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AutoLive: Where did the name change 
come from?

Teresita van Gaalen: It’s actually 
a huge project. Chang’An International 
took the decision to transform its trad-
ing image globally.

In South Africa we’ve decided to re-
tain the name Chana for pre-owned ve-
hicles because there is great equity in the 
brand. There are some 8 000 Chanas on 
our roads, so obviously they are success-
ful and have been well received.

So we move on to Chang’An, 
which is actually the name of the origi-
nal Chinese capital, from a previous 
dynasty.

And there is so much else happen-
ing within the company especially in 
product development. Chang’An has 
five R&D centres throughout the world, 
including one in the US and one recently 
opened in the UK

AL: So there is obviously a push 
to manufacturer vehicles closer to 
European expectations

TvG: Indeed. Already the com-
pany manufactures two-million cars a 
year, if you include the cars it does by 

appointment, such as Suzuki, Peugeot 
and Mazda for the Chinese market.

Al: The cars that you showed at 
JIMS are not due here until 2012, is that 
correct?

TvG: We have pretty much a 2012 
strategy. We used the show extensively 
for market research to see what South 
Africans are expecting of our Alsvin 
(the name refers to a horse that pull’s a 
son’s chariot).

At the moment we have Star2, in 
the first quarter of 2012 we’ll launch the 
CV6 1300 and in the second quarter the 
Alsvin 1500 in hatch and sedan forms.

Then in the second half of the year, 
and I’m giving you an exclusive here, 
you can expect to see an SUV from 
Chang’An. This is the beauty of working 
with the Chinese, you go to them with 
an idea, and they come back to you a 
week later and ask you what you need.

In a way this something I presumed 
would only occur in a company mak-
ing cars for the wealthy, in that all of a 
sudden you can have a tailor-made car 
for your region’s needs, to fill a specific 
market expectation.

AL: So this would be tailored spe-
cifically for South Africa, this SUV?

TvG: I think so, we are working very 
hard to achieve this.

AL: Price-wise, will Chang’An stay 
on the affordable side of the spectrum?

TvG: We aim to please, but more 
than that, with the Alsvin we are look-
ing at a strategy that will give us volume 
for quick growth. So we are pinning a lot 
on the Alsvin.

AL: What sort of price levels for the 
Alsvin?

TvG: Below R120  000. And very 
well-specced at that.

AL: That quoted power of 72 kW 
seems low for a 1500.

TvG: That is a Chinese spec. As soon 
as we complete our market research 
we’ll go back for the necessary tweaks to 
be made.

AL: On a personal level, how are you 
enjoying Chang’An?

TvG: I was privileged to be in at 
the birth of the Koreans here, then I 
worked with the Japanese, and now 
I’m part of a global occurrence with 
the Chinese. This indeed is a real 
privilege. ■

Chang’An Goes For Growth
When a company that manufacturers 1,5-million units 
annually says it’s going for growth in South Africa, it is smart 
to sit up and take notice. With a name change from Chana 
to Chang’An, the South African operation of China’s second-
biggest motor company is in the midst of re-inventing itself, 
just as CEO Teresita van Gaalen promised when she took 
over the rains of Chana South Africa six months ago. Two 
hatches and a sedan are planned for 2012, as well as an 
SUV. We spoke to her about the year ahead. Teresita van Gaalen.

http://www.autolive.co.za
mailto:stujohn%40autolive.co.za?subject=
mailto:houghtonr%40mwebbiz.co.za?subject=
mailto:bruno.lupini%40gmail.com?subject=
http://www.autolive.co.za
mailto:danie%40marketingss.co.za?subject=
http://www.nags.co.za


Subscribe for free @
www.autolive.co.za Page 3

To advertise in 
 contact

Bruno Lupini on 081 354 7212 or email 
him at bruno.lupini@gmail.com

Editor’s Note
THE GREEN THING

Every week the amount of “green-relat-
ed” mail from locally and around the world 
seems to increase, as the electric revolution 
gains momentum. Nissan is right at the 
forefront with its Leaf due for introduction 
here in South Africa the next two years, 
while the company has announced that it 
plans to commit a whopping 70 per cent of 
its Research and Development budget to re-
ducing environmental impact.

Nissan plans to build and sell a staggering 1,5-million electric vehicles 
between now and 2016 and it has also signed an agreement with Daimler to 
develop a fuel cell vehicle within the next five years.

Other companies are just as active, and just about everyone has a hybrid 
of some sort in its sales brochure right now.

But what about the poor old internal combustion engine? Nissan has 
been hard at work in reducing emissions from petrol and diesel engines and 
it has stated that by 2016 it will have reduced fuel consumption by 35 per 
cent over its 2005 fleet figure.

At the launch of its new B-Class in Europe recently, Mercedes-Benz 
also unveiled some amazing emission-reducing technology in its new four-
cylinder engine. Its new engine opens up the inlet valve on the exhaust cycle 
of the engine to pre-charge its induction system with semi-spent gas which 
would otherwise be spewed into the atmosphere. This is not a new idea, 
as there have been exhaust gas recirculation devices in even American gas 
guzzlers since the ‘70s, but this is the most efficient one yet.

Elsewhere in this issue in AutoLive you will read about petrolheads from 
Germany who remain fully focussed on making cars go as fast as possible. 
An E-Class Mercedes that does 370 km/h sounds ludicrous, but Brabus, the 
company that builds such a car, has been in business for over 30 years, so 
presumably it achieves such feats with a degree of reliability and safety.

You may wonder why anyone would want to travel at such speeds, but 
in Germany there are many who do, and there are still many sections of 
autobahns which have no speed restrictions.

This system can only work if the entire driving population has a high lev-
el of skill and discipline, something all Germans are noted for. They have very 
few accidents on the autobahn, but when there is one, it’s usually a “biggie”.

The biggest single threat on our freeways is not speed, but one simple 
rule never applied here, but applied so rigidly in Germany. Drive in the slow 
lane, pass in the faster lane, and once you have done that, return to one of 
the slower lanes. The most dangerous thing that happens on a daily basis is 
a lame-duck doing 60 to 80 km/h in the fast lane and an ignoramus flashing 
past in the slow lane at 140-to-160 km/h.

It’s happening right now as you read this. Until we get this rule 
drummed into the heads of our learner drivers, we are going to keep on 
having big bad accidents on our freeways too. It’s a more pressing problem 
than saving the planet right now, laudable as that mission is in countries 
where there is at least a modicum of social responsibility.

Re-write the K53 so that highway discipline is a major part of the test. 
And then we can worry about cleaning up the air, instead of cleaning up the 
carnage on our roads.

Stuart Johnston,
Editor
stujohn@autolive.co.za

The 2011 Johannesburg International 
Motor Show, staged at Expo Centre, 
Nasrec, from October 6–16, proved a 
major success for all parties involved. 
It certainly lived up to its positioning 
as the Blue Riband event for the South 
African motor industry and its asso-
ciated organisations.

The show, which is one of only 20 
events in the world to have received 
international accreditation from the 
world motor industry organisation, 
OICA, benefitted from pent up de-
mand as the previous show had been 
held three years previously, in 2008. 
This is actually a biennial event, but 
the extra year gap was forced on the 
organisers by the 2010 FIFA Football 
World Cup, where Expo Centre served 
as the global communications hub.

A major benefit that did flow 
through from its use in the World 
Cup was the R40-million upgrad-
ing and improvement programme 
undertaken by the owners of Expo 
Centre so it could fulfil its role to the 
highest international standards.

This was the second show staged 
by the joint venture owners of the 
show, the National Association of 
Automobile Manufacturers of SA 
(NAAMSA) and Expo Centre and or-
ganised by SA Show Services, under 
Show Director Pula Dippenaar.

The show attracted 228 102 visi-
tors and 356 members of the media 

during the 11-day period, with the 
first two days having been set aside 
for the media and VIP guests only. 
The show enjoyed the support of more 
than 220 exhibitors in four sections, 
passenger cars, commercial vehicles 
and motorcycles as well as compo-
nents and accessories.

The show was opened officially by 
the Minister of Trade and Industries, 
Rob Davies, and a number of impor-
tant meetings and conferences were 
held at the venue during the show pe-
riod, including the CAR Conference, 
where prominent local and interna-
tional speakers provided plenty of 
food for thought.

The main focus was on the passen-
ger car section, where a record number 
of 36 manufacturers and distribu-
tors announced the launch of new or 
face lifted models. The Johannesburg 
Truck & Bus Show was staged concur-
rently with the motor show, and the 
media attended 24 presentations by 
this sector of the industry.

The Association of Motorcycle 
Importers and Distributors (AMID) 
returned to the show this year with 
official support and had a wide range 
of motorcycles and scooters on dis-
play. Two-wheelers also thrilled the 
visitors with daredevil stunt riding.

The next Johannesburg Inter-
national Motor Show is scheduled to 
be staged in 2013. ■

Johannesburg Motor Show 
Proved Major Success

JIMS 2011 Day 4 Sunday.
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AutoLive, a convenient e-zine delivered twice a 
month, is the best way to keep up to date with news 
and views about all facets pertaining to the South 
African and international motor industries.

Importantly, the concept has been embraced 
by the organised SA motor industry – AutoLive has 
already been provided with membership mailing 
lists by the:

 ■ Retail Motor Industry organisation RMI
 ■ Motor Industry Staff Association (MISA)
 ■ National Association of Component and 
Allied Manufacturers (NAACAM)

 ■ McCarthy Motor Group
This is in addition to a comprehensive list of people 
operating within the industry. Furthermore, nego-
tiations for further meaningful subscriber lists are 
on-going. We have had an excellent response to our 
dummy and launch issues, and it appears this prod-
uct has great potential as a source of news within 
the biggest manufacturing sector of the South 
African economy.

Advertisers who are suppliers or service pro-
viders to any facet of the SA motor industry are 
seen by a focussed target market. In addition, the e-
zine format has an immediacy lacking in traditional 

print media, therefore getting information across 
faster with less lead time.

