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For the past 18 months he has been 
domiciled in Pretoria, whereas prior to 
this he was director for assembly at Plant 
Munich, and before that, quality direc-
tor at BMW’s Oxford plant, where the 
Mini is produced.

“So, because I know quality, and be-
cause I know assembly, that is the reason 
I am plant director at Rosslyn,” he says 
with a slight smile.

Married to Susanna with two 
daughters (and a third child on the way), 
Ginglseder quips that one of his children 
was born in England, one in Germany, 
and now the third will be born in 
South Africa.

“My intention is to stay in South 
Africa for the next five years because I 
already love the place,” he says. Another 
reason is that he wants to oversee the 
new 3 Series ramp up from the current 
50 000 level to the projected annual pro-
duction figure of 90 000. In fact, at the 
media launch of the car he hinted that 
this figure may even top out at over the 
100 000 mark!

The new switch to three shifts later 
this year will be the key to the new pro-
duction levels. Not only will this add 
600 to 800 additional jobs to BMW’s 
1 600-strong workforce, but Ginglseder 
says that due to an increase in local 
content, and with production almost 

doubling, up to 15 000 jobs will be cre-
ated in the supplier and aftermarket net-
works in the Pretoria area and elsewhere 
in the country.

Following a plant tour and a drive 
of the very impressive new 3 Series, 
AutoLive caught up with Mr Ginglseder 
to find out what is entailed in switch-
ing a production line from one model 
to another.

Q:  How does one manage the 
switch-over? Does everything 
come to a halt or do you phase 
it in?

A:  You phase it in. You start with a 
number of pre-production cars 
during the wrap up period of 
the existing model. We sent a 
large number of staff for train-
ing. About 18 months ago we 
sent 50 people to Germany to 
learn the new procedures, and 
then they returned to train our 
Rosslyn staff.

Q:  What sort of lead time did you 
work on?

A:  In 2009 the initial ides were in 
place. In 2010 we had the go-
ahead for the project to start 
working.

Q:  I understand early pressings 
were done in Rosslyn in 2011. Is 
this normal?

A:  Yes, because a lot of testing has 
to be done before starting with 
serious production. This means 
you start with the designs, de-
velop the tools, then start with 
the first pressings and optimise 
the settings.

Q.  These tools were made in 
Germany and shipped out here?

A:  Yes, made in Germany, but 
some pressing tools are also 
made in China. And you can 
imagine how heavy these press 
tools are, some 100s of tons!

Q:  Is the next step a mini line to 
begin pilot production?

Interview – Johannes Ginglseder, Director 
of Technical and Logistics, Plant Rosslyn

continued on page 5 

Johannes Ginglseder, BMW 
Plant Director.

Johannes Ginglseder has stage managed the transition 
from the E90 rendition of BMW’s all important 3 Series 
model to the new car, with the in-house designation of the 
F30 series.
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By RogeR HougHton

The automotive component industry is re-
covering steadily after the setbacks caused 
by the economic meltdown of 2008/9, 
but there are danger signals according 
to the executive director of the National 
Association of Automotive Component 
and Allied Manufacturers (NAACAM), 
Roger Pitot, in a recent interview with 
Irma Venter of Engineering News.

He says leather, alloy wheels and cata-
lytic converters are considered vulnerable 
sectors in terms of the switch from the 
17-year-old Motor Industry Development 
Programme (MIDP) to the Automotive 
Production and Development Programme 
(APDP) at the beginning of 2013.

“The APDP moves away from the 
MIDP’s export incentives to production 
incentives, which impacts on products 
such as leather, alloy wheels and catalytic 
converters, which were all high value ex-
ports over the years,” explained Pitot.

Catalytic converters were again the 
top performer in component exports in 
2011, with value up by 30% to almost R20-
billion, but some of this growth was due to 
the rising cost of platinum group minerals. 
Pitot added that catalytic converters will 
continue initially with the same incentive 
(40%) as the MIDP when the APDP kicks 
in, but this figure will decrease over time, 
causing concern for the long term future of 
this industry.

Engines and engine components over-
took leather as the second highest value 
export at R2,7-billion, which was 10% up 
on the 2010 figure. The shipments of leath-
er seat coverings dropped by 24% to R2,3-
billion and resulted in the loss of more 
than a thousand jobs in this sector as some 
companies sourced leather elsewhere, pos-
sibly closer to major markets.

Exhaust systems – excluding the cata-
lytic converters – were the fourth highest 
value component export at R2,2-billion, 

To advertise in 
 contact

Bruno Lupini on 081 354 7212 or email 
him at bruno.lupini@gmail.com

Editor’s Note
It was in early 1994 that I remem-
ber walking into a showroom on 
Cape Town’s foreshore and lis-
tening to a salesman telling me 
about Hyundai’s master-plan for 
marketing its cars to the public. 
He told me about the exacting 
standards the Koreans expected 
from their sales people, how the 
procedures were all so detailed it 
was like buying a Kentucky Fried 
Chicken franchise: follow the manual and you just had to succeed.

Well, that was all well and good, and given the time – the 
launch of Hyundai in this country just about coincided spot on 
with the establishment of democracy here- it seemd as if a whole 
new range of opportunities was dawning.

Except … well, looking at the cars, they were not the most im-
pressive examples of the automotive art you’d ever laid eyes upon. 
In fact the first sporting model, the S Coupe, looked like some 
child’s rendition of a sports car, with the proportions wonky, the 
wheels set way too deep in the wheel arches. And the engines, ar-
rgh, they were a bit rough too.

Still, the prices were attractive, and the cars had features ga-
lore, push-button everything in an era of windy-windy-windy up 
the windows for cars in this price range. Here too, it seems in ret-
rospect, Hyundai had pre-empted global buying tastes for rating 
features ahead of things like chassis rigidity engine smoothness 
and gear lever fluidity.

A major hiccup came a year or three later when the whole 
Wheels for Africa operation that was “assembling” the cars in 
Botswana came a-tumbling down, just like Humpty Dumpty. 
Owners were in a flat spin, and it took the chutzpah of the won-
derfully charismatic Teresita van Gaalen to resurrect the Hyundai 
name, under the new AMH ownership. As MD, Van Gaalen rec-
ognised that Hyundai owners needed reassurance, and she or-
ganised Family Days and all sorts of other events to provide reas-
surance that the name was here to stay.

Now, some 18 years later, a Hyundai has finally taken its first 
South African Car of the Year title. It’s sister brand, Kia, came 
second thanks to its delightful little Picanto.

Hyundais enjoy cutting edge styling, mechanical refine-
ment, and improved handling, to the point where one day they 
might match German machinery in these hallowed areas of 
car engineering.

Right now, we are viewing Chinese products with the same 
kind of scepticism we reserved for the Koreans 18 years ago. I 
wonder if, in 2030, we’ll be applauding a Geely or a Chery as our 
Coty winner? Some people reckon it will take less time than that.

Stuart Johnston,
Editor
stujohn@autolive.co.za

continued on page 4 

Component Business Recovering, 
But NAACAM Sees Danger Signs

Companies like BMW have for many years exported South African leather 
sets worlwide. A drop off in demand is worrying for the industry.
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AutoLive, a convenient e-zine delivered twice a 
month, is the best way to keep up to date with news 
and views about all facets pertaining to the South 
African and international motor industries.

Importantly, the concept has been embraced 
by the organised SA motor industry – AutoLive has 
already been provided with membership mailing 
lists by the:

 ■ Retail Motor Industry organisation RMI
 ■ Motor Industry Staff Association (MISA)
 ■ National Association of Component and 
Allied Manufacturers (NAACAM)

 ■ McCarthy Motor Group
This is in addition to a comprehensive list of people 
operating within the industry. Furthermore, nego-
tiations for further meaningful subscriber lists are 
on-going. We have had an excellent response to our 
dummy and launch issues, and it appears this prod-
uct has great potential as a source of news within 
the biggest manufacturing sector of the South 
African economy.

Advertisers who are suppliers or service pro-
viders to any facet of the SA motor industry are 
seen by a focussed target market. In addition, the e-
zine format has an immediacy lacking in traditional 

print media, therefore getting information across 
faster with less lead time.

Who should advertise?
 ■ Companies looking to recruit employees for 
specialist positions in the motor industry

 ■ Companies looking for franchisees
 ■ Companies looking for dealers for new vehi-
cle brands

 ■ Automotive marketing consultants
 ■ Training organisations
 ■ Market research companies
 ■ Business management consultants
 ■ IT companies
 ■ Fleet management companies
 ■ Suppliers of workshop equipment
 ■ Car care companies
 ■ Panel beaters and dent removers
 ■ Auction houses
 ■ Courier companies
 ■ Service providers in the finance and insur-
ance industry

 ■ Vehicle tracking system suppliers
 ■ Organisers of exhibitions and conferences
 ■ Tyre fitment centres

 ■ Suppliers of car care products
 ■ Suppliers of automotive replacement parts
 ■ Roadworthy testing centres
 ■ Printers
 ■ Accounting firms

Autolive advertising rates are very cost effective and 
we are able to make up advertisements at reasonable 
rates. ■

Why you should advertise in Autolive

Bruno Lupini can be contacted on 081 354 7212 
or via email at bruno.lupini@gmail.com 

Chinese automaker Geely is to launch new car sales 
in the UK this year with the long-term aim of match-
ing the success of Korean brands Hyundai and Kia.

Geely will start sales of its EC7 compact car at 
the end of 2012 through a new distribution com-
pany called Geely Auto UK. Manganese Bronze 
Holdings, which partners Geely in building London 
black cabs in England and China, will set up the dis-
tribution company and a UK dealer network.

The EC7 will be priced from 10 000 pounds (11 
700 euros) and initially will be offered with a 1,5 
litre or 1,8 litre petrol engine and a five year, 100 
000 mile (170 000 kilometre) warranty. The car was 

recently awarded a four out of five stars rating by 
crash test organisation Euro NCAP

Geely Auto UK marketing manager Maria 
Holmes said the company aims to sell 1 000 
units of the EC7 in 2013, the first full year of 
sales. Volume will increase in the mid- and 
long-term as new models go on sale, she said. 
Geely plans to introduce at least one new model in 
the UK every year for the next four to five years. 
Geely is also looking at launching sales in other 
European markets but the plan is to become estab-
lished first in the UK with the help of Manganese 
Bronze Holdings, said Holmes. He added that Geely 
had plans to recruit 30 to 40 dealers in the UK for 
the brand’s launch.

Geely said its UK sales operations will be 
separate from those of Volvo Cars, which Geely 
bought from Ford in 2010. Geely Auto UK is based 
in Coventry, central England, and shares offices 
with Manganese Bronze Holdings’ London Taxi 
Company. Manganese Bronze Holdings CEO John 
Russell said in a statement: “We are all aware of the 
success that Kia and Hyundai have had in the UK 
and we can work with Geely to achieve similar suc-
cess in the future.” ■

Geely to Launch in UK
which was an annual improvement of 24%. Tyres, 
axles and wheels were the next highest on the val-
ue table. Glass was the biggest loser, down 11% to 
R280-million.

Total component exports for 2011 grew by 18% 
over 2010 to R37,8-billion, while vehicle exports 
– all of which contain some locally-made compo-
nents – increased by 10% in value to R43,7-billion.. 
These figures are still well below the record figures 
recorded in 2008 with components 20% behind and 
vehicle exports lagging by 17%.

Pitot said what was of concern was the record 
cost of imported vehicles and components. The 
combined figure for 2011 was R121-billion, which 
was 21% higher than the 2010 figure of R100-billion. 
This means that the negative trade balance for the 
automotive industry grew to a record R39-billion 
from R30-billion in 2010.

