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NO MORE MADIBA MAGIC!
Barlow Manilal, CEO of the Automotive Industry Development Centre.
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“We will be judged on cost, quality and delivery,” said the 
CEO of the Automotive Industry Development Centre, 
Barlow Manilal, speaking at the gound-breaking ceremony 
of the new training centre being built in Rosslyn.

Touching on the multi-billion projects that have been 
planned by government over the next fi ve years, Manilal 
stressed that we needed a skills base to be ready for the 
planned expansion of our economy.

He said that the so-called Madiba-magic era was over, 
and that South Africa won international contracts on com-
petitive service, with no concessions. Sentiment had no 
part in multi-national corporations’ business plans.

Stressing that our skills base was sadly lagging behind 
that of other countries, Manilal cited some astounding 

fi gures on the number of engineers present in some of the 
so-called “emerging” car producing countries.

“In China, there is one engineer for every 130 people 
and that country has a population of 1,40 billion. In India, 
there is one engineer for every 157 people and that coun-
try’s population is 1,22 billion. In South Africa, we have 
one engineer for every 3 166 people, and our population 
is 51,8 million.

Nevertheless, Manilal said that over the next 20 years 
Africa will become the next economic frontier.

“Th ere will be an increasing convergence between the 
leading African countries, and we in South Africa have 
best systems and processes, so we are looking at South 
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Nissan and AIDC Launch “Groundbreaking” 
Automotive Training Academy

Skills shortage was a problem that needed urgent 
re-redressing, says AIDC Chief Barlo Manilal

Gauteng MEC for Economic Development, Nkosiphendule Kolisile (left) and MD of Nissan South 
Africa, Mike Whitfi eld, prepare to break down a wall in Rosslyn.
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Editor’s Note
Th ere are a number of positives 
we can look back on, as we enter 
the home-stretch of 2012, and 
gear ourselves up for 2013, which 
some people are predicting will 
be much more of a challenge, in 
terms of the general economic 
climate.

Our visit to the sod-turning 
at a new motor technician train-
ing centre at Rosslyn – actually it 
turned out to be a wall-breaking – bodes well for the future, as it 
drives home the point that responsible people in government are 
well aware of our important our motor industry is to this country, 
and how vital it is to have suffi  cient trained personnel.

Another hugely positive development this past fortnight was 
the establishment of BAW South Africa and its new assembly 
plant in Springs. Th ese are small beginnings, but according to 
BAW SA executives, the new plant could mark the start of signifi -
cant employment opportunities, as well as an easing of the taxi 
“problem” which centres around the general un-roadworthiness 
of so many of our cities’ people carriers.

Th e fact that our new-car market had had growth in the re-
gion of 10 per cent this year is also a slap on the back for every-
one involved in the motor industry. A report that car sales are up 
seems to lift  everyone’s spirits, especially those who are actually 
tasked with the job of selling them.

Th ere is a trend towards buying down, however, and this is 
some cause for concern, as the so-called B-Segment cars are sell-
ing more strongly than ever. But one of those cars is the VW Vivo, 
a car produced here in South Africa, and that has multiple spin-
off s for people in the Uitenhage area and much further afi eld.

More worrying is the state of our roads in many of our prov-
inces, as potholes are remaining un-fi xed, and some tar roads are 
reverting to dust roads with a few patches of tar a reminder that 
our roads were onne well-maintained.

Th is is not the case in the Western Province, not co-inciden-
tally a DA-run region, where it seems as if funds generated by road 
users are actually used to make sure infrastructures are kept in 
working order. Now there’s a novel concept!

Th e threat of inordinate road toll implementation in Gauteng 
remains, which is sure to put a damper on things sometime in 
2013, but us South Africans are a resilient bunch. We’ll fi nd 
a way to cope, even if there remains an element in government 
that seem to see their positions representing entitlement, rather 
than service.

Stuart Johnston,
Editor
stujohn@autolive.co.za

To advertise in  contact

Bruno Lupini on 081 354 7212 or email him at bruno.lupini@gmail.com

Back in the 2980s there was a bumper sticker that read: Donate 
blood: Play rugby

Happily, some 89 306 people donated blood as part of the October “Be A Hero” blood 
donation campaign run by Tiger Wheel & Tyre and the South African National Blood 
Service (SANBS). “Th ough we’ve been running this campaign with SANBS for many 
years now, every year we are humbled by the staggering number of people who are willing 
to roll up their sleeves and donate blood. Th ey are heroes, each and every one of them, 
and it was our profound pleasure to off er each donor a voucher for free wheel balancing 
at any Tiger Wheel & Tyre store,” says Joe du Plooy, Marketing Executive of Tiger Wheel 
& Tyre. 

Th e nationwide campaign, which ran from 1–31 October 2012, is a vital part of the 
SANBS’s annual eff orts to shore up its blood supplies in advance of the high-demand fes-
tive season and with the fact that one pint of blood can save three lives the need to increase 
donations at this time is even more pressing. Donors were encouraged to donate blood at 
any one of the SANBS’s countrywide fi xed donor sites or at one of the many mobile donor 
sites whose whereabouts are updated regularly on the SANBS website. 

Th ese eff orts were further bolstered by a booster blood drive weekend, hosted by 
Tiger Wheel & Tyre at the Signet Terrace Shopping Centre in Lenasia, Gauteng, from 27-
28 October. True to form, this annual family fun day with free food, entertainment and 
giveaways drew an impressive crowd. 

To encourage donation and reward heroic donors, Tiger Wheel & Tyre ran a competi-
tion where donors could SMS their donor number to stand a chance of winning a R5 000, 
R3 000 or R1 000 Tiger Wheel & Tyre gift  card. Gillian Largardien of Port Elizabeth won 
fi rst prize, with second prize going to Andrew Muirhead of Umhlanga and third prize to 
Cynthia Torlage of Durban. 

While this particular campaign is now over, the SANBS is always in need of your do-
nation and especially at this time of year. So if you didn’t get a chance to do so in October 
please consider making the eff ort to do so now,” concludes du Plooy. 

For more information visit www.twt.to. To donate blood locate your nearest Blood 
Donor Centre on www.sanbs.org.za  ■

Don’t Play Rugby, Visit 
Tiger Wheel and Tyre

STOP PRESS
BAW STILL A “GO” SAYS JOHN 

JESSUP, SALES AND MARKETING 
CHIEF, DESPITE WIDE RANGING 
REPORTS ON RADIO AND IN THE 

MEDIA TO THE CONTRARY

See Page 18
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Africa being the springboard of the economic 
wave,” said Manilal

At the ceremony, Nissan who are providing 
the land and covering some utility costs, and the 
Gauteng Department of Economic Development 
re-affi  rmed their commitment to skills develop-
ment within the South African automotive industry 
during a groundbreaking ceremony for a new train-
ing academy last week.

At the same meeting, Nissan gave some back-
ground information on its success in winning part 
of the global production contract to build the new 
Nissan 1-ton pick-up which replaces the current 
NP300 Series. Production at Nissan’s Rosslyn plant 
is set to double with the introduction of the new 
pick-up, from the current 50 000 units annually to 
a fi gure of 100 000.

Th us it was timely that such a training academy 
be established.

Th e Gauteng Automotive Training Academy 
is a public / private partnership with the Economic 
Development Department’s Automotive Industry 
Development Centre (AIDC) and will be the fi rst 
government owned automotive training academy 
in the country.

Under the terms of the partnership, Nissan SA 
made land and buildings available for the facility 
and will also bear the cost of utilities such as water 
and electricity. On completion, scheduled for May 
2013, the AIDC will become operational custodi-
ans of the institution, supported by the Automotive 
Supplier Park Company (ASP).

Speaking at Nissan’s Rosslyn Plant where the 
new academy is based, Nissan SA managing di-
rector Mike Whitfi eld said that the company was 
proud to be part of this milestone occasion.

Addressing Nkosiphendule Kolisile, the 
Member of Executive Committee for Gauteng 
Department of Economic Development, Whitfi eld 
said: “Skills development is vital to the sustain-
ability of the South African auto industry and our 
involvement in the Automotive Training Academy 
demonstrates our commitment to the industry’s 
long-term survival,

“Th ere is a lack of specialist skills in the sec-
tor and today’s ceremony sends a strong message 
to government that Nissan wants to play a pivotal 
role – alongside other key institutions – in build-
ing capacity and capability within the industry,” 
Whitfi eld added.

Th e Training Academy will accommodate ap-
proximately 1,000 learners annually on a variety of 
training programmes, aimed at addressing both the 
current skills shortage as well as the broadening of 
the technical skills base.

MEC Kolisile said that the project demon-
strates the provincial government’s commitment 
to growth in the automotive industry.   “Th e pro-
vincial government has maintained a focus on the 

automotive manufacturing sector and worked con-
sistently to provide an environment that is condu-
cive to growing its competitiveness”.

A key training component will be a production 
simulator, comprising vehicle assembly, body shop 
and paint shop, initially for improving the skills of 
Nissan’s plant employees who will be involved in 
the production of Nissan’s new one-tonner.

Last week’s ceremony follows Nissan’s recent 
announcement that it is to invest more than one 
billion Rand at its Rosslyn plant, mainly to support 
production of the new 1-ton pickup. Th e plant has 
been identifi ed as a key Nissan manufacturing facil-
ity plant for new projects, especially for Africa.

Th e investment – comprising plant infrastruc-
ture expansion and the creation of a signifi cant 
number of new jobs both at Nissan South Africa and 
within the automotive value chain – is in support of 

the company’s global business plan, Nissan Power 
88, which targets 8% of global market share and 8% 
corporate operating profi t by 2016.

Th e business plan also runs parallel with South 
Africa’s Automotive Production and Development 
Programme (APDP), which is encouraging the au-
tomotive industry to ramp up total South African 
vehicle production to 1.2 million units per annum 
by 2020.

With vehicle sales on the continent contribut-
ing more than 90, 000 units to Nissan’s global 2011 
vehicle sales, Africa is a key strategic region.

In addition to the locally produced vehicles, a 
new B-segment passenger vehicle will be launched 
in South Africa in the near future. Talks are also on-
going with key South African stakeholders on the 
rollout of the Nissan LEAF, which has been success-
fully launched in Europe, the USA and Japan. ■

Also endorsing the new training academy was the Acting Mayor of Tshwane, 
Terence Mashengo.

 continued from page 2
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RGMotorsport can look back on two decades of 
success when it comes to modifying and tuning 
performance cars. In fact, Autolive’s Editor has ex-
perienced quite a few of them in his career as a mo-
toring journalist, including driving the awesome 
supercharged M3 in Mpumalanga a few years back 
and experiencing wheelspin at 200 km/h plus when 
shift ing from third to fourth gear!