Who should advertise?
 ■ Companies looking to recruit employees for 
specialist positions in the motor industry

 ■ Companies looking for franchisees
 ■ Companies looking for dealers for new vehi-
cle brands

 ■ Automotive marketing consultants
 ■ Training organisations
 ■ Market research companies
 ■ Business management consultants
 ■ IT companies 
 ■ Fleet management companies
 ■ Suppliers of workshop equipment
 ■ Car care companies
 ■ Panel beaters and dent removers
 ■ Auction houses
 ■ Courier companies
 ■ Service providers in the finance and insur-
ance industry

 ■ Vehicle tracking system suppliers
 ■ Organisers of exhibitions and conferences
 ■ Tyre fitment centres

 ■ Suppliers of car care products
 ■ Suppliers of automotive replacement parts
 ■ Roadworthy testing centres
 ■ Printers
 ■ Accounting firms

Autolive advertising rates are very cost effective and 
we are able to make up advertisements at reasonable 
rates. ■

Why you should advertise in Autolive

Bruno Lupini can be contacted on 081 354 7212 
or via email at bruno.lupini@gmail.com 

Top Class Automotive has been a leading importer 
and distributor of the best quality bearings, trans-
missions and related products since 1997. The easy 
to use range of products includes top brands Timken 
antifriction automotive bearings, SNR automotive, 
industrial and aerospace bearings, FTR hydraulic 
brake and clutch systems and ABS solutions and 
Permatex adhesive and sealing solutions. Top Class 
Automotive caters for a wide scope of applications, 
from high speed and maximum performance to the 
utmost of safety and reliability.

Safety is a priority at Top Class Automotive and 
every product has been extensively tested to pro-
vide the best performance. Driven by passion and 
headed up by CEO Richard Pinaard, the crew at Top 
Class Automotive is just as enthusiastic about the 
performance of your vehicle as most owners would 
be. Top Class Automotive can be contacted on 011 
974 1444 or visit the website www.tcauto.co.za ■

A Notch Above The Rest

Timken has been a major supporter of motorsport in recent years.

Safety is a priority ... and every 
product has been extensively tested 

to provide the best performance.
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By RogeR HougHton

This is without a doubt the most significant bakkie 
for Ford in terms of its international sales and mar-
ket share growth ambitions.

It is the first pick- up developed under the “One 
Ford” principle and benefitted from Ford’s global 
expertise, facilities and resources. It is being built 
at three hubs – Silverton in South Africa, Brazil 
and Thailand – and sold in an initial 148 markets. 
This will be expanded over time to 180 countries or 

regions, making it one of the farthest-reaching Ford 
products in the world.

The Ranger name has been used on a pick-up 
truck in the US since 1983, but this situation will 
change at the end of the year. Ranger will no longer 
be sold in North America, but rather in other mar-
kets around the world, as it would be too close in 
price to the bottom end of the top-selling F-series 
pick-ups in the US.

The Ranger was under development for five 
years at Ford’s Asia Pacific and Africa Division 
headquarters in Australia, which is itself a major 

market for this type of pick-up. (Interestingly it 
has been reported that Toyota is also using its 
Australian subsidiary’s engineering facilities for the 
eighth generation Hilux which is due to appear in 
the next few years).

Ford South Africa used badge-engineered 
Mazda B-Series pick-ups, known as Couriers, as 
its entrant in the local and some global one-ton 
markets from the 1970’s until fairly recently, al-
though the name was dropped locally in 1998 and 

The Ford Motor Company, globally and not only here in South Africa, has a great deal riding on the success of the 
all-new Ranger one-ton pick-up which was launched to the local motoring and lifestyle media in Mpumalanga at 
the end of October. The weeks before had been spent introducing the very capable new bakkie to journalists from 
all corners of the globe in line with Ford’s aggressive marketing plan for this new important model.

continued on next page 

Ford Ranger – Aiming High

Ford’s new Ranger.
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substituted by Ranger, while remaining a Mazda-
based product.

Now the shoe is on the other foot and the next 
Mazda BT-50, which is due out next year, will be 
based on the Ford-engineered and developed new 
Ranger.

Prior to launch Ford did a great deal of home-
work, including extensive international research 
and the analysis of competitive products, to ensure 
its new Ranger was not only a success from launch, 
but also has the specification and cachet to remain 
a strong seller throughout a lifecycle of 8-10 years.

It had to be right from the start. There are not 
many opportunities to make major changes during 
this period as is the case with a passenger car, which 
has a much shorter lifecycle.

Ford SA’s marketing manager, Ben Pillay, sees it 
as a “no compromise truck that provides customers 
witty quality, fuel efficiency, safety and smart tech-
nology in one complete package.”

Basically the only link between the previ-
ous model Ranger and the latest world contender 
is the name. It is all new, from the chassis frame 
to the suspension, body, engines and transmis-
sions, besides offering a host of so-called “smart 
technologies”.

Tested in South Africa, Australia, Dubai, 
Thailand, Brazil and Sweden, the Ranger had to 
face severe heat and cold, monsoon rains, high al-
titudes as well as rushing rivers, arid deserts and 
potholed roads. Prototypes clocked up more than a 
million kilometres on the road, backed up by count-
less hours of exhausting testing in state-of-the-art 
laboratories.

The styling of the Ranger, particularly the 
small gap between the cab and the loadbox, and 
the integration of the various aspects of the bold 
and distinctive exterior, set it apart from the op-
position, while it also offers the most spacious cab 
with the benefit of the greatest rear legroom among 
double cabs.

The chassis frame has double the stiffness of 
its predecessor and is 10% up on Hilux, while its 
wading depth of 800mm is 100mm better than any 
rival bakkie.

A major achievement for the design and devel-
opment team is the fact that it has just become the 
first one-ton bakkie in history to achieve a 5-star 
Euro NCAP safety rating and among the highest 
scores of any vehicle in these tough crash tests.

This wonderful achievement is the result of 
a meticulous programme to make this the saf-
est bakkie in the world and involved more than 
9 000 simulated crashes and hundreds of physical 
crashes.

The previous model Ranger that was tested in 
2008 had only two stars, which was slightly better 
than the Isuzu KB tested at the same time, while the 
Nissan Navara collected three stars. The Mitsubishi 
Colt achieved a 4-star rating in 2008, which was 
also the rating given to the Volkswagen Amarok 
when it was tested in 2010. The Toyota Hilux does 
not have a Euro NCAP rating.

The interior is not only attractive, but also very 
practical, including plenty of oddment storage 
space, with a glovebox capable of accommodating 
a laptop computer, holders for 1,5-litre bottles and 
extending to novel hidden storage areas beneath the 
rear seat cushion and behind the rear seat backrest 
on double cab variant).

It is positioned as a leader in its segment in 
terms of innovation and technology, with selected 
high end models having Bluetooth, USB and iPod 
connectivity, voice control for the radio, ED, iPod, 
USB, electronic climate control and mobile phone. 
Dual zone air conditioning and cruise control are 
also available on premium models.

Dynamically the new Ranger has a lot going for 
it too.

It starts with new Duratorq turbo diesel en-
gines, a 2,2-litre four-cylinder with two power out-
puts – 88kW/285N.m and 110kW/375N.m – and 
goes on to a 3,2-litre five-cylinder pumping out 
147kW of power and 470N.m of torque. Then there 

is an uprated 2,5-litre Duratec petrol engine pro-
ducing 122kW of power and 226N.m of torque.

Fitted with an 80-litre fuel tank, the all-new 
Ranger can achieve a range of more than 1 000km 
on selected models before having to stop for a fill-
up. All the engines have also been calibrated to meet 
the most stringent emission standards.

The powertrain family is available in either 
two- or four-wheel drive versions with five- and six-
speed transmissions, both manual and automatic. 
For the first time, selected all-new Ranger diesel 
models will be available with either a six-speed 
manual or six-speed automatic transmission. Petrol 
models have a five-speed manual transmission.

Add in features such as hill launch assist and 
hill descent control on certain models and you have 
a very comprehensive offering. There is also trailer 
sway control, adaptive load control, emergency 
brake assist, emergency brake lights and roll-over 
mitigation. (Some of these are limited to high end 
models).

The new Ranger is very keenly positioned in 
terms of pricing. Prices of the newcomer, which is 
built at Ford SA’s plant in Silverton, Pretoria, start at 
R174 000 for a single cab, move up to R228 000 for 
a Super Cab and the double cabs start at R259 400 
and run through to R436 700 for the 3,2-litre diesel 
XLT 4x4 with a six-speed automatic transmission.

The clincher for many buyers will come in the 
cost of ownership offering where the new Ranger is 
again segment-leading in certain aspects.

The all-new Ranger comes with a 5 year / 
90 000km Service Plan and a comprehensive 
4-year/120 000km warranty with service intervals 
of 15 000km. Customers will also benefit from three 
years of roadside assistance and a 5-year corrosion 
warranty as part of the Ford Ranger package. All-
new Ranger 4x4 customers also receive free off-road 
driver training.

Now we have to see if the sales figures reflect 
the initial impressions of this newcomer and its 
very comprehensive specification and range of 
derivatives. ■

 continued from previous page
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BRENTWOOD, UK, 26 October, 2011 – The all-
new Ford Ranger, which is being built in Ford’s 
South African plant in Silverton near Pretoria, as 
well as other plants in the Ford empire, has made 
motoring history by becoming the first ever pick-up 
to achieve a maximum 5 Star rating under the Euro 
NCAP crash test protocol.

Ranger scored 89 per cent for overall safety – 
the best score ever earned by a pick-up and one of 
the highest scores recorded by Euro NCAP for any 
type of vehicle. Moreover, the new Ranger achieved 
the highest rating of any vehicle ever tested by Euro 
NCAP for pedestrian protection (81 per cent).

“Vehicle safety is a core value at Ford Motor 
Company and these independent test results con-
firm that not only is Ranger the highest rated ve-
hicle in its class, it is also one of the highest rated 
vehicles ever assessed by Euro NCAP,” said Stephen 

Odell, chairman and CEO, Ford of Europe. “No one 
wants to be involved in an accident but if the worst 
were to happen, the new Ranger is proven to pro-
vide outstanding protection to occupants of all ages 
as well as pedestrians.”

Established in 1997 and backed by  several 
governments, motoring, consumer and insurance 
organisations, Euro NCAP is the largest and most 
respected independent authority on crash testing in 
Europe.

Its assessors described Ranger’s test results 
as “remarkable,” with “impressive” scores in all 
areas.

Side curtain airbags, standard on all Ranger 
cab styles in Europe for the first time, deploy from 
the headliner to provide a protective cushion for 
the head of occupants in case of a side impact. 
The curtain is designed to protect both rows of 

occupants in Double Cab and Super Cab models 
by covering the upper side structure and glass 
from the A-pillar to the rear of the passenger 
compartment

New side airbags also deploy from the side 
bolster of the front seats to protect the thorax from 
side-impact forces, working in tandem with the 
front airbags for the driver and front passenger. 
A driver’s knee airbag is also standard across all 
models.

Other safety technologies include three-
point safety belts for all seating positions, with 
pre-tensioners and load limiter for the front 
seats, as well as Ford BeltMinder technology 
which helps remind front-seat occupants to wear 
their belts.

When driving downhill, Hill Descent Control 
ensures that the brakes will be applied to control the 
vehicle at a set speed. Or when stopping on a steep 
grade, Hill Launch Assist helps the driver to pull 
away confidently without creeping backwards, even 
when fully laden.

