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So says RMI Chief Jeff Osborne
But OEM parts prices “cause for concern”

See Pages 2 and 4
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GROW BY EIGHT % IN 2013
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Th e Retail Motor Industry’s Chief 
Executive Offi  cer, Jeff  Osborne, pre-
dicts an eight per cent growth in new 
passenger car sales for 2013. And 
used car sales are set to improve too, 
he says. But OEM spare parts prices 
need redressing.

“From a broader industry per-
spective it has been an eventful year. 
And if you look at it from an eco-
nomic or business perspective, vehi-
cle sales have been quite robust and 
defi ed most of the other economic in-
dicators and the projections of many 
(industry watchers).

“For what it’s worth, in January 
this year I was forecasting 10 per 
cent passenger car growth, at a time 
Wesbank had revised their growth 
estimates down to fi ve per cent. In 
fact I joked about this to Chris de 
Kock the other day. But we were on 
the button, and we did that the year 
before as well. At that time, 2011, 
Brand Pretorius said nine per cent 
and Brian Riley said 11 per cent, I 
said minimum 18, and it ended up at 
23 per cent growth!

“So, for next year I’m saying eight 
per cent for passenger cars in 2013 
and everyone I’ve been talking to 
thinks I’m insane. But we’ll see.

I’ll qualify why I am saying this. 
Th e reason I’ve been up-beat last year 
and certainly again for the year ahead 
is my view, not withstanding all the 
imponderables, that the criteria that 
contributed to the robust sales situa-
tion this year are pretty much there.

“We have the lowest interest rates 
in 40 years, and I also have a view that 
as over the last fi ve years some two 

million cars have been sold, those 
cars have started to fall out of service 
plan and so there’s cost implication of 
keeping those cars.

“Th ere has already been a swing 
towards entry-level cars, which let’s 
be frank, have all the bells and whis-
tles, they are stunning to drive and 
they do 400 000 km.

So a swing to the smaller cars, 
and it’s all driven by aff ordability, I 
don’t believe the consumer concerns 
himself with sticker price, he looks at 
the overall cost of driving a certain 
car, insurance, fuel, repayment.

“And the decision on whether to 
stay in a car bought a few years ago 
revolves around cost implications, 
running costs, and this is unpre-
dictable stuff . Fortunately, they fi nd 
themselves in a situation where there 
is still suffi  cient value in a three or 
four-year-old vehicle to trade out of it.

“Whilst the majority of deals that 
have been written over this recent 
period are in excess of 60 months, 
the average trade-in age is between 
36 and 42 months. People are trad-
ing out before term, and sensibly so, 
because there’s still suffi  cient residual 
value to cover the balance owing and 
go into a brand new vehicle.

“You are getting more car for 
your money than in the past and 
that’s because there is such a com-
petitive market, both here and inter-
nationally. Th e consumer has huge 
choice here, and internationally the 
advancement in technology and re-
liability has been driven by the size 
of the competition. And there is a 
manufacturing over-capacity, so it’s a 
keenly competitive market.

“I started out my career at BMC 
service centre, I matriculated and 
then elected, much to my father’s hor-
ror, to do an apprenticeship. I’ve al-
ways been a petrolhead, my dad used 
to service his own car. It was common 
practice at 30 000 km to take the head 
off , decoke it, re-grind the valves, you 
had diff  hums, ball-joint problems. 
Today the new cars don’t even have 
grease nipples!

“I own old bangers, thanks to 
what my wife calls my mad-car dis-
ease, and you are always working on 
them.

“As far as service and mainte-
nance plans are concerned, they pro-
vide predictability of running costs, 
there will be no surprises. You can 
self-insure, which is tantamount to 
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Editor’s Note
DRIVE AS IF YOUR LIFE 
DEPENDS UPON IT

We’re deep into the holiday 
period already, which means 
plenty of migration from Gauteng 
to the coastal cities. But the big 
crunches are still to come with 
Christmas ten days away.

Holiday times are wonderful 
for their spirit of freedom, and for 
me, nothing translates to freedom 
as much as packing up the car and heading out for destinations 
far, leaving behind the lawn that keeps on growing, the telephone 
that keeps ringing and…

Well, okay, nowadays the telephone keeps ringing even when 
you are wiggling your toes on Clift on Beach, but it’s completely 
up to you if you want to take those calls, tweets, chirps, quacks 
or whatever.

You head out onto the road with a sense of freedom, but that 
should be coupled to a sense of responsibility to yourself, your 
family and everyone else on the roads out there.

Th ere are bound to be some crazy drivers you’ll come across, 
and it’s your responsibility to place your car in such a way that you 
have room to manoeuvre if the unexpected happens.

When you’re driving along, scan the sides of the road, not 
only for the likelihood of a farmer trundling out into your path in 
a wheezing old bakkie, but also for possible escape routes, should 
you be forced to take evasive action.

When coming up behind slower cars, check your mirrors to 
see if there are faster cars behind you before making your over-
taking move, and also, watch the way that car ahead is behaving. 
Is it keeping a steady trajectory, or is it weaving around as if it’s 
about to change lane?

On the numerous advanced driving courses I’ve attended 
over the years, the best ones are the ones that teach defensive and 
predictive driving. Th is keeps you focused on all aspects of the 
roadway ahead, be it inanimate or pertaining to other road users, 
and teaches you to make predictions about how the situation is 
about to unfold, and how you should prepare yourself and your 
car for those likely occurrences.

As for the completely unexpected, well, that happens too, as 
Forest Gump once told us, and for that reason, we drive with a 
margin for safety so that we are never right on the limits of trac-
tion or braking, just in case we need them.

Drive for the other crazies out there, compensate for them 
before they actually act like lunatics. It’s no good saying aft er an 
accident, yeah but it was the other guy’s fault. Rather place your 
car on the road in a way that gives you options no matter what lies 
in the future.

Happy Christmas.

Stuart Johnston,
Editor
stujohn@autolive.co.za

To advertise in 
 contact

Bruno Lupini on 081 354 7212 or email 
him at bruno.lupini@gmail.com

Known as MyKey technology, the Ford brainchild enables owners to program a key – usu-
ally for younger drivers – that restricts the top speed of the car, reduces the maximum 
volume of audio system, and even disables the audio system altogether if driver and pas-
sengers are not using safety belts. It can also prevent the driver from deactivating safety 
technologies such as ESP (Electronic Stability Programme), which can help mitigate or 
prevent collisions.

“Parents will love MyKey, says Ford Marketing Manager Gavin Golightly. “It’s a tool that 
will allow them to reduce their children’s’ exposure to risk at the wheel. Conversely young 
drivers may initially be sceptical but when they learn that it may ultimately improve the 
chances of their parents allowing them to drive in the fi rst place, they too are likely to see 
the benefi ts.” 

A survey conducted in Europe has revealed that drivers under the age of 25 are up to 
twice as likely to be involved in a fatal accident; while a Ford-commissioned survey of the 
parents of drivers under the age of 20 revealed 46 per cent say their number one concern 
is that their children are speeding.

Th e survey of more than 6 000 parents of young drivers across Europe found 53 per 
cent of parents would be more likely to allow a teenage son or daughter to drive their car if 
it was equipped with MyKey technology.

 ■ Th is type of idea is not new. American muscle cars of the ‘60s and ‘70s had 
carburettors that operated only on two of the four intake ducts available until 
the throttle was depressed more than halfway, eff ectively halving the power 
output.

 ■ A Pontiac GTO the editor drove a few months ago also had a “his ‘n’ hers” 
shift er, with diff erent slots for the way the transmission reacted. In the “hers” 
slot, the shift s were gentle and occurred early in the rev range. Of course 
nowadays, that would be regarded as sexist thinking, and indeed, many of the 
most aggressively driven cars on our South African roads are guided by women 
these days! ■

Putting a Damper on 
Wild Child Syndrome
The next Ford Fiesta, scheduled for launch early next year 

will debut Ford’s MyKey technology. The smart technology 

enables parents to place restrictions on younger drivers in 

terms of the horsepower they have at their disposal. 

A survey conducted in Europe has revealed that drivers under 
the age of 25 are up to twice as likely to be involved in a fatal 

accident; while a Ford-commissioned survey of the parents 
of drivers under the age of 20 revealed 46 per cent say their 

number one concern is that their children are speeding.
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Wilken Communication Management was 
established in 1997 with the major focus of 
its operations being the South African 
motor industry.

Over the years it has developed into a one-
stop communication and marketing service 
provider specialising in this industry.

It is staffed by some of the most 
experienced people in the marketing and 
communications environment of the South 
African motor industry.

simplifyingCOMMUNICATIONS

237 Rigel Avenue Waterkloof Ridge, Pretoria, 0181      Tel  (012) 460 4448      Fax   (012) 460 4514 www.wilkencomm.co.za

WCM can provide services from strategic 
planning, to product launches, media briefings, 
event management, fleet vehicle management, 
and ongoing public relations campaigns. It also 
has a publishing arm which can produce 
newsletters, magazines and coffee table 
books.

For more information contact: Jacques Wilken 
- jwilken@mweb.co.za

what you are doing with a service or maintenance 
plan, later on in a car’s life, but read the fi ne print.

“Th is is important because whilst cars are 
more reliable they are very expensive when they 
go wrong.

“Getting back to sales, in real terms car prices 
have been well contained below infl ation for the 
past fi ve years and this will continue should the 
rand remain on the strong side. Th ere is nervous-
ness around the rand losing value, but I suspect not.

So, to this year’s sales fi gures, we’ll probably end 
up at well over 10 per cent, maybe even 11 per cent, 
which is very relevant because they are off  a high 
base from 2011. Th ese sales fi gures, admittedly, are 
a long way from where we were a few years ago when 
people thought the party would never end and there 
were huge levels of investment in dealerships.

“In fact many of these investments were im-
posed upon the dealers, and during the last down 
turn 280 dealerships were closed.

“A lot of that was re-alignment amongst the 
bigger groups, but there were some signifi cant facil-
ities that were closed down and some lessons were 
learnt. Th ere were, and there remains high levels of 
investment, Taj Mahals, which you don’t see to the 
same degree when you travel overseas. Th ey do it 
here because they can. Th ere is manufacturer in-
vestment and that’s always pleasing to hear, because 
it is a partnership aft er all. But there is still a feeling 
that the dealer makes the lion’s share of the invest-
ment, and some of the termination clauses can be 
quite draconian, where they can be given 30 days. 
Fortunately that doesn’t happen too oft en.

“Th e up side of the last down-turn is that eve-
ryone is more effi  cient now, and there is a feeling 
that we should have all made the relevant changes 
fi ve years ago.

“Getting back to the present, it was a good year 
and it’s probably going to continue.

Exports, however, have been down this year 
due to the situation in Europe, but I think you’ll see 
some growth in 2013, due to the large investments 
that have been made here.

“Th e RMI represents 14 diff erent sectors, one of 
them being the used car sector. And whereas used 
cars have been fl at, I think used car prices will fall 
relative to new cars and I think we can expect used 
car sales to improve in 2013.

“Looking at the rest of the industry, a lot of peo-
ple have kept cars that are starting to need main-
tenance and what we have seen is a very good per-
formance in the aft ermarket parts sector, in other 
words parts not supplied by the manufacturer. 
Th ese are parts being of the same quality, harking 
from the same source of manufacture.

