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“We’ll be targeting the aftermarket fitment centres”, 
says the RMI’s Marwaan Davids
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The RMI’s New National Director for 
Training, Marwaan Davids, will be 
focussing a lot of his attention on af-
termarket fitment centres, in terms of 
getting skilled employees fitting com-
ponents to highly sensitive areas of typi-
cally complex new cars.

Now aged 41, Marwaan cut his 
teeth in the car industry working on 

customers cars in an informal environ-
ment, before doing his apprenticeship 
as a diesel mechanic for the PUTCO bus 
concern.

From 1994 to 2 000 he was “on the 
bench” and after that he moved into the 
field of training and development. He 
also had experience in re-building vin-
tage and classic cars for Verlaufer Cars 

in Robertsham, south of Johannesburg. 
He was also employed by Tracker in the 
training field, before moving to the RMI 
earlier this year.

He sees his new role at the RMI as a 
logical step in his career, as he his mar-
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Formal Training is Vital
“And nowhere more so than in the aftermarket fitment centres”

The RMI’s New National Director for Training, Marwaan Davids, will be focussing a lot of 
his attention on aftermarket fitment centres, in terms of getting skilled employees fitting 
components to highly sensitive areas of typically complex new cars.

Marwaan Davids, the RMI’s new National Director of Training.
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Editor’s Note
KEEPING AN EYE on the sales 
charts month after month, one 
would be tempted to deduce that 
Toyota, the overall leader, and 
Volkswagen, passenger car sales 
leader, are in pretty much unas-
sailable positions.

Those who would make this 
deduction could point to Toyota’s 
dominance here in South Africa 
for over three decades, and make 
note of the fact that for the first time in many months, it again 
garnered the top individual sales spot for one of its passenger 
models in June.

Yes, the Etios actually outsold the perennial number one, the 
Polo Vivo, in June, and it made one think of the late 1980s when 
Toyotas held the top sales spots not only with its Hilux bakkies, 
but with its redoubtable Corollas and trusty mid-sized Cressidas.

The truth is, Toyota’s passenger car division has been under 
pressure to hold its number two position here from Hyundai 
(which doesn’t report model-by model sales figures), and while 
the Etios is likely to continue to sell in good numbers, expect the 
new Hyundai i30 hatch to make good inroads in the C-segment, 
or small passenger class.

Toyota reported that it has now sold 40-million Corollas 
world-wide (see the snippets section in this issue), but here, it is un-
der pressure from an unlikely contender, the Chev Cruze. In June 
the Cruze outsold the Corolla, and who would have predicted that 
a few years ago, when it was badged as the rather obscure Daewoo?

Sales success is all about marketing, yes, but it’s also about 
providing the right product, which means predicting tastes and 
priorities some years ahead. We would point out that while the 
modern Corolla is still a very well-sorted car, it has not addressed 
the fashion element of its market division as well as others have. 
Hence the success of cars like the Cruze and the Hyundai Elantra, 
which in essence provide similar levels of no-nonsense reliability 
but with that added element of styling that is easy on the eye.

VWs have been easy on the eye ever since the late 1970s, but 
those with long memories will note that the company has been 
through some rough patches, soon after the introduction of 
Golf 1, and in the early 1990s. Regaining trust and confidence is 
all about addressing issues that customers are experiencing out 
there in the field. And in this respect, the interview with VWSA’s 
Commercial Vehicle chief Jaco Steenekamp (on page 9) also 
makes for interesting reading.

Stuart Johnston,
Editor
stujohn@autolive.co.za

The BMW ART CAR COLLECTION started when French racing driver and auctioneer 
Hervé Poulain invited his friend Alexander Calder to design a car that married “artistic 
excellence to ‘an already perfect object”. The end result was a racing car that would ulti-
mately compete in the Le Mans 24-hour race in 1975 and that car was a BMW CSL, which 
became known as the Batmobile.

Since then some of the greatest names in contemporary art have added to the collec-
tion creating a wide range of artistic interpretations. David Hockney’s 1995 Art Car paints 
the inside of the car on the outside, revealing everything from internal engine parts to a 
dog in the back. Rauschenberg incorporates photographic transfers of Ingres paintings 
while Andy Warhol and Roy Lichtenstein used the canvas of the car to portray the essence 
of speed.

From July 21 to August 4, the Institute of Contemporary Arts (ICA), in partnership 
with BMW, the Mayor of London and the London 2012 Festival, will take over a landmark 
car park in Shoreditch to exhibit the BMW Art Car collection. Other leading artists will 
include Frank Stella, Ernst Fuchs, Robert Rauschenberg, M.J. Nelson, Ken Done, Matazo 
Kayama, César Manrique, Jeff Koons, A.R. Penck, Esther Mahlangu, Sandro Chia and 
Jenny Holzer.

Ruth Mackenzie, Director of London 2012 Festival, said: “The London 2012 Festival 
is thrilled to be working with BMW and the ICA on what will be one of our most exciting 
pop up events of the summer – London has never seen these astonishing cars, and this free 
event will be a highlight of our festival”. ■

Cars as Art

From July 21 to August 4, the Institute of Contemporary 
Arts (ICA), in partnership with BMW, the Mayor of London 

and the London 2012 Festival, will take over a landmark car 
park in Shoreditch to exhibit the BMW Art Car collection. 
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ried to a school teacher, Jamiela, and developed a 
love for education through her.

AutoLive asked him about his focus in his new 
role.
AL:  Does PUTCO still do a lot of formal training?
MW:  PUTCO does, and I must say from where I am 

now, I’m proud to be a product of PUTCO, 
because the apprenticeship I received there 
was so thorough.

AL:  Will you be working with franchised dealer-
ships as well as smaller workshops in your new 
role at the RMI?

MD:  I guess I will split my time between the pre-
mier brands and the smaller guys.

AL:  What are the differences in terms of experi-
ence and skill levels between the major players 
and the smaller workshops?

MD:  I think one of the things I will be focussing 
on in terms of the smaller businesses is ensur-
ing that training is available for employees. 
It is quite an expensive exercise, but there is 
funding available through the government’s 
skill development levy. But many smaller 
operations don’t have the capacity to tap into 
those kinds of funds. That will be one of my 
next steps.

MD:   I do feel, however, that the small businesses 
and enterprises are actually doing much more 
than the bigger players. But to tap into that 
money, which is available for skills develop-
ment, is labour intensive, it requires an awful 

lot of administration. It needs a skilled devel-
opment facilitator, so what I hope to do for 
RMI members from a training department 
stance, is to offer them those services. This will 
free up funds to give these smaller guys the 
opportunity to send their staff for training.

AL:  Will the RMI be running technical courses, 
or will you refer your members to existing for-
malised courses?

MD:  I intend to accredit the RMI as a training pro-
vider, so that we can offer courses ourselves or 
partner with other training providers. We are 
very strong in certain fields, such as labour 
relations.

AL:  Will you be establishing a training centre or 
do training on-site?

MD:  We will be establishing a training centre.
AL:  Your CEO, Jeff Osborne, has noted that there 

seems to be some resistance from youngsters 
to enter the automotive technical field, that 
they feel it is no longer a glamorous profession. 
How will you address that problem?

MD:  I think we need to be realistic as a society 
and realise that not everybody is going to 
leave school with a matric certificate and 
thus qualify for tertiary education. I think for 
these types of people, entering the technical 
field is an option. I think there will always be 
a group of young people that we can target to 
go into a technical type of training.

AL:  Have you already started developing pro-
grammes to stimulate training?

MD:  We have touched on many of these things. 

What I do find is that there are so many regu-
latory authorities that complicate things, act 
as road blocks. Getting around red tape to 
implement what I think is needed. But regu-
lation is nevertheless needed.

MD:   Coming from the aftermarket fitment in-
dustry (Davids worked at Tracker for some 
years) I know that the quality of aftermarket 
fitment technicians is not regulated and many 
untrained or poorly trained technicians cause 
an enormous amount of damage to motor ve-
hicles. OEMs don’t trust the aftermarket fit-
ment guys, they are regarded as the bad boys 
of the industry.

MD:   There are qualifications available that skill 
these people up perfectly, for what they need 
to do. So, we need to recognise the qualifica-
tion as an occupation, which is an easy thing 
to do.

AL:  So, a trained youngster would become a 
qualified aftermarket fitment technician, for 
instance?

MD:  Exactly, a recognised aftermarket fitter, as 
an occupation, but he or she, in order to be-
come that, needs to have a certain qualifica-
tion, because these people are working with 
complicated vehicles and doing huge damage 
because the understanding isn’t there.

MD:   I’ve been working, and will continue to 
work, on achieving a formalised course, with 
a qualification for this field. With the lervels 
of complexity in every modern car, I think 
this is vital. ■

 continued from page 2

The complexity of modern cars needs special skills to understand, and this understanding is vital in the aftermarket fitment arena.
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Snippets

NoT EVEN A CLuTCH FoR 
1-MILLIoN KM HINo
A Hino 17-257 operated by Edenvale’s Stellar 
Transport has clocked over a million kilometres in 
five years and has not had any of its major compo-
nents, such as the engine, gearbox and rear axle 
repaired or replaced during this period. Not even 
the clutch plate has been changed.

