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And once again, the impressive tal-
ent show revealed by VW Group at 
a sports arena just a few kilometres 
away from the Frankfurt Messe, and 
just 12 hours before the show opened 
to the media, showcased just how seri-
ous VW is about being Number One.

Th e impressive little electric 
e-up! shared time in the spotlight 
with the likes of the latest updates 
on the Bugatti Veyron, as well as the 
amazing hybrid Porsche 918 Spyder 
hybrid, which can accelerate to 100 
km/h in 2,8 seconds, and yet return 
consumption fi gures in the 3,0 to 3,4 
litres/100 km range!

Listed as a concept in the Group 
Night brochure, the following day at 

the Porsche stand at the Frankfurt 
Show, the company revealed that the 
car had lapped the Nurburgring in 
under seven minutes! And that it is 
now available for purchase to a lim-
ited number of customers.

But the array of other pure 
electric cars and hybrids across a 
broad spectrum illustrated where 
Volkswagen Group’s priorities lie 
right now.

“We are starting at exactly the 
right time” said Dr Winterkorn. “ We 
are electrifying all vehicle classes, and 
therefore have everything we need to 
make the Volkswagen Group the top 
automaker in all respects, including 
electric mobility, by 2018.

Winterkorn is convinced that 
Volkswagen is strongly positioned: 
“We have the most comprehensive 
approach to tomorrow’s mobility. 
From highly-effi  cient, eco-friendly 
diesel, gasoline and natural gas-
fuelled engines to classical hybrids, 
purely battery-driven vehicles and 
plug-in hybrids–no other automaker 
can match the broad range we have 
to off er.” Th e company wants to win 
new customers with electric vehicles 
that are technically mature, practi-
cal in everyday use, safe and aff ord-
able, and is showcasing models such 
as the all-electric e-up! and e-Golf 
as well as the Audi A3 e-tron plug-in 
hybrid and the Porsche Panamera S 
E-Hybrid, also a plug-in model, at the 
auto industry’s leading motor show.

According to Winterkorn: “Th e 
electric car cannot be a compro-
mise on wheels, it must convince 
customers in every respect.” He said 
that environmental compatibility 
and sustainability were increasingly 
becoming the main purchasing cri-
terion: “From the zero-emission 
city car, through the plug-in hybrid 
all-rounder to the three-litre sports 
saloon: It is our customers who de-
cide for themselves just how much 
e-mobility they want.” He went on to 

The Electric Car Race is On and 
Volkswagen is Out to Win It!

The race to be tops in electric mobility is one of the goals that Volkswagen AG has 
set itself by 2018. This was the thrust of a speech delivered by the group’s CEO, Dr 
Martin Winterkorn, at the Volkswagen Group Night held this past Monday.

Dr Martin Winterkorn on the big screen at VW Group Night on  
Monday in Frankfurt.
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Editor’s Note
THE MAGIC OF MOTOR 
SHOWS

I’m writing this from the 
Frankfurt Motor Show on a trip 
hosted jointly by VWSA and 
Hyundai SA, in a co-operative 
venture for 10 South African mo-
toring journalists to experience 
the world’s biggest and best show-
case of what we have in store for us 
in the months and years to come.

Th e motor show is almost as old as the car itself, and Germany 
has been hosting the International Automobile Exhibition (I.A.A) 
since 1897, just a decade aft er Karl Benz gave us personal mobility.

Th ese days the word mobility is oft en associated with im-
mobility, in my opinion. So many (young hot shot) journos have 
poo-pooed the idea of actually travelling to motor shows, as “you 
get it all on the net anyway dude.” In other words, in this era of 
immobile, mobile communication and instant facsimile “knowl-
edge”, their view is that the internet has made the idea of actually 
travelling many thousands of kilometres to such an event a point-
less exercise.

Th ese guys (and girls, I use the term “guys” in a non-gender-
exclusive context) should take a hike, or better still, a plane trip to 
a show like Frankfurt and experience what true motoring won-
derment is.

It’s all about passion. Th is is a passion play with the motor-
car playing the lead role in hundreds of diff erent guises. As I gaze 
out over one of the many Messe halls, I see not hundreds, but 
thousands of media and industry people following the trail of the 
stand openings, or taking still or movie pics of their favourite ma-
chines, or hopping into the driver’s seat to imagine what driving 
one of these cars is actually like.

And when the show opens to the public today, the crowds 
will mean there is shuffl  ing room only, as they seem to get bigger 
every year.

Th ere’s nothing to beat seeing a new Hyundai rally car or a 
Porsche 918 Spyder in the metal, so to speak.

For those who found Frankfurt beyond their reach this 
year, take heart, as the Johannesburg Motor Show is only one 
month away and many of the cars I’ve been drooling over will 
be there.

Stuart Johnston,
Editor
stujohn@autolive.co.za

To advertise in  contact

Kieran Rennie on 083 225 9609 or email on chat@kieranrennie.co.za

Letter from an 
Enthusiastic Reader

Hi Stuart
I recently subscribed to your Autolive 

publication and thoroughly enjoy the up 
to date information, new car info and 
articles.

I look aft er the auto sector in our 
business unit, being specialists in Foreign 
Exchange and other Global Markets fi nan-
cial products, so I follow the market very 
closely indeed.

Th e breakdown of the monthly sales 
fi gures are also extremely useful.

Please allow me to share some memo-
ries with you about the Datsun 1200 GX….

Your article brought back big time 
nostalgia and fond memories for me, we 
had a blue 2 door coupe version between 
1977 and 1981.

We lived in Keetmanshoop in SWA at 
the time, but my older brother, myself and 
one sister attended school in JHB for some 
silly reason…

My dad bought us the Datsun 1200 GX 
Coupe to travel between Keetmanshoop 
and JHB during school holidays, and ob-
viously as transport for us to and from 
school etc.

We easily made it to Kuruman from 
JHB on a ¾ tank, and then managed to get 
to Upington where we fi lled up and made 
it on one tank to Keetmans, with petrol 
still left  in the tank.

Th at was obviously depending on how 
hot it was…during summer the consump-
tion was a bit higher as temperatures could 
easily reach over 40 degrees, especially be-
tween Uptington and Keetmans..a killer 
journey with long straight stretches of 
road where nothing grew 10 meters tall….
barren land for sure.

We calculated sometimes getting as 
high as 18 km per litre, which was, as you 
mentioned, unheard of in those days…
and we were not easy on the car – we gave 
it stick, it had incredible performance for 
such a small capacity engine but the trick 
you see, were those twin carburetors…!

My brother was the driver until end 
of 1978 when he fi nished matric and went 
off  to the army… at last I had the car all 
to myself for my Std 9 and matric years…
what a joy it was.

A friend from Keetmans was a student 
at Tukkies at the time, and were driving me 
and my sister up and down for holidays, as 
I did not have a license as yet, and at the 
same time, it provided him with transport 

to get home, so a good arrangement…he 
always tried to get the best possible con-
sumption and could not stop talking about 
the frugal nature of the car…it cost us next 
to nothing to travel to Keetmans and back.

Th e fact that I did not have a license, 
did not stop me from driving around JHB 
though, to school and back, and going out 
over week-ends…it was great…I was the 
main man…one of the few guys in school 
who had a car..! I used to dice many a big-
ger car from robot to robot, and left  some 
of them way behind…

One day aft er rugby practice, I piled 9 
guys into my car, 3 in the boot, 3 on the 
back seat and 3 in front, including me, 
just as we left  the school grounds, the cops 
stopped us.

Needless to say, I got a heft y fi ne for 
driving without a license, and being over-
loaded! Luckily a quick collection at school 
paid for the fi ne in no time…I did not even 
have to tell my dad about it…!

My brother fi nished the army just as I 
was called up, and took back the car for use 
while he was studying, and unfortunately 
wrote it off  one week-end…obviously aft er 
a rather hectic party…he was lucky to es-
cape unharmed…

I was incredibly upset with him 
though! I mean how could he possibly 
destroy the car I loved so much and had 
so many good memories in…it took me a 
good while to get over that...I think that is 
when I realized I really loved cars…

Th ank you so much again for the ar-
ticle in Autolive, as you can see, it really 
brought back the memories, and I must 
be honest, it also brought a tear to the eye 
reliving those memories, it made my day!

Keep up the great work…

Kind regards.
David Biddulph
Manager, FX and Money Market Sales, 
Standard Bank

The Back Page story on the Datsun 
GX in AutoLive 51 really sparked 
our reader’s memory bank.
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With over 110 years of experience, nobody understands                                 
oil quite like Castrol does. The Castrol Professional range                                
is specifically formulated to meet the advanced technical                       
needs of today’s vehicles.

GET THE 
PERFORMANCE
EDGE

LEADING CAR MANUFACTURERS 
USE AND RECOMMEND CASTROL

say that electric-drive vehicles were a key building 
block for achieving the ambitious climate protec-
tion targets, and that the plug-in hybrid had the 
greatest market potential.

Initially, a total of 14 models from several 
Group brands will be available with electric or 
hybrid drive technology by 2014. If there is suf-
fi cient demand, up to 40 new models could be 
fi tted with alternative drivetrains. Winterkorn 
underscored that Volkswagen had placed electric 
mobility “at the centre of the Group”: “We have 
developed the know-how for electric motors and 
battery systems at our own components plants; 
we have recruited 400 top experts for electric 
traction and qualifi ed almost 70,000 develop-
ment, production and service employees in this 

new technology–the biggest electrifi cation train-
ing program in our industry.”

Th e Volkswagen Group invests over seven bil-
lion euros in research and development each year. 
A signifi cant share is spent on developing technolo-
gies and components for electric mobility - more 
than in any other fi eld.

Th e key to rolling out electric mobility 
swift ly and effi  ciently across all brands and vehi-
cle classes is the modular toolkit systems which 
from the start have been designed for assembling 
electric drives. Production in Bratislava, Puebla, 
Wolfsburg, Leipzig or Ingolstadt can now respond 
fl exibly and at low risk to demand as it arises and 
can reduce both weight and costs through the use of 
proven components.

According to Winterkorn, anyone who genu-
inely takes ecological responsibility seriously 

goes one step further: “We must have a holistic 
mindset and a comprehensive approach to mo-
bility–from generating energy through develop-
ment, production, retail and vehicle operation 
right down to recycling. Our clear goal, there-
fore, is to lead with holistic, modern mobility 
concepts.”

