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Auto Live: What is the state of play 
regarding e-tolling at the mo-
ment? SANRAL have won their 
case and OUTA is appealing the 
decision. When will the appeal 
be heard?

Way ne Duvenage: Th e legal state 
is that SANRAL won the review, 
we were granted leave to appeal 
and the case will now be heard 
in the Supreme Court of Appeal 
in August and September 2013.

AL:  Does this mean that the whole 
operation is still in limbo? Is 
this why there has been no an-
nouncement of e-tolling com-
mencing in a matter of days 
or weeks?

WD:  When SANRAL had the in-
terdict set aside late last year, 
they argued heavily that they 
would launch e-tolling within 
two weeks. So they should be 
able to launch, but the real is-
sue is whether, system-wise 
they can launch. Th e tolling 
system is the biggest electronic 
type in the world and it is a 

very sophisticated system. I 
think they are realising that 
the non-compliance levels are 
going to be much higher than 
they originally thought, both 
in hardware and processing 
systems, to cater for that.

AL:  Just clarify what you mean by 
non-compliance in this regard, 
please.

WD:  Non-compliance, in respect of 
people who are not going to par-
ticipate in tagging up their vehi-
cles. Th ey are saying – we don’t 
respect your system, come and 
pay the money. Th is is passive 
resistance and it happens when 
society doesn’t trust a system 
and because it’s too expensive. 
And there are alternate routes. 
It’s not the court case. If they 
win, the biggest challenge is still 
going to be to get people to pay.

AL:  Yes. Without tagging, it would 
be almost impossible to effi  -
ciently collect the money, like 
getting people to pay their elec-
tricity bills.

WD:  Yes, but in this case not be-
cause people don’t want to 
pay their taxes for the use of 
the road, but because they 
don’t trust the system. It will 
cost R1,7-billion a year before 
the tarmac. It’s very cumber-
some. If you own a fl eet and 
somebody clones your num-
ber plate, you could have all 
sorts of problems. It is a very 
ineffi  cient way of collect-
ing funds and what society is 
saying is, there are more effi  -
cient systems, why didn’t you 
choose them?

Th ere is the question of 
a fuel levy being unfair, as 
in why should the people 
of George pay for Jo’burg’s 
roads. Well, Gauteng puts back 

Interview – Wayne Duvenage, 
Chairperson of OUTA

Wayne Duvenage, along with various other industry luminaries, was a key speaker 
at the recent launch of the Future Trucking & Logistics Magazine, published by the 
go-ahead Johannesburg publishing group, Future Publishing, and edited by Leon 
Schell. At the breakfast Duvenage made some telling points on the e-tolling debacle 
and his organisation’s fi ght against its implementation, which he stresses will “be 
part of our lives forever, not just until the highway is paid for.”
AutoLive caught up with Wayne for an insightful interview after the breakfast.

If they win, the biggest 
challenge is still going to 
be to get people to pay.
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Editor’s Note
In our snippets section on page 
16 there’s an item about the wor-
rying imbalance between what we 
import as a motor industry in this 
country, and what we produce. 
Th e ratio is something like 72–28 
in favour of passenger imports, 
and, worryingly, components we 
use to build cars here cost over 
R51-billion last year.

In the bad old days before de-
mocracy, pre-1994, the import tax on fully-imported cars was in 
the region of 115 per cent. Th e reason for this was to protect our 
local industry, where we had seven manufacturers producing cars 
here. Th is kept imports down to an absolute minimum, you really 
had to want a Porsche or a Lancia or a Ferrari very badly to pay 
more than twice what it was worth.

Instead, we all drove around in Fords, Mazdas, Opels, 
Nissans, Toyotas, Volkswagens, and much fewer of us in Mercs 
and BMWs. If that number adds up to eight local manufactur-
ers, bear in mind that from the mid-1980s, Ford and Mazda were 
already joined at the hip, Ford having relocated its plant from Port 
Elizabeth to Silverton, near Pretoria.

If you look at the total production numbers in South Africa 
back in 1994, we produced about 322  000 vehicles, 225  000 of 
them being passenger vehicles, and 97 000 being commercials.

Now, all those plants are still producing cars and pick-ups 
and a few trucks, but the emphasis is on a handful of product lines 
in the interests of economies of scale. Th e new (and current) gov-
ernment lowered import tax to about 25 per cent, and gave incen-
tives to motor vehicle exports.

In 2012, South African passenger sales totalled 329 000 units, 
and commercials 169 000. Taking just the passenger segment, 28 
per cent of that number equates to just over 92 000 cars that we 
built here and sold here. Th e rest are all imports.

Okay, balanced against this are the export fi gures for 2012, 
which run to 195 000 cars and 88 000 commercials. Looking at 
passenger vehicles fi rst, that means the industry produced a total 
of 287 000 cars for sale both locally and abroad, not a huge growth 
in total car production over 18 years!

However, on the brighter side, it has to be taken into account 
that commercial vehicle production looks much healthier, given 
that our industry exported an impressive 87 000 light commer-
cials last year.

Stuart Johnston,
Editor
stujohn@autolive.co.za

To advertise in  contact

Bruno Lupini on 081 354 7212 or email him at bruno.lupini@gmail.com

Th e Chery TX concept SUV, designed in 
the company’s Shanghai design studio, 
has been voted Concept Car of the Year 
for 2012. Th is is the fi rst time that a design 
from a Chinese studio has won this cov-
eted award from the respected magazine 
Car Design News.

Th e Chery TX was displayed for the fi rst 
time at the 2012 Beijing Motor Show 
and the presentation was made at the re-
cent Geneva Motor Show during the Car 
Design Night, which was attended by 
more than 350 car designers from all over 
the world.

Th e award, which was presented by the 
editor of Car Design News, Owen Ready, 
followed a two-month period of voting. Th e 
Chery TX collected an impressive 34,7% of 
the votes cast by the 3  500 participants, 
which included readers of the magazine. 

Th e Chery fended off  stiff  competition in 
its category from the two other fi nalists for 
the coveted Concept Car of the Year award, 
the Peugeot Onyx and Citroën Numero 9.

Th e publication’s Best Production 
Car of the Year award went to the BMW 
6-Series Gran Coupe which made its debut 
at the 2012 Geneva show.

Th e design of the Chery TX SUV was 
inspired by water as part of the design 
team’s pursuit of the harmony of man and 
nature; “every detail of the design makes 
people feel the rhythm of water and the 
primitive power of nature.”

Th is was the fi rst new design to fl ow from 
the Chery studio following a restructur-
ing of the company and realignment of 
its focus as well as a demonstration of its 
increasingly mature research and develop-
ment capabilities. ■

The Chery on Top

Award-winning Chery TX concept.

This is the fi rst time that 
a design from a Chinese 

studio has won this coveted 
award from the respected 

magazine Car Design News.

The design of the Chery TX 
SUV was inspired by water 

as part of the design team’s 
pursuit of the harmony 
of man and nature; ...
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 continued from page 2

into the national coff ers four times what it 
receives back.

AL:  What has been the cost to OUTA to take it this 
far? Are you at liberty to disclose fi gures?

WD:  Th e court case thus far has cost us almost 11 
million rand and we have only been able to 
raise just over eight million. So we are behind 
in the batting rate, the run rate, so to speak.

We’ve always been behind in terms of pay-
ing our bills so far. We’ve been very fortunate 
that society has come to the party to the tune 
of R8,2-million. But it’s not enough, so we 
are appealing to society and businesses to get 
behind this.

Here’s the sad reality. If we have to pull out 
now because of a lack of funds, we will lose 
out on an opportunity to challenge govern-
ment. Otherwise we are going to sit back for 
decades and say we could have stopped this 
unnecessary tolling. It’s a life-time tolling, it’s 
not as if, when the road’s paid for, it’s going 
to stop.

AL:  Can you mention who is supporting you in 
terms of funds?

WD:  Well we have lots of people supporting us. 
SAVRALA, the South African Vehicle Rental 
and Leasing Association, put in about R2,5-
million. Th ere have been many more, includ-
ing families and individuals, who have given 
us their monthly savings on e-tolls, a fantas-
tic gesture, what they would have paid if the 
system had already been implemented. We 
interdicted this in April last year so a number 
of people have saved thousands of rand, busi-
nesses have saved hundreds of thousands of 
rand to date. So we appeal to people to help us 
fund this. OUTA get’s nothing out. We don’t 
draw one cent for ourselves.

AL:  On a personal note, you held a very prominent 
position at Avis. Did you relinquish it to take 
on the cause of OUTA, or did you decide it was 
time for a change anyway.

WD:  Well, I’d been Chief Executive at Avis Rent a 
Car for fi ve years, I was involved in driving 

the challenge to e-tolling. I was already plan-
ning to change my career direction, I was in 
that space anyway, to put myself up to a new 
challenge. Avis is a fantastic organisation. 

Th e OUTA matter was very consuming and it 
gave me the impetus to pull out of corporate 
life and throw myself into all the work, the 
PR that needs to be done. But it’s not some-
thing I could do for the rest of my life, I have 

to get on with other things, earn a living. I’m 
also working, consulting now for other busi-
nesses, putting together business plans, and 
I have a small country hotel I built with my 
family 15 years ago.

OUTA has a number of people involved, 
who don’t earn money, and then there’s the 
legal team which obviously gets paid.

AL:  How hopeful are you that OUTA will be suc-
cessful? Obviously it has already achieved 
success in taking the challenge this far, and in 
general awareness.

WD:  Our case is extremely strong on the main 
ground, in that constitutionally, SANRAL 
and the government have to engage with the 
public when introducing processes that have 
a signifi cant impact on society. And in this 
case they did not. ■

Wayne Duvenage, OUTA Chairperson.