“We had to replace the starter motor a couple 
of weeks ago, and before that the only previous rea-
son for a call out was when a radiator hose split,” 
said workshop foreman Jose Moreira da Silva. 
This eight-ton truck is used mainly on long dis-
tance transport to mines in South Africa, Namibia, 
Botswana and Zimbabwe. Cargo on most of 
these deliveries consists of cased explosives. 
The Hino has had only two drivers during its mil-
lion kilometre life, these being Max Matho and 
Arthur Maqhashalala. ■

FALLING RATES
The latest 50 point cut in interest rates, which 
equates to a prime lending rate of 8,5% is the low-
est since January 1974 when it stood at 8%. This was 
still in the relative “Dark Ages” in SA; two years 
before the arrival of television, 16 years before the 
release of Nelson Mandela and with John Vorster as 
prime minister.

According to an article in Business Times few 
borrowers could borrow at less than the prime in-
terest rate, while today there are often offers of “rate 
below prime.” ■

PEuGEoT ENDS 
MCCARTHY LINK
The McCarthy Group, which brought the Peugeot 
brand back to SA in 1995 has ended its links with 
the French brand following the acquisition of six 
former McCarthy outlets by the Kempston Group, 
a privately owned transport and related company. 
The dealerships are located in Woodmead, East 
Rand, Pinetown, Umhlanga, Pietermaritzburg and 
Tygervalley. The deal still requires the approval of 
the Competitions Commission.

“We have worked with Kempston closely 
through their existing ownership of Peugeot dealers 
in Gauteng and the Eastern Cape and it is clear that 
they are the kind of retailers that we want to team 
up with,” commented Francis Harnie, Managing 
Director of Peugeot South Africa

Lindsay Bouchier, CEO of the Kempston 
Motor Group, is equally enthusiastic about what 

the future holds: “We believe emphatically in the 
long-term future of the Peugeot brand: they make 
great cars and the current line-up is stronger 
than ever.” ■

ToYoTA HITS THE 
200 MILLIoN MARK
This past June Toyota announced its worldwide 
cumulative vehicle production has surpassed 200 
million units.

This milestone took 76 years and 11 months to 
reach, and began with production of the Model G1 
truck in August 1935 at Toyoda Automatic Loom 
Works’ Automotive Department, which was spun 
off and later became TMC. As of the end of June, 
cumulative production in Japan totalled 145.21 mil-
lion vehicles and overseas production totalled 55.12 
million vehicles.

The most-produced model among Toyota-
brand vehicles is the Toyota Corolla with over 
39 million examples produced to date, albeit in 
a variety of different designs over the past four 
decades. ■

PLANT CLoSuRES
The announcement that Peugeot plans to close one 
of its plants in France could result in Ford following 
suit, while General Motors is already negotiating 
to close one of its Opel facilities in Germany at the 
end of 2016, all due to excess capacity in a stagnant 
market. ■

Stellar Transport’s 1-million km Hino with Valerio d’Alessio and Jose Moreira.

Toyota Milestones

Milestone Reached

Time since 
production of 
first vehicle

(Model G1 truck)

10 million 
units

January 
1972

36 years, 6 months

50 million 
units

October 
1985

50 years, 3 months

100 million 
units

January 
1997

61 years, 6 months

200 million 
units

June 2012 76 years, 11 months
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Snippets

BIRDCAGE 75TH BY 
PININFARINA
The dramatic Birdcage 75th concept car by 
Pininfarina is set to be the star of Passione 
Engadina, the international gathering of Italian 
historic cars taking place in St. Moritz from 
August 24 to 26. The award-winning concept 
supercar will be on display all weekend in the 
main square of the famous Swiss tourist resort. 
Presented in 2005 to celebrate the 75th anniversary 
of Pininfarina, and based on Maserati MC12 me-
chanicals, the Birdcage 75th also echoes the famous 
Birdcage Maserati racers of the early 1960s, one of 
which was driven to numerous victories by the great 
Sir Stirling Moss. ■

WoRKERS RIoT
Workers rioted at a Maruti Suzuki factory in New 
Delhi, India, recently, and trashed one of the facili-
ties’ buildings. A manager was killed and 70 peo-
ple injured. The riot was called by union members 
evidently because a supervisor allegedly insulted a 
worker because of his caste.

The Government authorities plan to charge all 
3  000 union members at the factory with murder 
and attempted murder. The workers are currently 
locked out of the plant, which is responsible for 40% 
of Maruti Suzuki production in India. The authori-
ties see the incident as threatening the country’s 
reputation as a global manufacturing base. ■

PoPuLAR HI-Q
National tyre retailer Hi-Q has been named South 
Africa’s best loved tyre retail brand for the third 
year running, following independent consumer 
research by the Target Group Index (TGI) in its an-
nual quest to find the most iconic brands in a vari-
ety of product categories.

More than 15 000 randomly selected consum-
ers were interviewed in the survey, representing 
over 18 million adults. In the tyre retail sector, con-
sumers had to have purchased tyres in the preced-
ing 12 months, to ensure recent firsthand experi-
ence in their responses. ■

NEW INNoVATIoNS 
FoR AuToMECHANIKA 
FRANKFuRT 2012
The organisers are introducing a number of 
new facets to the successful formula that is 
Automechanika for its showcase event for the au-
tomotive aftermarket, to be staged in Frankfurt, 
Germany, from September 11–16. Most important 
is a focus on E-Mobility and Truck Competence, 
while practical training opportunities will also be 
in the spotlight this year.

“We cannot afford to sit back and depend 
on our past reputation to grow the show,” said 
Automechanika Director, Olaf Musshof in a recent 
online media conference. “We must innovate and 
continually listen to our customers.”

Truck Competence was included in the offering 
of an Automechanika trade fair for the first time in 
Dubai, earlier this year, and was an instant success. 
Musshof went on to say that E-Mobility is al-
ready a reality in many countries, with increasing 
numbers of electric and hybrid models coming to 
market. This will require specialised aftermarket 
support.

There will be various E-Mobility displays at the 
show. The Galleria area is to be used for training this 
year, with seven workstations where practical train-
ing can be undertaken, with a big focus on body and 
paint. There will also be a station for practical train-
ing on servicing and repairing hybrid cars. ■

GARMAPS uPDATED
Garmap has just released its second edition of maps 
in 2012 for Garmin GPS system. They cover 1,3m 
km of routable coverage and 500 000 points of inter-
est. Available from Garmap or Garmin stockists or 
go to www.garmap.co.za ■

FoRD ToPS IN uS
Ford ranked first among automotive brands in 
the US according to a YouGov/Brandindex survey 
of American consumers. Honda was No. 2 and 
Toyota made its first appearance in the top five 
since 2010 when its reputation took a pounding 
with its recall crisis. Toyota improved better than 
any other brand according to the latest survey to 
take third spot. ■

SAFETY BELTBAG
Mercedes-Benz says the Beltbag, one of the high-
lights from the ESF 2009 Experimental Safety 
Vehicle, is due to go into production in one of its 
luxury-class models. The inflatable seat-belt strap is 
able to reduce the risk of injury to passengers in the 
rear in a head-on collision by lessening the strain 
placed on the ribcage. A gas generator then inflates 
the multi-layered belt strap with Velcro seams to 
nearly three times its normal width. The resulting 
larger surface area is able to better distribute the 
force acting on the seat occupant, thereby reducing 
the risk of injury. ■

The Birdcage 75th, all set for St Moritz.

Are you a Rainmaker ?
We are expanding our foot print and have vacancies in the West 
Rand and Jhb South.

Master Technicians, Working Foreman and apprentices required. 
Specialists in Suzuki and GWM will be given preference.

Sales Positions for our pre-owned franchise: iPop Vehicle Sales, 
Sales Managers and Sales Executives 
  only candidates with an average going rate of 

10 units plus per month will be considered.
  Candidates who demonstrate excellence and 

enthusiasm will be given preference.

Meyer Benjamin : (011) 210 1300 
Email CV to : meyer@ipopsa.com
  We are driven by our commitment to achieve 

results for our clients, our team and our firm.
  We win through teamwork and trust; 

respecting individual opinions and diversities.
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People

Norman Poulter 
1948 – 2002

Big-hearted Norman Poulter, well-
known for his race track exploits, his 
life-long involvement in the motor 
industry and his love of classic cars 
and motorcycles, lost his battle with 
stomach cancer last week.

Norman did his apprenticeship 
at VOMS Engineering in down-town 
Johannesburg in the late 1960s and 
ever since then he has been involved 
in the motor trade, more recently 
having operated a tyre retail business 
in Germiston and a karting centre in 
Sunninghill.

Norman grew up tough in the 
South of Johannesburg, and although 
he was a don’t- mess-with-me kind of 
guy, he had an enormously generous 
spirit and was well-liked by his many 
friends in motor racing circles.

He and brother Alan shared a 
love for all things mechanical from 
an early age, and they both cut their 
motorsport teeth on the oval tracks at 
Mahem Raceway near Pretoria in the 
1970s. Norman went on to campaign 
a Golf in Wesbank Modified races to 
great effect, and in Historic racing he 
won two overall championships in 
his trusty Datsun P510 SSS, a car he 
raced right up until his death.

Norman also had some wonder-
ful road-going cars in his time, in-
cluding a first-series M5 BMW and 
a Capri Perana V8 which he owned 
from nearly knew, and kept immacu-
lately until his death. He also owned 
some great motorcycles and was still 
riding his equally immaculate Honda 
CBR 1100 RC until a few months ago.