In Europe, Volkswagen Group brands cur-
rently off er 420 model variants with maximum CO2 

emissions of 130 grams per kilometre, 302 models 
emitting a maximum of 120 g/km, 50 models emit-
ting up to 100 g/km and 23 models emitting 95 g/
km or less. Th e Volkswagen XL1 plug-in hybrid has 
the lowest emissions. Th e world’s most effi  cient se-
ries production vehicle has CO2 emissions of 21 g/
km, consumes 0.9 litres of fuel and has a range of 
500  kilometres, making it the company’s techno-
logical spearhead. ■

Show of strength. That number one global motor industry  position by 2018 looks very much on, given this kind of line-up.

www.castrol.com
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BY STUART JOHNSTON

Alan Rushforth, Vice President and CEO of 
Hyundai Motor Europe made a telling point in 
his presentation to the media at a pre-Frankfurt 
Show function at Hyundai Europe headquarters in 
Frankfurt this past Monday.

“We have it in mind that people will drive an 
i10 because they want to own it, not because they 
have to.”

Rushforth was referring to the core buying mo-
tivation trends in the expanding A-segment of the 
market, which in Europe, unlike South Africa, is 
the third-biggest sector of the new car market, be-
hind the B-segment and C-segment.

“Although it’s called the new-generation i10 
it is almost unfair to compare it to the outgoing 
i10,” says Rushforth (in South Africa we will con-
tinue to import the outgoing i10 from India, even 
aft er the new model is launched in SA towards 
mid-2014).

“Th ere is an enormous leap forward with the 
new car. It sets new standards in its segment, 
it gives customers much more than they would 
expect. Th e design team (largely European) 
aimed to create an emotionally vibrant car, using 
sophisticated materials.

“Th e interior is of the highest quality. It’s the 
care and attention to detail that sets it apart from 
the rest of the segment. Th e car is extremely refi ned 
both for drivers and passengers, as the suspension 
has been completely re-designed, with the rear 
dampers now moved upright and the steering ge-
ometry changed to give far more feedback in line 
with European taste. It’s also very quiet, and two 
decibels quieter than the VW e-up!”

Rushforth made much mention of the VW 
e-up in his presentation, showing the ambition that 
Hyundai has in Europe and being confi dent enough 
to mention this Korean-funded car in the same con-
text as the class benchmark in Germany.

He mentioned comfort features lacking in com-
petitors which the i10 enjoys, like the fact that all 
four power windows can be operated from a module 
on the driver’s side. He also mentioned the fact that 
there is no bare metal showing inside the car. Th e 
body-shell uses three times as much high-tensile 
steel as used in the previous i10’s body-shell, with an 
increase in stiff ness claimed to be 27 per cent over 
the previous model.

Six airbags and other comfort features such as 
climate control has Rushforth claiming the i10 has 
the highest comfort level in the A-segment.

Th e new car uses a new drive train, in 1,0-li-
tre, three-cylinder form and 1,2-litre four-cylinder 
form. Th e three-cylinder motor in fact has an off -
set crankshaft  by 11 mm to eliminate vibration and 
deliver a smoother spread of power.

Other hi-tech features are the use of carbon 
fi bre reinforcement in the gearbox’s synchro-
mesh rings, to increase longevity and smooth 
gear-changes.

Interior space is impressive, with increased 
headroom, and Hyundai are claiming that there 

is more luggage space in the i10 than any other 
A-segment car.

Stanley Anderson, who heads up sales and 
marketing in South Africa for Hyundai, said that 
the new i10 would, price-wise, fall between the cur-
rent, to-be-continued Indian-sourced i10 that we 
have had in South Africa for the past three years, 
and the i20.

Th e new i10 is being built in Turkey. 
Interestingly, on a broader product perspective, 
Rushforth also mentioned that Hyundai will 
be establishing a test base at the Nurburgring 
Nordschleife. Th is development could see Hyundai 
fi nally reach the ultimate ride and handling re-
sponses and ride that many of its European ri-
vals still enjoy, as the Nordschleife is the ideal 
test bed for all manner of road situations likely to 
be encountered.

Also playing a highly-visible role at the 
Hyundai Frankfurt preview was a show-car ver-
sion of the new Hyundai i20 WRC rally champi-
onship contender. Hyundai announced a year ago 
that it would be entering WRC and since mid-year 
it has been testing its new contender over all sorts 
of surfaces.

AutoLive will run a feature on the new WRC 
car in a future edition, as we spoke to the motor-
sport team members at the show. ■

Waxing lyrical. Alan Rushforth, Senior Vice President and CEO of Hyundai
Motor Europe.

Hyundai’s All-New i10 Redefi nes the A-SegmentHyundai’s All-New i10 Redefi nes the A-Segment

Hyundai’s impressive-looking WRC 2014 
contender is the i20, seen here with 
Motorsport boss Michel Nandan.

“We have it in mind that people will 
drive an i10 because they want to 
own it, not because they have to.”
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Frankfurt Picture Round-up

German tuners Techart have managed to make the Panamera 
look both classy and interesting.

Radical customised Ferrari. Not for the shy and retiring type, or 
the faint-hearted.

Rapid Sporting girls at the Skoda stand.

The star of the show. Porsche’s 918 Spyder hybrid managed a sub-seven-second lap at the Nurburgring Nordschleife, the quickest for 
a production car by a long chalk.

Some people still accuse the Merc SLK of being a hair-dresser’s 
car. This German race version gives pause for more thought.
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Th ese vehicles come from both the major global 
companies’ manufacturing bases in India, as well as 
from the major Indian domestic brands, Mahindra 
and Tata, who are also on the move internationally.

In the 10 years since 2003 the number of vehi-
cles shipped to African destinations from India has 
exploded, with a growth of over 1 000%, of which 
growth of 160% has been achieved since 2008 alone.

During this period exports of passenger vehi-
cles from India to Africa increased by a staggering 
2 400%, as previously many of the vehicles coming 
to Africa from India were light commercials.

Th e current situation was certainly not envi-
sioned in India in the 1980’s when permission was 
fi rst granted to a foreign company – at that stage 
only Suzuki in a joint venture with the Indian gov-
ernment to form Maruti Suzuki– to set up an as-
sembly plant in 1982.

By the 1990’s, the Indian economy faced a tre-
mendous foreign exchange shortage and this forced 
the Government to liberalise the economy. Th e sub-
sequent Automotive Industry Policy then enabled 
all the major motor manufacturers to make huge 
investments in India.

Th e growth has been particularly rapid since 
the beginning of the 21st century, going from 
801  000 passenger and commercial vehicles pro-
duced in 2000 to 4.2-million units coming off  the 
Indian production lines last year – growth of more 
than 500%.

However, two-wheelers still make up the major-
ity of Indian automotive production, which is now 
running at an overall total of more than 20-mil-
lion units a year, made up of two-wheelers, three-
wheelers, light and heavy commercial vehicles 
and passenger vehicles. Total exports now exceed 
2.9-million units, with passenger vehicle exports 
totalling 550  000 during the period April 2012 to 
March 2013.

During this period of massive growth in Indian 
automotive production there has been a virtual 

fl ood of foreign companies setting up bases in this 
rapidly growing country, not only to meet domestic 
demand, but also as an ideal export base.

Th ey have brought the latest equipment; tech-
nologies and production techniques which help en-
sure top quality and effi  cient production.

“Most of the vehicle manufacturers have set up 
their plants in designated automotive development 
zones with component suppliers in India, which 
makes for increased effi  ciency,” commented the 
CEO of Mahindra SA, Ashok Th akur.

“All the makers are also benefi tting from the 
fact that most plants are comparatively new and 
have the latest production equipment to ensure high 
quality levels, which is very benefi cial to the image 
of the overall Indian motor industry.

“Th is includes the Indian domestic motor com-
panies such as Mahindra, which have built mod-
ern new plants on greenfi eld sites and also benefi t 
from being able to employ the latest manufacturing 
equipment and have world class suppliers close at 
hand,” added Th akur.

Th e Indian domestic vehicle manufacturers, 
Mahindra and Tata, are also making waves inter-
nationally and the Indian motorcycle industry is 

also seeing big increases in production volumes 
and exports.

Besides growing its local manufacturing and 
marketing capability Mahindra acquired Korean 
vehicle maker, SsangYong in 2011, and the company 
has just turned a profi t thanks to growing sales. 
Mahindra is currently the only vehicle manufac-
turer that off ers mobility solutions for land, water 
and in the air and is one of the most diversifi ed fed-
erations in India.

Tata, another huge conglomerate is making 
a big success of its Jaguar Land Rover operations 
from both a design, manufacturing and global mar-
keting perspective.

India is now ranked sixth among countries 
manufacturing vehicles, behind China, the US, 
Japan, Germany and South Korea but ahead of 
Brazil, Mexico, Spain and France.

Th e ranks of vehicle manufacturers in India 
now consists not only of several domestic com-
panies such as powerhouses Mahindra and Tata, 
but also most of the major motor companies in 
the world, including: GM, Ford, Toyota, Suzuki, 
Honda, Hyundai, Nissan-Renault, Daimler, BMW, 
Audi, Volkswagen, Skoda, Mitsubishi, and Fiat, all 
making passenger cars.

In addition MAN, Mercedes-Benz, Scania 
and Volvo are already making trucks and buses in 
this country, with Japan’s market leader, Hino, set 
to join the fray, which already includes the giant 
Chinese company Foton.

It is interesting to see the rapid growth in sales of 
Indian-sourced vehicles in South Africa as many of 
the big name brands begin to import product from 
subsidiaries in India. Th ese include Toyota (Etios), 
Ford (Figo and EcoSport), Honda (Brio), Suzuki 
(Alto), Nissan (Micra and Almera), Volkswagen 
(Polo sedan/ Verito) and Hyundai (i10 and i20). Th e 

continued on next page 

“Under The Radar” Made-in-India Vehicles 
Taking Increasing Share of African Market

The Indian motor industry is enjoying an amazing rate of growth in vehicle production and is now ranked sixth in 
the world in terms of output. It is also seen as the fastest growing exporter to Africa, which includes South Africa, 
where the number of imported models is growing rapidly.

Ashok Thakur, CEO of Mahindra SA.

Total exports now exceed 2.9-million 
units, with passenger vehicle 

exports totalling 550 000 during the 
period April 2012 to March 2013.

India is now ranked sixth among 
countries manufacturing vehicles, 

behind China, the US, Japan, 
Germany and South Korea but ahead 

of Brazil, Mexico, Spain and France.
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Renault Logan, Fiat Linea and Palio II had also been 
sourced from this Asian country until they were 
discontinued last year.

Th en, of course, there are the major Indian 
companies Mahindra and Tata who source all their 
products from India. In the case of Mahindra this 
includes the Bolero, Genio, Scorpio SUV, Scorpio 
Pik-Up, Th ar, XUV 5OO and Xylo, while Tata 
has an even larger portfolio, which consists of the 
B-line, Indica, Indica Vista, Indigo, Manza, Super 
Ace, Worker and Xenon.

Th ese two companies, as well as the Maruti-
Suzuki joint venture are also ranked among the 
top 10 most successful and infl uential companies 
in India.