Th e OEM mark-up on parts is huge, at least a 
couple of 100 percent and elsewhere in the world 
this is not the case.

“Th is impacts on replacement parts pricing for 
collision-repair parts. When a vehicle has to be re-
paired under warranty it has to go to a manufactur-
er-approved body shop, which the RMI refers to as 
badge-shops.

“Th e incidence of vehicle write-off s where they 
are beyond economic repair is at an historic high. 
Th e insurance companies have been on a drive for 
some time now to bring down the cost of repair 
components, and so bring down the cost of insur-
ance premiums. Th is will reduce vehicle write-off s, 
and OEMs should realise that they lose out too 
when a vehicle is written off , because that whole 
basket of repair parts is not utilised. Not to mention 
the loss to the NAADA dealer, who loses the parts 
sales, and the panel-beater that loses the job.

“Whereas vehicle prices have been contained, 
parts prices haven’t been, and this is particularly 
impactful in the case of what should be classifi ed as 
a minor collision. But there are strong moves afoot 
to redress this.” ■

 continued from page 2

The cost of OEM replacement parts for accident repair is driving up insurance costs, 
says RMI.

mailto:jwilken@mweb.co.za
www.wilkencomm.co.za
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BY ROGER HOUGHTON

Th e APDP was announced in September 2008, but 
in similar vein to what happened with programmes 
like the Taxi Recapitalisation Plan there have been 
delays and changes in tack by the authorities.

Th e president of NAAMSA, David Powels, took 
the opportunity of explaining the workings of the 
APDP at the recent introduction of the 21st century 
Volkswagen Beetle in Cape Town.

“Th e success of the APDP is crucial to the sus-
tainability of the motor industry in South Africa, 
which is classifi ed as a strategic segment of the 
manufacturing sector that has contributed a sta-
ble 15% to the GDP over recent years and provides 
13,3% of jobs,” said Powels. “It has strong links to 
other industries particularly automotive compo-
nents, fi nancial, retail and wholesale which all have 
a multiplier eff ect on the rest of the economy as well 
as being a revenue generator for the country.”

He went on to say that SA remains a relative-
ly small market and manufacturer of vehicles in 
global terms with less than a 1% share. He added 
that there was now strong penetration of the mar-
ket by built-up vehicles and the industry lacks the 
depth and economies of scale needed to be inter-
nationally competitive, with the added negative 
of being geographically distant from the volume 
export markets.

In addition only a few components dominate 
the export basket, being catalytic convertors, en-
gines, exhaust systems and radiators.

Th erefore the APDP must be a success if SA is 
to have a sustainable automotive industry in the 
future, with compliance to the regulations of the 
World Trade Organisation.

Th e programme starts off  with stable import 
duty from 2013 to 2020 at 25% for built up vehicles, 
20% for CKD imports and 18% for built-up vehi-
cles from the EU where there is a preferential tariff . 
(Import duties have decreased to these levels during 
the 17 years the MIDP was in force).

Th en there is a 20% vehicle assembly allowance 
(VAA) for factories producing more than 50  000 
vehicles a year. Th is rate will decrease to 18% over 

three years to 2015 and will then remain stable 
until 2020.

Th e third portion of the APDP deals with a 
production incentive (PI) with duty credit based 
on production added value, which are sales minus 
imported components or materials and minus non-
qualifying local raw materials.

Th ere is an additional production incentive fac-
tor for the export of vulnerable components such as 
alloy wheels, catalytic converters, aluminium and 
cast iron products, fl exible couplings, leather inte-
riors, machined brass components and steel jacks.

Th e PI starts at 55% in 2013 and decreases grad-
ually to 50% by 2020, with vulnerable products hav-
ing a PI factor of 80% for 2013/2014, reducing by 5% 
per annum to 50% by 2020.

Th e fourth pillar of the APDP is the automotive 
incentive scheme (AIS) for capital investments. Th is 
came into eff ect in 2009 and consists of a taxable 
cash grant of up to 30% on qualifying investments 
provided the OEM achieves a production volume of 

50 000 units a year within three years. Th e break-
point for qualifying investments is R30-million for 
light motor vehicle manufacturers and R1-million 
for component makers.

Nico Vermeulen, director of NAAMSA, had 
this to say on the subject of the upcoming APDP 
implementation: “Th e APDP is ready to implement 
from January 2013.Th e Guidelines are available and 
the South African automotive industry has been pre-
paring for its implementation since early 2012.

“Th e various incentives cover light vehicles 
(passenger and light commercial), automotive 
components, automotive tooling and medium 
and heavy commercial vehicle local components. 
Support for minibus taxis is being provided in the 
form of a partial investment refund and the govern-
ment’s preferential procurement regulations have 
assisted the local bus body builders.

“Some lack of preparation in the supply chain 
is of concern but the OEM’s and the International 
Trade Administration Commission (ITAC) have fa-
cilitated extensive training at a regional level which 
was well attended.

“NAAMSA is confi dent that the APDP and 
related supporting regulations will contribute posi-
tively to the growth in the auto industry as envis-
aged by the Industrial Policy Development Plan 2 
(IPAP2) for 2011-2014.

“We expect some implementation problems but 
are confi dent that with the assistance of ITAC and 
the Department of Trade and Industry (dti) these 
will be overcome.”

Roger Pitot, executive director of NAACAM, 
had this to say on the subject of the upcoming APDP 
implementation: “Although the fi nal regulations 
have not been issued offi  cially, when ITAC and the 
dti had their training courses recently, they said there 
would not be any major changes.

“Th e heavy truck programme has not been 
published, although we have verbal assurance that 
the components will earn a PI the same as the light 
vehicle components, but there remains an open is-
sue on whether the duty credits can only be used 
to off set HCV/bus imports or also light vehicle im-
ports. Th is will make a big diff erence, so it’s an im-
portant open issue.” ■

Only One Month Until APDP Comes 
into Force but Still Several Grey Areas
We are only a month away from the Automotive Production Development Programme (APDP) coming into force 
on January 14, but there are still several grey areas as the motor industry prepares to operate under rules that 
have changed signifi cantly since the Motor Industry Development Programme (MIDP) was introduced in 1995 
and phased out at the end of 2012. The APDP is a production orientated programme whereas the MIDP was 
export orientated.

NAAMSA President David Powels.
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BY ROGER HOUGHTON

Patrick Comley-White, the Mastercar and used ve-
hicle sales manager at Volkswagen Strijdom Park, 
Gauteng, is a person with a varied career in the mo-
tor industry which has seen him build up a great 
deal of experience and a person who knows what he 
needs to do his job.

He is one of the many retail dealers who rely on 
TransUnion Auto Information Solutions’ products 
virtually every working day.

“Besides using the Vehicle Enquiry 
Confi rmation Report Guide for verifying the true 
situation of a vehicle being traded in or bought out 
of hand, I also make continual use of the monthly 
price guides,” said Comley-White.

“Th is quick reaction verifi cation tool has 
proved invaluable in many cases to prevent us over-
paying for a car that has been damaged in an acci-
dent. I remember one case in particular where – be-
cause of my experience in the industry – I could see 
that the car – a Golf GTi – had been resprayed. Th is 
was vehemently denied when I mentioned it to the 
seller, but once I showed him the TransUnion report 
with a claim of R180 000 for a collision repair, he 
changed his tune quickly!”

Comley-White said that as part of a country-
wide group – the Unitrans VW Group – his team’s 
sales consisted of about 90% Volkswagen Group 
products so they had the advantage of being able to 

check a car’s full service history on a national da-
tabase. Independent used car outlets do not have 
this facility, so the TransUnion services would be of 
even more value to them in this regard.

Th e sales manager said another TransUnion 
product he used fairly regularly was the Trade 
Exchange service where he could put cars up for 
sale – usually in the lower price categories – to other 
used car dealers. ■

Transunion Services Provide Help Daily

Patrick Comley-White, Mastercar and 
Used Car Manager from Strijdom Park.

I could see that the car – a Golf 
GTi – had been resprayed. This was 

vehemently denied when I mentioned 
it to the seller, but once I showed him 

the TransUnion report with a claim 
of R180 000 for a collision repair, 

he changed his tune quickly!”

Verifi cations Sample Report.

www.transunion.co.za
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Motorsport Snippets

HUGE FIELD OF V8 CLASSICS 
AT ZWARTKOPS ON FEB 2 
AND KYALAMI ON FEB 9

A fi eld of 17 classic V8 monsters will thrill crowds 
at the annual Historic Extreme Festival to be held at 
Zwartkops on February 2.

One of the most exciting cars and a potential 
race winner will be the 1965 Ford Galaxie Coupe in 
the hands of Jaki Scheckter. Scheckter, son of mul-
tiple SA champion Ian and nephew of 1979 world 
champion Jody, will in fact campaign this car for 
the entire historic season in 2013.

Th ere will be a 1957 Chevy, a 1959 Dodge, a 
1963 Galaxie driven by the great Sarel Van Der 
Merwe, at least three Mustangs, and many more.

It is expected that three Formula One classics 
will also be doing demonstration laps at the event.

A change in the annual festival structure this 
year, which is the best-attended motorsport meet-
ing of the year, is that promoter Peter du Toit is run-
ning the second leg of the series at Kyalami on the 
weekend following the Zwartkops meet, and not at 

Killarney in Cape Town, as has happened in previ-
ous years. ■

TOTAL RALLY SUPPORT

At last we have some good news on the motor-
sport sponsorship front, with Total continuing 
its 56th consecutive year of support. Th e company 
has cut back somewhat on its sponsorship in 2012, 
but will still have three rally cars in its colours as 
well as backing the season-opening Total Rally in 
KwaZulu-Natal.

Jean-Pierre Damseaux and Mohammed Moosa 
will campaign Auris cars in the S2000 Challenge 
class, while Craig Trott will be out to defend his 
1600 title.

Th is is great news as there were a rumour circu-
lating that Total was to join companies such as BP 
on the sidelines in 2013. ■

TOYOTA’S RALLY CHALLENGE

Toyota will switch cars for its two S2000 teams 
that will contest the 2013 SA Rally Championship, 

moving from the Auris to the lighter and smaller 
Yaris. Th e new cars, which are still very much “un-
der construction,” will probably face up against 
three Ford Fiestas and a host of VW Polos in the top 
category, while there could be as many as 10 older 
RunX, Auris and Polo contenders in the increas-
ingly popular S2000 Challenge, which is slightly 
less costly to compete in than the top category.

Th e Toyota Motorsport team is also having at least 
two Etios hatchbacks built for the S2 category by 
Jean Els’s team on the East Rand, while Volkswagen 
is believed to be building “budget” rally cars based 
on the popular Engen Polo Cup track racers. ATS 
Motorsport Supplies is the accredited agent for kits 
to build S2 Ford Fiestas and has a number of inter-
ested potential customers. ■

More motor sport news is included in our 
Snippets section on page 17 of AutoLive 36.

The 1965 Galaxie to be driven by Jaki Scheckter at Zwartkops on February 2.