However, Roger Pitot said all was not bad news 
and there were encouraging signs of growth in ve-
hicle exports and increased local production for the 
domestic market, which are important for the com-
ponent industry.

He added that total employment in the compo-
nent industry had increased by 7% in 2011 to 68 500 
workers, even though this was still 16% below the 
2008 employment level. ■

Geely’s impressive EC7 due for export to 
the UK.

 continued from page 3
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A:  There was not a separate line. The first cars 
were built at our training centre here, where 
we can simulate the production line.

Q:  So, when you shut down for E90, did you 
taker over the old E90 line? Or is it a com-
pletely new line?

A:  The truth is in the middle. There is a lot 
of modification done. There are also some 
additional lines for F30, but there is some 
carry-over from E90.

Q.  Are there not many common parts?
A:  Not at all. It is a completely new car.
Q:  What about the engines?
A:  The engines are new, there are some chang-

es. Especially in the case of the new four-
cylinder petrol turbo.

Q:  How about that new four-cylinder turbo?
A:  It is a fantastic engine with about 15 per 

cent improvement in torque than the six-
cylinder it replaces. And much better fuel 
consumption.

Q:  When exactly was the last E90 produced?
A:  During the summer break we had a shut-

down of six weeks, and that was also the 
run-out of the E90. Then after the summer 
break we started with the F30. We did a bit 
of additional refurbishment to the plant 
during the shut down, in preparation for 
the new car.

Q:  Does the new line operate on similar 
principles?

A:  The line operates in a very similar manner. 
But we have an additional 51 robots for the 

body-in-white section of the plant and there 
is much more automation now. From 74 per 
cent to 96 per cent. And yet not only do we 
not lose jobs, but we create many jobs.

Q:  What’s the advantage of more automation: 
speed and accuracy?

A:  That’s exactly the case. The goal was to be 
more precise. And this is also one of the 
ways we achieved a weight reduction of 45 
kg compared to the E90, because of the in-
creased use of robotic welding.

Q:  presumable this leads to much more tor-
sional stiffness in the new car.

A:  Yes, it is 50 per cent stiffer than the E90.

Q:  Is this also due to new higher quality steels 
being used?

A:  There is always an evolution from one 
model to the next, but this was a revolution. 
What we have achieved with this car is re-
ally a revolution.

Q:  As far as quality is concerned, you said at 
the earlier presentation that it doesn’t mat-
ter now where the car is built, in Germany, 
China or South Africa.

A:  It is built by BMW
Q:  So who actually audits your quality here at 

Plant Rosslyn?
A:  Funnily enough we have just had a quality 

audit here. It is a neutral department within 
BMW, where a team is sent over every few 
weeks to check our cars, the measurements, 
to see if the standards are the same. And 
yes, we have that confirmation. Of course, 
here we are doing our own audit on a 
daily basis.

Q:  On a personal level, what are your 
qualifications?

A:  I am an engineer. I did my degree at the 
University of Munich, specialising in elec-
trical systems and steering control.

Q:  Aah! So, with that new stiff body shell, I 
presume it gives you freedom to achieve 
good handling with softer springs?

A:  Yes of course, it gives you a major advan-
tage. If chassis is stiff you can play around 
with the rest of the car. Of course, the 
advantage we have now, we can change 
the ride electronically, for stiffness and 
comfort. ■

 continued from page 2

The 3 series launch.

Johannes Ginglseder in action.
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StuaRt JoHnSton

The 2012 Wesbank/South African Guild of 
Motoring Journalists Car of the year is the Hyundai 
1,8 GLS. There was a huge cheer from the Hyundai 
contingent when their car won, as this was the first 
time a Korean make had won the coveted award, 
first instituted by the Guild and sponsored by 
Wesbank, in 1986.

For the past two years the Guild has had a 
policy of “transparency”, publishing the way each 
jury member voted during the test days of the 10 
finalists, and how each of those finalists fared. We 
publish the full list here and it is interesting just how 
overwhelming the Hyundai’s victory was.

Few people would argue that the car was a 
worthy winner, setting that C segment sedan class 

benchmark to a new level in terms of styling and 
sophistication for a very affordable price. The Kia 
Picanto 1,2 came second, and when one looks at the 
high style, performance and handling of this car 
when measured against its price competitors, well, 

Kia could argue that in the Picanto’s league, they are 
even further ahead of the opposition than Hyundai 
is with the Elantra.

I was sorry to see that only one journalist voted 
for the Mercedes SLK, indicating that this car was 
a bit of a fish out of water in a competition of this 
type. It was the first two-seater ever to make it to the 
finals, but I always thought it would have done bet-
ter if the 200 SLK variant was chosen. I felt the SLK 
was a worthy finalist as the new model is one huge 
leap forward from previous renditions in terms of 
sporting behaviour.

As ever, Wesbank put on an amazing show, and 
it is credit to the Guild that this remains the pre-
mier, must-attend function of the motoring frater-
nity in South Africa. ■

The Car Of The Year

COTY VOTING TRANSPARENCY PANEL

Jury Member
Hyundai 
Elantra

Kia 
Picanto

VW Jetta
Suzuki 
Kisazhi

Alfa 
Guilietta

Audi A6
Ford 

Focus
Citroen 

DS4
Peugeot 

5008
Mercedes  
Benz SLK

TOTAL 230 155 141 49 48 30 27 22 20 3

Aaron Borrill 10 7 8

Andrew Leopold 10 5 7 3

Aurelia 
Dyantyi-Mbokazi

8 7 5 5

Bernard Hellberg 10 2 3 7 3

Bobby Cheetham 10 6 9

Brent Ellis 9 7 2 7

Christo Valentyn 10 10 5

Colin Windell 5 10 6 4

Gerhard Horn 8 6 6 5

Gerrie Smit 7 3 4 5 6

Gordon Hall 10 7 8

Henrie Geyser 8 7 10

Ian Little 10 8 7

Jannie Hennop 10 10 3 2

Julian Lurie 7 6 5 4 3

Justus Visagie 6 7 4 5 3

Lance Branquinho 8 10 7

Lerato Matebese 8 7 6 4

Lindsay Vine 7 6 8 2 2

Mark Jones 10 8 7

Minesh Bhagaloo 8 10 7

Pritesh Ruthun 8 5 8 4

Ray Leathern 10 7 8

Reuben Van Niekerk 9 6 5 5

Richard Macaskill 7 6 6 5 1

Roger McCleery 9 7 4 3 2

Rubin van Niekerk 7 4 6 5 3

Waldo Van Der Waal 6 5 6 4 4

Wynter Murdoch 5 7 9 4

Hyundai’s SA Managing Director Alan 
Ross with the winner.

... the car was a worthy winner, 
setting that C segment sedan 

class benchmark to a new level in 
terms of styling and sophistication 

for a very affordable price.

http://www.autolive.co.za


Subscribe for free @
www.autolive.co.za Page 7

By StuaRt JoHnSton

The first few minutes out on the road in the new car 
reveals that it has taken ride and handling levels to 
a new high.

Gone is the slight harshness of the previous 
model, a factor often attributed to the sidewall stiff-
ness of its run-flat tyres. While there have been big 
strides in making run flat tyres more comfortable 
in the past few years, the writer believes it is the fact 
that the new body shell is 50 per cent stiffer than 
its predecessor which has given the car such an el-
evated level of refinement.

Not only is the new body stiffer, but it is lighter, 
despite the car’s overall length having grown by 
some 93 mm, with a 50 mm increase in wheelbase. 
This new longer wheelbase has also improved rear 

seat leg room, to the point where the new 3 Series 
has uncompromised space for five people.

Not only is the new 3 Series much, much stiff-
er, but it is some 40 kg lighter. All this has enabled 
BMW to engineer more compliance in the suspen-
sion systems, while not only retaining its famed 
sharp and crisp handling characteristics, but actu-
ally improving upon them. A re-configured electro-
mechanical steering system is also used in the car, 
and the steering has much more straight-line feel 
than before.

The new BMW has three engine variants at 
launch, while a 320i version is due here in May, 
and a high-powered hybrid model is scheduled for 
launch here in November.

The most talked about engine is going to be 
its new four cylinder petrol unit, which sees light 
of day now in 328i form. This is a TwinPower 

turbocharged two-litre four-cylinder developing 
180 kW for the 328i. The same engine, but in milder 
135 kW form, will be available in two months’ time 
in the 320i. This engine is more powerful than the 
six cylinder it replaces and lighter on fuel. It also has 
a very pleasant sound inside the car.

BMW’s Twin Power technology enables quick 
spool up and low back pressures by spinning up 
the turbo using the exhaust gases from half the en-
gine’s cylinders for each of two scrolls, the pulses 
being used from the cylinders being balanced in 
terms of the firing order. For instance, in the four 
cylinder engine, cylinders one and four are used 
for one scroll, and cylinders two and three for the 
second scroll

The current top dog model is the 335i model 
with the familiar six-cylinder single turbo engine, 
also in Twin Power form, which replaced the earlier 
twin turbo design while still doing duty in the pre-
vious 3 Series.

The way the big three-litre six ramps up power 
is smoothness personified. It still produces 225 kW 
and 400 Nm of torque, which means its overtak-
ing acceleration in the 100 to 200 km/h range is 
phenomenal.

Interestingly there is now the option of an all 
new eight-speed automatic transmission on all 
models. Seamless changes are the order of the day 
and the changes are blisteringly quick, especially 
with the sports version of the transmission fitted to 
the 335i.

The new 3 Series has an inordinate amount of 
technology on offer, especially in the areas of info-
tainment, connectivity and in safety systems such 
as Head Up display, now available on this entry pre-
mium model, and lane departure warning.

Cosmetically, apart from the much cleaner styl-
ing, a big news feature will be the fact that you can 
now order the car with three subtly different grill 
and spot light embellishment styles, to provide in-
dividuality right from the get-go. The same applies 
to a number of wheel choices on offer.

Prices start at R361  000 for the soon-to-be-
introduced 320i and extend to R543  000 for the 
335i, bearing in mind that these prices exclude 
emissions tax, or the vast number of options that 
can be specified. And yes, those can pump up the 
price, big time!

This car will be known as the F30 rendition of 
the 3 Series, replacing the just-continued E90 model 
type. Some 210 000 cars bearing the 3 Series name 
have been sold here since it made its debut here in 
late 1983 in the form of the second-generation E30 
series.. However, the 3 Series was available in first 
generation form since 1975, and world-wide, over 
12-million have been sold to date. ■

BMW’s New 3 Series
Launch Drive Impressions
What sets the new BMW 3 Series apart is the amazing level of body 
integrity that has been achieved through an excellent design and superb 
production processes, notably at the re-configured Rosslyn Plant, 
one of four factories building the new BMW globally for world-market 
consumption.

The BMW 328i Sport.

Road Impressions
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Thomas Ingenlath will assume the position as Vice 
President Design, Volvo Car Corporation, on July 1, 
2012, succeeding Peter Horbury, who is now Senior 
Vice President Design, Geely Group.

“I am very happy that Thomas Ingenlath has 
accepted the offer to be responsible for Volvo’s de-
sign. He is one of the most exciting automotive de-
signers today and will play a central role in Volvo’s 
development towards becoming a top tier luxury 
auto brand”, says Stefan Jacoby, President and CEO, 
Volvo Car Corporation.

Thomas Ingenlath has 20 years experience from 
the automotive industry, after completion of design 
studies at the Fachhochschule für Gestaltung in 
Pforzheim and the Royal College of Art in London.