Sales of Indian-built vehicles in South Africa in 
the fi rst six months of 2013 amounted to 31  013 
units, which was an increase of 128% on the 24 146 

units sold in the same period last year. By contrast, 
imports from India to SA in 2010 amounted to 
15 518 units and then grew by 208% to 32 313 units 
in 2011 and then by a further 154% to 49 973 units 
in 2012

Th e Toyota Etios (11 187 units) is far and away 
the biggest import from India in the fi rst six months 
of 2013, with Ford bringing in 6 886 Figos so far this 
year and Nissan imported 2  721 Micras. Honda 
Brio imports of 1 858 units in the six-month period 
is sure to grow substantially following the recent 
launch of a sedan version.

Volkswagen also receives its Polo sedans from 
the Volkswagen plant in Pune, while Ford has just 
introduced the Indian-built EcoSport SUV to SA. 
Suzuki also imports its Alto model from India, 
with volume in the fi rst half of 2013 totalling 
627 units.

Hyundai do not release details of their sales, 
but the fi gure for imports from India is certain to be 
substantial given the evident popularity of the i10 
and i20 models on the roads of SA.

Sales by the major Indian manufacturers in SA 
in the fi rst half of 2013 totalled 5 176 units, split be-
tween Tata (3 299 units) and Mahindra (1 877 units).

Several new models are being launched in India 
fi rst refl ecting the growing signifi cance of the mar-
ket. Most multinational motor manufacturers ini-
tially sell in India before beginning exports.

However, the situation is diff erent for Mahindra 
which has concurrently launched a new model in 
South Africa and India.

“Th is was the Mahindra XUV500 SUV, which 
was introduced locally just prior to the 2011 
Johannesburg International Motor Show and at 
the same time was launched in the Indian domes-
tic market,” explained Ashok Th akur. “Th is shows 
the confi dence the Indian motor industry has in its 
ability to build world class vehicles, so that it is con-
fi dent of launching in export markets at the same 
time as they are delivered to domestic buyers.”

Mahindra is confi dent about future growth and has 
confi rmed plans to set up an entirely new automo-
tive plant in India in the future. Th e company also 
has a world class Research and Development facility 
called the Mahindra Research Valley in south India, 
which is developing a new generation of products 
that are aimed at global markets.

India certainly seems to be developing into an 
important export base while also having the benefi t 
of strong demand in the domestic market driven by 
the country’s strong growth rate. ■

 continued from previous page

Mahindra Research Valley.

Sales of Indian-built vehicles in 
South Africa in the fi rst six months 

of 2013 amounted to 31 013 
units, which was an increase of 
128% on the 24 146 units sold 

in the same period last year.

“This shows the confi dence the 
Indian motor industry has in its ability 

to build world class vehicles, ...”



Subscribe for free @
www.autolive.co.za Page 9

Continental Tyre South Africa (CTSA) has in-
creased its community involvement and corporate 
social responsibility initiatives with sponsorship 
of the innovative Move It, Moving Matters project. 
Th is programme, developed and run by Iconage 
Holdings, delivers focused intervention at local 
schools to address the lack of physical education 
and training.

Move It, Moving Matters was launched in 
2009 by Dr Claire Nicholson, a former head of 
Physical Education, Sport and Human Movement 
Science at the University of the Witwatersrand in 
Johannesburg. Th e programme has been designed 
to provide essential equipment along with spe-
cially developed teacher and learner manuals that 
provide step-by-step guides for each session. It is 
complemented by regular training for the educators 
to equip them with the necessary skills to run the 
programme at their schools.

Furthermore, it is backed up by regular as-
sessments of the learners, which is co-ordinated 
through a national online database of each child 
enrolled in the programme. Th is allows the project 
co-ordinators the track the progress and develop-
ment of each child.

“Th e Move-It, Moving Matters project off ers a 
wonderful opportunity for the company to make a 
diff erence in our schools especially those that are 
in dire need of guidance and assistance to get their 
physical education programmes on track, as this is 

crucial for personal growth and gross motor skills 
development,” says Gishma Johnson, Corporate 
Communications Manager at CTSA.

According to Dr Nicholson legislation in South 
Africa requires that every school-going child must 
access 90 minutes of physical activity per week 
within the prescribed school curriculum. “However, 
very few teachers are qualifi ed as facilitators in this 
important area of growth and motoric development 
as Physical Education was removed from the cur-
riculum in 1999.

“Since then children have been motorically 
compromised, and teachers remain under-prepared 
and under-resourced to enable their learners to de-
velop these critical life skills, and particularly in 
the underprivileged schools in our country,” says 
Dr Nicholson.

Ms Nomakhwezi Msizi, Head of Department 
at Ben Sinuka Public School in New Brighton, says 
the Move-It programme has assisted the educators 
and learners signifi cantly since it was introduced 
in 2010. “It encourages physical activity and disci-
pline in the learners, and helps us identify children 
that require more attention in terms of physical and 
skills development,” Msizi says.

“With so many other distractions, our children 
simply aren’t nearly as active as they should be, 
so we can ensure that they receive regular and fo-
cussed physical exercise that makes them healthier, 
and improves their overall learning ability.”

Currently Move-It, Moving Matters has been 
introduced with great success to 120 schools in 
South Africa, seven of which are in New Brighton 
in Port Elizabeth of which fi ve are sponsored 
by CTSA.

For the Eastern Cape, the project has part-
nered with the Department of Human Movement 
Sciences at the Nelson Mandela Metropolitan 
University (NMMU), which has established a fi eld 
team under the direction of senior lecturer Dr 
Cheryl Walter. ■

Tiger Wheel & Tyre and the South African National 
Blood Service (SANBS) are again challenging ordi-
nary South Africans the chance to do something 
extraordinary; to donate blood and in the process 
to make a diff erence.

Th e national September Blood Drive runs from 
1 to 30 September 2013 and the organisers say if 
you’re between the ages of 16 and 65, weigh more 
than 50kgs, lead a sexually safe lifestyle and are gen-
erally healthy, then you are eligible to donate blood 
at any of the SANBS donor centres, countrywide.

Th is year the Western Province Blood 
Transfusion Service (WPBTS) is also joining this 
drive to ensure that there is always safe and suffi  -
cient blood supply for patients in need of a blood 
transfusion.

To thank people for making a diff erence, each 
donor donating blood in this period at participating 
SANBS or WPBTS centres during the September 
Blood Drive will get a voucher for free wheel 

balancing that can be redeemed at any Tiger Wheel 
& Tyre store before 12 October 2013.

And, aft er donating blood, by SMSing the word 
TIGER and your blood unit number to 32715, you’ll 
also stand a chance to win one of three Tiger Wheel 
& Tyre gift  cards, valued at R5  000, R3  000 and 
R1 000 for fi rst, second and third place.

To fi nd out more about the September Blood Drive, 
visit Tiger Wheel & Tyre’s website at www.twt.to 
and for a list of participating donor centres visit 
the SANBS website at www.sanbs.org.za and the 
WPBTS website at www.wpblood.org.za.

Last year, 89  306 concerned citizens partici-
pated in this blood drive. ■

Continental Gets Physical with a Project for Schools

Educator, Ms Nomakhwezi Msizi, at Ben 
Sinuka Public Primary School in New 
Brighton, illustrates the Skip-It activity 
to grade 4 learners, Alizwa Thelela and 
Thimna Felindawo.

Remember the bumper sticker that went, 
Donate Blood, Play Rugby. This looks a lot 
more comfortable.

Tiger Wheel & Tyre Challenges South Africans to Donate Blood

... by SMSing the word TIGER 
and your blood unit number 
to 32715, you’ll also stand a 

chance to win one of three Tiger 
Wheel & Tyre gift cards, ...
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BY STUART JOHNSTON

Th e dudes that were keyed in to this kind of thing 
could hear a Weber-carburetted engine from three 
blocks away, more so on a quiet suburban night 
when well-adjusted sons and daughters were safely 
tucked up in bed and it was only hell-raisers who 
were still tinkering away in their garages with huge 
monkey wrenches and block and tackles rigged up 
on the rickety raft ers.

A Weber carb had it’s own peculiar snort, and 
a pair of side-draught Webers, man, that sounded 
like your engine wanted to swallow the entire pet 
population of the neighbourhood, whole!

Th ing is, Webers not only sounded cool but 
they delivered performance like no other air-fuel 
mixing device, as long as they were set up right. 
And they could be set up perfectly, being the most 
adjustable carburettors on the planet in the ‘60s, 
‘70s, ‘80s and, yes, even today! Get hold of a good 
36 DCD7 for your Citi Golf and you’ll be amazed 

at the performance to be gained, and as for a set 
of side-draughts in 40, 42 45 or 48 mm sizing, 
and you are looking at making serious horse-
power for your old-tech engine, as long as all the 
other stuff  is in there to go with the extra deep 
breathing potential.

A man who has made it his mission to source 
second-hand Weber carburettors from all over the 
country is Port Elizabeth’s Pickford Pettit. Born 
in East London, Pickford spent over three decades 
with Standard Bank before his passion for Weber 
carburettors led to him setting up on his own as a 
specialist.

“I had owned Alfa Romeos and that’s where my 
fascination started with setting these things up cor-
rectly, “says Pickford

“Where I was blessed, once I started my own busi-
ness, was that I didn’t realise how many competi-
tion cars still relied on Weber carburettors. My cli-
entele includes people participating on oval circuit 
racing, drag racing, circuit racing, hot street car 
enthusiasts and classic car colectors. My custom-
ers come from all over the country, Johannesburg, 
Cape Town and Durban.

“My forte is really restoration of Weber DCOE 
side-draught carburettors, but I also do a service 
for. Dell Orto DHLA side-draughts, the Weber 
36DCD7 downdraughts and the Weber 38 DGAS 
downdraught carburettors.

“My major source remains the buying of side-
draughts, restoring them, and selling them. I start-
ed out with a single set, refurbished them and sold 
them. For three years I built up the business and 
ploughed all the profi ts back into the business. At 
one stage I had as many as 250 sets and at the mo-
ment I probably have over 100 sets in stock. I still 
buy side-draughts from wherever I can get them. I 
advertise for them in the spares wanted columns in 
magazines and in newspapers, and a big part of my 
business is word of mouth.

“I have never advertised my business as such, 
although that may change.

“What I set out to do is restore a 30-year-old 
carburettor to a state where it is as it was when it 
left  the factory. I source some of my parts from Auto 
Spares in Pretoria, which has been the Weber spe-
cialist in South Africa for over 50 years. But I im-
port a lot of my spares straight from Italy.

Weber Man
P.E.’s Pickford Pettit, a Master 

of a Disappearing Art
There was a time when if you rocked up at the roadhouse or the drive-in 
movies and you didn’t have at least a twin-choke Weber on your Anglia or 
Mini you’d feel, like, out!