... there could be as many as 10 older 
RunX, Auris and Polo contenders ...
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BY STUART JOHNSTON

VWSA’s Managing Director David Powels intro-
duced the weekend with an overview of what the 
Blue Motion global project means to Volkswagen 
employees and the community at large.

“What we want to show you is the holistic na-
ture of our approach. Blue Motion is not just an 

internal monologue. Th is is a dialogue with our em-
ployees, our customers and the greater public.

“Why blue and not green? Well, we don’t want 
to follow the crowd. Blue has a very symbolic envi-
ronmental connotation. Blue is seen to stand for in-
novation and the future and last, but not least, blue 
is the colour of Volkswagen’s logo.

“Th e blue journey started some years ago in 
2005 at Volkswagen in Germany. Th is was followed 

in 2008 by the introduction of some Blue Motion 
vehicles, and the next step came in 20110 when we 
started working on this Th ink Blue attitude, not just 
the product.

“Th e next key building block was the factory el-
ement. Looking at the production process to mini-
mise the impact of production on the environment.

“Th e factory embraces a holistic programme 
for environmental responsibility.

One of the targets for our 2018 programme, 
where we have stated we want to be the Number 
One worldwide manufacturer in terms of profi t-
ability and also the most fascinating motor manu-
facturer, is a 25 per cent reduction in key environ-
mental impact elements for the our plants.

“I have had to lead this programme in South 
Africa and make sure that our employees are in-
volved in this strategy. Th e key elements are a 25 per 
cent reduction in emissions and a 25 per cent reduc-
tion in the use of natural resources.

“Obviously there are two approaches when 
introducing an environmental programme of this 
nature to a factory.

“We have a brown fi elds factory, which means 
it’s been created years ago, as our Uitenhage plant 
was (over 60 years ago). A so-called green fi elds fac-
tory would be one that is created recently with more 
environmental awareness.

“In a brown fi elds factory we have a migration 
path for new, more environmentally friendly proc-
esses to be introduced year by year to achieve our 25 
per cent reduction.

“We have also created staff  projects to expose 
our staff  to environmental challenges, one of them 
being the rehabilitation of the African penguin.

“In our plant initiatives, one of them is that 
we’ve upgraded our effl  uent treatment plant, recy-
cling as much water as possible, and we’ve also in-
troduced bag fi lters in our paint shop.

“We have a robust approach to waste separa-
tion, which started in 2011 and there is evidence on 
the shop fl oor in terms of the physical separation of 
various types of waste material.

“A key area is that of effi  ciency, in terms of wa-
ter consumption, energy consumption, the amount 
of waste that we produce, CO2 and volatile organic 
compound emissions.

So we introduce measurability in terms of 
managing these various forms of waste. Once 
we’ve achieved this we work on optimising these 
processes.

“We’ve also introduced new technology in the 
paint shop which was launched in 2007 and that 
was a step change in the environmental impact. Th e 
new press shop also has a much lower environmen-
tal impact.

“We’ve also had staff  workshops in which 
we examine how to minimise waste. We have 
managed to reduce the waste produced per car 

VW BlueMotion Weekend
Volkswagen South Africa invited select journalists on a weekend tour 
of its plant in Uitenhage, a drive from the factory to Hermanus in fi ve 
“BlueMotion” products and a touching presentation by Wilfred Chivell on 
the Dyer Island African penguins.

continued on next page 

VW MD David Powels.

Employee awareness is a big part of VW’s envirionmental drive.
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from 35,4 kg to 29,45 kg. Th at is a huge reduc-
tion, remembering we produce over 100 000 cars 
a year. Every 1 kg per car reduced is 100  000 kg 
of waste saved, which reduces the impact on the 
environment.

“In terms of water consumption, in the past, 
which is hard to believe, we used to use 6 180 litres 
of water to produce one car. Th at fi gure is now re-
duced 4 270 litres per car, a 30 per cent reduction 
over the last few years. Our CO2 emissions per car 
fi gure has also been reduced by over 11 per cent.”

Think Blue Achievements

In a media release issued by VWSA’s publicity de-
partment, the following facts and fi gures were re-
ceived by AutoLive:

Th ink Blue. Factory achievements over the past 
year and estimated to the end of this year include, 
the paint shop having saved 294 000 cubic metres 
(one million litres) of water and power usage in 
Volkswagen – including reducing the use of very 
expensive compressed air – has been cut by 6 518 
Megawatts. Th is is the equivalent of the electric-
ity used by a small town of about 800 homes for a 
year. Th e saving achieved by the end of the year is 
estimated at around R5.5-million with more reduc-
tions planned. 

Also, CO2 emissions have been cut by 721 tons 
a year, while hazardous waste has been reduced by 
117 tons a year. General waste has been cut by 277 
tons, largely through reusing recycling and reduc-
ing unnecessary materials. 

Component and material suppliers are also be-
ing encouraged to Th ink Blue, with advice being of-
fered and specifi cations set to reach targets in line 
with the Volkswagen philosophy. An example of 
this includes the development of water-based paints 
that have dramatically cut solvent emissions and 
the need to dispose of hazardous waste.

A Drive to experience BlueMotion

Th e parties of journalists and their partners trav-
elled in fi ve diff erent products from Uitenhage to 
George, then to the Hermanus area, and fi nally 
Cape Town International Airport, a journery of 
many hundreds of km.

Th e journalists swopped cars throughout the 
journey, and were divided into two groups to com-
pete against each other to achieve good fuel con-
sumption. Th e average fuel consumption fi gure for 
the journey was 8,3 litres/100 km, with the “green” 
group beating the “blue” group by just 0,05 litres/ 
100 km on average.

Th is fi gure was pretty good, considering that 
the cars ranged from the 1,2-litre Polo BlueMotion 
to the V6-engined Touareg with BlueMotion. All 
cars carried four people and some luggage at all 
times, and AutoLive noted average consumption 
fi gures of 5,6 litres/100 km in the Golf BlueMotion.

Th is was in fact better than the small, three-
cylinder 1,2-litre TDI-engined Polo, which ran in 
the 6-litres/100 km range, showing that very small-
engined cars are better at commuting than main-
taining a high average speed in highway conditions, 
especially when laden with four people.

Th e other cars driven were the Volkswagen CC 
using the 2,0-litre TDi engine with BlueMotion and 
the Tiuguan.

Th e Dyer Island Conservation Trust plays 
a pivotal role in a 20 hectare nature reserve in 
Gansbaai, which is managed by CapeNature. In 2011 

Volkswagen sponsored two vehicles, a Touareg with 
BlueMotion technology and a Polo BlueMotion to 
the trust, which was established in 2006 by Wilfred 
Chivell, a former building contractor in the area.

Chivell started a breeding project for the pen-
guins and designed and built a unique penguin 
home made of fi breglass to redress the fact that 
guano harvesting had destroyed the natural habi-
tat of these penguins in the area, exposing them to 
predators. Mr Chivell gave the VW-hosted group an 
intriguing and emotional presentation on the work 
he and his team have done in the area. ■

 continued from previous page

Massive environmental progress has been achieved in VWSA’s new paint shop.

Static shot of VW’s BlueMotion weekend fl eet in George.
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To advertise in  contact

Angelina Michael on 083 228 6866 or email her at angelinamichael53@gmail.com

BY STUART JOHNSTON

A few days aft er the Standard Bank People’s Wheels 
Awards ceremony I was discussing the competi-
tion with a prominent motoring scribe, who said 
he didn’t support the awards as the cars chosen 
were the opinions of people who had probably only 
driven 10 per cent of the cars they voted for, if that. 
His thinking being that their choices were based 
on their favourite cars via hearsay, and in no way 
experiential.

I partially agreed with him, aft er attending the 
awards ceremony at the Sandton Sun accompanied 
by a massive contingent numbering who’s who in 
the Gauteng motor industry.

Th e announcements of the various categories 
– and there were 30-something of them – usually 
had me rooting for the cars that came third or sec-
ond. But, hey, that was just my opinion. Motoring 
journalists have to remember that when they write 
about a car and pronounce on its attributes or oth-
erwise, the resultant opinions expressed are just 
that – opinions, however informed they are.

Th is is why the Guild of Motoring Journalists 
has their Car of the Year competition (sponsored 
by rival bank Wesbank) , and the winner of that 
prize is the collective opinion of some 30 informed 
people

So, how relevant then is the Peoples Wheels 
competition? I think just as relevant as all the other 
competitions that seem to be hosted around this 
time of the year. If I was a manufacturer representa-
tive tucking into my plate of croissants , I would 
have been refl ecting that most of the awards are a 
commentary on the effi  cacy of the marketing job 
done by the automaker.

Experiential these judgements aren’t, but as 
some sage once said, perceptions are everything.

As far as the overall winner goes, I found my-
self being pleased that the Range Rover Evoque won 
the overall prize. Because as far as sheer perceptions 
are concerned, the Evoque was the car that made 
the biggest statement of all in late 2011-2012. It is 
a radical styling departure from the norm, and yet 
it still manages to exude quality and competence. 
Incidentally, it’s also one of the fi nalists for the 2013 
Car of the Year, which us motoring hacks will be 
judging in early February.

Th ere were other winners in the competi-
tion, with Volkwagen taking more category prizes 
than any other manufacture and Mercedes-Benz 
and BMW sharing the award for ownership 
satisfaction.

Th e Standard Bank people’s Wheels Awards 
were made aft er analysing more than 12 000 votes 
cast by ordinary motorists. Th e competition was 
hosted by Th e Future Group, the Johannesburg-
based publishing company which also produces the 
excellent Auto Annual.

A slightly odd piece of information emerged 
from the segment devoted to value retention, based 
on TransUnion Automotive’s defi nitive “book 
value” system, as used by new and used car dealers 
everywhere.

Th e car that retained its value the best was the 
Mercedes-Benz E300 Estate Avant Garde. Now, 
excellent car though that undoubtedly is (I haven’t 
driven one) , it is hardly top of mind when it comes 
to analysing used car trends. One would have ex-
pected a Toyota Etios or a Polo Vivo, or something 
equally prolifi c to take the prize, simply because 
demand for these types of cars in used state is pos-
sibly even greater than it is on the new car dealer-
ship fl oors.

As part of the “entertainment” provided at the 
breakfast awards ceremony, television personality 
Jeremy Maggs once again hosted a panel of indus-
try experts that included Ford SA CEO Jeff  Nemeth, 
NAADA Chairman Derik Scorer, Sydney Sedi, Head 

of Planning at Renault SA and Keith Watson, Head 
of Sales at Standard Bank Vehicle and Asset Finance.

Th ese are some of the notable comments re-
corded on the current state-of-the-industry:

Jeff Nemeth

“I think what you need to worry about is very small 
changes in demands for a particular brand can put 
dealers under. If dealers are not profi table then they 
won’t be looking aft er customers, you won’t have 
somebody to go to for parts and service. Th e pro-
liferation of brands sometimes makes things more 
diffi  cult, and of course, (with a sense of self-irony) 
as one of the major brands, we’d like to see less 
competition.”

Derik Scorer

“Th e competition that we currently see is going 
to fi nd it increasingly diffi  cult to retain profi table 
levels to keep a dealership profi table. Having said 
that, there is a demand at the bottom end which is 
robust enough to drive profi tability for those pure 
importers.”