He has since worked in top design positions 
at Audi (1991-1994), Volkswagen (1995-2000) and 
Skoda (2000-2006). As from 2006 he has been the 

Director for Design at the Volkswagen Design 
Center in Potsdam, designing for all brands of the 
Volkswagen Group.

“I feel very honoured to join Volvo – a brand 
which I have great admiration for. The company is 
heading for a new era and I am looking forward to 
be part of that development. It will be a great chal-
lenge to define Volvo’s future design direction,” says 
Thomas Ingenlath.

Li Shufu, Chairman of Geely Holding Group 
and Volvo Car Corporation, comments: “The re-
cruitment of Thomas Ingenlath to head Volvo’s 
Design department is another important step in 
the development of Volvo Car Corporation to be-
come a truly luxury automotive brand.” Thomas 
Ingenlath’s solid experience in automotive design 
will be a valuable contribution towards the Volvo 
design of the future.” ■

From VW to Volvo Design Chief Thomas 
Ingenlath.

Volvo Poaches New Design Chief From VW
Former Design Head Horbury Moves To Geely
Thomas Ingenlath, 48, has been appointed Vice President Design at 
Volvo Car Corporation, arriving from a position as head of the Volkswagen 
Design Centre in Potsdam, Germany.

For the fifth year running, Fiat Automobiles is the 
brand which has recorded the lowest level of CO2 
emissions by vehicles sold in Europe in 2011, with 
an average measurement of 118.2 g/km (4.9 g/km 
less than the 2010 average).

Fiat also ranked first as Group, with 123.3 g/
km, an improvement of 2.6 g/km on last year. The 

record is certified by JATO Dynamics, the world’s 
leading automotive consultancy and research firm.

Over the last 5 years, Fiat Automobiles has re-
duced its average emissions by 14%, from 137.3 to 
118.2 g/km of CO2, significantly lower than the tar-
get set out by the European Union for 2015, which 
has been fixed at 130 g/km.

Fiat says this result shows its commitment to pro-
tecting the environment through the development of 
simple and ingenious solutions such as the TwinAir 
engine, the world’s most “ecological” turbo petrol 
engine, the use of alternative fuels such as Methane/
LPG, a sector in which the brand is the European 
leader, and the development of innovative technology 
such as eco:Drive, an application which encourages 
a driving style which is more responsible and eco-
compatible, and which has allowed a large number of 
the drivers who use it regularly to achieve emissions 
which are even lower than the type-approval levels.

All of Fiat’s eco-technological innovation is 
grouped under the “Air Technologies” brand, which 
represents and encapsulates the evolution of a sin-
gle idea. Over the last 20 years that idea has brought 
revolutionary solutions to the market, solutions 
which at the same time are simple and of low envi-
ronmental impact, solutions which do not ask the 
client to give up any of the driving pleasure which 
has always been so characteristic of Italian cars. ■

Fiat Brand Again Lowest with CO2 Emissions in Europe

Fiat Punto 1,2 Active – low on emissions in European spec.

... the TwinAir engine, the world’s most 
“ecological” turbo petrol engine, ...
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Road Impressions

AutoLive recently experienced two versions of the 
Sonic, these being the 1,4 LS four-door sedan and 
the 1,3D diesel hatch in five-door format. The prices 
for these cars are R156 990 for the petriol 1,4 sedan, 
and R176 730 00 for the diesel hatch.

They fall into a very competitive area of the new 
car market, with various versions of all the top play-
ers hustling for contract signatures. For instance, 
there’s the Polo Vivo 1,6, the Suzuki Swift, the 
Honda Jazz, the Kia Rio and the Mazda 2 all clus-
tered in the group between R150 000 and R165 000. 
These are all cars with plenty to offer dynamically.

The Sonic is a bit strange looking in sedan 
form, mainly because the proportions of wheel size 
to bodywork are a bit small as far as the wheels are 
concerned, and also, the boot seems to stick out 
backwards in relation to where the cabin is placed.

This isn’t a bad thing in terms of utility, as there 
is plenty of space in the Sonic, both for rear passen-
gers and luggage. The cabin ambience on both the 
hatch and sedan are the same, and personally I’m 
impressed with the perceived quality that GM has 
managed with this car. The styling for a low-cost car 
is good and the material fit and finish is very good, 
better than on some of its more well-known rivals 

in the way it all hangs together with an understated 
sense of sophistication.

The controls are all logical and well laid out, and 
the ventilation/air-conditioning system was sim-
plicity itself to operate, something that I wish other 
manufacturers would take head of in this over-
complicated era of interior design and equipment.

The engine on the 1,4 LS is no firecracker, but 
at a rating of 74 kW you wouldn’t expect it to be. 
It is nevertheless smooth and refined, offers sub-
13 second zero to 100 acceleration and a top speed 
just shy of 180, and that’s all you want in a small 
sedan if transport, rather than passionate motoring 
is your thing.

It is also a very economical engine. Strangely, 
the fuel consumption read out is in kms per litre 
rather than litres/100 km. I managed 14 km per li-
tre in this car, and about 15,6 litres/100 in the much 
more expensive diesel hatch. Straight away, the die-
sel offering is not going to cut it for me on that basis, 
given that it’s about R18 000 more expensive than 
the petrol version. The 70 kW diesel is rated as being 
slightly quicker than the 1,4 petrol in acceleration, 
but I found it fussier to drive. And economically, if 
you have to finance an extra R18 000, you will have 
to drive a long, long time to make up the difference 
in fuel savings.

Overall, I liked both the Sonics for their unre-
markable ordinariness, their ride comfort, which is 
excellent in this class, and their space. You could do 
a lot worse. ■

Sonic Boon
GM’s new Sonic is an interesting offering in the B segment of light cars in 
South Africa, in that it ticks so many boxes. What’s more, it’s a pleasant 
car to drive, given that its reason for being is to provide comfortable, 
unobtrusive transport at an affordable price.

Sonic sedan – odd proportions, loads of space.

It is nevertheless smooth and refined, 
offers sub-13 second zero to 100 

acceleration and a top speed just 
shy of 180, and that’s all you want in 

a small sedan if transport, rather than 
passionate motoring is your thing.
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Social & Staff Issues

Land Rover’s partnership with the International 
Federation of Red Cross (IFRC) and Red Crescent 
Societies forms part of an integrated approach 
to sustainability. IFRC is one of Land Rover’s six 
Global Humanitarian & Conservation Partners, 
set within Land Rovers’ sustainability framework 
called ‘Our Planet’.

In 2010, IFRC and Land Rover launched a three-
year partnership entitled ‘Reaching Vulnerable 
People Around The World’. The global intiative 
provides support for 15 Red Cross and Red Crescent 
programmes including Austria, Australia, Belgium, 
Brazil, Canada, China, France, Germany, Italy, 
Netherlands, Spain, Switzerland, United Kingdom, 
the United States of America and South Africa.

Utilising Land Rover’s capable vehicles, the Red 
Cross is able to provide valuable support to commu-
nities in even the most remote location.

“Thanks to Land Rover SA’s generosity, we 
have been able to use these vehicles during our 

disaster relief operations. Last year SARCS had 
to provide relief operations to communities af-
fected by tornados that struck Limpopo, Free State 
and Gauteng.”

“The Land Rover Discovery’s allowed us 
to access remote areas that would have been 
hard to reach if it were not for these vehicles,” 
said the SARCS Acting Secretary General, 
Winnie Ndebele.

Land Rover’s international accredited Land 
Rover Experience centres provide world class train-
ing that will ultimately aid the SARCS in assisting 
the public and communities in need.

“Land Rover’s association with the 
International Federation of the Red Cross dates 
back to 1954, when Land Rover in the UK supplied 
a long-wheelbase Series 1 to the British Red Cross 
for use in Dubai as a mobile dispensary.

“We are pleased to support the Red Cross in 
their initiatives in South Africa and hope that by 

providing them with valuable 4x4 driving tech-
niques they will be even better placed to aid those 
in need,” said Kevin Flynn, Managing Director of 
Jaguar Land Rover South Africa

The IFRC and Land Rover partnership has seen 
the company provide over £4.7 million in support 
since 2007.

Land Rover South Africa is currently offer-
ing 4x4 SUV drivers a complementary opportu-
nity to improve their on- and off-road driving skills 
though its Land Rover Experience training centres. 
The offer is open to anyone driving a 2005 or later 
year-model 4x4 SUV.

If you’d like to find out more or sign up to par-
ticipate visit www.landrover.co.za. The initiative 
is being offered at all Land Rover Experience cen-
tres in South Africa, including Kyalami, Gerotek, 
Inchanga (Kwa-Zulu Natal) and in the Western 
Cape (Stellenbosch). ■

SA Red Cross members experiencing Land Rover prowess: From left, Ms Nobuzwe Ngqwemla, Ms Linah Mokganya, Ms Thokozile 
Moyo, Mr Maxwell Chiloane, Mr Isaac Hartnick, and Ms Janine Mosetlhi.

Red Cross Sharpens Driving Skills with Land Rover
Land Rover South Africa has a longstanding relationship with the South African Red Cross Society (SARCS) and 
recently invited Red Cross representatives to attend its Land Rover Experience training day in order to further 
equip the team with valuable off-road driving skills.
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To advertise in  contact

Bruno Lupini on 081 354 7212 or email him at bruno.lupini@gmail.com

The distinguishing mark of Mercedes Benz’s new 
Style Edition version of the C-Class is the promi-
nence of the Merc star in the grille. The front bump-
er has also been restyled to blend more fluently with 
the radiator grille.

The C-Class has been given a new bonnet made 
of aluminium, and its contour in the area around 
the headlamps and the radiator grille emphasises 
the V-shape of the front end.

A visual base in the lower section of the head-
lamp is formed by a horizontal broadband LED in-
dicator unit. The horizontal LED daytime running 
lamps in the bumper, makes the C-Class clearly rec-
ognisable from a distance.

At the rear the bumper has also been shaped-up 
for a more sporty look

Other distinguishing features are:
 ■ Automatic transmission – 7G-TRONIC
 ■ Alloy wheels – 5-twin-spoke R17
 ■ New finishes in the interior

Prices are as follows:
C 180 BlueEFFICIENCY Sedan ‘Style Edition’: 
R359 000

C 200 BlueEFFICIENCY Sedan ‘Style Edition’:  
R 379 000

C 200 CDI BlueEFFICIENCY Sedan ‘Style Edition’: 
R 380 000 ■

Stylish C-Class

Styling with Mercedes Benz.

Toyota South Africa Motors (TSAM) has an-
nounced its intention to assemble the Quantum and 
Ses’fikile at its Prospecton plant in Durban.

To date the Quantum and Ses’fikile taxi, which 
share basic platform and mechanical components, 
have been manufactured in Japan and imported in 
fully built up form.

The announcement follows long but fruit-
ful discussions between TSAM, Toyota Motor 
Corporation (TMC) and the South African gov-
ernment. The discussions was motivated in part by 
TSAM, who view the Quantum and Ses’fikile rang-
es as core models and believe that the localisation of 
these products will benefit the productive use of its 
manufacturing facilities.

The local assembly of these vehicles are depend-
ent on certain final preconditions which, if fruitfully 
concluded, will start in the second quarter of 2012.

TSAM promises more “concrete” information 
in this exciting development once the fine print of 
the contract has been agreed upon will, upon com-
pletion of the preparations, be in a position to com-
ment on the investment and job creation targets set 
by this project.