Pickford Pettit with a customer’s triple side-draught set for a Skyline. Note all the jetting 
trays in the back ground.

“My forte is really restoration 
of Weber DCOE side-draught 

carburettors, but I also do a 
service for. Dell Orto DHLA side-

draughts, the Weber 36DCD7 
downdraughts and the Weber 38 
DGAS downdraught carburettors.
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“I have a few basic principles that I adhere to 
in my business. Firstly, always be honest and ethi-
cal, secondly have an on-going communication 
with the customer, thirdly, never over-promise and 
under-deliver, and fourthly, with every job, exceed 
customer expectations.

“I have been lucky in that some of my custom-
ers have huge fl eets of cars, all using Webers. One 
customer alone in Jo’burg has over 60 cars.

I decided to specialise in my four lines of car-
burettors because with these you can remove the 
inside of a carburettor and calibrate it for another 
car. All the others, you can’t do that. So you can 
change choke tubes, emulsion tubes, all the ma-
jor components as well as the minor components 
like jetting.

“For instance, with the 36 DCD7 down draught 
Weber, by changing the calibrations I can fi t that to 
any one of 50 vehicles. Some examples of models 
for this carb include Toyota Hilux, Mini 850, Golfs, 
you name it. So I stick to these four. Th e Weber 
38 DGAS , incidentally, was used for the Ford V6 
Essex motors.

“For some of the carburettors I supply a kit with 
an adapter plate to use the car’s existing manifold, 
for others I purchase manifolds from a supplier 
in Cape Town, particularly for the side draught 
carburettors.

“I also modify the carburettors internally. For 
example with my clientele, if you take drag racing 
to circuit racing to a hot street performance set-
up, each carb needs to be set up diff erently. I drill 

internally in the carb to set them up. For instance, 
an oval track racer needs torque, because they are 
running in just one gear, whereas a circuit racer is 
pretty much only interested in a wide-open throttle, 
top end set-up.

“I always ask my client what the purpose of the 
car is, and also what modifi cations have been done. 
So, through blood, sweat and tears over the years 
I can supply a carb that is pretty close to spot on. 
I fi nd out the cam duration, if the head has been 
fl owed, if the car is using high compression pistons, 
that sort of thing.

“I sell complete conversion kits for most cars and 
have stocks of all the accessories you might need, 
such as manifolds, air fi lters, cable linkage adapters, 
O rings, that sort of thing. But I also sell individual 
parts a chap might need, from just manifolds or air 
cleaners to any part, like a butterfl y spindle.

“To restore a set of carbs I use a machine that 
blasts the surfaces with soda brade. It’s like sand-
blasting but that clogs the internal passages, where-
as soda brade can be washed out. Th e carburettor 
has to be stripped entirely, and aft er the brade blast-
ing the casing is treated. All the metal parts are 
also plated.

“I replace all the bearings on the shaft s, I re-
place all parts that aren’t satisfactory. Basically your 
customer gets a new set of Weber side draughts or 
Dell Orto side

draughts as they came from the factory. I also 
carry all the stock that is necessary to convert a carb 
to run on methanol, and this requires big internal 
changes as the carb has to fl ow much more fuel.

“On the Weber DCD7 down draught, I also 
off er servicing, repairs, overhauls, restoration and 
also calibration to various specs.

“I have all the factory calibrations for all the dif-
ferent cars, so there is no trial and error. So if you 
came to me and told me you have an Opel 1800 and 
your carb has packed up, I can sell you the whole 
kit, the adapter plate, all the cable adapters, air fi lter, 
and it is calibrated for the car, whether to run at the 
coast or at the Reef altitude.

A new 36 DCD7 Weber carburettor costs about 
R4 500, and with all the extra bits you are looking 
at R6 000. My price would run to about R4 000 for a 
whole kit, ready to bolt on.

“Why they complicated standard carburettors 
the way they did, always mystifi es me. Okay, it was 
for pollutions laws, but when those carbs from the 
1980s and ‘90s get old they give endless trouble. Th e 
trick is to block off  all the vacuum pipes nice and 
neatly and secure them to the fi rewall. And bolt on 
a Weber 36 kit.

“Th e Weber 36 uses a progressive mechani-
cal choke method in that the second choke opens 
only at about three-quarter throttle. On the Weber 
36 DGAS, which came on the Ford V6 engines, the 
chokes open simultaneously.

“Th at Weber 38 DGAS can be used on Toyota 
Land Cruisers. I supply a complete kit for that. 
Performance is up too, compared to the standard 
carb for the standard engine. I do a lot of cars in the 
eight to 15-year-old age group where the original 
carb has worn.

“I test each carburettor on a test engine that I 
have. I use a Golf 1600 motor for that on a bench. 
So, for example, if I am selling you a Weber for 
your Kombi (this was described in an earlier edi-
tion of AutoLive) I fi rst install the correction jets 
and so on for the Golf 1600, and run it on the test 
bench motor to see that the carburettor works 
correctly. Th en I re-install the correct settings for 
the customer’s engine, diff erent jets, choke tubes 
etc. Testing the carburettors gives me peace of 
mind and cuts the come-backs from customers to 
virtually nil.

“For example. with side draughts, I actually 
fi t them to my own Golf and run the car. As far as 
stock goes, I have about 100 sets of side draughts 
in stock right now, in the 40 mm size. Th e Weber 
45s are more scarce, as are the 48 mm sizing. And 
the price shoots up. For a pair of Weber 48s you are 
looking at about R13 000 new for a set of two.

“I do everything myself. I don’t employ anyone 
else. I love what I do.” ■

What a beautiful sight! Side draught Webers hold a special place in many an 
enthusiast’s heart.

“I always ask my client what the 
purpose of the car is, and also what 
modifi cations have been done. So, 

through blood, sweat and tears 
over the years I can supply a carb 

that is pretty close to spot on.
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Wilken Communication Management was 
established in 1997 with the major focus of 
its operations being the South African 
motor industry.

Over the years it has developed into a one-
stop communication and marketing service 
provider specialising in this industry.

It is staffed by some of the most 
experienced people in the marketing and 
communications environment of the South 
African motor industry.

simplifyingCOMMUNICATIONS

WCM can provide services from strategic 
planning, to product launches, media brie ngs, 
event management, eet vehicle management, 
and ongoing public relations campaigns. It also 
has a publishing arm which can produce 
newsletters, magazines and coffee table 
books.

For more information contact: Jacques Wilken 
- jwilken@mweb.co.za

www.wilkencomm.co.za237 Rigel Avenue Waterkloof Ridge, Pretoria, 0181      Tel  +27 (0)12 460 4448      Fax   +27 (0)12 460 4514

BY STUART JOHNSTON

In a stroke, the men from AMG have fi xed all that, 
and the word is that they are really proud that with 
an even stiff er suspension set-up – to cope with the 
world’s most powerful four-cylinder production en-
gine – they have fi xed one of the biggest bug-bears 
of the otherwise very appealing A-Class. Th e steer-
ing also has much more feel.

Th e launch route took us on some quite cor-
rugated roads in the Hartbeespoort Dam area, 
and the A-Class was never seriously defl ected from 
its course on the baddish roads in that area (they 
would be good roads, but for too much traffi  c at all 
times of the day and the potholes and truck-induced 
corrugations).

We then made our way back to the Kyalami race 
track for some serious fun and games. Clint Weston 
of Mercedes-Benz Driving Dynamics had devised 
a sort of “special stage” for all the participating 
journos that encompassed weaving in and out of the 
pits, roaring around and off  the track, and onto the 
skid pan and into some control checkpoints, where 
we had to select diff erent driving set-ups for the car.

At one stage we also tried the launch-control 
thingie that involves holding both paddle shift s 
down, selecting the sport mode button on the dash, 
and planting both feet fl at on the brake and accel-
erator pedal. When you release your left  (brake) 
foot, off  she goes in a frantic drag-like start. I’m not 
a huge fan of these devices (I think BMW was fi rst 
with it with the M3, as I recall) because shock waves 
of such magnitude are passed through the gearbox, 
prop shaft  diff s and drive shaft s. All the more so as 
this is all-wheel-drive and grips like crazy. If you 

are going to buy one second-hand, be aware that it 
may have some slack in the drive-train.

But I digress, because for now there is precious 
little slack in the drive-train or anywhere else in this 
taut package from Mercedes’ AMG division.

Th e drive is through a seven-speed dual clutch 
gearbox and all four wheels, and while power 
transmission in gentle driving is through the front 
wheels, as much as 50 per cent is fed through to the 

The Surprising A 45 AMG

continued on next page 

The A 45 AMG surprised me in 
many ways, but most of all in the 
way it rides. I have been quite 
vociferous in my criticism of the A 
250, and the way it felt lifeless and 
too fi rmly sprung.

Line up of A 45s at Kyalami. The one with the stripes is a little on the howzit-my-china 
side of the spectrum.

www.wilkencomm.co.za
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rear when the fronts are losing traction. I found 
the car very neutral in its handling, with less un-
der-steer than I thought it would have, and the 
degree of grip very high indeed, far more than you 
would normally need for road use, even if you were 
slightly loonie.

Th ere is 265 kW available from that 1  991 cc 
four-cylinder direct-injection turbocharged motor. 
And that is more than Merc’s V8s were producing 
just a decade or so back!

What this means is that zero to 100 is attainable 
in 4,6 seconds, and that the electronically-limited 
top speed of 250 km/h comes up so quickly, own-
ers will be clamouring to have some chipping expert 
recalibrate that particular piece of soft ware, asap.

Th e engine is rated at a consumption of 6,9 li-
tres per 100 km, and 165 g/km of CO2 emissions, 
and that is very impressive stuff .

Unless you order one with the garish black 
stripe that extends over the bonnet, the A 45 is actu-
ally quite a subtle package, visually. Th e 8 by 19 al-
loy wheels are tasty and not at all in-ya-face, and nor 
is the body-kit, which enhancers the basic A-Class 
design rather than mess with it in the interests of a 
go-faster look. And that 235-35 rubber does its stuff  
in the grip department.

In any sport of driving – hard or gentle, there is no 
noticeable lag on the turbo. Th is is actually a twin-
scroll device, with one of its advantages being lower 
back-pressure and a quicker spool up time than a 
conventional big turbo. Maximum boost is 1,8 bar, 
which is high for a production car, and explains 
some of that high horse output that AMG gets with 
this car.

I was surprised that it doesn’t rev very high, and 
just aft er six thousand you are in the rev limiter. Th is 
was a bit disappointing, audio-wise, and the engine 
has a sort fl at bark rather than a sweet howl, if you 
know what I mean. Exhaust sounds are variable via 
a fl ap, which is linked to sensors that “realise” when 
you are hard on the throttle and open up the fl ap 
for a louder noise and better exhaust gas extraction.