Norman’s brother Alan is well 
known for his giant-killing exploits 
in an old Volvo 122S in Historic rac-
ing, but perhaps Norman’s greatest 
joy was seeing all the success earned 
by his son Leeroy. Both his sons, 
Leeroy and Lyle, excelled at karting, 
but whereas Lyle moved on to other 
interests, Leeroy went on to win both 
national and world karting champi-
onships, and win the SA Production 
Car Championship in a Nissan 350Z 
and a Class C Rally Championship in 
a Toyota.

Norman will be much missed by 
his lifelong partner and wife Sharon, 
his two sons Lyle and Leeroy, and his 
two brothers and two sisters.

A memorial gathering for 
Norman will take place at the 
Kyalami kart circuit, situated inside 
the main circuit grounds, at 3 pm 
today (Thursday). All his friends are 
welcome.

Motoring Journalist 
of the Year

Lance Branquinho was last week 
named as SA’s top motoring writer by 
the South African Guild of Motoring 
Journalists.

A former editor on the website 
Wheels24, Cape-based Branquinho 
is currently a senior writer at Top 
Gear, the newly-launched life-style-
cum-motoring magazine closely-
tied to the famous British Television 
Programme.

The judges praised Branquinho’s 
“detailed, yet balanced writing style 
and great use of language.”

Seagram Pearce was named 
Photographer of the Year, while other 
winners were Hanjo Stier (newspa-
pers), Egmont Sippel (motorsport) 
and Carl Kritzinger/ Jeanette Kok-
Kritzinger for radio.

Andre de Kock, the Citizen’s mo-
torsport editor and fearless stuntman, 
was given a lifetime achievement 
award for his services to motorsport 
over a period spanning five decades.

Sponsored by Total South Africa 
as well as Bridgestone South Africa, 

the awards ceremony was held at the 
Protea Balalaika in Sandton, an old-
time haunt of motoring journos in 
years gone by.

Tim Brink, who only recently 
took on the position of Editor of 
Automobil, has now moved across to 
edit another RamsayMedia publica-
tion, Ride. Brink takes over his new 
job on September 1. RamsayMedia 
has advertised for a new editor for 
Automobil.

Deon Ebersohn is the latest 
high profile media person to have 
left the Action Publications team in 
Cape Town. Ebersohn was previ-
ously media liaison manager for both 
BMW SA and DaimlerChrysler SA 
and recently he was recently a sen-
ior account director at the Corporate 
Image PR and communications 
company in Cape Town. Ebersohn 

had held the position of editor of 
the motoring weekly Autoweek in 
the Action Publications stable since 
March. Michele Lupini will now take 
over that role as well as being the 
publisher. ■

Lance Branquinho, 2012 
Motoring Journalist of the Year.

Norman Poulter 1948 to 2012.

Dieter Rencken, SA F1 correspeondent, is assiting in the making 
of a televised Mini Series on the life of the late F1 great Gilles 
Villeneuve. Rencken (at left) is seen in Montreal with Gilles’ widow 
Joann and the film’s producer Michael Taylor.

Seagram Pearce, 2012 Photographer of the Year, with SAGMJ 
Chairman Danie van Jaarsveld.
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Paolo Mastrogiuseppe is a South African of an 
Italian heritage that goes back to Naples in the early 
days of the Roman Empire –“my family name can 
be traced back 2 000 years” – and it is unsurpris-
ing that two of his passions are espresso coffee and 
exotic motoring machinery.

It was during one day over the 2011 Christmas 
holiday period that he glanced at his watch and had 
an epiphany of sorts.

“I bought a timepiece called a Meccaniche 
Veloci, crafted in the shape of a Formula One pis-
ton. I was having a coffee on Christmas day, and 
I looked at my watch, and the idea of coffee and 
Formula One clicked.

“From design to conception of my espresso ma-
chine, known as the Espresso Veloce, took me three 

months. And within another three months it was 
in manufacture.”

Paolo’s background, vital in the creation of 
such a beautifully-crafted collectible, and able to be 
sho-cased globally, is extremely well-founded.

“My father Raffaelle Mastrogiuseppe, worked 
as a precision engineer in Switzerland, machining 
watch parts, before emigrating to South Africa. I 
learned about machining, about precision from 
him, from the age of five.”

His father was also passionate about cars, and 
he used drive Paolo to school in a Lamborghini 
Espada, and then a Maserati Quattroporte, “still the 
most comfortable car I have ever been in”.

After matriculating, Paolo studied at Johannes-
burg Technikon and did a three-year course at the 
Academy of Design and Drafting, where he learned 
to draw accurately, before the era of CAD-CAM, 
and also to sketch. Upon completing his diploma he 
worked for a short while for his father, manufactur-
ing submersible pumps and other motor-industry-
related componentry.

“I needed to work on my own, though, 
and at the age of 21 I started my own busi-
ness. We currently have three factories located 
south of Johannesburg, making safety-critical 

componentry like drums, wheel hubs and steering 
knuckles.”

“In fact I intended to retire, but at the age of 
39 I’m too young to retire. I also wanted to give my 
young son, Alessio, a legacy. Hence the new com-
pany, Arte Meccanica.”

Paolo spent most of January this year sourcing 
materials for his machine, which he drew to be an 
exact half scale replica of a 1990s Formula One en-
gine in two derivatives: A 90 degree V10 and a 75 
degree V12.

Every single one of the 72 machined components is 
done at his factory in Wadeville, according to the 
programming that he transferred from his draw-
ings to his CNC (Computer Numerical Control) 
machine centres.

He also had to source some of the small compo-
nents overseas in Italy, Germany and Switzerland, 
but nevertheless the bulk of the 530 parts that make 
up the machine are designed and built locally.

“The materials I use are exotic. For instance, 
I use aluminium alloy 7075, which is used in the 
aerospace industry for rockets. I use magnesium al-
loys that are used in the blocks and pistons on F1 
engines, and titanium that is used on F1 exhausts. 
The cabling I use for the electronic components is 
also F1-derived.

“The machining is accurate to within one thou-
sandth of a millimetre. To achieve this I had to up-
grade my machines to achieve the fit and finish I 
wanted. And I had to train my staff at the factory 
to work with the new parameters. But I think the 
finished product was worth the effort.”

Paolo assembled his espresso machines, which 
comprise a total of 530 components, at his home 
east of Johannesburg. He estimates the investment 
to create the machines was in the modest region of 
R1-million, excluding his design and conception 
time and labour time.

The World’s Most Beautiful Espresso Machine
There are connoisseurs of fine coffee whose passion for their chosen beverage rival those obsessed by wine 
and whiskey. Espresso represents a distillate of quality coffee, and the machine needed to make the stuff is 
presumably as important in the process as oak casks are to viticulture.

continued on next page The beautiful Espresso Veloce, made right here in South Africa.

“I bought a timepiece called 
a Meccaniche Veloci, crafted 

in the shape of a Formula One 
piston. I was having a coffee on 
Christmas day, and I looked at 

my watch, and the idea of coffee 
and Formula One clicked.

“The materials I use are exotic. 
For instance, I use aluminium 

alloy 7075, which is used in the 
aerospace industry for rockets.”

“The machining is accurate to within 
one thousandth of a millimetre.”
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Wilken Communication Management was 
established in 1997 with the major focus of 
itÕs operations being the South African 
motor industry.
 
Over the years it has developed into a one-
stop communication and marketing service 
provider specialising in this industry.
 
It is staffed by some of the most 
experienced people in the marketing and 
communications environment of the South 
African motor industry.

simplifyingCOMMUNICATIONS

237 Rigel Avenue Waterkloof Ridge, Pretoria, 0181      Tel  (012) 460 4448      Fax   (012) 460 4514 www.wilkencomm.co.za

 
WCM can provide services from strategic 
planning, to product launches, media brieÞngs, 
event management, ßeet vehicle management, 
and ongoing public relations campaigns. It also 
has a publishing arm which can produce 
newsletters, magazines and coffee table 
books.
 
For more information contact: Jacques Wilken 
- jwilken@mweb.co.za

“The machine is unique in the way it works, 
and without wishing to sound immodest I had to 
re-invent the laws of physics to get it to work the way 
I want it to.

“For instance, my boiler is located on the right 
hand bank of the V10 or V12, depending on the 
model you order. And that means it is at an angle. I 
mean, how do you boil a bowl of spaghetti in a pot at 
a 90 degree angle? I found a way to do it.”

To get the machine to deliver a cup of espresso, 
you insert an espresso capsule into the right-hand-
bank of cylinders, by lifting up a replica of the spark 
plug cover on the cylinder head.

You then add water, up to one-litre’s worth, to 
the left-hand bank. And if you want to add a grappa 
component to your drink, there’s a slot for that in 
the nose of the engine.

You then press a button on the pedestal and, 
hey presto, a cup of espresso is delivered out one of 
the exhausts of the right-hand bank of cylinders!

Paolo show-cased his range of Espresso Veloce 
machines at the Ferrari Day at Kyalami 10 days ago 
and the promotion was a roaring success. He has 
already sold close to 50 machines, each one costing 
R80 000!

“I see my market as global. For people who own 
Ferraris, Lamborghinis and other exotica, the price 
is not excessive, not when you want to own the best. 
I will do a limited run of 500 V10s and 500 V12 ver-
sions, thus ensuring their collectability.”

Indeed, Paolo sees the Espresso Veloce as 
just the first in a range of products that will be 
produced by his new company, Arte Mecannica 
Mastrogiuseppe. The next item, due for release 
within a few months, is rumoured to be based on a 
turbine jet engine.

For more information on these beautiful ma-
chines mail lea@espressoveloce.com ■

  continued from previous page

Lea Mastrogiuseppe and Courtney Renniers enjoy an elegant espresso.