 ■ Toyota SA Motors is the leading vehicle 
manufacturer and exporter in South Africa. 
Following a five year R8 billion revitalisation 
plan, which concluded in 2009, the plant now 
boast an annual capacity of 220 000 vehicles. 
Toyota currently produce left and right hand 
drive versions of the Corolla, Fortuner and 
Hilux ranges at this facility and exports 
these vehicles to 57 countries. ■

Home Grown Quantams in Sight

Quantam could be a leap for Toyota’s 
Prospecton Plant.

Product
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There has been a big shake up regarding the do-
ings and wooings of motor journalists in the past 
few weeks.

Some of the changes are:
Egmont Sippel and John Bentley have left 

Cars in Action after a short tenure as major edito-
rial players. The title, founded by the controversial 
Michele Lupini some 15 years ago, made much fan-
fare of taking Sippel and Bentley on board, as these 
two journalists enjoy doyen status in the motoring 
media industry.

Bentley has over three decades of experience 
and until last year was Editor of South Africa’s larg-
est motoring publication (by far) Car. Sippel has for 
the past two decades worked as motoring editor of 
Rapport and is a multiple winner of the Motoring 
Journalist of the Year award. A high-profile player 
in the industry noted for his in-depth analysis, he 
was long on Lupini’s wish-list for the editorial staff 
of Cars in Action.

The idea was that Lupini would take a step back 
to act as CEO of his Action Publishing group and 
carry on producing another title, Bakkie Magazine. 
But things didn’t go according to plan, and Lupini 
ended up laying off his new-found co-workers af-
ter just a few months. After which, a deal was 
struck for Bentley, Sippel and newly-recruited (but 
subsequently also retrenched) publisher Wendy 
Robinson, to buy the Cars in Action title.

This deal went sour after a month or two of ne-
gotiation, with the result that John Bentley, Egmont 

Sippel Sharon Richards and Wendy Robinson have 
now started a new title, Accelerate, a monthly 
glossy concentrating on the enthusiast end of the 
new car market, with more than a passing nod to 
classic heritage (Bentley is a noted Porsche 356 fan). 
They are publishing this in conjunction with Daryl 
Peel’s Making Media group.

On board with this trio is former Cars in 
Action staffer Richard Macaskill, a young motor-
ing journalist with plenty of potential. It is also 
linked to the growing publishing stable of Daryl 

Peel, formerly a motorcycle writer with Cars 
and Leisure.

Lupini, bouncing back, has started a new ti-
tle, Autoweek (there is in fact an American publi-
cation of that name), a weekly tabloid newspaper, 
with rights to copy from British titles Autocar and 
Autosport.

Meanwhile Phuti Mpyane has been appointed 
editor of Cars in Action, with Lupini concentrating 
on Bakkie and Trucks, which will now be published 
monthly instead of bi-monthly.

There has also been plenty of movement on 
other prominent titles.

A while ago the editor of the Caxton Motoring 
Group’s “knock and drop” publication, Autodealer, 
Mark Holdsworth, left suddenly and has reportedly 
subsequently won his CCMA case against the group. 
He was replaced by incumbent staff writer Gerhard 
Horn who is now editor with Stuart Moir as assistant 
editor, and both of these youngsters, although brim-
ming with potential, may find the going tough for a 
few months as they are relatively new to the game.

In another move, yet another high-quality 
young journalist, Rueben van Niekerk, has moved 
from Ewald van Zyl’s Cars and Leisure to Daryl 
Peel’s Motoring Monthly and Ikara publications, 
previously handled by Phuti Mpyane. Mark Jones 
has also resigned from Cars and Leisure and contin-
ues at CitiMotoring and carrying out vehicle testing.

F1 Racing is now being printed locally so will be 
much cheaper than the previous imported issue. ■

Media Movers

Accelerating Hard: (left to right): Daryl Peel, Wendy Robinson, Egomont Sippel, Sharon Richards and John Bentley.
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By RogeR HougHton

PERSONAL TOUCH WAS VITAL FOR  
LEXUS DEALER

The Lexus stock shortage caused by the earthquake and tsunami in Japan last 
March, as well as the strong yen, placed a heavy additional load on the local 
dealer network for this luxury brand in 2011. Dealer of the Year, Doran Jaffe, 
of Lexus Cape Town City, said the strategy that worked for his dealership was 
ongoing communication with customers waiting for new cars or parts.

“I spoke to them all personally and we gave them daily updates on each 
particular situation,” said Jaffe. “We also found them empathetic to a situation 
that was beyond our control and appreciated our honesty in the updates. We can 
truly say our customers are our friends.”

This personal approach was also rewarded with the top spot on the Lexus 
Customer Experience Index for 2011

Jaffe is a true motorman, having joined his uncles Barney and Abie Sank 
at Market Toyota in 1986. He has also been a dealer of the year previously, hav-
ing taken that honour when he was DP at Market Toyota Tokai in 1997. He has 
just been promoted to head up Culemborg Toyota as well as continuing with 
Lexus Cape Town City, both of which are in the Unitrans Automotive stable. 
(Unitrans’ Monument Toyota Constantia won the Toyota Dealer of the Year 
award for the third time in 2011)

Lexus also recognised the top performing Lexus Financial Services Dealer, 
which was Lexus East Rand for the third consecutive year.

NISSAN SOUTH AFRICA ANNUAL  
DEALER AWARDS

Nissan South Africa hosted their annual dealer network business conference and 
awards in Mauritius which included some ‘joy and fun and seasons in the sun’.

The traditional black tie gala event was replaced by an informal beach party 
in true Mauritian style. This event also marked the announcement of the Dealer 
of the Year and numerous other awards.

Datnis Nissan in King Williams Town won the Dealer of the Year and 
Jean van Aardt, Dealer Principal, was on hand to accept the award on behalf 
of Datnis. Arnold du Plessis and his team at the BB Group were named Dealer 
Group of the Year.

RENAULT WELKOM ACES 2011  
DEALER AWARDS

Renault Welkom has trumped 49 other contenders to take top title at Renault 
South Africa’s 2011 Club of Diamonds Dealer of the Year Awards. Renault 
Fountains (Tshwane) took second spot while third position overall went to 
the Western Cape’s Renault Paarl. Unitrans Automotive received Renault SA’s 
Franchise Award for Best Performing Group.

At the gala awards evening held on Friday night at Montecasino in Fourways 
north of Johannesburg, a triumphant Jurie Venter, Dealer Principal at Renault 
Welkom said: “I committed to winning in 2011 and my team and I worked really 
hard to make this win a reality.”

“To Renault South Africa, your support has been fantastic and you have 
gone above and beyond the call in helping us to achieve the success that we have. 
We have great prospects for the year ahead. In addition to the extended Renault 
Sandero range, I am very excited about the rejuvenated Clio III range and the 
introduction of the well-priced, entry-level Clio 1.6 Yahoo! and Yahoo! Plus 
models,” he concludes.

Bernie du Plessis, Divisional Chief Executive of Unitrans Automotive was 
on hand to accept the Best Performing Franchise Group Award from Xavier 
Gobille, Managing Director of Renault SA.

“Like Unitrans Automotive, Renault runs a tight ship and wants to suc-
ceed and should the opportunity arise to increase the number of dealerships 
that we have, we would certainly look at it,” he adds. Unitrans Automotive cur-
rently operates the Renault Kempton Park, Benoni and Clearwater dealerships 
in Gauteng. ■

Dealers of the Year

Doran Jaffe, Lexus Dealer of the Year.

Arnold du Plessis in the middle with Nissan South Africa MD, 
Mike Whitfield (right) and Johan Kleynhans, Director of Sales, 
Marketing and Aftersales.

Leslie Ransoomar, VP of Sales, Xavier Gobille MD of Renault SA, 
Jurie Venter, Dealer Principal and owner of Renault Welkom, and 
Wim van Schie, VP of Quality and Service.
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Ulrich (Uli) Sanne, the genial finance director 
of BMW SA, is off to China on a three-year assign-
ment as FD of BMW’s wholesale operation in that 
country.. A popular competitor and skilful driver 
in historic racing at the wheel of a variety of classic 
BMW racing cars, Uli says he hopes to make visits 
to SA during the course of the year that will include 
some racing.

Cyril Khambula, the former human resourc-
es director at the McCarthy Group, has been ap-
pointed HR director at BMW SA.

Khambula was previously with Toyota SA, 
where he was the HR vice-president and before 
that executive director of the Toyota Academy 
for Training.

William (Wammy) Haddad, who has been 
involved with Toyota Motorsport for the past 20 
years, most of them as manager of the operation, 
has resigned from Hallspeed, the company which 
now operates Toyota Motorsport as an outsource 
and where Wammy has worked on contract for the 
past two years.

“I think 20 years, about 166 rallies, about 
200 circuit races and say 100 off-road events was 
enough,” quipped the quietly spoken Pretorian, 
who is a qualified mechanical engineer. “I am now 
on the lookout for new challenges.”

Tony Twine, the popular economist and a di-
rector of Econometrix, passed away suddenly at the 
age of 57. Twine, a very likeable person, was an ex-
cellent commentator on the motor industry among 
his many attributes. He will be missed. ■

People Making Moves

People

Cyril Khambula.Wammy Haddad.

Uli Sanne. Uli Sahn in his Batmobile BMW.
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By RogeR HougHton

The beautiful Garden Route seems to act as a 
magnet for lovers of classic cars, judging by 
the popularity of the Southern Cape Old Car 
Club’s annual car show in George and the fact 
that many well known car restorers and former 
motorsportsmen have chosen this area in which 
to live.

Besides many keen locals there are a number of 
people who have moved to this area from Gauteng 
including the former chairman of the Piston Ring 
Club, Sheridan Renfield, former racer and tuning 
expert Ritchie Jute and former Toyota Motorsport 
Manager Ian Miller. The latter two had immacu-
late cars on show, with Ritchie displaying his Lotus 

Cortina and Ian his Series V Sunbeam Rapier in 
rally guise.

I have long had the intention of visiting this 
show, which is the second largest classic vehicle 
show in the country after Cars in the Park, which 
is nowadays held at the Zwartkops Raceway, near 
Pretoria. This year the opportunity arose to get to 
the George Show when I had to go to a wedding in 
Cape St. Francis.

The Cape show has now been running for 16 
years, having been staged for the first time on a 
farm near Victoria Bay in 1997, while the organising 
club’s history stretches back to 1988 and it currently 
has 180 families as members.

I got there early and was most impressed by 
the neat layout in the spacious grounds of the PW 
Botha College. It was quite different in the brands of 

car on display, with Mercedes-Benz and Borgward 
having big followings, while there were few British 
sports cars such as Austin Healeys, MGs and 
Triumphs which are usually well-represented at 
Cars in the Park.

The motorcycle section in George, which is my 
area of special interest, was frankly disappointing.

What was impressive was the huge array of 
model cars that filled two classrooms.

The space limits the number of exhibits to 
about 900 cars and there seemed to be close to that 
number, while there were also a good selection of 
tractors and agricultural stationary engines on dis-
play – most of them in working condition.

Although more clinical than Cars in the Park, I 
am glad I was able to visit the George Show and tick 
it off my bucket list. ■

Old Car Lovers Enjoy Life On The Garden Route

One of the best cars of the 50’s the Borgward Isabella Coupe. 
The yellow interloper is a Lloyd, also made by Borgward.

Maybach an S-Class in Drag.

Phew! 250 kW plus in a car weighing 600kg! Colin Chapman 
would have approved!