The Ranger’s ESP system includes off-road log-
ic which recognises when the pick-up is driven on 
rough roads and modifies the system to attempt to 
strike the best balance between stability and timeli-
ness of interventions. ■

Five Star NCAP For New Ranger

“Vehicle safety is a core value at 

Ford Motor Company and these 

independent test results confirm 

that not only is Ranger the highest 

rated vehicle in its class, it is also 

one of the highest rated vehicles 

ever assessed by Euro NCAP.” 
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By StuaRt JoHnSton

Tendrils, swamp-ooze, noises that go shlurp in the 
night. Those are the images that came to mind (for 
the writer at least), on first viewing of Nissan’s new 
urban warrior, the Juke.

Urban warrior. Now there’s a concept that has 
finally come of age. Rover tried it with a half-baked 
cross over called the Streetwise that had marginally 
raised suspension and a lumpy diesel engine, but 
instantly faded into obscurity as the company was 
mortally ill anyway at the time of its launch, around 
2004.

Volkswagen hasn’t been much more success-
ful with its Cross Polo, and I suspect Mini must be 
wondering why its Countryman isn’t selling up a 
storm the way its basic two-door Mini still is.

But now we have Nissan’s new Juke, where the 
Rosslyn-based marketing staff are predicting that it 
will sell to the tune of around 400 units a month. 
Those predictions are based on what has already 
happened in international markets.

It was with some scepticism that we approached 
the vehicles after the launch-lecture in a downtown 
Jo’burg bar-cum movie theatre, and set out on the 
road looking for fresh air after traversing some long-
forgotten off-ramps onto the M1. Was this going to 
be just another warmed-over, over-sized hatch with 
a wheezy engine and funny countenance?

And even before we could start winding the 
little Nissan out, it was impressing. Styling-wise 
it combines a zest for life that extends from that 

astroidal nose, steroidal wheel arches and listen-up 
tail lights through to the interior, where the centre 
console has indeed been fashioned along the lines 
of a KawaZuki ZXKR 1300 superbike fuel tank and 
saddle profile. The armrests, so the Nissan press kit 
assures us, were inspired by scuba fins.

Okay, so maybe it’s laying on the lifestyle aspect 
a bit thick, but personally I found it way more ap-
pealing than anything that has come out of Nissan’s 
drawing office in decades (discounting, of course, 
the GTR and 350/370Zs, which are awesome, but 
bare little resemblance to anything else us South 
Africans have been exposed to for decades now).

And dynamically, this little Juke was not 
only competent, but downright impressive. It has 

handling that is reminiscent of the old Primera 
(which was a class-leader in its day, far superior to 
the likes of the Alfa 156, for instance), in that the 
steering is well-weighted, the suspension offers pre-
cision body and wheel control, and directional sta-
bility is good. This is thanks to sophisticated, ultra-
rigid mounting of the strut suspension up front and 
a simple but efficient torsion beam arrangement at 
the rear.

Perhaps it was strategy on Nissan’s side to only 
offer us journos the new 1,6 Turbo model for sam-
pling, and not the naturally-aspirated less-powerful 
version, although this engine too promises to be 
very good, with dual-phase fuel injection and so-
phisticated internals that include oil-cooled pistons 
and the like.

But it was the turbo we drove, and it reminded 
us of Nissan engines gone-by, such as the two-litre 
Sentra unit which was an absolute blast.

This 1,6-litre engine produces an impressive 
140 kW, which is five more kW than a Mini Cooper 
S, by the way. And it revs at least as freely as the 
Mini/Peugeot unit, running close to 7 000 rpm with 
no sign of typical four-cylinder harshness.

It is rated with an eight-second zero to 100 
km/h sprint time and a top speed that will presum-
ably exceed the 215 km/h mark.

The base model boasts a respectable 86 kW 
from its non-turbo unit, and should provide ad-
equate performance for those who favour form over 
function.

So, will the other-worldly Nissan prove a hit? 
It’s likely it will, once word gets out about how good 
it is dynamically. Think of it as Nissan’s version of 
Toyota’s FJ Cruiser, another dynamically-excel-
lent car that was launched here recently to coun-
ter growing concerns that stylistically, these two 
Japanese industry giants had best yank themselves 
out of Yawnsville.

Prices for the new Juke range from R198 000 for 
the five-speed 86 kW 1,6, to R258 800 for the six-
speed (with leather) 1,6 Turbo model. At this stage, 
front-wheel-drive versions only are on offer. ■

Juke Box Hero
Nissan’s Juke is a lot more than an exercise in robo-cop funk. There’s a 
fine motorcar lurking beneath that swamp-monsterish exterior.

Nissan Juke.

This 1,6-litre engine produces an 
impressive 140 kW, which is five more 
kW than a Mini Cooper S, by the way. 
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Three brand new Chevs were donated to the 
cause which aims to increase the mobility of 
children, SOS mothers and social workers vis-
iting disadvantaged families in impoverished 
communities.

The donation was part of a 100 car alloca-
tion donated to SOS Children Internationally by 
Chevrolet Europe.

The organization in Maseru received two 
Chevrolet Captiva SUVs and one Chevrolet Aveo, 
a mid-sized sedan.

“We are very happy to hand over the three cars 
donated by Chevrolet in Switzerland to the SOS 
Children’s Village in Maseru, Lesotho, an impres-
sive facility that may be far away from our country 
but very close to the hearts and minds of the peo-
ple in Switzerland,” said Jens Hauer, Managing 
Director of Chevrolet Switzerland.

“We hope that the vehicles can improve the 
daily lives of the kids and their caretakers. We are 
proud to support an independent organisation of 
the scope, dedication and commitment that SOS is 
demonstrating in both their daily work and their 
disaster relief programs,” he added.

Nissan’s Green programme

Nissan recently presented a five-year plan called 
Green Programme 2016 that pushes along its plans 
for eco-friendly vehicles. It plans to commit 70% 
of Research and development (R&D) funding to 
projects to reduce the company’s environmen-
tal impact. This will include making and selling 

1,5- million electric vehicles (EVs) worldwide with-
in the next five years.

The primary goal of the latest programme 
is to make Nissan the industry leader in zero-
emission vehicles. The 1.5 million EVs cited by 
Nissan include new models developed through 
the Renault-Nissan Alliance. Nissan has also 
signed an agreement with Daimler to develop a 
fuel-cell EV for Europe and North America in the 
next five years.

The worldwide introduction of the LEAF EV 
along with three unnamed EV models should help 
Nissan achieve the five-year sales goal. Nissan also 
committed to industry-leading reductions in fuel 
consumption within traditional petrol and diesel 
vehicles. The company’s coupes, sedans and SUVs 
will achieve an overall fuel consumption reduction 
of 35% compared to 2005 statistics.

Gifted a Hilux

The hard work of Siphiwo Gift Mafuleka was re-
warded recently when he received the keys to his 
brand new Toyota Hilux 3.0 Xtra Cab D-4D Raider 
at a gala awards function in Johannesburg.

Gift Mafuleka (30) was recognized as the most 
promising young farmer from a previously dis-
advantaged background in the 2011 Toyota New 
Harvest Competition, which was run by Toyota SA 
Motors concurrently to the Agri SA / Toyota SA 
Young Farmer of the Year competition.

“Farming is a very challenging profession and 
farmers have to manage a multitude of business 
 areas. To run a successful farm is a big challenge 
and we would like to recognise and salute farmers 
like Gift who had overcome even more challenges 
than the most farmers,” says Marius Burger, Senior 
Vice President of Corporate Administration and 
Toyota SA Motors.

Mafuleka farms in the Bronkhorstspruit area 
of Gauteng with maize, peas, sweetcorn, vegetables 
and beef cattle. He was nominated by the Gauteng 
Department of Agriculture & Rural Development 
(GDARD).

Young Mafuleka obtained a National Diploma 
in Agriculture and a BTech: Crop Production degree 
before settling on the farm. He is a member of Grain 
SA and frequently attends their study groups and 
those of the GDARD. He also manages an agricul-
tural consultancy firm. He donates some excess pro-
duce to local residents including orphanages and also 
educates local schools on agriculture as a career. ■

Chevrolet Europe Answers SOS Call
Chevrolet Europe has partnered 

with SOS Children’s Village in 

Lesotho to jump-start its Wheels for 

Kids programme.

Children from SOS Children’s Village in 
Lesotho celebrate three new Chevys with 
Chevrolet Switzerland PR Manager Rene 
Kreis (left) and Jen Hauer, MD of Chevro-
let Switzerland.

Gift Mafuleka – a most promising, and 
newly mobile young farmer.
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By RogeR HougHton

Audi South Africa is giving its dealerships a makeo-
ver of the kind one sees on television. This is cer-
tainly not a facelift, but the construction of a new 
– and undoubtedly very costly – new facility, called 
an Audi Centre terminal.

The first of these amazing dealerships in Africa 
is located in Hatfield, Pretoria. It was opened in 
December 2009. The latest terminal is in Northcliff, 
near the Cresta shopping centre and is the first in 
the greater Johannesburg area. It is currently the 
only Audi dealership in the Daytona Group portfo-
lio and was bought in 2008.

Before stepping into a new car, you need to step 
into a dealership – an experience which has long 
been characterised as hectic, overwhelming and 
disjointed. But what if a dealership was designed 
like a luxury vehicle itself, where every detail was 
taken into account – down to the flowers and cof-
fee cups!

The Audi commitment to progress goes beyond 
vehicles to redefining dealerships themselves. But 

not simply a facelift or surface upgrade. At Audi, 
progress is redesigning dealerships to encompass 
the entire Audi exclusive customer experience.

Designed by the renowned architecture firm of 
Allmann Sattler Wappner of Munich, Audi’s new 
“terminal” dealerships combine the efficiency, per-
formance, luxury, and environmental themes that 
the brand has become known for in its vehicles.

Like Audi’s vehicles, the new Audi terminal 
dealerships are crafted with efficiency in mind. The 
square, stackable design of the showroom efficiently 
uses space in both a crowded urban downtown set-
ting and an open suburban community. By con-
solidating space, limiting wasted areas, and using 
natural light, the new terminal dealerships save 
30-40 percent in expenses compared to previous 
dealerships

The most impressive and very spacious new con-
cept dealership employs a vast double volume show-
room to give a feeling of spaciousness, with a mezza-
nine floor on one side for offices and a boardroom.  
It has taken a year to complete the construction.

The Northcliff facility can accommodate 19 
new cars, including two in so-called highlight bays. 

It also has the largest used car sales floor and service 
facilities of any Audi dealership in the country.

The new building is not only attractive to the 
eye, but also very efficient. This is not only in its use 
of space, but also in respect of resources such as wa-
ter and electricity: the washbays are waterless and 
the lights switch off automatically when one leaves 
an office or meeting room, while maximum use is 
made of natural light.