But while the M3 is legendary, the Green broth-
ers’ history is peppered with a series of benchmark 
cars which have underlined their key competency.

Says founder Rob Green: “We set out to make 
cars fast and that is essentially still what we are all 
about. But we’ve moved with the times and combin-
ing fast and effi  cient has become our credo and we 
strive to maintain the best levels of refi nement. Our 
customers aren’t Boy Racers: they aren’t prepared to 
accept compromises when it comes to driveability, 
road manners and of course reliability – they want 
it all!”

Th e automotive world has changed signifi cantly 
in 20 years, both in terms of vehicle technology but 

also the broader motoring landscape. Each change 
has brought a challenge, whether it be the introduc-
tion of unleaded fuel, manufacturer contracts and 
even legislature like the Consumer Protection Act, 
and RGMotorsport has weathered the storm and 
shown its ability to move with the times.

Green qualifi ed as an automotive technician 
with BMW in 1987 and started his own business in 
late 1992, younger brother Steve joining in 1997 and 
bringing his expertise in electronics to the party. 
Since then we’ve never looked back. Today the com-
pany is highly skilled in many fi elds and, for exam-
ple, have signed off  more supercharged conversions 
than anyone else in the country.

“Th e aft ermarket is probably a trickier place 
to work in than ever before,” explains Rob. “Long 
warranties as well as service and maintenance 
plans can tie a buyer to a brand for years, making 
it stressful for some customers to have modifi ca-
tions carried out – even relatively minor ones. Two 
things have made it possible for us to work within 
these constraints: our reputation for quality work-
manship that doesn’t compromise the original en-
gineering, and a commitment to off ering our own 
‘aft ermarket’ warranties.”

Partnerships with internationally renowned 
suppliers such as Vortech (superchargers) and 
Vorsteiner (body styling and forged aluminium 

Wilken Communication Management was 
established in 1997 with the major focus of 
its operations being the South African 
motor industry.

Over the years it has developed into a one-
stop communication and marketing service 
provider specialising in this industry.

It is staffed by some of the most 
experienced people in the marketing and 
communications environment of the South 
African motor industry.

simplifyingCOMMUNICATIONS

237 Rigel Avenue Waterkloof Ridge, Pretoria, 0181      Tel  (012) 460 4448      Fax   (012) 460 4514 www.wilkencomm.co.za

WCM can provide services from strategic 
planning, to product launches, media briefings, 
event management, fleet vehicle management, 
and ongoing public relations campaigns. It also 
has a publishing arm which can produce 
newsletters, magazines and coffee table 
books.

For more information contact: Jacques Wilken 
- jwilken@mweb.co.za

continued on next page 12 

RGMotorsport Celebrates 20 Years 
of Petrolhedonism

Men in orange – The Brothers Green and their awesome supercharged M3 lurking in the 
background. Picture by Inga Hendriks.

mailto :jwilken@mweb.co.za
www.wilkencomm.co.za
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The article on homologation 
specials published in AutoLive 
34 was extremely popular and 
received much praise. It also 
received some clarifi cation on 
certain “facts” which seem to have 
been “lost in translation.”
We publish two of the letters 
here from well-known motoring 
personalities from those times.

Hi Stuart,

At the outset “greetings” & compliments for the most 

informative, easy read “Car Magazine” available!

I am however intrigued how you have come 

across the story that the LS of the Super Boss was 

supplied in the Boot of the car. Being the “father” 

of the Super Boss I can assure you that every one 

of the 600 plus Super Bosses built had the limited 

Diff fi tted in the specially developed (For SA only) 

Getrag transmission. This was mandatory to meet 

homologation requirements. The Limited Diff was 

developed & manufactured by Andre Verwey, a 

South African genius who came up with the con-

cept that the LS could be adjusted to a “mild”: & 

racing version.

The same applied to the specially manufactured 

Camshafts which could be set to race version or a 

more idle friendly, milder setting.

We could have saved the effort & expense as no 

customer or Dealer ever changed the original, racing 

specifi cations.

Best Regards!

Rolf Mentzel

Hi Rolf
Th anks for the letter and great to hear from you af-
ter many years! As the Father of the Super Boss you 
have a special place in the hearts of countless South 
Africans. Regarding my supposition that you could 
get the LS diff  in the boot as an “optional extra” I 
guess I must be confusing it with another homolo-
gation special, as I defi nitely heard that story way 
back then. Could it have applied to the VW Spitzer, 
a car that never fi nally saw production? Probably it 
was the diff  adjustment that I remember in relation 
to the Super Boss
Th anks for the kind comments about AutoLive.

(For readers who weren’t abreast of Group N 
production racing happenings in the late 1980s 
and early ‘90s , Rolf Mentzel was a production en-
gineer at Delta Motor Corporation -now General 
Motors SA – during that period, and at one stage 
was intimately involved with the Delta Motorsport 
eff ort.)
Stuart Johnston
Editor

Hi Stuart, I enjoy reading your publication here in 

Australia but was a bit surprised by your “homologa-

tion” comments about the BMW 325i Shadowline.

The “Shadowline” car was no more than a 

“standard” 2.5 litre 2-door manual (the 4-door was 

the main 2.5 model at the time) with only minor trim 

modifi cations and we used them to set some new 

speed and distance records at Gerotek when even I 

was still very young.

By contrast the 325iS was a VERY different car 

with a 2.7 litre Alpina engine (actually derived from 

the 525 Eta block), close ratio box, adjustable L/S 

diff, aluminium bonnet and boot, Bilstein suspension 

etc. This was a genuine “homologation special”.

I attach a photo of the last works 325iS built for 

Shaun van der Linde, which I owned and raced in 

Zimbabwe.

Best regards,

Leon Joubert

Hi Leon
Glad you get AutoLive there and nice to hear from 
you. I hear what you say about the 325iS and yes, 
you are correct. However, generically, the 325iS was 
always referred to as a Shadowline by enthusiasts 
and I feel it is the car that everyone pictures when 
the Shadowline is mentioned. But I will defi nitely 
publish your letter.
Kind regards
Stuart Johnston
(Leon Joubert was well known as one of the top 
rally navigators in this country in the 1970s, and 
in the 1980s he did some circuit racing, and later 
was a four-time winner of the Total Economy Run 
in BMWs. He was also a keen motoring journalist, 
editing Pretoria News Motoring at one stage, and 
a prominent member of the SA Guild of Motoring 
Journalists.)

Letters

Opel’s Superboss did NOT comewith a limited slip diff in the 
boot!

BMW’s 325iS is not a Shadolwine, according to our reader
in Oz.

Superboss vs Shadowline at Clubhouse, 
Kyalami, early ‘90s Picture courtesy 
Motorpics.
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BY STUART JOHNSTON

KIA OPTIMA

Th e Kia Optima is one of the most dramatic-
looking options in the mid-sized sedan segment 
right now and priced at R305  995 it undercuts 
comparable off erings from the German Big Th ree 
by some margin. But it is the Peter Schreyer-led 
styling that causes people to walk around and 
around it, taking in that unashamedly arrow-
head profi le, and similar arrow-head detailing in 
respect of the shape of the driving lights, the tail 
lights and yes, those 18-inch matt-fi nished alloy 
wheels!

Like just about all Korean cars, the Optima is 
all about spec, bang for your buck. In this respect it 
comes with dual zone climate control, electric seats, 
satellite controls for various functions on the steer-
ing wheel. Th ere’s an eight-speaker Infi nity music-
system as standard, keyless entry, six airbags, a re-
verse camera and… the list goes on.

From a dynamic safety perspective there is 
naturally ABS, EBD, Traction control, corner brake 
assist and hill-start assist.

Th e cabin is extremely roomy, class-leading in 
fact at the rear, and the boot is roomy too, at 450 
litres or so.

But what’s it like to drive? Hmm. It’s not 

sluggish, the 2,4-litre four-cylinder producing some 
132 kW, good enough for a 10,5-second 0-100 and 
a top speed of over 210 km/h. But the engine is a 
bit thrashy.

I have to say, fi rst and foremost, I hated the 
steering. It is vague in the straight ahead position, 
having no feel, and it loads up in a cranky, non-
progressive way as you enter a corner. But that 
you can learn to live with it, if driving isn’t your 
passion.

Even more of a bug-bear is the six-speed au-
tomatic transmission. It hunts for gears constantly 
just at the highway cruising speed mark, so it is dif-
fi cult to maintain a steady 120 or so when the gra-
dient changes. A hint of an uphill, which requires 
just a touch more throttle, and the over-reactive 
transmission thinks, hey, we better go for a lower 
gear (or two!). Which off  course increases the en-
gine noise and the accelerations levels, so you back 
off  and lose speed and then go through the whole 
process again.

Dynamically, this car is still a way off  the likes 
of even the least expensive Audi A4, BMW 3 Series, 
or Merc C-Class. And it’s off  the pace of the Honda 
Accord, too, which has one beautifully-engineered 
handling package.

But the price is right, and most people buy on 
features. And if you haven’t driven a car with better 
dynamics, you are going to revel in all the admiring 
stares you’ll draw.

HYUNDAI 1,8 GLS EXECUTIVE

Th is is one of the Car of the Year fi nalists for 2013 
and a few days aft er the list of 12 was announced 
we were given the i30 for an evaluation, some four 
months aft er we had driven it at the launch in the 
Western Cape.

Like the Optima from its Kia cousins, the 
Hyundai hatch specialises in providing all the 
equipment you get in a premium-level hatch from 
the likes of Volkswagen (Golf 6), Ford (Focus) or 
Opel (Astra), and giving you substantially more 
standard-fi t equipment, as well as comparable per-
formance to its competitors (at least on paper) with 
110 kW from 1,8-litres, at a (slightly) lower price

I was a little bit disappointed at the perform-
ance, and thinking back to the launch I was taken 
with the fact that the 1,6-litre model was by far the 
better bet. I don’t see the logic in pitting the 1,8-litre 
model against 11 strong competitors, and feel the 1,6 
would have stood a far better chance, as it is R20 000 
cheaper than the R249 900 asked for the 1,8.