Superb rally-spec Sunbeam Rapier, owned by former Toyota 
motorsport manager Ian Miller

Trike for gentle folk – a twin-engined Vespa.
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RAND SHOW TO HOST 
THE LAUNCH OF NEW 
LOCAL CARAVAN BRAND

For generations, the Rand Show has been the 
place to go to see what’s new on the market. This 
year, the Rand Show is proud to host the launch 
of an exciting new range of locally designed and 
manufactured caravans.

Designers Riaan and Andre van Helsdingen 
are no strangers to the Rand Show, but usually their 

launches take place on the Rand Show Lake. The 
founders of Twin Boats & Trailers, brothers Riaan 
and Andre’s range of Sensation boats have always 
been a real draw card with showgoers.

Now, since discovering that many of their 
boating clients are also keen campers, the duo are 
launching a new range of local-is-lekker caravans – 
and you’ll be able to see them first at the Rand Show, 
from 6–15 April 2012.

The Sensation Outdoors caravan range has 
three solid-roof models, all of which will be on 

display at the show, next to the Lake. The line up 
includes the top-of-the-line four-berth Anee and 
mid-range three-berth Vee, both of which have a 
separate toilet and shower cubicle, and the entry-
level three-berth Devee. ■

CLEANER FUELS
SA oil companies are looking to the government 
for some form of assistance with financing the 
R40bn refinery conversions needed to produce 
cleaner fuel, as required for the latest generation 
engines. This money will be spent over a period 
of 4–6 years. The oil companies are looking at a 
cost recovery mechanism which could be either 
an incentive programme or some other form of 
reimbursement.

Among other changes the programme aims 
to reduce the level of sulphur in diesel fuel from 
a maximum of 500mg per kg of fuel to 10mg 
per kilogram. ■

MAzDA STRUGGLING
The Mazda executives who were delighted when 
cash-strapped Ford reduced its shareholding in 
the Japanese company to only 3,5% in 2008 and 
they could go it alone again after 12 years of Ford 
rule are not smiling any more.

The company is facing its fourth straight 
year of losses, which could be as much as US$1,2-
billion for fiscal 2011 which ends on March 31. 
The company is reliant on exports and the strong 
yen has made pricing uncompetitive in many 
markets. It is now selling large amounts of equity 
to raise the money it needs for a recovery plan 
that includes moving more production away 
from Japan.

Here in South Africa Mazda, which is still 
sold through the Ford dealer network, is pre-
paring to launch its leisure-focussed BT-50 
bakkie, which is based on the Ford Ranger plat-
form and is probably one of the last products 
to use Ford underpinnings. The launch is due 
mid-year. ■

KIA PARTS
KIA Motors SA has opened a new parts warehouse 
to service its fast-growing vehicle parc. The new 
facility on the East Rand was built at a cost of al-
most R50-million and has a floor area of more 
than 4  000m2. Kia, which arrived in SA in 1998, 
has already moved its parts to four different ware-
houses before the latest move as the need for more 
space arose. ■

Snippets

New caravan for the Rand Show.

NAAMSA REPORTING 
IN JEOPARDY

By RogeR HougHton

The detailed reporting of monthly vehicle sales 
figures in South Africa through NAAMSA is 
under threat

The decision by Daimler AG, of Germany, to 
stop detailed reporting at its operations worldwide, 
other than providing total figures for passenger cars, 
commercial vehicles and exports, could result in 
other companies declining to submit sales figures.

The Daimler decision came as a result of an 
anti-trust investigation into truck makers in the 
European Union and there is currently no indica-
tion when the edict could be withdrawn.

Now the CEO of MAN Truck and Bus SA, 
Markus Geyer, says his company may also stop 
reporting if MBSA continues its current policy. 
Geyer was speaking at his company’s annual media 
briefing in Johannesburg on Friday when he made 
the statement, saying it is unfair competition as 
MBSA has the full sales picture while its rivals have 
to guess.

It is rumoured that BMW may also stop report-
ing if MBSA does not change its stance.

This is a big pity as it seems as though, at last, 
the Imperial Group’s Associated Motor Holdings 
is going to report sales details after giving out 
only total numbers in categories for several years. 
AMH has already provided historical figures up 
to 2009 and was due to supply 2010 data to RGT, 
the company which provides the actual figures 
to NAAMSA. ■

http://www.autolive.co.za


Subscribe for free @
www.autolive.co.za Page 17

Snippets

MOTORSPORT SA IN TURMOIL
It seems as though this is the season for turmoil in 
SA sporting controlling bodies. We all know about 
the widely documented row going on in Cricket 
SA and rumbling in other sporting codes, but 
Motorsport SA has been racked by rumours and 
counter-rumours for some time now. This has now 
led to two resignations and one new appointment.

The Chairman of MSA’s Board of Directors, Dr 
George Nyabadza, who also has a senior position at 
Wesbank, in furtherance of his call for a very small, 
focused and versatile Board committee to steer the 
company through transition tendered his resigna-
tion as Chairman and Board member two months 
ago, after a two-year tenure in this post.

His departure was followed by the long-ex-
pected resignation of the CEO of Motorsport SA, 
Francois Pretorius, who had been operating under 
the shadow of allegations of fraudulent dealings in 
his previous career as a motor dealer. The search is 
now on for a new CEO.

Meanwhile Nyabadza has been replaced by 
Steve Miller, whose extensive career in marketing 
and communications, before joining BF Strategy, 
included having been the Strategic Planning 
Director for Ogilvy, Marketing Director of Tiger 
Brands, Global Innovations Director for SABMiller 
and Group Brand Executive for the AVI Group.

In addition four members of the board 
have been elected to a newly formed Executive 
Committee (EC) tasked with supporting Miller 
and the management team (Mancom), with the 
day-to-day operations. They are: Peter du Toit, Neil 
McCann, Lindsay Steyn and Carel Pienaar.  

Now the ructions have moved on to the realm 
of historic racing, where there seems to be bad 
blood between contenders for positions to manage 
this popular branch of the sport. ■

JOBURG METRO’S N1 
COMMENTS ‘UNPROVABLE’ 
– SPECIALIST

Road safety specialist and MD of driving skills 
company, driving.co.za, Rob Handfield – Jones, 
has criticised the Joburg Metro Police Department 
over comments attributed to it in a newspaper arti-
cle on Tuesday, March 13. In the article, the JMPD’s 
co-ordinating inspector for speed enforcement, 
Sergeant Dennis Busch, was quoted as claiming 
that the N1 highway is Johannesburg’s ‘ most dan-
gerous road’ based on the number of fatalities oc-
curring on it, that speed was the N1’s ‘number one 
killer’, and that highways are more dangerous than 
suburban roads.

“Busch errs by failing to differentiate between 
the N1’s death toll and its fatality risk,” Handfield-
Jones responded. “His stance is akin to claiming 
that the USA has 40 000 traffic fatalities a year, 
compared to South Africa’s 15 000, so our roads are 
safer. The real picture is that if South Africa’s fatal-
ity risk was as low as the USA’s, we’d have just 600 
road deaths a year,” he said.

“I am further perplexed at Busch’s statements 
on pedestrians and drunken driving, and his at-
tempts to link tyre failure to high speed,” Handfield-
Jones added, saying that tyre companies have re-
peatedly stated that almost all blowouts result from 
under-inflation, overloading and damaged tyres. 
“The Institute of Licensing Officers has reported 
that only 1.06 percent of all JMPD’s prosecutions 
are for any offence other than speeding. Meanwhile, 
up to 20 percent of tyres are damaged or incorrectly 
inflated, pedestrians roam our freeways apparently 
immune from prosecution, and 60 percent of all 
drivers killed in crashes are drunk,” he commented. 
“If Busch is concerned about tyres, pedestrians and 
drunk driving, why is the JMPD virtually ignoring 
those very offences?” ■

LIGHT MAKERS PROBED
Japan’s Fair Trade commission is investigating four 
Japanese headlamp manufacturers for possible 
price fixing. The four companies hold 90% of the 
market. The companies are Koito, Stanley, Ichikoh 
and Mitsuba.

This probe follows a successful prosecution 
against three companies for wiring harness price-
fixing in January. These companies, Denso, Yazaki 
and Fujikara all paid big fines and employees from 
the latter two companies face jail terms. Denso ex-
ecutives took a pay cut as punishment. ■

BIG BUCKS
Volkswagen Group CEO, Martin Winterkorn, is the 
latest senior executive in a motor company to raise 
eyebrows with the size of his pay cheque, which was 
almost US$23-million for 2011. It was all in cash 
and about double the amount he was paid in 2010. 
However, these rewards should be seen in the light 
of VW’s performance in 2011 when it sold a record 
8,3-million vehicles and profits doubled.

The previous CEO to raise eyebrows recently 
with disclosures about his pay was former Boeing 
CEO Alan Mulally, who is working wonders with 
Ford, which almost went into bankruptcy. He 
was paid US$26,5-million in cash and stock op-
tions in 2010. His pay for 2011 has not been made 
public yet. ■

Cars like this brand new F30 rendition of the 3 Series – the first F30 race car in the 
world, by the way – illustrates South Africa’s passion for motor racing. But with dwindling 
crowds and far too many racing formulae, MSA needs to get its house in order for the 
sport to flourish in the future.
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Kruger explains: “The resulting cal-
culations reveal total year-on-year 
market growth of 8,1% when com-
pared to the equivalent first two 
month period of 2011. In the case of 
the individual segments, entry-level 
MCV sales improved by 2,3%, cruis-
erweight HCV volumes by 17,2%, the 
premium payload XHCV category by 
6,1% and passenger Buses by 52,2%. 
The substantial improvement in HCV 
sales is particularly noteworthy, re-
flecting recent momentum recovery 
for the Japanese brands that dominate 
this category, following the reduction 
in product availability caused by the 

March 2011 tsunami/earthquake. The 
uptick in Bus sales is also welcome, as 
this category has retreated somewhat 
in the period following Soccer World 
Cup 2010, and is currently re-estab-
lishing a base for future growth”.

“The market growth evident in the 
above analysis confirms earlier pre-
dictions that the momentum gath-
ered by the market during the latter 
months of 2011 would be sustained 
into the early months of 2012, while 
vehicle manufacturers and import-
ers catch up with the unfilled orders 
that were placed during the latter 
months of 2011. However, the ear-
lier uncertainty concerning pros-
pects for the market beyond the 
first quarter of 2012 has been miti-
gated by the Minister of Finance’s 
announcement, during his annual 
Budget Speech, that infrastructure 

spending to the value of R 83 billion 
has been provided for during the 
2012/13 fiscal year. The nature of the 
resulting infrastructure projects, in-
cluding road and dam construction, 
improvements to public transport, 
and housing development, should 
extend the term of the currently 
positive environment for commercial 
vehicle sales”.

Kruger concludes: “The planned 
extension of this infrastructure pro-
gramme by a further provision of 
R188 billion over the 2013-2015 pe-
riod should also sustain the stead-
ily growing trend in truck and bus 
sales for the medium term. The re-
cent announcement of measures to 
promote local manufacture of buses 
through selective public sector ten-
dering is also good news for the local 
bodybuilding industry, which has 
found itself seriously disadvantaged 
since the relaxation of importation 
restrictions in the mid-1990’s, and 
contracted substantially as a result. 
Despite continuing concern over 
high fuel prices, the local vehicle sup-
ply industry is currently operating in 
a favourable marketing environment, 
with improving business sentiment, 
a strong Rand, and the lowest inter-
est rate scenario since the mid-1970’s. 
These factors combine to present a 
more positive outcome for trucks 
and buses during 2012 than may be 
the case for light vehicles, because of 
pressure on the disposable income of 
consumers”. ■

Hino Bullish About Truck Sales for 2012
Earliier this month, Hino SA’s Vice President Dr Casper Kruger was bullish about truck sales potential for 2012. 
Noting the continued failure of Mercedes-Benz to report its sales figures (see AutoLive 17 and 18), Kruger says it 
is necessary to take a year-to-date view of the commercial market to prevent distortions caused by the absence 
of Mercede” product figures.

