L/100.

Th e Corsa 1.4T Enjoy is yours for (a non lithi-
um ion infl ated price of) R195 400 with the Meriva 
setting you back R253 800. Both cars (as do all 
Opels) come with a 5yr/120 000KM warrantee and 
5yr/90 000KM service plan.

Th e Opel Performance Car line-up is in bet-
ter shape than it’s ever been–both the Astra and 
(standard) Corsa OPCs are desirable hot-hatch-
es. As expected, the limited edition (only 65 are 
headed for Mzansi) Corsa OPC Nürburgring 
raises the bar. An extra 13KWs doesn’t sound 
like much, but added to uprated brakes and 

suspension, it’s every bit the Outeniqua Pass 
pounder we hoped it would be: endless grip, su-
per sharp turn-in, astounding stability for such 
a short wheel base and that 154KW is-that-all-
you-got 4 pot urging you onto the next sweeping 
Karoo bitumen bend.

Th e 0–100 time is quoted at 6.8 sec with a top speed 
of 230KM/H. Th e (Bilstein) ride is stiff , but not 
murderous and the Brembo brakes are phenom-
enal. So too, unfortunately, is the price. At R343 
200 it’s a chunk of change. Yes, GM will sell them 
all quickly, but at that price there’s a Mini Cooper 
JCW to reckon with and considering this Corsa 
range is showing its age a little, Opel fan or not, you 
might fi nd yourself heading into that other (Anglo)
Teuton showroom.

GM says it has $4billion earmarked for Opel. 
I’m hoping GM puts its heart where its cheque book 
is. Th ere has always been a lot of love for this brand 
and the latest off erings from Opel deserve to see 
that relationship rekindled. ■

 continued from previous page

Curvaceous, cute, sensible. Opel core values in the 1,4-litre version of the new Astra.

The Corsa 1.4T Enjoy is yours for 
(a non lithium ion infl ated price of) 

R195 400 with the Meriva setting you 
back R253 800. Both cars come 
with a 5yr/120 000KM warrantee 
and 5yr/90 000KM service plan.

The 0–100 time is quoted at 6.8 
sec with a top speed of 230KM/H. 

The (Bilstein) ride is stiff, but 
not murderous and the Brembo 
brakes are phenomenal. So too, 

unfortunately, is the price.
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Snippets

GMSA VETERAN RETIRES
Malcolm Gauld, a 26-year GM veteran in SA, will 
retire from his position as vice president – ve-
hicle sales, service and marketing at the end of 
September. He will be replaced by Brian Olson, who 
joined GM in the US in 1997 and is currently re-
tail network manager for Chevrolet Europe. Olson 
worked at GMSA from 2005 – 2012 in the sales 
and marketing divisions before moving to GM’s 
European operations. ■

SHORT CIRCUIT 
Electric cars continue to battle to make a serious 
impact on the market despite generous support 
from governments in many countries. Th e latest 
sign of desperation is a 17% price cut on the Opel 
Ampera, the German sibling of the slow-selling 
Chevrolet Volt in the US.

Th e price cut of almost R100  000 brings the 
price of the Ampera down to about R500 000. Only 
828 Amperas were sold in Germany last year out of 
a total market of more than 3-million cars. Th e Volt, 
which benefi ts from a R75 000 tax credit in the US, 
has also had its price cut. It went down by R50 000 
to about R270 000.

Renault is also experiencing slow sales of its 
Zoe electric car in France. ■

40 MILLION COROLLAS
Global sales of the world’s most popular car, the 
Toyota Corolla, recently passed the 40 million 
mark. Production of this model began in Japan in 
1966 and Th ailand was the fi rst plant outside that 
country where Corolla was built, starting in 1972. 
Ireland was the next country to build Corolla, in 
1973 and in 1975 the third generation Corolla start-
ed coming off  the assembly line at Toyota South 
Africa’s plant in Durban.

Corolla is currently made in 15 plants worldwide 
and has accounted for 20% of all vehicles sold by 
Toyota in its 76 year history. Th e 11th generation 
of Corolla has been launched in Japan and cer-
tain other markets recently and will arrive in SA 
next year. ■

MUCH-TRAVELLED VOLVO
Irv Gordon, a 74-year-old American, last week 
clocked up 3-million miles (4  828  032km) in his 
1966 Volvo P1800 coupe. Th is is the equivalent of 
lapping the earth 120 times. Irv passed his new 
milestone while driving on Alaska Highway 1 as 
Alaska is the only state in the US where Irv and his 
beloved Volvo had not travelled before. He bought 
his car on a Friday in 1966 and went on a weekend 
drive which saw the car need its fi rst service (1 500 
miles) on the Monday morning, just because he “en-
joyed driving it so much.” ■

TOP EMPLOYER
Volkswagen Group South Africa (VWSA) has been 
certifi ed by the Top Employer Institute as a Top 
Employer in South Africa for the third year in a row 
and as the No. 1 employer in the automotive indus-
try for 2013/2014.