Sidney Sedi

“Th ere will be price increases in store for buyers in 
2013.”

Keith Watson

“As bankers we like to be precise so we think the 
market growth in 2013 will be 6,05 per cent” ■

The People Have E-mailed

Scorer, Nemeth, Watson, Sedi, Maggs at the Peoples Wheels breakfast.
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Product innovation is what helps to drive any 
Automechanika trade fair. Members of the industry 
who were privileged to have attended the brand’s 
premium show in Frankfurt, Germany, earlier this 
year will know the impact made by that event’s 
Innovation Awards – winning products received 
winning treatment, highlighted and promoted in 
ways that set them apart.

Th e intention is for Automechanika 
Johannesburg – which will be held from May 8-11 
2013 at the Expo Centre in Nasrec – to follow that 
lead. Th e aim is to fi nd the most innovative auto-
motive aft ermarket products in South Africa in a 
number of categories and utilise Automechanika 
Johannesburg as the platform to honour their pio-
neering prowess.

To do that the organisation is in the process of 
appointing an independent jury of automotive ex-
perts who will assess products considered ground 
breaking from a number of perspectives.

Th e jury – drawn from a variety of automotive 
industry segments – will look to uncover items that 
hold the promise of performing beyond expecta-
tion, that are innovative and promote effi  ciency, are 
perceived to represent good value for money, are of 
excellent quality and bring fresh perspectives to the 
OE or aft ermarket segments in which they compete.

Functionality, practicality, styling, benefi ts to 
users, environmental friendliness and other quali-
ties perceived as pioneering are among the specifi cs 
for which jury members will be searching.

For the 2013 competition, the jury will evalu-
ate entries across a variety of automotive cat-
egories: Parts & Accessories; Automotive Systems; 
Diagnostics; Tuning; Repair and Maintenance; 
OE Products & Services; IT and Management; and 
Service Station & Car Wash.

If you manufacture, distribute or supply cutting 
edge products in any of these categories, you are 
urged to enter them for the 2013 Automechanika 
Johannesburg Innovation Awards – the accolades 
are signifi cant.

How to Enter

Prospective entrants are invited to submit by noon 
on Friday, March 15, photographs and a detailed 
description of any automotive aft ermarket or 
OE product they have developed, manufactured, 
imported or distributed in South Africa, which 
they deem worthy of entry into Automechanika 
Johannesburg’s Innovation Awards 2013.

Based on the photographs and descriptions 
– which must include information relating to the 
technical characteristics and aft ermarket relevance 
of each product – jury members will individually 
rank each item.

Innovation Awards 2013 – Call for Entries
Which are South Africa’s most 
innovative new automotive 
aftermarket products? That’s what 
Automechanika Johannesburg 
aims to uncover through its call for 
entries in its exciting, Innovation 
Awards 2013 competition.

The Automechanika SA Innovation Awards proved very competitive. Seen at the awards 
presentation (from left) were: Michael Johannes (Vice President – Global Automechanika 
Brand), Bernhard Rist (Export Sales Manager – MAHA), Louis Laubscher (CEO – First 
National Batteries), Ewald Faulstich (Director – Bosch Automotive Aftermarket) and 
Wynter Murdoch (of Future Publications and convenor of the competition).

continued on next page 

E x h i b i t i o n s  a n d  E v e n t s (Pty) Ltd

mailto:wynter@thefuture.co.za
http://www.automechanikasa.co.za/newsletters/Innovation-Awards-2013-Call-for-entries.html
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AutoLive is enjoying having our two new sales team 
members on board. Angelina Michael and Estelle 
van Staden joined our long-serving sales executive 
Bruno Lupini, a month ago, and they bring a wealth 
of experience in the sales, marketing and PR fi elds 
to our mix.

Angelina and Estelle met some 18 years ago in 
hospital aft er each giving birth to their respective 
sons, and decided there and then that they would 
work together! Since that time, aft er working to-
gether for Sue Jowell PR & Communications, they’ve 
run a company called FVS Marketing and PR which 
has an impressive clientele, ranging from property 
to hotel to automotive interests. Angelina has also 
worked specifi cally on motoring titles in the past for 
Media24 on special projects for Rapport, City Press 
and Finweek.

“We are proud to be associated with AutoLive, 
and look forward to taking this exciting on-line 
publication to the next level,” says Estelle.

Th eir contact details are:
Angelina Michael 
E-mail on angelinamichael53@gmail.com
Cell Number: 083 228 6866
Estelle van Staden
E Mail on estellevs@telkomsa.net
Cell Number: 083 267 1669
Still very much on board is Bruno Lupini, 

who has been involved for over a decade in auto-
motive publications, and whose family has deep 
connections with motoring and motorsport going 

back three generations. Bruno’s contact details re-
main bruno.lupini@gmail.com and cell number 
081 354 7212.

Who should advertise in Autolive?
 ■ Companies looking to recruit employees for 
specialist positions in the motor industry.

 ■ Companies looking for franchisees
 ■ Companies looking for dealers for new 
vehicle brands or to expand an existing 
dealer network.

 ■ Automotive marketing consultants
 ■ Training organisations
 ■ Market research companies
 ■ Business management consultants
 ■ IT companies
 ■ Fleet management companies
 ■ Suppliers of workshop equipment
 ■ Car care companies

 ■ Panel beaters and dent removers
 ■ Auction houses
 ■ Courier companies
 ■ Service providers in the fi nance and 
insurance industry

 ■ Vehicle tracking system suppliers
 ■ Organisers of exhibitions and conferences.
 ■ Tyre fi tment centres
 ■ Suppliers of car care products
 ■ Suppliers of automotive replacement parts
 ■ Roadworthy testing centres
 ■ Printers
 ■ Accounting fi rms

AutoLive advertising rates are very cost eff ec-
tive and we are able to make up advertisements 
at reasonable rates. Th e rate card is available 
under “Advertising” on the AutoLive website, 
www.autolive.co.za. ■

Estelle van Staden 
Cell: 083 267 1669 

E-mail: estellevs@telkomsa.net

Bruno Lupini 
Cell: 081 354 7212 

E-mail: bruno.lupini@gmail.com

Autolive’s Dynamic Sales Team

Angelina Michael 
Cell: 083 228 6866 

E-mail: angelinamichael53@gmail.com

From the returned score sheets, 10 products 
determined on the basis of highest marks achieved 
on a collective basis will be deemed to be the fi -
nalists. Representatives of the companies whose 
products have been selected will be asked to submit 
by Monday, April 15, two examples of the items 
for physical scrutiny by jury members. Following 
that evaluation, the winners again will be deter-
mined on the basis of highest marks scored on a 
collective basis.

Th e organisers of Automechanika Johannes-
burg have arranged for exhibits of the winning 
products – along with those selected as runners up 
– to be highlighted in a separate display at the show 
under an Innovation Awards banner. Presentations 
will be made during Automechanika Johannesburg 
to winners at a prize-giving which will form part of 
the exhibition’s opening ceremony.

To enter the Innovation Awards, submit by 
e-mail to wynter@thefuture.co.za

your product motivations, along with pictures 
of the items at least 1Mb in size. Th e description 
of each product must include its country of origin, 
when it was introduced to the South African mar-
ket, the category of the aft ermarket at which it is 
aimed – Parts & Accessories; Automotive Systems; 
Diagnostics; Tuning; Repair and Maintenance; OE 
Products & Services; IT and Management; Service 
Station & Car Wash.

Th e motivation for each product must include:
 ■ Perceived innovative quality;
 ■ Th e solution the product aims to provide;
 ■ Its functionality and user benefi ts;
 ■ Perceived economic effi  ciency;
 ■ Safety aspects it promotes;
 ■ Environmental aspects it promotes;
 ■ Its relevance to the aft ermarket or OE.

Don’t forget to include with your entry your name, 
e-mail address and telephone numbers, along with 
those of the company you represent. If you have 
any queries or require more information regard-
ing the initiative, please contact Wynter Murdoch, 

convenor of the Innovation Awards, at 011 803 2040 
or via e-mail at wynter@thefuture.co.za
All entries must be addressed to: 
 wynter@thefuture.co.za ■

 continued from previous page

The Raylite Ultimate valve regulated lead 
acid (VRLA) battery won the Gold Award 
at the 2011 Automechanika SA Innovation 
Awards.
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People

Ronnie Watson dies suddenly

Th e eff ervescent former CEO of Wesbank passed 
away unexpectedly from a heart attack recently. He 
was 65 and living on his farm at the time.

He was a person who truly put his stamp on the 
retail motor industry in SA through his passionate 
brand loyalty and successful career with the Wheels 
Bank. Originally from Zimbabwe, Ronnie was a 
lifetime Wesbanker – he joined the company in 
1966 – and went on to be its CEO from 1998 to 2007.

Th e expansive eulogies from motor industry 
guru Brand Pretorius and former JWT advertising 
executive Lew Slade at Ronnie’s memorial service 
in Johannesburg underlined what a huge impact he 
had made both on the local retail motor business 
environment and on local business in general.

He was also a very committed family man, 
who is survived by his wife Grace, four sons and 
their families. Ronnie was a person who loved all 
aspects of outdoor life, as well as being very keen 
on sport both as a spectator and a participant. 
Among his achievements were fi nishers’ medals in 
10 Comrades’ Marathons.

Ford Appoints new engine 
plant manager

Ford Motor Company of Southern Africa (FMCSA) 
has appointed Satyanarayana Banda (also 
known as Satya) as the new Plant Manager of the 
Struandale Engine Plant. Satya Banda replaces 
Wallace Yearwood who has been appointed as Plant 
Manager of the new Sanand Engine Plant in India.

Satya Banda was most recently General 
Manager – Lean Manufacturing Management at 
the Chennai Vehicle Assembly and Engine Plant in 
India. He has 27 years of automotive manufacturing 
experience, the last 15 of which have been with Ford 
India Limited since its inception.

“It is with great sadness that we bid farewell to 
Wallace, as he has been the driving force behind 
the launch of the export investment programme at 
the Port Elizabeth plant, and the successful intro-
duction of the Duratorq TDCi engine that powers 
the class-leading new Ranger,” says Jeff  Nemeth, 
FMCSA president and CEO.

“However, we’re very pleased to welcome Satya 
to the team, as he has extensive manufacturing 
experience in vehicle and powertrain operations,” 
Nemeth states. “We wish him every success in 
his new role as we continue building on the suc-
cess of the Ranger and the Duratorq TDCi engine 
programmes.”

Jannie Koegelenberg, who has more 
than 30 years’ experience in the SA motor indus-
try, is now using his vast experience in all aspects 
of sales, marketing and customer care to provide 

a range of personal coaching services. He says he 
believes the one-on-one aspect of coaching, where 
delegates develop their own solutions to challenges 
provides better and quicker results than the usual, 
short-term formal training sessions. Koegelenberg, 
who has worked for Ford, Toyota/Hino and MAN, 
says personal business coaching is one of the fast-
est growing professions in the world. Jannie can be 
contacted on: 082-957-4843

Volkswagen South Africa 
apprentice honoured in Germany

Th e Volkswagen Group recently presented its ‘Best 
Apprentice Award 2012’ to its top young achiev-
ers from all over the world. Volkswagen Group 
South Africa’s (VWSA) Mechatronics technician, 

Magdalene Pokbaas was one of the talent re-
cipients at this year’s international awards.

