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As Ford’s Ranger makes market inroads, Isuzu’s new KB is set to launch in early 2013
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While Toyota’s Hilux continues to rule the roost in terms 
of numbers sold here and outside our borders, Ford’s 
new Ranger has exceeded all sales expectations. Nissan’s 
Navara and NP300 ranges continue to perform solidly. 
And playing minor key roles are VW’s Amarok and the 
very aff ordable GWM built in China.

Now the game is about to get more interesting with 
General Motors’ Port Elizabeth plant gearing up for not 
only right-hand-drive production of the new KB, but left -
hand-drive variants too, which could see the factory on the 
bay introduce a second shift  later in 2013.

At the launch of the new Chevrolet Cruze hatch (see 
page 14), we spoke to GMSA’s Vice President for Planning, 
Ian Nicholls, discussing the new Isuzu and other GMSA-
related happenings.
AL:  How pleased are you with the way GM is performing, 

coming into the closing part of 2013?
IN:  I’m very pleased with the way GM is performing. 

Globally coming off  its near bankruptcy, the focus the 
company now enjoys has seen it put all that behind 
it and we are seeing continued growth around the 
world. But also here in South Africa, I’m very happy 
with the success of all of our brands. Chevrolet has 
shown tremendous growth in this market, as well as 
Isuzu and Opel.

AL:  We tend to almost dismiss Opel as an aft erthought 
in this market nowadays, possibly due to the strength 
of the Chevrolet brand. What is happening with 
Opel here?

IN:  Opel is defi nitely here to stay. Let’s not kid ourselves, 
Europe is a very tough market at the moment and 
Opel is battling in Europe. But I’ve never seen this 
amount of resource within general Motors being 
applied to addressing the situation in Europe. And 
when I say that, I’m not only talking money, but 

seniority of people that have been assigned to work 
with GM in Europe. And it’s not only an Opel situa-
tion in Europe, it’s an economic situation pertaining 
to the whole region.

AL:  Th ere has been talk that VW was interested in acquir-
ing Opel?

IN:  No, General Motors is committed to addressing the 
situation and Opel and Vauxhall will continue to be 
GM’s brand in Europe. And there are selected markets 
around the world, where Opel will play a role.

AL:  Opel has a long history here.
IN:  Yes, in fact the brand goes back here to the 1930s. As 

far as commitment goes here, we’ve launched Meriva 

Bakkie Wars
The next-gen Isuzu KB pick-up is scheduled for launch early in 2013, and will no 
doubt ratchet up the intense pick-up and double-cab sales wars being fought in 
South Africa.

Ian Nicholls, Vice President for Planning at 
GMSA.
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Editor’s Note
It’s been a worrying time for the 
motor industry in South Africa, 
with the truck drivers’ strike ac-
tion and isolated internal disputes 
causing plant closures or go-slows 
in various parts of the country. 
Th ankfully, production has re-
sumed and things are pretty much 
back to normal right now.

Another dark cloud on the 
horizon, though, is the one re-
garding the impending tolling of the Gauteng Freeway system, 
which, despite protests, legal action and about a million column 
centimetres in print and cyber-space, is set to go ahead.

All of this came on the back of a very bullish breakfast 
meeting hosted by Standard Bank two weeks ago, with a to-
tally positive outlook presented on our new car market for the 
foreseeable future.

Yet, that very day, the Johannesburg daily newspaper Th e 
Times, led with a story that South Africans are “drowning in 
debt”. Th e article claimed that South African citizens owe “more 
than R1,36-trillion”, and that despite the positive eff ects of the 
National Credit Act, last month another 170 000 consumers fell 
behind in their loan repayments.

So, while we enjoy a period of growth which, in the new car 
market is expected to average out at 10 per cent for 2012, there are 
worrying factors that give the impression more and more that our 
entire economy is balanced on a knife-edge.

Th e wage negotiations between the motor industry and Numsa 
next year will be critical to the long term sustainability of our vehi-
cle manufacturers here, and the associated component suppliers.

Being an integral part of the global economy has brought 
many benefi ts to South Africa since 1995, but it has brought with 
it a responsibility to plan for the future and that means taking a 
macro view on the future of our nation. Investors in this country 
are here, now, for non-emotional reasons. We have to make this 
country an attractive proposition on a sustainable long-term ba-
sis, and that means, for many people and organisations, thinking 
about the long-term implications of short-term actions. 

Stuart Johnston,
Editor
stujohn@autolive.co.za

DuPont™ Kevlar® and advanced silica rubber 
compound for aggressive off-road traction.
Making quick work of deep mud, sand and rocks.

Wrangler MT/R with 
Kevlar.
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Missive from Rob
Rob Handfi eld-Jones is well known 
as a journalist, race driver, driving 
instructor and industry commentator, 
particularly concerned with road 
safety. This is an edited version of the 
latest letter we received from him.

Unfortunately it appears that certain 
RTMC employees see themselves as the 
sole guardians of road safety and are un-
willing to accept any input from others. 
Th is is a rather dangerous stance, since it 
can be shown by the use of road safety data 
that the RTMC is the most ineff ective gov-
ernment road safety structure of the last 
40 years.

Responding to an AA concern about 
the way in which traffi  c enforcement is 
conducted, Ashref Ismail of the RTMC 
was quoted as follows in Th e New Age: 

“This is why the national rolling 
enforcement plan is critical in ensur-
ing scarce resources are deployed in 
areas where they can make the big-
gest impact in reducing offences that 
lead to deaths. Unfortunately they 
might not all be in Gary Ronald’s (AA 
Public Affairs Head) neighbourhood 
where he is irked by people driving in 
yellow lines or treating stop signs as 
yields. Being sensational and playing 
to a certain sector of the community 
is cheap point-scoring for which the 
AA will receive support from its own 
constituency but it helps little in terms 
of constructive engagement.”

The article also said the following: 
‘Ismail said Ronald was welcome to 
move out of his comfort zone and see 
special operations targeting public 
passenger transport vehicles.’

Ismail’s sarcastic and condescend-
ing tone should not be tolerated from a 
public offi  cial, especially one working for 
the RTMC which is an ineff ectual and 

cash-guzzling disaster of an SOE which 
has utterly failed to deliver its mandate 
for safer roads.

However, Ismail’s attitude is not sur-
prising given that the Acting CEO of the 
RTMC, Collins Letsoalo, (who is himself 
not a road safety expert) claimed in a pres-
entation to the Parliamentary Portfolio 
Committee of Transport that “...so-called 
road safety experts...” were part of the ‘prob-
lems and challenges’ facing road safety in 
South Africa. He off ered no elaboration 
on this statement. Please feel free to contact 
me for a copy of Letsoalo’s presentation as 
well as a recent letter to the Committee 
sent by a group of road safety specialists of 
which I am part in protest at this and other 
numerous inaccuracies and misleading 
statements his presentation contained.

Th e fact of the matter is the RTMC’s 
national rolling enforcement plan has 
failed to curb lawlessness. For instance, the 
alcohol drinking rate for driver fatalities is 
approximately 60%, but drink / driving ar-
rests amount to a mere 0.004 to 0.006 of all 
notices issued. Gary Ronald of the AA is 
quite right to point out that the majority 
of enforcement is speed trapping, and gov-
ernment’s own statistics prove this.

I shall go further than Ronald how-
ever, and state that the reason speed is fo-
cused on is because it provides revenue for 
municipalities and that there is no profi t 
motive to spend time focusing on mov-
ing violations. I would furthermore put it 
quite bluntly that all attempts at construc-
tive engagement with the Department of 
Transport have failed, so Ismail’s request 
for same is ludicrous. Th e RTMC and DoT 
have shown themselves to be entirely dis-
interested in transparency and account-
ability to road users. It therefore falls to 
people like Gary Ronald to represent these 
interests and ask awkward questions.

Kind regards,
Rob

www.goodyear.eu/za_en/homepage.jsp
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here in 2012 and in 2013 we’ll be launching the 
Astra OPC. Anyone that is remotely interested 
in performance cars has read some of the sto-
ries behind the new OPC at 207 kW!

AL:  How important is a halo product like that here 
in this country for the Opel brand?

IN:  If you think back over the years, the nucleus 
has always been Car B, the Corsa-sized prod-
uct, and Car C, the Astra or Kadett-sized pr-
duct. And given that those two segments are 
the largest segments of the passenger car mar-
ket in South Africa, this is where you can see 
Opel’s presence.

AL:  How pleased have you been with the locally-
built Chev Ute’s performance?

IN:  Yes, it’s gone very well. It’s a tough battle 
with Nissan’s NP200 for market leadership 
and I’m pleased to see that year-to-date we 
are still up at the top. If you look at the vol-
ume that product’s doing each month, with 
over 50 per cent segment share, I guess we 
have to be happy. Going back two genera-
tions, that derivative set the benchmark for 
a car-derived pick-up, and the Chevrolet Ute 
continues to do so.

AL:  And then your big one is coming. Tell us the 
plans for the new generation Isuzu KB.

IN:  It’s due early in 2013. For the fi rst time we will 
do right-hand-drive and left -hand-drive mod-
els. Up until this point we’ve only had rhd man-
ufacturing capability, in accordance with our 
agreement with Isuzu. And our only export 

markets were right-hand-drive markets, such 
as Mozambique, Zimbabwe, Zambia, Malawi. 
Now for the next generation with left -hand-
drive products we will have full responsibility 
for all of sub-Saharan Africa.

IN:   It’s naturally a new dimension for our 
business, and certainly opens a lot of doors 
in Africa. Th ere are two things that are im-
portant. Firstly it gives us an opportunity in 
sub-Saharan Africa. And secondly, it means 
Isuzu has acknowledged the key role we play in 
Africa from our PE plant. I’m referring to the 
work we’ve done over the years to modify the 
Isuzu KB for South African conditions.

N:  I We are proud that KB is the benchmark for 
ride comfort on bad roads, very diff erent to the 
normal set-up for KBs elsewhere. Th ey believe 
this development work will give the brand a big 
opportunity in Africa.

AL:  Despite the fact the current KB is almost on 
run-out, you have been recording excellent 
sales fi gures with over 1 100 units a month for 
the past two months.

IN:  Th at product over the years has built up an un-
believable reputation in this market from when 
it was launched in the 1970s. Particularly the 
KZN area, the Western Cape, and the farming 
community in the Eastern Cape. So yes, the 
pick-up market is very competitive at the mo-
ment, but I think the Isuzu has a great reputa-
tion for reliability and the sixth generation will 
follow this standard.

AL:  Tell us about the up-grades to the plant for the 
expected increase in volumes.

IN:  Th ere will be signifi cant more volume, with 
our major export volumes starting in the sec-
ond half of next year. What we’ve done is that 
we will move our body-shop from where it 
currently is at Kempston Road to Struandale. 
Currently we have to transport the bodies 
across from Kempston to Struandale for paint-
ing and assembly and everything will now be at 
Struandale, in a complete new body shop.

IN:   I have to tell you that the vehicles are going 
together very, very well. Everybody is extreme-
ly happy.

AL:  So you are in pilot production phase now?
IN:  Yes. We have vehicles driving around already.
AL:  What do you see as total volume for the vehi-

cle? You have to achieve, as a plant, a volume of 
50 000 according to APDP regulations com-
ing into eff ect in the next few years.

IN:  Oh yes, but if you look at the volumes we al-
ready do on Chevrolet Utility and the Spark 
and KB domestic and KB export, you are over 
the 50  000 mark. As far as sub-Saharan vol-
umes are concerned, we still have to work out 
exact numbers, but you can probably add 50 
per cent to where we are today.