VWSA was one of 71 organisations recognised 
in the 2013/2014 research into the human resources 
policies and practices of leading South African em-
ployers. Th e survey, which measures HR benefi ts, 
working conditions, training and development, 
career advancement and culture management, is 
based on an international standard that is applied 
across 45 countries worldwide. Th e fi ndings were 
independently audited by Grant Th ornton. ■

TOYOTA EX-PRESIDENT DIES
Eiji Toyoda, who spearheaded Toyota Motor 
Corporation’s export drive as the company’s long-
est-serving president, died last week at the age of 
100 from heart failure. Eiji was a cousin of Kiichiro 
Toyoda, the founder of the company that bears a 
slightly altered version of the family’s name. He was 
one of six presidents to come from the family. ■

SAAB RISES FROM 
THE ASHES
Swedish motor manufacturer, Saab, which went 
bankrupt in 2011 has risen from the ashes under 
new owners National Electric Vehicle Sweden. Th e 
fi rst two pre-production 9-3 models, with turbo-
charged petrol engines, came off  the assembly line 
last week. Th ese were the fi rst Saab’s to be produced 
since April 2011.

Welcome back! Saab’s charming 9-3 is back in limited production in Sweden!

Retired. GMSA’s long-serving sales and 
marketing chief Malcolm Gauld.

Corolla is currently made in 15 plants 
worldwide and has accounted 
for 20% of all vehicles sold by 

Toyota in its 76 year history.
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Snippets

Motorsport

Five new South African karting champions 
were crowned at the Zwartkops Kart raceway on 
Saturday, September 21. Th e fourth and fi nal round 
of the 2013 South African Rotax Max Challenge 
series produced nail-biting racing in all the class-
es and the impressive entry for this fi nal National 
bodes well for the health of karting in 2013.

Drivers were allowed to count their best 12 race 
results over the 16-race National series and many of 
the overall championships were in doubt until the 
fi nal race at Zwartkops this Saturday past.

Th e top DD2 Gearbox class was won by Ryan 
Frost. Th e DD2 Masters title went to Marouan Selmi 
while the Senior Max title went to Luke Herring.
Th e Junior Max Category was won by Jordan 
Sherratt, and the Maxterino 60 class, for drivers aged 
13 years-old and younger, went to Stuart White.

All of the Rotax class champions will rep-
resent South Africa at the Rotax Max Challenge 

Grand Finals in New Orleans, USA, on 
November 9. Th ey will be joined “down south in 
new Orleans” by four more South Africans who 
won the Rotax African Open Championships 
held in Cape Town earlier this year. Th ese drivers 
are Luca Canderle (DD2), Leeroy Poulter (DD2 

Masters), Nathan Parkins (Senior Max) and 
Julian van der Watt (Junior Max). In addition, 
South African holder of the World Rotax DD2 
Masters championship, Cristiano Morgado, will 
be in New Orleans to defend his title, thanks to 
qualifying by winning the Florida Winter Tour 
in the USA earlier this year.

Th e Rotax Series provides not only entry to the 
Grand Finals for the winners, but free use of brand 
new engines, chassis, tyres, fuel, oil, tools etc at the 
championship.

In addition, the winner of the 2013 Maxterino 
championships, Stuart White and the African 
Open Maxterino champ JP Hamman, also get free 
air tickets to New Orleans, although they will not 
be competing, as the CIK FIA (world govern body) 
does not allow international competition for drivers 
under the age of thirteen. Rotax will showcase the 
Micro Max for young drivers but entry is restricted 
to US nationals only.

Ryan Frost’s win in the top DD2 Gearbox class 
was by no means straightforward.

Top Rotax Karting Championships Decided at 
Zwartkops on Saturday, September 21, 2013

continued on next page 
Ryan Frost on his way to winning the DD2 
class for 2013. Picture by Steve Wicks.

Th e ambitious new owners intend launching an 
electric variant and face-lift ed exterior for the 9-3 
in 2014 and are targeting to manufacture 120 000 
units in 2016, which will not be far from Saab’s peak 
of making 133 000 cars in 2006. ■

DATSUN MPV FOR INDONESIA
A second derivative of the rebirth of Nissan’s Datsun 
brand, the Datsun GO+ has been announced for 
Indonesia. Th e model, which will be made in that 
country, is a mini MPV with three rows of seats in 
a 2-3-2 confi guration. Th e Datsun sedan returns to 
SA next year. ■

FORD PLANS FOR FUTURE 
Th e Ford Motor Company of Southern Africa 
(FMCSA) held its annual Ford Career Day last 
week. Th is is a career information initiative targeted 
at Grade 11 and 12 pupils who wish to obtain infor-
mation regarding the various career opportunities 
available to them in the motor industry.

Th e project saw more than 70 students spend-
ing the day at the Silverton assembly plant in 
Pretoria. Th ey were given practical information on 
diff erent career paths off ered within the automotive 
industry, encompassing a diverse range of specialist 
fi elds, including marketing, fi nance, information 
technology, human resources, legal and govern-
ment aff airs, purchasing, customer services and 
product development.