If we have to pull out now because 
of a lack of funds, we will lose out 

on an opportunity to challenge 
government. ...It’s a life-time 

tolling, it’s not as if, when the 
road’s paid for, it’s going to stop.
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Th e honorary doctorate, to be conferred during the 
DUT Autumn graduation ceremony on Tuesday 
April 16, 2013, is also in recognition of Pretorius’s 
longstanding record and ongoing signifi cant com-
mitment to education and literacy development in 
South Africa.

Despite his retirement from the McCarthy 
Motor Group in March 2011, Pretorius, 65, who has 
just published his fi rst book entitled “In the driv-
ing seat – lessons in leadership”, currently serves 
as a non-executive director on the boards of ABSA 
Group, ABSA Bank Limited, Reunert, Italtile, 
Tongaat Hulett Limited, RGT Smart and Tata Africa 
Holdings. He also lectures at leading South African 

business schools and universities, is a professional 
speaker on leadership and business, mentors and 
coaches young business leaders, is a Director of the 
READ Educational Trust and is the ambassador of 
the acclaimed Rally to Read programme.

Born in Steynsrus, Free State, Pretorius’s career in 
the motor industry began in 1973 when he joined 
Toyota South Africa aft er obtaining a Master of 
Commerce degree from the University of the Free 
State. Following a number of management positions 
in sales and marketing, research and planning, he 
was appointed managing director of Toyota SA 
Marketing in 1988. Under his guidance, the com-
pany became the market leader in vehicle sales and 
customer satisfaction.

Pretorius joined McCarthy Motor Holdings, 
South Africa’s largest motor retail group, as chief ex-
ecutive in March 1995, becoming CEO of McCarthy 
Limited, the holding company of McCarthy Motor 
Holdings, in October, 1999. He played a pivotal 
role in saving McCarthy from bankruptcy. Due to 
massive bad debt write-off s in its Prefcor division, 
the group was declared technically insolvent in 
December 1999. Under his leadership, the company 
was successfully recapitalised, restructured and re-
stored to fi nancial health. Today, the group enjoys 

an annual turnover in excess of R20bn.
Th is will be Pretorius’s fi rst honorary doc-

torate. Th e University of the Free State bestowed 
on him an Honorary Professorship in Business 
Management in May 1991. He received another 
honorary Professorship from the University of 
Johannesburg in May 2001.

His awards include Junior Businessman of 
the Year in 1985, Communicator of the Year 
in 1994, Best Boss in 1994, Automobile Man of 
the Year, the Manpower Award of Excellence in 
1995 and the Presidential Award for Excellence 
in Business Communication by the SA Chapter 
of the International Association of Business 
Communicators in 1997. Th e publishers of the 
South African Automotive Year Book bestowed a 
Lifetime Achievement Award on him in September 
2003, for outstanding service to the motor indus-
try. In March 2006, he became a member of the SA 
Automotive Industry’s “Hall of Fame” in recogni-
tion of his signifi cant contribution to the industry. 
Th e Automotive Industry Development Council 
also bestowed a Lifetime Achievement Award on 
him in April 2011.

 ■ Brand Pretorius’s graduation will take place 
as follows:
Date: Tuesday April 16, 2013.
Time: 6pm.
Venue: Fred Crookes Sports Centre, DUT Steve 
Biko Campus.

For more information or comment, kindly contact 
Mr Brand Pretorius on 082 455 2020. His picture 
is available on request from Sinegugu Ndlovu. ■

A doctorate for Brand – read this and 
you’ll realize why it’s long overdue

The Durban University of Technology (DUT) will confer an Honorary Doctor 
of Technology Degree in Marketing to South African motor industry icon 
Brand Pretorius in recognition of his excellent standing in the country’s 
motor industry as well as in the marketing and manufacturing sectors.

Now it’s Doctor Brand.

Under his leadership, the 
company was successfully 

recapitalised, restructured and 
restored to fi nancial health. 
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BY ROGER HOUGHTON

South African Johan de Nysschen, 
recently-appointed president of 
Nissan’s Infi niti luxury brand – he 
joined in July 2012–is really shaking 
up his top management by hand pick-
ing key executives whom he believes 
can help lift  the brand’s sales volume 
from about 150 000 cars a year cur-
rently to 500 000 by 2017.

According to an article in 
Automotive News the former 
Volkswagen/Audi man is pulling in 
a number of non-Japanese executives, 
many poached from rivals – includ-
ing his former company!

Leading the transformation is 
Ian Bolin, an American, who was 
formerly country manager for South 
Africa at Audi AG. Bolin, who began 
his career at Rolls-Royce and Bentley, 
previously worked as strategy head 
for Audi of America, which had been 
headed up by De Nysschen. Bolin is 
based in Hong Kong where Infi niti 
has its global HQ.

Fintan Knight, who worked pre-
viously for Audi-owned Lamborghini, 
has been named Infi niti vice president 
for Europe, Africa, Middle East and 
India. He was in charge of marketing, 
sales and aft er sales at Lamborghini, 
but had spent the previous 13 years 
working for Audi.

Other newcomers to Infi niti’s top 
management team are a Frenchman 
from Nissan’s business in Russia and 
the Ukraine, another Frenchman 
who was the managing director of 
Nissan Italy, a Spaniard who was 
with Nissan Spain and the GM of 
Infi niti Global Communications is a 
German, Stefan Weinmann, who was 
with Opel for the past 22 years.

De Nysschen is also changing 
the Infi niti model nomenclature 
with the return of the “Q” prefi x for 
sedans, coupes and convertibles with 
the “QX” prefi x for crossovers and 
SUVs. Th e previous engine displace-
ment designations will be replaced by 
a double-digit number “representing 
hierarchy within the range.”

Put less simply, the slot in the 

line-up currently held by the G sedan 
will be called Q50, while the coupe 
and convertible will both be called 
Q60. Q70 will replace the M Sedan at 
the top of the line-up of cars.

On the SUV/crossover front, 
the range-topping  QX  will become 
the QX80. Sitting below it will be 
the QX70, which was formerly the 
FX, then the QX60 that used to be 
the  JX  and fi nally the QX50, which 
was but is no longer the EX. 

Th e Q50, which was shown for 
the fi rst time at the recent New York 
Show, will be the fi rst model from 
Infi niti to fall into the new Q-based 
naming convention, with the rest of 
the line-up falling into place as 2014 
models are announced.

Carlos Ghosn, who heads up the 
Nissan/Renault alliance, is looking 
for Infi niti gaining a 10% share of the 
global luxury car market within the 
next four years, with the major gains 
coming from Asia, North America 
and Europe. Ghosn wants the Infi niti 
portfolio boosted to include 10 mod-
els being sold in 71 markets com-
pared to the current situation where 
there are seven models being sold in 
36 markets.

Infi niti was one of the products 
developed by the Japanese motor in-
dustry in the l980’s to enable them to 
expand volume potential with a dedi-
cated luxury brand. Honda had led 
the way with its Acura range in 1986 
and then both Nissan and Toyota 

followed three years later with Infi niti 
and Lexus respectively.

Th e major target market for all 
these models was the US, but as that 
market has endured some downturns 
and tough times both Infi niti and 
Lexus have gone international on a 
large scale, with Acura not being so 
adventurous in this regard.

Th e Infi niti brand has been 
around since 1989 and, in fact, about 
150 of its Q45 large sedan were sold in 
SA in the early 1990’s, just as Toyota 
launched its Lexus luxury car range 
locally. Infi niti then faded out of the 
local scene and only returned last 
year.

Infi niti is fi nding the going fairly 
tough following its return to SA in 
June 2012. It sold 122 units in the re-
mainder of 2012 and has retailed 68 
cars in the fi rst three months of 2013.

Th is compares to arch-rival 
Lexus, which has been in SA con-
tinuously for the past 20 years, sell-
ing 1 282 units in 2012–compared 
to 1 086 units in 2011. However, this 
year Lexus has sold only 234 cars in 
the fi rst three months of 2013 com-
pared to 324 units in the same period 
in 2011.

However, Lexus is currently in 
the throes of renewing its model 
range so this will make it even tough-
er for Infi niti to get a signifi cant foot-
hold in a luxury market that is totally 
dominated by the German trio of 
BMW, Mercedes-Benz and Audi. ■

Johan De Nysschen, Infi niti’s 
SA-born boss.

South African Executive Shaking Up 
Infi niti Top Management
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“Changes in automotive technol-
ogy are occurring faster now than at 
any time in the last 100 years and it 
is vital for the maintenance and ser-
vice industry to stay abreast of these 
developments to ensure the retail 
service providers are able to keep 
their customers satisfi ed in an ever 
more demanding environment,” says 
the show director of Automechanika 
Johannesburg, Philip Otto.

“It is for this reason that we be-
lieve it essential that people from 
those companies involved in the 
service, maintenance and repair of 
motor vehicles take the opportunity 
of visiting the third Automechanika 
trade fair for the automotive aft er-
market to be held at Expo Centre, 
Nasrec, from May 8–11.

Not since the introduction of 
electric ignition and starter motors 
in the early 1900’s has the pace of au-
tomotive development introduced so 
many new sub-systems and so many 
new approaches to engine and trans-
mission design. Th e result is dramatic 
reductions in fuel consumption and 
emissions, all achieved alongside in-
creasing reliability and durability.

Admittedly many of the changes 
in technology have been driven by 
government regulations regarding 
improving fuel economy, cutting 
emissions and even banning the use 
of harmful materials such as lead and 
asbestos. But this regulatory pres-
sure has occurred as an additional 
spur to advances in the automotive 
sphere driven by the manufacturers 

themselves and the good news for 
consumers is that the progress con-
tinues to accelerate.