Hino’s 33 254 – the outlook for trucks is positive says Hino’s boss man.

The substantial 
improvement in HCV sales 

is particularly noteworthy, 
reflecting recent 

momentum recovery for 
the Japanese brands that 
dominate this category, ....
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By RogeR HougHton

MAN Truck & Bus, which is now part of the 
Volkswagen Group and includes trucks sold under 
the VW brand, is aiming to be the largest truck and 
bus manufacturer in the world by 2020, accord-
ing to the CEO of MAN Middle East and Africa, 
Markus Geyer.

Speaking at a media briefing in Johannesburg 
last week, he said that the strategy to double sales 
was to develop ranges of smaller trucks to comple-
ment the extra-heavy models that are currently the 
major focus of this German manufacturer. Last year 
MAN’s global sales totalled 155 320 units and the 
objective is to lift this total to at least 300 000 in the 
next eight years.

The company is increasing its involvement in 
truck and bus manufacture in the BRIC countries 

China, India and Brazil. (MAN has bought out its 
JV partner, Force Motors, in India so that it fully 
controls production and sales of its CLA trucks 
built at a plant in Indore).

The company has recently announced an agree-
ment with employee representative organisations 
that will ensure MAN employees worldwide will 
all enjoy the same standards regarding terms of 
employment.

Last year MAN recorded record revenue of 
€16,5-billion, which was 12% more than in 2010 
and operating profit rose 43% as return on sales im-
proved from 7,1% to 9%.

MAN considers South Africa and the sub-Sa-
haran region as a key growth area for new commer-
cial vehicles, with MAN Truck & Bus celebrating 
its 50th year in South Africa, while the 5 000th new 
MAN bus rolled off the bus-body production line at 
Olifantsfontein.

MAN is aiming for a 12,4% share of the SA 
truck market and 45,1% share of the bus market 
in 2012. ■

Markus Geyer, Man Africa Middle East Ceo.

Working Wheels

General Motors South Africa (GMSA) exported its 
first shipment of Isuzu KB light commercial vehi-
cles to Kenya 10 days ago.

Kenya is the latest addition to the com-
pany’s existing right hand drive export markets 
of Mozambique, Zimbabwe, Zambia, Malawi 
and Mauritius.

The Isuzu brand is already well established 
in Kenya where last year it achieved a 30% share 
of the new light commercial vehicle segment 
market.

According to Rita Kavashe, Managing Director 
of East Africa and GMSA Exports Manager, the 
expansion of exports of the locally assembled 
Isuzu KB into key Sub-Saharan Africa markets 
will continue to build momentum over the coming 
months. “When production of the new generation 
Isuzu KB commences at the company’s Struandale 
facility next year, this will represent the first time 
that the vehicle will be built in both right and left 
hand drive.”

“This will open up new opportunities for us to 
export the Isuzu KB beyond our existing markets to 
rapidly growing countries like Angola and Nigeria.”

She emphasised that, according to the 
International Monetary Fund, Africa was the fastest 

growing region in the world with its GDP growing 
an average of 5.5% a year between 2000 and 2012, 
compared to a global average of 4.4%. “We are 

implementing aggressive measures to ensure that 
we are able to grow our vehicle sales volumes, as the 
economies in these countries grow.” ■

First Shipment Of Isuzus To Kenya

Isuzu shipment to Kenya.

Ambitious MAN
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THE 10 TOP SELLING L.C.V FOR FEBRUARY 2012

MODEL SALES

1) Quantum 2.7 Sesfikile 15-S Bus MY10 631

2) NP200 1.6 Base PU 602

3) Utility 1.4 AC Base MY12 PU 542

4) Utility 1.4 Club MY12 PU 485

5) Utility 1.4 Base MY12 PU 484

6) Hilux 2.0 VVT-i PU MY11 386

7) NP200 1.6 AC PU 365

8) Hilux 2.5 D-4D RB SRX Dsl PU MY11 328

9) Hilux 2.5 D-4D Dsl PU MY11 314

10) NP200 1.6 AC Safety PU 262

TOTAL 4,399

SHARE 18.86%

 TOP 10 SELLING PASSENGER CARS FOR FEBRUARY 2012

DERIVATIVE SALES

1) Polo Vivo 1.4 Base 5-dr 1 022

2) Polo 1.4 Comfortline 5-dr MY10 869

3) Figo 1.4 Ambiente 5-dr 801

4) Polo Vivo 1.4 Trendline 5-dr 527

5) Polo 1.6 Comfortline 77kW 5-dr MY10 460

6) Micra 1.2 Visia+ 5-dr 390

7) Aveo 1.6 L MY11 386

8) Polo Vivo 1.4 Base 335

9) Corolla 1.3 Professional MY10 306

10) Corolla 1.6 Professional MY10 288

TOTAL 5,384

SHARE 9.20%

YEAR PAS LCV MCV HCV TOTAL

1983 272 822 113 979 4 179 14 159 405 139

1984 268 751 117 275 6 362 13 422 405 810

1985 204 322 85 261 5 314 10 430 305 327

1986 174 453 78 935 4 449 6 839 264 676

1987 200 824 96 346 4 738 7 242 309 150

1988 230 500 112 197 5 611 9 576 357 884

1989 221 342 117 135 4 280 9 664 352 421

1990 209 603 112 516 4 786 7 869 334 774

1991 197 736 100 405 4 127 5 807 308 075

1992 182 908 92 429 3 278 5 413 284 028

1993 193 666 96 534 2 928 4 942 298 070

1994 191 979 102 186 3 360 5 598 303 123

1995 236 584 128 397 4 139 7 664 376 784

1996 249 838 129 575 5 457 8 110 392 980

1997 239 693 114 348 5 632 7 118 366 791

1998 203 822 99 078 5 094 6 417 314 411

1999 189 370 96 169 4 668 5 574 295 781

2000 224 122 105 235 5 162 6 563 341 082

2001 239 060 115 146 5 383 7 310 366 899

2002 231 602 104 747 5 666 8 039 350 054

2003 247 259 104 884 6 116 10 211 368 470

2004 301 151 127 629 8 636 12 178 449 594

2005 376 845 160 723 12 243 15 163 564 974

2006 426 813 186 664 14 246 18 834 646 557

2007 384 431 191 218 15 164 21 895 612 708

2008 295 064 159 288 12 130 22 529 48 9011

2009 224 705 110 122 7 229 11 705 353 761

2010 279 081 124 635 7 557 14 464 425 737

2011 330 703 140 683 8 862 17 438 497 686

2012 YTD Feb 58 509 23 323 1 508 2 593 85 933

Manufacturer PAS LCV MCV HCV
Grand 
Total

VOLKSWAGEN GROUP 
SA

16 817 1 828 160 18 805

TOYOTA 8 724 8 739 311 203 17 977

GMSA 5 401 5 024 276 190 10 891

NISSAN 3 748 4 758 8 506

FMC 5 342 1 793 7 135

MERCEDES-BENZ SA 4 048 82 334 643 5 107

BMW GROUP 4 336 4 336

HONDA 1 582 1 582

RENAULT 1 464 55 1 519

CHRYSLER SA 1 462 1 462

JAGUAR LAND ROVER 1 335 126 1 461

SUZUKI AUTO 867 867

PCSA 786 49 29 864

TATA 378 224 143 114 859

FIAT GROUP 798 10 10 818

MAHINDRA 257 368 625

VOLVO CARS 508 508

MITSUBISHI MOTORS 
SA

320 184 504

UD TRUCKS 88 349 437

MAN 339 339

VOLVO TRUCKS 224 224

IVECO 157 43 200

SCANIA 192 192

PORSCHE 170 170

SUBARU 137 137

NAVISTAR 
INTERNATIONAL 
TRUCKS SA

130 130

CHANGAN SA 22 83 105

POWERSTAR 74 74

RENAULT TRUCKS 49 49

BABCOCK 32 32

VDL BUS & COACH SA 11 11

MASERATI 7 7

Grand Total 58 509 23 323 1 508 2 593 85 933
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COMPOSITION OF PASSENGER CAR MARKET BY 
TYPE FOR FEB 2012 FOR YTD JUNE 2000

2012 2012 2011 2011 YOY

SALES
% 

SHARE
SALES

% 
SHARE

% Var

DODGE JOURNEY 69 1.4% 54 0.9% 0.5%
PEUGEOT 308 65 1.4% 68 1.1% 0.2%
OPEL ASTRA 63 1.3% 153 2.6% -1.2%
ALFA GIULIETTA 47 1.0% 42 0.7% 0.3%
NISSAN TIIDA 43 0.9% 465 7.8% -6.9%
PEUGEOT 3008 41 0.9% 62 1.0% -0.2%
RENAULT FLUENCE 38 0.8% 0 0.0% 0.8%
SUBARU XV 29 0.6% 8 0.1% 0.5%
CITROEN C4 25 0.5% 40 0.7% -0.1%
SUBARU WRX 8 0.2% 16 0.3% -0.1%
TOYOTA PRIUS 3 0.1% 1 0.0% 0.0%
MITSUBISHI LANCER 2 0.0% 43 0.7% -0.7%
HONDA INSIGHT 2 0.0% 6 0.1% -0.1%
FIAT LINEA 1 0.0% 3 0.1% -0.0%
FIAT BRAVO 0 0.0% 7 0.1% -0.1%
VW JETTA 5 0 0.0% 344 5.8% -5.8%
SUBARU IMPREZA 0 0.0% 0 0.0% 0.0%
OPEL ASTRA OPC 0 0.0% 3 0.1% -0.1%
TOTAL 4 761 5 982 -20.4%
TOP LINE CARS

MAZDA 6 63 26.9% 36 27.5% -0.6%

HONDA ACCORD 55 23.5% 37 28.2% -4.7%

VW CC 36 15.4% 44 33.6% -18.2%

VW PASSAT 35 15.0% 0 0.0% 15.0%

PEUGEOT 508 21 9.0% 0 0.0% 9.0%

SUZUKI KIZASHI 13 5.6% 0 0.0% 5.6%

CHEV LUMINA 8 3.4% 10 7.6% -4.2%

CITROEN C5 3 1.3% 3 2.3% -1.0%
CHRYSLER SEBRING 
CONVERTIBLE

0 0.0% 0 0.0% 0.0%

PEUGEOT 407 0 0.0% 1 0.8% -0.8%
TOTAL 234 131 78.6%

COMPOSITION OF PASSENGER CAR MARKET BY 
TYPE FOR FEB 2012 FOR YTD JUNE 2000

2012 2012 2011 2011 YOY

SALES
% 

SHARE
SALES

% 
SHARE

% Var

ENTRY CARS
CHEV SPARK 315 37.7% 521 69.2% -31.5%
TOYOTA AYGO 315 37.7% 0 0.0% 37.7%
SUZUKI ALTO 92 11.0% 154 20.5% -9.4%
PEUGEOT 107 51 6.1% 29 3.9% 2.3%
CITROEN C1 27 3.2% 12 1.6% 1.6%
CHANA BENNI 13 1.6% 10 1.3% 0.2%
SMART FORTWO 11 1.3% 14 1.9% -0.5%
RENAULT TWINGO 11 1.3% 13 1.7% -0.4%
TOTAL 835 753 10.9%
LIGHT CARS
VW POLO 1 984 16.3% 1 692 14.4% 2.0%
VW POLO VIVO 1 900 15.6% 2 095 17.8% -2.2%
FORD FIGO 1 042 8.6% 1 179 10.0% -1.4%
TOYOTA YARIS 753 6.2% 2 552 21.7% -15.5%
VW POLO VIVO 
SEDAN