Th at said, it off ers excellent styling, a very good 
ride quality (although by no means in the Golf 6 
league, which remains the benchmark) and the best 
steering feel of any Korean car out there (which 
means it’s okay, not superb).

Still, the jury is out until early March 2013, and 
last year the Elantra won, which to my mind was 
a worthy winner as it off ered even better value for 
money. So…we’ll keep you posted. ■

STYLISH KOREAN DUO
But some of the dynamics are less than cutting-edge
Say what you like, the Koreans are probably the style kings in this 120-something-th year after Karl Benz’s wife 
fi rst took his horseless carriage for a spin to visit her sister in a village close to Mannheim. AutoLive spent time 
with two dramatic-looking models recently, remarkable for their crisp, cutting-edge approach to sheet-metal form.

Kia’s Optima has opera-house looks, stadium dynamics.Hyundai’s 130, pictured at the launch four months ago.
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People

Toyota’s new Communications specialist: 
Delia Jackson has been appointed 
Manager – Communications and 
Motor Sport, in Toyota SA’s Corporate 
Communications Department. Delia’s new 
position includes internal communications, 
motor sport public relations (including the 
Dakar Rally project) as well as editorial 
director of the Toyota Zone publication.

BMW South Africa appoints new general 
manager for MINI: BMW South Africa is 
pleased to announce the appointment 
of Kabelo Rabotho as the new general 
manager for the MINI brand. Rabotho 
takes over from Karen Valle who left 
the company in August to pursue other 
interests. Rabotho joins the company from 
Imperial Toyota, where he was a Dealer 
Principal for three years. 

VWSA employee boosts Mandela 
Bay’s service industry reputation: Ryan 
Klynhans,Operations manager of the 
Volkswagen Customer Interaction Centre 
(CIC) in Uitenhage which has 103 
employees, returned home recently from 
Las Vegas where he was awarded silver 
in the category of Best Contact Centre 
Operational Manager at Contact Centre 
World’s Top Performers Conference.

Volkswagen’s Wilmot brings the big prize 
home: Volkswagen Group South Africa 
(VWSA) human resources employee Liza 
Wilmot has won a prestigious accolade 
at the 56th gala convention of the HR 
industry’s professional body, the Institute 
for People Management (IPM).
Wilmot, Volkswagen Production Academy 
manager, received the coveted Human 
Resources Business Partner of the 
Year award.

Chevrolet Ute Force powers Lighthouse Run, spotlighting woman and child abuse: 
Chevrolet Ute Force, a varied team of skilled experts, is supporting Lighthouse Run 
which includes a group of four women athletes running 1 200km along South Africa’s 
coast, the equivalent of a marathon a day for six weeks, to raise awareness about abuse 
against women and children. Pictured with the Ute are Retha Schutte, Lena Faber, 
Machelle Bremer and Lindsay van Aswegen.
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BY STUART JOHNSTON

A week aft er the Porsche Cayenne GTS launch, 
talking to people who know cars, and who’ve driven 
the Cayenne S and the Turbo S, but have not yet 
driven the new GTS, they all have this puzzled look 
on their faces as in: uh yeah, sure it’s going to be 
great because it is a Porsche aft er all, but, uhh, what 
makes it diff erent from say, the Turbo S, apart from 
the fact it is naturally aspirated?

Th e answer to that, my friends, is blowing some-
where in the R&D Department at Zuff enhausen or 
Weissach, where Porsche’s boffi  ns continually make 
concepts that on paper are a bit iffi  sh not only work, 
but perform better than anything else out there in 
the automotive world.

I was one of those people initially under-
whelmed by the Porsche Cayenne when it took 
Porsche into a world of high-rise suspensions and 
full-sized mom- and-pop-and-the-kids accom-
modation that it had never inhabited before. Th e 
main thing I didn’t dig was the looks, which were 
too bland, and the fact that its performance wasn’t 
all that much more special than the VW Tourag 
equivalent.

But the second-gen Cayenne, launched just un-
der two years ago, made me see the light, and then 
I thought it was almost impossible, but nevertheless 
true, that Porsche could get a great glob of a vehicle 
weighing well over 2 000 kg, to handle like a super-
car, or close, anyway.

Now with the GTS, I have realised that Porsche 
has improved on that. In fact, it has taken the 
Cayenne into the supercar world in terms of razor-
steering-wheel-response and sheer grip Lowering 
the Cayenne by 22 mm (20 mm if the optional air 
suspension is fi tted) doesn’t sound like a big deal, 
but you can bet your bottom dollar that Porsche 
didn’t just clamp on a set of shorter springs and 
hope that the suspension geometry would be okay.

Th e detail work that has gone into the new han-
dling pack is not gone into in great detail in the me-
dia info pack, but part of the package also includes 
the Spyder Design 20-inch wheels, with more of an 
off set. Th e track on the new GTS is some 17 mm 
greater than it is on the Cayenne S, and the body-
work has been widened to accommodate this.

Th e cars we drove at the launch were fi tted with 
the Porsche Active Suspension Management system, 
and this has been installed with modifi ed mounts 
on the GTS to off er comfort, normal or sporting 

modes of damping at the touch of a console-button. 
You can feel the diff erence between each and every 
mode. And of course, there is the Porsche Traction 
Management system which means that eff ectively 
the vehicle is a rear wheel drive, with torque trans-
fer to the front wheels via a multi-plate clutch that 
is electronically controlled by an electric motor and 
sensors, to transfer power to the front wheels when 
the rear wheels are starting to spin.

Th at happens at a very high road speed, far be-
yond the speeds that most drivers will encounter. 
But then again the GTS, with power upped from 
294 to 309 kW on the 4,8-liotre Porsche V8, is in-
deed capable of high speeds.

It accelerates to 100 in 5,7 seconds, to a top 
speed of 261 km/h, and yet its NEC-rated fuel con-
sumption is 10,7 litres/100 km, with a 250 g/km 
CO2 reading. Of course, you aren’t going to achieve 
10,7 litres/100 in the real world, but you will prob-
ably run close to 14 litres/100, which is a lot better 
than many of its competitors in the Ultra Sport 
Utlity end of the market.

You drive this car perched high above the 
world, and yet the cockpit is truly cockpit-like from 
the driver’s perspective, with all sorts of dials and 
switches and stuff  cocooned around you in hand-
stitched leather, with just a touch of polished metal 
glitz. Th e way that Porsche have managed that 
body mass of over two tons is remarkable, a fact 

you realise when you fi rst pitch the vehicle into a 
decreasing-radius bend from a speed you thought 
was perhaps on the high side, and realise it tracks 
absolutely fl uidly towards the apex with no for-
ward-pitching or front tyre scrubbing, and almost 
imperceptible body roll (there is in fact an extra-
cost anti-body roll kit available too).

I have saved the best part of the car for last. 
Th at is the new acoustic tuning trick that Porsche 
used on this car (a similar device is used on the new 
Focus ST which we reported two issue ago).

At a touch of the Sport button, which sharpens 
up engine responses and exhaust noise, the induc-
tion noise from that breathed-upon V8 is channelled 
into ducts located in the A-pillars of the cabin. Th e 
resultant sound is just this side of a full-blown 
Nascar stock car, a soaring, ripping, rasp of V8 mu-
sic that, for me at any rate, will make the standard fi t 
Bose audio, or the high-end Burmeister Surround 
Sound system redundant. Th at sound is all the more 
eff ective as Porsche have shortened the fi nal drive 
ratio on the GTS for quicker response through all 
eight speeds of the standard-fi t Tiptronic gearbox 
(no, a manual version isn’t available).

Price? Th e GTS is available with all sorts of 
options which can add a couple of R100 000 to the 
bottom line, but it has to be said that in this end 
of the market, the base model at R983 000 is very 
competitive. ■

Porsche Cayenne GTS
Adding SPORT to what is already the sportiest of SUVs is no easy feat

Aah, a mountain pass, supercar-like handling from a two-ton techno-marvel, and the 
promise of an eight-piece, internal-combustion orchestra, once we re-enter the GTS’s 
cabin and punch the Sport button.
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BP LEAVES MOTOR SPORT

Major fuel and lubricant supplier BP, which has 
been one of the longest running sponsors of motor 
sport in SA, has ended its association with the con-
clusion of its sponsorship of the Volkswagen rally 
team, which had been in eff ect since 2003.

Over these many years BP has backed a host 
of manufacturer teams as they participated in eve-
rything from circuit racing to off -road racing and 
rallying. Th e company has also been a major event 
sponsor in a number of motor sport disciplines. 
It is a very sad loss as local and international 
motor sport continues to haemorrhage valuable 
sponsors.

BP’s sponsorship and events manager Rabia 
Metedad said the Volkswagen sponsorship was no 
longer providing the required return on investment 
and the company was evaluating a number of spon-
sorship proposals outside motor sport. A sponsor-
ship in the fi eld of arts and culture has been secured 
already and BP will be a co-sponsor of the Nedbank 
Golf Challenge at Sun City.

Volkswagen is in the fortunate position that 
it has not had to look hard for a replacement as 
Sasolracing will be supporting its rally endeavours 
from 2013.

Th is move has left  the rally championship-
winning crew of Mark Cronje and Robin Houghton 
without a major sponsor aft er an unbelievably suc-
cessful year in which they won four of the eight 
events, were on the podium six times and fi nished 
all eight events. Th eir Sasolracing teammates Jon 
Williams and Cobus Vrey/Doug Williams scored 
one victory and two podiums. (In addition these 
two Sasolracing crews played a major role in Ford 
winning the manufacturers’’ championship aft er a 
36-year drought! (See article below) ■

CASTROL STAYS ABOARD

Castrol lubricants, unlike its parent, BP, will stay 
in local motor sport as a sponsor. Th e major focus 
remains an ongoing three-year deal with Toyota 
Motorsport which runs until the end of 2014. 
Castrol has been one of the most loyal motor sport 
sponsors internationally and locally and a great 
deal of its illustrious heritage, stretching back more 
than a century, is built on successes in all aspects of 
motor sport. ■

FORD’S BONANZA

Ford SA was gift ed an amazing motor sport acco-
lade at the end of the last round of the 2012 SA Rally 
Championship, the Garden Route Rally, when a 
group of privateers in Ford Fiestas managed to prise 
away the SA Rally Manufacturers’ Championship 
from Toyota, which had held the coveted title for 
the past 14 years consecutively. During all those 

years the might of the Volkswagen works rally team, 
Toyota’s arch rivals, had tried in vain to achieve 
this result.