AL:  What was the investment in the new KB?
IN:  We put R1-billion into the investment for the 

new Spark, the new Utility and the KB will be 
the last fruit of that investment. So this has 
been a busy two-and-a-half period for us.

AL:  What about job creation?
IN:  Right now it’s going to be the same shift  pat-

tern, and as we get the volumes to grow we 
will look towards double shift . ■

 continued from page 2

Current Isuzu production continues at an impressive rate. Pilot production of next year’s model is already underway.
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To advertise in  contact

Angelina Michael on 083 228 6866 or email her at angelinamichael53@gmail.com

A record number of 4 593 exhibitors from 74 coun-
tries and some 148 000 visitors from 174 countries 
at the recent Automechanika trade fair for the au-
tomotive aft ermarket in Frankfurt refl ected the 
growing interest in this aspect of the global motor 
industry. Th e vast majority of exhibitors – 3 741 – 
came from outside Germany, with the host country 
represented by 852 fi rms.

“We have consistently maintained record lev-
els at Automechanika since 2008,” commented 
Member of the Executive Board of Messe Frankfurt, 
Detlef Braun.

“Behind this event lies a net turnover for 
German parts and accessories manufacturers of 
€96-billion in 2011. At the next economic level, 
the wholesale and retail trade in Germany turns 
over €9-billion and motor vehicle repair accounts 
for a further €4-billion. By way of comparison the 
German electrical industry has a net annual turno-
ver of €76-billion.”

2012 marked the 22nd staging of the bien-
nial Automechanika exhibition in Frankfurt, 
which is the premier event on the calendar of 
Automechanika events that are now staged in 12 
countries in the world. Th e immense size and scope 
of this important trade fair in Frankfurt makes it a 
“must visit” for many people involved in the global 
automotive aft ermarket.

South Africa was again represented at this 
important meeting place of the automotive af-
termarket with a national pavilion and 12 local 
companies displaying their wares, as well rep-
resentation of industry bodies by Dr Norman 
Lamprecht, executive manager of the Automotive 
Industry Export Council (AIEC) and Roger Pitot, 
executive director of the National Association of 
Automotive Component and Allied Manufacturers 
(NAACAM).

In addition, the director of Automechanika 
Johannesburg, Philip Otto, was present on the SA 
national pavilion to promote exhibitors to par-
ticipate in the South African edition of this global 
brand which will take place at the Expo Centre, 
Nasrec, from May 8-11 next year.

Th e organisers of the world’s leading trade fair 
for the automotive aft ermarket were upbeat at the 
end of the show in Frankfurt.

“Th e aft ermarket is booming and despite the 
current economic disruptions Automechanika 
has once again proved to be a reliable constant for 
the motor industry,” explained Detlef Braun. “Th e 
increase in the number of visitors from Eastern 
Europe and Russia coupled with the decline in 
numbers from South Europe refl ects the current 
situation in the world economy.”

Th e results of the exhibitor poll conducted during 
the six-day shows indicated that the quality of visi-
tors to the fair has risen further when compared to 
the feedback from Automechanika 2010. Seventy 
percent of the exhibitors said they were “satisfi ed” 
to “extremely satisfi ed” with the show, compared to 
64% of the respondents at the last show.

In terms of content, this year’s Automechanika, 
which cove red 305 0002, at the fully booked Messe 
Frankfurt exhibition centre, struck the right notes 
with three new themes: Truck Competence, e-mo-
bility and basic and advanced skills training.

Th e decision to highlight companies that pro-
vided parts and services to the trucking indus-
try was widely accepted, as many body repairers 

and maintenance companies work on both cars 
and trucks.

Th e exhibitors were divided into fi ve groupings: 
Parts and Systems, Accessories and Tuning, Repair 
and Maintenance, IT and Management, Service 
Station and Car Wash, with Parts and Systems mak-
ing up more than half the number of exhibitors.

Th e Volkswagen Group once again made full 
use of Automechanika to promote its aft er-sales 
support, with a huge stand for Volkswagen, a small-
er one for Skoda and a most impressive display for 
Audi. Th e Volkswagen exhibition featured a host of 
individual exhibits featuring the various aspects of 
aft er sales support, with the number increasing as 
new technologies such as electric and hybrid cars 
are introduced.

Other vehicle manufacturers that participated 
in the trade fair were BMW/Mini and Mercedes-
Benz, but their displays were comparatively small 
compared to the show of strength by the Volkswagen 
Group which has its sights set on becoming the 
world’s largest motor manufacturer by 2018.

Th is year’s Automechanika complementary 
programme was bigger than ever before. In addition 
to established items such as the Automechanika 
Innovation Award, the Green Directory and the 
Automechanika Rally, which attracted more than 
100 motor enthusiasts with veteran, classic and 
tuned cars to the showground on the weekend, 
there were several special displays.

Th ese latter exhibitors included Dakar Rally, 
racing and trial trucks in an outdoor area, practi-
cal training exercises in metalworking and body 
repair as well as special e-mobility displays and 
test drive courses for electric bicycles and four-
wheeled vehicles.

One of the regular visitors, who also takes part in 
Automechanika trade fairs outside Germany, Achim 
Leitenberger, CEO of Autotestgeräte Leitenberger 
GmbH, summarised the 2012 Automechanika au-
tomotive trade fair in Frankfurt by saying: “Th is 
year we achieved all our objectives and succeeded 
in reaching representatives of the trade from inside 
and outside Germany. We also noted that a process 
of concentration is taking place in the trade fair and 
exhibition landscape. In this case everything was 
concentrated on Automechanika Frankfurt.” ■

Automechanika Again Refl ects Growing 
Interest in Automotive Aftermarket

Automechanika is a show at the cutting 
edge of automotive technology.

“The aftermarket is booming and 
despite the current economic 

disruptions Automechanika has 
once again proved to be a reliable 

constant for the motor industry,”
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BY STUART JOHNSTON

Possibly the coolest fact about Jamal Hameedi, who 
visited South Africa for last week’s launch of the 
Ford Focus ST, is that his company car is a Shelby 
Mustang GT500. Th at’s like, wow, man!

When you get to understand Jamal’s job de-
scription, that’s not such a strange occurrence, 
because this forty-something, trim executive is re-
sponsible for all the model programmes for Ford’s 
halo SVT Division, the letters standing for “Special 
Vehicle Team.”

Jamal’s one and only employer has been Ford, 
and he’s been with the company 19 years, hav-
ing graduated from Washington University as an 
electrical engineer. He concedes that his electrical 
background is ever-more appropriate in today’s 
automotive world, where electronics is an integral 
part of all car production, from design through to 
wringing the best out of one of his SVT vehicles on 
a race track or a rock-strewn mountain.

Th e fact that Jamal is fi rst and foremost a mo-
torhead became obvious to me during a casual con-
versation just minutes before he was due to give his 
presentation on the Focus ST to a massive group of 
journalists gathered at a golfi ng estate in George.

I remarked to him that I really appreciated the 
sound of the new four-cylinder motor that Ford had 
introduced to replace the sonorous-sounding fi ve-
cylinder that is on its way out, mainly due to emis-
sions laws.

Later Jamal would explain that Ford spent 
many months perfecting the acoustic “tuning” of 
the induction noise of the engine, realising that 

engine sound is so important to the committed car 
enthusiast, especially from behind the wheel. Th is 
tuning involved special ducting leading the intake 
sound towards the cabin.

But when I ventured to Jamal that the sound 
was kind of like the old noise you get from a pair of 
side-draught Webers, he shook his head and smiled: 
“Oh no, our Focus sounds good, but nothin’ beats 
that sound!”

Th is was impressive knowledge from a 
40-something American who was born in St Louis, 
and now lives in Detroit, where carburetion fi tted 
to mere four cylinders is a much more European 
bit of arcana, rather than common barroom ban-
ter amongst guys who grew up tuning four-barrel 
Holley carbs on snorting V8s.

Jamal confi ded that he has been a Ferrari freak 
since childhood, and this led to his interest in all 
sorts of European performance technology.

With this kind of background, it is no wonder 
that Ford’s SVT operation has been so success-
ful on a global scale, producing cars that are not 
only revered by Americans, but died in the wool 
Eurocentrics as well. During his time with Ford, the 
SVT division produced the iconic Ford GT, which 
was unveiled in 2002, and is a modern rendition 
of the classic Le Mans racer that was key to Ford’s 
Total Performance racing campaign launched in 
the early 1960s. He values the GT programme most 
highly, as he says that SVT had complete control 
of the mid-engined GT programme, rather than 
working on an existing platform.

Th e new Shelby Mustang, too, is the product of 
the SVT division, and recently the 2013 edition was 
up-rated in the power department. Its V8 engine, 

using an Eaton supercharger, now has a displace-
ment of some 6,8 litres, and produces 650 horse-
power, or just under 490 kW!

Apparently the goal with this car is to get it to 
break the 200 mph (321 km/h) barrier!

I asked Jamal whether his personal Shelby 
GT500 had any performance upgrades, and he 
looked kind of surprised at the question:

“Well, with 650 horsepower, you don’t re-
ally need any more performance, although we try 
various little tweaks on my car. But where I live in 
Detroit, we tend to have a lot of snow and ice on the 
roads. Th is caught me out when we had a sudden 
cold snap that saw the roads freeze up before I put 
my winter tyres on. And even on idle, without even 
touching the throttle pedal, that car was just sliding 
around all over the place!”

Listening to his presentation, it struck me how 
global Ford’s thinking truly has become, as he ex-
plained all the various areas his team had attended 
to with the new ST, which is a global Ford, and in-
tended for so many markets other than Europe.

Nevertheless, the SVT team was very much 
aware that the car needed a European handling 
feel, and so much thought has gone into areas like 
suspension bushings, spring rates, pretty much 
eradicating understeer, while giving a ride sup-
ple enough to handle all levels of road surfaces 
you are likely to encounter, even in places like 
South Africa.

It is interesting to note that Jamal’s experi-
ence includes working with the SCORE trophy 
truck team, helping to develop its powertrain 
which won the Ford truck no less than three Baja 
1 000 victories. Even more interesting was the fact 
that straight aft er the launch he was on his way to 
Pietermaritzburg to visit Neil Woolridge, who is 
building a new Ford Ranger pick up, ostensibly ear-
marked only for next year’s South African off -road 
championship. But hang on, the Baja event is not 
that dissimilar to the Dakar Rally now, is it? ■

Jamal Hameedi, Chief Engineer of Ford’s 
SVT operation, at Scribante race track.

Now this is a company car! The Shelby GT500 as driven by Jamal Hameedi.

Time Out with Jamal Hameedi –
Ford’s SVT Chief Nameplate Engineer



Subscribe for free @
www.autolive.co.za Page 7

AutoLive is enjoying having our two new sales team 
members on board. Angelina Michael and Estelle 
van Staden joined our long-serving sales executive 
Bruno Lupini, a month ago, and they bring a wealth 
of experience in the sales, marketing and PR fi elds 
to our mix.

Angelina and Estelle met some 18 years ago in 
hospital aft er each giving birth to their respective 
sons, and decided there and then that they would 
work together! Since that time, aft er working to-
gether for Sue Jowell PR & Communications, they’ve 
run a company called FVS Marketing and PR which 
has an impressive clientele, ranging from property 
to hotel to automotive interests. Angelina has also 
worked specifi cally on motoring titles in the past for 
Media24 on special projects for Rapport, City Press 
and Finweek.