751 6.2% 850 7.2% -1.0%

CHEV AVEO 710 5.8% 798 6.8% -0.9%
NISSAN MICRA 551 4.5% 1 0.0% 4.5%
RENAULT SANDERO 543 4.5% 425 3.6% 0.9%
CHEV SONIC 521 4.3% 0 0.0% 4.3%
FORD FIESTA 489 4.0% 515 4.4% -0.3%
HONDA JAZZ 440 3.6% 331 2.8% 0.8%
NISSAN JUKE 438 3.6% 0 0.0% 3.6%
VW POLO SEDAN 377 3.1% 0 0.0% 3.1%
MAZDA 2 297 2.4% 169 1.4% 1.0%
NISSAN LIVINA 297 2.4% 181 1.5% 0.9%
FIAT PUNTO 222 1.8% 87 0.7% 1.1%
SUZUKI SWIFT 139 1.1% 117 1.0% 0.2%
TATA INDICA VISTA 116 1.0% 84 0.7% 0.2%
OPEL CORSA 115 0.9% 156 1.3% -0.4%
PEUGEOT 207 115 0.9% 107 0.9% 0.0%
TATA B-LINE 110 0.9% 15 0.1% 0.8%
VW CROSS POLO 109 0.9% 12 0.1% 0.8%
FORD IKON 51 0.4% 127 1.1% -0.7%
RENAULT CLIO III 41 0.3% 58 0.5% -0.2%
CITROEN C3 35 0.3% 71 0.6% -0.3%
CITROEN C3 Picasso 6 0.0% 10 0.1% -0.0%
RENAULT LOGAN 2 0.0% 44 0.4% -0.4%
TATA INDICA 2 0.0% 73 0.6% -0.6%
TATA INDIGO 2 0.0% 6 0.1% -0.0%
FIAT PALIO II 1 0.0% 26 0.2% -0.2%
TOTAL 12 159 11 781 3.2%
MEDIUM CARS
TOYOTA COROLLA 1 375 28.9% 1313 21.9% 6.9%
VW GOLF 6 626 13.1% 648 10.8% 2.3%
VW JETTA 6 391 8.2% 0 0.0% 8.2%
NISSAN QASHQAI 335 7.0% 381 6.4% 0.7%
CHEV CRUZE 319 6.7% 758 12.7% -6.0%
FORD FOCUS 280 5.9% 314 5.2% 0.6%
MAZDA 3 190 4.0% 178 3.0% 1.0%
HONDA CIVIC 146 3.1% 227 3.8% -0.7%
TOYOTA AURIS 138 2.9% 207 3.5% -0.6%
CHEV OPTRA 130 2.7% 203 3.4% -0.7%
DODGE CALIBER 122 2.6% 132 2.2% 0.4%
RENAULT MEGANE III 119 2.5% 99 1.7% 0.8%
SUZUKI SX4 84 1.8% 155 2.6% -0.8%
HONDA BALLADE 70 1.5% 52 0.9% 0.6% continued on next page 

Nissan’s Micra in 1,2 Visia form placed sixth in the top 10 for 
February.
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COMPOSITION OF PASSENGER CAR MARKET BY 
TYPE FOR FEB 2012 FOR YTD JUNE 2000

2012 2012 2011 2011 YOY

SALES
% 

SHARE
SALES

% 
SHARE

% Var

PREMIUM SMALL/ENTRY CARS
MERCEDES C CLASS 1 275 30.9% 1244 29.1% 1.8%
BMW 1 SERIES 625 15.2% 327 7.7% 7.5%
BMW 3 SERIES 504 12.2% 886 20.7% -8.5%
AUDI A4 351 8.5% 362 8.5% 0.0%
AUDI A3 Sportback 170 4.1% 223 5.2% -1.1%
MERCEDES A CLASS 153 3.7% 164 3.8% -0.1%
AUDI A5 Sportback 115 2.8% 50 1.2% 1.6%
AUDI A1 111 2.7% 395 9.2% -6.6%
MINI COOPER 99 2.4% 123 2.9% -0.5%
AUDI A5 Coupe/
Cabriolet

92 2.2% 53 1.2% 1.0%

FIAT 500 87 2.1% 43 1.0% 1.1%
VOLVO S60 72 1.7% 72 1.7% 0.1%
AUDI A3 69 1.7% 57 1.3% 0.3%
VOLVO S40 67 1.6% 45 1.1% 0.6%
MINI COOPER ONE 52 1.3% 0 0.0% 1.3%
VW SCIROCCO 44 1.1% 37 0.9% 0.2%
LEXUS IS 43 1.0% 63 1.5% -0.4%
CITROEN DS3 42 1.0% 27 0.6% 0.4%
VOLVO C30 41 1.0% 49 1.1% -0.2%
CITROEN DS4 23 0.6% 0 0.0% 0.6%
AUDI A4 AVANT 20 0.5% 4 0.1% 0.4%
LEXUS CT 16 0.4% 0 0.0% 0.4%
VOLVO V60 15 0.4% 11 0.3% 0.1%
ABARTH 500 12 0.3% 0 0.0% 0.3%
ALFA MiTO 7 0.2% 21 0.5% -0.3%
VOLVO V50 6 0.1% 3 0.1% 0.1%
AUDI A7 5 0.1% 0 0.0% 0.1%
ALFA 159 3 0.1% 0 0.0% 0.1%
HONDA CR-Z 2 0.0% 5 0.1% -0.1%
SUBARU LEGACY 2 0.0% 1 0.0% 0.0%
RENAULT Laguna 
Coupe

0 0.0% 7 0.2% -0.2%

TOTAL 4 123 4 272 -3.5%
PREMIUM MEDIUM CARS

MERC E CLASSES 236 39.8% 222 43.3% -3.5%

BMW 5 SERIES 231 39.0% 203 39.6% -0.6%

JAGUAR XF 78 13.2% 33 6.4% 6.7%

AUDI A6 26 4.4% 24 4.7% -0.3%

MERCEDES R CLASS 11 1.9% 13 2.5% -0.7%

MERCEDES CLS 8 1.3% 5 1.0% 0.4%

LEXUS GS 2 0.3% 12 2.3% -2.0%

VOLVO S80 1 0.2% 1 0.2% -0.0%

CHRYSLER 300C 0 0.0% 0 0.0% 0.0%

TOTAL 593 513 15.6%

PREMIUM LARGE

BMW 7 SERIES 33 41.8% 21 27.3% 14.5%

MERCEDES S CLASS 20 25.3% 20 26.0% -0.7%
PORSCHE 
PANAMERA

15 19.0% 10 13.0% 6.0%

AUDI A8 7 8.9% 13 16.9% -8.0%

JAGUAR XJ 3 3.8% 10 13.0% -9.2%

LEXUS LS 1 1.3% 3 3.9% -2.6%
TOTAL 79 77 2.6%

 continued from previous page COMPOSITION OF PASSENGER CAR MARKET BY 
TYPE FOR FEB 2012 FOR YTD JUNE 2000

2012 2012 2011 2011 YOY

SALES
% 

SHARE
SALES

% 
SHARE

% Var

SPORTS SPECIALITY

BMW 6 SERIES 48 25.7% 4 2.9% 22.8%
MERCEDES SLK 22 11.8% 16 11.4% 0.3%
AUDI TT 21 11.2% 34 24.3% -13.1%
BMW Z4 18 9.6% 14 10.0% -0.4%
PEUGEOT RCZ 18 9.6% 12 8.6% 1.1%
PORSCHE 911 13 7.0% 10 7.1% -0.2%
NISSAN GT-R 11 5.9% 1 0.7% 5.2%
NISSAN 370Z 5 2.7% 3 2.1% 0.5%
JAGUAR XK 5 2.7% 3 2.1% 0.5%
MERCEDES SLS 4 2.1% 4 2.9% -0.7%
PORSCHE CAYMAN 4 2.1% 1 0.7% 1.4%
MERCEDES CL 4 2.1% 5 3.6% -1.4%
AUDI R8 3 1.6% 3 2.1% -0.5%
MERCEDES SL 3 1.6% 5 3.6% -2.0%
VOLVO C70 3 1.6% 6 4.3% -2.7%
MAZDA MX-5 2 1.1% 3 2.1% -1.1%
MASERATI 
GRANTURISMO

1 0.5% 2 1.4% -0.9%

MASERATI 
QUATTROPORTE

1 0.5% 2 1.4% -0.9%

ALFA GT 1 0.5% 4 2.9% -2.3%
MASERATI 
GRANCABRIO

0 0.0% 3 2.1% -2.1%

PORSCHE BOXTER 0 0.0% 4 2.9% -2.9%
VW EOS 0 0.0% 1 0.7% -0.7%
TOTAL 187 140 33.6%
MPV SMALL

TOYOTA AVANZA 456 73.7% 234 79.3% -5.7%

VW CADDY 81 13.1% 20 6.8% 6.3%
NISSAN GRAND 
LIVINA

72 11.6% 12 4.1% 7.6%

FIAT PANDA 10 1.6% 28 9.5% -7.9%

CITROEN DISPATCH 0 0.0% 1 0.3% -0.3%
TOTAL 619 295 109.8%
MPV MEDIUM

MERCEDES B CLASS 180 42.1% 171 42.3% -0.3%

CHEV ORLANDO 78 18.2% 0 0.0% 18.2%

MAZDA 5 74 17.3% 48 11.9% 5.4%

VW TOURAN 48 11.2% 53 13.1% -1.9%

TOYOTA VERSO 20 4.7% 69 17.1% -12.4%

PEUGEOT 5008 9 2.1% 0 0.0% 2.1%

RENAULT SCENIC III 8 1.9% 56 13.9% -12.0%
RENAULT GRAND 
SCENIC III

7 1.6% 7 1.7% -0.1%

CITROEN C4 
PICASSO

4 0.9% 0 0.0% 0.9%

CITROEN GRAND C4 
PICASSO

0 0.0% 0 0.0% 0.0%

TOTAL 428 404 5.9%
MPV LARGE

TOYOTA INNOVA 91 33.6% 0 0.0% 33.6%

MERCEDES VITO 52 19.2% 55 29.1% -9.9%

VW T5 KOMBI 44 16.2% 41 21.7% -5.5%

CHRYSLER VOYAGER 33 12.2% 28 14.8% -2.6%

continued on next page 
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COMPOSITION OF PASSENGER CAR MARKET BY 
TYPE FOR FEB 2012 FOR YTD JUNE 2000

2012 2012 2011 2011 YOY

SALES
% 

SHARE
SALES

% 
SHARE

% Var

MERCEDES VIANO 24 8.9% 20 10.6% -1.7%
VW T5 CARAVELLE 21 7.7% 32 16.9% -9.2%
MAHINDRA XYLO 6 2.2% 13 6.9% -4.7%
TOTAL 271 189 43.4%
SUV SMALL
CHEV CAPTIVA 273 9.7% 67 3.8% 5.9%
L-R RANGE ROVER 
EVOQUE