Johannesburg’s Paolo Mastrogiuseppe, creator of the amazing half-scale F1 engine 
replica coffee machine.
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AL:  Regarding Amarok, what has the ride been 
like since you launched some 20 months ago?

JS:  It’s been a fascinating ride, with many highs 
but also one or two challenges. We are proud 
of the fact that we achieved the Number Two 
position in the one-ton double cab market 
on a couple of occasions since launch. In fact 
we maintained that position through most of 
2011. This year we had one or two challenges, 
mainly supply-driven so we’ve had to vacate 
that number two spot.

AL:  Are you still ate Number three?
JS:  In fact we are Number Four, but the position 

has been supply-related.
AL:  In terms of acceptance, surely your biggest 

challenge has been the fact that it has only a 
two-litre engine, a two-litre turbo, in fact.

JS:  Initially that was what everybody said. It 
was quite interesting that, after the first 150 
Amarok Double Cabs were delivered, we did 
some early-bird research with these custom-
ers. And there was much less angst about the 
fact that the engine was only two-litres. In fact 
quite a few of these customers saw the smaller 
engine as a benefit, they were enjoying the very 
keen fuel economy of the vehicle..

JS:   By the time we then launched Single Cab 
in the middle of 2011 and followed up with 
similar early-bird research, there was almost 
no issue regarding the fact that it only had a 
two-litre engine.

AL:  Obviously, with Amarok, virtually all your 
sales were conquest sales because you didn’t 
have a large pick-up before this. Where did 
those sales come from, at whose expense?

JS:  Our market research showed that we were tak-
ing sales from the market leader, and also that 
we were taking sales from all the other play-
ers in the double cab market. The substitution 
from passenger cars was also bigger than we 
had anticipated. These included Volkswagen 
die-hards who had a VW hatch or an SUV and 
decided to now buy a bakkie.

AL:  Okay, let’s get into some of the problem areas, 
at least perception-wise, out there in the mar-
ket place. There are two things that come up, 
and these are gearbox and clutch. What have 
the problems been in this area, and have you 
fixed them?

JS:  Initially, there was a feeling that there was 
a slightly agricultural feel in the gearbox 
as far as gear selection was concerned and 
there were complaints about the clutch ac-
tion. These were items that we have taken to 
heart, hence with the new 132 kW version I 
am sure you will have felt that there is a much 
lighter clutch action and much more positive 
gear-change.

AL:  Was there not a turbo-lag problem up here at 
altitude, which came into play when pulling 
off, causing the vehicle to stall?

JS:  The new 132 kW bi-turbo engine is still rated 
at 400 Newton metres of torque but over a 
much wider spread.

AL:  Will this 132 kW version supercede the 120 
kW version across the range?

JS:  It will eventually. Right now we’ve made the 
change in the Double Cab and we will also be 
making the change in the Single Cab diesel 
versions.

AL:  Discussing that clutch action problem with a 
journalist who had experience of the 120 kW 
Amarok on a long-term test, apparently there 
was a clutch problem with that publication’s 
test vehicle that was then rectified by a dealer. 
Is there an up-grade that owners can do if they 
have similar problems on existing vehicles?

JS:  Ja, we’ve changed the release-bearing sys-
tem on the clutch, to make the action more 
progressive.

AL:  You loaned a vehicle to a TV crew that went 
into rough terrain up north in Africa and ap-
parently had gearbox problems. What was the 
situation there?

JS:  That was Johan Badenhorst. One of his 
Voetspore vehicles unfortunately snapped an 
auxiliary belt on the engine and this led to the 
cam belt snapping, which obviously damaged 
the engine. We had to replace the cylinder 
head.

AL:  Why did it snap?
JS:  They were driving through excessive dirt and 

grit, the vehicles had also had modifications 
done to the front end which allowed an exces-
sive build-up of dirt and grit in the belt areas, 
and that was the result. We think this would 
normally not have happened, but to miti-
gate this we’ve now changed the cover on the 
cam-belt.

AL:  And yet those gearbox-clutch issues continue 
to be mentioned as a question mark.

JS:  The clutches are fine. As far as the gearboxes 
are concerned, we had problems with the very 
first vehicles we brought into the country, 
well before the vehicles got to the custom-
ers. We replaced those gear-boxes before it 
was launched. I think those stories must have 
come from someone inside the plant. We 
haven’t had any warranty issues regarding 
these two items.

AL:  Getting back to the new 132 kW version, it 
seems to have much more useable power low 
down in the rev-range, in other words, you can 
really potter along at low revs in a high gear 
without any transmission snatch. Will you 
have a marketing programme publicising this 
new driveability?

JS:  We will be publicising the power increase, 
both on television and with a print campaign.

AL:  What are the Amarok’s strengths?
JS:  I still believe it’s the most comfortable and saf-

est of all the double cabs. And it’s definitely the most 
economical double cab you can buy. ■

Interview: Jaco Steenekamp, Head of 
VWSA’s Commercial Vehicle Division

AutoLive met up with Jaco Steenekamp at the launch of Volkswagen’s new 
132 kW version of the Amarok last week.

Profile

Jaco Steenekamp, head of VWSA’s 
Commercial Division.
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By Stuart JohnSton

Interestingly enough, Volkswagen doesn’t claim an 
increase in torque for its new and improved 132 kW 
version of the Amarok bakkie, launched last week to 
the media at a game farm near Britz.

The data received from VWSA says that the 
power increase has been achieved without affecting 
the spread of torque on the previous, 120 kW ver-
sion of the engine, and this remains at a healthy 400 
Nm delivered between 1 500 and 2 250 rpm.

And yet, the biggest improvement to the 
Amarok has been the curing of the low-speed stall-
ing problem, most notable when pulling away on 
an incline at Reef altitudes. It needed careful bal-
ancing of the clutch and throttle, something that 
we pointed out in our test of the vehicle just over 
a year ago.

Apparently, a redesigned clutch has also been 
fitted to the vehicle, and this can in fact be retro-
fitted to existing 120 kW examples using the 2,0 
BiTDI four-cylinder diesel engine, which makes the 
action much less abrupt.

On the launch route we fiddled about at low 
speeds, testing the torque and using an engine 
speed lower than really suitable for the conditions 
trying to invoke the previous bug-bare, and on this 
short sampling it seems as if it is Problem Solved.

That’s good news, because in all respects, other 
than the fact that the small-capacity diesel is likely 

to have to work harder for its living than a lazier, 
big-capacity unit, the Amarok is the most complete 
bakkie you can buy. I would still probably opt for a 
Hilux, because it such a proven device, but I’m the 
type of person that intends keeping a vehicle for 
decades rather than years. If I were to choose a bak-
kie to live with for just two to three years, this would 
be the one. And once the reliability is proven, the 
Amarok is a no-brainer.

The main reason is the ride. No other bak-
kie comes close to the Amarok in terms of ride on 
both tar and dirt. It is more precise in its on-road 
behaviour than anything out there, and on poor 
quality gravel it soaks up bumps and ripples that 
would have other vehicles dancing around like 
Elvis soon after he discovered amphetamines. Its 
ability to cushion the driver from bumps small 
and large and still retain such controlled pre-
cision is an object lesson to anyone else in the 
bakkie-building arena.

This car-like composure extends to the cabin 
too. It has Volkswagen DNA strongly in its dash-
board design, with none of the garishness that other 
bakkie-builders seem to think is necessary to de-
note a class act.

We drove the 4X2 models on the launch, al-
though the new 132 kW version is obviously avail-
able in 4Motion four-wheel-drive form too, with 
low range for serious off-road work. The 4X2 BiTDI 
sells for R375  100, with the 4Motion selling for 
R425 300.

Other models in the double cab range are the 
2,0-litre TSi petrol 4X2, priced at R313 500 and two-
wheel drive and four-wheel-drive 90 kW TDi diesel 
models at R341 700 and R391 900

Backing up its designed-in impeccable road 
manners is the full ESP driver-aid system which 
works exceptionally well in checking skids on dirt 
roads and on slippery tar, or in emergency manoeu-
vres. Amarok was first in the double-cab market to 
introduce electronic traction aids, although others 
have now followed suit.

VW reckons that fuel economy has been a ma-
jor selling point for these vehicles and owners can 
expect economy under 9 litres per 100 with the 
BiTDI 4X2 model. The officially claim is under eight 
litres/100 for this model.

VW has had a reasonably successful launch 
of the Amarok, occupying second position in the 
Double Cab market for some months since its 
launch in September 2010. Since that time some 
7  200 Double Can Amaroks have been sold, and 
VWSA says it hopes to regain the number two po-
sition now that supply problems from Argentina, 
where the Amarok is built, have been sorted out. 
At present, the top two Double Can pick-ups in 
the sales stakes are Toyota’s Hilux and Ford’s new 
Ranger, which both employ much larger-capacity 
diesel engines in their top models

*For an interview with Jaco Steenekamp on 
VW’s successes and challenges in the SA Double 
Cab market, see page 10. ■

Amarok Gets More Low-Down Grunt

On tar and gravel, the Amarok takes some beating. The new 132 kW engine has more low-down, low-rev ability.
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By Stuart JohnSton

Last issue we promised you quick impressions of 
Hyundai’s new i30, so here they are:

Overall feel as you hop into the car: One of im-
proved quality yet again, taking the standards of the 
Elantra a notch further. Just the right mix of soft-
touch fittings for a car costing between R230  000 
and R250 00.