“This is the first Audi dealership in the Daytona 
Group, which specialises in selling premium brand 
cars, and we see the Audi brand fitting in well with 
our other franchises,” said the CEO of Daytona 
Group, Justin Divaris.

“Audi is not just about a car; it’s about embrac-
ing progressive design, groundbreaking technol-
ogy and an enhanced driving experience,” said 
the newly-appointed dealer principal Theo van 
Vuuren. “Our new dealership is a visual showcase 
that embodies the same unique characteristics as 
the Audi brand.

“We also see the four rings of the Audi logo 
as symbolising the four most important pillars on 
which our business is built: Product, People, Place 
and Precision.”

The official opening of the Northcliff facility 
was performed by the General Manager of Audi 
Sales and Marketing in SA, Ryan Searle, who said 
Audi was “a brand on the march.”

He said that Audi was aiming for record 
global sales of 1,3-million cars in 2011, while a 
record contribution of 14 500 units is expected to 
come from Audi SA. He added that Audi Centre 
Northcliff had leapfrogged all the other dealers in 
Johannesburg since 2008 and was now No. 1 in this 
important region.

Transformation of the Audi dealer network in 
SA commenced in December 2009 with the open-
ing of the Audi Centre terminal in Hatfield. This 
was followed by a terminal in Somerset West. After 
the opening of the third terminal in Northcliff 
others will now follow in Pinetown, Glenvista, 
Rustenburg, Nelspruit, Rivonia, East London and 
Pietermaritzburg. ■

Another New Concept Audi  
Dealership Opened
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VW COULD BE TOP DOG 
ALREADY THIS YEAR

The Volkswagen Group, which is targeting global 
supremacy in the motor industry by 2018 through 
its Mach 18 strategy, is on track to achieve this goal 
by the end of 2011, seven years earlier than antici-
pated. Analysts believe VW will unseat Toyota eas-
ily this year, while also outperforming the rejuve-
nated General Motors.

The VW Group’s sales figure for 2011 is ex-
pected to total 8,1-million units, made up of prod-
ucts from Volkswagen, Audi, Bentley, SEAT, Skoda, 
Lamborghini, Porsche and Bugatti. This will be 
an increase of 13% over sales of 7,14-million units 
in 2010.

GM is estimated to sell 7,56-million units this 
year, while Toyota’s figure is expected to drop by 
at least 9% from 8,42-million in 2010 to 7,27-mil-
lion this year, due to the loss of production, firstly 
because of the tsunami and earthquake that struck 
Japan on March 11, and secondly with the flooding 
in Thailand.

In addition, the Japanese company which 
ended GM’s 76-year reign in 2008, is still recov-
ering from the after-effects of global recalls of 
millions of its products due to possible quality 
problems.

However, it seems Toyota, which includes the 
Lexus, Scion, Hino and Daihatsu brands, is prepar-
ing to fight back strongly in 2012 when it hopes its 
production capacity will be back to capacity. It is 
targeting to make 8,4-million cars, which will en-
sure a tight battle with the Volkswagen Group.

Meanwhile the Korean pairing of Hyundai and 
its affiliate, Kia, are planning to sell 7-million units 
in 2012 so could well be in contention to start chal-
lenging for a top three position in the future. ■

OPPOSITION MOUNTS 
FOR GAUTENG TOLLING

Two organisations have come out strongly against 
the implementation of Gauteng freeway tolling. The 
SA Rental and Leasing association, which repre-
sents more than 450 000 vehicles, says it will refuse 
to register their vehicles with e-tags, due to a lack of 
clarity on tolling, the burden of additional costs for 
Gauteng road users and the risk that cloned number 
plates poses.

Finance union Sasbo, with a 70  000-strong 
membership, has also said in a statement that it will 
oppose the system. Current government propos-
als will see the system implemented in February 
2012. ■

PIECHETSRIEDER DONATES 
TAX FINE TO CHARITY

Bernd Piechetsrieder, who was formerly CEO 
of BMW and then Volkswagen, will donate a 
€100  000 tax evasion fine to charity as he does 
not believe it was tax evasion in the true sense of 
the word and the authorities have agreed to his 
gesture.

Piechetsrieder, who headed up BMW in South 
Africa before becoming CEO of the group from 
1993 to 1999, subsequently joined VW in a simi-
lar position in 2000. He was replaced by Martin 
Winterkorn in 2006 after a power struggle with 
VW’s chairman Ferdinand Piech. ■

TOP BILLING FOR RENAULT 
AT 2011 SAVRALA AWARDS

Renault South Africa scooped two top places on the 
winners’ podium at the Southern African Vehicle 
Rental and Leasing (SAVRALA) 2011 annual Motor 
Manufacturer of the Year awards held on Friday, 
28th October.

Renault SA collected the ‘Most Improved 
Manufacturer: Leasing’ and the ‘Most Improved 
Manufacturer: Overall’.

“Renault South Africa has been improving 
steadily over the past couple years in the eyes of 
SAVRALA members, to the extent that they were 
judged “most improved” for the period 2010/11,” 
said SAVRALA representative, Paul Pauwen. “The 

higher score achieved does not tell the full story and 
is really a reflection of the sustained commitment 
Renault has made to enhance its relationship with 
our industry.” ■

MASERATI TO CHALLENGE 
PORSCHE AND BENTLEY

Sergio Marchionne, who heads up the Fiat/Chrysler 
alliance, says Maserati and not Ferrari will chal-
lenge Porsche and Bentley as the latter grow their 
range of product offerings. Marchionne is aim-
ing to increase Maserati sales 10-fold from about 
6  000 units a year to more than 50  000 with the 
addition of two more sedans and a new SUV, with 
concepts having been shown at the recent Frankfurt 
Motor Show. ■

VW BOARD WANTS PIECH 
FOR A THIRD TERM

Ferdinand Piech has the support of the majority 
of the 20-member Volkswagen Group supervisory 
board to stand for a third five-year term as chair-
man. There is no obvious successor and Piech’s 
term ends in April 2012, shortly after he turns 
75. He and CEO Martin Winterkorn, who turns 
64 next year, are seen as the two to continue the 
group’s aspirations for global dominance in the 
automotive world. ■

Snippets

VW’s new Up could help the group gain 
Number 1 spot.

VW’s kingpin Ferdinand Piech.
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LUXURY CAR MAKERS 
EXPANDING RANGES

Several of the world’s luxury car makers in the VW 
Group are looking to increase sales by growing the 
number of ranges they offer.

Lamborghini is looking to add an SUV to its 
current three model line-up of Gallardo, Sesto 
Elemente and Aventador – as big SUV’s are sought 
after in emerging markets such as China and Russia. 
The company is also considering a four-door model 
based on the Estoque concept car. Both this model 
and the SUV would be based o architecture from 
the VW Group.

Porsche is reported to be looking at adding 
a small SUV (the Cajun) and an entry level road-
ster, as well as a small sedan (code-named Pajun for 
Panamera Junior).

Bentley is reportedly considering a four-seater 
sports car and a cross-over model, which will also 
be based on VW Group architecture. ■

MOTORING JOURNALIST 
WINS CULTURAL AWARD

Egmont Sippel, motoring columnist for the 
Afrikaans Sunday newspaper Rapport and 

co-editor of Cars in Action magazine was recently 
honoured for his journalistic prowess by the FAK, 
the Federasie van Afrikaanse Kultuurverenginge. 
It is the first time that a motoring journalist has 
been so honoured. Sippel won the HB en MJ 
Thom Prys , “vir uistaande bydrae in Afrikaanse 
journalistiek.” ■

TAXI BODY LAUNCHES 
TRAINING ACADEMY

The SA National Taxi Council (Santaco) has 
launched its own training academy, based in 
Welkom It is due to start delivering training mini-
bus taxi drivers from January, with at least 1 000 of 
them being women.

Santaco says this initiative reinforces the indus-
try’s commitment to the United Nations’ Decade of 
Action for Road Safety that aims to halve road car-
nage in teh world by 2020. ■

DETAILS OF NEW ISUZU 
BAKKIE LEAKED

Isuzu has leaked details of its new one-ton bakkie 
which is due for introduction in South Africa in the 
first half of 2012. The leaks came only a few days 
after GM took the wraps off its Colorado, which will 
be sold under the Holden brand name in Australia 
and uses the same basic platform as the upcoming 
Isuzu.

Both models will be built in Thailand, but at 
different factories, while GMSA will build its own 
version in Port Elizabeth.

The Isuzu for the Australian market will retain 
the same 3-litre diesel engine and will also offer 
four-cylinder and V6 petrol power units. A five-
speed automatic transmission will be an option to 
the five-speed manual gearbox. Safety is a high pri-
ority and the current two airbags will swell to six. ■

ZAGATO PERANA Z-ONE 
GOES TO CMH

Combined Motor Holdings’ Investment Cars has 
been appointed as the SA distributor for the Zagato 
Perana Z-One supercar which is being built at 
Jimmy Price’s High Tech Automotive facility outside 
Port Elizabeth. A sleek red car was exhibited on the 
Proudly South African stand at the Johannesburg 
Motor Show and attracted a great deal of attention.

The drive train is from the Chevrolet Corvette 
and uses a 6,2-litre V8 developing 330kW of power 
and 583N.m of torque. Price is R988 000. ■

TOYOTA GETS THE REVS UP

Toyota, which has taken a fairly low profile in the 
realm of motor sport since folding its F1 team in 
2009, is getting its revs up again with entries in 
two of the world’s major events in 2012 – the Dakar 
Rally and Le Mans 24-Hour Race.

Toyota South Africa will enter two locally-built 
Hilux V8’s in the Dakar Rally, as reported in Motor 
News last week, and now Toyota Motor Corporation 
has announced it will return to Le Mans where it 
last raced in 1998 and 1999, finishing second on the 
last occasion prior to entering Formula 1. What is 
interesting is that the new endurance challenger 
will be a petrol-electric hybrid, to promote the tech-
nology found in a growing number of its Toyota and 
Lexus passenger cars. ■

JAGUAR EXPANDING RANGE

Tata-owned Jaguar is expected to add a sports car 
based on the C-X16 concept shown last month at 
the Frankfurt auto show. Executives said the car is 
nearly ready for production. Work also is under way 
on a compact sedan, but that car is a few years away 
from production, according to Jaguar officials. ■

Toyota’s Hilux Dakar Challenger undergoing tests in the Namib this past week.

Lamorghini built this macho MPV in the 
late 1980s. Now a new Lambo SUV is 
 being mooted.