“We are proud to be associated with AutoLive, 
and look forward to taking this exciting on-line 
publication to the next level,” says Estelle.

Th eir contact details are:
Angelina Michael 
E-mail on angelinamichael53@gmail.com

Cell Number: 083 228 6866
Estelle van Staden
E Mail on estellevs@telkomsa.net
Cell Number: 083 267 1669
Still very much on board is Bruno Lupini, 

who has been involved for over a decade in auto-
motive publications, and whose family has deep 
connections with motoring and motorsport going 
back three generations. Bruno’s contact details re-
main  bruno.lupini@gmail.com and cell number 
081 354 7212.

Who should advertise in Autolive?
 ■ Companies looking to recruit employees for 
specialist positions in the motor industry.

 ■ Companies looking for franchisees
 ■ Companies looking for dealers for new 
vehicle brands or to expand an existing 
dealer network.

 ■ Automotive marketing consultants
 ■ Training organisations
 ■ Market research companies
 ■ Business management consultants

 ■ IT companies
 ■ Fleet management companies
 ■ Suppliers of workshop equipment
 ■ Car care companies
 ■ Panel beaters and dent removers
 ■ Auction houses
 ■ Courier companies
 ■ Service providers in the fi nance and 
insurance industry

 ■ Vehicle tracking system suppliers
 ■ Organisers of exhibitions and conferences.
 ■ Tyre fi tment centres
 ■ Suppliers of car care products
 ■ Suppliers of automotive replacement parts
 ■ Roadworthy testing centres
 ■ Printers
 ■ Accounting fi rms

AutoLive advertising rates are very cost eff ec-
tive and we are able to make up advertisements 
at reasonable rates. Th e rate card is available 
under “Advertising” on the AutoLive website, 
www.autolive.co.za. ■

To hear more call Estelle van Staden on 
083-267-1669 or e-mail her at 

sales@autolive.co.za or 
estellevs@telkomsa.net

To hear more call Bruno Lupini on 
081-354-7212 or e-mail him at 

sales@autolive.co.za or 
bruno.lupini@gmail.com

Autolive’s Dynamic Sales Team

To hear more call Angelina Michael on 
083-228-6866 or e-mail her at 

sales@autolive.co.za or 
angelinamichael53@gmail.com
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Wilken Communication Management was 
established in 1997 with the major focus of 
it’s operations being the South African 
motor industry.

Over the years it has developed into a one-
stop communication and marketing service 
provider specialising in this industry.

It is staffed by some of the most 
experienced people in the marketing and 
communications environment of the South 
African motor industry.

simplifyingCOMMUNICATIONS

237 Rigel Avenue Waterkloof Ridge, Pretoria, 0181      Tel  (012) 460 4448      Fax   (012) 460 4514 www.wilkencomm.co.za

WCM can provide services from strategic 
planning, to product launches, media briefings, 
event management, fleet vehicle management, 
and ongoing public relations campaigns. It also 
has a publishing arm which can produce 
newsletters, magazines and coffee table 
books.

For more information contact: Jacques Wilken 
- jwilken@mweb.co.za

2012 Kinsey Report
*  Readers note: We have included only the cross-

over category parts bin tables for illustration 
purposes. For the full Kinsey Report, Google 
Kinsey Report 2012. Previous reports can then 
also be accessed.

Th is is the most comprehensive Kinsey Report 
yet, – 64 vehicle in 8 categories. Th e categories are 
slightly diff erent this year – and hopefully will 
prove to be satisfactory both to the public and 
manufacturers alike.

Th e Motor Manufacturing industry uses an ex-
tensive set of vehicle classifi cations, some including 
sub- divisions to fi ne-tune the class specifi cations. 
Obviously they are working with a huge range of 
vehicles and we have to try to categorize our choices 
in a much more general way.

Our vehicles are grouped in such a way that if 
one is interested in buying a vehicle of a particular 
size or price range, there will be comparative fi gures 
for similar sized/priced vehicles. If ones budget or 
size requirements are in the lower sector, then the 
fi gures for a large MPV for example, will not be of 
particular concern.

Th e 8 classes of 2012 are as follows:
 ■ Th e old Entry Level has been split into City 
Cars – small cars mainly for commuting 
which can be quite expensive, and Entry 
Level – which is continued production 
of existing models some with new names 
– Fiesta to Figo, Polo to Polo Vivo. Some 
are fairly big and all take 4 passengers 
comfortably.

 ■ Super Mini are small cars but some of the 
models available cost over R200,000 and 

have lots of new technology.
 ■ Family Favourites cover hatch and 4 
door family cars with the old stalwarts 
like Corolla, Golf etc. and many similar 
newcomers.

 ■ Auto Executives takes the place of the old 
Family Saloon – all bristling with technology 
and all automatics.

 ■ Crossover has been split into 2 sub categories 
– Compact Crossover for the smaller ( and 
less expensive) models while the larger SUVs 
remain as Crossover.

 ■ Double Cabs remain the same.
As always, the report uses pricing from the retail 
selling dealer networks rather than from the manu-
facturers, – which is what the customer experiences 
whenever he goes to buy a part for his vehicle. Only 
franchise dealers were surveyed and no alternative 
parts were considered.

One accepts that there ARE some good, and 
oft en quite inexpensive parts available, but we are 
not in a position to evaluate the quality and dura-
bility of alternative supplies. Also the conditions 
of the warranty involved are not known. Fitting a 
non-branded item could invalidate the warranty on 
a seemingly unconnected part should that fail.

Th ere are manufacturers which are off ering al-
ternative or budget priced parts which have under-
gone testing and are accepted by the manufacturer, 
– e.g Volkswagen, which sell a range of economy 
parts from batteries to exhausts, which will not in-
validate a new vehicle warranty.

Th e source country of the vehicle can have a 
large impact on pricing. Product from countries 
like India, Th ailand and China, where labour is very 

poorly paid, are able to export vehicles and parts at a 
lower cost than Europe, Japan or even Korea.

We are obviously not able to cover every make 
and model available in SA, but we have tried to in-
clude most of the volume sellers and in most cases if 
one model of a specifi c brand is reasonably priced, 
most of the others from that manufacturer will be 
equally reasonably priced. Th is occasionally varies 
when a vehicle is manufactured in a diff erent coun-
try from the rest.

Th ere is still need to shop around since there 
is legislation which prohibits price setting, – so any 
dealer may discount or add on as they wish.

Th is year we added batteries to our list of parts, 
but in the end decided to omit them because fewer 
than half the dealerships carried batteries, and of-
ten the dealer prices were very high – well in the 
thousands. Some dealers simply referred us to one 
of the battery fi tment specialists, where most prices 
were under R1,000 for a replacement battery. Note: 
Never buy a smaller battery than the standard one 
fi tted to your vehicle, because when it’s very cold a 
smaller battery may battle to crank the engine over 
and with vehicles with idle/stop/start, the battery 
may run fl at in heavy traffi  c congestion.

When reading the charts, it sometimes ap-
pears that we are not “comparing apples with ap-
ples”, so large is the discrepancy in particular parts 
prices between vehicles. In most cases we have put 
in an explanation for this – e.g. the rear shock 
for the Peugeot 3008 is over R10,000, but this is 
in actual fact the cost of both rear shocks, sold 

continued on next page 
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only as a kit with all the pipes and pump for ride 
height control.

Spark plugs are another item which may vary 
a great deal in price, this mainly related to the 
lifespan of the plug, – 20 – 30,000km to 100,000km. 
Brake discs on some vehicles may include the hub 
and wheel bearings, and in a few cases are sold as 
a pair only (mainly European manufacturers). 
Other vehicles have very high spec (and thus more 
expensive) fl ywheels and headlights may also have 
many variations.

Each vehicle in the survey has 3 sections – 
service parts, most of which would be covered in 
the case of new vehicles by a service contract; then 
repair parts, like clutch, shocks and this year, fl y-
wheel. Th ere are an increasing number of dual mass 
fl ywheels – I tend to think that these are an unnec-
essary expense because they can be troublesome 
and costly to replace; and fi nally, crash parts.

Crash parts are something you may never need, 
or conversely, may need within the fi rst few weeks 
of owning your vehicle. Even with adequate insur-
ance, the cost of crash parts will infl uence your 
pocket. Expensive crash parts will mean an earlier 
write-off  point for your vehicle and have an eff ect 
on your excess payment. Your premiums may also 
be linked to the repair costs of the vehicle.

Probably the most important thing to keep 
in mind when reading this study is that no matter 
what you drive, it is expensive. Look aft er your vehi-
cle and shop around for the most competitive prices 
and ask what the costs are before having work done.

Vehicles by Category

City Cars
Th e Nissan Micra has the lowest basket in this 

category at R32,094, winning for the second year 
in a row. Th e least expensive service parts belong 
to the Tata Indica, and the lowest repair parts bas-
ket belong to the Chev Spark. Micra crash parts 
are over R2,500 less expensive than the car in 
second place overall, the Suzuki Alto. Th ird is the 
Hyundai i10.

Entry
Clear winner here is the Ford Figo with a total parts 
basket of R34,383 from the Polo Vivo and Renault 
Sandero. Th e Sandero scores well with service 
parts, the Figo takes top place in both the repair 
and crash sections. Th e Toyota Etios is second for 
repair parts.

Super Mini
As usual this is a large and popular classifi cation 
and here Ford does the honours again with the Ford 
Fiesta with a total parts basket of R46,086.Th is class 
is hotly contested with less than R4,500 separating 
the fi rst 5 makes. Least expensive service parts are 
claimed by the VW Polo at R2,185; repair parts sees 
Chevrolet Sonic taking a bow with the Polo close be-
hind and crash parts winner is the Fiesta, Hyundai 
i20 and Citroen DS3 in tow. Second and third low-
est parts baskets are claimed by the Hyundai i20 
and Citroen DS3 – this latter being an improvement 
for the marque.

Family Favourite
Old faithful Nissan Tiida does it again with a parts 
basket of R44,823. Th e car with the least expensive 
service parts is the Hyundai Elantra, then Peugeot 
308. Repair parts winner is the Chevrolet Cruze 
with Tiida second and crash parts basket is taken by 
Nissan Tiida. Second overall is Toyota Corolla fol-
lowed by Hyundai Elantra.

Auto Executives
Hyundai Sonata takes the crown here at R83,302 
followed by Mazda 6 and Audi A4. Service win-
ner is Sonata, with Volvo S60 behind and Kia 
Optima in third. Repair parts show the Optima out 
front with Mazda 6 less than R100 behind! In the 
crash parts section it is Sonata from Mazda 6 and 
Audi A4.

Compact Crossover
Toyota Avanza heads this competition with a basket 
of R53,488 from Nissan Grand Livina and Suzuki 
SX4. Service parts are best from Avanza and Livina 
with the Mitsubishi ASX in third spot. Suzuki SX4 
is the most economical in repair parts and crash 
parts follow the overall placings of Avanza, Livina 
and SX4.

Crossover
Another Toyota win, this time the Fortuner, 
heads the prestigious crossover class, with a parts 
basket of R81,958 followed by a much-improved 
Peugeot 3008 a mere R9 in arrears! In third is the 
Subaru Forester. Service parts basket is least for the 
Hyundai iX35 with the 3008 in second. Repair cost 
winner is the Fortuner, then the Forester and crash 
parts lowest total goes to the Hyundai iX35.