Th e latest major trend is downsizing, 
particularly in terms of engine capac-
ity. Th is not only has the eff ect of mak-
ing huge steps forward in improving 
fuel effi  ciency and cutting noxious 
emissions, but it also brings with it sav-
ings in weight and space as four cylin-
der engines can now off er levels of per-
formance that previously required a 
power unit with six or more cylinders.

However, downsizing has a ma-
jor downside and that is the increased 
load it places on engine components 
with accompanying sharp rises in 
pressures and temperatures. Th is 
means added stress on bearings, pis-
tons, piston rings and seals, to name 
a few components. Th e use of special 
synthetic lubricants is also vital to the 
well being of the latest generation en-
gines and transmissions.

Nowadays the major component 
manufacturers are not only parts sup-
pliers, but also partner with the vehi-
cle manufacturers in terms of prod-
uct development – either in terms of 
individual components or systems or 
complete sub-assemblies.

Th e contributors to these rela-
tively substantial improvements are 
a range of new materials and a vari-
ety of coatings for components such 
as bearings, seals, pistons and piston 
rings. In addition the size of bearing 
surfaces has been diminished and 
the related design changes in many 
instances requiring intricate – and 
costly–machining processes.

All this means that those compa-
nies carrying out maintenance and 
repairs must use replacement parts 
of the highest standard to main-
tain the mechanical integrity of 
the vehicle.

Th is is also very important in the 
fi eld of bodywork repairs following 
crash damage. Th e metals used and 
the manufacturing techniques are 
vital in terms of a vehicle’s ability to 
deform correctly during a crash and 
repairers must ensure they do not 
compromise a vehicle’s future crash-
worthiness if it should be involved in 
another crash.

Th e biennial Automechanika 
Johannesburg trade fair provides the 
ideal opportunity for those involved 
in the retail service and repair indus-
try to update themselves with techno-
logical developments and how these 
changes impact on their businesses in 
terms of the equipment and training 
requirements. ■

Rapid Changes in Technology Make a Visit to 
Automechanika Johannesburg a Wise Move

Automechanika Johannesburg will provide a vital link to the rapid 
technological progress in today’s motorcars.

The latest major trend is 
downsizing, particularly in 
terms of engine capacity. 

The metals used and 
the manufacturing 

techniques are vital ...
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Product innovation is what helps to drive any 
Automechanika trade fair – and Automechanika 
Johannesburg is no diff erent.

Members of the industry who have been privi-
leged to attend the brand’s show in Frankfurt, 
Germany, will know the impact made by that 
event’s Innovation Awards – winning products re-
ceive winning treatment, highlighted and promot-
ed at the show in ways that set them apart from the 
thousands of other items on display.

Th e intention is for Automechanika 
Johannesburg – which will be held from May 8 to 
10 at the National Exhibition Centre at Nasrec – to 
follow that lead. Th e aim is to fi nd the top automo-
tive OE and aft ermarket products available in South 
Africa from a selection of categories and utilise 
Automechanika Johannesburg as the platform to 
honour their pioneering prowess.

To do that the organisers have appointed an 
independent jury of automotive experts who are in 
the process of assessing dozens of products entered 
by companies here and abroad to determine a short-
list of 10 fi nalists that will do battle for coveted gold, 
silver and bronze awards.

Innovation Awards convenor Wynter 
Murdoch says the jury comprises experts who rep-
resent various segments of the industry: Richard 
Beän, Chief Technical Advisor of the United 
Nations Industrial Development Organisation; 
Chris Crookes, an independent automotive tech-
nician; John Ellmore, Chairman of the RMI’s 
Editorial Sub-Committee; David Furlonger, 
Automotive Editor of the Financial Mail; Norman 
Lamprecht, Executive Manager of Naamsa; 
Jeff  Osborne, CEO of the RMI and Roger Pitot, 
Executive Director of Naacam.

Th e products have been drawn from a broad 
spectrum of automotive categories: Parts and 
Accessories; Systems, Diagnostics and Tuning; 
Repair and Maintenance; OE Products and 
Services; IT and Management as well as from the 
Service Station and Car Wash sectors.

Aft er the initial round of judging, 10 products 
that score the highest marks will go through to the 
fi nals. In a second assessment, those items will be 
physically examined by jury members who will re-
evaluate each again to determine through collective 
scores which wins gold, silver or bronze awards. 
Th e remaining fi nalists will each receive Innovation 
Award Certifi cates of Commendation.

Among the host of entries currently being eval-
uated are:

 ■ ASI Automotive’s HBC System of Smart 
Tools for the motor body repair industry.

 ■ Autowatch’s Alcolock 740 WAB, a locally 
developed wireless vehicle breathalyser-
immobiliser system.

 ■ Bosch’s fun2drive Smart Phone Application, 
for on-the-road engine

 ■ Fortron’s various fuel system treatments.
 ■ Fuel Cop, a subscription-based fuel 
protection and vehicle tracking

 ■ Hella’s Power Beam 1000, a powerful, 
waterproof, LED work light,

 ■ Hella Tech World’s active Internet support 
portal for independent workshops,

 ■ Hunter’s HawkEye Elite Alignment System, 
which is said to simplify wheel alignment 
procedures.

 ■ Hunter’s Quick Check Alignment System, 
for sub-one-minute wheel alignment 
checking.

 ■ Formosa Saint Jose Corporation’s MaxTrac 
non-slip car fl oor mat, designed in Taiwan.

 ■ Multicat’s Online Parts Catalogues, which 
are said to have been developed using 
soft ware.

 ■ PPG’s DP 3000 Enviro Primer Surfacer, 
which includes recycled PET plastic fl akes.

 ■ Supreme Spring’s Cobra Coilover Kit, for 
safe suspension lowering by up to 70 mm.

 ■ Tracker’s SkyTrax Product Range for 
various vehicle security and convenience 
applications.

 ■ Willard IQ Battery by Powertech, which can 
be tracked throughout its life cycle.

Following re-assessment of all of the products 
that have made it to the fi nals, the jury will de-
termine overall gold, silver or bronze award win-
ners, with certifi cates presented to representatives 
of the manufacturing or distributing companies 
at a special ceremony to be held at the opening of 
Automechanika Johannesburg on May 8. All of the 
Top 10 products will be on display at the Innovation 
Awards stand for the duration of the show. ■

Automechanika Johannesburg May 8–11
Innovation Awards 2013

Which are among the most pioneering automotive products available in 
South Africa? That’s what Automechanika Johannesburg aims to uncover 
through its exciting Innovation Awards 2013 initiative

The Alcolock 740  is up for an  Innovations 
Award. Drink too much and your car treats 
you like a responsible wife. It shuts down 
all the systems.

www.battery.co.za
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Alastair Gibson (50), who hails from 
the East Rand and went on to fi nd 
fame and fortune as a highly skilled 
technician in the world of top fl ight 
motor racing, is now making a big 
name for himself as a successful 
sculptor using the materials and some 
of the components from Formula 1 
racing cars.

Educated at King Edward High 
in Johannesburg, Alastair went on to 
study balance engineering before set-
ting off  for Europe to pursue a career 
in motor sport. He had been brought 
up in this environment as his father 

was one of the technical wizards of 
the day in terms of what he could do 
to extract maximum performance 
from cars and motorcycles.

However, while holidaying in 
SA during his school and study years 
Alastair had taken a great interest in 
marine life along the coast and this 
inspired him to attend art classes to 
capture the form of interesting fi sh in 
the medium of sculpture.

He ended up spending 22 years 
in motor sport overseas, of which 14 
were in F1, four as lead mechanic for 
the championship-winning Benetton 

team and 10 as race team chief me-
chanic for the BAR Honda team.

In 2007 he decided he had had 
enough of the interminable travel-
ling and the stress that is part and 
parcel of being in an F1 team and 

decided to concentrate full time 
on his art works. Drawing simi-
larities between Grand Prix cars 
and game fi sh he undertook a se-
ries of sculptures, which were then 
exhibited worldwide.

Alastair returned to SA recently 
to ride his father’s 1936 BMW R5 500 
SS (one of only 12 of these Super Sport 
models ever made) in the centenary 
commemoration of the historic road 
race for motorcycles between Durban 
and Johannesburg. Th is was the JD 

F1 Sculptures Now the “In” Thing

Alastair Gibson, top fl ight motor racing technician now successful sculptor.

People

continued on next page 

Drawing similarities 
between Grand Prix 

cars and game fi sh he 
undertook a series of 

sculptures, which were 
then exhibited worldwide.

Front view of one of Alastair’s sculptures.

www.battery.co.za
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regularity rally which attracted more 
than 200 entries and was run over a 
three-day route that used many of 
the roads that were part of the route 
in those far off  days when the event 
was a race.

Alastair, who had also competed 
in this event in 2012, fi nished 118th 
this time aft er losing a lot of time on 
the second day helping people with 
mechanical problems.

During the event he said he was 
very pleased with the progress he is 
making as a sculptor with very good 
response from three exhibitions held 
recently on the East Coast of the US.

Alastair says the demand for his 
art works is now so great he has had 
to relinquish his roles as designer and 
chief engineer for a company that 
is building replicas of the famous 
Brough Superior motorcycles.

He had developed a 1 100cc mod-
el of this British classic that set a new 
class speed record at the Bonneville 
Salt Flats in 2011 at an average of 
201km/h, beating the previous record 
of 183km/h set by a 1  350cc Indian 
in 2005.