Egmont Sippel.
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PRESS RELEASE 

HOW THE HEADLINE “FATHER GUNNED 
DOWN IN FRONT OF FAMILY” CHANGED 
TO “ HIJACKER INJURED AS FAMILIES 
BULLET RESISTANT CAR SAVES 
THE DAY”
Bullets flew in the leafy suburb of Bedfordview on 
Sunday night as a hijacking went horribly wrong, 
horribly wrong for the hijackers that is!

A family, returning from a Sunday outing 
pulled into their driveway, and were immediately 
surrounded by armed assailants who had followed 
them. Unbeknown to the hijackers the family 
were driving a vehicle that had been armored by 
Armormax, South Africa’s leading experts in the 
armoring of luxury vehicles.

The hijackers immediately fired two shots at the 
driver, who reacted quickly and reversed out of the 
driveway, running over the leg of one of the assail-
ants in the process. The hijackers fired another shot, 
which hit the windscreen. In spite of this the family 
were able to drive to safety.

As was to be expected, the result of the shoot-
ing was “Zero Penetration” the ultimate goal of the 
team at Armormax.

This is the fourth attack on our vehicles in three 
months, and brings the total of lives saved in the at-
tacks to seven. Despite the recently released crime 
statistics, we are experiencing a marked increase in 
attacks. This case gives you a chilling insight onto 
the mind of the hijackers who were prepared to gun 
down a father in front of his wife and two young 
children. We are seeing an increasing number of 

clients who have made the decision that although 
SA is a fantastic country, the reality is that violent 
crime is still an issue, and two crucial areas, their 
homes and vehicles need to be able to withstand an 
attack. Our vehicles provide total security in an area 
that was once the most vulnerable.”

Its difficult to quantify the value of these lives, 
what’s a dad worth to his wife and family, both in 
emotional and financial terms? What impact does 
the loss of a senior executive have on the company 
and employees?

Difficult question to answer, but thanks to 
Armormax these clients are still there for their 
loved ones and dependants.

For us at Armormax and International armor-
ing Corporation, another seven lives to add to the 
total of all most 500 lives saved by our vehicles.
Regards

Grant Anderson
Managing Director
Armormax Pty (Ltd)

A Creative Press Release 
Of A Serious Nature

Armormax, the Bryanston-based company that has armoured 100s of luxury vehicles in South Africa, recently 
sent out a press release that reads like an extract from True Detective. We publish it here in its entirety as it really 
gets your attention from the get-go. And it brings home the reality that if you are driving a luxury vehicle you are 
probably more at risk to unscrupulous thieves than if you were driving something a little less extraordinary.

To advertise in  contact

Bruno Lupini on 081 354 7212 or email him at bruno.lupini@gmail.com
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Leading manufacturer and distributor of lead acid 
batteries in South Africa, First National Battery 
(FNB), a subsidiary of JSE listed Metair, has turned 
adversity into opportunity following a destructive 
fire at its Benoni plant at the end of April.

Even though nearly half of the company’s bat-
tery formation facility was destroyed in the fire, it 
provided FNB with good reason to centralise all 
battery production operations in East London. At 
the same time, FNB used the opportunity to in-
stall the best and latest battery charging equipment 
available. The modern equipment, with its automat-
ed handling system, has greatly improved produc-
tion and radically enhanced the quality of batteries 
produced.

The new facility enables FNB to produce safe, 
reliable and durable maintenance free batteries, in 
a cleaner and more energy efficient environment. 
FNB has seen a dramatic improvement in their en-
vironmental emission control and an overall reduc-
tion in the company’s carbon footprint.

The company also continues to lead in produc-
ing innovative battery technology, even through 
the hardship. FNB has added to its list of battery 
achievements with the introduction of a range of 
extremely vibration resistant heavy duty truck 
batteries.

These batteries are capable of withstanding 
poor road conditions and rugged terrain – the rig-
ours to which long distance hauliers and construc-
tion and agricultural equipment are subjected. The 
new range of batteries is intended to overcome 
the problem of vibration, the single biggest cause 
of premature battery failure. “They are made in 
South Africa for South African conditions and con-
form to EN specifications,” says Dr. Louis Denner, 
Managing Director at FNB.

The batteries minimise vibration through the 
following features,

 ■ Plates are anchored to the bottom of the 
containers using hot melt glue and reducing 
movement

 ■ Plate locks are fitted to the end cells, 
eliminating the possibility of damage to 
inter-cell connectors

“This range of batteries is subject to and exceeds 
SANS Battery Vibration test 60095-1: Rev 7 which 
requires the battery to withstand vibration levels 
twice that of a passenger vehicle battery, for four 
times longer,” adds Denner.

Some of the most significant attributes of this 
new range of heavy duty truck batteries include,

 ■ Fully framed grids provide superior 
strength, better conductivity and eliminate 
the possibility of separators being pierced

 ■ Most suitable for diesel starting, even under 
the most trying conditions, with increased 
cold cranking power

 ■ Silver calcium alloys reduce gassing and 
water loss resulting in a maintenance free 
battery under normal operating conditions

 ■ Lower self-discharge rates ensure longer 
shelf life

 ■ Better for parasitic loads such as GPS and 
driver comfort amenities

 ■ Specially formulated paste provides 
increased battery performance and high 
cycle life

 ■ Leak proof dual moulded vent that virtually 
eliminates the possibility of acid spillage on 
the battery top

 ■ Central venting with flash arrestors for 
improved safety.

 ■ Currently being launched to customers 
countrywide, these batteries are ideally 
suited for applications such as,

 ■ Long distance haulage
 ■ Frequent stop start deliveries in urban areas
 ■ Construction vehicles – excavators, dump 
trucks

 ■ Open cast mining
 ■ Tractors and harvesters
 ■ Refuse removal
 ■ Fire engines
 ■ Coaches and buses.

“FNB has always been at the forefront with battery 
technology. We are in a process of continual devel-
opment, and strive to produce innovative batteries 
that meet the requirements of our customers,” con-
cludes Denner.

For more information about the new range of 
vibration resistant heavy duty truck batteries con-
tact First National Battery. Visit www.battery.co.za 
or call toll free 0800 111 2600. ■

FNB Is Still Fully Charged, Despite Misfortune
Leading manufacturer and distributor of lead acid batteries in South Africa, First National Battery (FNB), a 
subsidiary of JSE listed Metair, has turned adversity into opportunity following a destructive fire at its Benoni plant 
at the end of April.

Still in charge.

The new range of batteries is 

intended to overcome the problem 

of vibration, the single biggest 

cause of premature battery failure. 

“They are made in South Africa 

for South African conditions and 

conform to EN specifications.”
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By RogeR HougHton

The Department of Trade and Industry (DTI) has 
completed its consultation process with local auto-
motive industry stakeholders with regard to its pro-
posed production support programme for medium 
and heavy trucks and buses.

In fact, the process was extended to include a 
possible support programme for the resumption of 
the manufacture of minibus taxis in SA. This ended 
in 2008 when Toyota stopped production of its Hi-
Ace in 2008, with more than 200 000 of these people 
carriers and vans having been sold here since 1969.

It is ironic that all the new vehicles being used 
in the country’s major public transport industry are 
imported and providing employment for people in 
foreign lands, while unemployment is public enemy 
No. 1 in the Government’s planning.

The aim of the government-backed support 
programmes is to increase local production vol-
umes in these vehicle categories as well as boosting 
local content to assist a component manufacturing 
industry that is under extreme financial pressure.

Trucks and buses are currently assembled in 
comparatively low volumes in South Africa with lit-
tle in the way of local content, while export volumes 
are also low.

The DTI’s director of medium and heavy com-
mercial vehicles in the automotive division, Frank 
Stevens, says the stakeholders’ proposals will now 
be considered before the programme regulations 
are finalised.

No date for an announcement of final details 
of the programme has been made public, which is 
par for the course with the DTI, where long delays 
in making regulations final are a norm. Here one 
only has to look at the long time it look to finalise 

the Taxi Recapitalisation Programme, as well as 
the time it is taking to lock down the Automotive 
Production and Development Programme (APDP) 
which is due to come into force on January 1, 2013 
but still has a number of loose ends.

It seems that the support for local minibus pro-
duction will start with semi-knocked down (SKD) 
assembly for a limited period before a move to the 
more labour-intensive completely knocked down 
(CKD) process. The taxi programme is expected 
to include a mix of support packages from the 
DTI and the Industrial Development Corporation 
(IDC).

Toyota, which continues to supply the major-
ity of minibuses used by the SA taxi industry, has 
already acknowledged it is in discussion with the 
DTI regarding local production of the Quantum, 
which is currently imported as a fully-built up 
vehicles. ■

Now The Wait For Truck Assembly 
Support Programme Details

Geely South Africa has entered into an agreement 
with Chongqing Sokon Motor Group Import and 
Export Company to import and distribute a range 
of value-for-money half-ton light commercial ve-
hicles that will be sold in South Africa under the 
DFSK brand.

The vehicles will include a pick-up in both sin-
gle and double cab configurations, a passenger bus 

and a cargo van. The pick-up will be available with 
1,0l and 1,3l engines while the double cab, bus and 
van will be available only with the 1,3l engine.

“This is a very exciting new development for us 
and allows us to introduce a new brand in the light 
commercial vehicle market that will offer a whole 
new dimension in value-for-money,” said John 
Jessup, CEO of Geely South Africa.

“DFSK is the automotive brand of the highly 
respected Chongqing Sokon Industry Group, 
which also manufactures car engines, motorcycles 
and shock absorbers. The group’s automotive divi-
sion is well known through its joint venture with 
the Dongfeng (DFM) brand, which is the second 
largest in China, and also has joint ventures with 
Honda, Nissan, Kia, Peugeot, Citroen and DFSK. It 
also manufactures a large range of highly successful 
heavy commercial vehicles.

“The range, which will be marketed through 
the Geely SA dealer network,. Its aggressive pricing 
will start from just R49 990 (excluding VAT) for the 
1,0l pick-up model,” Jessup added.

Retail prices (excluding VAT) will be as follows:
 ■ 1,0 Single Cab Pick-up : R49 990
 ■ 1,3 Single Cab Pick-up : R59 990
 ■ 1,3 Double Cab Pick-up : R64 990
 ■ 1,3 Panel Van : R73 990
 ■ 1,3 Mini Bus : R76 990

“Further down the track we are looking at intro-
ducing DFSK special application vehicles, built by 
the factory, which will include a mini tipper truck 
(with both rear and side dump applications), a 
mini vendor truck, and possibly also an ambulance 
version.” ■

DFSK half-ton LCV range priced from R49 990

Geely SA’s DFSK.
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Hino Motors, the leading Japanese truck maker, re-
cently started construction of a new plant in Koga 
City, which will focus on producing components 
and knocked-down (KD) kits for assembly at over-
seas faculties. The initial investment in the new 
plant is R5bn, with R3bn set aside for the KD plant 
itself.