Double Cabs
Winners here is the Tata Xenon with a parts basket 
total of R42,123, followed closely by the GWM Steed 
5 and the Ford Ranger third. Here is a case of the 
country of origin having an impact on the cost of 
both vehicle and parts. Servicing prices are a neck-
and- neck tussel between the top 2, – only R9 apart 
and third going to the Mazda BT50. Repair shows 
the same pattern Tata, GWM and Ford and crash 
parts Tata, GWM and Mazda. ■

 continued from previous page

2012 KINSEY REPORT: CROSSOVER 

PARTS 
DESCRIPTION

TOYOTA PEUGEOT SUBARU CHEVROLET HYUNDAI NISSAN KIA LAND ROVER

PRICES 
INCLUDE VAT

FORTUNER 
3.0 D4D

3008 2.0 HDI
FORESTER 

2.5
CAPTIVA 2.4 IX 35 2.0 CRD X TRAIL 2.5

SPORTAGE 
2.0 

FREELANDER 
2.2

RAISED BODY ALLURE X LT   GLS SE  4x4 CRDi AWD TD
RETAIL SELLING 
PRICE

R 408,900.00 335,900.00 328,000.00 315,350.00 314,900.00 339,925.00 332,995.00 408,900.00

PARTS BASKET 
AS % OF SELLING 
PRICE

20.04% 24.40% 30.90% 33.00% 35.15% 32.95% 36.64% 35.02%

AIR FILTER R 374.83 185.43 282.02 176.07 178.11 308.59 166.98 359.82

OIL FILTER R 177.21 106.46 101.35 138.41 224.22 100.16 59.25 189.31

POLLEN FILTER R 613.54 226.86 470.59 385.84 252.45 561.84 294.33 212.03

SPARK PLUG EACH R N/A N/A 299.14 102.65 N/A 332.18 N/A N/A

R/H WIPER BLADE R 111.04 313.77 294.83 174.36 127.30 190.92 334.34 361.33

L/H WIPER  BLADE R 90.12 295.83 192.28 102.43 98.30 278.08 283.55 361.33

FRONT BRAKE 
PADS

R 847.28 764.63 1,626.56 1,212.85 743.80 1,482.00 1,243.51 1,521.59

continued on next page 
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 continued from previous page

2012 KINSEY REPORT: CROSSOVER 

PARTS 
DESCRIPTION

TOYOTA PEUGEOT SUBARU CHEVROLET HYUNDAI NISSAN KIA LAND ROVER

PRICES 
INCLUDE VAT

FORTUNER 
3.0 D4D

3008 2.0 HDI
FORESTER 

2.5
CAPTIVA 2.4 IX 35 2.0 CRD X TRAIL 2.5

SPORTAGE 
2.0 

FREELANDER 
2.2

RAISED BODY ALLURE X LT   GLS SE  4x4 CRDi AWD TD
REAR BRAKE 
PADS/SHOES

R 930.09 918.21 1,071.36 787.23 865.26 1,140.00 884.93 1,112.81

SUB TOTAL : A 3,144.11 2,811.19 4,338.13 3,079.84 2,489.44 4,393.77 3,266.89 4,118.22
CAM BELT / TIMING 
CHAIN

R 747.53 893.09 1,494.02 1,931.39 805.62 2,370.05 595.59 2,638.14

FRONT BRAKE 
DISC

R 1,236.06 1,083.91 1,549.68 1,801.42 1,205.34 1,800.57 1,232.74 916.55

REAR BRAKE 
DRUM / DISC

R 866.34 1,822.75 1,356.02 1,825.23 935.96 2,336.27 1,114.24 834.30

FRONT 
SHOCKABSORBER 
/ STRUT

R 676.52 1,251.96 1,148.41 2,468.28 1,464.55 2,384.70 1,497.82 1,613.62

REAR 
SHOCKABSORBER 
/ STRUT

R 554.27 10,760.45 833.53 3,590.12 1,036.47 1,495.70 3,241.91 2,074.79

CLUTCH PLATE R 1,351.12 2,759.80 1,665.00 5,341.39 10,598.91 1,832.14 1,477.44 3,563.16
PRESSURE PLATE R 1,135.98 KIT 1,832.72 KIT KIT 1,256.85 1,286.98 KIT
FLYWHEEL R 5,242.22 5,133.73 3,873.48 8,718.55 35,923.74 7,605.87 23,773.99 7,633.58
FAN BELT R 852.58 191.16 454.68 188.61 1,551.95 596.13 630.21 417.59
SUB TOTAL : B 12,662.62 23,896.85 14,207.54 25,864.99 53,522.54 21,678.28 34,850.92 19,691.73
BONNET R 2,410.42 4,407.88 4,911.21 5,814.86 5,469.57 4,713.84 5,593.88 9,030.77
FRONT BUMPER 
SKIN

R 2,269.34 4,405.86 3,804.94 3,743.45 2,875.30 2,094.37 2,940.64 8,265.23

GRILLE R 2,946.16 658.85 5,272.37 1,856.57 952.91 1,859.35 2,510.11
WITH 

BUMPER
L/H FRONT 
FENDER

R 1,052.07 2,346.42 1,637.06 2,470.02 1,494.64 3,258.96 2,494.68 5,726.76

WHEEL RIM R 2,468.57 1,649.98 1,340.30 5,708.66 3,288.14 7,107.74 4,655.09 6,268.40
L/H HEADLIGHT 
ASSEMBLY

R 4,135.08 2,694.40 4,775.48 4,219.93 3,335.77 3,751.23 21,207.73 3,602.99

FRONT 
WINDSCREEN

R 1,970.56 3,053.95 4,786.67 5,897.90 2,363.28 10,118.33 4,581.98 7,852.38

AIRCON 
CONDENSOR

R 6,207.57 2,754.08 4,865.12 4,626.91 2,905.48 8,437.36 5,644.93 7,653.23

RADIATOR R 4,863.88 2,221.22 6,063.32 4,623.78 6,233.88 5,073.32 3,785.94 5,554.05
R/H FRONT DOOR R 3,707.76 5,534.99 6,326.85 5,923.53 4,233.00 5,370.88 4,329.21 12,412.25
R/H REAR DOOR R 6,020.53 5,534.99 6,151.11 6,570.31 4,055.44 5,370.88 4,147.61 11,033.18
R/H FRONT 
WINDOW GLASS

R 1,105.94 527.71 4,059.81 998.23 1,135.75 5,081.68 1,388.94 2,142.57

REAR BUMPER 
SKIN

R 2,166.16 4,138.30 3,804.94 3,417.10 2,209.05 2,307.90 3,846.59 6,698.89

L/H REAR FENDER R 6,038.87 5,197.31 7,421.74 7,204.02 5,704.70 5,053.14 5,834.35 11,453.50
BOOT LID / 
TAILGATE

R 9,991.70 5,633.48 7,557.07 6,696.50 5,285.61 7,211.29 5,405.73 13,351.68

L/H TAIL LIGHT 
ASSEMBLY

R 2,667.82 2,441.77 3,486.70 1,383.50 1,499.60 1,916.13 3,476.59 2,230.36

REAR 
WINDSCREEN

R 6,128.96 2,058.21 6,537.75 3,960.91 1,626.69 7,199.00 2,058.02 6,122.50

SUB TOTAL : C R 66,151.39 55,259.40 82,802.44 75,116.18 54,668.81 85,925.40 83,902.02 119,398.74
TOTAL : A + B + C R 81,958.12 81,967.44 101,348.11 104,061.01 110,680.79 111,997.45 122,019.83 143,208.69

SHOES PADS PADS PADS PADS PADS PADS PADS
CAMBELT CAMBELT 2 CHAINS CHAIN CHAIN CHAIN CHAIN CAMBELT
DRUM HUB & DISC DISC DISC HUB & DISC HUB & DISC DISC DISC
INNER & 
OUTER

2 SHOCKS & RAIN SENSOR

HYDRAULIC 
PUMP

INNER & 
OUTER
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Th ough South Africa’s local motor industry was 
under pressure from issues such as the high cost 
of fuel, the exchange rate, labour unrest and the 
potential for political instability, forecasts for sales 
growth were positive, the trading environment 
buoyant for new car buyers.

Th is was the message from an automotive panel 
discussion hosted two weeks ago by Johannesburg-
based publishing house, Th e Future Group, in con-
junction with Standard Bank’s Vehicle and Asset 
Finance division.

Opening the discussion, the Future Group’s 
Managing Director, Richard Lendrum, revealed 
that voting for the 2013 Standard Bank People’s 
Wheels Awards had closed earlier this week, 
with aspects of the popular online survey eclips-
ing benchmarks set in 2012 when the project 
was launched.

TV-personality Jeremy Maggs chaired 
the panel discussion, themed Aff ordability, 
Choice and Demand: the Road Ahead for South 
Africa’s Vehicle Market. Panellists included 
Brian Smith, Head of Fleet and Pre-Owned at 
Renault South Africa; Derik Scorer, Chairman 
of the National Automobile Dealers’ Association 
(NADA); Keith Watson, Head of Sales for 
Standard Bank Vehicle and Asset Finance; and 
Roland Reid, Marketing Director for Jaguar 
Land Rover South Africa.

A crucial area of discussion, whether or not 
South Africa’s vehicles were over-priced, met with 
resounding consensus from panellists. “We’ve seen 
negative growth in car prices when compared to 
the country’s infl ation rate over the last four years,” 
they said.

Scorer added: “Certainly, with interest rates moving 
down as they have over the last three years, I think 
we’ve put consumers into a position – particularly 
with the introduction of the National Credit Act in 
2007 – where they can look forward to the cost of 
ownership being vastly enhanced.”

Furthermore, Scorer noted that the industry’s 
major players, both importers and manufactur-
ers, had made signifi cant eff orts to include service 
and maintenance plans as part of new car deals, 
upping value.

The Challenges Ahead

Selling cars was not simply about benefi ting from 
buyers’ aspirations, however. Panellists agreed that 
the South African automotive industry faced sev-
eral challenges, some under local control and oth-
ers beyond it.

In response to a question from the fl oor re-
garding the viability of vehicle leases, a particular 
aspect of South African culture came to the fore. 
According to Watson: “A typical consumer has an 
obsession with ownership, believing that he or she 
will make money when it comes to re-selling the 
vehicle.”

Reid concurred with this viewpoint, noting 
that changing this entrenched belief system would 
be a long-term initiative for the local automotive 
industry. According to Reid, the only scenario in 
which South Africans were more receptive to ve-
hicle leasing was when shopping for company cars 
through car allowances.

Smith said that another of the reasons for lease 
reluctance was the perception that ownership would 
allow for more fl exible trade-ins, whereas leases did 
not. Noting the trend of younger buyers to aspire 
to cars which were more expensive than they could 
aff ord, Watson explained that responsible leasing 
could, in fact, see banks willing to accept more risk 
in agreements, thereby enabling younger drivers to 
trade-up sooner. ■

Experts Say Outlook Positive for SA’s Motor Industry

Panelists Reid, Watson, Smith and Scorer.

“Certainly, with interest rates moving 
down as they have over the last three 

years, I think we’ve put consumers 
into a position – particularly with 
the introduction of the National 

Credit Act in 2007 – where they 
can look forward to the cost of 

ownership being vastly enhanced.”