Various tertiary institutions were on site and pro-
vided information on available study opportunities 

and entry requirements in the students’ fi elds 
of interest. ■

FRYSCRAPER
A skyscraper being erected in London is being 
nicknamed the Fryscraper and Walkie Scorchie 
because the curved refl ective panels of the build-
ing are concentrating the sun’s rays and making 
certain areas very hot. Th is has resulted in melted 
and warped components such as a rear view mir-
ror housing on a parked Jaguar XJ. Th e property 
developer paid for repairs to the damaged car.

Th ere are also complaints by shop owners lo-
cated near the building that the heat has blistered 
paintwork and singed holes in fl oor mats. Th e 
Times of London reported temperatures exceed-
ing 450 being recorded near the half-fi nished 
tower block. A newspaper reporter even man-
aged to cook an egg by placing a frying pan in the 
refl ected sunlight. ■

The project saw more than 70 
students spending the day at 

the Silverton assembly plant in 
Pretoria. They were given practical 

information on different career 
paths offered within the automotive 
industry, encompassing a diverse 

range of specialist fi elds, ...
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Mark Cronje, Robin Houghton and the Ford Dealer 
team-sponsored Fiesta are in sight of their second 
successive SA Rally Championship title. Five vic-
tories from six of the eight rounds to date, the last 
three in succession, is the story of their domination 
to date.

Th ey are currently 39 points ahead of their clos-
est rivals Jan Habig and Robert Paisley (Basil Read 
Ford Fiesta) with a total of 50 points up for grabs 
with two rounds to go.

Th ird overall and the only other team with 
a mathematical chance of winning the title are 
Toyota Motorsport’s Johnny Gemmell and Carolyn 
Swan (Castrol Team Toyota Yaris). Th ey are a sin-
gle point behind Habig/Paisley and 40 behind 
the leaders.

Th e results of the most recent Cape event are 
provisional and subject an appeal by Toyota against 
a decision to rescind a 10-second penalty imposed 
on Cronje and Houghton for a jump start in the last 
of the opening day’s special stages.

Toyota’s Leeroy Poulter and Elvene Coetzee, 
having a torrid season so far, were leading the Cape 
Rally convincingly until forced out with a blown 
motor in the second last stage.

Giniel de Villiers and Greg Godrich (Imperial 
Toyota Yaris) are fourth in the standings with 84,5 
points to Cronje/Houghton’s 138. Fift h and fi rst in 

the S2000 Challenge for older specifi cation four-
wheel drive cars Team Total privateers Jean-Pierre 
Damseaux and Hilton Auff ray (Toyota Auris) 
with 80 points. Sixth are Poulter and Coetzee in 
their Yaris.

Henk Lategan and Barry White, who have led 
the three-car Volkswagen challenge this season in 
the Sasolracing Polo S2000, are seventh and also 
looking for their fi rst win of the season.

Making up the top 10 are 2012 S2000 
Challenge winners Gugu Zulu and Carl Peskin 
(VW Sasolracing Polo), former champions Hergen 
Fekken and Pierre Arries (VW Sasolracing Polo 
S2000), and Mohammed Moosa and Andre 
Vermeulen in the second Team Total Toyota Auris 
S2000 Challenge).

In sharp contrast to the S2000 four-wheel drive 
category, the S1600 two-wheel drive championship 
is still a very much open aff air. Appropriately, the 
two fastest teams are locked in a titanic battle at 
the top.

Clint Weston and Christoff  Snyders (Reef 
Tankers Citroen C2 R2) have 102,5 points and lead 
Th ilo Himmel of Namibia and Armand du Toit 
(Toyota Etios R2) by just two points. Between them 
they have won six of the eight events, Himmel/
Du Toit taking the honours in the Cape ahead of 
Weston/Snyders, the two crews winning nine of 

the 10 stages with fi ve going to Himmel and four 
to Weston.

Toyota (550 points) enjoys a command-
ing 143-point advantage over Volkswagen (407 
points), who are enjoying a good scrap with 
Ford (393,5 points) for the runner-up spot in the 
Manufacturers Championship. Citroen is fourth 
with 102,5 points.

Th e next round of the championship is the 
Polokwane Rally in Limpopo on 18 and 19 October.

Follow all the SA National Championship ac-
tion on:

 ■ h t t p : // w w w. f a c e b o o k . c o m /S A R a l l y
Champs?fref=ts

 ■ https://twitter.com/NRCOffi  cial ■

Motorsport

Frost scored a pair of race victories in the 
fi nal round at Zwartkops to sew up his title, but 
he was pushed all the way by Durban’s Cristiano 
Morgado. Morgado, having already qualifi ed for 
the 2013 Grand Finals, was competing in the 
“challenge” DD2 class rather than the Masters 
category because of the higher levels of compe-
tition in the challenge category with its lower 
weight limit and fi eld of younger drivers. Eugene 
Britz was another potential winner fi nishing sec-
ond in Race One but a technical glitch spoiled 
races two and three for him. Luca Canderle from 
Durban fi nished third.

In the Rotax Max Challenge Class, which is still 
seen globally as the top category in karting right 
now, the winner was Cape Town’s Luke Herring 
who was followed home in the fi nal points tables by 
Chad van Beurden and Eugene Denyssen. Th e rac-
ing was also nail bitingly close in this class.