The plant is due to be operational in the second 
quarter of 2012. This new site was chosen because 
there is no more space for expansion at the factories 
next to Hino’s head office near Tokyo. The plan is to 
expand the new plant over the years to include the 
assembly of medium and heavy duty trucks as well 
as the production of key components.

The final objective is to move all medium and 
heavy truck production to the Koga plant by 2020. 
The new plant will play an important role in sup-
porting Hino’s planned increase in production and 

supply, which aims to grow mainly in global mar-
kets to achieve annual sales of 230 000 units by the 
middle of the current decade.

Initially Hino will manufacture a wide number 
of products in comparatively small quantities far 
more efficiently than in the past. The Koga plant 
will also serve as a mother factory which will 
transfer new technologies and skills to other Hino 
Motors plants in the world, including the facility at 
Prospecton, near Durban.

While increasing the efficiency of its produc-
tion supply system in Japan, Hino will promote 

the construction of regional core production bases, 
firstly in other parts of Asia, namely, Thailand and 
Indonesia, to assist in boosting outputs overseas as a 
first step to an optimised global production system.

Hino currently operates three other plants in 
Japan – the Hino plant, near Tokyo, which start-
ed production in 1942, the Hamura plant, also in 
Tokyo, which dates back to 1983, and the Nitta plant 
in Gunma, which was built in 1980. Together these 
three facilities employ almost 9 000 people.

Building vehicles under contract for Toyota, 
which now holds 51% of the shares in Hino Motors, 
continues to be a significant part of the truck 
maker’s business. Contract assembly began in the 
1970s and it built all the HIluxes in Japan before 
production was moved to overseas plants in 2005. 
Currently Hino builds the FJ Cruiser and Dyna 
for Toyota. ■

Hino Motors Starts Construction 
Of New Plant In Japan

Performing the ground-breaking ceremony for Hino’s new Koga plant are: President Yoshio Shirai (left) and Chairman Kazuo Okamoto.

Initially Hino will manufacture 

a wide number of products in 

comparatively small quantities far 

more efficiently than in the past.
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There are a few surprises this year with some vehi-
cles having price hikes quite a bit higher than the 
claimed inflation rate. We have also seen several 
face lifts in this survey.

Some new vehicles have been included – such 
as the VW Amarok, GWM Steed 3, Tata Xenon, 
Daihatsu Terois, Chery Tiggo and the up-market 
Audi Q5. Mainly though, we have tried to stick with 
the volume sellers, asking manufacturers to give us 
the best seller in their stable, so that we are able to be 
of interest to a wider audience.

The parts list has changed slightly, – no more 
clutch release bearing, which varies considerably in 
different vehicles and can be simply a slide-on bear-
ing or may incorporate the clutch fork and slave cyl-
inder, with a corresponding price range from about 
R200 to R3,000.

We have also dropped the exterior mirror 
which has been used previously, since it varies from 
a complete unit to a bare framework without covers, 
motors etc. and prices differ accordingly. We have 
included an alternator this year instead.

51 vehicles are covered in the 2011 Kinsey 
Report, where possible taking the better sellers 
from the range offered for sale. There is always the 
danger of generalization, but I will do so anyway – 
if one vehicle from a manufacturer’s range is rea-
sonably priced then the other vehicles in that range 
should follow the trend.

The latest Nissan Micra imported to SA is made 
in India and its pricing tends to buck the system 
somewhat. Vehicles from Korea, India and China 
are often less expensive and appear to give excellent 
value and their quality is constantly improving, but 
they will have to prove their endurance capabilities 
over the next few years. Local content also relieves 
the parts pricing costs somewhat and give home-
grown vehicles some pricing advantage.

As always, all parts prices are sourced from the 
normal vehicle dealerships and are the suggested 
retail prices, excluding any negotiable discount, 
and all prices include VAT. Some dealerships have a 
nett pricing policy which prevents any possibility of 
discounting. All prices are sourced during the same 
month to alleviate possible price changes at the end 
of a month.

Some of the glass prices are quoted from P.G. 
Auto Glass, where a manufacturer ( like Ford and 
Mazda,) – does not stock windows and windscreens 
– and the price quoted is the supply price only, un-
fitted, and also includes VAT.

There are no hybrid vehicles in the survey, 
mainly due to their low sales volumes, and obvi-
ously there are no hybrid-specific parts in the basket. 
When comparing for example, a hybrid Honda Jazz 
with a conventional Honda Jazz model, much of the 
car is common to both , – body, engine, suspension, 
brakes etc. Major differences are the battery pack 
and electric motor. Toyota says the battery pack in 
their hybrid Prius should outlast the 7 year warranty.

The individual results for the classes this year 
are sorted again in least expensive to most expen-
sive parts basket. This is the simplest way of telling 
at a glance what each basket will cost the consumer. 
But the percentage of price basket divided by the 
vehicle selling price is also included and still is a 
worthwhile statistic. It is interesting that the vehi-
cle with the lowest priced parts basket is often also 
at the better end of the percentage scale. It must 
be remembered that the parts basket percentage is 
directly linked to the price of the vehicle – an ex-
pensive vehicle makes the percentage figure look 
“better” and a less expensive one increases the ratio 
of parts prices to selling price and makes the per-
centage higher.

There are 6 categories of vehicle and only the 
“Crossover” category is a bit of a mix up, with a huge 
spread of price and quality – vehicles costing from 
R166,000 to R500,000. The trick here is to compare 
vehicles of a similar price range in the area that is 
affordable.

The charts reflect the cost of servicing parts in 
Section A, repair parts in B, and finally the largest 
section, crash parts in C – crash parts probably of 
greatest importance since insurance premiums 
and excesses are calculated on the reparability of 
the vehicle.

Service and maintenance plans which are 
generally built in to the cost of a new vehicle may 
vary so the service intervals and service life can 
influence the choice of vehicle. Tata, for exam-
ple, have 25,000km service intervals so only 4 
services are required to 100,00km, while vehi-
cles with 15,000km service intervals would need 
6. Spark plugs can require changing anywhere 
between 30,000km and 160,000km (Chrysler 
100,000 miles). ■

The 2011 Kinsey Report
In which that doyen of motor journalists, Malcolm Kinsey, compares the running costs of a significant sample of 
current models on the South African market.

Nissan’s Micra, Cheapest SA car to run right now, says Kinsey.

continued on next page 
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2011 KINSEY REPORT ENTRY LEVEL CATEGORY

PARTS DESCRIPTION NISSAN CHEVROLET VW FIAT TATA TOYOTA

PRICES INCLUDE VAT
MICRA 1.2

VISIA 
SPARK LITE

LS

POLO 
VIVO 1.4

TRENDLINE

PUNTO 1.2
ACTIVE

INDICA VISTA
IGNIS eGO

YARIS ZEN 1
3 DOOR

RETAIL SELLING PRICE R 108,400.00 98,700.00 127,465.00 105,550.00 139,995.00 126,300.00

PARTS BASKET AS % OF SELLING PRICE 22.95% 39.26% 32.51% 42.01% 33.57% 49.36%

AIR FILTER R 57.89 97.22 149.66 198.13 299.77 327.85

OIL FILTER R 28.72 44.37 149.06 135.65 102.60 121.58

FUEL FILTER R N/A 329.10 344.51 N/A 239.40 N/A

POLLEN FILTER R 87.02 174.92 204.77 178.92 N/A 572.75

SPARK PLUG EACH R 37.10 31.25 47.64 55.00 86.07 260.58

R/H WIPER BLADE R 103.64 92.43 135.09 178.92 75.00 392.21

L/H WIPER BLADE R 64.35 62.51 158.93 178.92 75.00 150.42

FRONT BRAKE PADS R 413.73 319.54 726.98 836.70 820.80 954.62

REAR BRAKE PADS/SHOES R 472.00 286.63 1,793.86 693.77 453.72 729.06

SUB TOTAL : A 1,264.45 1,437.97 3,710.50 2,456.01 2,152.36 3,509.07

CAM BELT / TIMING CHAIN R 735.30 350.04 718.20 429.00 547.20 988.93

FRONT BRAKE DISC R 792.30 264.35 552.56 825.72 410.40 1,687.43

REAR BRAKE DRUM / DISC R 570.00 348.95 740.30 1,388.46 811.09 869.66

FRONT SHOCKABSORBER / STRUT R 604.20 485.00 852.86 1,089.26 2,052.00 1,650.78

REAR SHOCKABSORBER / STRUT R 350.34 388.36 684.55 720.64 741.00 976.99

CLUTCH PLATE R 769.43 468.98 584.36 1,846.06 1,618.80 1,868.45

PRESSURE PLATE R 953.23 483.04 414.61 KIT KIT 1,688.49

FAN BELT R 165.30 267.15 238.02 140.96 301.26 817.60

ALTERNATOR R 2,564.24 2,536.24 7,156.30 2,837.44 3,898.80 6,706.87

SUB TOTAL : B 7,504.34 5,592.11 11,941.76 9,277.54 10,380.55 17,255.20

BONNET R 1,128.60 2,806.12 1,688.45 2,280.93 2,850.00 1,965.82

FRONT BUMPER SKIN R 1,083.00 898.81 1,656.26 2,702.69 2,052.00 2,157.37

GRILLE R 734.52 688.09 239.90 646.92 140.20 1,010.51

L/H FRONT FENDER R 1,008.90 1,419.00 860.20 1,062.46 1,482.00 1,824.52

WHEEL RIM R 559.38 469.92 598.83 843.44 649.80 1,045.64

L/H HEADLIGHT ASSEMBLY R 1,083.00 1,534.82 1,430.86 1,938.61 2,462.40 2,201.35

FRONT WINDSCREEN R 1,017.88 2,725.25 1,250.80 2,342.26 2,234.40 4,796.74

RADIATOR R 1,083.00 1,445.78 1,300.61 1,900.00 3,078.00 2,994.54

R/H FRONT DOOR R 1,500.00 3,598.36 4,034.19 3,990.00 4,104.00 6,035.96

R/H REAR DOOR R 1,500.00 3,262.61 2,462.40 3,815.65 3,306.00 N/A

R/H FRONT WINDOW GLASS R 322.54 848.63 546.89 650.00 353.40 2,330.41

REAR BUMPER SKIN R 855.00 1,012.78 1,546.52 2,645.94 1,710.00 2,025.54

L/H REAR FENDER R 1,425.00 4,541.51 3,312.00 1,878.61 5,237.57 4,205.85

BOOT LID / TAILGATE R 1,710.00 3,421.09 2,750.82 3,990.00 3,306.00 3,605.13

L/H TAIL LIGHT ASSEMBLY R 518.70 995.14 962.88 841.16 602.52 1,382.49

REAR WINDSCREEN R 582.00 2,048.16 1,140.80 1,083.73 900.60 3,989.60

SUB TOTAL : C R 16,111.52 31,716.07 25,782.41 32,612.40 34,468.89 41,571.47
TOTAL : A + B + C R 24,880.31 38,746.15 41,434.67 44,345.95 47,001.80 62,335.74

SHOES SHOES SHOES SHOES SHOES SHOES

CHAIN BELT CHAIN BELT BELT CHAIN

DRUM DRUM DRUM DRUM
DRUM WITH 
HUB

DRUM

 continued from previous page

The full 2011 report as well as past Kinsey Reports will be available on the website: www.kinseyreport.co.za
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Toyota’s Hilux has had to face some challenges to its 
crown as South Africa’s best bakkie in the past year 
or so. Volkswagen launched its Amarok to gener-
ally favourable reviews, and now Ford has done the 
same with its new Ranger (see report on the launch 
in this issue).