Subscribe for free @
www.autolive.co.za Page 12

BY STUART JOHNSTON

I was prepared to dislike the new-generation Ford 
Focus ST ever since I heard about its four-cylinder 
turbo engine. Aft er all, the company had decided 
to drop the unholy-sounding fi ve-cylinder motor 
used in the previous generation car, and that just 
had to be bad news. Th e old motor set the ST apart, 
and Vokswagen had gone the same route a while 
back when it replaced its wailing VR6 with a so-
called hot four, again depriving us of yet another 
great sound.

Th e fi rst time I drove the new ST in any mean-
ingful way was on a lap or three around Port 
Elzabeth’s Aldo Scribante race circuit, and straight 
away there was a surprise. Damn, the engine 
sounded good. Th e main ingredient was the in-
duction noise, and we later learned from the Chief 
Nameplate Engineer of Ford’s SVT performance 
division (see separate story on page 6) that the com-
pany was very well aware that audial quality was a 
huge factor in a performance car’s enjoyment, and 
thus went to great lengths to ensure that there was 
very detectable induction noise in the car’s cabin 
when the throttle was opened in a meaningful way.

On the track, the biggest surprise is that there 
is (almost) zero tendency to understeer. In fact, 
with the ESP programme set on the intermediate 
mode (almost off , but with just a touch of alternate 
wheel-braking intervention), the car can be steered 
on the throttle, balanced to get the tail around by 
lift ing off  in mid corner just for an instant.

Th e other very pleasant surprise was the way 
the variable steering ratio system responded to 
quick sharp inputs at low speeds, when the electric 
activation would increase the ratio, thus making the 

steering about twice as direct as it would be in, say, 
fast sweeps.

Yet another pleasant surprise was the way the 
steering loaded up in the sweeps in a very realistic 
way, telegraphing exactly how much loading was on 
the front tyres, and thus enabling the driver to ex-
plore the adhesion limits progressively. So many of 
these electrically assisted steering systems (Audi’s 
S5 Coupe and Alfa Gilietta spring to mind here) are 
loaded artifi cially to give a false, dead increase in 
load during cornering that in no way refl ects what 
the tyres are doing, but merely makes the naïve 
driver feel as if “something’s happening, the cor-
nering limit is being approached.” Ford have once 
again got it right here.

Th ey also provided the car with super crisp 
turn-in ability, and pretty good traction. It seems 
slightly stiff er and more aggressive on turn-in than 
a Golf GTi, slightly more benign than the ultra-
crisp Renault Megane Cup. But the feel of the steer-
ing is better than on the Renault, if memory serves 
me well.

Th ere is also the Torque Vectoring system which 
applies a brake to the un-loaded wheel (the inside 
one) on exiting a corner, although other cars use 
similar sytems, so it’s nothing that unsual but nev-
ertheless works well. Ford claim that there is an ab-
sence of torque steer, but later on during a fast drive 
through some mountain roads on uneven roads, 
we found that there is indeed some torque steer still 
present, but it’s not unpleasant, and in fact serves to 
keep the driver awake, involved, rather than rattled.

Th e interiors of the ST are quite muted in typi-
cal Ford fashion. Th e centre console on the stock 
version is a bit bland, while the ST3 version, which 
has all manner of extra equipment and costs some 
R44 000 more than the “plain” ST, features a rather 

blinged up version. Th e Recaro seats fi tted on the 
ST3 are leather-covered (the ST gets by with cloth-
covered Recaros) and probably worth a bit of that 
extra money, as are the Xenon headlights.

Not being a huge cyber-connectivity kind of 
dude, I could probably do without all the Apps that 
the ST3’s standard-fi t SYNC infotainment system 
off ers, which includes message retrieval and re-
gurgitation in an electronic voice, voice command 
that recognises up to 150 instructions even if they 
are spoken with a Hollywood, Bronx, Brakpan or a 
Chatsworth accent, and ummm. Well, let’s just say 
it’s very smart, smart enough fro smart-phone users.

Th e engine is strong too, but not too strong, 
with the power delivery very linear. It is rated at 184 
kW, and Ford reckons its new EcoBoost direct injec-
tion technology has seen a reduction in fuel usage 
of some 20 per cent, a reduction in CO2 emissions 
of 15 per cent, and a performance increase of about 
15 per cent.

Th e ride, by the way is extremely forgiving for a 
performance car, something that Ford can attribute 
to its famed Control Blade rear suspension design, 
which has the advantage of being extremely cheap 
to produce, but giving a sophisticated, rising spring 
rate eff ect to the rear end. It’s been used on the Focus 
since the fi rst ones came here over a decade ago.

Prices are an excellent R 309 530 for the straight 
ST, and a less-impressive R353  700 for the ST3, 
which is the same car but with many more expen-
sive bells and whistles. Th e price is inclusive of VAT 
and emissions tax, and off ers a four-year/100 000 
km warranty and a fi ve-year/90 000 km service 
plan, with service intervals being 20 000 km apart.

All in all, a pleasant surprise this, because it pret-
ty much manages to be a completely useable family 
car and a very exciting, sorted performance car. ■

The new Focus ST has good pace, impeccable road manners.

Ford’s New Focus ST– A Sound Choice!Ford’s New Focus ST– A Sound Choice!
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BY STUART JOHNSTON

General Motors SA took the opportunity of the 
Cruze Hatch launch in the Western Cape 10 days 
ago to also introduce some new updates to its Cruze 
sedan range. Chief amongst these were two new en-
gines for the four-door model, the 1,6-litre’s power 
increasing to an impressive 91 kW, while the new 
two-litre diesel’s power out raises from 110 kW to 
120 kW, and torque is up from 320 Nm to 360 Nm.

Th e top 2,0 litre diesel fi tted to the sedan 
is an all-new engine, and very refi ned it is too. 
It’s available in six-speed automatic or six-speed 
manual form.

Th e top 2,0 D LT sedan model, which gets the 
automatic transmission, also gets a freshened up 
front grille, which gives it a more modern Chevy-
esque look, the chrome surrounds on the grille be-
ing eye-catching without being garish.

In 1,6-litre guise, the power increase comes 
thanks to the latest-generation 16-valve motor, 
which now has variable-volume intake manifold-
ing, resulting in a substantial increase of 11 kW over 
the previous 80 kW unit.

Th e new hatchback variants are only available 
in more basic LS trim, GM obviously seeing this 
derivative as more of an entry-level model. Th e 
hatch comes with either the new 1,6-litre 91  kW 
motor mentioned above, or a 1,8-litre petrol unit. 
No diesel is available for this model at present, and 
both hatch variants drive through a fi ve-speed 
manual gearbox.

Some interesting facts about the new hatch-
back derivative include the fact that its luggage ca-
pacity is an impressive 413 litres with the seat-back 
in the upright position, and that rear headroom is 
actually slightly greater in the hatch than it is in 
the sedan.

It is interesting to see the way GMSA has 
specced the Cruze range now to include the 
hatchback. It has avoided introducing an auto-
matic on the hatch, although there is a possibility 
of a hatchback auto if there is enough demand. But 
trim specs remain at the LS level to go with the 
more modest 1,6-litre and 1,8-litre power-trains 
both fi tted with the fi ve-speed manual gearbox, 
whereas the luxury trim levels remain the pre-
serve of the re-confi gured Cruze sedan range. 
Nevertheless, there is an entry-level 1,6 sedan, two 

LS trim versions of the sedan in 1,6 and 1,8 petrol 
form, and the new diesel engine available only in 
the sedan, available in either six-speed manual or 
six-speed auto.

Th e launch drive took us on a circuitous route 
around the peninsular, with various car swaps along 
the way. My initial impressions were that while the 
hatch embodies most of the strong family values of 
the sedan, I would still probably opt for the four-
door model, as it feels more solid. Th e diff erences 
are subtle, but they are there.

And for me, solidity is a hallmark of the 
Chevrolet Cruze, its build-quality and generally 
well-planted feeling being its most attractive fea-
tures. I do feel, though, that in the lesser-priced 
petrol versions, GM needs to consider introducing 
a six-speed manual gearbox, as the fi ve-speeder 
is just a little busy by contemporary standards at 
motorway speeds.

Prices for the hatchback are R212 400 for the 
1,6 LS and R224  800 for the 1,8 LS. Sedan prices 
start at R201 800 for the 1,6L and run to R285 700 
for the 2,0 LT Diesel automatic. Th ey include 
a fi ve year/120 000 km warranty and a three-
year/60 000 km maintenance plan. ■

Cruze a Rock Solid Performer for GM
Hatchback Launch Heralds a Range Refresher for the Popular Sedan Too

Cruze hatch is a fresh addition to one of GM’s best-selling car ranges in SA.
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BY STUART JOHNSTON

If you are in any way a driving connoisseur, you 
probably won’t much enjoy the way the car handles, 
because it is rather tottery at anything approach-
ing the national speed limit. It feels a bit wayward 
thanks to steering that is inaccurate at higher speed.

Th e brakes are also a bit hard to modulate, lack-
ing in feel, and the gearshift  is clonky and inaccu-
rate in its operation.

Th e engine too, is not the most free-revving 
of units, getting harsh as it approaches 6 000, de-
spite the fact that dimensionally the engine is over-
square, having a much larger bore than stroke. 
Th us with low relative piston speeds, and being a a 
mere 1300, it should be able to rev with impunity. 
Why it feels harsh probably has something to do 
with induction imbalances, or balancing, but sweet 
she isn’t.

So, what’s to like, then?
Well, nervous types who want a city car will 

enjoy the fact that there are six airbags fi tted to this 
car, despite the fact that most cars in its class only 
have one or two of these. Th ey’ll also really enjoy 
the fact that ABS brakes are standard, again a very 
strong safety feature, and one that can prevent you 
from ever having to deploy all those airbags.

Less vital in terms of safety, are electric win-
dows and air-conditioning, again a huge selling 
point in this hot ol’ country of ours, especially in 
a car with as much windscreen rake as this little 
Geely has. Th ing is, when you hit the air-con there 
is a very discernible drop off  in power, and we’d 
be surprised if that rated 63 kW is anything close 
in reality.

During our test drive, we were invited by Geely 
to spend the weekend in a game lodge in the Sun 
City region, which meant hauling hard in the early 
morning to make a breakfast date by 9 am.

Hauling hard is not the little car’s strong suit, 
especially if there is a head-wind, and you fi nd your-
self dropping back to fourth gear oft en to maintain 
120 km/h. Th e ride is not that bad, just the direc-
tional accuracy on the steering that is not great. 

Th ings weren’t helped by the fact that this particular 
example of the Geekly X was fi tted with a roof-rack-
mounted Th ule luggage case, and this added air-
fl ow resistance held the car back quite a bit when it 
became windy,

I was a bit more favourably inclined towards the 
car when it came to traversing the potholes in that 
area of the North West. I hit one or two quite hard 
before I realised that dodging them was impossible, 
and the suspension didn’t protest, and the align-
ment stayed true. Th e ground clearance is slightly 
raised on this little car, compared to the stock LC.

Nevertheless, the car’s chassis doesn’t feel all 
that rigid when traversing normal road undulations, 
and Geely has some work to do on their CAD-CAM 
stress analysis programmes for the next version of 
the car, when consumers are going to demand that 
it behaves more like a Spark or a Daihatsu.

What else? Oh yes, you get front and rear fog 
lamps, alloy wheels, a boot-mounted spare wheel, a 
standard-fi t audio system with MP3 capability, and 
even rear parking sensors – not so silly in such a 
small car, as rearward vision isn’t of the best.

I wasn’t impressed with any of the interior fi n-
ishes, other than the fact that the car seemed to be 
well built in the way it was tacked together.