Interior design, fittings: A mix of European 
and Asian, nicely done, avoiding too much bright 
metal, just. Cheerier than a typical Euro design, not 
too glitzy as many Asian-derived cars are. Seat trim 
quality is smart, should be durable, and this applies 
to the door cappings as well.

Ride quality: Pretty good, not right up there 
with the likes of the class-leading VW, but close. 
The same applies to road noise, good but not 
class-leading

Handling and grip: Entirely predictable, reason-
able amount of feedback through the steering wheel, 
which incidentally has a nice, firm, comfortable feel.

Engine refinement, performance: Hyundai 
has come a long way in providing its engines with 
free-revving smoothness and reasonable torque. In 
this respect the 1,6-litre version is more impressive 
than the 1,8-litre. Neither are performance engines, 
but both are more than adequate in terms of accel-
eration and lugging ability for the target market. 

The 1,6-litre engine is the only one that comes 
with an automatic option, and again this illustrates 
Hyundai’s understanding of where its target mar-
ket lies. People buying automatics in this class of car 
can easily live with the 1,6’s 95 kW as opposed to the 
110 kW claimed for the 1,8-litre.

Overall desirability: For the price, we reckon 
it’s another winner. They’ll sell probably twice as 
many i30s as before, so look to Hyundai moving at 
least 300 of these each month.  ■

By Stuart JohnSton

Right at the outset, let’s go on record that the new (in 
the coupe version) engine is one of the smoothest, 
most refined V6s we’ve ever experienced, and does 
absolute justice to a car as sophisticated as this.

The engine is a 90 degree V6 with direct injec-
tion and using an Eaton TVS, Rootes-type super-
charger to force-feed induction, power to 245 kW 
and torque to 440 Nm. It revs with alacrity, and in 
the S5 application it has a glorious “sound track” 
that is almost as exciting as a gorilla-on-steroids 
V8. In fact, in this era of down-sizing at one end 
of the automotive scale and over-achieving at the 
other end in terms of exotica, I would venture that 
a free-spirited V6 is more unusual in a perform-
ance car, and thus causes you to sit up and take 
note as it shrieks past your regular table outside the 
espresso shop.

The S5 in its latest 2012 guise has been refined 
with a new grille that is more integrated into the 
rather flat-sided coupe shape of the S5, and if you 
are buying this car for looks (and why else buy an S5 
Coupe ?) then definitely specify the 19-inch paral-
lel-spoke “star design” alloys that were fitted to the 

test car, and add a mere R7 500 to the base price of 
R675 000.

That supercharged direct-injection V6 (it has 
made the acclaimed Wards Best Engine List for 
three years in a row) gives V8-like performance 
with a claimed reduction in fuel consumption of 20 
per cent, and resultant lower emissions. However, 
you probably won’t get away with consumption 
much better than around 13 litres/100 km, because 
you’ll be too eager to play tunes on the exhaust note 
and induction system.

Incidentally, by fiddling with the Audi Drive 
Select (a R16 500 option on the test vehicle) you’ll 

be able to stiffen up the damping control and the 
steering feel.

Hmm. This is an area where the otherwise very 
beautiful S5 falls short. The steering is lifeless at 
lower speed, feeling over-assisted, but in “sports” 
mode it stiffens up in an artificial way, making in-
puts a literal pain in the shoulders experience. Stiff 
doesn’t equate to feel, because as you load those 
front wheels up the degree of stiffness doesn’t vary. 
So you have no idea how far to push the car in a 
corner, because the steering isn’t giving you any 
genuine messages.

As for the rest of the car, it retains an interior 
that remains class-leading, fit and finish that can’t 
be faulted, and an overall mix of elegance and ex-
citement that will set you apart as a connoisseur, 
rather than a rabid boy-racer. Its dual-clutch seven-
speed gearbox works beautifully and is allied ad-
mirably to the engine’s power delivery. As for the 
Quattro-drive system, it provides a safe handling 
package perfectly suited to the kind of car this is, 
which is a quick, beautiful coupe.

And yes, it has a claimed 0-100 km/h accelera-
tion of 4,9 seconds and a top speed electronically 
limited to 250. More than enough for most sane 
individuals.  ■

Audi’s New S5 Coupe Gives 
V6 Power New Credibility

There are those who may lament 
the fact that the latest rendition of 
Audi’s S5 Coupe no longer has V8 
power.

Hyundai’s i30

Audi’s S5.

Hyundai i30 launch.
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By roger houghton

Now we will look at the advances being made in 
components such as bearings, valve guides, seals 
and gaskets that were presented in Federal-Mogul’s 
recent international conference in Germany 
which focussed on advanced technologies for 
cleaner engines.

The designers of bearings have also had to 
find a substitute for lead, which has been banned 
in Europe for health reasons. Lead-free bronze 
is one of several ranges of new materials intro-
duced by Federal-Mogul for its extensive Glyco 
bearing brand..

Each of these new bearing materials is optimised 
for specific applications, but all share the company’s 
commitment to lightweight, environmentally-re-
sponsible technologies. The new material also elimi-
nates the porosity associated with lead and increases 
the bearing’s load capacity by up to 20%.

The trend towards lighter connecting rods and 
engine blocks result in greater deformation, which 
in turn puts increased loading on the bearings.

Stop-start systems which cut fuel consumption 
and emissions are growing in popularity, but are 
also making heavy demands on engine bearings. 
The engine is cranked very quickly as the driver 
engages the clutch, potentially allowing metal-to-
metal contact of the bearings before an oil film is 
established. This was not a problem when engines 
were started only a few times a day. Now it can re-
start hundreds of times in a day.

Federal-Mogul has therefore developed an in-
novative polymer-coated bearing shell that can 
withstand momentary operation without lubrica-
tion while also withstanding the high loads im-
posed by highly boosted engines. The Glyco IROX 
bearing overlay can help increase the life of crank-
shafts and bearing shells by more than five times in 
the most demanding applications and drive cycles 
such as stop-start.

IROX is so effective that it is possible to use alu-
minium-based linings instead of the more expen-
sive copper, helping to make this advanced technol-
ogy more affordable.

Turbocharger bearings also require new tech-
nologies as the quest for increased engine efficiency 
results in a jump in exhaust gas temperature and 
higher rotational speeds for the turbine.

Advanced self-lubricating material has also 
been developed for valve guides so they can with-
stand higher temperatures without scuffing. They 
can operate at temperatures as much as 100 – 200 
degrees hotter than guides using conventional lu-
brication without increasing wear between the 
valve stem and guide.

The higher pressures and temperatures make 
life tough for cylinder head gaskets too. Federal-
Mogul has come up with lighter materials in the 
multi-layer steel (MLS) range which can allow more 
distortion with the interface between the gasket 
and the cylinder head and block. The company is 
a leader in multi-layer steel gasket technology and 
has produced more than 53 million of these gaskets 

Bearing the Load
In the previous edition of AutoLive we looked at the technologies being used for pistons, rings and liners to face 
the new challenges posed by the downsizing of engines and the related increases in heat and pressure which 
make huge demands on engine components. 

continued on next page 

MicroTorq crankshaft seals.
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as original equipment or for the after-market, where 
they carry the Payen brand mark.

The company’s MicroTorq crankshaft seals 
with a special “dual hinge” lip design help mini-
mise energy losses thereby improving fuel econo-
my and reducing emissions. The seals can be used 
as after-market replacement parts on existing 
engines too.

Exhaust gaskets use high temperature alloy 
materials and special coatings to withstand gas 
temperatures beyond 1 0000 C.

Another successful Payen product is the liquid 
elastomer moulding gasket which are a combina-
tion of silicon rubber on a zinc-plated steel or alu-
minium carrier. They are excellent for sealing cool-
ant, oil and air intake applications, while they are 
ideal for the engine rebuilders as they can accom-
modate up to 30% greater flange distortion than 
competing technologies.

What I learned on this visit to Federal-Mogul 
in Germany was that there is always scope to devel-
op new component technologies to meet the grow-
ing challenges faced by engine designers looking for 
outstanding fuel efficiency with low emissions. ■

 continued from previous page

IROX-coated bearing shells.

A wide selection of valve guides made from self-lubricating material.
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There is growing excitement among exhibitors 
and organisers of the AMiD National Motorcycle 
Show, which will be staged at the Johannesburg 
Expo Centre, Nasrec, from August 24–26. This 
will not only be the largest motorcycle show 
on the African continent, but it will also have a 
more varied array of motorcycles and quads than 
ever before.

“We are delighted at the positive response we 
are getting from our members as they begin reveal-
ing what they will be displaying at the show,” said 
the national director of AMiD, Réhann Coetzee. 

“We are now working on attracting a number 
of celebrities who have links to motorcycling to en-
sure they attend the show, while exhibitors will have 
a host of prizes on offer for lucky visitors, including 
a KTM Duke 125 motorcycle.”

It will not be a static show either, as a number 
of activations are planned, both inside the hall and 
outside. These will include informational presen-
tations on a stage in the hall while freestyle riding 
displays will take place outside. An outdoor stage 
is being provided for a band to provide live music. 
There will also be a host of opportunities for shop-
pers, as there will be a number of shops and display 
stands selling riding apparel and the like.

Visitors to the show will have the opportunity 
to get practical experience riding a motorcycle or 
scooter under controlled conditions overseen by 
trainers from various riding academies. BMW are 
offering prizes of three two-day training courses 
for novices.

Most of the exhibitors will be displaying their 
current product ranges, but there will be a number 
of previews and new model launches.