Th e Junior Max championship went to Jordan 
Sherratt, although the fi nal round of the four-leg 
series was won by Bradley Liebenberg. Runner up 
in the championship was Jurie Swart of Cape Town 
who fell foul of a clash with Clinton Bezuidenhout 
on Saturday, thus eff ectively ruining his title as-
pirations. Sherratt did stamp his authority on his 
championship win by winning the opening race at 
Zwartkops on Saturday.

Th e SA Championship feeder class for drivers 
13 years-old and younger, the Maxterino 60 cat-
egory, was won by Free State’s Stuart White. Second 
in the championship was Chayse Augustus from 
KZN, and third JP Hamman.

A much applauded race win on Saturday in 
Maxterino was that of relative newcomer Kwanda 
Makoena, who is a potential star of the future in this 
feeder class supported by over 20 entries.

Rotax series spokesman Ed Murray says that in 
2014 there are plans to strengthen further the great 
strides made in the Maxterino 60 Class this year. 

Th e plan is to introduce a power-restricted formula 
for drivers between seven and 10 years old, using 
the existing but detuned 60 cc Maxterino engine, 
but importantly with a lower weight limit so that 
very young drivers don’t have to strap on too much 
ballast to their karts.

In addition, the Rotax organisers plan to en-
hance racing for competitors between nine and 13 
years old by allowing the use of both Maxterino 
60 and Mini Rok 60cc engines, tuned to ensure 
power parity.

“Th e growth in regional Cadet 50cc as well 
as the national 60cc classes this year has prob-
ably been the most encouraging aspect of what 
has nevertheless been a watershed year for South 
African karting” says Murray. “Th e renewed inter-
est in the Rotax series results in South Africans 
once again becoming world class competitors, as 
we shall no doubt see when our team races in New 
Orleans at the Grand Finals on November 9 in 
New Orleans.” ■

 continued from previous page

High Flying. Clint Weston and Christoff 
Snyders in their Reef Tankers Citroen C2, 
are locked in battle for the S1600 class 
championship this year.

Reigning Rally Champs Homing in on Title

http://www.facebook.com/SARallyChamps?fref=ts
https://twitter.com/NRCOfficial
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Working Wheels

Th e month of October is earmarked as transport 
month and the organisers of the Johannesburg 
International Motor Show, with the Johannesburg 
Truck and Bus Show running concurrently at SA’s 
major motoring exhibition, expect much debate 
around transport and related matters at the 2013 
Johannesburg Truck and Bus Show.

Th e debate over public passenger transport in 
South Africa has been long and hard, and is still 
continuing. Most people agree that the country 
needs vastly improved services, and that the pre-
sent situation is far from acceptable. Th is has been 
largely down to a lack of decisive government pol-
icy, poor application of the policy that does exist, 
and minimal regulation of an undisciplined mini-
bus taxi industry that has systematically worked its 
way into a dominant position in the sector, using 
whatever means it saw fi t to displace the other pub-
lic transport modes. Nobody can deny that these 
“heroes of the struggle” have been able to provide a 
convenient and aff ordable, service, but their unbri-
dled proliferation has resulted in greatly increased 
traffi  c congestion, and situations of gridlock have 
emerged in many urban areas.

Th e South African Government has fi nally 
recognised that this situation is untenable, and fol-
lowing its now well-established pattern of inventing 
something new, rather than fi xing existing prob-
lems, has embraced Bus Rapid Transit as its pre-
ferred solution for the country’s public transporta-
tion dilemma. Th is commitment was refl ected in 
the 2012 National Development Plan. By establish-
ing a business model where taxi owners are given 
some degree of ownership participation in the BRT 
systems, it hopes to avoid the sort of interference 
and downright intimidation that has characterised 
taxi interaction with other transport modes in the 
past. BRT contracts based on compensation for dis-
tance-related operating costs, rather than passenger 
subsidies, also leave the choice of modes to the user, 
and insulate the authorities from any accusations 
of partiality.

Th e BRT concept combines elements of bus and 
rail operation, by putting large capacity buses and 
bus trains on reserved right-of-ways, and, by seg-
regating them from normal traffi  c, allows them to 
operate at higher average speeds, and at more fre-
quent headways. Th is should make the level of ser-
vice highly predictable and convenient. In the South 
African context, BRT buses also operate under a 

relaxed regulatory environment, permitting greater 
axle massloads and increased lengths than those 
allowed for normal public service vehicles. Th e use 
of dedicated BRT lanes with boarding stations on 
the main routes encourages the use of low- or fl at-
fl oor layouts, eliminating the need for passengers to 
climb stairs when entering or leaving the vehicles. 