I’m not going to go into all the other gizmos 
here, but suffi  ce to say the A 45 lacks nothing in 
terms of racy cockpit trim or comfort items.

It shouldn’t either, at a price of R599  500, 
which includes a six-year/100  000 km mainte-
nance plan, not bedevilled by any “customer con-
tribution” clauses.

Th at makes the A 45 AMG not only the most 
powerful four-cylinder production car, but also the 
most expensive hatchback that I can recall writing 
about. But you know what? Merc have probably sold 
all they can ship in already! ■

 continued from previous page

The world’s most potent two-litre production mill at 265 kW. Just a few years ago, 147 kW was very respectable for a two-litre turbo.

What this means is that zero to 
100 is attainable in 4,6 seconds,
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BY STUART JOHNSTON

Writing the headline for this story, I was struck by 
the fact that Land Rover’s trading and manufactur-
ing partner is Jaguar and I had recently written a 
similar headline for the all new Jag F-Type. As in, is 
the new Jag the world’s best sports car?

It is remarkable that Jaguar-Land Rover, as 
owned by Indian company Tata, has reinvented it-
self so completely since its Ford owned days.

It is also remarkable that the Range Rover could 
be so improved over the years. Th e latest, fourth 
generation car was launched late last year and invit-
ed guests included Mark Knopfl er, the Dire Straits 
guitar genius who is himself a dedicated Range 
Rover owner.

Along with other British luminaries, Knopfl er 
learned( in between renditions of Sultans of Swing 
and Money for Nothing) that the latest-gen Range 
Rover, made entirely of aluminium, is some 20 per 
cent lighter than the model it replaces. And that 
there is a diesel hybrid model on the way, scheduled 
for launch before the end of this year.

But for me, living for a rousing week with the 
fi ve-litre Supercharged version in Autobiography 
trim (that’s the ultimate, by the way), with the 
optional individual rear seating which puts an 
aircraft -like console between the two rear passen-
gers, I reckon this is the car I would probably own 
if I were fi lthy rich and yet was restricted to one 
car only.

Th is car is at once a (very large) sports car 
and a limo and an awesome off -road machine. 

Although that latter capability is only likely to 
be tested by wealthy rock stars and soccer play-
ers much younger than Knopfl er, the type of guy 
aft er an all-nighter who would risk drastic dam-
age to those beautiful Autobiography 22 inch alloy 
wheels, just for a lark.

Yes, there is some body roll as you waft  along 
on the straight and not so narrow, but the Range 
Rover’s Roll Stability Control system miracu-
lously fi rms things up as soon as you pitch it into 
a corner hard.

And you are tempted to do this, because that 
supercharged V8 encourages that sort of behaviour. 
Zero to 100 in 5,4 seconds in a car of this magnitude 
makes you feel immune to the laws of physics.

It also encourages you to blast along over speed 

bumps at ridiculous speeds, the closest you are like-
ly to come to off -roading in Jo’burg suburbia. And 
this car can deal disdainfully with speed bumps at 
120 km/h that would have common and shopping 
cars pushing their suspension struts through their 
bonnets at 40 km/h. I kid you not!

So, for all its beautiful Meridian 825 Watt 
sound system, Semi Aniline perforated leather seat 
covers and lustrous wood and metal fi nishings, for 
me it is the air suspension and that perfectly-sorted 
supercharged V8 that does the trick.

So what if your consumption fi gures are likely 
to be in the 22 litres/100 range of you push even 
moderately hard going about your business and lei-
sure. If you have R1 710 500 to spend, that will be 
the least of your concerns. ■

BY STUART JOHNSTON

Th e Infi nitiM30d is a diffi  cult car to place or quan-
tify in this premium end of the mid-sized sedan 

market. It defi nitely is a good looking car, with 
swooping front fenders and an almost Maserati-like 
feel to the styling that I fi nd appealing. Make that 
Gotham City meets the Mille Miglia.

Th is air of the exotic is all the more so in the top 
end S model, readily distinguished by its 20inch al-
loy wheels. Th at rounded rear end with the interest-
ing lip in the bit lid adds to the intrigue.

Alas, when you drive the car, the drive train 
and the chassis fall short of expectations. Th e 2 993 
cc common rail diesel feels a tad unrefi ned in this 
end of the market, being noisy at start up and not 
too punchy by the standards of its peers (Merc 
E-Class, Audi A6, BMW 5 Series). It boasts 175 kW, 
but the power delivery never seems to really get out 
of the starting gates.

Th is diesel was also fi tted with the eco-throt-
tle system, which Infi niti reckon is a great break-
through in fuel-saving technology. What it does is 
put resistance in the throttle system to prevent you 
from pushing it too hard. Th is occurs when the car’s 

electronic brain determines that you are applying 
“wasteful acceleration,” according to the literature. 
Huh? It felt like an overly stiff  throttle return spring 
on an old Holley carb.

I found the system so irritating I turned it off  as 
soon as I could fi nd the right button on the console. 
Th e S model has four-wheel steering, which makes 
it actually quite nift y in the handling department, 
but I found the steering very uncommunicative and 
I never really felt inclined to drive the car with any 
kind of intent, attacking corners and so on.

It has an amazing number of features in the 
comfort realm, which one would expect at this lev-
el, including rear camera, NAV and effi  cient climate 
control. But until Infi niti get its drive train and 
chassis sorted in the manner that Lexus has done 
with its new GS series, I am afraid all those features 
and the car’s good looks are icing on a cake that at 
its core is a bit of an also ran.

Prices run from R672  539 to R753  810. Th at’s 
expensive, too expensive I would say. ■

Infi niti M30D S has a vast range of 
comfort features.

Range Rover Autobiography, the ultimate one-stop, all-purpose machine. If you have 
the moola.

Range Rover Autobiography. Is This the World’s Ultimate Daily Driver?

Infi niti M30d
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VOLKSWAGEN GROUP 
SOUTH AFRICA TARGETS 
NON-FRANCHISED 
WORKSHOPS AND THE 
AFTERMARKET WITH ITS 
TRADE PARTS PROGRAMME
Volkswagen Group South Africa has launched a 
Trade Parts Programme that is aimed at encourag-
ing reputable and professional trade customers to 
buy genuine parts through Volkswagen dealerships. 
Th e programme is an extension of the Volkswagen 
global trade strategy which has been in place in 
Europe for over two decades.

“Th e programme is a formalisation of our cur-
rent trade off ering to make the trading of parts 
much easier for all our trade partners from major 
motor body repair centres, workshops, franchises, 
independent workshops to DIY customers,” said 
Richard Longe, General Manager Group Parts at 
Volkswagen Group South Africa.

Th e main benefi ciaries of the programme are 
owners of vehicles that are older than fi ve years or 
out of warranty. Some of these owners are likely 
to take their vehicles to independent workshops, 
who are Volkswagen’s trade partners. Volkswagen 
Group South Africa plans to sell genuine parts to 
the vehicle owners of Volkswagen, Audi and VW 
commercial vehicles in South Africa that are cur-
rently estimated at over 1 million. ■

CROSSLEY & WEBB TO 
LAUNCH AUTOMOTIVE 
INVESTMENT SHOWROOM
Crossley & Webb aims to become Cape Town’s 
premier classic and supercar automotive invest-
ment destination with the upcoming launch of 
their 1  400 square meter showroom facility in 
the trendy Wembley Square precinct of Cape 
Town. Set to open in October 2013, the historic 
red-brick building is currently being renovated 
into an auto-trading and lifestyle centre. Th e men 
behind this venture are experienced motoring en-
thusiasts and entrepreneurs, Gareth Crossley and 
Bryan Webb, both of whom bring experience to 
the fi eld.

With over 15 years’ experience in the Premium 
Motoring sector, Crossley has previously held sen-
ior positions at BMW, Maserati and Ferrari, while 
Webb is a qualifi ed engineer and enthusiastic col-
lector who brings acumen to the workshop and res-
toration side of the business. ■

AND A TIME-SHARE 
SCHEME FOR SUPERCARS 
AND CLASSICS
Housed within the C&W building will also be the 
local offi  ces of international Supercar timeshare 
franchise–Écurie 25. Membership to this elite 
community is restricted so as to ensure avail-
ability of the vehicles to members at all times 
whilst also off ering a variety of lifestyle benefi ts 
plus access to a collection of more than 50 of the 
most desirable vehicles in the world ranging from 
a Lamborghini Aventador to Rolls Royce’s and 
E-Type Jaguars. ■

FOOT IN MOUTH
Th e former chief operations offi  cer of Renault, 
Carlos Tavares, has certainly shot himself in the 
foot with a career changing comment to Bloomberg 
news agency that he would like to head up a major 
global player such as GM or Ford as he did not see 
much of future for himself at Renault. He was No. 
2 in that company to Carlos Ghosn, who, Tavares 
says, planned to stay with the company, as well as 
heading the Nissan-Renault alliance, for the fore-
seeable future.

Tavares evidently wanted to expand his respon-
sibilities at Renault. Now he has resigned “to pursue 
personal interests” and Ghosn will take over his re-
sponsibilities as he considers a future top manage-
ment structure for the French motor manufacturer.

Tavares joined Renault more than 30 years ago 
as an engineer and eventually ran Nissan’s North 
American operations very eff ectively.

A GM spokesman has evidently said: “He is not 
coming here” and Ford says it does not discuss its 
succession plans externally.

It remains to be seen where outspoken Tavares 
will fi nd a new employer. ■

FORD AND MAZDA SPLIT 
IN SOUTH AFRICA
Ford and Mazda are splitting in SA aft er a joint 
venture going back to the 1980s. Mazda Motor 
Corporation, of Japan, will take over its own distri-
bution in SA and the transition is expected to take 
about a year.

Th e current global corporate partnership be-
tween Ford Motor Company and Mazda Motor 
Corporation on platforms and technologies re-
mains unchanged. Ford will continue to manu-
facture the Mazda BT-50 one-ton pickup at its 
Silverton factory.

“Th e Ford Motor Company of Southern Africa 
and Mazda, of Japan, will work together to ensure a 
seamless transition of the business to the new com-
pany, with a key focus on ensuring all existing and 
new Mazda customers continue to be taken care of 
and receive full warranty and service support,” says 
FMCSA CEO Jeff  Nemeth. ■

JAGUAR CUSTOMERS 
ARE HAPPY
Jaguar has come out top in a recent survey of cus-
tomer satisfaction with dealerships in the UK. Th e 
survey was conducted by What Car? Magazine and 
was based on feedback from customers who had 

Classic building for new Cape Town 
classic car emporium Crossley & Webb.