Ford won the title by 34 points from Toyota 
(744 points to 710), with Volkswagen third on 528 
points. Volkswagen has had a very lean time in the 
past two years, wining only one rally out of 16 and 
that was the last round of the 2012 championship.

Ford last won this title in 1976 and the only pre-
vious occasion was in 1972. Compare this to the 20 
championships won by Toyota since 1981 and the 
eight crowns collected by Volkswagen between 1985 
and 1987.

Th e Sasolracing-sponsored team of S2000 Ford 
Fiestas crewed by champions Mark Cronje and 
Robin Houghton, of Pretoria, and Capetonians Jon 
Williams and Cobus Vrey/Doug Williams, not only 
won fi ve of the eight events in the national series, 
but had one of its crews on the podium at the end of 
each rally. Both crews had 100% fi nishing records 
during the gruelling season and contributed to Ford 
winning numerous manufacturers’ awards on indi-
vidual rallies.

Th is means Ford had a virtual clean sweep 
in rallying as it not only won the manufacturers’ 
crown, but also the overall driver’s and co-driver’s 
titles as well as the Class S2000 driver’s and co-
driver’s championships and the Super 1600 class 
with Andy Haigh-Smith, another Capetonian in 
a Fiesta.

What is astonishing is that Ford gained all 
these awards for very little fi nancial outlay or ma-
terial support for what were basically six private 
competitors. Even aft er winning the 2011 rally 
driver’s and co-driver’s titles the Silverton-based 
manufacturer did not invest in rallying in 2012 but 
continued with its backing of its off -road and circuit 
racing teams. ■

It’s goodbye to BP livery on the factory VW rally team cars.

Ford privateers won the 2012 SA Rally Manufacturers title with no direct involvement from 
the FMCSA.
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ROBIN NOW TOPS!

Robin Houghton is now the most successful co-
driver/navigator in the combination of SA cham-
pionship off -road racing and rallying. He has won 
the rally title twice (2011 and 2012) and won the 
national off -road title in fi ve consecutive years 
(1995-1999). Drivers were Mark Cronje in rallying 
and Apie Reyneke in off -road racing.

Th e only other competitors to have taken na-
tional co-driver/navigator crowns in both non-
circuit disciplines are Piet Swanepoel and Richard 
Leeke.

Swanepoel won the off -road championship 
in 1986 and the rally title in the same year, both 
with Hannes Grobler as his driver in Datsuns: 
a 3-litre Skyline rally car and Safari off -road 
racing bakkie.

Leeke won the rally co-driver’s crown with 
Sarel van der Merwe in a Datsun SSS in 1977 and 
collected four off -road titles in 1984 with Paddy 
Driver in a Mitsubishi Pajero, in 1989 with Phillip 
Malan in a Toyota Hilux mounted on a Land 
Cruiser chassis and again in 2003 and 2004 sharing 
a Nissan Hardbody with Hannes Grobler.

Grobler is the only person to have won driver’s 
championships in both non-circuit disciplines – 
rallying and off -road racing – and he added to this 
unique achievement by winning several class titles 
in national circuit racing championships, demon-
strating an amazing versatility as a driver. ■

UNSPONSORED SUPER SERIES

Motorsport SA has given confi rmation that it has 
not yet found a sponsor for its premier motor racing 

series in 2013. What they have said is that they will 
continue to use the Super Series name that was pre-
viously used by long-time sponsor Wesbank, Th e 
release says the name could change when “a new 
partner comes aboard.”

It also appears that only the Bridgestone 
Production Cars and Engen Cup for VW Polos have 
sponsors. Th ere are no sponsors names linked to 
the V8 Supercars/Shelby CanAms, SA single seaters 
(Formula VW and Formula 1600’s) or motorcycles 
(600 and 1 000cc).

Th ere are nine national championship race 
meetings on the calendar, starting on February 
23 at Kyalami and fi nishing at the same venue on 
November 2. ■

To advertise in  contact

Angelina Michael on 083 228 6866 or email her at angelinamichael53@gmail.com

Robin Houghton, seen here being interviewed by the doyen of rally journalists Dave Ledbitter, is now the most successful navigator in 
SA Motorsport.
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AutoLive is enjoying having our two new sales team 
members on board. Angelina Michael and Estelle 
van Staden joined our long-serving sales executive 
Bruno Lupini, a month ago, and they bring a wealth 
of experience in the sales, marketing and PR fi elds 
to our mix.

Angelina and Estelle met some 18 years ago in 
hospital aft er each giving birth to their respective 
sons, and decided there and then that they would 
work together! Since that time, aft er working to-
gether for Sue Jowell PR & Communications, they’ve 
run a company called FVS Marketing and PR which 
has an impressive clientele, ranging from property 
to hotel to automotive interests. Angelina has also 
worked specifi cally on motoring titles in the past for 
Media24 on special projects for Rapport, City Press 
and Finweek.

“We are proud to be associated with AutoLive, 
and look forward to taking this exciting on-line 
publication to the next level,” says Estelle.

Th eir contact details are:
Angelina Michael 
E-mail on angelinamichael53@gmail.com
Cell Number: 083 228 6866
Estelle van Staden
E Mail on estellevs@telkomsa.net
Cell Number: 083 267 1669
Still very much on board is Bruno Lupini, 

who has been involved for over a decade in auto-
motive publications, and whose family has deep 
connections with motoring and motorsport going 

back three generations. Bruno’s contact details re-
main bruno.lupini@gmail.com and cell number 
081 354 7212.

Who should advertise in Autolive?
 ■ Companies looking to recruit employees for 
specialist positions in the motor industry.

 ■ Companies looking for franchisees
 ■ Companies looking for dealers for new 
vehicle brands or to expand an existing 
dealer network.

 ■ Automotive marketing consultants
 ■ Training organisations
 ■ Market research companies
 ■ Business management consultants
 ■ IT companies
 ■ Fleet management companies
 ■ Suppliers of workshop equipment
 ■ Car care companies

 ■ Panel beaters and dent removers
 ■ Auction houses
 ■ Courier companies
 ■ Service providers in the fi nance and 
insurance industry

 ■ Vehicle tracking system suppliers
 ■ Organisers of exhibitions and conferences.
 ■ Tyre fi tment centres
 ■ Suppliers of car care products
 ■ Suppliers of automotive replacement parts
 ■ Roadworthy testing centres
 ■ Printers
 ■ Accounting fi rms

AutoLive advertising rates are very cost eff ec-
tive and we are able to make up advertisements 
at reasonable rates. Th e rate card is available 
under “Advertising” on the AutoLive website, 
www.autolive.co.za. ■

Estelle van Staden 
Cell: 083 267 1669 

E-mail: estellevs@telkomsa.net

Bruno Lupini 
Cell: 081 354 7212 

E-mail: bruno.lupini@gmail.com

Autolive’s Dynamic Sales Team

Angelina Michael 
Cell: 083 228 6866 

E-mail: angelinamichael53@gmail.com

wheels), Torco (an advanced race fuel concentrate) 
has ensured quick and easy access to the best and 
latest technology, while locally, RGMotorsport had 
worked closely with the likes of Pieter de Weerdt, 
the inventor of the Unichip Q, a computer interface 
which intercepts signals from electronic control 
units and enables expert tuners to modify fuel and 
ignition supplies on both petrol and diesel engines.

Th is can be done at two levels; electronic blue-
printing (whereby these qualities are perfected for 
an individual engine to make it as good as it can 
be in an otherwise standard form), and oft en used 
in conjunction with external changes such as a 
more effi  cient exhaust system. Much more radical 
changes can also be made though and this is what is 
done when supercharging a vehicle, a process which 
can increase power and torque output by more than 
50 percent.

Green says highlights include building some of 
the fastest cars around for street and strip, such as 
the famous yellow E36 M3, nicknamed Tsunami, 

the fi rst roadgoing street-legal Beemer to break 
into the 10-second bracket for a quarter mile. Th en 
there’s the likes of off -road racer Cliff  Barker’s 
M3-powered Land Rover and the ‘Orange Th ing’ 
– the supercharged, wide-bodied E92 M3 which 
has become world famous. In fact, it has become a 
huge hit on Vorsteiner’s Facebook page, with more 
‘Likes’ than sundry Ferraris, Porsches, Bentleys and 
Lambos.

More recently, the black and orange 330 kW FJ 
Cruiser Supercharged has fl own the RGMotorsport 
fl ag, wowing performance fans with its radically 
lowered stance and outrageous colours.

But it hasn’t all been fun and games and RGM 
is a serious business: it is AA Quality Assured and a 
member of the Retail Motor Industry, and a compa-
ny which suppliers are proud to be associated with, 
thanks to a holistic and carefully-planned approach 
to conversions. We’re able to conceptualise, design, 

manufacture to the highest standards and validate 
a wide range of components and then sell them here 
and abroad. We can perfect our conversions in our 
own high-tech 4x4 dyna facility, test them on the 
road and at Gerotek, and show them off  on streets, 
strips, shows and circuits.

A comprehensive service department ‘main-
tains the converted’ and of course owners of stand-
ard road cars who want an experience which is 
way better than average. We provide specialised 
servicing for most German and Japanese brands, 
along with the modern diagnostic equipment this 
requires.Awards picked up along the way include 
AA Business of the year in 2007, General Repairer, 
national and Gauteng, and an award in outstand-
ing performance tuning for 2009 from the South 
African Motorsport Industry Association (SAMIA).

“Steven and I have always loved fast cars and 
truth be told, wheeled beasts were a major part of 
our misspent youth! But that’s another story, and 
we’re both grateful that we’re able to indulge our 
passion for cars and make a living out of it at the 
same time!. ■

 continued from page 5

A comprehensive service department 
‘maintains the converted’ ...
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BY ROGER HOUGHTON

New vehicle sales in South Africa are expected to 
slow in 2013 compared to the comparatively strong, 
double-digit growth experienced this year, accord-
ing to vehicle risk intelligence company TransUnion 
Auto Information Solutions.

Th is forecast was part of a wide-ranging pres-
entation made by TransUnion sales executive 
Carel Martin at the company’s well-attended, bi-
annual Auto Trends Forum held in Johannesburg 
last week.

He said that not only were sales good, but 
the motor groups listed on the JSE had gener-
ally posted improved fi nancial returns for the 
past fi scal year, including returns as high as 3% or 
more on sales, while a decline in vehicle fi nance 
bad debt had resulted in improved results for the 
fi nance houses.