The thing is, to put Hilux’s achievements into 
perspective you have to go back to the 1970s, when 
it became South Africa’s best-selling pick-up. And 
that’s a position it has maintained for well over 
30 years.

What is perhaps even a bigger achievement is 
that for some years now it has been SA’s best-selling 
motor vehicle, and won’t easily relinquish that posi-
tion, despite a tough fight on its hands. In a month 
where Volkswagen’s passenger car sales leader, the 
Polo Vivo, sells between 3 200 to 3 400 units, the 
Hilux typically sells 3 500. And when one looks at 
export figures, the Hilux does extraordinarily well 
for an LCV. In September, Toyota exported 5  449 
Hiluxes to various parts of the world.

The latest version received a face lift a few 
months ago, and it’s not radically different from its 
predecessor. It has a new nose and reshaped bon-
net, and new materials in the interior. Oh, and some 
rather vital electronic safety features.

A few weeks back, AutoLive had a Double 
Cab 4X4 V6 four-litre on test, which is now only 

available in a single model and in automatic form at 
that. It is the most expensive Hilux by some margin 
selling at R445 900, whereas the cheapest single-cab 
two-litre petrol model sells for just R179 300.

The biggest change to the Hilux in our opinion 
is that it now comes with electronic traction control 
and corner assist, devices commonly called col-
lectively ESP (for Electronic Stability Programme), 
and it was a much needed change to this vehicle, es-
pecially in potent four-litre form.

Indeed, when I tried the Hilux one after-
noon after a thunderstorm in hilly areas west of 
Johannesburg’s city centre, I was amazed that the 
traction control “active” light on the dash seemed 
to be working almost full time. It was on a particu-
larly slick tarmac surface, as it had not rained for 
some time, but nevertheless I was trying to feed in 
the power gently and still those rear wheels would 
have been spinning almost constantly were it not for 
electronic intervention.

The combination of all that torque from the 
four-litre V6 – some 376 Nm of it, and the five-speed 
smooth-shifting auto makes it a gem to drive in the 
dry, though. Baring in mind that these big Double 
Cabs are essentially rear-wheel-drive vehicles until 
you select four-wheel-drive, the combination would 
still make for some hairy untamed power sliding, 
but for ESP.

Overall, the Hilux oozes solidity in just about 
every aspect, which in our book makes it still the 
bakkie to beat as far as overall capability goes. One 
untoward aspect, though, was that the airbag panel 
fit on the passenger side was very poor, and not up 
to Toyota’s usual quality standards. But that is a mi-
nor build criticism.

There is an integration of steering feel, chassis 
solidity and ride capability that is hard

to match. Yes, the Hilux is a bit firm on the 
bumpy stuff, but in its favour it still feels more 
bullet-proof than anything else out there (the writer 
has yet to try the new Ranger) good though the likes 
of the Isuzu KB and Nissan Navara are.

The VW Amarok has the Hilux beat in terms of 
ride quality, but that turbo-diesel four-cylinder still 
requires too much finesse when pulling away from 
a standstill (it stalls too easily).

For your R445  900 you get near sports 
sedan-like acceleration, reasonable rear seat 
accommodation, real-world loadability, un-
matched reliability and one of the industry’s 
best resale values. And it has passenger-car-class 
passive safety features including side airbags 
and curtain bags.

If you have the bucks and toughness is your 
thing, rather than urban image, it’s a no-brainer, 
really. ■

Hail The King
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POLO GTi
By StuaRt JoHnSton

The Guild of Motoring Journalists has a rule that 
it doesn’t nominate cars for its Car of the Year title 
that are derivatives of existing models. It’s a sound 
rule, because the idea of the competition (although 
sometimes I wonder if the original aim hasn’t been 
lost in the mists of time) is to reward innovation 
and technological excellence in the sense that the 
car chosen must be ground-breaking in some tan-
gible way.

Nevertheless it’s a pity, because when I think 
back on 2011, the new car that has stood out for me 
is indeed a derivative of a model that was launched 
in early 2010.

This is the Polo GTi, based on the Polo that in 
fact is the current COTY title-holder.

Snicking my 1,8 metre-something metre frame 
into the form-hugging driver seat, snicking the 
steering wheel into the right position of rake and 
reach, snicking the DSG gear lever into Drive, and 
snickering delightedly to myself as I caressed the 
beautifully-shaped steering wheel down the street 
to my favourite set of corners, I knew that this is a 
car that was made for someone who loves the art 
and science of driving.

Someone who appreciates a car that reacts to 
every nuance of brain synapse rather than ponder-
ous plodding on controls. A car that looks so good 
and clean and fresh in a feisty yet understated sort 
of way. A car that is affordable to a large sector of the 
buying public. A car that offers such care and atten-
tion to fine details, such as the way the dashboard 
looks and feels, the way there is nothing gimmicky 
about the way you have to activate the fan or the 
air-conditioning.

Man, the Polo GTi wraps itself around you like 
a favourite pair of shoes. You wiggle your toes and 
the reaction is tangible, and yet the whole plot is 
sturdy enough to inspire confidence in almost any 
and every situation.

The throttle response of the Polo GTi is simply 
amazing, at least for a car costing well under R300 
k. In fact the first time you turn it on, especially if 
the DSG lever is slotted into Sport mode, you have 
to contend with a little of what feels like torque steer 
as the front wheels battle for grip on surfaces any-
thing less than perfect. The nice thing is that this 
torque steer is very slight, and rather has the effect 
of simply keeping you more involved with the car. 
And as involvement is likely to border on the “smit-
ten” level, that takes some doing!

Talking of involvement, I can’t help but feel it 
would be an even better car with a manual gearbox 
option. But VWSA decided DSG would be the only 

option, and, well, it is an extremely liveable trans-
mission option.

Power losses are minimal compared to a con-
ventional automatic and yet the advantages are 
many over an auto, and it has to be said, a manual. 
You can dawdle in stop-start traffic without hav-
ing to worry about how your left thigh is getting 
twice as muscular as your right, when faced to 
jam-ups of the daily Pretoria-to-Jo’burg grind. On 
the other hand, down-changes particularly would 
be so much more satisfying with a manual than 
simply tapping the left-hand-side paddle. And in 
tight cornering through the ‘burbs, you find your-
self wondering which paddle is for up, which is 
for down.

The brakes are superbly competent, scrubbing 
off speed progressively until the ABS kicks in, and 
then still maintaining their retardation, indicat-
ing a very efficient electronic interface. The same 
goes for the electronic corner-assist, which kicks 
in only when you are driving very immaturely, or 
inattentively.

The engine revs close to 7 000 when pressed, it 
being the 132 kW version of the turbo-supercharged 
direct injection four-cylinder motor that powers 
other VW products, and displacing just 1  390 cc. 
And it revs up with a delightful induction growl.

On the down side, even though it is a mere 
1,4-litre, don’t expect amazing fuel consumption 
figures from this car. Driven with some restraint 
around town you won’t get much better than 10 
litres/100 and on occasion during our test the con-
sumption rose to the 13 litres/100 level after some 
hard driving.

So, no, it’s not perfect. But measured against 
its competitors, the excellent 125 kW Alfa Mito, 
the Renault Clio Sport and the raucous Opel Corsa 
GTC, it is the GTi that still is the most complete 
package by far, thanks to impeccable handling bal-
ance and a sense of premium-car quality inside 
the car.

At R261 600, with all the must-have ancillary 
features in this class of car (although you can option 
it up expensively all too easily) it is superb value. ■
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SOUTH AFRICAN VEHICLE SALES FIGURES 
AT THE END OF OCTOBER 2011

PASSENGER CAR MARKET

YTD 2011 331 645

YTD 2010 281 010

Increase of 18% between YTD 2011 and YTD 2010

OCTOBER 2011 36 826

SEPTEMBER 2011 37 829

OCTOBER 2010 30 750

Increase of 19,8% between sales in October 2011 and October 2010

Total year-to-date domestic sales in calendar 2011 remained 16.5% ahead of the 
corresponding 10 months in 2010. October 2011 export sales at 25 860 vehicles 
registered a marginal decline of 712 units or 2.7% compared to the 26 572 units 
exported in October last year.

Overall, out of total October 2011 industry reported sales of 52 338 vehicles, 
77.6% or 40 629 units represented dealer sales, 14.2% represented sales to the 
car rental industry, 5.2% sales to government and 3.0% represented industry 
corporate fleet sales.

A major contributor to the ongoing strength in the new car market in recent 
months was the continued above average demand by car rental companies with 
the car rental industry during October, 2011 accounting for 19.4% of total new 
car sales. On a year to date basis, car rental industry new car purchases had 
amounted to 16.6% of total car sales – one out of every six new cars sold.

Continued strength of the new car market in October, 2011 was due to a 
number of factors, including, improvement in the financial position of consum-
ers on the back of relatively low interest rates, improvement of vehicle afford-
ability in real terms and the positive influence of aggressive marketing and sales 
incentive programmes during the month. In addition, consumers would have 

been encouraged to bring forward planned purchases in light of expectations of 
future price increases as a result of recent Rand depreciation.

The tussle for overall market leadership in 2011 continues to be a close 
run fight, with Toyota now 3 604 units ahead of arch rival Volkswagen after 10 
months. Toyota’s YTD sales total 87 689 units, which equates to 21,1% of the 
market, while the VW Group has sold 84 085 units for a 20,2% share. Last year 
the gap between the two protagonists at this point in the year was 22 115 units, 
with Toyota on a share of 23,1% and VW on only 16,8%.

Industry sales figures over the past few months had exceeded expectations. 
The new car market for 2011 was now expected to show an improvement of 
between 16% and 18%, in volume terms, on the 2010 figures – supported by, 
amongst other things, numerous new model introductions.