As a parting gift  to the Brough 
Superior team Alastair has designed 
streamliner bodywork for the re-
cord breaker and it will be ridden 
at Bonneville later this year by Alan 
Cathcart, the famous British motor-
cycle journalist.

Meanwhile the tall South African 
can concentrate on his sculptures and 

fettling up an amazing collection of 
classic motorcycles. More informa-
tion on: http://www.carbonart45.
thedranggallery.com/ ■

Alastair on his father’s 1936 BMW R5 Super Sport on the recent 
JD Rally.

... the demand for his art 
works is now so great he 
has had to relinquish his 

roles as designer and chief 
engineer for a company 
that is building replicas 

of the famous Brough 
Superior motorcycles. 

As a parting gift to the 
Brough Superior team 
Alastair has designed 

streamliner bodywork for 
the record breaker and it 

will be ridden at Bonneville 
later this year by Alan 

Cathcart, the famous British 
motorcycle journalist.

www.transunion.co.za
www.carbonart45.thedranggallery.com
www.carbonart45.thedranggallery.com
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Ford South Africa’s New Product 
Communications Manager

Ford South Africa this week appointed Maja 
Rode to the Ford Motor Company of Southern 
Africa Communications team as Product 
Communications Manager. Maja will be responsi-
ble for all media relations with regards to Ford and 
Mazda products.

Maja has worked in communications for the 
past eight years, servicing consumer, corporate 
and tech clients both locally and internationally. 
Most recently she worked as a consultant for the 
South African Breweries. Maja holds a Business 
Science (Marketing) Degree from the University of 
Cape Town and a Master’s degree in International 
Business Administration from the University of 
Hamburg.

Keith Doig Joins MSA Board

Motorsport South Africa (MSA) has announced the 
appointment of Keith Doig to its Board of Directors.

Keith, who is a Chartered Accountant, re-
cently retired from SABMiller, following a twenty 

year career at the company, where he was Director: 
Corporate Finance & Development. 

Prior to that, and following the completion of 
his accountancy articles, he spent eight years in 

Maja Rode, Ford South Africa’s new 
Product Communications Manager.

People

continued on next page 

Keith Doig.
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investment banking, working in both Johannesburg 
and London.

Keith’s professional areas of expertise include 
corporate fi nance, mergers and acquisitions, busi-
ness development and strategy, commercial law, 
corporate governance and investor relations. 

Keith has a great interest in motorsport and 
is the owner of three racing cars, an ex-Michael 
Schumacher Benetton B193B Formula 1, a Dallara 
Formula 3 and a Mygale Formula Ford. 

Chairman of MSA’s Board of Directors, Steve 
Miller, said MSA was proud to have such an astute 
and accomplished businessman joining the board, 
and looked forward to Keith making an invaluable 
contribution to MSA.

The Custom Cartel

Jason Schwegmann, a master custom car builder, is 
establishing a “School For Hot Rodders in Alberton. 
Known as Th e Custom Cartel, the training facility 
will be based in Alberton, with the fi rst module to 
start in June.

Assisted by his partner Lisa, and many other 
experienced car-craft ers, Jason and his team will 

teach all aspects of custom car creation, from design 
to fi nished product.

Th e courses the school will run include source 
and design, sheet metal fabrication, paint prepa-
ration, graphics and art and fi nal assembly. Jason 
has some 20 years experience in the game, and re-
cently managed the project of the exceptional 1967 

Pontiac GTO which featured in the March edition 
of Car Magazine.

For those budding hot rodders who don’t know 
where to start, this is a good place.

Th e fi rst training course module starts on June 
1, so don’t mess around. Call Jason on 072 749 1067 
or visit www.customcartel.co.za ■

Bruno Lupini is our go-to man when it comes to 
advertising in AutoLive. Bruno has been involved 
for over a decade in automotive publications, and he 
comes from a family that has deep connections with 
motoring and motorsport going back three genera-
tions. Bruno’s contact details are: 
E-mail: bruno.lupini@gmail.com 
Cell number: 081 354 7212

Who should advertise in Autolive?
 ■ Companies looking to recruit employees for 
specialist positions in the motor industry.

 ■ Companies looking for franchisees
 ■ Companies looking for dealers for new 
vehicle brands or to expand an existing 
dealer network.

 ■ Automotive marketing consultants
 ■ Training organisations
 ■ Market research companies
 ■ Business management consultants

 ■ IT companies 
 ■ Fleet management companies
 ■ Suppliers of workshop equipment
 ■ Car care companies
 ■ Panel beaters and dent removers
 ■ Auction houses
 ■ Courier companies
 ■ Service providers in the fi nance and 
insurance industry

 ■ Vehicle tracking system suppliers
 ■ Organisers of exhibitions and conferences.
 ■ Tyre fi tment centres
 ■ Suppliers of car care products
 ■ Suppliers of automotive replacement parts
 ■ Roadworthy testing centres
 ■ Printers
 ■ Accounting fi rms

AutoLive advertising rates are very cost eff ec-
tive and we are able to make up advertisements 

at reasonable rates. Th e rate card is available 
under “Advertising” on the AutoLive website, 
www.autolive.co.za ■

Bruno Lupini 
Cell: 081 354 7212 

E-mail: bruno.lupini@gmail.com

Autolive Ad Sales

People

 continued from previous page

The Custom Cartel’s Jason Schwegmann and Lisa Groenewald, who’ll be running a 
School for Hot Rodders in Alberton.
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To advertise in  contact

Bruno Lupini on 081 354 7212 or email him at bruno.lupini@gmail.com

BY STUART JOHNSTON

At the launch of the Foton Tunland in the latter half 
of 2012 AutoLive had a brief opportunity to drive 
the 4X4 Double Cab, and came away very impressed 
with its build quality, and its ability on dirt roads.

It is reassuring to note that aft er a week spent 
recently with the 4X2 version, my opinion of the 
Tunland remains much the same as it was about 
nine months ago. Th e Tunland is the vehicle that 
will be remembered for shift ing the goalposts as 
far as Chinese-built vehicles are concerned. More 
than any other vehicle issuing forth from China so 
far, this is the one that measures up best against the 
likes of Hilux, Amarok, Ranger, Navara, and the lat-
est Isuzu KB series.

Firstly, it looks cool, nothing corny or too 
glitzy. In fact it resembles a Hilux with a little more 
bright-work, and fl eshed-out wheel-arches from the 
outside, and dimensionally it is slightly longer and 
wider than the competition. It is also competitive 
in the load-bay department, with the “bak” being 
exactly the same length as that of a Hilux, but a bit 
shorter than that of the Amarok or the Ranger. It 
also has a competitive rated payload of 925 kg, 
which puts it in the middle of the pack.

Th e no-nonsense ambience of the Foton inte-
rior is one of its pleasing aspects, as there is a mini-
mum of bright-work. Th e trimmings are instead 
muted, and impressive is the panel fi t, where the 
plastic cappings mate so well with vinyl coverings, 
not an easy-to-achieve production feat.

I wasn’t particularly impressed with the up-
holstery material used for the cloth-covered seats, 
judging it to be a little too “soft ” in terms of durabil-
ity on a vehicle of this nature, which is going to see 
some hard use. At this stage, leather is not an option 
on this model.

Th e standard Foton model in the Tunland 4X2 
Double Cab range costs R249 950, whereas the lux 
model is R20 000 more at R269 950. For that 20 k ex-
tra you get side steps, a roll bar, a four-speaker audio 
system instead of a dual-speaker set-up, rear-win-
dow demister and a radar reverse warning system.

Foton research found that the largest share 
of the Double Cab market is for 4X2 models with 
diesel power, and here it comes up trumps. Like the 
4X4 model, it uses the renowned Cummins 2,8-litre 

turbo-diesel four-cylinder motor, pumping out a 
lusty 120 kW of power and 360 Nm of torque. In 
this respect, Ford’s Ranger in 2,2 XL guise outguns 
it with 375 Nm, but it has slightly less peak power 
at 110 kW.

Spec-sheet fi gures are one thing, but how does 
the Tunland 4X2 perform in the real world? Th e an-
swer is very satisfactorily on the whole. Th e only neg-
ative for me as far as the engine is concerned is a very 
noisy start-up phase, where this Cummins sounds a 
bit like an old tractor, but once it warms up, it’s re-
spectably quiet. It perhaps lacks just a tad in very-
low-down torque, but makes up for that when the 
torque comes in with a bang at 2 000 rpm. As far as 
the controls are concerned, the clutch action is light 
enough and the gearbox is solid-feeling, but smooth, 
although the shift  mechanism is typically meaty and 
industrial-like, and doesn’t like to be hurried.

Th e Tunland comes with a fi ve-speed box, whereas 
most other diesel double cabs in this market have 
six-speed manuals. Interestingly, the two competi-
tors that don’t are the Hilux and the new Isuzu KB, 
and both these models don’t seem to suff er too 
much in the sales stakes.

I didn’t miss the lack of a sixth gear at all, and 
much of my running was done on the freeway dur-
ing the test period as I was running back and forth 
from Randburg to Nasrec all week long. Th e test 

vehicle was fi tted with a tonneau cover with an easy-
to-use aluminium frame and tab-clipping mecha-
nism, and this item is standard on the Luxury 
model. Foton dealers have quite a host of accessories 
that they can off er customers to spec their vehicles 
according to their tastes.

I mentioned that a lot of my running around 
was on the freeway, and in this respect I was amazed 
to return an average fuel consumption fi gure of 7,8 
litres/100 km. Th is is really exceptional, indicating 
just how good that Cummins motor is in terms of 
both power and effi  ciency. Th e acceleration is very 
good, with a strong surge of power when needed in 
the middle of the rev range, and the power doesn’t 
taper off  too much over 4  000 rpm. It does, how-
ever, prefer a diet of 50 ppm diesel, whereas most of 
its competitors are still rated for the more readily-
available 500 ppm diesel.