Th e accolades for excellence and professional 
competence during vocational training were pre-
sented to a total of 29 young talents from 13 diff er-
ent countries around the world. In recognition of 
their achievements the award winners were invited 
to Germany to participate in an exciting three day 
programme. 

Magdalene was ecstatic about her win: “I 
am so proud that I have been recognised, not 
only by Volkswagen South Africa but also by the 
Volkswagen Group. I have worked really hard to 
develop and prove myself.”

Magdalene started working at Volkswagen 
in 2000 as a Paint Shop operator. Aft er nine years 
in the Paint Shop, she applied for a learnership in 
*Mechatronics at the Volkswagen Group South 
Africa Learning Academy. 

“Magdalene qualifi ed as an electrician in 
September 2012. Th is is testament to this young 
woman’s drive to succeed,” said Dr Lesley Lee, Head 
of the Volkswagen Group South Africa Learning 
Academy. ■

Ronnie Watson, as many motor industry 
people remember him, making one of his 
memorable speeches at the Wesbank Car 
of the Year function.

Satya Banda, Ford’s new Plant Manager.

Jannie Koegelenberg,

Madalene Pokbass and Dr Lesley Lee 
of VWSA.
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BY STUART JOHNSTON

Maybe it’s because I was born in November, but I’ve 
always had a soft  spot for Fiat Abarths.

Heck, that’s an understatement. I was passion-
ate about them when I was a kid, mainly because 
there was an off -white example always parked out-
side the café in Hatfi eld where I did my pin-ball 
playing aft er school.

Th e car belonged to a young doctor, I believe, 
and in its fi rst incarnation it was an 850 TC model, 
which meant it was based on the stock Fiat 600 of 
the time that was sold from around 1958 to 1964 or 
so in this country.

Th en the car went away for a spell, and sud-
denly it reappeared, this time with 1000 TC badges 
in place of the old 850 ones.

Th is car was special, no wannabe job, in that it 
had enamelled scorpion badges placed at strategic 
spots about the bodywork, an Abarth-specifi c in-
strument pod, a three-spoke Abarth steering wheel, 
Abarth-slotted steel wheels and Abarth hubcaps, 
a deep aluminium sump which hung out the rear 
of the car (yes those early 600s were rear-engined), 
and the famous dual-pipe Abarth exhaust silencer 
(which didn’t do much silencing!)

It also had a nose embellisher with a fi nd of fake 
grille housing an Abarth badge, and…. oh yes, the 
engine lid was permanently propped open by spe-
cial stays to aid cooling.

Th e best part about this car was that it was 
 super-quick and could give the Mini Cooper S of its 
day one hell of a time.

Now, what I like about the latest 500 Abarth is 
that it has followed just about all of these detailing 
cues. And it goes better than the stock 500C by a 
long chalk.

Th e cabriolet version I tried recently is a genu-
ine Abarth, in that it features the 1,4-litre Turbo 
T-Jet engine upgraded to 99 kW. Pity that it doesn’t 
have the 130-plus kW motor fi tted to the Tributo 
Ferrari coupe version, but still, 99 kW is plenty for 
a car of this size. Especially as it produces its 206 
Nm at just 2 000 rpm, which means the power band 
is as muscle-bound as many Minis, if not the latest 
S versions.

Th e cute dual-tone Fiat also features special 
Abarth wheels, and in the case of the test car it had 
the 17-inch petal-styled optional wheels, shod with 
205/40/R17 rubber.

Th e test car was the fi ve-speed manual ver-
sion, which is the one I’d go for, as I’m not a huge 
fan of paddle-shift ing, preferring the intimate rela-
tionship you develop with a car through trying to 
perfect each and every gearshift  in terms of clutch 
smoothness, shift  slickness, and the correct match-
ing of gear and revs.

You need this relationship in the Fiat 500, 
even the Abarth version, because the steering is 
not as involving as you would like it to be. But you 
know what? You kind of forgive it that, because 

the rest of the car is just so cute, and it goes very 
well indeed.

It’ll accelerate from 0-100 in 7,9 seconds and 
run on to a top speed of 205 km/h. Don’t buy this 
car if your sole aim is to blow off  Mini Cooper 
S drivers, because you won’t get that right too of-
ten. But there is still power a-plenty to win many a 
stoplight Grand Prix, especially up here at the Reef 
where turbocharging is always a much bigger ad-
vantage against naturally-aspirated rivals than the 
bald fi gures would suggest.

I enjoyed looking at the squared off  Abarth 
steering wheel and the beautifully-detailed gauges, 
or maybe make that gauge-singular, as the one that 
really counts incorporates both speed reading and 
rev-counter. Th e one mounted on the dash where 
you’d oft en fi nd a tachometer in an old perform-
ance car is actually a boost gaiuge, which means zip 
to most people, except maybe serving as a reminder 
that you are wasting fuel at every getaway (because 
it’s hard not to keep that turbo pumping). Take it 
easy and you’ll get 7,5 litres/100 km. Maybe.

I liked the look of the fabric Abarth sports 
seats. But I couldn’t get that comfortable in the car, 
ever, because the steering column is only adjustable 
for rake and not reach. Fiat should really fi x this, 
even though it is something of a tradition to make 
Italian cars uncomfortable for non-Italian drivers 
(and Italian drivers would never admit they are 
uncomfortable behind the wheel of a Fiat, let alone 
an Abarth).

Derik Scorer, he of NAADA fame, also hap-
pens to run the Arnold Chatz dealership that has 
the Abarth franchise in Gauteng, and he tells me 
all his customers are fanatical about their cars, and 
warranty claims are almost unheard off  for any Alfa 
or Fiat.

I can believe that, because the entire drive-train 
has an extremely sorted feel to it, and the fi ttings are 
of good quality.

Th is includes the fabric hood which folds back 
in three stages, while still leaving the upper door 
rails and the rear window steel supports in place, 
so you don’t get a full-on cabriolet feel in this car, 
as you do with one where you can have no metal or 
glass above the waste-line.

Despite those body rails still in place with the 
top down, there is a degree of scuttle-shake to the 
car, but it’s never unpleasant, just noticeable.

I was on a TV panel recently where one of 
the youngsters who is still popping-full of tes-
tosterone opined that he couldn’t see the reason 
for buying a Fiat Abarth. I told him that, in the 
case of the Ferrari-badged one, there were plenty 

continued on next page 

The Sign of the Scorpion

Fiat’s cute cabriolet with a Scorpionic sting in the nose.
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of Ferrari owners who have one as their second 
or third car.

As for this one, which uses the straight 99 kW 
motor, I reckon the main reason is that it’s even cut-
er-looking than a Mini and not nearly as common, 
so it stands out in the crowd. And it is well-priced at 
R265 000 (that’s a base-price, no extras included).

But then, I mispent my youth playing pinball, 
sneaking the odd ciggie and staring at one of the 
very few genuine Abarth 1000 TCs to ever make it 
into South Africa in the mid-1960s. I even owned 
an Abarth-kitted Fiat 600 for a spell in the 1990s.

So maybe, just maybe I’m biased.

And now for the Abarth 
Punto Scorpione

Fiat Group Automobiles South Africa (Pty) Ltd 
has given the Abarth brand more sting in this 
country with the introduction of the Limited 
Edition Abarth Punto Scorpione.

According to Fiat South Africa’s release on 
the new car issued last week:

“The Abarth Punto Scorpione is intended 
for a more mature audience that wishes to 
express their sporting spirit more discreetly 
and elegantly, but with no intention to settle 
for less.”

This new Limited Edition, with only 99 
vehicles produced World-wide, is distin-
guished by something called a “ton-sur-ton” 
livery where the Scorpione Black of the body 
becomes matt on the bonnet and roof. The 

glossy black “passband” element stands out 
on the latter, with a hand-polishing treatment 
carried out at Abarth & Co. itself, with a view 
to ensuring customisation with genuine crafts-
manship. South Africa will receive a limited 
run of 10 Scorpione units, boosting the car’s 
exclusive status.

Fiat’s media offi ce contines:
“Karl Abarth didn’t offer only increased 

performance on his cars, but also embellished 
them with specifi c style features, lending them 
technical craftsmanship which makes every 
car a masterpiece.

“The Abarth Punto Scorpione is equipped 
with a 1.4 MultiAir engine boosted, with the 
help of a Garrett turbo, to 132 kW at 5,750 
r/min and a maximum torque of 270 Nm at 
2,500 r/min. Acceleration to 100 km/h takes 
just 7.5 seconds and reaches a top speed 
of more than 216 km/h whilst still returning 
CO2 emissions of 142 g/km. Drive to the front 
wheels is through a 6-speed close ratio man-
ual transmission.

“Further performance enhancements 
come from the modifi ed ride and safety. 
Floating, perforated and self-ventilating front 
disc brakes with oversized four-piston yellow 
brake calipers, perforated rear disc brakes 
and high-performance front brake pads are 
combined with glossy black 18” alloy wheels 
and front and rear Koni shock absorbers 
with FSD (Frequency Selective Dumping) 
valve and specially lowered springs. The 
exhaust pipe, oversized in the central and 

rear sections, is taken from the now famous 
“Esseesse” kit.

“Inside, the Abarth Punto Scorpione fea-
tures “Abarth Corsa by Sabelt” black tech-
nical fabric and partially Alcantara trimmed 
seats, with red and yellow stitching and 
matt black backrest, type-approved and 
lightened in keeping with the car’s sporting 
spirit. Enriching the interiors are the alumin-
ium kick plate, the stainless steel pedal unit 
with Abarth shield, and the leather steering 
wheel with double red and yellow stitching, 
mirroring the seats. Feedback is provided 
to the driver by way of the sporty Jaeger 
driving instruments.

“The Abarth Punto Scorpione is avail-
able exclusively from Arnold Chatz cars in 
Johannesburg and retails for R365,000 in-
cluding VAT.”

And of course, we’ll just have to run the pic of 
that classic Scorpione just to plug the news in prop-
erly. Not that I’m biased, of course-SJ. ■

 continued from previous page

Mean-looking Punto Scorpione is one of just 99 built world-wide, and one of 10 available here.

Karl (or Carlo) Abarth with his classic 
Scorpione of the mid-60s.
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PORSCHE’S GERMAN 
EXECUTIVE WALKS HIS TALK

Mr Bernhard Maier, Vice Member of Porsche’s 
Executive Board, for Sales and Marketing in 
Germany, visited South Africa to personally hand-
over a R 500  000 cheque to Jelly Beanz Inc. Th is 
was the second sizeable donation by Porsche in as 
many years.

Maier, who visited South Africa during a 
Porsche launch function in 2011, was moved by the 
plight of children in distress.

At a function hosted by Porsche Centre 
Johannesburg on December 2, Maier said; ‘It is our 
duty to lay the foundation for a new society, that 
when these young people reach adulthood, they will 
be empowered to make the right decisions, nurtur-
ing and guiding the generation to follow in the right 
way. We need to keep the links between present and 
future strong’.