I didn’t dig the fact that pushing the car hard 
like this meant needing to refi ll the tiny 35-litre fuel 
tank on the way back to Jo’burg, and in real terms 
you are going to get about 8,5 litres/100 if you have 
to push it to any degree.

Price is R104 995, and for that you get a three-
year/100 000 km warranty, with services due every 
15 000 km. So lots of features. And lots of curious 
looks as you drive past looking like a bush baby, 
rather than the last of the great outdoorsman. ■

Geely LCX GT – Forget About the Car, Enjoy the Features

When approaching the Geely 1,3 LCX – the “X” stands for “Cross” – you have to accept that here is a car that has 
been specced to sell in terms of features, rather than designed to offer anything in the way of dynamic excellence.
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New and used car infl ation slowed to its lowest lev-
el this year, touching 2,3% and 2,1% respectively, 
according to the TransUnion Q3 Vehicle Pricing 
Index (VPI).

Published quarterly by vehicle risk intelligence 
company, TransUnion Auto Information Solutions, 
the VPI measures the year-on-year price infl ation 
of a market weighted basket of new and used ve-
hicles. Th e VPI is calculated from data received by 
TransUnion on vehicle fi nancing registrations from 
all the major banks and vehicle fi nance houses as 
well as monthly sales returns from thousands of 
dealers throughout the country.

“Both the new and used markets remain rela-
tively strong with the used market having expe-
rienced positive growth of 4,1% for the quarter. 
Th e rise in new passenger sales is expected to 
continue in the double digits for the remain-
der of this year,” said Mike von Höne, CEO of 
TransUnion Auto.

Th e lower growth in the used market has led to 
a further narrowing of the sales ratio between new 
and used cars. Analysis of TransUnion’s vehicle 
fi nancial registration data reveals that the ratio of 
new to used vehicles fi nanced is now 1.63 used cars 
for every new car fi nanced in August, down from 
1.88 used to one new car fi nanced in May.

“Interestingly, around 80% of all new and used cars 
fi nanced are priced at less than R200 000. When one 
considers that only 15,5% of all new cars fall within 
this price bracket and a massive 66.5% cost more 
than R300 000, it’s clear that consumers remain ex-
tremely price sensitive,” von Höne added. ■

New and Used Car Infl ation Slowed in Third Quarter

Source Statistics SA & TransUnion Auto Information Solutions

Car Price Infl ation (y/y % Change) – Quarterly

New Car Price Index Used Car price Index Consumer Price Index (Rebased)

Historically used car price infl ation 
lags new car price infl ation

Base Period = Year 2008 About 
TransUnion

As a global leader in information and risk 
management, TransUnion creates advantag-
es for millions of people around the world by 
gathering, analyzing and delivering infor-
mation. For businesses, TransUnion helps 
improve effi  ciency, manage risk, reduce 
costs and increase revenue by delivering 
high quality data, and integrating advanced 
analytics and enhanced decision-making 
capabilities. For consumers, TransUnion 
provides the tools, resources and educa-
tion to help manage their credit health and 
achieve their fi nancial goals. Th rough these 
and other eff orts, TransUnion is working 
to build stronger economies worldwide. 
TransUnion reaches businesses and con-
sumers in 32 countries around the world. 
Based in Johannesburg, with global head-
quarters located in Chicago in the US, 
TransUnion is one of Africa’s oldest credit 
bureaus.

Visit www.transunion.co.za or www.
mytransunion.co.za for more information.

TransUnion Auto Information Solut-
ions is South Africa’s leading provider of 
information solutions for the automotive in-
dustry. Th e company has built its reputation 
as the trusted source in vehicle risk intelli-
gence over many decades, producing vehicle 
values for the motoring and associated in-
dustries for 50 years and vehicle verifi cation 
reports for 30 years.
http://www.transunion.co.za/za/business/
industrySolutions/automotive.html ■

Issued by: Troika PR for TransUnion Auto 
Information Solut ions 
Tel: (011) 214 6189
www.transunionauto.co.za
Contacts:

 ■ Marilyn de Villiers, Troika PR,
011 884 0775 / 083 449 8612

 ■  Mike von Höne, CEO TransUnion 
Auto Information Solutions,
011 214 6330
mvonhone@transunionauto.co.za

Source TransUnion AIS

New & Used Vehicle Financial Agreements for 2008-2012

New Agreements Used Agreements New Usd Financial Ratio

The lower growth in the used 
market has led to a further 
narrowing of the sales ratio 

between new and used cars.

www.transunion.co.za/za/business/industrySolutions/automotive.html
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PORSCHE’S HI-TECH 
CAPE BODY SHOP
Porsche South Africa has invested R 2 000 000 (Two 
Million Rand) to equip a new state-of-the-art body 
shop facility at Porsche Centre Cape Town, located 
in Century City.

Th e typical Porsche blend of body-construction 
materials requires specialised equipment and skills, 
particularly the latest generation 911 and Boxster 
models which make extensive use of aluminium 
components in the construction process, while ear-
lier models such as the Panamera and Cayenne are 
also complex

To avoid bi-metallic corrosion (a process caused 
when two dissimilar metals are in direct contact 
with one another), a dedicated aluminium repair 
bay has been installed, where a variety of material 
fi nishes can be isolated to prevent future corrosion.

Only genuine Porsche parts are utilised to re-
pair each vehicle. A specialised jig ensures that the 
chassis is aligned, panels fi t to spec and specifi c 
Porsche techniques are used to guarantee the struc-
tural integrity of the repair.

All paint fi nishes are water-based. Th e steady 
hand of the spray painter adds lustre, with the ap-
proved quality paint, ensuring proper adhesion to 
varied surfaces. ■

TOYOTA TO DEVELOP 
NEW ENGINES
Toyota, which has suff ered from massive safety 
recalls, natural disasters and lately anti-Japanese 
sentiments in China, is now getting down to the 
business of revitalising its product development 
division, which is vital to achieve President Akio 
Toyoda’s promise to “bring back the joy” of driving 
a Toyota.

According to an article in Automotive News 
the company is at last going to concentrate on de-
veloping ranges of new technology engines aft er 
many years of focussing mainly on petrol-electric 
hybrid power trains. In the meantime many of its 
rivals have made huge strides in improving fuel ef-
fi ciency and cutting emissions with high tech petrol 
and diesel power plants.

Now it appears the global automotive leader 
is set to play catch up. It will evidently introduce 
a new, direct injection, 2,5-litre petrol engine next 
year for use in hybrids. Th is will be followed by a 
downsized 2-litre turbocharged engine in 2014.

Currently Toyota only has direct injection in 
a few large capacity V6 and V8 engines and the 
Subaru-sourced fl at four engine in the 86 sports car, 
while the company last used turbochargers in the 
1990’s as a way to boost the performance of already 
powerful engines, not as a means of downsizing its 
power units as is the case with many of its rivals.

According to Automotive News there will 
also be a shift  to continuously variable transmis-
sions (CVT) in small to mid-size vehicles, with 
more 6- and 8-speed automatic transmissions for 
larger cars.

Toyotas is not forsaking its hybrids though and 
plans to introduce 21 new or redesigned hybrids by 
2015, led by the Prius, although vehicles with these 
power trains represent only 10% of its global sales. 
Toyota believes it will be able to sell one million hy-
brids in North America alone by 2018.

Leading the way in the product development 
onslaught is Mitsuhisha Kato (59), who was sidelined 
from his senior position in product development in 
2006. He was made president of motorsport affi  liate 
Toyota Technocraft , as Kato, like Toyoda, is a very 
keen driver with a strong interest in motorsport.

Kato, who had warned of too rapid expansion 
by the company in the 21st century, was recalled to 
the product development by the Toyoda president 

in 2010 and took over the top job in product de-
velopment from the father of the Prius, Takeshi 
Uchiyamada, in June. ■

STRIKE ACTION
Even though the collective bargaining agreement 
between the motor manufacturers and NUMSA 
runs until the end of June 2013 the industry is al-
ready suff ering from strike action. Toyota had a 
three-day stoppage due to a wage dispute and most 
of the industry is suff ering with regards to compo-
nent supply and vehicle deliveries due to the trans-
port workers’ strike. Executives in the industry 
are already warning about the negative impact of 
production stoppages as much of production in SA 
plants is now exported. ■

GM AND FORD WORK 
TOGETHER
One usually thinks of General Motors and Ford 
as arch rivals. However, they are now working to-
gether on new transmissions. GM is the lead de-
veloper of a 9-speed transmission for front-wheel 
drive vehicles, while Ford is the lead developer of a 
10-speed gearbox for rear-wheel drive vehicles. Th e 
new transmissions are expected to go into produc-
tion in 2015.

Th is is not the fi rst time these companies have 
worked together as they were involved in a joint 
project to develop a family of six-speed transmis-
sions from 2002 and millions of these units have 
been made over the years. ■

SOLAR POWER WINNER
Th e Toyota-backed team from Tokai University 
won the Sasol Solar Challenge South Africa 2012 
which fi nished on September 28 with its solar car 
fi tted with Panasonic HIT solar cells and high-ca-
pacity lithium-ion batteries. 

Th e Japanese university team extended its domi-
nance in the world’s longest-distance solar car race as 
they have won all three races held since the inception 
of the biennial event in 2008 – their previous victory 
was Australia’s World Solar Challenge in 2011.

A total of 14 teams from around the world set 
off  from the CSIR in Pretoria on September 18 to 
challenge the roughly 4,600 km loop course circling 
around the country, a gruelling course with a maxi-
mum elevation diff erence of about 2,000 m.

Th e winning team took 71hr 13min. to com-
plete the 4  632km route. Second was another 
Japanese entry, which was entered by well-known 

Some wayward Porsche’s get some TLC at Porsche Centre’s new bodyshop in 
Cape Town.
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Japanese racing driver Kenjiro Shinozuka, who was 
also one of his team’s drivers. A well deserved third 
place went to the team from KwaZulu-Natal, which 
clocked a time of 99hr 50min. ■

TOMTOM NAVIGATION 
FOR ANDROID ARRIVES
Android smart-phone users can now download 
TomTom’s new app from Google Play. Th e new app 
is an addition to TomTom’s existing navigation app 
for iPhone and broadens TomTom’s global market 
reach considerably.
Th e TomTom Navigation app for Android has been 
designed especially for drivers, the maps being 
stored offl  ine, which means that users don’t have 
to worry about losing signal in the middle of their 
journey or roaming charges when travelling abroad. 
Th e app includes, free quarterly map updates which 
ensures that drivers always have the latest map on 
their smartphone.

Founded in 1991, TomTom is the world’s lead-
ing supplier of in-car location and navigation prod-
ucts and services. Headquartered in Amsterdam, 
TomTom has over 3,500 employees and sells its 
products in over 40 countries. ■

VW AND FIAT-
CHRYSLER TUSSLE
Sergio Marchionne, who heads up the Fiat/Chrysler 
joint venture, who for some time has been tussling 
with executives of the VW Group over their ap-
parently hard-headed approach to doing business 
in Europe where sales are down to a 17-year low, 
ended up meeting with his adversaries at the Paris 
Motor Show and it seems a truce has been declared.