Is it worth it? Well, that R249  950 sticker is 
certainly attractive for a vehicle this good in the 
dynamics and perceived-quality departments. It 
comes with a two-year/40 000 km service plan as 
standard which is a bit below par compared to some 
of its competitors, and a three-year/100  000 km 
warranty, which is pretty competitive. It’s price is 
cheap, there’s no doubt about that, but in the com-
parison chart provided by Foton at the launch it is 
in fact the 2,2 litre Ranger 4X2 that probably meas-
ures up best, being just 15 per cent more expensive 
than the Tunland at R288 471. Th e Tunland is a lot 
cheaper than the nearest Hilux equivalent, which 
sells for R365 500 in 2,5 D4D form.

So, defi nitely worth some very serious consid-
eration, and nice to know that there is a dealer net-
work of 35 countrywide. ■

Tunland 4X2 Double Cab Doesn’t Disappoint

The Tunland’s no-nonsense interior is 
well-fi nished.

The Tunland is a strong 4X2 contender at 
R249 950.

The Tunland comes with a fi ve-
speed box, whereas most other 

diesel double cabs in this market 
have six-speed manuals.
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BY STUART JOHNSTON

Th at’s right, that was no typographical glitch, that 
should read 27 litres. “Which means”, says Bruce, 
who built the car alongside his father Clive, “that 
each cylinder, each one of those pots, displaces 
around 2,2 litres.”

Th at is certainly something to think about. It’s 
defi nitely something to hear, when it starts right 
up, and the bark of those massive cylinders, with 
their exposed valve gear, exploding great gollops 
of gas into the atmosphere completely un-silenced, 
sounds like the start of about 50 four-stroke dirt 
bikes lining up at the Bapsfontein 500. (Do the 
math: each of those dirt bikes would be 500 cc job-
bies). I came upon this crazy car at a Randburg ga-
rage on the way to the picnic and I have to say it 
was almost shocking, being part of a convoy led by 
this brute.

“We stuck to the Rolls Royce chassis and run-
ning gear, so its steering geometry and brakes, all 
that stuff , is properly engineered. It weighs only 
1 820 kg, so it’s actually frighteningly fast.” It also 
boasts 450 horsepower (about 338 kW) and a stump 
pulling 1 550 Nm of torque.

Doesn’t Bruce feel vulnerable driving the beast? 
In those unprotected wicker-basket seats? With no 
bodywork at all?

“Aah, you’ve got too much to occupy you, you 
don’t even think about being vulnerable to anything 
else. It uses stock Rolls-Royce brakes, and it actu-
ally stops, umm, pretty well, considering. Of course 
nothing like a modern car, but it’s predictable.”

Th e father and son team laboured for four 
years between 2009 and 2013 to put it together, 
just because it was so, well, insane. Th ey decided 
that, although there were still a few things to be 
done on the car, they were putting it on the road 

now, and later they’ll take care of some of the 
fi ner details. “We thought, let’s enjoy it for a bit 
now,”says Bruce.

Clive, of course, is well known on the vintage 
car scene for his love aff air with both Bugattis and 
Bentleys, so a car of this magnitude is not alien ter-
ritory for him. Bruce is a very handy driver and race 
car prep man, having campaigned various hot Golfs 
and Porsche 924-944s in his time to good eff ect. 
Bruce’s brother Mark is well known in the motoring 
media business, having served as a deputy editor on 
Cars in Action magazine a decade ago, before doing 
publicity for some international sports car and mo-
torcycle events at Kyalami.

Th e other car that simply blew me away also has 
journalistic connections, of a sort. It is the Ferrari 
166 Mille Miglia Barchetta, owned by the Van Zyl 
family of Bryanston, driven oft en by father Robert 
and on the occasion of the picnic by son Dalein.

Th e 166 series was actually the fi rst production 
series Ferrari to have been built, and this particu-
lar car is believed to have been built less than two 
years aft er Enzo Ferrari fi rst raced a car to carry his 
name, the Type 125, in May 1947.

Th is South African resident Mille Miglia 
Barchetta is one of just 25 examples of the 166 MM 
series cars built with the delectable Carrozzeria 
Touring bodywork. It has an extremely low chas-
sis number, and is believed to be one of the earliest 
Ferrari road cars in existence world-wide. It is not 
certain how many 166 Barchettas still exist, but the 

number is not likely to be much higher than a dozen 
or so.

Th e journalistic connection is that, before the 
Van Zyls bought the car, a couple of decades ago, 
it was owned by the late Hugh Gearing, whose son 
Patrick is a former deputy editor of Drive Magazine, 
and is still very involved in the motoring public re-
lations fi eld, through his company, Meropa.

Two Amazing Cars at Angela’s
At last Sunday’s Angela’s Picnic, 
the premier marque club get-
together of the year in Gauteng, 
there were two cars that stole the 
show for me. The fi rst was the 
amazing Lucy, a four-year labour of 
love by Clive Woolley of Randburg, 
based on a 1933 Rolls Royce 
chassis, with zero bodywork, 
and fi tted with a V12 Liberty tank 
engine, displacing no less than 
27 litres!

continued on next page 

The engine is the equivalent of over four dozen 500 cc dirt bikes at the start of the 
Bapsfontein Grand Prix.

The story of Lucy in a nutshell.
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Patrick Gearing recounts that the car came into 
the country via Angola, and then Mozambique, 
where it was raced extensively before his father 
bought it. At the time that Hugh Gearing acquired 
it, it was fi tted with a BMW 328 (the 1930s BMW 
328, not the modern type) engine, a power unit later 
used in the Frazer Nash sports car in Britain.

Th e South African 166 MM later acquired a 212 
engine, very similar to the original 166 Colombo-
designed V12 engine, but of larger 2,5-litre dis-
placement, and still of an early enough build (early 
1950s) to retain the car’s authenticity.

Th e car pretty much hibernated in a container 
on the Van Zyl’s property for some 25 years, but 
about fi ve years ago it was the subject of a very 
thorough restoration. Th e writer has seen this ex-
tremely valuable car being driven in mid-morning 
Randburg traffi  c with great gusto. And indeed, it 
seems that it is in the spirit of their ownership to 
drive it the way it was meant to be driven – hard! ■ The name Barchetta means Little Boat in Italian.

One of the earliest known Ferraris in existence, the 166 MM Barchetta.
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Snippets

A Hyundai being built at the company’s 
plant in Czech Republic. The number 
of cars imported to South Africa far 
outweighs the number being built in 
local plants.

SA’S AUTOMOTIVE TRADE 
DEFICIT SOARS
Th e South African automotive industry last year 
posted a record trade defi cit of almost R50-billion, 
which was well up on the R35-billion recorded in 
2011, when the total national defi cit was R16,5-
billion. Importantly, in 2012 the automotive in-
dustry’s defi cit was almost 40% of the total SA 
trade defi cit of R117,7-billion for the year and now 
questions are being asked about the true worth of 
this state support for the industry and its ongoing 
sustainability.

One of the major problems is that the num-
ber of passenger cars manufactured in SA has de-
creased rapidly in recent years and last year 72% of 
passenger vehicles were imported as built-up units. 
In addition, many of the more expensive compo-
nents used in locally made vehicles, such as engines 
and transmissions, are also imported.

Th e executive director of the National 
Association of Component and Allied Manu-
facturers (NAACAM), Roger Pitot, said that last year 
automotive imports into SA stood at a record R136-
billion, while exports amounted to R87-billion, 
which was the second highest amount since 2008.

According to an article in Engineering News 
replacement parts made up R35-billion of the im-
ports, with imported vehicles costing R50-billion 
and components imported for used in locally man-
ufactured vehicles amounted to R51-billion. ■

DTI AIMS TO BOOST EXPORTS
Th e Department of Trade and Industry (DTI) has 
announced its latest initiatives through its Trans 
and Investment SA (TISA) division to increase 
exports by re-igniting the country’s dormant 
exporter base.

Trade and Industry Minister, Dr. Rob Davies, 
said SA was well below the acceptable 9–15% export 
orientation level to benefi t the economy and he said 
that exporters should look to emerging markets as 
many of the country’s established export destina-
tions were in economic downturn.

Davies said the export defi cit was growing. In 
January this year it had been R24,5-billion and in 
February it was a R9,5-billion. ■

TOP AUTOMOTIVE BRANDS
Toyota remains on top of the international automo-
tive world in terms of total brand value, with the 
company coming in at US$26-billion. New research 
by leading brand valuation and marketing consul-
tancy Brand Finance says Toyota’s brand value rose 
6% last year from US$24.5 billion.

Brand Finance founder and CEO David Haigh 
said factors behind the improvement included the 
introduction of stylish new designs (models such 
as the 86 and Auris have elevated Toyota’s aes-
thetic appeal). A 23% increase in sales to a record 
of 9.8 million vehicles and higher than expected 
net profi ts contributed to the increase. Toyota’s 
market capitalisation was calculated at US$209.6-
billion–more than twice as much as any other 
vehicle manufacturer.

Th e data used to calculate the ratings comes 
from various sources including Bloomberg annual 
reports and Brand Finance research.

Toyota is followed by three German compa-
nies–Volkswagen, BMW and Mercedes-Benz–
with American carmaker Ford rounding out the 
top fi ve.

Th e Brand Finance research aligns with anoth-
er study that has rated Toyota as the world’s most 
valuable automotive brand for the past nine years. 
Th e 2012 Best Global Brands Report, compiled by 
international consultancy Interbrand, said Toyota 
is reinventing its brand with more stylish and bet-
ter-looking vehicles.