Mrs Marita Rademeyer, Trustee for Jelly Beanz 
Inc. took receipt of the donation. Visibly emotional, 
Rademeyer thanked Porsche for their generosity. 
‘We need to do so much work, but we have access 
to very little funding. Th is gift  will go a long way 
in our work to create hope for children aff ected by 
trauma and abuse’.

Jelly Beanz Inc. creates holistic interventions 
to address child abuse and trauma through direct 
services to children and families; training and men-
toring of mental health professionals, resource de-
velopment to assist in assessment and therapeutic 
interventions for children and families, research on 
trauma and abuse issues, as well as advocating for 
children’s rights.

‘Th is donation will help to grow our organisa-
tion and to build capacity to ensure the future vi-
ability of Jelly Beanz Inc.’, Rademeyer added. ■

NUMSA THREATENS
Th e National Union of Metalworkers of SA (Numsa) 
has thrown down the gauntlet to the SA motor in-
dustry as these two parties prepare for three-year 
collective bargaining negotiations in 2013.

According to a recent Sapa report in Th e Star 
“Workers are inspired that a real revolution is pos-
sible, which will speak to the lives of people,” said 
the fi rst vice-president of Numsa, Andrew Chirwa.

“Th e ‘increase’ (CPI-linked percentage-based in-
creases negotiated at previous collective bargaining 
negotiations) failed to change the lives of workers,” 
he said. ■

ANOTHER JOULE?
Th e Technology Innovation Agency (TISA), which 
was involved with the failed projected to build the 
Joule electric car in SA, has announced plans to 
develop an electric vehicle infrastructure in the 
country rather than investing in another electric 
vehicle programme, according to a recent article in 
Engineering News.

“We’ve learned our lesson (with the Joule)” said 
TIA CEO Simphiwe Duma. “Th e new programme 
will be focussed on developing a national support 
infrastructure for electric vehicles, including the 
provision of recharging points. To this end TIA had 
signed, or was negotiation, appropriate agreements 
with Eskom and various universities. ■

OWNERS LOVE THEIR VOLTS
Th e Chevrolet Volt plug-in hybrid has come out 
top in Consumer Report’s annual owner satis-
faction survey for the second consecutive year. 
Ninety-two percent of responding Volt owner 
among subscribers to the popular magazine say 

they would defi nitely buy a Volt again, making 
it the car with the most loyal owners among 240 
models in the US.

Th e Volt, launched in 2010, has failed to live 
up to GM’s sales predictions and this year it will 
build less than half its forecast of 60  000 units. 
Th e Volt uses an electric motor powered by a 
lithium-ion battery to travel about 70km before 
a petrol-powered generator kicks in to recharge 
the battery.

Th e annual survey received responses from 
the owners of 350 000 vehicles spanning the 2010–
2013 model years.

Other fuel-effi  cient models rated highly with 
owners, including the Toyota Camry Hybrid and 
Prius and the Nissan Leaf electric car. Top in the 
sports category were the Chevrolet Corvette, 
Porsche 911, Dodge Challenger and Ford Mustang. 
Among owners of luxury cars those who drove 
Audi A7 and A6 and Lexus GS were the most satis-
fi ed with their cars. ■

COSATU TOLL PROTEST 
“A SUCCESS”
Cosatu’s “drive-slow” against the tolling of Gauteng 
freeways on December 6 was a success, the union 
federation’s Gauteng secretary Dumisani Dakile 
has said.

“As Cosatu we are very happy, the ‘drive-slow’ 
was more than successful and raised awareness of 
the fi ght,” he said.

“Th is fi ght is not a fi ght for Cosatu only, it is a 
fi ght for South Africa.”

Th e Congress of SA Trade Unions-led protest 
was to show opposition to the government’s plans 
to toll major highways around Johannesburg and 
Pretoria.

Two convoys of vehicles drove at 20km/h 
on major highways around Johannesburg and 
Ekurhuleni. Protesters sang and danced as police 
urged them to speed up.

Stickers were handed to motorists that read: 
“Demolish e-tolls not houses”, “Crash privatisa-
tion -open national roads”, “Reclaim our national 
roads” and “Don’t register with Sanral, don’t buy 
e-tags”.

Johannesburg metro police spokesperson Chief 
Superintendent Wayne Minnaar said traffi  c was af-
fected throughout the day. ■

NO MAHINDRA ASTON
According to Automotive News Mahindra & 
Mahindra, the Indian conglomerate, withdrew 

Pictured with Porsche AG’s Mernard Maier (far right) are Marita Rademeyer and Edith 
Kriel from Jelly Beanz, Porsche SA’s Toby Venter and Porsche’s Regional Director for 
Emerging Markets, Deesch Papke.
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its bid to buy a stake in Aston Martin from ma-
jority shareholders in Kuwait. Its rival, the 
London-based, Italian private equity fund, 
Investindustrial, has bought a 37.5% share in 
the company for US$241-million. No reason 
has been given for Mahindra’s withdrawal from 
negotiations.

Th e deal has put Investindustrial back in the 
high end of vehicle manufacture following its 
sale of the Italian prestige motorcycle company, 
Ducati, to Audi earlier this year. Aston Martin 
said the deal would enable it to invest more than 
US$800 million in new products and technolo-
gies over the next fi ve years

However, the fact that it has not tied up with a 
major motor company will leave Aston Martin vul-
nerable as the only major niche car maker without 
such a link. ■

GEELY GROWS
Geely which is now headed up by the hardened 
46-year-old motorman Henri Meistre (ex-Hyundai 
and GWM and who has also handled a host of other 
brands at retail level), will be expanding its product 
range next year.

First will come some bigger engine options for 
the current range and then the introduction of two 
versions the Corolla-sized EC7 sedan with a Euro 
IV 1,8-litre petrol engine and “full-house” in terms 
of trim and equipment. Th is is the value-for-money 
model used by Geely to spearhead its recent move 
into the UK market.

Speaking at a media event recently, Meistre 
said a one-ton bakkie was still on his shopping list 
for SA.

Th e Geely dealer network has just hit the 40 
mark, which is good for a comparatively new brand 
in this overtraded market. ■

ENTRIES ARE POURING 
IN FOR THE AFRICAN SIX 
HOUR IN FEBRUARY
Entries from all over the country are being re-
ceived for the African Six Hour Endurance Race 
at Phakisa Raceway, Welkom on February 23, with 
close to 50 cars scheduled to start as this was writ-
ten. Endurance racing of this length was last held 
in Cape Town in the 1990s. Organiser Roger Pearce 
said it was “not unrealistic” that the event could 
grow to WEC status in the coming years, empha-
sising that this was a race for contemporary racing 
cars of all closed-wheel classes, and not a classic 
car event. ■

BMW’S THIRD SHIFT 
NOW IN FULL SWING

Th e 3-shift  operation introduced at BMW’s Rosslyn 
plant in mid-November will increase the produc-
tion volumes by almost 70% to a capacity above 
80,000 units from 2013. At the same time, BMW 
South Africa will more than double the number of 
BMW 3 Series Sedans exported to markets such as 
USA, Canada, Korea, Japan, China, Hong Kong and 
Australasia. 
 Says Bodo Donauer, BMW SA’s Managing Director. 
“Th e fact that this increase in volume also comes 
with a 30% increase in employment at BMW, along 
with the more than 1 000 new jobs at our suppliers, 
is the most obvious benefi t of this decision.” ■

GINIEL DE VILLIERS TO 
START IN SECOND POSITION 
IN DAKAR ON JANUARY 5 
Th ere are four former champions at the top of the 
2013 Dakar Rally starting order, including Giniel 
de Villiers and his German co-driver Dirk Von 
Zitzewitz, who won the fi rst South American ver-
sion of the Dakar in 2009 and will carry the number 
301 on their Imperial Toyota Hilux. Th ey fi nished a 
remarkable third in this year’s Dakar Rally back in 
January 2012 in Toyota Motorsport’s fi rst attempt. 

Leading the fi eld from the start in Lima, Peru 
on January 5 will be 2011 champion Nasser Al-
Attiyah of Qatar and Spanish co-driver Lucas Cruz 
in an American-built V8 Buggy (#300). De Villiers, 
competing in his 10th Dakar, and Von Zitzewitz, 
will be next followed by 2012 winners Stephane 
Peterhansel and Jean Paul Cottret of France in a 
Mini (#302) and 2010 winner Carlos Sainz of Spain 
and German co-driver Timo Gottschalk in a second 
American buggy (#303)

Duncan Vos and Rob Howie, who did well to fi n-
ish 10th in this year’s Dakar at their fi rst attempt, will 
carry number 312 on their Imperial Toyota Hilux. ■

TOMTOM GETS SMARTER
TomTom has released a new update to its Android 
navigation app that makes it available to more 
Android owners. Th e latest version is optimised for 
use with the latest and most popular smartphone 
handsets including the Samsung Galaxy S3, HTC 
One X and Google Nexus 4.

As well as supporting more than 200 of the 
newest Android devices, the update brings other 
improvements. Th e download manager has been 
improved and maps are now stored on the phone’s 
SD card (if available) to save phone memory. Th e 
Driving View has also been updated, making the 
journey information clearer. In addition, postcode 
entry is more fl exible and the app can fi nd locations 
from the phone address book more reliably. ■

A FUEL-MISER’S 
DRIVING COURSE
Rob Handfi eld-Jones, journalist, industry com-
mentator and MD of driving skills company driv-
ing.co.za, has launched what he describes as South 
Africa’s cheapest, most convenient full eco-defen-
sive driving course, Drivecheap.

“We’ve compiled this course especially for the 
private individual. Th e majority of courses for these 
drivers focus on skid control and racetrack skills 
which are novel to many people but not very ben-
efi cial in everyday driving,” Handfi eld-Jones said. 
“Drivecheap changes all that.”

Drivecheap, which is fully self-study, shows the 
everyday driver how to save on motoring costs by 
becoming more defensive drivers. A typical driver 
could easily save R1 500 per year in fuel alone, while 
a more committed economical driving enthusiast 
could save up to R5  000 per year. Th ose fi gures 
stand in contrast to the course price of just R795 
and don’t include other savings like longer tyre and 
brake life.

“Th ese numbers are based on real-world expe-
rience,” said Handfi eld-Jones. “When we trained 
Bridgestone’s sales reps, their average fuel con-
sumption dropped by almost eight percent, and 
there were individual trainees who saved more 
than twenty percent. Th ere are thousands of Rands’ 
worth of savings waiting for the driver who is will-
ing to grab them,” he said. “And apart from giving 
experienced drivers a skills brush-up, Drivecheap 
also makes an ideal gift  for younger drivers, to help 
them start off  their driving careers with the right 
habits of safety and economy,” he added.

Contact details:
Rob Handfi eld-Jones 083 260 8663, or e-mail at 

rob@driving.co.za ■Giniel de Villiers and the Hyper-Hilux.
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Working Wheels

In 2012 the challenge for the design teams was 
to create the ultimate 2025 highway patrol vehi-
cle. Th e solution delivered by BMW subsidiary 
DesignworksUSA demonstrates that BMW ś design 
think tank has much to off er. Th e concept ePatrol 
gives a glimpse into the future thinking that the 
mother company BMW Group as well as external 
clients from manifold industries may expect from 
DesignworksUSA in the next 40 years .