BMW will preview its C 600 Sport and C 
650 GT maxi-scooters, while Combined Motor 
Holdings (CMH) Marine and Leisure will showcase 
a number of new motorcycles in the Husqvarna 
range for which CMH is the new distributor.

Husqvarna, originally a Swedish company, 
is now part of the BMW Group and the motorcy-
cle division is located in Italy. “We will launch the 
Husqvarna 900 Nuda (Italian for “naked”) and 
900R Nuda street machines and two new off-road/
enduro models,” explained CMH Marine and 
Leisure general manager, Fred Fensham.

“We will also display our CanAm ATV range 
from Bombardier Recreational Products (BRP) 
and are hoping a new model – a derivative in the 
1 000cc range – will arrive in time to be launched 
at the show.”

Big Boy Scooters will display a refreshed line-
up of its existing models, many in new colours, 
while they will also launch a new model commuter 
motorcycle at the show.

Polaris and LinHai distributors Smith Power 

will launch two new quads in the LinHai range, 
Dragonfly 300cc 4x2 and a 400cc 4x4 models.

Jonway, which has been involved mainly in 
small capacity motorcycles and growing the scooter 
population in South Africa is moving upscale and 
will unveil its largest capacity motorcycle to date at 
the show – a 650cc “naked” model.

Among the confirmed exhibitors at this AMiD-
backed show are: Big Boy Scooters, BMW, CanAm, 
Honda, Kawasaki, Triumph, Aprilia, Zongshen, 
PGO, Aeon, KTM, Husaberg, Polaris, LinHai, 
Yamaha, Puzey, Jonway, Suzuki and Royal Enfield.

One R60 ticket will provide entry to three shows 
– the AMiD Motorcycle Show, the Johannesburg 
Boat Show and the Outdoor Lifestyle Show. Gates 
will open at 10:00 and close at 17:00.

 ■ A highlight of the Johannesburg Boat 
Show, which will run in conjunction with 
the AMiD Motorcycle and Outdoor shows, 
will be a R5,8-million Atlantis 38 Open-
Class Power Yacht, one of the most desirable 
boats in the world.

“I have heard the Atlantis 38 described as the up-
grade to end all upgrades,” said John Broderick, 
CEO of Vanderbijlpark watercraft specialists, 
Broderick Marine, importers of the Atlantis range 
in South Africa.

“With it’s sliding, retractable glass roof, superb 
attention to every-onboard detail, and potent dual 
Volvo stern-drive motors, this is indeed the ulti-
mate for boating both in the inland regions, and on 
the ocean.” ■

Growing Excitement Building for 
Africa’s Largest Motorcycle Show

Atlantis 38, yours for a cool R5,8-million.
Growing excitment for Africa’s largest motorcycle show on  
August 24 to 26.

Husqvarna, originally a Swedish 
company, is now part of the 

BMW Group and the motorcycle 
division is located in Italy.
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AutoLive is the best way to keep up to date with 
news and views about the South African and inter-
national motor industry in all its sectors as a con-
venient e-zine delivered twice a month.

 ■ Importantly, the concept has been embraced 
by the organised SA motor industry 
and the mailing list already includes the 
membership of:

 ■ Retail Motor Industry organisation (RMI)
 ■ Motor Industry Staff Association (MISA)
 ■ National Association of Component and 
Allied Manufacturers (NAACAM)

 ■ McCarthy Motor Group.
 ■ Unitrans’ Toyota dealers

This is in addition to another comprehensive 
list of people operating in the industry and we are 
currently negotiating for further meaningful lists in 
the industry. The publication has been running for 
a year now and there has been an excellent response 
from the industry – including many senior execu-
tives and industry leaders.

AutoLive certainly has great potential as a 
source of up-to-date news on this very important 
sector of the national economy and is thus a power-
ful advertising medium to a target group.

This means advertisers who are suppliers or 
service providers to all facets of the SA motor 

industry are seen by a focussed target market. In 
addition, the e-zine format cuts time in getting 
your message across, compared to a magazine, 
for instance.

Who should advertise?
 ■ Companies looking to recruit employees for 
specialist positions in the motor industry.

 ■ Companies looking for franchisees
 ■ Companies looking for dealers for new 
vehicle brands or to expand an existing 
dealer network.

 ■ Automotive marketing consultants
 ■ Training organisations
 ■ Market research companies
 ■ Business management consultants
 ■ IT companies
 ■ Fleet management companies
 ■ Suppliers of workshop equipment
 ■ Car care companies
 ■ Panel beaters and dent removers
 ■ Auction houses
 ■ Courier companies
 ■ Service providers in the finance and 
insurance industry

 ■ Vehicle tracking system suppliers
 ■ Organisers of exhibitions and conferences.
 ■ Tyre fitment centres

 ■ Suppliers of car care products
 ■ Suppliers of automotive replacement parts
 ■ Roadworthy testing centres
 ■ Printers
 ■ Accounting firms

AutoLive advertising rates are very cost ef-
fective and we are able to make up advertise-
ments at reasonable rates. The rate card is avail-
able under “Advertising” on the AutoLive website,  
www.autolive.co.za ■

Why you should advertise in Autolive

To hear more call Bruno Lupini on 081-354-7212 
or e-mail him at sales@autolive.co.za or bruno.
lupini@gmail.com

“We’re not sure why, but we are experiencing un-
precedented demand for cars in the sub-R90  000 
price bracket,” reveals Darryl Jacobson, managing 
director of Burchmore’s.

And it just happens that one of the country’s 
best-known auctioneers has a massive stock hold-
ing of vehicles that fit this bill. “There is absolutely 
no question that we offer the biggest model mix in 
this price range in the country – we knock down 
hundreds of cars for under R90 000 each month,” 
reveals Jacobson.

Examples from recent auctions include a 
2010 Nissan NP200, 2010 Volkswagen Polo Vivo 
1.4, 2008 Volkswagen Polo 1.4 Comfortline, 
2008 Toyota Yaris T3, 2010 Ford Figo 1.4, 2008 
Ford Fiesta 1.4-litre Trend, 2008 Honda Jazz 1.4, 
2011 Hyundai i10, 2009 Hyundai Getz 1.6, 2009 
Chevrolet Aveo 1.6, 2010 Daihatsu Charade 1.0 and 
2010 Fiat Punto 1.4.

“These cars all have one thing in common: they 

sold for between R85  000 and R89  500,” reveals 
Jacobson.

Yet another car that is proving exceptionally 
popular within this price range is BMW’s much-
loved 3 Series. “Last week we knocked down a 
2005 BMW E46 320 for R89 000 – these cars are 
exceptionally sought-after. Their popularity has, of 
course only been accelerated by the fact that BMW 
was recently named the country’s coolest brand,” 
Jacobson comments.

The Burchmore’s MD, one of the country’s 
leading used car gurus, says that the current pop-
ularity of sub-R90 000 cars is a mystery. “Motor 
vehicles are so well built nowadays that they can 
run safely, economically and efficiently for hun-
dreds of thousands of kilometres – so, to be per-
fectly frank, we cannot explain this craze. We 
don’t know why ninety is the magic word – but 
it is, and we are able to satisfy that demand. And 
that’s what counts.” ■

Ninety Gs is 
The Cut-off

 “Do I hear more than R90 000? Going once, going twice ....”
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By roger houghton

Scania SA continues to be a pace setter among lo-
cal vehicle manufacturers and distributors in the 
realm of its involvement with ongoing road safety 
initiatives.

The company is involved in two driving skills 
competitions this year – one for local Scania con-
testants took place at Gerotek from July 25 – 27 (as 
this edition of THE went to print) and the company 
will be the vehicle supplier for the biennial World 
Professional Drivers’ Championship at Sun City 
from August 8–10.

A record number of 1 600 local Scania drivers 
who underwent the company’s official training dur-
ing the past year were evaluated to find 30 people – 
15 truck drivers and 15 bus drivers – to participate 
in the three-day finals at Gerotek.

The 30 finalists underwent intensive train-
ing at Gerotek before the actual driving tests were 
conducted.

“The objective of our involvement in events such 
as our Driver of the Year competition is to im-
prove the driving standards of the participants, not 
just to test their skills,” explained the Scania SA 
Area Manager: Promotions and communications, 
Gideon de Swardt

The top 10 drivers – five in trucks and five in 
buses – qualified for the final evaluations on the 
Friday. These consisted of a pre-trip check where 
faults had been built into the vehicle, as well as a se-
ries of practical driving tests.

After the local Scania Driver of the Year con-
test the company’s focus switched to its role as a 
sponsor and vehicle supplier in the World Driver’s 
Championship, which is being hosted by the Road 
Traffic Management Corporation (RTMC) at Sun 
City from August 8–10.

This prestigious international event is staged 
every two years under the auspices of the Union 
Intrnationale de Chauffeurs Routiers (UICR), an 
organisation which was founded in 1957

This will be the first time the event has been 
organised outside Europe. A South African team of 
17 members will take part in the event, as well as 
teams from Tanzania, Namibia, Botswana, Lesotho 
and Malawi.

There are five categories in the champion-
ships: light vehicle, medium vehicle, rigid freight 

carrier, truck-tractor with drawbar trailer and a 
bus. Each national team can enter up to three driv-
ers in each of the categories and each team has a 
non-competing leader.