Interbrand uses a methodology that takes into 
account a multitude of factors that aff ect how a 
brand connects with the consumer and adds value 
to the organisation.

In South Africa, Toyota has been the top-sell-
ing automotive brand for the past 33 years. ■

RED FACE FOR 
CARLOS GHOSN
Th e head of the Nissan/Renault alliance, Carlos 
Ghosn, has come out with a red face aft er backing 
pure electric vehicles to the extent of Renault and 

Nissan investing US$5-billion in these products 
when he announced his support for this form of 
motive power in 2009.

He said at the time that the world’s “next 
Model T Ford” would be electric and that Nissan 
would lead a revolution that would start by em-
bracing nations such as Denmark, Israel and 
Portugal before tackling mass markets. Th ree 
years later a total of only 73 cars was sold in the 
Nordic country in 2012 which had 170 770 regis-
trations for the year.

Now Ghosn has made a senior executive of 
Nissan, Toshiyuki Shiga, directly responsible for 
electric cars, thereby elevating the electric Leaf’s 
importance in the future of Japan’s second largest 
motor manufacturer. ■

JAPANESE MALE 
CHAUVINISTS
Th e Japanese may have led the way in many aspects 
of innovations and developments in the global mo-
tor industry, but they are falling far behind in terms 
of their acceptance of women in managerial roles in 
their home country.

Nissan is best with 6,7% of its managers being 
women. Th e fi gure for Toyota and Honda is less 
than 1%. In contrast about 33% of the managers in 
the US Big Th ree – GM, Ford and Chrysler – are 
women according to Catalyst, a New York-based 
group that works to expand job opportunities 
for women.

Only three women are involved in the roll out 
of new models in Japan out of the 780 000 workers 
in that country’s motor industry. All three women 
work at Nissan. ■

BMW IS AN ALL-STAR!
BMW is the only motor manufacturer in the world 
to feature in Fortune’s latest list of 50 All-Stars – 
companies named as best of the best by 3 800 execu-
tives, directors and analysts surveyed. BMW placed 
14th (the same position it had held in 2012). Each 
person surveyed was asked to list the best 10 com-
panies in the world .Th e list was headed by Apple, 
Google, Amazon.com and Coca-Cola.

However, when the group looked at the motor 
vehicle industry in isolation then Toyota came out 
top, aft er being only 4th last year. BMW retained sec-
ond position. Volkswagen slipped from one to three 
with Honda jumping from eight to four. Others in 
the top eight (with the 2012 fi gures in parentheses) 
were: 5, Daimler (3); 6, General Motors (7); 7, Ford 
(5) and 8, Nissan (9). ■



Subscribe for free @
www.autolive.co.za Page 17

Snippets

To advertise in  contact

Bruno Lupini on 081 354 7212 or email him at bruno.lupini@gmail.com

KALAHARI DESERT ALL-
TAR SPEEDWEEK
Th e organisers of the fi rst Kalahari Desert 
Speedweek, which was held in September of 2012 at 
Hakskeen Pan in the Northern Cape, have come to 
an agreement with the authorities at the Upington 
International Airport to set aside the runway from 
Sunday April 28 to Tuesday April 30 2013 for speed-
freaks to do their thing legitimately.

Said organiser Jan Els at the announcement 
of the Kalahari Desert All-tar Speedweek: “You 
can’t miss this one. Anybody and everybody is 
welcome, as long as you register before the event.”

All the necessary info about the Kalahari 
Desert All-tar Speedweek is available at www.
speedweeksa.com. Or contact Wendy at wendy@
speedweeksa.com. 083 653 1487. ■

CAR NEEDS A NEW EDITOR
Some months ago, Car’s current editor Hannes 
Oosthuizen made the surprise announcement 
that he would be leaving the post he has occu-
pied for the past two years to good eff ect. He told 
AutoLive’s Editor he needed to change the direc-
tion of his career, having held the top position in 
SA motoring journalism at a relatively early stage in 
his life. It is believed he will start a new job, motor 

industry-related, and possibly for a major manufac-
turer, on May 1. Cape Town-based RamsayMedia, 
publishers of South Africa’s most successful maga-
zine, is thus looking for a new editor and recently 
posted some of the qualities and experience the new 
man will need to edit this most important title. Th e 
list of requirements is quite daunting, and these are 
some of them:

 ■ Non negotiable: a minimum of 5–7 years 

as editor of a monthly consumer title 
(with print and digital off erings), running 
professional teams with a proven track 
record of success

 ■ A good understanding of all content 
platforms (print and digital) and the ability 
to fully integrate these into the content 
off ering

 ■ Excellent communication and presentation 
skills, and the ability to tell stories for 
diff erent audiences – public speaking 
experience advantageous

 ■ Top class writing skills, and a portfolio of 
published work to prove it

 ■ Wide ranging experience in motoring and 
related feature writing – with the ability to 
tell a story

 ■ An appropriate qualifi cation
 ■ Well rounded life experience and a true 
passion for all things automotive

 ■ Good sub editing and proofi ng skills
 ■ Experienced in every aspect of the editorial 
workfl ow process

 ■ A good eye for design and the ability to lead 
a creative discussion to reach the desired 
outcome

 ■ Freedom to travel extensively
Phew! Anything else, guys? ■

Upington Speedweek organiser Jan Els and toys.

The heritage the new editor will need to come to terms with. That’s Issue no 1, from 
February 1957, with the  July 1988 and April 2013 editions.

mailto:wendy@speedweeksa.com
mailto:wendy@speedweeksa.com
www.speedweeksa.com
www.speedweeksa.com
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Toyota is said to have fi xed the most irritating 
aspect of its hybrid off erings with the new Auris 
Hybrid, launched a few days ago here. An elec-
tronic interface gives “a smoother, more natural 
feeling to vehicle acceleration, with a closer rela-
tionship between vehicle speed and engine revs”, 
according to the offi  cial Toyota press release on 
the new car.

In other words, complaints of the up-hill, hard-
on-the-throttle droning that aff ects the Prius and 
Yaris hybrids has led Toyota to attend to its CVT 
transmission, at least to some degree. We’ll let you 
know how successful the change is, once we get one 
for test.

Th e new Toyota Hybrids are also getting more 
fuel-effi  cient all the time. Th e latest consumption 
fi gures claimed for the fi ve-seater hatchback are 3,9 
litres./100 km and low, low CO2 emissions of just 
87grams/km.

Th at consumption fi gure would probably translate 
to around 5,0 to 6,0 litres/100 km, if our experi-
ence of claimed average fi gures in general (not just 
Toyota’s) are anything to go by. Th at’s still a good 
fi gure, and easily comparable to the best diesels.

Th e new car has a more sculpted appearance, 
with more of an overall wedge shape, and is easily 
one of the best-looking Toyota family cars to be in-
troduced for some time

According to trusted AutoLive sources, the 
chassis of the new Auris is really good as far as 
road-holding is concerned, and at R297  900 this 
hybrid version is much more price-competitive 
than earlier hybrid off erings. As the technol-
ogy becomes more commonplace, so the price 
comes down. ■

Maserati has released the fi rst offi  cial images of its 
upcoming four-door sports executive sedan in ad-
vance of its debut at the Shanghai Motor Show later 
this month. Th e all-new Ghibli is set to break new 
ground for Maserati.

Th e Ghibli will have a sportier character com-
pared to the larger Quattroporte, launched at the 
beginning of this year.

Th e Ghibli will be available with two turbocharged 
3.0-litre V6 engines, an eight-speed automatic 
transmission and both rear-wheel drive and the 
new “Q4” all-wheel drive system.

Th e Ghibli will also become the fi rst Maserati 
production car in history to be powered by a diesel 
engine, with a 3.0-litre V6 turbo-diesel.

It is Maserati’s fi rst sedan in this segment and 
refl ects the company’s belief that a growing num-
ber of premium executive car buyers are looking to 
make an individual statement through a car that is 
distinctive, elegant and luxurious.

Th e Ghibli will play a signifi cant role in 
Maserati’s growth plan to sell 50,000 cars per 
year. ■

Auris Hybrid

Maserati’s Ghibli aims to cut a swathe in Shanghai.

The new Auris hybrid is good looking as well as frugal.

The All-New Maserati Ghibli to Debut in Shanghai

The Ghibli will also become the fi rst 
Maserati production car in history 

to be powered by a diesel engine, 
with a 3.0-litre V6 turbo-diesel.

... complaints of the up-hill, hard-on-
the-throttle droning that affects the 

Prius and Yaris hybrids has led Toyota 
to attend to its CVT transmission, 

at least to some degree.

The latest consumption fi gures 
claimed for the fi ve-seater hatchback 

are 3,9 litres./100 km and low, low 
CO2 emissions of just 87grams/km.
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Renault South Africa’s commitment to improv-
ing the lives and welfare of local communities 
in need has seen the delivery by Renault Fleet of 
three sponsored vehicles to the KwaZulu-Natal 
Department of Health to assist with the rolling 
out of its Phila Ma Campaign of which the First 
Lady, Ms Th obeka Madiba Zuma, is a patron and 
key messenger.

Literally translated Phila Ma means “be 
healthy woman” and on hearing about the cam-
paign, Valerie Ratsoma, who is directly respon-
sible for National Government Fleet at Renault 
Fleet says her fi rst thought was: “How can we be 
of help?”

Quickly established was that the campaign was 
in urgent need of vehicle sponsorship, sturdy vehi-
cles that would be able to cope with the challenging 
road conditions encountered in many of the outly-
ing regions which Phila Ma is serving.