However, now the two companies are aft er 
products in the other company’s camp. Th e VW 
Group is making no bones about the fact that it 
wants the Alfa Romeo brand from Fiat and ac-
cording to Automotive News it seems Marchionne 
would like to put Suzuki, VW’s unhappy partner, 
into his team. ■

GOOD DESIGN
Subaru Impreza and Subaru XV have each 
won awards for good design in a Japanese 
competition. Subaru Impreza G4 (4-door 
Sedan) / Sport (5-door) series and the recently-
introduced Subaru XV have each won the “Good 
Design Award 2012” from the Japan Industrial 
Design Promotion (JDP). Th e Subaru XV is also 

nominated for the Good Design Special Awards 
among the top 100 candidates. Th e model will be 
on display at the Good Design Exhibition sched-
uled to be held from November 23 through 25 
in Tokyo. ■

TOP BRANDS
Twelve automotive brands made it onto the 
top 100 companies in the Interbrand 2012 Best 
Global Brands survey according to a report in 
Automotive News. Th is was up from 11 brands 
in 2011, with Kia being the newcomer. Toyota 
retained its leadership position among the motor 
brands with a value of US$30,3bn, up 9%. It was 
in 10th place overall with Coca Cola once again the 
global leader.

Mercedes-Benz followed Toyota at No. 11 with 
a value of US$30,1bn. BMW was third in 12th place 
overall with the brand valued at US$29,1bn. Honda 
fell two spots to No. 21. Volkswagen rose eight plac-
es to No. 39. Hyundai also rose eight places, moving 
up to 53, two positions ahead of Audi. Porsche re-
tained its 72nd place ranking, while Nissan soared 
17 places to 73rd. Newcomer Kia, which has been the 
world’s fastest growing motor brand for the past few 
years, entered the list at 87th. ■

TomTom’s new app for Android phones.



Subscribe for free @
www.autolive.co.za Page 18

Truck Snippets

Truck Competence was a new theme at 
Automechanika Frankfurt this year and it proved a 
big success. Th e show organisers, Messe Frankfurt, 
are planning to expand on this theme at the next 
show in Frankfurt, which takes place from 16-20 
September 2014.

Th e organisers of the world’s largest trade 
fair for the automotive aft ermarket said the deci-
sion to introduce Truck Competence as one of the 
new themes for the 2012 show was the increasing 
number of service centres that cater for both pas-
senger and commercial vehicles, following consoli-
dation aft er the global economic downturn, as well 
as the large number of exclusive truck service op-
erations, both OEM and independents.

Th e main tool used to promote the awareness 
of Truck Competence was a visitors’ guide listing 
more than 800 exhibitors which are involved in sell-
ing aft ermarket products or services for commercial 
vehicles. Th ere was also orange Truck Competence 
signage on these stands.

Truck Competence was included as a theme at 
an Automechanika trade fair for the fi rst time at the 

Middle East show, held in Dubai in June, It proved 
a success with 418 of the 1 324 exhibitors listed as 
being suppliers to the commercial vehicle markets.

Th e plan going forward is to roll out Truck 
Competence at the other Automechanika trade 
fairs around the world, including Automechanika 
Johannesburg, which take place at Expo Centre, 
Nasrec, from May 8–11, 2013.

Trucks featured on several of the stands in 
Frankfurt, many linked to diagnostic problem-
solving and servicing equipment as well as being 
used to demonstrate a variety of hoists to lift  these 
large and heavy vehicles.

Th e spectrum of involvement was across a 
broad spectrum along the entire commercial ve-
hicle value chain from service and repair parts via 
workshop equipment to accessories, collision repair 
and bodywork care. 

Among the many “truck competent” compa-
nies represent at Automechanika Frankfurt were 
Washtec, with a notably fast washing system for 
commercial vehicles, Diesel Technic with a com-
prehensive product range for trucks, buses and 

trailers, including a replacement parts range for the 
“Big 7” European commercial vehicle brands and 
Bosch with truck parts and diagnostic and servic-
ing equipment.

Th e organisers of Automechanika also went 
out of their way to show trucks in another light with 
displays of racing and trials trucks. Th ere were ex-
hibits by several of the teams that race high pow-
ered trucks on road circuits in Europe, as well as 
trucks that take part in rally-raids (like the Dakar 
Rally) and truck trials, which have championships 
in Europe.

Th e Dakar Rally was represented by an 800 hp 
Iveco Trakker of the Netherlands-based De Rooy 
team, which won the 2012 Dakar Rally. It has a 
top speed which is limited to 150km/h. Th is spe-
cifi c truck with former world rally champion Mike 
Biasion at the wheel placed sixth in the 2012 Dakar.

Judging by the enthusiastic response from 
both exhibiters and visitors it seems Truck 
Competence is set to become another ingre-
dient in the winning recipe that is the global 
Automechanika brand. ■

Truck Competence Proves Popular 
Theme at Automechanika in Frankfurt 

No mean task - a chassis straightener for trucks.
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Th e third axle of the new 6x6 version Unimog 
U 5000 has extended its permissible gross vehicle 
weight to 17 tonnes and a payload of about 10 tonnes 
now makes it capable heavier work assignments in 
diffi  cult terrain where off -road mobility is key.

Th e new Mog’s. 6x6 drive with portal axles, 
engageable diff erential locks, coil springs, eight 
forward and six reverse gears and a turning circle 
of only 19.5 m, should ensure that the Unimog gets 
through without a hitch and without doing too 
much damage to the ground in areas way off  the 
beaten track. Vehicle handling off -road is also con-
siderably improved by the optional off -road group 
of gears with eight forward and eight reverse gears.

When empty, the U 5000  6x6 weighs exactly 
7.24 tonnes. Th e curved frame of the three-axle 
vehicle with its welded tubular cross members has 
an overall length of 7 400  mm. Th e wheelbase is 
3 900 + 1 400 mm long and it is supplemented by 
the overhang at front and rear, each with a length 
of 1 050  mm. Th e third driving axle is fi tted by 
Unimog conversion partner Paul in Passau. Th e 
torque tube design provides ground clearance of 
480  mm as well as favourable angles of approach 
and departure of up to 50 degrees have been taken 
over 1:1 from the U 5000. Th is allows the most of 
the four-wheel-drive model’s famed off -road mo-
bility to be retained.

Weightlifter over almost 
inaccessible terrain

In addition, its payload of 10 tonnes ensures that the 
U 5000 6x6 is a reliable, versatile and self-suffi  cient 
all-rounder, for instance for the construction and 
energy sectors. It is able to transport pipes and lines 
to the most remote regions. When fi ghting forest 
fi res, the tank capacity for the extinguishing agents 
carried on the vehicle can now be increased up to 
7000 litres. For disaster intervention, large water 
pumps and other heavy equipment can be carried 
through fl ooded regions safe and quickly to the 
emergency areas thanks to the optional fording ca-
pability of up to 1.2 m. ■

New Unimog U 5000 6x6 with Three Axles

An extra axle makes the Unimog even more formidable on hectic terrain.
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LIGHT COMMERCIAL VEHICLE MARKET

YTD 2012 117 378

YTD 2011 109 356

Increase of 7,3% between YTD 2012 and YTD 2011

SEPTEMBER 2012 13 279

AUGUST 2012 13 662

SEPTEMBER 2011 14 004

Decrease of 5,2% between sales in September 2012 and September 2011

OVERALL TRUCK AND BUS MARKET

YTD 2012 20 881

YTD 2011 20 225

Increase of 3,2% YTD 2012 and YTD 2011

SEPTEMBER 2012 2 322

AUGUST 2012 2 464

SEPTEMBER 2011 2 524

Decrease of 8,1% between sales in September 2012 and September 2011

TOTAL MARKET

YTD 2012 466 918

YTD 2011 424 400

Increase of 10% between YTD 2012 and YTD 2011

SEPTEMBER 2012 55 111

AUGUST 2012 56 270

SEPTEMBER 2011 54 357

Increase of 1,4% between sales in September 2012 and September 2011

PASSENGER CAR MARKET

YTD 2012 328 659

YTD 2011 294 819

Increase of 11,5% between YTD 2012 and YTD 2011

SEPTEMBER 2012 39 496 

AUGUST 2012 40 344

SEPTEMBER 2011 37 829

Increase of 4,4% between sales in September 2012 and September 2011

South African Vehicle Sales Figures at the End of September 2012
Disclaimer:
*  For the time being, as a result of a global directive by Daimler AG (Germany), Mercedes-Benz South Africa (Pty) Ltd will only report aggregated Passenger and 

Commercial sales data.
Please note the disaggregated MBSA volumes are estimates based on historical trends and forecasting techniques.
Source: NAAMSA www.naamsa.co.za.
RGT SMART is the independent provider of the new vehicle sales information to NAAMSA and AutoLive. For more information on the RGT SMART
product line view www.rgtsmart.co.za.

Th e current fl ood of wildcat strikes, highlighted 
by the Marikana tragedy, appears to have dented 
business and consumer confi dence and impacted 
negatively on the growth the SA motor industry 
has been enjoying for most of 2012. Th is opinion is 
aired in the comment by NAAMSA on reasons for 
the slowing rate of growth in the new vehicle mar-
ket in September.

NAAMSA says concerns about the macro socio 
economic environment in the country were likely to 
have resulted in a deferral of purchasing decisions.

Sales of 55 097 units was 1,4% up on the fi gure 
for September last year, but this was lower than the 
improvement seen on month-on-month sales pre-
viously this year. However, year-to-date fi gures for 
the fi rst nine months of the year are still 10% up on 
the fi gure for the same period in 2011.

September, 2012 export sales at 26 638 vehicles 

had registered marginal improvement of 703 units 
or 2.7%.

Mercedes-Benz South Africa (MBSA) provides 
a single total sales number for passenger cars, com-
mercial vehicles and export sales. Based on histori-
cal sales trends and forecasting techniques, Messrs 
RGT SMART (NAAMSA’s data processing service 
provider) had compiled estimates for MBSA com-
mercial vehicle sales by segment.

Overall, out of the total detailed (disaggregat-
ed) reported Industry sales of 52 368 vehicles (ex-
cluding MBSA), 78.4% or 41 040 units represented 
dealer sales, 13.9% represented sales to the vehicle 
rental Industry, 3.4% Industry corporate fl eet sales 
and 4.3% to government.

Despite prospects of a lower domestic econom-
ic growth environment, there are a number of fac-
tors that should continue to support domestic sales. 

Th ese included historically low interest rates, on-
going improvement in vehicle aff ordability in real 
terms and higher demand for credit by households 
and businesses.

Th e recent 0.5% reduction in interest rates 
would also support sales of consumer durable 
products, particularly new motor vehicles. Th e 
highly competitive trading environment, attrac-
tive incentives and new model introductions also 
supported demand. In terms of domestic sales, the 
Industry remained on track during 2012 for growth 
of around 10%.

Looking ahead to 2013, increasing infl ationary 
pressures on the back of expected higher fuel and 
food prices and the impact of Rand weakness on 
new vehicle pricing were likely to result in a more 
diffi  cult trading environment and more subdued 
growth in vehicle sales.. ■

Vehicle Sales Growth Slows

continued on next page 
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TOTAL VEHICLE EXPORTS

YTD 2012 204 705

YTD 2011 208 080

Decrease of 1,6% between YTD 2012 and YTD 2011

SEPTEMBER 2012 26 638

AUGUST 2012 25 024

SEPTEMBER 2011 25 935

Increase of 2,7% between exports in September 2012 and 
September 2011

PASSENGER CAR EXPORTS (YTD)

2012 109 870

2011 145 256

Decrease of 24,4% between YTD 2012 and YTD 2011

LIGHT COMMERCIAL VEHICLE EXPORTS (YTD)

2012 93 988

2011 62 286

Increase of 50,9% between YTD 2012 and YTD 2011

TRUCK AND BUS EXPORTS (YTD)

2012 847

2011 538

Increase of 57,4% between total truck and bus exports YTD 2012 and 
YTD 2011

NOTE: This data includes fi gures for Associated Motor Holdings (AMH), 
and for Mercedes Benz SA (MBSA), which are both currently reporting 
only aggregated fi gures. In the case of MBSA this is due to a global 
directive from Daimler in Germany. (The MBSA commercial market fi gures 
have been allocated to the various vehicle type categories as estimates by 
RGT SMART, based on historical trends and forecasting).