231 8.2% 0 0.0% 8.2%

BMW X1 188 6.7% 101 5.7% 1.0%
BMW X3 172 6.1% 97 5.5% 0.6%
NISSAN X-TRAIL 171 6.1% 216 12.2% -6.1%
VW TIGUAN 170 6.0% 91 5.1% 0.9%
JEEP WRANGLER 167 5.9% 118 6.7% -0.7%
TOYOTA FJ CRUISER 139 4.9% 0 0.0% 4.9%
HONDA CRV 138 4.9% 107 6.0% -1.1%
TOYOTA RAV 4 135 4.8% 134 7.6% -2.8%
JEEP COMPASS 124 4.4% 0 0.0% 4.4%
AUDI Q5 118 4.2% 155 8.7% -4.5%
MAHINDRA XUV 114 4.1% 0 0.0% 4.1%
SUZUKI JIMNY 88 3.1% 90 5.1% -1.9%
FORD KUGA 85 3.0% 0 0.0% 3.0%
VOLVO XC60 65 2.3% 52 2.9% -0.6%
MINI COOPER 64 2.3% 69 3.9% -1.6%
LAND ROVER 
FREELANDER 2

63 2.2% 148 8.3% -6.1%

MITSUBISHI ASX 58 2.1% 0 0.0% 2.1%
JEEP CHEROKEE 55 2.0% 30 1.7% 0.3%
JEEP PATRIOT 52 1.8% 62 3.5% -1.6%
MAZDA CX-7 43 1.5% 28 1.6% -0.1%
SUBARU FORESTER 33 1.2% 126 7.1% -5.9%
SUZUKI GRAND 
VITARA

30 1.1% 39 2.2% -1.1%

MITSUBISHI 
OUTLANDER

12 0.4% 3 0.2% 0.3%

SUBARU OUTBACK 12 0.4% 18 1.0% -0.6%
RENAULT KOLEOS 7 0.2% 13 0.7% -0.5%
MAHINDRA THAR 4 0.1% 8 0.5% -0.3%
VOLVO XC70 2 0.1% 1 0.1% 0.0%
TOTAL 2 813 1 773 58.7%
SUV MEDIUM
TOYOTA FORTUNER 996 46.7% 857 39.1% 7.7%
LAND ROVER 
DISCOVERY 4

214 10.0% 222 10.1% -0.1%

JEEP GRAND 
CHEROKEE

182 8.5% 163 7.4% 1.1%

TOYOTA PRADO 166 7.8% 189 8.6% -0.8%
MERCEDES M CLASS 140 6.6% 143 6.5% 0.0%
BMW X5 114 5.3% 120 5.5% -0.1%
FORD EVEREST 77 3.6% 265 12.1% -8.5%
VW TOUAREG 57 2.7% 45 2.1% 0.6%
MITSUBISHI PAJERO 49 2.3% 44 2.0% 0.3%
MITSUBISHI PAJERO 
SPORT

44 2.1% 33 1.5% 0.6%

BMW X6 33 1.5% 28 1.3% 0.3%
LEXUS RX 19 0.9% 19 0.9% 0.0%

NISSAN MURANO 18 0.8% 20 0.9% -0.1%

COMPOSITION OF PASSENGER CAR MARKET BY 
TYPE FOR FEB 2012 FOR YTD JUNE 2000

2012 2012 2011 2011 YOY

SALES
% 

SHARE
SALES

% 
SHARE

% Var

VOLVO XC90 15 0.7% 4 0.2% 0.5%
NISSAN PATHFINDER 4 0.2% 12 0.5% -0.4%
MAHINDRA SCORPIO 3 0.1% 26 1.2% -1.0%
SUBARU TRIBECA 0 0.0% 2 0.1% -0.1%
TATA SAFARI 0 0.0% 1 0.0% -0.0%
HUMMER H3 0 0.0% 0 0.0% 0.0%
TOTAL 2 131 2 193 -2.8%
SUV LARGE
AUDI Q7 32 15.2% 43 17.2% -2.0%
PORSCHE CAYENNE 41 19.5% 43 17.2% 2.3%
RANGE ROVER 
SPORT

53 25.2% 65 26.0% -0.8%

TOYOTA 
LANDCRUISER 200

27 12.9% 18 7.2% 5.7%

LANDROVER RANGE 
ROVER

11 5.2% 22 8.8% -3.6%

MERCEDES GL 
CLASS

20 9.5% 20 8.0% 1.5%

LEXUS LX 6 2.9% 12 4.8% -1.9%
NISSAN PATROL SW 13 6.2% 27 10.8% -4.6%
MERCEDES G-CLASS 7 3.3% 0 0.0% 3.3%
TOTAL 210 250 -16.0%
GRAND TOTAL 29 443 28 753 2.4%
ENTRY CARS 835 2.8% 753 2.6% 0.2%
LIGHT CARS 12 159 41.3% 11 781 41.0% 0.3%
MEDIUM CARS 4 761 16.2% 5 982 20.8% -4.6%
TOP LINE CARS 234 0.8% 131 0.5% 0.3%
PREMIUM SMALL/
ENTRY CARS

4 123 14.0% 4 272 14.9% -0.9%

PREMIUM MEDIUM 
CARS

593 2.0% 513 1.8% 0.2%

PREMIUM LARGE 79 0.3% 77 0.3% 0.0%
SPORTS 
SPECIALITY

187 0.6% 140 0.5% 0.1%

MPV SMALL 619 2.1% 295 1.0% 1.1%
MPV MEDIUM 428 1.5% 404 1.4% 0.0%
MPV LARGE 271 0.9% 189 0.7% 0.3%
SUV SMALL 2 813 9.6% 1 773 6.2% 3.4%
SUV MEDIUM 2 131 7.2% 2 193 7.6% -0.4%
SUV LARGE 210 0.7% 250 0.9% -0.2%
TOTAL 29 443 28 753 2.4%

 continued from previous page

Chev’s Ute – 3 places in the top 10 LCV list for February.
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The Spring Tyre offers 800 load bearing springs 
and is designed to carry heavy vehicles over much 
greater distances than the wire mesh tyre previous-
ly used on the Apollo Lunar Roving Vehicle (LRV), 
which Goodyear also helped design and construct 
in 1971. The air-less tyre could allow for broad 
exploration and potential development of future 
outposts on the moon, or possibly allow vehicles to 
travel to places on earth where current tyres could 
never go.

“This tyre is extremely durable and very en-
ergy efficient,” noted Joe Lettieri, Goodyear’s lead 
researcher on the Spring Tyre project. “The spring 
design contours to any surface providing maximum 
traction. All of the energy used to deform the tyre 
is returned when the springs rebound, so it will not 
generate heat like a pneumatic tyre.”

GENERAL TYRE 4X4 
AFRICAN ADVENTURE

16 March 2012 saw the start of the first General 
Tyre 4X4 African Adventure departing from the 
Continental Tyre SA head office in Port Elizabeth 
for Zambia.

The event, sponsored by Continental Tyre SA 
and hosted by Adventure Junkies, is undertaken 
not only to launch the new General Tyre Grabber 
AT (manufactured by Continental ) into the South 
African market, but will also serve as an outreach 
program to an orphanage in Mongu, Zambia, 
called The Village of Hope.

The convoy of 10 vehicles, all travelling on the 
new General Tyre Grabber AT’s, will enter from 
Botswana’s side go through the Mkgaligadi pans 
past the Okovango Delta, through the Caprivi to 
Zambia, returning to South Africa via Victoria Falls 
by 31 March 2012.

Amongst the group of intrepid adventurers are 
builders, plumbers, medical personnel and other 
specialists, who’s services will be used to build 
a sleeping facility and classroom at The Village 
of Hope.

The General Grabber AT, is designed specifi-
cally to offer high grip and good handling in both 
on- and off-road applications. Offset rows of angled 

tread lugs of different sizes provide good grip when 
driving off-road, interlocking well with the ground 
both longitudinally and laterally.

The tyre’s circumferential tread lugs are stiff 
in their design to ensure that the forces needed 
when starting off and braking are transmitted di-
rectly to the ground. Together with the V-shaped 

tread grooves, the tyre shoulder, which is open in 
alignment with the traction grooves between the 
tread lugs, means fast self-cleaning and optimum 
grip on slippery ground when ‘mudbaths’ loom. 
Angled, central tread lugs, separated by chan-
nels of different widths, provide extra grip during 
off-road driving. ■

Goodyear ‘Spring Tyre’ Engineered to Withstand the Harshest 
Environments on the Moon and Possibly the Toughest Places on Earth

The Goodyear ‘Spring Tyre’, which was co-developed by The National Aeronautics and Space Administration 
(NASA), represents a future tyre concept that could be used to explore the outer reaches of space, and possibly 
the most brutal terrains here on earth.

New General Grabber off road tyre.

Goodyear Moon Tyre.

“This tyre is extremely durable and 
very energy efficient,” noted Joe 

Lettieri, Goodyear’s lead researcher ...
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StuaRt JoHnSton

Consider this engine for a moment. It appears to be 
a run of the mill (if you’ll pardon the expression) 
Chevrolet Small Block V8, which if you’ve been 
surfing the net or subscribing to Hemmings Auto 
Classifieds, you will know is the world’s most popu-
lar engine ever produced.

The archetypal hot-rodding engine first saw 
the light of day in 1955 in a Chevrolet Bel Air, when 
it measured a mere 262 cubic inches or about 4,3 
litres. It then grew in sizes to 283, 327 and pretty 
much settled on 350 cubic inches, which makes it a 
5,7 litre in non-yank terms. And in that time, over 
100 million of these small block Chevy motors have 
been produced (and counting).

Spare parts are no problem, and nor are hop-
up parts either, as you can see by looking at this 
creation. Sitting atop the intake ports between the 
vee banks is a GMC type blower (or supercharger), 
probably geared to boost to about 0,6 Bar, which on 
a 350 healthy Chevy means you are instantly look-
ing at around 350 kW. And this one looks healthy, 
despite the fact that it is drawing air through a gas 
mask, and air-cleaner tops that look suspiciously 
like German WWII helmets.

I love the detailing on this engine, particularly 
the bullet clips used to route the spark plug cables 
neatly. And the exhaust headers have been care-
fully crafted to provide equal length and clear the 
chassis frame.

With just a tad more polishing and engine de-
greaser this engine could have been installed in a 
beautiful custom hot rod, resplendent in candy ap-
ple paint. Instead it is shoved into a rusty old pick 
up of (probably) 1932 Vintage, probably Ford pedi-
gree, and nothing else has been painted. The chassis 
rails are kind of mouldy, the bodywork is rusty, and 
the interior seems to have all sorts of accessories 
of questionable taste making life in the cabin kind 
of grungy.

I can’t really fathom why the owner fitted bright 
red shocks to the front end and left them there. I 
can tell you that the spanner as a radiator mascot 
is a novel touch. And although you can’t see it, he 
used the trad Ford 1930s radiator mascot – a leaping 
panther -as a door handle.

If this was purely a joke, surely he wouldn’t have 
gone to the trouble of fitting proper indicator lamps, 
stolen, it seems, from a Suzuki 50 cc motorcycle?

Thing is, this is a Rat Rod. Who builds them, 
I don’t know. But it’s a look that has established 
its own sub-genre in hot rodding, and I say, praise 
it. If it becomes popular enough, it’s going to save 
a whole bunch of hot rodders and car restorers a 
whole bunch of work. ■

Your Car Is You
They say cars can tell you an awful 
lot about your personality. Like, 
a Ferrari owner is flamboyant, a 
Porsche owner is fastidious, and 
the owner of this…uh.. engine is, 
well, probably on some sort of 
substance.

And the exhaust headers have been 
carefully crafted to provide equal 

length and clear the chassis frame.
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