Design Challenge

In 2012 the design teams were tasked with explor-
ing creative solutions for futuristic patrol cars based 
on a set of criteria which included: future needs for 
advanced technology; speed and agility on future 
freeway systems; creativity of the solution; and 
meeting a specifi c region’s emission standards and 
environmental sensibility (including maintenance 
and recyclability). Furthermore the teams were 
challenged to look into the future to envision and 
create the trends and tools that haven’t been im-
agined with the added complexity of a vehicle fi t 
for law enforcement. Laurenz Schaff er, President 
of DesignworksUSA comments on the solution 
delivered by the design team: “DesignworksUSÀ s 
role as a think tank is to challenge the status quo 
of existing product solutions”, he says. “We want-
ed to present a visionary impulse to the theme of 
highway patrol.

“Hence the contribution to the L.A. Design 
Challenge is a vision concept with no links to 
BMW ś future design strategy. We took the liberty 
to think out of the box. To emphasize the conceptu-
al approach our design is independent from BMW 
design elements and known visual cues but looks at 
new product typologies and fresh ideas on shapes”, 
Schaff er continues.

ePatrol: A dream project for designers.
Th e BMW Group DesignworksUSA team began the 
challenge by selecting Los Angeles as the region to 
create a 2025 scenario. Being aware that there will 
be more traffi  c, faster vehicles, and vehicles with al-
ternative drive trains the design team explored how 

a patrol team functioned today and in the future 
and determined that teamwork and accessibility 
were the two key elements to a successful patrol ef-
fort. For teamwork, the design team was inspired by 
the partnership between a patrol offi  cer and their 
canine. Th e clogged highways today and in the fu-
ture inspired the design team to focus on a solution 
to increase accessibility.

Design Solution
Th e design of the ePatrol Vision centers on a modu-
lar structure and drone technology that enhanced 
both teamwork and accessibility. Th e main struc-
ture can deploy three drones. Th e top drone sits 
above the main structure and is a fl ying drone, 
while the other two are one wheel vehicles attached 
to the rear. In the case of a pursuit during heavy 
traffi  c areas, the patrol offi  cer sitting in the two pas-
senger main structure can deploy either the fl ying 
drone or one of the single wheel drones to chase the 
suspect and report back data to the main structure. 

When all drones are deployed, the main structure 
can continue to function. All drones have added 
protection benefi ts in that they can send an impulse 
to another vehicle and disable it. Th roughout the 
exterior design, the team strived to create a pow-
erful stance with an aerodynamic aesthetic and 
fl owing lines.

Th e interior design was inspired by a woven 
structure made of aluminum wire inside carbon fi -
bre and polymer resin. Th e seats form a signifi cant 
connection between driver and architecture. From 
a manufacturing standpoint, the 3D woven carbon 
fi bre structure has the advantage that tooling is not 
required. All interfaces within the interior are touch 
screen. For greater protection to the patrol offi  cers, 
windows are not included in the vehicle. Th e wind-
shield is replaced with a large screen that on the ex-
terior can communicate critical information such 
as accidents or route information to other drivers. 
On the interior, the large screen acts as a monitor 
on which data from the drones can be displayed. ■

BMW Group DesignworksUSA shows futuristic 
vision of police vehicle of the year 2025 at LA Show

The recent L.A. Autoshow was not just the place to inspect new models of automotive companies. For the 
9th time, it was also the place where the design teams of the top automotive companies entered a creative 
competition of the most exciting kind when presenting visionary concepts around the topic of individual mobility.

Cop-car of the future
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Working Wheels

Th ousands of entries were received from Isuzu fans 
across South Africa unearthing a number of very 
special bakkies that demonstrate the toughness and 
durability of these vehicles.

Th e winning Isuzu bakkie with the highest 
mileage had 1 004 000 km on the clock and is still 
going strong. Th e vehicle, owned by Mr Douglas 
Smith from the Eastern Cape, is a 1997 Isuzu KB 
which has had a hard working life in the 15 years 
since it left  the Kempston Road plant in Port 
Elizabeth. Smith is the vehicle’s second owner and 
uses it mainly on his farm and for anything else that 
needs to get delivered.

“Th is bakkie’s fi rst owner was a good friend 
who bought the vehicle along with two others for 

his engineering business to manufacture and per-
form repairs on front end loaders, dozers etc. For 
three years it transported this heavy equipment all 
over the Western Cape,” said a proud Smith.

Th e Isuzu KB continues to serve its current 
owner well past the 1 million kilometre mark, de-
livering heavy loads under harsh conditions. “I have 
had my Isuzu for 12 years now and the amount of 
hard labour this vehicle has done has astounded 
me. It has transported almost 300 tons of rock and 
gravel to help me build a road on my farm and prob-
ably another 200 tons of sand and cement. I have 
also used it to transport tons of fuel drums all over 
South Africa for helicopter support and towing 
horse trailers in the Baviaanskloof,” said Smith.

Smith was rewarded with a R100  000 travel 
prize for the highest Isuzu mileage entered into the 
competition. Th e Smith family will be jetting off  
shortly on a holiday to the United States.

Th e winner of the second category, the oldest 
Isuzu in South Africa is, Mr Singh Samsunder who 
has had his vehicle since 1979.

Singh Samsunder, the retired former owner 
of Shepstone Battery Works in Port Shepstone, 
KwaZulu-Natal bought his Isuzu KB almost-new in 
1979. He still owns it today, 33 years later.

“Th e bakkie was used mainly to transport bat-
teries on a daily basis. I then decided to hold onto it 
aft er selling the business as it is a part of the family. 
It is like a samurai warrior. I feel like it will last me 
forever. I have been very lucky with this Isuzu KB 
bakkie. I have had no problems whatsoever with it,’’ 
said Samsunder.

Samsunder’s Isuzu has covered an impres-
sive 537 670 kilometres to date – 16 000 kilometres 
per year from new. He has received a R 25 000 fuel 
voucher as reward for his oldest working Isuzu in 
the country.

Isuzu has also rewarded other entrants in this com-
petition with prizes such as off -road equipment 
and vouchers to experience the Isuzu Off -Road 
Academy which provides 4x4 training for outdoor 
enthusiasts. ■

1 Million Kilometre Isuzu Wins Owner Trip to USA
Earlier this year the Isuzu team at General Motors South Africa (GMSA) set out to fi nd two special vehicles to 
celebrate the heritage of the Isuzu brand in South Africa. Isuzu owners throughout the country were invited to 
enter the competition in one of two categories; the Isuzu with the highest verifi ed mileage and the oldest Isuzu in 
South Africa.

SA’s oldest Isuzu. Take a guess at the picture location.

“The bakkie was used mainly to 
transport batteries on a daily basis. ... 
It is like a samurai warrior. I feel like it 
will last me forever. I have been very 

lucky with this Isuzu KB bakkie. I have 
had no problems whatsoever with it,’’
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TOTAL MARKET

YTD 2012 577 888

YTD 2011 526 224

Increase of 9,8% between YTD 2012 and YTD 2011

NOVEMBER 2012 53 134

OCTOBER 2012 57 844

NOVEMBER 2011 49 498

Increase of 7,3% between sales in November 2012 and November 2011

PASSENGER CAR MARKET

YTD 2012 406 958

YTD 2011 364 716

Increase of 11,6% between YTD 2012 and YTD 2011

NOVEMBER 2012 36 686

OCTOBER 2012 41 620

NOVEMBER 2011 33 071

Increase of 10,9% between sales in November 2012 and November 2011

LIGHT COMMERCIAL VEHICLE MARKET

YTD 2012 145 020

YTD 2011 136 473

Increase of 6,3% between YTD 2012 and YTD 2011

NOVEMBER 2012 13 949

OCTOBER 2012 13 686

NOVEMBER 2011 14 132

Decrease of 1,3% between sales in November 2012 and November 2011

OVERALL TRUCK AND BUS MARKET

YTD 2012 25 910

YTD 2011 25 035

Increase of 3,5% YTD 2012 and YTD 2011

NOVEMBER 2012 2 499

OCTOBER 2012 2 538

NOVEMBER 2011 2 295

Increase of 8,9% between sales in November 2012 and November 2011

TOTAL VEHICLE EXPORTS

YTD 2012 258 150

YTD 2011 254 296

Increase of 1,5% between YTD 2012 and YTD 2011

NOVEMBER 2012 28 541

OCTOBER 2012 24 892

NOVEMBER 2011 20 453

Increase of 39,5% between exports in November 2012 and 
November 2011

continued on next page 

South African Vehicle Sales Figures at the End of November 2012
Disclaimer:
*  For the time being, as a result of a global directive by Daimler AG (Germany), Mercedes-Benz South Africa (Pty) Ltd will only report aggregated Passenger and 

Commercial sales data.
Please note the disaggregated MBSA volumes are estimates based on historical trends and forecasting techniques.
Source: NAAMSA www.naamsa.co.za.
RGT SMART is the independent provider of the new vehicle sales information to NAAMSA and AutoLive. For more information on the RGT SMART
product line view www.rgtsmart.co.za.
Please note that the totals now refl ect sales for the WHOLE segment and not just the top fi ve sellers which are listed.

Overall sales by the vehicle manufacturers and 
distributors in SA in 2012 will come close to a 10% 
improvement over 2011, which is better than many 
pundits expected, particularly as the economy 
slowed in the second half of the year.

Sales in November refl ected another relatively 
solid performance compared to the correspond-
ing month a year ago. Sales of 53 134 units marked 
a 7,3% improvement over November last year, 
with exports registering a heartening increase 
of 39,5% as shipments rose to 28  541 units for 
the month.

Dealer sales amounted to 82,6% of the disag-
gregated sales reported to NAAMSA, which ex-
cludes sales by Mercedes-Benz SA, which only pro-
vides sales in terms of passenger cars, commercials 
and exports. Sales to the rental industry amounted 
to 6,9% of the disaggregated total of 41 929 units, 
while the government bought 6,2% and 4,3% of re-
ported sales went into industry corporate fl eets.