Established BRT services are currently operat-
ing in Johannesburg (Rea Vaya) and Cape Town 
(MyCiTi). Th e initial phase of the Johannesburg 
system (143 buses) was opened in August, 2009, 
and connects Soweto with the CBD. Th e initia-
tion of Phase 1B (134 buses), providing an alter-
nate Soweto-CBD route is imminent, while the 
next phase will extend the network northwards 
to Alexandra/Sandton. Th e Cape Town operation 
was initially launched to service the Soccer World 
Cup in 2010, followed by permanent West Coast 
and airport services using 52 buses, and more re-
cently, central city services operating 190 midi-
buses. By the end of this year, additional services 
to supplement inadequate Metro Rail frequen-
cies to Khayelitsha and Mitchell’s Plain should be 
operational. BRT networks are also planned for 
Rustenburg, where the operation will be known as 
Rustenburg Rapid Transport, and will eventually 
total 900 buses, and Tshwane/Pretoria (340 buses) 
where initial infrastructure construction com-
menced in mid-2012 and services are due to start 
in 2014.

A system was launched in Port Elizabeth to trans-
port spectators to the new Nelson Mandela Bay 
Stadium during the Soccer World Cup in 2010, but 
has lain dormant since, leaving expensive buses 
gathering dust in a warehouse. Th e local municipal-
ity and taxi community are still trying to agree on 
ownership and operational arrangements so that 
the system can be restarted, and expanded. Th ere is 

widespread suspicion that these diffi  culties may be 
linked to the minibus taxi industry typically pro-
tecting its turf against unwelcome competition.

It now appears that the South African 
Government’s commitment to BRT is absolute, and 
acceptance of the transport mode by the travelling 
public is growing. Additional networks are also be-
ing evaluated for roll-out in the Durban and East 
London areas, and, although the development and 
expansion of systems will be progressive, thus mak-
ing a timed forecast of vehicle demand problemati-
cal, BRT’s wider adoption should be stimulatory for 
the local bus market. Th e nature of these operations, 
where buses are restricted to clearly defi ned routes, 
also facilitates the employment of alternate drive-
line technologies, and while existing local units 
are predominantly diesel powered, some have been 
specifi ed to comply with more advanced emission 
standards than the national Euro 2 minimum, and 
the potential for the use of alternative fuel sources is 
also being explored. 

In a country beset with frequent labour un-
rest, bus services are oft en disrupted by industrial 
action. In the continuing eff orts to popularise 
public transport among South African commut-
ers of all demographic categories, strike action has 
the potential to infl ict serious damage to the sus-
tainability and hard-won patronage of a service, 
putting job security at risk. For public transport 
to succeed, it needs to be all of aff ordable, reliable 
and predictable. BRT off ers a promising solution 
to local urban transport needs, and deserves a 
chance to fi rmly establish its credentials with the 
travelling public.

Visitors to the Johannesburg Truck and Bus 
Show will be able to view the latest technology, de-
velopments and bus models from exhibitors such 
as Irizar, MAN Truck and Bus (SA) (Pty) Ltd, 
Mercedes Benz South Africa, Marcopolo South 
Africa, MCV South Africa, Scania South Africa 
(Pty) Ltd and VDL Bus & Coach South Africa 
(Pty) Ltd. ■

Bus Rapid Transit in South Africa to Come Under 
Spotlight at the Johannesburg International Motor Show

MCV South Africa’s display at the 2011 
Johannesburg International Motor Show.

By establishing a business model 
where taxi owners are given some 
degree of ownership participation 

in the BRT systems, it hopes to 
avoid the sort of interference and 

downright intimidation that has 
characterised taxi interaction with 

other transport modes in the past.
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TOP 5 PASSENGER CAR MARKET BY TYPE FOR AUGUST 2013

SEGMENT TYPE 2013 SHARE 2012 SHARE

MPV

TOYOTA Avanza 446 1.4% 365 1.1%

MERCEDES 
B-Class

199 0.6% 100 0.3%

VW T5 Kombi 70 0.2% 88 0.3%

MERCEDES Vito 57 0.2% 26 0.1%

TOYOTA Innova 56 0.2% 128 0.4%

MPV TOTAL 1 104 3.4% 1 051 3.1%

SUV

TOYOTA 
Fortuner

945 2.9% 961 2.8%

FORD Kuga 445 1.4% 99 0.3%

VW Tiguan 326 1.0% 276 0.8%

CHEV 
Trailblazer

271 0.8% 0 0.0%

JEEP Grand 
Cherokee

253 0.8% 198 0.6%

SUV TOTAL 4 924 15.1% 4 442 13.1%

SPORT AND 
EXOTICS

TOYOTA 86 69 0.2% 211 0.6%

JAGUAR F-Type 45 0.1% 0 0.0%

PORSCHE 
Boxster

23 0.1% 16 0.0%

PORSCHE 911 22 0.1% 39 0.1%

AUDI TT 16 0.0% 6 0.0%

SPORT AND EXOTICS TOTAL 261 0.8% 378 1.1%

CROSSOVER

FORD EcoSport 522 1.6% 0 0.0%

NISSAN Juke 323 1.0% 297 0.9%

NISSAN 
Qashqai

295 0.9% 255 0.8%

JEEP Compass 163 0.5% 254 0.7%

L-R Range 
Rover Evoque

155 0.5% 94 0.3%

CROSSOVER TOTAL 2 359 7.2% 2 017 5.9%

GRAND TOTAL 32 657 33 927

Figures courtesy of SA Department of Trade and Industry and RGT SMART

Toyota’s Corolla still heads the small-to-medium passenger 
segment, ahead of VW’s Golf 7.