Th e Renault Trafi c 1.9 dCi D Panel and 1.6 8V 
Kangoo Express vans as well as the 1.6 Sandero 
Stepway hatchback were immediately identifi ed as 
being the Renault vehicles most suited to the ardu-
ous task at hand and a “no strings attached” spon-
sorship deal has now been concluded.

“Effi  cient and eff ective transport to support 
service delivery and enable the KwaZulu-Natal 
Health Provincial Department to provide quality 
health care is the backbone to the uplift ment of the 
poorest in our society,” says Bongani E. Khanyile, 

KZN Health Provincial and Departmental Fleet 
Manager.

“We acknowledge the role and greatly appreci-
ate the generous gesture by Renault Fleet, not only 
through their sponsorship of Phila Ma campaign, 
but also their ability to provide transport to our 
department in times of need. Undoubtedly Renault 
has subscribed to the philosophy of government 
and the private sector forging good partnerships to 
improve service delivery.”

Th e Phila Ma campaign seeks to create aware-
ness of the importance of breast and cervical cancer 
screening and also to spread the message that early 
detection saves lives.

More than simply spreading the word however, 
Phila Ma is actively walking the talk by provid-
ing essential health screening services which have 
largely been lacking for women at community level. 

Th e campaign has adopted a woman-to-woman 
“Save a Sister!” approach that not only increases 
knowledge about cancers and their timely detec-
tion within these communities, but also explains 
how a responsible attitude and healthy lifestyle can 
save lives.

In addition to breast and cervical cancer 
screening procedures, services include HIV and 
TB testing and counselling, pregnancy screening, 
family planning and child health care advice, blood 
pressure and blood sugar screening and the referral, 
where necessary, to treatment programmes.

“Renault Fleet’s Valerie Ratsoma is doing a ster-
ling job at National Government Fleet level and we 
thank her for bringing the needs of the Phila Ma 
campaign to our attention,” says Fabien Payzan, 
Vice President of Marketing at Renault South 
Africa.

“Renault takes its social responsibility commit-
ment very seriously and we feel privileged to be able 
to work together in this small way with the KZN 
Department of Health and help save lives in these 
communities.”

RENAULT FLEET was established in June 2012 
for fl eet buyers and as a business-to-business tool 
for the brand’s dealer network; to enable them to 
transact directly with business buyers across the 
full spectrum of public and private operators, long 
term rental and full maintenance leasing compa-
nies and government. ■

Renault’s helping-hand fl eet in KZN.

Working Wheels

Renault Fleet Sponsors Three Vehicles for Phila Ma Campaign

Wilken Communication Management was 
established in 1997 with the major focus of 
its operations being the South African 
motor industry.

Over the years it has developed into a one-
stop communication and marketing service 
provider specialising in this industry.

It is staffed by some of the most 
experienced people in the marketing and 
communications environment of the South 
African motor industry.

simplifyingCOMMUNICATIONS

237 Rigel Avenue Waterkloof Ridge, Pretoria, 0181      Tel  (012) 460 4448      Fax   (012) 460 4514 www.wilkencomm.co.za

WCM can provide services from strategic 
planning, to product launches, media briefings, 
event management, fleet vehicle management, 
and ongoing public relations campaigns. It also 
has a publishing arm which can produce 
newsletters, magazines and coffee table 
books.

For more information contact: Jacques Wilken 
- jwilken@mweb.co.za

www.wilkencomm.co.za
mailto:jwilken@mweb.co.za
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TOTAL MARKET

Year-to-date 2013 163 092

Year-to-date 2012 156 673

Increase of 4,1% between year-to-date 2013 and year-to-date 2012

MARCH 2013 54 946

FEBRUARY 2013 53 187

MARCH 2012 56 152

Decrease of 2,1% between sales in March 2013 and March 2012

PASSENGER CAR MARKET

Year-to-date 2013 113 975

Year-to-date 2012 110 685

Increase of 3% between year-to-date 2013 and year-to-date 2012

MARCH 2013 37 596

FEBRUARY 2013 36 676

MARCH 2012 38 996

Decrease of 3,6% between sales in March 2013 and March 2012

LIGHT COMMERCIAL VEHICLE MARKET

Year-to-date 2013 42 304

Year-to-date 2012 39 255

Increase of 7,8% between year-to-date 2013 and year-to-date 2012

MARCH 2013 14 794

FEBRUARY 2013 14 195

MARCH 2012 14 605

Increase of 1,3% between sales in March 2013 and March 2012

OVERALL TRUCK AND BUS MARKET

Year-to-date 2013 6 813

Year-to-date 2012 6 733

Increase of 1,1% between year-to-date 2013 and year-to-date 2012

MARCH 2013 2 556

FEBRUARY 2013 2 316

MARCH 2012 2 551

Increase of 0,1% between sales in March 2013 and March 2012

TOTAL VEHICLE EXPORTS

Year-to-date 2013 72 810

Year-to-date 2012 58 127

Increase of 25,3% between year-to-date 2013 and year-to-date 2012

MARCH 2013 28 338

FEBRUARY 2013 27 081

MARCH 2012  23 968

Increase of 18,2% between exports in March 2013 and March 2012

PASSENGER CAR EXPORTS

Year-to-date 2013 40 976

Year-to-date 2012 31 493

Increase of 30,1% between year-to-date 2013 and year-to-date of 2012

South African Vehicle Sales Figures at the End of March 2013

Overall new car and commercial vehicle sales for 
the month of March were in line with expecta-
tions, refl ecting modest declines compared to the 
corresponding month last year. In 2012 the Easter 
recess fell during the month of April, whereas this 
year the Easter break occurred during the month of 
March. As a result, March last year benefi ted from 
two additional selling days compared to March 
this year.

Th is contributed to the decline in aggregate in-
dustry sales of 1 206 units or 2,1% to 54 946 vehicles 
from 56 152 units in March last year. Export sales 
had registered another strong performance refl ect-
ing an improvement of 18,2%.

As of March the South African automotive in-
dustry’s new vehicle sales and export sales data has 
been compiled, verifi ed and administered by RGT 
SMART and, aft er publication of the data on the 

website of the Department of Trade & Industry, the 
sales information was for public consumption with-
out any embargo.

Th is arrangement has enabled Mercedes-Benz 
SA (Pty) Ltd to resume full sales reporting and the 
industry’s automotive sales data base has been up-
dated with Mercedes-Benz sales fi gures retrospec-
tive to December, 2011.

Subsequently NAAMSA has been able to com-
ment on the sales statistics.

Overall, out of the total detailed (disag-
gregated) reported Industry sales of 54 946 ve-
hicles, 48 101 units or 87,5% represented dealer 
sales, 4,4% represented sales to the vehicle rental 
Industry, 4,2% to government and 3,9% to Industry 
corporate fl eets.

According to NAAMSA the near term out-
look for the automotive sector would be aff ected 

by upward new vehicle pricing pressure as a result 
of the weaker exchange rate and the April, 2013 in-
crease in CO2 vehicle emissions taxes on cars and 
certain categories of light commercials. Th is could 
result in some moderation in the rate of growth in 
sales over the balance of the year.

Th ere are a number of factors, however, that 
should lend support going forward and these in-
cluded the low interest rate environment, continued 
strong replacement demand, a highly competitive 
trading environment with attractive incentives, 
low debt servicing costs and high tech new model 
introductions.

On the negative side, however, rising infl ation-
ary pressures facing consumers would dampen 
growth in consumers’ real disposable income. New 
vehicle exports and industry production should 
nevertheless register strong growth in 2013. ■

Vehicle Sales Showed Modest Decline in March

continued on next page 
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 continued from previous page

LIGHT COMMERCIAL VEHICLE EXPORTS

Year-to-date 2013 31 501

Year-to-date 2012 26 442 

Increase of 19,1% between year-to-date 2013 and year-to-date of 2012

TRUCK AND BUS EXPORTS

Year-to-date 2013 333

Year-to-date 2012 192

Increase of 190% between year-to-date 2013 and year-to-date 2012

NOTE: This data includes fi gures for Associated Motor Holdings (AMH), 
which is split according to sub-segments and not by individual brand or 
model.

THE FIGURES REPORTED BY AMH FOR MARCH 2013 ARE:

Small cars (1 400cc or less) 3 035

Medium cars (1 400 – 2 500cc) 1 986

Large Cars (over 2 500cc)  129

4x4 Recreational vehicles (SUV)  594

Light commercial vehicles  735

Medium commercial vehicles  32

TOTAL 6 511

In addition GWM (Great Wall Motors) reported an aggregate sales fi gure 
for passenger cars and commercial vehicles in March 2013 of 606 units, 
which is not included in the fi gures above.

Figures courtesy of the Department of Trade and Industry and RGT SMART.

TOTAL VEHICLES BY MANUFACTURER FOR MARCH 2013

RSA EXPORT

TOYOTA 10 593 8 779

VOLKSWAGEN GROUP SA 9 337 4 286

FMC 5 001 3 465

NISSAN 4 709 2 648

GMSA 4 553 102

BMW GROUP 2 815 4 843

MERCEDES-BENZ SA 2 810 4 014

HONDA 1 400 40

JAGUAR LANDROVER 1 289 0

CHRYSLER SA 876 28

TATA 707 0

RENAULT 630 9

PCSA 567 0

FIAT GROUP 466 4

MITSUBISHI MOTORS SA 440 36

MAHINDRA 372 0

SUZUKI AUTO 314 0

VOLVO CARS 272 1

UD TRUCKS 205 30

PORSCHE 204 0

SCANIA 164 3

VOLVO TRUCKS 163 0

MAN 155 28

IVECO 129 9

SUBARU 100 0

POWERSTAR 46 9

JMC 43 0

NC2 TRUCKS SA 27 2

RENAULT TRUCKS 18 2

BABCOCK 9 0

MASERATI 8 0

FAW 7 0

VOLVO BUS 6 0

SUB TOTAL 48 435 28 338

AMH & AAD 6 511 0

INDUSTRY TOTAL 54 946 28 338

Figures courtesy of the Department of Trade and Industry and RGT SMART.