However, Martin warned that dealer confi -
dence was falling, according to Wesbank’s quar-
terly measurement, and consumer debt was grow-
ing. Th is situation was expected to worsen in 2013 
due to further pressures on the cost of living on 

consumers, including rising fuel prices and the 
apparently inevitable introduction of toll fees for 
Gauteng driver while the automotive industry 
would have to face up to a slowdown in sales and a 
probable increase in retail pricing.

Th e good news for customers is that the manu-
facturers, distributors and retailers were likely to 
continue with incentive programmes to try and 
keep up sales momentum.

TransUnion’s forecast is for total new vehicle 
sales to grow by between 6-8% in 2013, compared to 
the probable 10% for this year.

Th e TransUnion executive predicted continued 
pressure on dealers when commenting on the situ-
ation in the used vehicle market. He said that gen-
erally used vehicles are being sold below the prices 
provided by the TransUnion Auto Dealers’ Guide in 
an attempt to counter the large price discounts and 
incentives being off ered on new vehicles.

Martin said the gap between trade and retail 
prices had reached its lowest level in four years in 
June 2012.

“We expect 2013 to deliver some growth, al-
though it is likely to be less than we’ve seen in the 
past two years,” Martin concluded. ■

SA Vehicle Sales Rate Expected to Slow in 2013

Carel Martin at the TransUnion Forum.

BY ROGER HOUGHTON

TransUnion Auto Information Soutions contin-
ues striving to improve the services it off ers to its 
customers, which are mainly in the retail motor 
business.

It recently launched a Car Value Guide, upgrad-
ed the very popular Dealers’ Guide and improved 
the verifi cation report. By the middle of February 
next year the company will be able to supply a list of 
factory-fi tted extras on a car for which information 
is being sought.

Th is is a major step forward as these days the fac-
tory-fi tted options can add a signifi cant amount to 
the price of a car and thus increase its true value. 
TransUnion data will now be able to reveal these 

details when this addition to the current informa-
tion bouquet is rolled out.

“We are now living in a world where the de-
mand for information is growing exponentially 
and with it the access to electronic devices that 
make it quickly and easily accessible,” explained 
TransUnion Auto Information Solutions’ business 
development executive, George Palmer, speaking 
at the second of the company’s twice-yearly Trends 
Forum, held in Johannesburg recently.

“It is for this reason that our team is always 
striving to stay ahead of the game. Our major focus 
these days is converging the information we supply 
in comparison to the past when we were viewed as 
supplying ‘siloed’ valuation, verifi cation and man-
agement products and solutions to the market.

“Our corporate statement ‘Th e standard in ve-
hicle risk intelligence’ implies we must be able to 
supply critical decision support solutions based on 
a converged view of all our data assets,” explained 
Palmer.

AutoLive will explain early in the New Year all 
the upcoming developments in detail in respect of 
TransUnion’s ongoing converging of data and its 
latest product off erings. ■

Transunion Continues Striving to Improve its Services

George Palmer.

This is a major step forward as 
these days the factory-fi tted 

options can add a signifi cant 
amount to the price of a car and 

thus increase its true value.
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BY ROGER HOUGHTON

Heidi Reid, of Maritime Motors (Pty.) Ltd. in 
Port Elizabeth, is the 2012 Motor Industry Staff  
Association (MISA) Woman of the Year. She beat 
three other fi nalists in the evaluation and was 
presented with her award at a gala banquet in 
Johannesburg recently.

Th e other fi nalists (in no particular or-
der) were: Leonora Ferreira, of AutoZone in 
Bloemfontein (Free State/Northern Cape Region), 
Shirley Kuschke, of Barloworld Toyota, Kuils 
River (Western Province Region) and Mateboho 
Mtsweni, of Sandown Motor Holdings (Pty.) Ltd., 
Johannesburg (Northern/Highveld Region).

Heidi, who sees herself as a comparative 

newcomer to the motor industry, having joined 
Maritime Motors only four years ago, has won a 
fully paid trip to attend the 102nd conference of the 
International Labour Organisation (ILO) in Geneva 
in June 2013.

Heidi, who worked previously at an accounting 
fi rm said she wanted to be “more directly involved 
with the people and not only with the numbers” and 
this is what working at this major dealership, head-
ed up by motor industry stalwart Arthur Mutlow, 
has provided. Her responsibilities include payroll, 
Employment Equity and Human Resources which 
are “oft en stressful, but I love the industry.”

Her involvement with the MISA Women’s 
Forum, has played a big role in her personal devel-
opment, including giving her the self-confi dence 
to deliver speeches. Heidi even arranged and 

conducted a big fashion show to collect funds for 
the AAA Safety House charity.

Heidi is married with two children and has 
a large extended family that is all based in the 
Friendly City.

Th e MISA Women’s Forum was launched in 
2009 and its rapid and successful progress has 
been spearheaded by national coordinator, Martlé 
Keyter, who is based at the organisation’s head offi  ce 
in Northcliff , Johannesburg. Th ere are two Forum 
members in each of four regions and there are four 
for the most populous region, Northern/Highveld.

Among the 10 objectives for the Forum are pro-
moting gender equality, empowerment and encour-
aging community involvement.

“Th rough this initiative we want to unearth tal-
ent and encourage the women members of MISA 
– about 8 000 of them – to balancing their careers 
and working lives with social responsibility projects 
so we make a diff erence in the lives of others,” ex-
plained Martlé Keyter.

Th e Woman of the Year competition is based 
fi rstly on nominations of suitable candidates by 
the MISA membership. Regional winners are then 
chosen before an independent panel determines the 
national winner. Th e person or persons nominating 
the winner can win a prize of R1 000, with a lucky 
draw deciding the recipient if there are winning 
nominations from more than one person.

Th e Forum coordinator said that the candi-
dates are women who are liked and respected by 
their peers and successfully balance career, per-
sonal life and community involvement. Th e person 
must be willing and able to share her formula for 
success with others and in doing so uplift  and sup-
port the women around her.

“She must be a person who believes in her abil-
ity to make a positive diff erence in the sphere in 
which she lives and works.” ■

Heidi Reid is MISA Woman of the Year for 2012

From left to right: Martlé Keyter: MISA Women’s Forum National Co-ordinator, Marlon 
Rooy (Momentum: Employee Benefi ts: Industrial Funds): Strategic Relationship 
Executive, Heidi Reid (Maritime Motors (Pty.) Ltd., Port Elizabeth): 2012 MISA Woman 
of the Year, Louise Bennett (McCarthy Toyota, Kingsmead): MISA Vice-President and 
Women’s Forum Chairperson.

BY ROGER HOUGHTON

Th e South African economy is not 
growing as fast as it should and there 
is a lack of forward momentum too, 
according to Nedbank’s senior econ-
omist Nicky Weimar, who was speak-
ing at the bi-annual TransUnion 
Auto Trends Forum in Johannesburg 
last week.

She cautioned too that the coun-
try cannot escape the growing global 

economic woes, particularly those 
affl  icting Western Europe, which re-
mains a major trading partner.

Th e impressive and confi dent Weimar 
said that a major problem for the 
SA economy is the increasing trade 
defi cit, with imports now amounting 
to 30,8% of GDP, while the slowing 

rate of exports had seen its share slip 
to 27,9%. Th e only real momentum 
locally was generated by domestic 
spending and this trend could not 
continue as the ability of consumers 
to spend was being limited by debt 
repayments.

“Although there is no consensus 
about the outlook for 2013 we gener-
ally see it as being a fairly similar year 
to 2012,” said Weimar. “Emerging 
markets are seen as only beginning 
to show reasonable growth again 

in 2014 although an inhibitor can 
be a slowdown in private capital 
expenditure.” ■

Nedbank Economist Says SA Cannot Escape Global Woes

Nedbank’s Senior Economist 
Nicky Weimar.

... the slowing rate of 
exports had seen its 
share slip to 27,9%.
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An overall improvement in car quality is in the re-
gion of 52 per cent in the past four years says Ipsos, 
the people who survey new-car customers to fi nd 
out how satisfi ed they are with their purchases.

“Th e problems per 100 vehicles index has 
shown a sharp decrease,” says Patrick Busschau, 
Ipsos Automotive Business Unit Director. Indeed, 
problems per 100 units had dropped form a fi gure 
of 93 in 2009 to 41 in 2012.

Ipsos collectively talks to 22 000 vehicle own-
ers annually. Respondents for the PP100 qual-
ity survey are interviewed three months aft er pur-
chasing a new car to ascertain if there have been 
any problems. Th e fi gure represents problems per 
100 vehicles.

Mercedes-Benz and Toyota produced the low-
est (best) model scores across these segments, 
Mercedes weighing in with a low 10 PP100 for 
its B-Class models, followed by 12 PP100 for the 
M-Class, then Toyota’s Auris and Yaris with scores 
of 13 PP100.

Busschau commented that Mercedes and 
Toyota deserved their top rankings, but that it was 
great that there were new names in the upper rank-
ings, such as Jeep, which took an impressive third 
spot in the Large Recreational Vehicle category, 
with its Grand Cherokee.

In the single cab pick-up category, Isuzu was 
the winner with 21 PP100 for its petrol model and 
38 PP100 for its diesel model.

In the three-quarter-ton bakkie cat-
egory, Nissan’s NP200 came out well ahead of 
Chevrolet’s Utility.

Th e Category Winners were:
 ■ Entry – Toyota Yaris 1,0
 ■ Small Hatch – Toyota Auris X and Toyota 
Yaris 1,3

 ■ Top Hatch – Mercedes-Benz A-Class
 ■ Small Sedan – Toyota Corolla 1,3
 ■ Medium Sedan – Audi A4
 ■ Top Sedan – Toyota Corolla 1,6 and 2,0

 ■ Top Executive – Mercedes-Benz B-Class
 ■ Sports Coupe – Audi A5
 ■ Multi Purpose Vehicle – Mercedes-Benz 
B-Class

 ■ Small Recreational Vehicle – Nissan X-Trail
 ■ Th ree-Quarter Ton – Nissan NP200
 ■ Petrol Single Cab – Isuzu KB
 ■ Diesel Single Cab – Isuzu KB
 ■ Petrol Double Cab – Toyota Hilux
 ■ Diesel Double Cab – Toyota Hilux. ■

Cars are Giving Less Trouble, says Ipsos

Mercedes-Benz’s B-Class has the lowest faults per 100 vehicles score of any car in the Ipsos Quality survey.