Despite signs of weakness in the economy, the 
performance of the South African automotive sec-
tor continued to be positive. Factors that continued 
supporting domestic sales included the historically 

low interest rate environment, strong replacement 
demand, and the highly competitive trading envi-
ronment, attractive

Negative factors that could infl uence the new 
vehicle market over the medium term included 
a slowdown in the economy, rising infl ationary 
pressures as well as the impact of exchange rate 
weakness. Th e modest new vehicle price increases 
experienced for the past two years might not be sus-
tainable going forward. Th e outlook for 2013, at this 
stage, was one of modest growth in vehicle volume 
terms – probably in the range of 6% to 8%. ■

New Vehicle Sales Remain Close to 10% for 2012
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TOTAL VEHICLES BY MANUFACTURER FOR NOVEMBER 2012

RSA EXPORT

TOYOTA 11 240 7 603

VOLKSWAGEN GROUP SA 9 056 5 118

GMSA 5 997 513

FMC 4 779 3 476

NISSAN 4 569 1 027

BMW GROUP 2 144 4 543

RENAULT 893 8

CHRYSLER SA 772 22

HONDA 751 44

TATA 653 0

JAGUAR LAND ROVER 623 0

PCSA 585 0

SUZUKI AUTO 462 0

FIAT GROUP 460 12

MITSUBISHI MOTORS SA 379 0

MAHINDRA 319 0

UD TRUCKS 227 15

VOLVO CARS 213 0

MAN 172 0

SCANIA 159 14

VOLVO TRUCKS 144 0

IVECO 105 16

SUBARU 93 0

PORSCHE 64 0

NC2 TRUCKS SA 48 2

POWERSTAR 35 0

RENAULT TRUCKS 24 1

MASERATI 7 0

BABCOCK 4 0

SUB TOTAL 44 977 22 414

AMH & AAD 5 759 0

MBSA 2 398 6 127

INDUSTRY TOTAL 53 134 28 541

Figures courtesy of NAAMSA / RGT SMART

PASSENGER CAR EXPORTS (YTD)

2012 142 503

2011 176 012

Decrease of 19% between YTD 2012 and YTD 2011

LIGHT COMMERCIAL VEHICLE EXPORTS (YTD)

2012 114 615

2011 77 551

Increase of 47,8% between YTD 2012 and YTD 2011

TRUCK AND BUS EXPORTS (YTD)

2012 1 032

2011 733

Increase of 40,8% between total truck and bus exports YTD 2012 and 
YTD 2011

NOTE: This data includes fi gures for Associated Motor Holdings (AMH), 
and for Mercedes Benz SA (MBSA), which are both currently reporting 
only aggregated fi gures. In the case of MBSA this is due to a global 
directive from Daimler in Germany. (The MBSA commercial market fi gures 
have been allocated to the various vehicle type categories as estimates by 
RGT SMART, based on historical trends and forecasting).

THE FIGURES PROVIDED BY MERCEDES-
BENZ SA FOR NOVEMBER ARE:

Passenger: 1 609

Commercials: 789

Exports: 6 127

THE FIGURES REPORTED BY AMH FOR NOVEMBER ARE:

Small cars (1 400cc or less) 2 763

Medium cars (1 400 – 2 500cc) 1 899

Large Cars (over 2 500cc) 65

4x4 Recreational vehicles (SUV) 450

Light commercial vehicles 551

Medium commercial vehicles 31

TOTAL 5 759

In addition GWM (Great Wall Motors) reported an aggregate sales fi gure 
for November 2012 of 595 units, which is not included in these fi gures.

Figures courtesy of NAAMSA / RGT SMART

 continued from previous page

Nissan’s NP 200 is locked in battle with the Chev Utility for 
lightweight bakkie leadership. The Nissan sold 1 546 units in 
November to the Chevrolet’s 1 667.

Ford South Africa exported over 3 000 Rangers in November.
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MARKET TOTALS BY MANUFACTURER FOR NOVEMBER 2012

PASSENGER
LIGHTCV
<3501KG

MEDIUMCV
3501–8500KG

HEAVYCV
8501–1500KG

EXTRA 
HEAVYCV
>16500KG

BUS
>8500KG

RSA EXP RSA EXP RSA EXP RSA EXP RSA EXP RSA EXP

TOYOTA 6 350 1 169 4 545 6 434 207 0 118 0 20 0 0 0

VOLKSWAGEN GROUP SA 8 300 5 118 682 0 74 0 0 0 0 0 0 0

GMSA 2 845 47 2 908 437 137 12 74 17 33 0 0 0

FMC 2 861 0 1 918 3 476 0 0 0 0 0 0 0 0

NISSAN 1 946 8 2 623 1 019 0 0 0 0 0 0 0 0

BMW GROUP 2 144 4 543 0 0 0 0 0 0 0 0 0 0

RENAULT 870 0 23 8 0 0 0 0 0 0 0 0

CHRYSLER SA 772 22 0 0 0 0 0 0 0 0 0 0

HONDA 751 44 0 0 0 0 0 0 0 0 0 0

TATA 316 0 200 0 67 0 51 0 16 0 3 0

JAGUAR LAND ROVER 561 0 62 0 0 0 0 0 0 0 0 0

PCSA 526 0 48 0 11 0 0 0 0 0 0 0

SUZUKI AUTO 462 0 0 0 0 0 0 0 0 0 0 0

FIAT GROUP 403 6 52 6 5 0 0 0 0 0 0 0

MITSUBISHI MOTORS SA 284 0 95 0 0 0 0 0 0 0 0 0

MAHINDRA 132 0 187 0 0 0 0 0 0 0 0 0

UD TRUCKS 0 0 0 0 53 10 112 5 62 0 0 0

VOLVO CARS 213 0 0 0 0 0 0 0 0 0 0 0

MAN 0 0 0 0 0 0 8 0 133 0 31 0

SCANIA 0 0 0 0 0 0 0 0 141 10 18 4

VOLVO TRUCKS 0 0 0 0 0 0 0 0 130 0 14 0

IVECO 0 0 0 0 68 3 2 0 35 5 0 8

SUBARU 93 0 0 0 0 0 0 0 0 0 0 0

PORSCHE 64 0 0 0 0 0 0 0 0 0 0 0

NCS TRUCKS SA 0 0 0 0 0 0 0 0 48 2 0 0

POWERSTAR 0 0 0 0 0 0 0 0 35 0 0 0

RENAULT TRUCKS 0 0 0 0 0 0 0 0 24 1 0 0

MASERATI 7 0 0 0 0 0 0 0 0 0 0 0

BABCOCK 0 0 0 0 0 0 0 0 4 0 0 0

SUB TOTAL 29 900 10 957 13 343 11 380 622 25 365 22 681 18 66 12

AMH & AAD 5 177     0 551 0 31 0 0 0 0 0 0 0

MBSA 1 609 6 127 55 0 249 0 61 0 408 0 16 0

INDUSTRY TOTAL 36 686 17 084 13 949 11 380 902 25 426 22 1 089 18 82 12

Figures courtesy of NAAMSA / RGT SMART
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This show was a toe-in-the-water exercise to gauge 
reaction to an event catering for modern Golfs, Audis 
and VW-associated products, with the odd old Beetle 
and Kombi mixed in. It was more about turbos and 20-
inch wheels than the correct new-old-stock sun-visor 
mouldings for a ‘58, though, if you get our drift.

At the VW Festival Hosted 
by Secondhand Cars. co.za
Nasrec Expo Centre, December 2

Organiser Paulo Calisto plans to do another Vee-Dubs-Only 
event next year.

Golf Mk Is are a huge cult car, as this queue to get in shows.

How low can you go theme on Golf V GTi canvas. Tasty.

This is a one-off as far as we know. An air-cooled, rear-engined 
fi breglass-bodied Frazer Nash. It looked like it had been built in 
the 1980s.

Super-cool bay-window Bus had modern touches and water-
cooling, as well as moon hubcaps and a neat front-mounted 
radiator.
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BY STUART JOHNSTON

On December 1, South African Cristiano Morgado 
won his third Rotax Max Challenge World 
Championship karting title. He thus became the 
fi rst karter to score a hat-trick in this amazing se-
ries, having won titles in 2003 and 2011. To win the 
DD2 Masters title he had to beat 72 other national 
or regional champions in his class, with 34 of these 
making it to the fi nal. In total, drivers from over 60 
countries compete in a four-day epic that places a 
premium on 100 per cent concentration, from the 
moment you take delivery of your kart to the fall of 
chequered fl ag 96 hours later.

Th e 2012 Rotax Max Challenge Grand Finals 
held in Portimao, Algarve, was the 13th running of 
this annual karting world championship. Th e offi  -
cial title is listed as Grand Finals because the inter-
national karting federation, which falls under the 
FIA, originally had certain issues with the Rotax 
series and didn’t ratify this one-make series as a 
“bona-fi de” world championship.

Th at’s all changed since 1999, and small won-
der, because the Rotax Max Challenge karting 

series is by far and away the biggest, most successful 
karting series on the planet, with over 80 000 Rotax 
karting engines having been sold to competitors 
since the late 1990s. But the Grand Final title of the 
championships remains.

BRP Rotax of Austria has been around for a 
long time, and in fact in the early 1980s Rotax made 
tandem-twin-cylinder two-stroke engines for GP 
250 motorcycle racing. Th ose engines were also 
used on 250 cc Superkarts, and dominated the for-
mula for decades. Th e company also makes engines 
for snowmobiles, quads, powerboats and other lei-
sure sports, including the Can Am roadster.

Th e Rotax Max Challenge karting success for-
mula lies in the fact that no modifi cations whatso-
ever are allowed to the engines, and only Rotax-
appointed service agents are allowed to open an 
engine to carry out internal work. Th ose engines are 
then re-assembled to stock factory specs and sealed, 
as they were when originally purchased.

What this has done is cut out the specialist tun-
ers who charge young karters exorbitant amounts 
of money to build “demon” engines that may give 
them an edge.

Carburettor adjustments on the Rotax engines 

are limited, cheap and simple, only one or two gear 
ratios are homologated, and ignition timing is elec-
tronic via a sealed unit.

So, all Rotax 125 cc engines are identical for 
each of the classes they compete in, these being 
Junior Max, Senior Max and the DD2 (two-speed 
gearbox) classes.

Th e engines have to fi tted to homologated 
chassis, so there are no sneak tricks available here 
either, although because the engines develop identi-
cal power, chassis set-up is all important, and apart 
from driver skill, a knowledge of handling dynam-
ics akes the diff erence between winning and losing.

Th e Rotax Series runs championships in over 
60 countries across the globe, and each of these se-
ries declares four champions in Junior Max, Senior 
Max, DD2 and DD2 Masters (for drivers 32-years-
old and over). Th ese are the drivers that get to rep-
resent their country for the annual Grand Finals, 
so when a karter arrives for that four-day racing 
extravaganza, he is up against national champions.

Th e exception to this is that some drivers also 
compete in inter-continental championships and 
thus gain a place in the fi nals. South Africa runs an 
African Open Championship too, and thus we had 
eight team members who took part this year.

With only champions competing, the level of 
competition is incredibly intense. Yet, despite be-
ing a small country and competing against coun-
tries with lengthy motorsport and karting experi-
ence like Britain, France, USA, Italy, Portugal and 
Australia, South Africa has done amazingly well, 
having taken 11 titles to date since the series was 
fi rst run in Peurto Rico in late 1999.

Household names in SA motorsport who 
have won Rotax world titles include Gavin Cronje, 
Mark Cronje and Leeroy Poulter, while current SA 
Production Car champion Michael Stephen also 
came close to winning a Rotax world title in 2002.

Th e main reason for the Rotax series popularity 
is that the water-cooled 125 cc two-stroke engines 
are the most reliable karting engines in the world, 
and running costs are less than half that of equiva-
lent formulas.

Another reason is the chance that Rotax pro-
vides to compete in its world championship series at 
a very reasonable cost. Incredibly, BRP Rotax sup-
plies each competitor that qualifi es for the annual 
Grand Finals with a brand new kart, engine, free 
tyres, oil, fuel, tool and a karting trolley!

All the competitor has to do is fund their air 
tickets and accommodation, show up and do the 
business! ■

All You Do is Show Up

The 270-plus brand new karts lined up on their trolleys and ready to race at the start of 
this year’s Rotax Max Challenge Grand Finals in the Algarve, Portugal.
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