TOP 5 PASSENGER CAR MARKET BY TYPE FOR AUGUST 2013

SEGMENT TYPE 2013 SHARE 2012 SHARE

ENTRY CARS

VW POLO Vivo 
Hatch/Sedan

2 324 7.1% 3 714 10.9%

TOYOTA Etios 1 852 5.7% 1 563 4.6%

FORD Figo 1 200 3.7% 877 2.6%

CHEV Spark 1 086 3.3% 822 2.4%

RENAULT 
Sandero

487 1.5% 682 2.0%

ENTRY CARS TOTAL 8 627 26.4% 8 812 26.0%

SUB-SMALL

VW Polo 2 144 6.6% 2 014 5.9%

FORD Fiesta 824 2.5% 571 1.7%

RENAULT 
Clio IV

615 1.9% 0 0.0%

VW Polo Sedan 396 1.2% 197 0.6%

NISSAN Micra 391 1.2% 773 2.3%

SUB-SMALL TOTAL 5 801 17.8% 6 908 20.4%

SMALL

TOYOTA Corolla 609 1.9% 1 541 4.5%

VW Golf 7 587 1.8% 0 0.0%

FORD Focus 448 1.4% 367 1.1%

BMW 1-Series 447 1.4% 433 1.3%

NISSAN Almera 439 1.3% 0 0.0%

SMALL TOTAL 5 901 18.1% 6 406 18.9%

MEDIUM

MERCEDES 
C-Class

1 119 3.4% 1 045 3.1%

BMW 3-Series 959 2.9% 1 200 3.5%

AUDI A4 603 1.8% 385 1.1%

LEXUS IS 51 0.2% 104 0.3%

VW Passat 40 0.1% 42 0.1%

MEDIUM TOTAL 2 870 8.8% 3 023 8.9%

LARGE

MERCEDES 
E-Class

191 0.6% 200 0.6%

BMW 5-Series 157 0.5% 153 0.5%

AUDI A5 
Coupe/Cabriolet

76 0.2% 0 0.0%

AUDI A6 70 0.2% 41 0.1%

AUDI A5 
Sportback

63 0.2% 135 0.4%

LARGE TOTAL 731 2.2% 758 2.2%

LUXURY

BMW 6-Series 23 0.1% 44 0.1%

PORSCHE 
Panamera

15 0.0% 22 0.1%

MERCEDES 
CLS

11 0.0% 11 0.0%

AUDI A8 10 0.0% 5 0.0%

BMW 7-Series 10 0.0% 31 0.1%

LUXURY TOTAL 79 0.2% 132 0.4%

South African Vehicle Sales Figures at the End of August 2013
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TOP 5 LCV CAR MARKET BY TYPE FOR AUGUST 2013