Nissan’s NP200 was the Ipsos Quality winner in the three-quarter ton pick-up catgeory.
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GEELY SA OPENS HOME-
GROWN R&D CENTRE
Geely South Africa will offi  cially launch its own 
Research and Development Centre before the end 
of the year. And in fact the centre is already up and 
running at its head offi  ce in Midrand, Gauteng, says 
Mervyn Harding, who will oversee the R&D facility 
for the Chinese-sourced vehicles.

“We will be evaluating a number of products, 
which may become available for right hand drive 
markets in the future, ranging from completely 
new models, to diff erent derivatives of models al-
ready seen on our roads. Needless to say, we con-
tinue with thorough testing of endurance and 
quality issues, with suggestions, feedback and lo-
cal adaptation as the key priorities in our ongoing 
communication with Geely International,” he says.

“Th e typical feedback relates to the suitabil-
ity to our needs and general usage, local climate 
and distances, altitudes, typical speeds etc., to 
mention but a few. Specifi c technical assessment 
is done regarding gear and diff erential ratios, 
cooling systems, suspension rigidity and geom-
etry, noise, vibration and harshness and fuel 
consumption.”

Th e R&D facility will further serve as the re-
gion’s technical training facility, and as a support 

function for both Geely customers and Geely ap-
proved dealers. “Should there be any assistance 
needed by dealers on a vehicle with a ‘problem too 
far’, we will bring the vehicle to the centre and sup-
port the diagnostic process. Once again, this is vital 
for fi eld technical reports and fi xes, along with the 
constant feedback to Geely International pertain-
ing to the performance of the product locally,” 
says Harding.

Th e R&D facility is preparing for the arrival of 
three new products or derivatives, which should be 
in South Africa by mid December, for further eval-
uation, homologation and eventual launch into the 
local market. ■

RED FACES
Hyundai and Kia have had to apologise for issu-
ing overstated fuel economy fi gures in the US. A 
class action has already asked for US$775-million 
in compensation for buyers of 900 000 2011/2013 
models. Th e consumption fi gures were over-
stated by 1-2 miles per gallon. Th e buyers claim 
they have lost out in terms of the resale value of 
their cars.

In addition Hyundai/Kia has proposed a re-
fund programme for owners, where they will ask 
for cars to be taken to a dealer for a reading of the 

odometer. Th ey will then issue debit cards worth as 
much as the extra fuel the customers would have 
had to purchase, plus 15%. Reimbursement will 
continue as long as the person owns the aff ected 
model car. ■

BMW FRAUD
Two employees of Forsdicks BMW in Sandton, have 
been suspended aft er an alleged scam relating to 55 
BMWs. It appears, according to an article in Th e 
Star, that Daewood Seedat approached the dealer-
ship in July where he had discussions with the new 
car sales manager, Sean Harduth and manager 
Ntokobane Mogotsi.

Seedat said his company, Vereeniging Value 
Services, wanted to buy 55 BMWs: 1-, 3-, 5- and 
7-Series models. He issued a number of cheques 
totalling R15,8-million and the vehicles were de-
livered. Shortly aft er receiving the vehicles Seedat 
evidently cancelled the cheques.

A criminal charge of fraud was subsequently 
laid against Seedat and he was arrested and then re-
leased on bail. A forensic investigation has revealed 
that Harduth and Mogotsi had assisted Seedat in 
this “simulated and fraudulent” transaction. Seedat, 
for instance, paid R1m into Mogotsi’s account with-
out any lawful reason. ■

Geely’s new R&D Centre is being readied in Midrand.
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Snippets

ASTON MARTIN FOR SALE?
Aston Martin’s controlling shareholders, from 
Kuwait, are evidently looking for potential buy-
ers of this iconic British luxury sporting car 
manufacturer. ■

DOUBLE WHAMMY
Toyota’s recall woes do not seem to end. Th e lat-
est global recall of 2,77-million vehicles involves 
670 000 of its halo Prius petrol electric hybrid mod-
els for possible steering and water pump defects.

Leo Kok, Toyota SA’s senior manager – corpo-
rate communications, said: “Th is (the local recall) 
is considered a voluntary campaign to improve the 
steering and hybrid system cooling in our fi rst gen-
eration Prius models. We have 701 units that will be 
part of the steering improvement and 211 of these 
same models will get the cooling system upgrade. 
No other models in South Africa are involved.”

As if this isn’t enough the world’s leading ve-
hicle manufacturer has had to pay US$25,5-million 
to US investors in a class action for not disclosing 
safety and critical issues relating to recalls and un-
intended acceleration claims in 2010. ■

BMW GROUP’S 
RECORD MONTH
BMW Group enjoyed its best ever October, with 1 
57 618 sales globally last month. Sales growth was 

13,2 per cent compared to October 2011 (139 618). 
For the year to the end of October, sales volumes 
climbed to 1,493,153 units, an increase of 8.8% com-
pared to the same period in 2011 (1,371,903) and a 
new all time high for the company.

In South Africa, the BMW Group delivered 
2,838 vehicles to customers – an increase of 7,1% 
compared to the same month in 2011 (2,651). To 
date, 24,302 vehicles have been delivered to cus-
tomers locally – an increase of 9,6% compared to 
the same period in the previous year (22,168).

“With the start of a third shift  at Plant Rosslyn and 
the addition of new products such as the new BMW 
M6 Coupé, ActiveHybrid 3 and newly refreshed 
BMW 7 Series to our model line up, we believe we 
are well on our way to leading the premium seg-
ment once again,” says Bodo Donauer, Managing 
Director of BMW South Africa.

Ian Robertson, Member of the Board of 
Management of BMW AG, responsible for Sales and 
Marketing BMW: “Following a record third quar-
ter, the BMW Group posted its highest ever sales for 
the month of October. We achieved solid gains in 
many of our markets last month, especially in Asia 
and the Americas and we aim to continue the mo-
mentum in the next months. We are well on course 
to achieve a new sales record in 2012, despite the 
headwind present in some European markets.” ■

CHRYSLER RECALL
Chrysler has also been hit with a huge recall. It has 
to check out almost a million Jeeps worldwide for 
an airbag issue. ■

TOYOTA-BADGED MAZDA
It has been reported that Toyota will buy a special 
version of the next generation Mazda2 from its 
Japanese rival. Th e cars, made in Mazda’s new fac-
tory in Mexico, will be sold in the US, starting in 
2015. Volume estimates are believed to be 50  000 
units a year with the factory producing another 
140 000 Mazda models.

Toyota will reportedly contribute to increasing 
production capacity and says its version of this 
B-segment car will have distinct styling. It will 
also continue to import the Yaris to compete in the 
B-segment, but the latest model will come from 
France and not Japan due to the strength of the yen.

Mazda has already signed a joint venture with 
Fiat’s Alfa Romeo division for the joint develop-
ment of a sports car to be made by Mazda and sold 
through both channels. ■

The third shift is up and running at Rosslyn and production at the BMW plant is up 9,6 per cent compared to 2011.

“Following a record third quarter, the 
BMW Group posted its highest ever 

sales for the month of October ...”

It has been reported that Toyota 
will buy a special version of the 

next generation Mazda2 from its 
Japanese rival. The cars, ..., will be 

sold in the US, starting in 2015.
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Working Wheels

“We will also be entering the LCV, SUV and pas-
senger car markets from next year,” he reveals, 
“although the decisions whether to fully import or 
locally assemble these models is still under review.”

Th e new BAW South Africa plant, in New Era, 
Springs, was established in a factory that was once 
used to manufacturer telephones.

Apart from getting taxi production running 
smoothly, one of the fi rst tasks BAW will concen-
trate on will be appointing a viable dealer network. 

“We are looking to appoint 30 dealers initially. Th ey 
will be located in all the major centres, and we will 
have service dealers in important rural areas. We 
already have a very nice calibre of dealer on board. 
We are, for example, signing up existing ‘top-end’ 
German and Japanese dealers and many other 
highly reputable companies.

To date 25 full dealers and fi ve service deal-
ers have been appointed. I think we will easily end 
up with 35 to 40 quality dealers; the interest in the 
BAW brand is palpable,” Jessup reports.

BAW SA is quick to note that its new South 
African operation represents a number of “fi rsts” 
Th e company is the fi rst Chinese manufacturer to 
invest in this country’s light motor vehicle indus-
try. And the new vehicle factory is also the fi rst new 
light-vehicle plant to be established here in the past 
40 years.

Th e new company is a partnership estab-
lished by the Beijing Automotive Industry Holding 
Company (BAIC), the Industrial Development 

BAW TAXIS ARE “JUST THE BEGINNING”

New Era for Springs. The Minister for Economic Development, Mr Ebrahim Patel, cuts 
the tape at the BAW plant opening ceremony.

continued on next page 

According to John Jessup, who 
heads up sales and marketing 
at the newly-established BAW 
South Africa, the taxis now being 
produced from SKD (semi-knocked 
down) kits in a new plant in 
Springs are just the beginning for 
the company.

Apart from getting taxi production 
running smoothly, one of the fi rst 

tasks BAW will concentrate on will be 
appointing a viable dealer network. 

Autolive spoke to John Jessup on the media furore that erupted around BAW yesterday, with taxi 
industry representatives saying they weren’t willing to “accept” the BAW.
“Th e confusion has arisen over certain parties being fi xated on the existing Inyathi. Th is was never 
ever going to be our mainstream model. We are building the BAW 009 model. Th e 009 was always 
the lead model.

“Because of the misgivings about the Inyathi ,we have taken the decision not to build it at all. 
Th e 2,7-litre petrol 009 will be launched in late January and is at the moment under pilot production.

“A low-line derivative of the 009 will replace the Inyathi earlier than we anticipated. I would like 
to add that this project needs to be supported by all responsible South Africans. We have overseas 
investment, we are creating jobs and we are creating much needed competition in the industry as all 
our models will comply with SABS and taxi industry regulations.”
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Working Wheels

Corporation (IDC), and China Africa Motors 
(CAM). BAIC, via its BAW subsidiary, has a 51% 
shareholding in the company; the two other share-
holders share the balance. To date R196 million has 
been invested in the company which will employ 
469 people.

Commenting on the new venture, Geoff rey 
Qhena, chief executive of the IDC, says this part-
nership falls under the local bus, truck and minibus 
programme initiated by the Department of Trade 
and Industry in 2010.