Richard Longe, General Manager of 
Group Parts at Volkswagen Group South 
Africa at the launch of the Trade Parts 
Programme in Johannesburg.
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Snippets

bought their cars during between January 2010 and 
December 2011 and had them serviced at accredited 
dealers.

Jaguar dealers impressed with friendly advi-
sors, booking fl exibility, convenient vehicle pick-
ups and hand overs as well as the time spent ex-
plaining work required. Earlier this year Jaguars 
were rated top in satisfying their owners in a similar 
poll earlier this year, while Jaguar also provided the 
best dealer experience in the 2012 poll too.

Lexus came second in the latest poll, ahead of 
Honda, Mercedes-Benz, Land Rover and Toyota. 
Chevrolet placed bottom, behind Alfa-Romeo, Fiat, 
Peugeot and Mitsubishi. ■

FUEL-SIPPERS
Shado Alston, riding a Honda NC700X, won the 
RFS motorcycle economy run in Mpumalanga at 
the weekend. He averaged 3.052l/100km. Second 
was Grant Scott on a Honda CBR 250R with 
3.0842l/100km and third was Justin Seager on a 
BMW F650CS with a fi gure of 3.287l/100km. Th e 
team prize was won by Triumph. Th e annual event, 
which has been staged by the Pretoria Motor Club 
since 1981, attracted 46 entries. ■

OUTSPOKEN BANGLE
Chris Bangle, the controversial but infl uential for-
mer chief designer at BMW, has told Automotive 
News Europe that he believes car designers were 
now stuck in a rut. He says they are relying too 
much on the same approaches and elements for 
styling they have used in the past.

He added that the current crop of designers talk 
about innovation, but do nothing about it. “Th ere 
is a real need for change, but it’s not happening,” 
he said.

Bangle left  BMW in 2009 to establish his own, 
independent design studio. He has had off ers to 
become design director at some car manufacturers 
but has turned them down to do his own thing. ■

JOHANNESBURG 
INTERNATIONAL MOTOR 
SHOW. MERC ORDERS UP 
A “SENSORY FEAST OF 
AUTOMOTIVE EXCELLENCE”
Mercedes-Benz is one of the fi rst out of the blocks in 
announcing its next motor show star turn. In fact, 
it is leaving no three-pointed-star model un-turned, 

with no less than twenty of the latest Merc mod-
els to be “fashionably displayed,” at this year’s 
Johannesburg International Motor Show 2013, 
from 16 October to 27 October.

And head-lining the act will undoubtedly 
be the latest-generation S-Class. Some people are 
again calling the latest S-Class the best car in the 
world – which features a raft  of new-tech safety and 
interconnectivity features

Th e line-up of Mercedes-Benz models in-
cludes the recently launched A 45 AMG , the A 
200 BlueEFFICIENCY “Black Devil” model and 
the wicked-looking SLS AMG “Black Series”. 
Inspired by the SLS AMG GT3 racing version, this 
is a lighter version of the SLS, weighing 1 550 kg, 
and with the power of its 6,3-litre V8 pumped up 
to 464 kW. Th e all-important (from a marketing 
point of view) zero to 100 km/h time is said to be 
just 3,6 seconds.

Th ese will be on show at Hall 6 at the 
Johannesburg Expo Centre, Nasrec. And you can 
be sure that some equally dramatic exhibitions will 
be conjured up by the likes of Audi, BMW, VW, 
Opel, and in fact every important player in the SA 
motor industry.

Show time. We love it. ■

Part of Merc’s line up for the Johannesburg International Motor Show in October.
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Kieran Rennie heads up the advertis-
ing sales team on AutoLive. Kieran 
recently joined our band of petrol-
heads, and his pleasant but focussed 
personality, as well as his attention to 
detail, makes him the ideal member 
of our front-line squad.

Kieran has been involved in the 
motor industry for almost as long 
as he can remember, his father hav-
ing been a dealer principal at an 
East Rand Mazda dealership some 
years ago.

Kieran also cut his teeth as a 
car salesman during his career, but 
most of his working life he has been 
involved in the music and entertain-
ment business. While making music 
he also found time to build his own 
Lotus 7-based sports car.

“Getting involved in AutoLive 
is like a return to my roots,” says 

Kieran, who also does some writing 
for this publication on an occasional 
basis, having already covered a num-
ber of local launches.

You can mail Kieran Rennie at 
chat@kieranrennie.co.za, or call 
him on 083 225 9609.

Who should advertise 
in Autolive?

 ■ Companies looking to recruit 
employees for specialist posi-
tions in the motor industry.

 ■ Companies looking for fran-
chisees

 ■ Companies looking for dealers 
for new vehicle brands or to 
expand an existing dealer 
network.

 ■ Automotive marketing consult-
ants

 ■ Training organisations

 ■ Market research companies
 ■ Business management consult-
ants

 ■ IT companies
 ■ Fleet management companies
 ■ Suppliers of workshop equip-
ment

 ■ Car care companies
 ■ Panel beaters and dent removers
 ■ Auction houses
 ■ Courier companies
 ■ Service providers in the fi nance 
and insurance industry

 ■ Vehicle tracking system suppli-
ers

 ■ Organisers of exhibitions and 
conferences.

 ■ Tyre fi tment centres
 ■ Suppliers of car care products
 ■ Suppliers of automotive re-
placement parts

 ■ Roadworthy testing centres

 ■ Printers
 ■ Accounting fi rms

AutoLive advertising rates are very 
cost eff ective and we are able to 
make up advertisements at reason-
able rates. Th e rate card is avail-
able under “Advertising” on the 
AutoLive website. ■

www.autolive.co.za

The Autolive Sales Team

Kieran Rennie
Cell: 083 225 9609 

E-mail: chat@kieranrennie.co.za

Motorsport

Reigning special vehicle champions Evan Hutchison 
and Danie Stassen (Motorite BAT Viper) are still 
chasing a back-to-back championship win in the 
2013 Donaldson Cross Country Championship

“We’re still very much in the hunt for a repeat 
championship win, but things haven’t always gone 
our way so far this season,” said Hutchison, who 
is chasing his fourth and the team’s fi ft h over-
all special vehicle title since 2006. “Th e Viper is 
the best cross country vehicle we’ve designed and 
built ourselves and we really should have been in a 
stronger position going into the last rounds of the 
championship.”

“A lot of things can go wrong in cross country 
racing, because there are so many variables. Dust, 

rocks, potholes, competitors who won’t let you pass 
and, of course, mechanical or electrical problems. 
It’s a tough sport, demanding on both man and ma-
chine. So we don’t complain. We take the good with 
the bad and concentrate on the race at hand.

Motorite Racing is the motorsport division of 
Motorite Administrators, the largest independent 
mechanical breakdown insurance and full main-
tenance plan service provider and administrator in 
South Africa ■

Hutchison and Stassen Still Chasing a Repeat Cross Country Championship

“It’s a tough sport, demanding 
on both man and machine. ... We 

take the good with the bad and 
concentrate on the race at hand.”

Hutchison and Stassen are still on a Cross Country mission.
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It was a case of leaving the best to last and those 
hardened motorsport enthusiasts who braved a very 
chilly last day of winter and stayed for the 15-lap 
fi nale of Round Seven of Bridgestone Production 
Cars at Zwartkops Raceway on August 31 certainly 
got their money’s worth.

It was a hard-fought contest in both classes A 
and T, and proved the old adage that it isn’t over un-
til the fat lady sings…

While a revitalised Hennie Groenewald made 
it a dream day for meeting sponsor Sasol – deft ly 
working his way to the front of class A in the 
Sasolracing Subaru WRX STI–Etienne van der 
Linde’s chances of making a serious dent in Michael 
Stephens’ championship lead went up in smoke on 
the last lap of the day. Th e story in class T was dif-
ferent but had a similar conclusion, and Graeme 
Nathan in the Indyoil Golf6 GTI has moved ahead 
by some nine points aft er being level pegging with 
Gavin Cronje when they arrived back in Gauteng.

In Van der Linde’s case a broken left  front wheel 
on the Afrox/Pirtek BMW 335i – possibly from an 
over-zealous use of the kerbs in a corner–caused a 
loss of tyre pressure and saw him slip from second to 
sixth in just a few corners. His misfortune promot-
ed Gennaro Bonafede (Ferodo Audi S4) to second 
place and moving Stephen in the similar Engen-
sponsored version up to third, so despite all the 
signs to the contrary earlier in the day, Stephen left  
Zwartkops with his championship lead extended…

Cronje’s Castrol Mini Cooper S was excluded 
from Race One for being underweight at the fi n-
ish (already having been penalised three posi-
tions on the starting grid for a tyre irregularity in 

qualifying), and while he won the feature race–driv-
ing Lee Th ompson’s car, the engine of his own hav-
ing failed in the closing stages of Race Two–Nathan 
minimised the damage by taking the runner-up po-
sition as the race distance and hot pace took its toll 
on the other class T runnners.

Stephen’s progress during the day once again 
demonstrated the art of winning a championship: 
he took a third a fourth and a fi ft h, his best result 
coming in the feature race, which always scores dou-
ble points. Nathan survived reoccurring braking is-
sues to come away with three second places on the 
day, with diff erent class winners on each occasion.

It also looked like Devin Robertson in the per-
ennially unreliable Big Boss Renault Megane would 
fi nally upset the class T applecart – something 
which he had threatened to do all weekend–until a 
tyre delaminated and forced him to slow. A similar 

fate befell Jacques Joubert too, who, rather than 
continuing and risking a blow-out, pitted for a fresh 
tyre on the right front corner of his Indyoil Golf 
GTI. Gary Formato couldn’t replicate the pace he 
showed in the second sprint – which he won – but 
still fi nished with a third in the feature to maintain 
the momentum which the Ford Racing Focus ST 
Ecoboost seems to be developing.

As predicted, Zwartkops proved to be a turning 
point, and it seems (particularly in class A) that the 
reigning champions are getting an easier than ex-
pected title defence. Th is is thanks in no small part 
to excellent driving by seasoned campaigners, but 
has been aided by the errors made by the opposition 
– both on and off  the track.

Full results are available on the TJ Timing 
website: www.tjtiming.co.za, with updated points 
standings on www.spcc.co.za ■

Motorsport

Michael Stephen scored a string of good results to consolidate his championship lead 
for Audi at Zwartkops on August 31.

Bridgestone Production Car Champions Show Their Mettle

Former TopCar motoring journalist Ashley 
Oldfi eld has emerged as the overall winner of the 
Nissan and PlayStation® GT Academy in South 
Africa, out-performing thousands of South African 
hopefuls, and embarking on a professional racing 
career. GT Academy, which saw the country’s top 
eight virtual racers travel to Silverstone in England 
for Race Camp, singled Oldfi eld out as the best of 
the bunch.