Besides RTMC and Scania the other organisa-
tions supporting the international Sun City event 
will be Engen and Eskom (both of whom run their 
own Driver of the Year competitions) and it is also 
being used to back up South Africa’s involvement in 
A Decade of Road Safety 2011–2020. ■

Scania Continues its Strong Support for Road Safety

“The objective of our involvement 
in events such as our Driver of the 
Year competition is to improve the 

driving standards of the participants, 
not just to test their skills,” ...
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Ford will enter the Mini Bus and Large Panel Van 
segment with its Transit Custom van and Tourneo 
Custom minibus models in 2013.

Both the Transit Custom and the Tourneo 
Custom will be offered in long and short wheelbase 
versions, with the Tourneo Custom offering seating 
capacity for eight occupants.
Both will use Ford’s Duratorq TDCi diesel engine. 
However, the Tourneo’s seating capacity will be 
limited to eight people, so it will not be seens as a 
threat to more traditional taxi providers here in the 
near future.

Both models will be built in Ford’s Otosan 
plant in Kocaeli, Turkey.

Fiat’s Professional range expanded

With the introduction of the new Fiat Fiorino, the 
Fiat Professional range now comprises three model 
lines including the recently upgraded Doblo Cargo 
and Ducato ranges.

“Fiat Professional is a major contender in the 

European market and has been awarded numerous 
international prizes by panels of trade journalists,” 
says Craig Westray General Manager – Marketing 
& Communication, Fiat Group Automobiles South 
Africa. “We are pleased to have an exciting new 
line-up on offer here in South Africa.”

“In South Africa we have a tradition of looking 
to bakkies to solve our business requirements how-
ever the advantages of panel vans are far greater, 
something we hope to be able to demonstrate to lo-
cal customers,” explains Westray. ■

Working Wheels

Mercedes Benz-Benz South Africa (MBSA) deliv-
ered a fleet of 5 Mercedes-Benz Axor 2628 trucks 
to Velocity Road Rehabilitation South Africa, a sub-
sidiary of Mvelaserve, on 20 July 2012. The trucks 
have a very specific application that will facilitate 
their ability to criss-cross the country’s roads to at-
tend to the task of fixing potholes.
“Velocity is more than just a machine; it consists of 
a tried and tested technology that has been adapted 
over a period of 17 years primarily in the United 
Kingdom. Road rehabilitation in the UK is of pri-
mary importance in light of their severe winters 
and Velocity UK has approximately 70 units that 

are operational 7 days a week, weather permitting. 
This is a world class technology that has now been 
introduced to South Africa,” said Frank Cattich, 
Managing Director of Velocity SA.

Cattich added that Velocity appreciates the im-
mediate availability and involvement of Mercedes-
Benz. “When we made the comparisons, we unani-
mously agreed on a Mercedes-Benz truck. The 
overriding factor that we considered was the sup-
port available from Mercedes Benz because of our 
plans to expand the company into neighbouring 
countries; we look forward to a mutually beneficial 
business relationship.” ■

Velocity Road Rehabilitation System opts for Merc Trucks

Ford to Enter SA Van 
and Minibus Market

Velocity and Mercedes on a pothole find-
and-fix mission.

Better than a bakkie, say some – Fiat’s Fiorino.

Both the Transit Custom and the 
Tourneo Custom will be offered in 

long and short wheelbase versions, ...

Due in 2013, Ford’s new van.
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To advertise in  contact

Bruno Lupini on 081 354 7212 or email him at bruno.lupini@gmail.com

In celebration of Mandela Day, Ford Motor 
Company of Southern Africa (FMCSA) spent its 67 
minutes at the Horizon Care Centre on 18 July 2012. 
President and CEO of FMCSA Jeff Nemeth hosted 
employees and teachers and the children of Horizon 
Care Centre who have inspired FMCSA staff to con-
sistently give back.

“We spent our 67 minutes with the children at 
the Horizon Care Centre in celebration of Mandela 
Day,” explains Nemeth. “However our involve-
ment with the Horizon Care Centre is an ongoing 
one that extends well beyond this day. Our staff 
have shown tremendous dedication to the Centre 
and truly embraced the spirit of giving back. Staff 
regularly collects clothing, stationary, food and 
toys for them while also visiting the children on a 
weekly basis.”

The Horizon Care Centre is a training centre for 
32 disabled children and in some cases has even as-
sisted disabled adults. The centre is not Government 
subsidised and therefore relies on generating funds 
through school fees and donations.

“The Centre has been going for 30 years and 
does exceptional work but they need a great deal of 
support,” adds Nemeth.

The Horizon Care Centre was founded by par-
ents who secured a 99-year lease on a vacant prop-
erty in Silverton and then assiduously approached 
benefactors willing to contribute towards the con-
struction of the school.

The tremendous costs involved in running such 
a facility mean the Centre remains ever on the brink 
of closure. The annulment of funds previously con-
tributed by the Lottery Board has made the situa-
tion even more ominous. The 34 children currently 
cared for, all mentally and physically handicapped 
would be left destitute were it not for the continued 
goodwill and dedication of the teachers, the parents 
and generous benefactors.

“We are eternally grateful to Ford for its con-
tinued interest and support,” says Rina van der 
Heever, School Principle of the Horizon Care 
Centre. “Staff visit the children once a week and 
take them out for a walk. The children enjoy being 
out in fresh air and find it to be extremely thera-
peutic – it’s something that they look forward to 
with sincere excitement.”

“We are extremely proud of the work being 
done by the Horizon Care Centre. Despite the many 
challenges they face, they continue to provide a safe 

and happy environment for the children. Equally I 
am extremely proud of all the staff at FMCSA who 
have become a part of these children’s lives and 

truly embraced the spirit of Mandela Day not just 
on this one day but throughout the year,” concludes 
Nemeth. ■

Ford Visits Horizon Care Centre on Mandela Day

Ford’s Nemeth leads the way in providing man-power on Mandela Day.

Ford Motor Company SA Chief Executive Officer Jeff Nemeth with staff and patients at 
the Horizon Care Centre.
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ToP 5 PASSENGER CAR MARKET BY TYPE FoR JuNE 2012

SEGMENT TYPE JuNE 2012 SHARE

Luxury

PORSCHE Panamera 21 0.2%

BMW 7-Series 14 0.1%

BMW 6-Series 8 0.1%

JAGUAR XJ 2 0.0%

MERCEDES CL 1 0.0%

Luxury Total 46 0.4%

MPV

TOYOTA Avanza 233 1.8%

MERCEDES B-Class 139 1.1%

MERCEDES A-Class 71 0.6%

VW T5 Kombi 18 0.1%

NISSAN Grand Livina 9 0.1%

MPV Total 470 3.7%

SuV

TOYOTA Fortuner 976 7.6%

HONDA CR-V 30 0.2%

JEEP Grand Cherokee 25 0.2%

NISSAN X-Trail 18 0.1%

MAZDA CX-5 16 0.1%

SUV Total 1 065 8.3%

Sport and 
Exotics

PORSCHE 911 15 0.1%

PORSCHE Boxster 12 0.1%

PEUGEOT RCZ 11 0.1%

BMW Z4 11 0.1%

MERCEDES SLK 10 0.1%

Sport and Exotics Total 59 0.5%

Crossover

NISSAN Juke 181 1.4%

NISSAN Qashqai 158 1.2%

DODGE Caliber 105 0.8%

MITSUBISHI ASX 50 0.4%

BMW X1 48 0.4%

Crossover Total 542 4.2%

Grand Total 12 833 100.0%

ToP 5 PASSENGER CAR MARKET BY TYPE FoR JuNE 2012

SEGMENT TYPE JuNE 2012 SHARE

Entry Cars

TOYOTA Etios 1 826 14.2%

VW Polo Vivo 1 667 13.0%

FORD Figo 1 095 8.5%

VW Polo Vivo Sedan 163 1.3%

CHEV Spark 65 0.5%

Entry Cars Total 4 816 37.5%

Sub-Small

VW Polo 1 639 12.8%

NISSAN Micra 240 1.9%

CHEV Sonic 225 1.8%

FORD Fiesta 184 1.4%

VW Polo Sedan 30 0.2%

Sub-Small Total 2 318 18.1%

Small

CHEV Cruze 384 3.0%

TOYOTA Corolla 380 3.0%

NISSAN Tiida 219 1.7%

NISSAN Livina 201 1.6%

BMW 1-Series 193 1.5%

Small Total 1 377 10.7%

Medium

BMW 3-Series 1 051 8.2%

MERCEDES C-Class 756 5.9%

AUDI A4 41 0.3%

HONDA Accord 10 0.1%

Medium Total 1 858 14.5%

Large

BMW 5-Series 126 1.0%

MERCEDES E-Class 122 1.0%

VOLVO S60 31 0.2%

BMW 6-Series 3 0.0%

Large Total 282 2.2%

South African Vehicle Sales Figures at the End of June 2012
Disclaimer:
*  For the time being, as a result of a global directive by Daimler AG (Germany), Mercedes-Benz South Africa (Pty) Ltd will only report aggregated Passenger and 

Commercial sales data.
Please note the disaggregated MBSA volumes are estimates based on historical trends and forecasting techniques.
Source: NAAMSA www.naamsa.co.za
RGT SMART is the independent provider of the new vehicle sales information to NAAMSA and AutoLive. For more information on the RGT SMART
product line view www.rgtsmart.co.za.
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ToP FIVE LCVS BY CATEGoRY JuNE 2012