He says: “Th e programme aims to facilitate and 
actively develop projects supporting the develop-
ment of the local medium and heavy commercial 
vehicle industry in South Africa, with a strong fo-
cus on job creation, increased production of local 
content, as well as promoting skills transfer.”

Th e minibus taxi assembly project is one of the 
fi rst deals to be struck between the parties under the 
bus, truck and minibus programme.

BAIC is China’s fi ft h largest automotive manu-
facturer, with annual sales revenue of more than 
200 billion RMB, sales of 1,54 million complete 
vehicles and a number one profi t increase ranking 
amongst Chinà s six largest automotive groups.

Th e company has joint ventures with Mercedes-
Benz and Hyundai. It owns Beijing Auto Works 
(BAW), which produces a range of vehicles includ-
ing Jeeps for the Chinese military, light commercial 
vehicles (LCVs), sport utility vehicles (SUVs), mini-
buses and medium commercial vehicles (MCVs).

BAW has already exported its vehicles to South 
East Asia, Africa, South America, the Middle East 
and Russia.

BAIC also co-owns Foton Trucks with 
Daimler. Th e company recently purchased the fl oor-
plan, engine and drivetrain architecture from Saab 
– and launched a range of vehicles based on this 
platform at the recent Beijing Motor Show. BAIC 
also owns a substantial supply chain company, 

which has joint ventures with major Chinese and 
global suppliers.

BAIC recently hired former Ferrari designer, 
the legendary Leonardo Fioravanti, as a consultant. 
A concept car designed by Fioravanti was on display 
at the 2012 Beijing Auto Show. Th is and the SAAB 
initiative is part of the company’s drive to develop 
its own brand of passenger vehicles.

Jessup notes that the establishment of the 
company is a “real automotive milestone” for 
South Africa. “Th is enterprise brings with it new 
job creation and attractive product off erings in all 
major vehicle market segments, starting with the 
taxi market where we will be establishing many 
industry fi rsts in terms of servicing, fi nancing and 
professional factory vehicle refurbishing. But, most 
importantly, this investment is an important in-
dication of long-term commitment as opposed to 
‘arm’s length’ importer/distributor agreements,” 
he says.

Th e manufacturing plant will produce taxis on 
a semi knocked-down (SKD) basis but with a fi nal 
line identical to that of a completely knocked-down 
(CKD) manufacturing plant, such as operated by 
established motor manufacturers here.

Th e taxi market is substantial. “Th ese vehicles 
are responsible for 1,6 billion passenger trips in 
South Africa each year,” notes Jessup.

Jessup believes that there will soon be annual 
taxi replacement demand to the tune of 25 000 
units in South Africa alone. “Th en there is the sub-
Saharan market, which will experience replacement 
demand in excess of this,” he reports.

BAW South Africa’s Springs factory – with an 
annual capacity of 9  600 vehicles – will be in its 
fi rst phase of operations over the next three years. 
Th ereaft er, the plan is for BAW SA to move to full 
CKD manufacturing at far greater capacity levels.

According to Tony Godycki, head of produc-
tion of BAW South Africa, there were numerous 
logistical challenges when it came to converting 
the plant from one which previously produced tel-
ephones into one producing taxis.

“Firstly, we had to get rid of tons and tons of tel-
ephone and communications wire. Th en there was 
the fact that it was quite antiquated. For instance, 
the whole plant was air-conditioned with old-fash-
ioned water chillers, huge compressors and under-
ground tunnels,” he relates.

On an amusing note, Godycki says that 3 000 
of the workers at the telephone plant were women 
– and the previous owners ensured that ablution fa-
cilities were more than adequate. “I think that there 
are more toilets here than in the whole of the south-
ern hemisphere!” he notes with a grin.

BAW TACKLES FINANCING, AND 
WILL OFFER RECONDITIONING 
OF TAXIS TOO

One of the most signifi cant challenges within the 
taxi industry is gaining fi nance – many taxi opera-
tors battle to get fi nance for the vehicles that they 
require or they end up paying excessive interest 
costs. As John Jessup, head of sales and marketing 
at BAW South Africa, notes: “You cannot blame the 
banks; they are not in the market to take unreason-
able risks.”

However this was a challenge that BAW set out to 
address from day one. “We wanted to come up with 
an innovative way of getting well priced fi nance to 
a broader base of taxi customers – and we believe 
that we have gone some way to achieve this,” Jessup 
reveals.

“We have established a factory recondition-
ing facility so, if a bank does repossess a taxi, that 
repossession can be converted into a valuable as-
set,” he explains. “We will respray the taxi, put in 
new seats, install a new drivetrain … do whatever 
is necessary to get that vehicle to a factory level of 
reconditioning.”

Th ere is a huge market for properly recondi-
tioned taxis. “Th ese will be remarketed via our deal-
er network and refi nanced by participating banks. 
Th erefore this is a very creative way of off setting a 
lot of the banks’ risk in terms of fi nancing taxis,” 
Jessup explains.

BAW, in co-operation with the IDC, has al-
ready signed a fi nance agreement with ABSA.

Two of the other “big four” major banks are ex-
pected to sign agreements shortly. ■

 continued from previous page

The minibus taxi assembly project 
is one of the fi rst deals to be struck 
between the parties under the bus, 

truck and minibus programme.

“We have established a factory 
reconditioning facility so, if a 

bank does repossess a taxi, that 
repossession can be converted 

into a valuable asset,”
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TOP 5 PASSENGER CAR MARKET BY TYPE FOR OCTOBER 2012

SEGMENT TYPE
OCT 
2012

SHARE
OCT 
2011

SHARE

ENTRY CARS

TOYOTA Etios 2 625 7.4% 0 0.0%

VW Polo Vivo 2 574 7.3% 2 443 8.2%

FORD Figo 1 353 3.8% 1 310 4.4%

VW Polo Vivo 
Sedan

767 2.2% 921 3.1%

CHEV Spark 688 2.0% 553 1.9%

ENTRY CARS TOTAL 9 526 27.0% 6 773 22.8%

TOP 5 PASSENGER CAR MARKET BY TYPE FOR OCTOBER 2012

SEGMENT TYPE
OCT 
2012

SHARE
OCT 
2011

SHARE

SUB-SMALL

VW Polo 2 518 7.1% 1 708 5.8%

CHEV Sonic 969 2.7% 0 0.0%

TOYOTA Yaris 830 2.4% 332 1.1%

CHEV Aveo 674 1.9% 1 239 4.2%

FORD Fiesta 442 1.3% 537 1.8%

SUB-SMALL TOTAL 6 834 19.4% 5 623 18.9%

continued on next page 

South African Vehicle Sales Figures at the End of October 2012
Disclaimer:
*  For the time being, as a result of a global directive by Daimler AG (Germany), Mercedes-Benz South Africa (Pty) Ltd will only report aggregated Passenger and 

Commercial sales data.
Please note the disaggregated MBSA volumes are estimates based on historical trends and forecasting techniques.
Source: NAAMSA www.naamsa.co.za.
RGT SMART is the independent provider of the new vehicle sales information to NAAMSA and AutoLive. For more information on the RGT SMART
product line view www.rgtsmart.co.za.
Please note that the totals now refl ect sales for the WHOLE segment and not just the top fi ve sellers which are listed.

Polo Vivo still tops. The fi gures published here are as supplied by RGT Smart, which prepares the monthly NAAMSA sales fi gures. It 
should be noted that the best selling car range in South Africa remains the Volkswagen Polo Vivo, if one adds the fi gures of the sedan 
and the hatch together, as has been done for the Toyota Etios fi gures. If one compares apples with apples, in other words the Etiois 
hatch and sedan combined, to the Volkswagen Polo Vivo hatch and sedan, and also the Volkswagen Polo sedan and hatch fi gures, 
the top 3 sellers are as follows:
• Volkswagen Polo Vivo sedan/hatch: 3 341
• Volkswagen Polo sedan/hatch: 2 883
• Toyota Etios sedan/hatch: 2 625
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 continued from previous page