NAAMSA 
STANDARD

TYPE 2013 SHARE 2012 SHARE

SUB ONE-TON

NISSAN NP200 1 089 10.9% 1 555 12.2%

CHEV Utility 1 484 8.0% 1 677 13.2%

CHEV Lumina 
UTE

4 0.0% 19 0.1%

CHEV Corsa 
Utility

1 0.0% 0 0.0%

SUB ONE-TON TOTAL 2 578 18.9% 3 251 25.5%

ABOVE ONE-TON 
DCAB

TOYOTA Hilux 1 294 9.5% 1 138 8.9%

FORD Ranger 834 6.1% 645 5.1%

ISUZU KB 431 3.2% 354 2.8%

NISSAN NP300 
Hardbody

340 2.5% 281 2.2%

VW Amarok 269 2.0% 407 3.2%

ABOVE ONE-TON DCAB TOTAL 3 903 28.5% 3 257 25.6%

ABOVE ONE-TON 
SCAB

TOYOTA Hilux 1 670 12.2% 1 532 12.0%

ISUZU KB 855 6.3% 729 5.7%

FORD Ranger 617 4.5% 286 2.2%

NISSAN NP300 
Hardbody

543 4.0% 478 3.8%

TOYOTA 
Landcruiser PU

220 1.6% 270 2.1%

ABOVE ONE-TON SCAB TOTAL 4 519 33.0% 3 708 29.1%

ABOVE ONE-TON 
XCAB

TOYOTA Hilux 375 2.7% 272 2.1%

FORD Ranger 244 1.8% 310 2.4%

ISUZU KB 153 1.1% 109 0.9%

MAZDA BT-50 69 0.5% 52 0.4%

NISSAN Navara 63 0.5% 17 0.1%

ABOVE ONE-TON XCAB TOTAL 928 6.8% 771 6.1%

MINIBUS

TOYOTA 
Quantum

1 048 7.7% 1 243 9.8%

FORD Tourneo 
Custom

76 0.6% 0 0.0%

VW Caddy 36 0.3% 53 0.4%

VW T5 
Transporter 
Cr-Bus

27 0.2% 35 0.3%

MERCEDES Vito 9 0.1% 7 0.1%

MINIBUS TOTAL 1 202 8.8% 1 359 10.7%

PANEL VAN

VW Caddy 109 0.8% 111 0.9%

NISSAN NV200 79 0.6% 0 0.0%

TOYOTA 
Quantum

74 0.5% 112 0.9%

CHEV Spark 63 0.5% 0 0.0%

FORD Transit 
Custom

48 0.4% 0 0.0%

PANEL VAN TOTAL 544 4.0% 394 3.1%

GRAND TOTAL 13 674 100.0% 12 740 100.0%

Figures courtesy of SA Department of Trade and Industry and RGT SMART

TOP 5 SELLING PASSENGER CARS FOR AUGUST 2013

TYPE 2013 2013 SHARE

VW Polo Vivo 2 324 7.1%

VW Polo 2 144 6.6%

TOYOTA Etios 1 852 5.7%

FORD Figo 1 200 3.7%

MERCEDES C-Class 1 119 3.4%

32 657

TOP 5 SELLING LCV CARS FOR AUGUST 2013

TYPE 2013 2013 SHARE

TOYOTA Hilux 3 339 24.4%

FORD Ranger 1 695 12.4%

CHEV Utility 1 484 10.9%

ISUZU KB 1 439 10.5%

TOYOTA Quantum 1 122 8.2%

13 674

Figures courtesy of SA Department of Trade and Industry and RGT SMART

Sales of Renault’s Clio IV remain strong with over 600 units 
in August.

Mercedes’ C-Class was the fi fth best passenger car seller 
in August.
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THE TOP SOUTH AFRICAN HCV / MCV MARKET FOR AUGUST 2013
(MEDIUM, HEAVY & EXTRA HEAVY COMMERCIALS, & BUSSES)

MANUFACTURER CATEGORY 2013 SHARE

VOLKSWAGEN GROUP SA MCV 91 3.2%

VOLKSWAGEN GROUP SA TOTAL 91 3.2%

POWERSTAR XHV 54 1.9%

POWERSTAR TOTAL 54 1.9%

FAW

MCV 0 0.0%

HCV 13 0.5%

XHV 28 1.0%

FAW TOTAL 41 1.5%

RENAULT TRUCKS XHV 32 1.1%

RENAULT TRUCKS TOTAL 32 1.1%

FIAT GROUP MCV 24 0.9%

FIAT GROUP TOTAL 24 0.9%

JMC MCV 22 0.8%

JMC TOTAL 22 0.8%

BABCOCK
HCV 0 0.0%

XHV 16 0.6%

BABCOCK TOTAL 16 0.6%

PCSA MCV 11 0.4%

PCSA TOTAL 11 0.4%

NC2 TRUCKS SA XHV 9 0.3%

NC2 TRUCKS TOTAL 9 0.3%

VOLVO BUS BUS 4 0.1%

VOLVO BUS TOTAL 4 0.1%

VDL BUS & COACH SA BUS 1 0.0%

VDL BUS & COACH SA TOTAL 1 0.0%

GRAND TOTAL 2 814 100.0%

Figures courtesy of SA Department of Trade and Industry and RGT SMART

THE TOP SOUTH AFRICAN HCV / MCV MARKET FOR AUGUST 2013
(MEDIUM, HEAVY & EXTRA HEAVY COMMERCIALS, & BUSSES)

MANUFACTURER CATEGORY 2013 SHARE

MERCEDES-BENZ SA

MCV 243 8.6%

HCV 87 3.1%

XHV 422 15.0%

BUS 59 2.1%

MERCEDES-BENZ SA TOTAL 811 28.8%

GMSA

MCV 197 7.0%

HCV 102 3.6%

XHV 29 1.0%

BUS 0 0.0%

GMSA TOTAL 328 11.7%

TOYOTA

MCV 197 7.0%

HCV 90 3.2%

XHV 24 0.9%

TOYOTA TOTAL 311 11.1%

MAN

HCV 24 0.9%

XHV 185 6.6%

BUS 34 1.2%

MAN TOTAL 243 8.6%

UD TRUCKS

MCV 54 1.9%

HCV 92 3.3%

XHV 71 2.5%

UD TRUCKS TOTAL 217 7.7%

VOLVO TRUCKS XHV 202 7.2%

VOLVO TRUCKS TOTAL 202 7.2%

SCANIA
XHV 133 4.7%

BUS 16 0.6%

SCANIA TOTAL 149 5.3%

TATA

MCV 77 2.7%

HCV 34 1.2%

XHV 13 0.5%

BUS 4 0.1%

TATA TOTAL 128 4.5%

IVECO

MCV 87 3.1%

HCV 6 0.2%

XHV 27 1.0%

BUS 0 0.0%

IVECO TOTAL 120 4.3%
Isuzu’s F Series remains strong in the extra heavy segment.
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Amazing level of fi nish on racing DTM Merc at Frankfurt.

Lamborghini’s Gallardo is set to be replaced, but this latest 
version, the Squadra Corsa packs 419 kW from 5,2-litres of V10 
and looks classic.

BMW showed a very clever interior-cycle-stowage, sliding-mount 
system for its SUV concept vehicle.