Having recently celebrated his 29th birthday, 
Oldfi eld is now involved in a host of motorsport 
events in England in order to rack up enough 

credibility to earn his international racing license – 
the key to his future as a professional racing driver. 
Past winners of GT Academy have gone on to race 
at Le Mans.

“I remember racing Lucas Ordoñez – a past 
GT Academy winner who has fi nished on the 
podium at Le Mans – at the media launch last 
October and I thought if I could beat him in kart-
ing I might be able to win GT Academy and join 
him on the international stage if I put my mind 
to it.”

Johan Kleynhans, Director of Sales, Marketing 
and Aft ersales at Nissan South Africa, says: “We are 
of course extremely proud of Ashley who has done a 
stellar job of representing South Africa and we fore-
see great success for him in the future.” ■

Way To Go, Ashley!

Gazing to the future. Ashley Oldfi eld and 
Nissan GTR.
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Marc Spaull (55), an ex-Durbanite who has cut his 
teeth in the retail banking industry, recently joined 
Maxus aft er a career of more than 30 years in the 
highly competitive fi eld of vehicle and asset fi nanc-
ing, fi rst with Ford Credit and Santam Bank before 
moving to Bankfi n and later Absa Bank.

“We welcome Marc to the team,” said Craig 
Lanham-Love, COO of MG/Maxus. “He brings 
with him a wealth of experience and expertise in 
vehicle fi nance and asset management and this 
will stand him in good stead in his new position as 
brand manager for Maxus in South Africa.”

Spaull, an avid scuba diver and golfer, looks 
forward to establishing Maxus locally as the go-to 
brand for aff ordable quality, reliable and depend-
able motoring, value for money in term of mainte-
nance and service, and safety one can rely on.

“Over the years Maxus vehicles have proven 
themselves in the very competitive European and 
UK markets,” he said. “We now need to establish 
these credentials here, the fi rst step being to estab-
lish an extensive footprint in the country – a dealer 
in every town.”

He also plans to establish and promote the 
brand’s propositions with taxi operators, van and 
truck rental companies, courier companies, small 
entrepreneurial businesses, tour operators and also 
within the private sector. ■

Working Wheels

Maxus is the most dependable carrier brand in the 
UK, according to a recent survey of commercial 
vehicle reliability done by the insurance company 
Warranty Direct.

Locally Maxus is distributed and sold by 
Mandarin Motors, part of the Combined Motor 
Holdings (CMH) group, a leading South African 
motor retailer group listed on the JSE, and current-
ly there are twelve dedicated Maxus dealers spread 
throughout South Africa.

Internationally, the Maxus/LDV brand was 
taken over by the largest Chinese automaker, SAIC, 
in 2009, and despite now being manufactured in 
China, Maxus commercial vehicles still retain their 
British design and technology.

Th e latest Warranty Direct survey in the UK 
found Maxus vehicles had fewer breakdowns than 

its rivals with an average of 22% suff ering a fault 
each year. Duncan McClure Fisher, managing di-
rector of Warranty Direct, said: “Time is money 
for companies using commercial vehicles so every 
minute they’re off  the road costs them.”

Th e lowest repair rate and highest cost perfor-
mance means UK companies using Maxus/LDV 
logistics, transportation and commuter vehicles are 
getting the best value of all from their investments.

According to the survey the most common 
faults recorded were suspension damage, account-
ing for almost one in ten garage visits. Electrical 
and fuel system issues were the next most reported 
problems (see list of top ten manufacturers per an-
nual incidence rate below).

In South Africa, the current Maxus range in-
cludes a luxury people carrier, everyday people car-
rier, logistics vehicle and drop-side carrier priced 
from R299 900 to R399 900.

All the vehicles in the range are powered by the 
same four cylinder turbodiesel engine of 2,499 cc 
driving the front wheels via a fi ve-speed manual 
transmission. Th e engine off ers 100 kW of power at 
3,800 rpm and a maximum torque fi gure of 330 Nm 
at 1,800 rpm.

Claimed average fuel consumption on the 
combined cycle (unladen) is 7.4 l/100 km; and the 
vehicles emit 230 g of CO2 per km. All Maxus ve-
hicles come with service intervals of 15,000 km; 
and a warranty of 100  000 km which is valid for 
36 months. ■

Maxus Tops Reliability 
Survey in UK

Marc Spaull – new brand manager for 
Maxus SA.

New (ish) name in SA vans is the Maxus, 
with MG links.

Maxus Team Welcomes Highly 
Experienced Brand Manager

Hino, the leading Japanese truck and bus manufac-
turer, has performed particularly strongly in export 
markets with a 3.8% increase in sales for the fi rst 
quarter of the company’s 2014 fi nancial year, from 
April 2013 to June 2013, compared to the corre-
sponding quarter a year previously.

Th ese sales details were announced recently 
together with Hino’s fi nancial performance for the 

fi rst quarter of its 2014 fi nancial year, which runs 
from April 1, 2013 to March 31, 2014.

Total Hino sales for the fi rst quarter amounted 
to 37 960 units, which was an improvement of 2.5% 
year-on-year. Sales in the Japanese domestic market, 
at 8 719 units, was down 1.5%, but sales in overseas 
markets totalled a record 29 241 units which was an 
increase of 3.8% on the previous fi rst quarter and in-
dicates how well Hino’s strategy to sell far more of its 
trucks and buses outside Japan is working.

Central and South America showed the highest 
rate of growth, improving by 15.2% to 3 420 units. 
Asia was up 2.3% at 19  046 units and had record 

sales in this fi rst quarter of FY 2014. Europe and 
Africa showed an improvement of 6.9% with sales 
of 2 162 units.

Hino remained a major player in the Japanese 
truck and bus market, with an overall share of 
26.9% in a total market of 32 444 units. It had a 
31.3% share of the heavy truck market, 39.3% of 
medium trucks, 20.5% of light trucks and a 29.3% 
share of the bus market.

Th ere was a huge improvement in Hino’s profi t 
over this fi rst quarter period, with it more than 
doubling as it increased by R1.7-billion from R1.6-
billion to R3.3-billion. ■

Hino Performing Very 
Well in Export Markets
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AUGUST 2012 56 270

Decrease of 0.3% between sales in August 2013 and August 2012

PASSENGER CAR MARKET

YTD 2013 301 637

YTD 2012 289 164

Increase of 4.3% between YTD 2013 and YTD 2012

AUGUST 2013 38 892

JULY 2013 40 272

AUGUST 2012 40 379

Decrease of 3.7% between sales in August 2013 and August 2012

LIGHT COMMERCIAL VEHICLE MARKET

YTD 2013 113 868

YTD 2012 103 993

Increase of 9.5% between YTD 2013 and YTD 2012

AUGUST 2013 14 376

JULY 2013 15 071

AUGUST 2012 13 650

Increase of 5.3% between sales in August 2013 and August 2012

OVERALL TRUCK AND BUS MARKET

YTD 2013 20 590

TOTAL MARKET

YTD 2013 436 005

YTD 2012 417 745

Increase of 9% between YTD 2013 and YTD 2012

AUGUST 2013 56 112

JULY 2013 58 152

South African Vehicle Sales Figures at the End of August 2013

Ford’s EcoSport, newly launched, struck a chord with 522 sales.

New vehicle sales in SA were largely in line with 
industry expectations according to NAAMSA. Th e 
impact on domestic sales of the current industrial 
action at the seven major vehicle manufacturing 
plants had to date been muted due to reasonable in-
ventory levels at the start of the strike.

Th e main impact of the strike action to date had 
been on the industry’s export performance and par-
ticularly the export operations of BMW and Ford 
Motor Company which had been negatively aff ect-
ed due to other industrial action which preceded 
the current industry strike – now in its third week. 
Th e full negative impact would be refl ected in the 
September, 2013 domestic sales and particularly on 
industry export numbers.

Aft er four years of growth in the domestic mar-
ket, aggregate sales continued to register modest 
growth on a year to date basis. Year-to-date domes-
tic sales showed an improvement of 5,9% compared 
to the corresponding eight months of 2012.

Aggregate Industry sales of 56  115 units for 
August, 2013 refl ected a decline of 0,3% or 155 
vehicles from the 56 270 units sold in August last 
year. Export sales had registered a decline falling by 
22,9% in volume terms.

Overall, out of the total reported Industry sales 
of 56 112 vehicles, 46 442 units or 82,8% represented 

dealer sales, 11,4% represented sales to the vehicle 
rental Industry, 3,3 % to Industry corporate fl eets 
and 2,5% to government.

Th e excellent performance in sales of light, me-
dium and heavy trucks suggested higher levels of in-
vestment spending in the economy and was in part 
related to infrastructural development projects.

Industry new vehicle exports during August, 
2013 at 19 284 vehicles had registered a substantial 
decline of 5 740 units or a fall of 22,9% compared 
to the 25 024 vehicles exported in August last year. 
Th is could be attributed to the current strike at 
the seven major manufacturing plants and further 
production losses would be refl ected in anticipated 
lower export numbers for September.

As a result, annual projected industry export 
sales numbers would be revised downwards. One of 
the negative consequences of the current strike ac-
tion was that it undermined South Africa’s status as 
a reliable supplier to international export markets 
and could well negatively aff ect future export con-
tracts being awarded to South African automotive 
manufacturers.

Labour stability represented a key considera-
tion in decisions by multi-national corporations 
to allocate vehicles for production in South Africa. 
Unless the strike action was settled in the next few 

days, the damage to future prospects and on foreign 
investment sentiment could be far reaching and 
take years to re-address.

Domestically, expectations of lower economic 
growth and above-infl ation new vehicle price in-
creases would contribute to a more diffi  cult trading 
environment. Despite a less promising outlook for 
the automotive sector for the balance of the year, the 
year as a whole would still represent the second or 
third best year on record in terms of domestic sales. 
Th e prevailing low interest rate environment would 
continue to lend support to the domestic market 
together with replacement demand, the highly 
competitive trading environment, ongoing attrac-
tive incentives and high technology new model 
introductions.