Over the medium term, domestic sales should continue to register growth, 
but probably at a more subdued rate, in line with the overall performance of the 
South African economy. The direction of the global economy remained uncer-
tain and international financial markets were characterised by extreme volatil-
ity and turbulence. Prospects of slower global growth, particularly in developed 
economies, could impact on industry export sales going forward. ■

Vehicle Sales Show Encouraging Gains
The year-on-year growth in new vehicle sales in South Africa improved substantially in October registering 
encouraging gains in all major segments despite the relatively high base a year ago. October 2011 aggregate 
industry domestic sales improved by 8 309 units or 18.9% to reach 52 338 vehicles from 44 029 vehicles sold 
during October last year.

continued on next page 

SOUTH AFRICAN VEHICLE SALES FIGURES 
AT THE END OF OCTOBER 2011

TOTAL MARKET

YTD 2011 476 736

YTD 2010 409 134

Increase of 16,5% between YTD 2011 and YTD 2010

OCTOBER 2011 52 338

SEPTEMBER 2011 54 357

OCTOBER 2010 44 029

Increase of 18,9 between sales in October 2011 and October 2010
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SOUTH AFRICAN VEHICLE SALES FIGURES 
AT THE END OF OCTOBER 2011

LIGHT COMMERCIAL VEHICLE MARKET

YTD 2011 122 350

YTD 2010 109 848

Increase of 11,4% between YTD 2011 and YTD 2010

OCTOBER 2011 12 994

SEPTEMBER 2011 14 004

OCTOBER 2010 11 240

Increase of 15,6% between sales in October 2011 and October 2010

OVERALL TRUCK AND BUS MARKET

YTD 2011 22 741

YTD 2010 18 276

Increase of 24,4% YTD 2011 and YTD 2010

OCTOBER 2011 2 518

SEPTEMBER 2011 2 524

OCTOBER 2010 2 037

Increase of 23,6% between sales in October 2011 and October 2010

SOUTH AFRICAN VEHICLE SALES FIGURES 
AT THE END OF OCTOBER 2011

TOTAL VEHICLE EXPORTS

Total YTD 2011 233 942

Total YTD 2011 188 744

Increase of 23,9% between YTD 2011 and YTD 2010

OCTOBER 2011 25 860

SEPTEMBER 2011 25 935

OCTOBER 2010 26 572

Decrease of 2,7% between exports in October 2011 and October 2010

PASSENGER CAR EXPORTS

YTD 2011 161 815

YTD 2010 147 351

Increase of 9,8% between YTD 2011 and YTD 2010

LIGHT COMMERCIAL VEHICLE EXPORTS

YTD 2011 71 518

YTD 2010 40 645

Increase of 76% between YTD 2011 and YTD 2010

TRUCK AND BUS EXPORTS

YTD 2011 609

YTD 2010 748

Decrease of 18,6% between total truck and bus exports in YTD 2011 and 
YTD 2010

 continued from previous page

Still riding high. BMW 3 Series.
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To advertise in  contact

Bruno Lupini on 081 354 7212 or email him at bruno.lupini@gmail.com

By StuaRt JoHnSton

In a micro-environment that oozes glamour and 
sophistication, the tuners hall is just that little bit 
more brassy in terms of the people (especially the 
women) doing stand duty.

And the cars, ahh, the car’s are not too strong 
on subtlety either.

Alpina, Brabus, Hamann, and countless lesser-
known specialists vie for top-dog spot in a sphere 
that is just a little bit more bite than bark. But it’s 
great to know that in a world where just about eve-
rybody’s thoughts are turning towards lean-burn, 
electric-assist and re-generative everything, there 
are still dudes out there burning up fossil fuels like 
as if it was their planetary duty to get rid of the 
messy slippery stuff.

I say, cool, because it’s not as if you’ll have mil-
lions of these rumpety-grump monsters clogging 
up the urban environment. The sheer cost of buying 
one kind of prohibits that.

How about a starting price of R5,5-million for 
the latest Brabus Rocket 800 , for instance? For this, 
you get one of 10 that will be built, based on the 

normal E-Class sedan, and guaranteed to have a top 
speed in excess of 370 km/h.

You think these guys are joking? Well, Brabus, 
which reputedly enjoys a pretty close relationship 
with the Mercedes-Benz factory, has been building 
these kind of monsters for the past 15 years. Back 
in 1996 its V12-engined E-Class ran a certified 330 
km/h. They upped it to over 350 and then 360 in 
the ensuing years, and with GPS speed measuring 

a fact of the tuner’s life these days, it’s much harder 
to hoodwink your customers with unsubstantiated 
claims.

Don’t forget that this Germany we are talking 
about, where it is not uncommon to be driving flat 
out at 230 or so and be shaken to the tyre treads as 
some dude whizzes by doing 100 km/h faster than 
you are managing, in a Porsche GT2 or 458 Italia, 
or whatever.

Brabus achieves better than this by completely 
reworking the Merc production V12 engine (which 
wasn’t really meant for the E-Class, in case you’ve 
forgotten), machining every last crevice of the en-
gine block for stress relief, forging a new crankshaft, 
using forged pistons, increasing the bore and stroke, 
and popping on a massive-boost bi-turbo intake 
and exhaust system and the appropriate electronic 
interfacing. The capacity is raised to 6,2 litres be-
fore the V12 is somehow squeezed into the E-Class 
engine bay
The result is a good honest 600 kW (the 800 stands 
for 800 horsepower) and the entire car is reworked 
in the braking, suspension and bodywork depart-
ments to ensure things are manageable at lunatic 
velocities. Oh yes, and Continental, Pirelli and 
Yokahama apparently provide special rubber in 
30 and 35 aspect ratios for the Brabus Monoblock 
F trims

The speedo is marked up to 400 km/h (now 
there’s a bar-room conversation winner!), the inte-
rior is re-trimmed with Brabus badges all over the 
place and we have to say the car looks like it escaped 
from the DTM paddock. Acceleration is very brisk 
for an E-Class. One hundred km/h comes up in 3,7 
seconds, 200 takes 9,8 seconds from rest and 300 is 
measured at 23 seconds.

They claim a combined fuel consumption of 
15,7 litres/100, but forget about that. More like 30 
litres per 100 in general useage, but then again, you 
won’t be using this as commuter, unless you are 
bed-rock crazy.

Just in case your conscience is wracking you to 
the point where you may forgo the pleasure of driv-
ing at post 350 km/h speeds, Brabus also offers a 
320 kW all electric E-Class. Good for 220 km/h and 
zero emissions! You gotta love these guys. ■

And Now For A 370 km/h E-Class

Brabus 800 Rocket.

Brabus Rocket engine.

The tuner’s hall at the Frankfurt Motor Show held every two years never 
fails to excite the imagination.

Brabus, ... has been building 
these kind of monsters for 

the past 15 years.
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By StuaRt JoHnSton

Meandering through AutoTrader this past week-
end I naturally turned to my favourite section, 
the one show-casing Sports Cars & Classics. I 
shouldn’t do this, buy an AutoTrader when I had 
popped into the supermarket with specific in-
structions from home-base for a family-sized pack 
of all bran flakes.

Collecting old cars is like a disease or an ad-
diction. It’s like an alcoholic on the wagon pop-
ping into a liquor store to buy a Coke or a packet of 
Camels. Suddenly those bottles of imported Vodka 
look so seductive again, and you tend to forget 
the headaches and the nausea, instead imagening 
yourself lying on a beach tinkling ice and feeling 
the world’s problems wash out to sea along with 
the tide.

Still, it doesn’t hurt to window shop, does it? 
This latest issue had some real gems that I could get 
my head around. Like a mint one-owner Fairmont 
GT complete with original chromed steel wheels 
and trim, striping, badging....

The problem was the price. R295 000, because 
for the past few years these cars have been seriously 
sought after in Australia as muscle car collectibilia. 
They were indeed Oz-derived models back in the 
early ‘70s, badged there as Falcons, and a few years 
ago they were reputed to be fetching up to R600 000 
or so in their home-country. So, maybe this one was 
a bargain.

I remember in the early 1980s extolling 
Fairmont GT virtues as a viable alternative to a 
Mazda 323, because then they were on sale second-
hand for under R3 000, and you could have bought 
one and suffered the horrendous fuel consump-
tion – 20litres /per 100 taking “er easy – content 
in the knowledge that you had still saved yourself 
a good R4 000 or so over the cost of a new Mazda 
323, and you could motor in real style, and pay for 
the fuel without having to worry about monthly 
repayments.

Thing is, in the post-fuel-crises days, nobody 
wanted a big gas-guzzling V8. Now they are Sunday 
collectibles.

Turning the page, I came across a Mercedes-
Benz 450SLC that looked as if it was in just as 
pristine condition as the Fairmont, but for only 
R39 900! Now, that is really incredible. The SLC was 
and is a vastly superior car to the Fairmont in just 
about every way, and yet it is selling for a tenth of the 
price, give or take a few hiccups.

The problem that older Mercs and BMWs face 
in the used trade is the fear that if something goes 
wrong it is going to be horrendous to fix. Well yes, 
it is, but look at it this way: if you set aside R200 000 
for mechanical disaster befalling the Merc, you’d 
still have saved yourself R50  000 over the asking 
price of the Fairmont.

How can this state of affairs prevail? I think 
it’s all down to movies. Muscle cars have be-
come ultra-collectible because they’ve livened 
up poor plots and ham acting in tyre-shredding 

B-grade remakes of what were once bad cowboy 
movies.

In the case of Australia, they equate Fairmont 
GTs to the likes of Mustangs and Camaros, and 
not without cause as they use the same formula – a 
tacky plasticky interior with fake wood-grain dash, 
dials that you can hardly see because of reflection, 
wobbly handling bordering on the dangerous, poor 
brakes and a great stonking V8 that sounds like a 
Boer Bull at full bark.

The Merc SLC is still a device pretty much driv-
en by sedate old gents in cravats or blue-rinse la-
dies on their way to book club meetings. You know 
why? Because these same people bought these cars 
when they were young and dashing and the darned 
German engineering inherent in their every fibre 
meant they didn’t wear out and are still dynami-
cally relevant today.

Merc SLCs never made it into B-grade tyre-
shredding movies because what sort of self-respect-
ing lout would drive a car so stylish?

So, my friends, realise that life is all about 
timing. Back in the days when a used low mileage 
Fairmont GT could be bought for R3 000, a slightly-
used Merc 450 SLC cost R30 000. Now things are 
absolutely the opposite.

I blame it on a culture that rewards people like 
Kim Kardashian and Paris Hilton for acting slut-
tishly to the tune of millions of dollars and largely 
ignores talent as exhibited by the likes of…..uh…
that women who wrote the Harry Potter series.

Hey, didn’t she drive a Ford Anglia? ■

Blame It On The Movies
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