NAAMSA 
STANDARD

TYPE ToTAL SHARE

Above one-
Ton DCab

TOYOTA Hilux 677 9.9%

FORD Ranger 234 3.4%

VW Amarok 125 1.8%

NISSAN NP300 Hardbody 58 0.8%

ISUZU KB 23 0.3%

Above One-Ton DCab Total 1 117 16.3%

Above one-
Ton SCab

TOYOTA Hilux 1 046 15.2%

ISUZU KB 656 9.6%

NISSAN NP300 Hardbody 182 2.6%

MAZDA BT-50 3 0.0%

Above One-Ton SCab Total 1 887 27.5%

Above one-
Ton XCab

TOYOTA Hilux 277 4.0%

ISUZU KB 61 0.9%

MITSUBISHI Triton 20 0.3%

CHANA Star 2 0.0%

NISSAN Navara 1 0.0%

Above One-Ton XCab Total 361 5.3%

ToP FIVE LCVS BY CATEGoRY JuNE 2012

NAAMSA 
STANDARD

TYPE ToTAL SHARE

Minibus

TOYOTA Quantum 941 13.7%

VW Caddy 36 0.5%

VW T5 Transporter Cr-Bus 13 0.2%

OPEL Vivaro 2 0.0%

Minibus Total 992 14.4%

Panel Van

TOYOTA Quantum 80 1.2%

VW Caddy 66 1.0%

FIAT Fiorino 27 0.4%

RENAULT Trafic 8 0.1%

MERCEDES Vito 7 0.1%

Panel Van Total 188 2.7%

Sub one-Ton

NISSAN NP200 1 160 16.9%

CHEV Utility 1 160 16.9%

CHANA Star 2 0.0%

CHEV Lumina UTE 1 0.0%

Sub One-Ton Total 2 323 33.8%

Grand Total 6 868 100.0%

Chevrolet’s Cruze beat out Toyota’s Corolla in the small passenger segment in June.
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THE ToP SouTH AFRICAN HCV / MCV MARKET FoR JuNE 2012
(MEDIuM, HEAVY & EXTRA HEAVY CoMMERCIALS, & BuSSES)

MANuFACTuRER CATEGoRY
2012 
MAY

SHARE

MERCEDES-BENZ SA

BUS 21 2.1%

HCV 33 3.3%

MCV 133 13.1%

XHV 136 13.4%

MERCEDES-BENZ SA Total 323 31.9%

ToYoTA
HCV 71 7.0%

MCV 126 12.4%

TOYOTA Total 197 19.4%

VoLVo TRuCKS XHV 121 12%

VOLVO TRUCKS Total 121 11.9%

uD TRuCKS
HCV 74 7.3%

MCV 33 3.3%

UD TRUCKS Total 107 10.6%

THE ToP SouTH AFRICAN HCV / MCV MARKET FoR JuNE 2012
(MEDIuM, HEAVY & EXTRA HEAVY CoMMERCIALS, & BuSSES)

MANuFACTuRER CATEGoRY
2012 
MAY

SHARE

GMSA

HCV 62 6.1%

MCV 26 2.6%

XHV 11 1.1%

GMSA Total 99 9.8%

MAN
BUS 19 1.9%

XHV 44 4.3%

MAN Total 63 6.2%

IVECo
HCV 2 0.2%

MCV 48 4.7%

IVECO Total 50 4.9%

SCANIA BUS 27 2.7%

SCANIA Total 27 2.7%

VoLKSWAGEN GRouP SA MCV 26 3%

VOLKSWAGEN GROUP SA Total 26 2.6%

Grand Total 1013 100.0%

Fortuner continues to confound its critics, selling 976 units in June. Next best was Honda’s CR-V on 30!
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A record turn-out of over 160 Ferraris graced Kyalami’s tarmac for the annual SEFAC track gathering at the famous circuit which has been held here in mid-winter 
since the late 1970s. Bitter winter weather on July 14 didn’t prevent a crowd of spectators bigger than that seen at many of our national championship racing events 
this year from enjoying the fun along with the lucky owners of these beautiful Italian machines. ■

Ferrari Day Record

Etana CEO Paolo Cavalieri, aka Pablo Clark.

The Prancing Horse from Maranello. The shoes from Errol Arendz 
in Cape Town. The legs....Priceless.

Keith Rivers of Tiger Wheel fame with his recently restored F40.A splash of yellow in a field of red.

There were at least three 365 GTB Daytonas on display.
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Back Page

Comments? Complaints? Suggestions? 
E-mail stujohn@autolive.co.za

By Stuart JohnSton

About six weeks ago my girlfriend Liz’s car was hi-
jacked outside our erstwhile home in Quellerina, 
which is on the western slopes of Northcliff hill in 
Jo’burg. It was a shocking experience for her as she 
had a gun held to her head, was roughed around, 
terrorised and locked in the bathroom of our house. 
Thank goodness she wasn’t hurt or worse.

It happened at around 7 pm while I was away 
in the Limpopo Province on an overnight business 
trip. The four thugs took Liz’s Blackberry, laptops, 
external hard-drives, a scanner, my old Guitar and a 
few other items, as well as the small amount of cash 
she had in her handbag.

Her car, a 2008 model Peugeot 207 1,4, sped off 
into the night while she cried for help, luckily be-
ing heard by our good neighbour’s son, his mother 
then alerting the SAP, the ADT security company 
and Liz’s sister. She was free within an hour, al-
though the night dragged on in the form of intense 
questioning by a very impressive response from 
police detectives.

What was even more impressive was that Liz’s 
daughter received a call from Tracker at around 
8.30 pm alerting her to the fact that the car was en-
tering Alexandra, a potentially dangerous area. Her 
daughter had installed the device when the car was 
still in her ownership and had kept up the subscrip-
tion. By 9 pm, according to the police docket we 
later saw, the car had been recovered.

Now, that was sterling stuff. This happened on 
a Thursday. On the Friday the police officially in-
formed us (I was back in Jo’burg by then) that the car 
had been recovered, and it had been taken to the im-
pound, or Vehicle Recovery Unit, at Aeroton, near 
the Nasrec Expo Centre, south of Johannesburg.

Liz’s brother-in-law, who works in security, 
warned us that we needed to get there soon, as things 
have been known to go missing from this “place of 
safety” but the earliest we could get there was the 
Saturday, and we were then told to get there first 
thing Monday.

This we did, and after some blank stares from 
the receptionists and monosyllabic grunts, we were 
shown into a warrant officer’s office who had the 
car’s file on his desk (this is where I noticed the in-
scription that it had been recovered at 9 pm on the 
Thursday evening, less than 90 minutes after the 
thugs made their escape.

After a longish wait we were allowed to view 
the car, which was brought into a holding area by 
forklift. We were not able to see the other cars in 
the “safe-keeping area , as metal gates were opened 
and then shut keeping us from seeing what goes on 
“behind closed doors.”

The car was covered in fingerprint dust and an 
inscription written (presumably) by the police in-
formed anyone interested that the car was locked 
and that there were no keys.

Amazingly, the car looked to be undamaged, 
except for the fact that the nose was higher than it 
should have been and the rear was sagging as if the 
back suspension had been damaged, or there was a 
heavy weight in the (locked) boot.

I bounced the car up and down and the suspen-
sion seemed to work after a fashion. I looked under-
neath and could see no signs of the car having gone 
through a ditch. The tyres weren’t even scuffed.

Anyway, the next day we arrived with a lock-
smith and a flatbed truck driver in tow. The car 
was unlocked revealing that there was nothing in 
the boot causing it to sag. It was then flat-bedded 

to Peugeot Northcliff, and after a lengthy delay that 
involved getting keys for the car (presumably from 
France) the car was finally put on a hoist, upon 
which the service manager told me he had discov-
ered the problem.

The left rear spring simply wasn’t there!
Now, do you suppose that with the Tracker 

chopper hovering overhead in Alex, the crooks de-
cided to abandon the car, taking the computers, gui-
tar, etc, and then thought to themselves: Hold on! 
Why don’t we quickly remove the left rear spring? 
Of course, one needs a spring compressor for this, 
and a high-lift jack, and a working knowledge of 
how these springs are located in a Puegeot 207, but 
hey, we just happen to have all that, and we might 
as well risk being nabbed, because these items, at a 
cost of R500 or so new, can easily net us, say, R50 
from a fence. Split four ways that’s… uuuh… about 
R12,50 each. Yeah!

Okay, so that scenario isn’t that plausible. Not if 
it was carried out in a back-road in Alex, in the space 
of about 45 minutes on a dark, cold night. If they 
managed it, they should sign up for employment at 
the Toyota Rally Team headquarters right now.

But surely the people at recovery unit, who are, 
after all, working for justice, ensuring that victims 
of hi-jackings etc will not have their experience 
compounded by exposing them to any further trau-
ma and expense, would never think of removing 
any parts from a recovered vehicle?

Naaah, not those fine fellows!
Oh, yeah, as this is written, the car is still of-

ficially on the stolen list. Finally, six weeks after the 
crime, and a ga-zillion phone calls and visits to po-
lice stations etc later, someone who actually knows 
something told us we have to travel to Lenasia for 
a Police Clearance to get it removed from the sto-
len vehicle list. Otherwise, Liz risks being pulled 
over in a road block and arrested for driving a 
stolen vehicle.

The investigating office on the case didn’t even 
know this, or if he did, he never thought to tell us in 
the course of half a dozen phone calls and person-
to-person visits!

Isn’t life in South Africa fun and exciting, 
and so rewarding for people just trying to make 
a living and getting by without inconveniencing 
anyone else. ■

If Your Car Gets Stolen…..

The recovered 207 now has a new spring 
in its step!
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