Merc's C-Class logged 1 415 sales in March to just pip BMW's 3 
Series which sold 1 401.

Audi’s A4 Avant helped the A4 range to an excellent 555 unit total 
in March.
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MARKET TOTALS BY MANUFACTURER FOR MARCH 2013

PASSENGER
LIGHTCV
<3 501KG

MEDIUMCV
3 501-8 500KG

HEAVYCV
8 501-1 500KG

EXTRA 
HEAVYCV
>1 6500KG

BUS
>8 500KG

RSA EXP RSA EXP RSA EXP RSA EXP RSA EXP RSA EXP

TOYOTA 5 143 936 5 007 7 843 244 0 157 0 42 0 0 0

VOLKSWAGEN GROUP SA 8 561 4 286 698 0 78 0 0 0 0 0 0 0

FMC 2 833 0 2 168 3 465 0 0 0 0 0 0 0 0

NISSAN 1 827 10 2 882 2 638 0 0 0 0 0 0 0 0

GMSA 1 860 67 2 405 30 177 1 62 4 47 0 2 0

BMW GROUP 2 815 4 843 0 0 0 0 0 0 0 0 0 0

MERCEDES-BENZ SA 2 157 4 014 69 0 237 0 48 0 282 0 17 0

HONDA 1 400 40 0 0 0 0 0 0 0 0 0 0

JAGUAR LANDROVER 1 217 0 72 0 0 0 0 0 0 0 0 0

CHRYSLER SA 876 28 0 0 0 0 0 0 0 0 0 0

TATA 331 0 227 0 62 0 48 0 18 0 21 0

RENAULT 608 9 22 0 0 0 0 0 0 0 0 0

PCSA 494 0 37 0 36 0 0 0 0 0 0 0

FIAT GROUP 403 2 56 2 7 0 0 0 0 0 0 0

MITSUBISHI MOTORS SA 290 20 150 16 0 0 0 0 0 0 0 0

MAHINDRA 139 0 233 0 0 0 0 0 0 0 0 0

SUZUKI AUTO 314 0 0 0 0 0 0 0 0 0 0 0

VOLVO CARS 272 1 0 0 0 0 0 0 0 0 0 0

UD TRUCKS 0 0 0 0 27 11 60 18 118 1 0 0

PORSCHE 204 0 0 0 0 0 0 0 0 0 0 0

SCANIA 0 0 0 0 0 0 0 0 137 0 27 3

VOLVO TRUCKS 0 0 0 0 0 0 0 0 163 0 0 0

MAN 0 0 0 0 0 0 0 0 108 25 39 3

IVECO 0 0 0 0 105 2 6 3 18 2 0 2

SUBARU 100 0 0 0 0 0 0 0 0 0 0 0

POWERSTAR 0 0 0 0 0 0 0 0 46 9 0 0

JMC 0 0 33 0 10 0 0 0 0 0 0 0

NC2 TRUCKS SA 0 0 0 0 0 0 0 0 27 2 0 0

RENAULT TRUCKS 0 0 0 0 0 0 0 0 18 2 0 0

BABCOCK 0 0 0 0 0 0 0 0 9 0 0 0

MASERATI 8 0 0 0 0 0 0 0 0 0 0 0

FAW 0 0 0 0 0 0 4 0 3 0 0 0

VOLVO BUS 0 0 0 0 0 0 0 0 0 0 6 0

SUB TOTAL 31 852 14 256 14 059 13 994 983 14 393 25 1 036 41 112 8

AMH & AAD 5 744 0 735 0 32 0 0 0 0 0 0 0

INDUSTRY TOTAL 37 596 14 256 14 794 13 994 1 015 14 393 25 1 036 41 112 8

Figures courtesy of the Department of Trade and Industry and RGT SMART.
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This custom car thing is still huge business. The Jap vs German 
arena at Nasrec this past Saturday.

This is a 1959 Ford Skyliner, based on the Galaxie line of the 
time. It’s name refers to the fact that its metal coupe-like top folds 
into the vast real estate of boot behind the car.

One of the most beautiful Alfas of all time, the Giulia Sprint 
Speciale.

Now THIS is a barn-fi nd!. The most photographed exhibit in 
Hall 5 at the Rand Easter Show and its owner Pierre Eksteen of 
Bugger Transmissions.

Arthur Joubert’s awesome rotary-engined Mazda Rustler has run 
a sub-eight-second 400 metres at Tarlton.

One spoiled pooch!
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BY STUART JOHNSTON

Th is past fortnight has been one of petrol-headon-
ism in extremis for me. Firstly there was the Festival 
of Motoring I helped to organise at the Rand Easter 
Show, something I’ve done for the past three years 
with F1 “guru” (he’ll hate me for using that term 
in reference to him) Hendrik Verwoerd, and this 
year we had the invaluable logistic assistance of Liz 
Gomes, who helped enormously with the task of 
chasing up clubs and car owners, pointing out fl aws 
in our fl oor plan and generally keeping everybody 
feeling good about entrusting us with their valuable 
classic for six days.

It’s always a tense time as you decide how many 
cars that Hall 5 can hold, given the size of some 
of the things. Apart from something like a 1939 
Packard Hearse, we had a 17-metre pantechnicon, 
courtesy of Motorite Racing’s off -road team, and 
the odd dragster or two.

Th e cars are protected by picket fencing at all 
times, and how it all comes together in just one day 
with cars delivered from all over the place, carpets 
laid, a stage built, and extra lights fi tted is beyond 
me, but it has done in previous years and it did so 
this year. Th is is largely due to the boundless and 
unfl agging enthusiasm of classic car owners and 
their club movers and shakers, who make sure the 
spirit is kept alive, and in a cool way.

It was all worth it when I strolled around the 
hall and glimpsed the delight on people’s faces as 
they spotted a Beetle or a Cortina or a Renault 
4CV that they’d owned in their youth, or maybe 
their auntie had driven a Morris Minor or a Ford 
Prefect, or …

It was also gratifying that people who had busi-
ness interests in their displays got plenty of feedback. 
We estimated we probably had a conservative aver-
age of 5 000 people through the hall over each of the 
fi ve days the show ran. Th at’s 25 000 diff erent peo-
ple who were exposed to the classic car, off -road and 
drag racing movements, who wouldn’t have prob-
ably visited a car show if it hadn’t been allied to the 
broader scope of the Rand Easter Show. A big well 
done to SA Show Services and the Johannesburg 
Expo Centre at Nasrec for getting it on!

A week later I was at Nasrec again for the Jap 

versus German hot street car event, organised by 
Paulie Calisto, who also helped us enormously in 
plugging gaps in our display at Hall 5 with things 
like a Hummer H1 limo that stretches over three 
parking places! Last Saturday in the crisp autumn 
sunshine, it was all about turbos and mag wheels 
and body kits and paint and making the most hors-
es on the dyno run.

Th is was a diff erent kind of enthusiasm, in that 
it is totally youth orientated. And yet I saw the same 
passion when I witnessed youngsters eyeing a mas-
sive T4/T5 turbo installation on a Toyota Celica mo-
tor installed in an old TRD Corolla, as I did when old 
tannies were eyeing out their favourite Volvo 122S.

Just four days ago, it was Angela’s picnic time 
again, and what a lovely annual event this is!

It’s held in honour of the late Angela Heinz, who 
started the annual picnic so she could get together 
with her classic car buddies and discuss details of 
the latest Morgan 4/4 (she had a pink one which was 
famous in Jo’burg in the late ‘70s and early ‘80s). 
Socialite Angela succumbed to cancer some years 
ago and every year the marque clubs in Jo’burg turn 
out in force to honour and make healthy donations 
to the Hospice Fund which benefi ts from the event.

I saw some stunning cars on the grassy slopes of 
Delta Park near Blairgowrie, cars that you rarely see 
anywhere else. Part of the fun is having a real pic-
nic and bringing all your own stuff , because there’s 

no food and drink on sale at the park, which is one 
of the little-known treasures of Jo’burg’s northern 
suburbs, usually the venue of choice for dog walk-
ers, joggers and mountain bikers.

Many of the clubs from “our show” were there, 
including a massive display by the MG Club. I 
bumped into Roger Pearce there, an MG stalwart 
of note, who also supported our show with displays 
of MG restorations and an Anglia he was doing for 
a client.

“Th at show worked for me,” said the gruff  Mr 
Pearce. “I needed stuff  for the Anglia that I couldn’t 
get anywhere, stuff  that had rusted out like heater 
boxes and the like. One of the show-goers told my 
man on the stand, Scott Ranier, that he knew of 
a place where there were not one but four derelict 
Anglias standing. Sure enough, Scott drove out 
south towards Vereeniging way, and there they 
were, and they turned out to have every single part 
we needed but couldn’t fi nd anywhere!”

Yes, that’s the kind of tale that makes the heart 
of a classic car owners resonate with the common 
bond that we all share. Th e love of the car because it 
evokes good memories for a time gone by, the thrill 
of the chase in fi nding a car to buy, the pride that 
comes in an extensive restoration project, and the 
frustration and ultimate exultation in fi nding unob-
tanium that can make or break the project.

Or, you could devote your life to twitter. ■

Motor Shows and Passion

So far, it’s Japan 2, Germany 0.
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