Export sales remained a function of the per-
formance and direction of global markets and a 
number of regions off ered above average growth 
opportunities. Th ese included North America, 
Asia and Africa. Hopefully the industry strike 
would be resolved in the near future so as to 
minimize the negative consequences associ-
ated with prolonged industrial action and enable 
South African vehicle manufacturers to supply 
the needs of customers in highly competitive 
international markets. ■

New Vehicle Sales in Line with Expectations

continued on next page 
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YTD 2012 18 588

Increase of 10,8% YTD 2013 and YTD 2012

AUGUST 2013 2 844

JULY 2013 2 809

AUGUST 2012 2 241

Increase of 26.9% between sales in August 2012 and August 2011

TOTAL VEHICLE EXPORTS

YTD 2013 194 080

YTD 2012 178 074

Increase of 9% between YTD 2013 and YTD 2012

AUGUST 2013 19 284

JULY 2013 27 136

AUGUST 2012 25 024

Decrease of 22.9% between exports in August 2013 and August 2012

PASSENGER CAR EXPORTS (YTD)

2013 107 668

2012 95 965

Increase of 12.2% between YTD 2013 and YTD 2012

LIGHT COMMERCIAL VEHICLE EXPORTS (YTD)

2013 85 640

2012 81 361

Increase of 5.3% between YTD 2013 and YTD 2012

TRUCK AND BUS EXPORTS (YTD)

2013 772

2012 748

Increase of 3.2% between total truck and bus exports YTD 2013 and YTD 2012

NOTE: These tables include fi gures for Associated Motor Holdings (AMH).

Associated Motor Holdings and Amalgamated Automobile Distributors 
disclose aggregate sales for August 2013 by major segment as follows:

Small Cars (Cubic Capacity 1 400cc or less) 3 730

Medium Cars (Cubic Capacity 1 400cc – 2 500cc) 1 940

Large Cars (Cubic Capacity 2 500cc or greater) 119

4X4 Recreational/SUV 446

Light Commercial Vehicles 699

Medium Commercial Vehicles 39

TOTAL 6 973

In addition, Great Wall Motors (GWM) reported an aggregate sales fi gure for August 
2013 of 448 units, which is not included in these fi gures.

Figures courtesy of SA Department of Trade and Industry and RGT SMART.

TOTAL VEHICLES BY MANUFACTURER FOR AUGUST 2013

RSA EXPORT

TOYOTA 10 398 7 253

VOLKSWAGEN GROUP SA 8 910 1 902

GMSA 6 029 196

FMC 5 893 1 903

NISSAN 4 248 822

MERCEDES-BENZ SA 2 934 5 415

BMW GROUP 2 372 1 647

RENAULT 1 288 3

HONDA 1 025 39

TATA 716 0

CHRYSLER SA 713 52

FIAT GROUP 601 3

JAGUAR LAND ROVER 591 0

PCSA 555 0

SUZUKI AUTO 476 0

MAHINDRA 373 0

MISUBISHI MOTORS SA 362 0

MAN 240 9

UD TRUCKS 217 0

VOLVO CARS 206 1

VOLVO TRUCKS 202 5

PORSCHE 184 2

SCANIA 149 7

IVECO 120 15

SUBARU 84 0

JMC 80 0

POWERSTAR 54 10

FAW TRUCKS 40 0

RENAULT TRUCKS 32 0

BABCOCK 16 0

FERRARI 12 0

NC2 TRUCKS SA 9 0

MASERATI 5 0

VOLVO BUS 4 0

VDL BUS & COACH SA 1 0

SUB TOTAL 49 139 19 284

AMH & AAD 6 973

INDUSTRY TOTAL 56 112 19 284

Figures courtesy of SA Department of Trade and Industry and RGT SMART.

 continued from previous page

Chevrolet’s locally-built Spark sold 1 086 units in August to place 
it in the Top 10.
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MARKET TOTALS BY MANUFACTURER FOR AUGUST 2013

PASSENGER
LIGHTCV
<3 501KG

MEDIUMCV
3 501–8 500KG

HEAVYCV
8 501–1 500KG

EXTRA HEAVYCV
>16 500KG

BUS
>8 500KG

RSA EXP RSA EXP RSA EXP RSA EXP RSA EXP RSA EXP

TOYOTA 5 114 606 4 973 6 647 197 0 90 0 24 0 0 0

VOLKSWAGEN GROUP SA 8 250 1 902 569 0 91 0 0 0 0 0 0 0

GMSA 2 701 60 2 999 135 198 1 102 0 29 0 0 0

FMC 3 891 0 2 002 1 903 0 0 0 0 0 0 0 0

NISSAN 1 892 0 2 356 822 0 0 0 0 0 0 0 0

MERCEDES-BENZ SA 2 105 5 415 18 0 243 0 87 0 422 0 59 0

BMW GROUP 2 372 1647 0 0 0 0 0 0 0 0 0 0

RENAULT 1 268 0 20 3 0 0 0 0 0 0 0 0

HONDA 1 025 39 0 0 0 0 0 0 0 0 0 0

TATA 374 0 213 0 79 0 33 0 13 0 4 0

CHRYSLER SA 713 52 0 0 0 0 0 0 0 0 0 0

FIAT GROUP 546 1 31 2 24 0 0 0 0 0 0 0

JAGUAR LAND ROVER 568 0 23 0 0 0 0 0 0 0 0 0

PCSA 511 0 33 0 11 0 0 0 0 0 0 0

SUZUKI AUTO 476 0 0 0 0 0 0 0 0 0 0 0

MAHINDRA 109 0 264 0 0 0 0 0 0 0 0 0

MISUBISHI MOTORS SA 251 0 111 0 0 0 0 0 0 0 0 0

MAN 0 0 0 0 0 0 21 0 185 8 34 1

UD TRUCKS 0 0 0 0 54 0 92 0 71 0 0 0

VOLVO CARS 206 1 0 0 0 0 0 0 0 0 0 0

VOLVO TRUCKS 0 0 0 0 0 0 0 0 202 5 0 0

PORSCHE 184 2 0 0 0 0 0 0 0 0 0 0

SCANIA 0 0 0 0 0 0 0 0 133 6 16 1

IVECO 0 0 0 0 87 1 6 6 27 1 0 7

SUBARU 84 0 0 0 0 0 0 0 0 0 0 0

JMC 0 0 65 0 15 0 0 0 0 0 0 0

POWERSTAR 0 0 0 0 0 0 0 0 54 10 0 0

FAW TRUCKS 0 0 0 0 0 0 12 0 28 0 0 0

RENAULT TRUCKS 0 0 0 0 0 0 0 0 32 0 0 0

BABCOCK 0 0 0 0 0 0 0 0 16 0 0 0

FERRARI 12 0 0 0 0 0 0 0 0 0 0 0

NC2 TRUCKS SA 0 0 0 0 0 0 0 0 9 0 0 0

MASERATI 5 0 0 0 0 0 0 0 0 0 0 0

VOLVO BUS 0 0 0 0 0 0 0 0 0 0 4 0

VDL BUS & COACH SA 0 0 0 0 0 0 0 0 0 0 1 0

SUB TOTAL 32 657 9 725 13 677 9 512 999 2 443 6 1 245 30 118 9

AMH & AAD 6 235 0 699 0 39 0 0 0 0 0 0 0

INDUSTRY TOTAL 38 892 9 725 14 376 9 512 1 038 2 443 6 1 245 30 118 9

Figures courtesy of SA Department of Trade and Industry and RGT SMART.
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1950s DKW panel van has Audi connection (note 
the Four Rings insignia). Now, imagine this with a 
turbocharged S3 motor and quattro drivetrain!

Chilly weather at Wheels at the Vaal saw spectators well wrapped up for 
classic car viewing.

His name is Oscar, and the badge he wears indicates 
he fi nally caught one of those People’s Cars he’d 
been chasing.

Spring has sprung. Kombi Westfalia campers ruled at the recent 
Ferdi’s Swap Meet in Midrand.

Perfect mobile braai. The designer assures us the boerewors 
cooks faster on this grid.

This is an exact replica of one of the world’s six existing Bugatti Royales, at 
the Sinsheim musuem in Germany which AutoLive will be visiting this week.

Picture Page
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BY STUART JOHNSTON

I know of at least two well-known motoring jour-
nalists who number the Volvo P1800 as one of their 
all-time favourite cars. One of them is Th e Citizen’s 
Motorsport Editor Andre de Kock, and the other 
is our own Managing Editor of AutoLive, Roger 
Houghton. Actually, you’d better make that three, if 
you count me amongst well-known hacks, because I 
too not only lust aft er a P1800, but I actually owned 
one not so long ago.

Why I mention the P1800 now is that today, with 
the 2013 Frankfurt Auto Show opening its doors to 
the public, a car that will be wowing the crowds is 
Volvo’s Concept Coupe, which the Swedish manu-
facturer has subtitled “the next-generation P1800.”

Volvo’s new Vice President of Design, Th omas 
Ingenlath, says that the 2013/14 concept coupe is 
“free from superfi cial surface excitement”, and I 
agree with his assessment, looking at the new, sleek, 
unfussy concept car.

But the same could not be said of the original 
P1800, which launched in early 1961, the same year 
as the E-Type Jaguar. Th at car was all about surface 
excitement, from its egg-crate radiator grille and 
cow-horn-curved front bumpers to its sweeping 
curved side trims and rounded off  rear wings. It was 
a car of many design elements blended artfully into 
one fl owing whole, and today the P1800 is gaining 
more and more recognition, as an object of beauty 
that ranks right up alongside the greats.

What counted against it from a purists’ point 
of view back in the 1960s was that it used cooking 
Volvo mechanicals, including the engine, gearbox 
and suspension from the 122 sedan, known by 
many as the Amazon.

Th is meant its top speed was only about 170 
km/h in an era when the Jag E-Type could do 220 
km/h or so. But the P1800 was not such a dumb 
concept in retrospect. Indeed, Volkswagen with 
its Karmann Ghia had ploughed the same terri-
tory by creating a scaled down sports coupe with 
killer looks, but with workaday Beetle mechanicals, 
and sold close to 400  000 of them over a 19-year 
production period.

Th e thing about a Volvo P1800 or a Karmann 
Ghia is that they were extremely useable cars on an 

everyday basis, far easier to live with than, say, an 
E-Type or an Austin Healey.

And the Volvo was so ruggedly constructed 
that many of the 40 000 produced from 1961 to 1972 
have survived. Locally, it is estimated that although 
the P1800 was available here only as a very expen-
sive import, with a price very much in Porsche terri-
tory at least 60 survive here in South Africa. And in 
England they are still plentiful, although values are 
rising steeply right now.

In fact, a P1800 owns the world record for the 
most distance covered by a single owner, one Irv 

Gordon from Long Island, New York, having clocked 
up some just short of 3-million miles (4,8-million 
km) since he bought his P1800 new in ’66. And those 
miles still keep getting racked up, as you read this!

Visual excitement. Hmmm. Th e new Volvo 
coupe is following its own path once again, I believe, 
being chunkier than anything else out there from 
Europe. Personally, although I like the cleanliness 
of the shape, I would have liked to see just a hint of 
the fl owing, feminine fl anks that made the original 
P1800 such an object of desire back in ‘61, and in-
deed, today. ■

Volvo’s Quest is a 
Return to Beauty

Surface beauty in abundance. Volvo’s P1800 from the 1960s.

P1800 Concept. Volvo has unveiled it at Frankfurt this week.
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