THE FIGURES PROVIDED BY MBSA FOR SEPTEMBER ARE:

Passenger 2 141

Commercials  588

Exports 4 770

THE FIGURES REPORTED BY AMH FOR SEPTEMBER ARE:

Small cars (1 400cc or less) 3 384

Medium cars (1 400 – 2 500cc) 2 442

Large Cars (over 2 500cc) 124

4x4 Recreational vehicles (SUV) 501

Light commercial vehicles 946

Medium commercial vehicles 38

TOTAL 7 435

In addition GWM (Great Wall Motors) reported and aggregate sales fi gure 
for September of 625 units, which is not included in these fi gures.

Figures courtesy of NAAMSA / RGT SMART

TOTAL VEHICLES BY MANUFACTURER FOR SEPTEMBER 2012

RSA EXPORT

TOYOTA 10 886 9 013

VOLKSWAGEN GROUP SA 9 512 3 898

GMSA 6 392 310

NISSAN 4 461 1 359

FMC 3 956 3 388

BMW GROUP 2 331 3 731

RENAULT 1 056 4

HONDA 957 23

CHRYSLER SA 834 36

JAGUAR LAND ROVER 755 0

PCSA 500 0

TATA 480 0

FIAT GROUP 393 10

SUZUKI AUTO 367 0

MAHINDRA 364 0

MITSUBISHI MOTORS SA 345 0

VOLVO CARS 282 0

UD TRUCKS 245 22

MAN 179 40

VOLVO TRUCKS 132 1

SCANIA 125 13

IVECO 89 11

PORSCHE 87 0

SUBARU 82 0

NC2 TRUCKS SA 51 0

POWERSTAR 37 6

RENAULT TRUCKS 26 0

MASERATI 5 0

BABCOCK 4 0

SUB TOTAL 44 933 21 868

AMH & AAD 7 435

MBSA 2 729 4 770

INDUSTRY TOTAL 55 097 26 638

Figures courtesy of NAAMSA / RGT SMART

 continued from previous page

Toyota’s 86 sold 111 units in September, not too shabby for a 
sports car.
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MARKET TOTALS BY MANUFACTURER FOR SEPTEMBER 2012

PASSENGER
LIGHTCV
<3501KG

MEDIUMCV
3501-8500KG

HEAVYCV
8501-1500KG

EXTRA 
HEAVYCV
>16500KG

BUS
>8500KG

RSA EXP RSA EXP RSA EXP RSA EXP RSA EXP RSA EXP

TOYOTA 6 313 1 320 4 216 7 693 181 0 122 0 54 0 0 0

VOLKSWAGEN GROUP SA 8 761 3 898 692 0 59 0 0 0 0 0 0 0

GMSA 3 535 107 2 598 193 120 8 110 2 29 0 0 0

NISSAN 1 885 11 2 576 1 348 0 0 0 0 0 0 0 0

FMC 2 427 0 1 529 3 388 0 0 0 0 0 0 0 0

BMW GROUP 2 331 3 731 0 0 0 0 0 0 0 0 0 0

RENAULT 1 019 0 37 4 0 0 0 0 0 0 0 0

HONDA 957 23 0 0 0 0 0 0 0 0 0 0

CHRYSLER SA 834 36 0 0 0 0 0 0 0 0 0 0

JAGUAR LANDROVER 673 0 82 0 0 0 0 0 0 0 0 0

PCSA 441 0 30 0 29 0 0 0 0 0 0 0

TATA 209 0 142 0 59 0 48 3 18 0 4 0

FIAT GROUP 334 9 43 1 16 0 0 0 0 0 0 0

SUZUKI AUTO 367 0 0 0 0 0 0 0 0 0 0 0

MAHINDRA 130 0 234 0 0 0 0 0 0 0 0 0

MITSUBISHI MOTORS SA 232 0 113 0 0 0 0 0 0 0 0 0

VOLVO CARS 282 0 0 0 0 0 0 0 0 0 0 0

UD TRUCKS 0 0 0 0 49 6 96 16 100 0 0 0

MAN 0 0 0 0 0 0 11 0 137 33 31 7

VOLVO TRUCKS 0 0 0 0 0 0 0 0 130 1 2 0

SCANIA 0 0 0 0 0 0 0 0 105 0 20 13

IVECO 0 0 0 0 52 3 12 0 25 8 0 0

PORSCHE 87 0 0 0 0 0 0 0 0 0 0 0

SUBARU 82 0 0 0 0 0 0 0 0 0 0 0

NC2 TRUCKS SA 0 0 0 0 0 0 0 0 51 0 0 0

POWERSTAR 0 0 0 0 0 0 0 0 37 6 0 0

RENAULT TRUCKS 0 0 0 0 0 0 0 0 26 0 0 0

MASERATI 5 0 0 0 0 0 0 0 0 0 0 0

BABCOCK 0 0 0 0 0 0 0 0 4 0 0 0

SUB TOTAL 30 904 9 135 12 292 12 627 565 17 399 21 716 48 57 20

AMH & AAD 6 451  0 946 0 38 0 0 0 0 0 0 0

MBSA 2 141 4 770 41 0 176 0 49 0 310 0 12 0

INDUSTRY TOTAL 39 496 13 905 13 279 12 627 779 17 448 21 1026 48 69 20

Figures courtesy of NAAMSA / RGT SMART
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Th e Air-Cooled Heritage Day is held at the Pretoria Old Motor Club’s venue at 
the Pioneer Museum near Silverton each September and every year it attracts 
more and more old cars with not a water-leak or a drop of anti-freeze to be found 
on the premises.

Th e big numbers are made up by Volkswagens, of course, these being the 
most famous and prolifi c air-cooled cars of all time. So you get Volkswagen 
Beetles made anytime between (in South Africa) 1951 and 1978, Karmann 
Ghias, imported Karmann cabriolet Beetles, Kombis in Split Window and Bay 

Window confi gurations, Type 3 Fastbacks, Squarebacks and Notchbacks, beach 
buggies, and even the odd Formula Vee.

You also get a bunch of micro cars, popular in the 1950s, from the 
likes of Goggomobile, Isetta,, Messerschmidt, and the odd Fiat, and some 
motorcycles.

Organiser Emil Kuschke says the day is basically put together by six friends 
who own air-cooled cars, and it’s a non-profi t-making event. Th is past weekend 
130 vehicles adorned the pleasant shady grounds. ■

The Air-Cooled Heritage Day

Still one of the prettiest shapes you’re likely to see. This one’s a 
‘58 Karmann Ghia low-light.

The coolest air-cooled Kombi was this unbelievably neat Split, 
with Safari windows and Porsche-style alloys.

Air-cooled Suzuki AS50 and ratty split window Kombi.

Un-cooled parts.

Now this is air-cooled. Late ‘50s Goggomobile sans glass, but 
with air-oooled two stroke motor.

The big numbers are made up by Volkswagens, of 
course, these being the most famous and prolifi c air-

cooled cars of all time. So you get Volkswagen Beetles 
made anytime between (in South Africa) 1951 and 

1978, ... beach buggies, and even the odd Formula Vee.
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Back Page

Comments? Complaints? Suggestions?
E-mail stujohn@autolive.co.za

BY STUART JOHNSTON

You climb up into the slippery vinyl seat, slide your 
foot along the slippery rubber mat towards the or-
gan-pedal-like accelerator pedal, crank the old en-
gine and a series of noises escape from the rusty old 
silencer system, sounding like tribesmen blowing 
through a bunch of palm leaves.

Everything is done slowly in the Bay Window 
Kombi. Selecting gears through the wand-like le-
ver that is about 10 times longer than a modern 
gear-lever, and has linkages that stretch back twice 
the length of a modern hatch back to the rear-
mounted ‘box.

“What’s the hurry son, where you gonna go?”, 
sang Hal Ketchum in his classic song called Small 
Town, Saturday Night, about young dudes stuck in a 
place like Delmas with not much prospect of action. 
I have that phrase in my mind every time I drive 
the Kombi, but for positive reasons, because I fi gure 
once I’m perched up there behind the plastic steer-
ing wheel angled like a Putco bus, I don’t need to go 
anywhere, I’m already there.

Still, the other day we went to a restaurant to 
meet ol’ Oom Eric, a retired lawyer who still knows 
everything about everything, and if he’s not one 
hundred per cent right, you’ll have to prove it to 
him, which can take some time.

I wanted to show him my Kombi, but parked it 
well away from the restaurant, so people wouldn’t 
open their doors on the well-preserved fl anks.

Aft er munchies, I left  the table early and my in-
tention was to pull up outside so Oom Eric could 
check it out and admire it, because he recognises 

a good machine when he sees it. Trouble was, as I 
was about to climb in I noticed a swarm of bees on 
my driver’s side, so I climbed in the passenger’s side, 
slid across to the controls and then drove down to 
the restaurant steps.

Outside, blipping the throttle to hear it’s rude, 
rusted-exhaust note, I noticed people pointing 
at my vehicle and I thought, gee, these dudes are 
still into classic vehicles, that’s cool. Th en I looked 
out my side window and noticed the bees had fol-
lowed me. So I raced away down the road to get rid 
of them, thinking it must be that sweet-scented car 
polish I was using.

I did a U-turn and drove back and there was 
Oom Eric and Sas, my brother-in-law, walking on 
the sidewalk, checking the Kombi out. I slowed 
down, but uh-oh, as I got near them I checked the 
bees again, so I roared back up the street the other 
way. Did another U-turn and, same thing.

So I raced back, gesticulating to the rest of 
my party to climb in the sliding door quick and 
we roared out of there, leaving Oom Eric looking 

dumfounded. Apparently his words on the subject 
went something along the lines of: “Wat makeer 
hierdie Engelsman, is hy nou uiteindelik @&% mal?”

Amazingly, some three km down the main 
drag towards home, I pulled up at a traffi  c light, and 
as per usual the hoards of hawkers approached with 
cell phone chargers and sunglasses, pamphlets, and 
windscreen cleaning kits. Except all of a sudden, 
they took off  and started running in the other di-
rection, away from the Kombi and the still present 
swarm of bees.

It seems I had a queen bee lodged somewhere in 
the recesses of the fl oor-pan, and the warm weather 
had brought the swarm out to greet the new sum-
mer. Th e eff ects on Oom Eric were amusing from 
where we sat, for it was probably one of the few 
times that he was (almost) lost for words.

As for the eff ects on the hawkers at the street 
lights, one of my buddies suggested I should keep 
the queen bee on standby, and press a remote hatch-
lid that releases a few of her protectors every time I 
get caught at a traffi  c light. ■

An Un-Bee-Leave-Able Experience
Since accidentally buying my 1971 
VW Kombi Delux (see AutoLive 30), 
I haven’t needed too many excuses 
to drive it. It’s so relaxing, it’s like 
sailing a yacht on a calm ocean.

Kombi cabin is great for those who have a vynyl fetish.
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