Full carbon fi bre chassis for the Alfa 4C mid-engined coupe. 
Apparently alumnium wasn’t light or rigid enough for the Alfa 
engineers’ taste.

Techart’s wheelarch blisters and rear wing sort out the two least-
appealing visual aspects of Porsche’s Panamera.

With just 34 kW at its disposal this low-drag special body Porsche 
356 was good for 160 kmh in 1948.



Subscribe for free @
www.autolive.co.za Page 24

Back Page

BY STUART JOHNSTON

Having been around the motorsport block a few 
times as far as race-watching is concerned, people 
I meet at braais and in bars oft en ask me which is 
the best race in the world. And I tell them, going to 
a Grand Prix actually sucks in terms of bang for the 
buck. A much better bet is the Le Mans 24 Hour, 
held each June in France, because it is so much more 
“real” than a Grand Prix.

But for me the best race I’ve ever seen is 
the Nürburgring 24-Hour, held over the 22 km 
Nordschleife (north loop) that is regarded as the 
most challenging race track in the world. It’s held in 
late May or early June each year.

One lap of that track dishes up close to 160 cor-
ners, and the entry to most of those corners is blind, 
which means you have to commit your car and en-
try speed on memory or faith (many drivers who 
enter the Nurburgring 24 Hour don’t have nearly 
enough circuit knowledge to be able to claim they 
know the track intimately.

So, what makes the race so great? Well, like 
the old Nine Hour Race at Kyalami that so many 
codgers still remember as the best thing that ever 
happened to them, the magical mix is that super-
quick GT cars mix it up on the track with modifi ed 
sedan or hatchback cars. So you can have an Audi 

R8 KLMS with full factory backing and drivers of 
the calibre of say, Marcus Winkelhock, and former 
F1 ace Pedro Lamy (and many other cars in that 
super-pro league), sharing track space with a Golf 
or Corsa crewed by a bunch of mates from some vil-
lage outside Cologne.

And many, many categories in between
Th ink about a Grand Prix which has 22 entries, 

all the cars looking and sounding much the same. 
Th en think about Le Mans, with a variety of shapes 
and sizes and engine sizes, and about 56 entries, 
which makes it a blast for the spectators for the full 
24 hours.

Th en think about the Nürburgring with entries 
varying these days between 190 and 210 starters!

Th at’s right, over 200 starters, set off  in bunches 
of between 50 and 60 cars according to their pace, 
with big gaps in between those bunches. But such 
is the variance of lap time between the fastest and 
slowest, that aft er about three laps the fastest cars 
are lapping the slowest cars, and that’s the way it 
stays for the entire 24 hours.

Each car has between three and four drivers, 
and that means you have up to 700 drivers entered 
in one magnifi cent race. So there are always cars to 
watch on the track!

And in the beautiful forests and hills surround-
ing this amazing track you have up to 250  000 
spectators, some of whom have been camping there 

since the Tuesday before the race (which starts on 
Saturday at about 3 pm)

Th e year I was there, in 1992, fellow journalist 
Adrian Burford and I set off  in blazing sunshine 
from the pits to see as much of the track as we could. 
We were dog tired aft er about two hours of hauling 
up heavy hills and dying for a drink but there were 
no vendors.

Eventually we came upon a little boma eff ort 
with a couple of guys sitting around a draught 
machine.

We sat down and ordered zwei bier bitte (two 
beers please) and sat down. Th ese guys looked at us 
strangely, glanced at each other dead-pan, then one 
of them, presumably the barman, began drawing 
the beers for us.

We thought, jeez, they don’t dig strangers here 
too much, but aft er a while we got chatting and their 
knowledge of all the cars in the race was astounding. 
We mentioned the fact we were South African and 
they said, “ooh, ja, you have three South Africans 
in the race this year, Tony Viana (he unfortunately 
died the next year from cancer), Peter Lanz and 
Farouk Dangor.”

What was astounding was that there were 180 
entries that year, and our drivers were way down in 
mid-pack, and yet these guys knew about them!

Anyway we fi nished our beers, got up and 
asked them how much we owed them. Th ey said, 
nein, nein, no money, and we couldn’t work out 
why. It was only then it dawned on us that this 
wasn’t a commercial bush pub, just a little camp 
set up by a bunch of enthusiasts. Th ing is, being 
Germans, they did things properly and if they were 
going to be there for the week they were defi nitely 
bringing their own draught beer, as well as a nice 
little thatched roof on poles for shade and shelter, 
and proper benches!

It was super-embarrassing for me and Adrian, 
to think we had just crashed their party and non-
chalantly told them to draw us a beer. What a nice 
bunch of guys!

All these memories came fl ooding back at the 
Frankfurt Show two weeks ago when I stood ad-
miring the 2013 winning Mercedes SLS, still with 
its race grime in place. It was driven by top-fl ight 
DTM champ Bernd Schneider, Nicki Th iim, Jeroen 
Bleekemolen and Sean Edwards. Doesn’t this car 
tell a story? ■

The Best Race in the World is the 24 Hours of Nürburgring

The 2013 winner of the Nürburgring 24 Hour, complete with track grime..
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