TOP 5 PASSENGER CAR MARKET BY TYPE FOR OCTOBER 2012

SEGMENT TYPE
OCT 
2012

SHARE
OCT 
2011

SHARE

SMALL

TOYOTA Corolla 1 498 4.3% 1 747 5.9%

CHEV Cruze 671 1.9% 539 1.8%

VW Golf 6 626 1.8% 524 1.8%

BMW 1-Series 416 1.2% 259 0.9%

MAZDA 3 412 1.2% 89 0.3%

SMALL TOTAL 6 626 18.8% 6 458 21.8%

MEDIUM

BMW 3-Series 1 520 4.3% 1 402 4.7%

MERCEDES 
C-Class

1 053 3.0% 1138 3.8%

AUDI A4 524 1.5% 384 1.3%

ALFA 159 50 0.1% 18 0.1%

LEXUS IS 44 0.1% 40 0.1%

MEDIUM TOTAL 3 350 9.5% 3 231 10.9%

LARGE

MERCEDES 
E-Class

184 0.5% 178 0.6%

BMW 5-Series 109 0.3% 197 0.7%

AUDI A5 Coupe/
Cabriolet

78 0.2% 41 0.1%

AUDI A6 61 0.2% 33 0.1%

AUDI A5 
Sportback

58 0.2% 49 0.2%

LARGE TOTAL 681 1.9% 641 2.2%

LUXURY

MERCEDES CLS 25 0.1% 40 0.1%

BMW 6-Series 20 0.1% 19 0.1%

MERCEDES 
S-Class

10 0.0% 13 0.0%

PORSCHE 
Panamera

10 0.0% 5 0.0%

BMW 7-Series 10 0.0% 8 0.0%

LUXURY TOTAL 83 0.2% 97 0.3%

MPV

TOYOTA Avanza 464 1.3% 271 0.9%

MERCEDES 
B-Class

135 0.4% 126 0.4%

MERCEDES 
A-Class

113 0.3% 125 0.4%

VW T5 Kombi 101 0.3% 31 0.1%

TOYOTA Verso 52 0.1% 35 0.1%

MPV Total 1 183 3.4% 931 3.1%

SUV

TOYOTA Fortuner 1 754 5.0% 1 049 3.5%

VW Tiguan 270 0.8% 184 0.6%

L-R Discovery 4 174 0.5% 149 0.5%

BMW X3 156 0.4% 146 0.5%

BMW X5 154 0.4% 92 0.3%

SUV Total 4 707 13.4% 3 778 12.7%

SPORT AND 
EXOTICS

TOYOTA 86 93 0.3% 0 0.0%

MERCEDES SLK 26 0.1% 36 0.1%

PORSCHE 911 26 0.1% 5 0.0%

AUDI TT 19 0.1% 18 0.1%

BMW Z4 10 0.0% 7 0.0%

TOP 5 PASSENGER CAR MARKET BY TYPE FOR OCTOBER 2012

SEGMENT TYPE
OCT 
2012

SHARE
OCT 
2011

SHARE

SPORT AND EXOTICS TOTAL 212 0.6% 112 0.4%

CROSSOVER

NISSAN Qashqai 401 1.1% 282 1.0%

NISSAN Juke 354 1.0% 457 1.5%

JEEP Compass 239 0.7% 14 0.0%

AUDI Q3 146 0.4% 0 0.0%

AUDI Q5 136 0.4% 132 0.4%

CROSSOVER TOTAL 2 038 5.8% 2 039 6.9%

GRAND TOTAL 35 240 29 683

Figures courtesy of NAAMSA / RGT SMART

 TOP 5 SELLING PASSENGER CARS FOR OCTOBER 2012

TYPE OCT OCT SHARE

TOYOTA Etios 2 625 7.4%

VW Polo Vivo 2 574 7.3%

VW Polo 2 518 7.1%

TOYOTA Fortuner 1 754 5.0%

BMW 3-Series 1 520 4.3%

35 240

TOP 5 SELLING LCV CARS FOR OCTOBER 2012

TYPE OCT OCT SHARE

TOYOTA Hilux 2 283 17.9%

CHEV Utility 1 761 13.8%

NISSAN NP200 1 546 12.1%

FORD Ranger 1 516 11.9%

TOYOTA Quantum 1 238 9.7%

12 730

Figures courtesy of NAAMSA / RGT SMART

Etios hatch and sedan fi gures are grouped together, because 
of the model nomenclature used by Toyota. The Etios is the third 
best-selling passenger car range in South Africa.
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TOP 5 LCV CAR MARKET BY TYPE FOR OCTOBER 2012

NAAMSA STANDARD TYPE 2012 SHARE 2011 SHARE

SUB ONE-TON

CHEV Utility 1761 13.8% 0 0.0%

NISSAN NP200 1546 12.1% 925 7.4%

CHEV Lumina UTE 24 0.2% 17 0.1%

CHEV Corsa Utility 1 0.0% 1651 13.3%

CHANGAN Star 2 0 0.0% 18 0.1%

SUB ONE-TON TOTAL 3332 26.2% 3426 27.5%

ABOVE ONE-TON DCAB

FORD Ranger 793 6.2% 35 0.3%

TOYOTA Hilux 663 5.2% 1547 12.4%

ISUZU KB 306 2.4% 460 3.7%

VW Amarok 304 2.4% 338 2.7%

NISSAN Navara 221 1.7% 143 1.1%

ABOVE ONE-TON DCAB TOTAL 2867 22.5% 2919 23.5%

ABOVE ONE-TON SCAB

TOYOTA Hilux 1402 11.0% 1625 13.1%

NISSAN NP300 Hardbody 835 6.6% 592 4.8%

ISUZU KB 802 6.3% 593 4.8%

FORD Ranger 436 3.4% 259 2.1%

TOYOTA Landcruiser PU 159 1.2% 220 1.8%

ABOVE ONE-TON SCAB TOTAL 4215 33.1% 4030 32.4%

ABOVE ONE-TON XCAB

FORD Ranger 287 2.3% 62 0.5%

TOYOTA Hilux 218 1.7% 314 2.5%

ISUZU KB 92 0.7% 102 0.8%

MAZDA BT-50 78 0.6% 77 0.6%

NISSAN Navara 16 0.1% 44 0.4%

ABOVE ONE-TON XCAB TOTAL 695 5.5% 610 4.9%

MINIBUS

TOYOTA Quantum 1156 9.1% 981 7.9%

VW Caddy 45 0.4% 11 0.1%

VW T5 Transporter Cr-Bus 35 0.3% 44 0.4%

MERCEDES Vito 11 0.1% 5 0.0%

OPEL Vivaro 6 0.0% 5 0.0%

MINIBUS TOTAL 1253 9.8% 1047 8.4%

PANEL VAN

TOYOTA Quantum 82 0.6% 87 0.7%

VW Caddy 77 0.6% 89 0.7%

MERCEDES Vito 46 0.4% 56 0.4%

FIAT Fiorino 33 0.3% 0 0.0%

TOYOTA Avanza 33 0.3% 34 0.3%

PANEL VAN TOTAL 368 2.9% 414 3.3%

GRAND TOTAL 12730 100.0% 12446 100.0%

Figures courtesy of NAAMSA / RGT SMART
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BY STUART JOHNSTON

About 18 months ago I was privileged to meet 
Gunther Raupp, world-renowned automotive ad-
vertising photographer, who is most famous for 
his Offi  cial Ferrari Calendars. Gunther travels 
all around the world to click away at very spe-
cial Ferraris, and the occasion was a shoot he set 

up at Kyalami, capturing some amazing images 
of a Ferrari F40 GTE racer belonging to Paulo 
Cavalieri. Paulo is CEO of Etana Insurance, and he 
also runs a race-orientated business called Pablo 
Clark Racing, which is marketing these calendars 
here in South Africa.

Th ey cost R1 000 each, and believe me, they’ll 
make an awesome Christmas gift .

Another locally-owned Ferrari Boxer from the 
late 1970s features in the calendar too. Th ere are 
also modern captures of the new 458 Italia, as well 
as the 550-plus kW F12 Berlinetta.

To order one, contact Paul Gerber at:
www.pabloclark.com
Or call him on 011 351 1066 ■

Ferrari Myths with a South African Connection

Ferrari Berlinetta Boxer, shot at Gold Reef City.
F40 GTE ex-Le Mans racer, now belonging to Etana’s 
Paulo Cavalieri.

Gunther Raupp and Pablo Clark team setting up for the shoot last July at Wesbank Corner.
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BY STUART JOHNSTON

Watching the fi rst practise session at the US Grand 
Prix held on a brand-spanking-new circuit in 
Austin Texas was an eye-opener. Th e fi rst cars that 
ventured out on the “green” tar on a cold winter’s 
morning suff ered from understeer, oversteer and 
no- steer-at-all. It was like aquaplaning without 
the aqua.

It brought memories fl ooding back of the half-
a-dozen-or-so laps I did as a passenger around 
Kyalami last July, also just an hour or so aft er 
fi rst light.

Th e car was an early ‘80s Ferrari F40 GTE, 
which meant it had about 450 kW at its disposal, 
and massive slick racing tyres. It was purpose-built 
for tracks like le Mans, and indeed this car had 
competed in the famous 24-Hour race, and as it 
weighs about 1 000 kg, this means it has a power-to-
weight ratio of 600 horses per ton in the old impe-
rial measurement system.

Th e man behind the wheel was Paolo Cavalieri, 
a top-fl ight Group One racer in the 1980s and now 
an even harder-charging star on the Historic racing 
scene. He owns the GTE, one of a handful built, and 
stores it somewhere in Italy. It was in South Africa 
back then on a carnet de passage to enable him to 
display it, have it photographed for the 2013 Offi  cial 
Ferrari Calendar, and, of course, wring its neck 
around a race track.

Talking of necks, mine has never felt so uncom-
fortable before or since, jammed in as it was with 
my helmet pressed against the roll cage and abso-
lutely inadequate space for my upper torso. Paulo, 
who is a big man, looked comfortable behind the 
wheel, but he needed to be, because he was working 
frantically just to keep the car pointed even vaguely 
up the race track ahead.

On the cold track, every time he fed in some 
power, the rear tyres would simply let go and he’d 
shift  to a higher gear to try and fi nd some grip. It 
took a full four laps before he had worked the tyres 
up to operating temperature, sawing away at the 
wheel even then.

But man, was it a revelation! I have written 
about the experience before, but it’s worth repeat-
ing here: there is a sense of complete unreality as 
you watch the car ahead of you being reeled in and 

passed like it was a Fiat Uno, and realising that it is 
the latest Ferrari 458 Italia!

Th at experience in the GTE brought home 
to me what a harsh environment the cockpit of as 
race car is. Th e noises inside were all brutal and un-
refi ned, and it has to be said, bordering on the un-
pleasant. Th ere was none of the creamy scream that 
I was expecting from the classic Ferrari V8, tuned 
to within an inch of its working life by dint of much 
bigger Hitachi turbos feeding each cylinder bank, 
wild cam profi les, bigger injectors and an absolute 
absence of sound deadening.

Oh yeah, and straight-cut gears which wined like 
an angle-grinder, plexi-glass windows that rat-
tled and buzzed like a weed-eater,, and a diff  ac-
tion that was vicious rather than viscous in its 
lock-up application.

No, a smooth ride was not this car’s forte, but 
sheer speed was. Although the engine sounded 
rather like two four-cylinder Escort BDAs having a 
dice, it was making nonsense of some of the most 
exotic road-going machinery in the country at every 

straight, in every braking area, and sometimes even 
in mid-corner (Paulo is a careful and considerate 
man, and he never risked ether his own car or those 
of his fellow Ferrari Club members. A Sergio Perez 
or a Pastor Maldonado he is not. Th ink of him as 
Kimi Raikkonen or Jenson Button in terms of race-
track manners).

Yeah, so that’s what 450 kW felt like in a car 
weighing 1 000 kg. Imagine what an F1 car feels like, 
weighing some 400 kg less, and with a power output 
of some 600 kW, and just the driver on board. No 
ABS braking, no Electronic Stability Programmes 
to modulate power, just the driver’s right foot, his 
hands on the wheel, and (in most cases ) his brain.

Watching those guys on that cold track in 
Texas, you realise that they are there because 
they are the world’s best. And this weekend, the 
2012 World Driver’s title will be decided between 
two of the absolute best, Sebastian Vettel and 
Fernando Alonso.

It’s a pity that Lewis Hamilton isn’t in there 
fi ghting for the crown too, because as he showed last 
Sunday, he’s arguably the fastest of them all. Not al-
ways the best, because he occasionally suff ers from 
some brain fade even now, but he always gives it his 
absolute best shot. ■

Cold Tracks, Colder Tyres and Serious Horsepower

Even tyre warmers couldn’t compensate for no grip on the cold Kyalami track in the F40 
GTE, last July.

No, a smooth ride was not this 
car’s forte, but sheer speed was.
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