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By RogeR HougHton

Not only has it been beset by massive 
product recalls, a global economic crisis 
and a trio of natural disasters – a tsuna-
mi and earthquake in Japan and floods 
in Thailand – but it has been losing out 
to the opposition in terms of the styling 
of its vehicles.

Toyota also reputedly put the 
brakes on a number of its R&D pro-
grammes when the global economic 
meltdown hit in 2008/9 and this has 
slowed the introduction of several im-
portant new models and opened the 
door to its rivals – particularly those 
from Korea.

In addition, several of the recent 
model changes have been evolutionary 

rather than showstopping. Examples are 
the latest Verso, Prado and Yaris which 
need a trained eye to spot the differences 
from the predecessors.

According to a recent interview in 
Automotive News with the new global 
design chief for Toyota (and Lexus), 
Tokuo Fukiuchi, times are changing.

Toyota’s New Design Chief 
Wants To Take A Quantum Leap

Toyota Motor Corporation (TMC) has had a tumultuous time since ousting General Motors 
for the No. 1 position in the global automotive industry at the end of 2008.

continued on page 5 

Toyota needs more movie star cars like this Lexus 350 F Sport.
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Editor’s Note
A GREAT YEAR FOR THE INDUSTRY

With three weeks to go before the end 
of 2011 it’s time to look back and reflect on 
some of the highlights and challenges. As 
this is written it seems as if the predictions 
for a sales year of 575 000 units (cars, LCVs, 
medium and heavy trucks) will be about 
spot on, and that’s a pretty good achieve-
ment on the part of our manufacturers 
and importers.

A highlight of the year has been the bat-
tle between Toyota and Volkswagen for overall market leadership, with VW 
actually topping traditional leader Toyota on a few occasions this year.

This was partly the result of the huge set-backs that all Japanese com-
panies suffered following the tsunami in March, and the resultant supply 
shortages, and it is a tribute to the Japanese nation as a whole that their 
industry has fought back so strongly. Particularly hard-hit here in South 
Africa was Honda, its SA MD Graham Eagle confirming that it had big sup-
ply shortages throughout the year and had to delay a few launches planned 
for our market, which will now take place in 2012.

Ford was also hit by inclement weather which has delayed its Ranger sup-
ply at a critical time. The Silverton factory is now back up to full speed but sig-
nificant stocks of its brave new bakkie will only go on sale here early in 2012.

The Ford Ranger launch was nevertheless a highlight as it will see South 
Africa poised to be a major supplier of a global vehicle for the world market, 
thus ensuring the continued viability of the plant for years to come. A simi-
lar highlight in Port Elizabeth was the launch of the new Chevrolet Utility 
just over a week ago.

Volkswagen has achieved record production levels at its Uitenhage 
plant this year, thanks to the amazing success of its Polo Vivo on the lo-
cal market, and its equally impressive local sales and export production of 
the “new” Polo. In November VW announced it had set a new production 
record of 128 535 cars, passing the previous record of 128 123 set in 2006. 
And of course the new high water mark for VWSA will be significantly 
higher once December’s production is tallied up.

Meantime, with passenger sales close to rivalling that of Toyota, non-
manufacturing importer Hyundai cruises along under the radar, with mas-
sive waiting lists on its big hitters like the iX35. As does its Associated Motor 
Holdings sibling Kia, with similar demand for its Sportage. Not to mention 
their strong performances in the A, B and C passenger segments.

As for the Chinese manufacturers, some of them are starting to look 
like pretty serious contenders in the long haul. There is no doubt that this is 
one of the most competitive motoring environments in the world.

But for now, here’s to a nice break, and then a big welcome to 2012. We 
hope you all drive safely and make provision for “the other idiots” on the road.

Stuart Johnston,
Editor
stujohn@autolive.co.za

By StuaRt JoHnSton

A nice interlude on the endless new 
model launch trail was Mercedes-
Benz’s Leading Sustainable Mobility 
roadshow launch held at its Zwartkops 
headquarters on November 30.

“Our aim is to minimize emis-
sions today and completely elimi-
nate them in the long term,” said Dr 
Martin Zimmerman, President and 
CEO of Mercedes-Benz South Africa.

The “cutting-edge” technologies 
to showcase this aim were numer-
ous and varied, parked on the lawn 
outside the Mercedes office buildings 
and overlooking a man-made lake 
that has some suitably environmen-
tally sustained plant and bird life.

“By developing optimised vehi-
cles with hi-tech internal combustion 
engines, hybrid drives and a choice of 
output ratings and electric vehicles 
with battery or fuel cell, Mercedes is 
taking a multi-lane route,” he said. 
“In this way it is possible to provide 
sustainable mobility with great vari-
ety at high level.”

Vehicles available for test drives 
in the Pretoria area were various Blue 
EFFICIENCY combustion passenger 
cars, an all-electric plug-in Smart, a 
hybrid Fuso medium-weight truck 
and its biogas drive Econic NGT 
large truck.

I was lucky enough to drive one 
of three B-Class vehicles fitted with a 
hydrogen fuel cell which drives a 100 
kW elelctric motor and has a torque 
figure of 290 Nm. The hydrogen, 
used to run the fuel cell – which in 
turn charges the lithium-ion battery 
– which then powers the electric mo-
tor – is stored in three tanks located 
between the axles for safety, at a pres-
sure of 700 bar. Each tank holds four 
kgs of hydrogen, which was supplied 
to Mercedes-Benz here by Afrox for 
its SA demonstrations. This gives the 
B-Class a range of 400 km. Refueling 
– provided such infrastructure is 
available (in SA it’s still a long way off 
and only available at a few points else-
where on the planet) takes just three 
minutes.

The performance is, well, elec-
tric. It runs like a 100 kW car should, 
although it is obviously quite heavy, 
and handling is fine. No gearchang-
ing, no CVT transmission, just a 
slight whirring from the electric mo-
tor as you accelerate at modestly fast 
pace. And no lengthy re-charging 
periods

This, to my mind, is the way to 
go, and all we need to do is to con-
vince oil companies to switch over to 
hydrogen storage as fast as possible. 
Incidentally, the three Fuel Cell B 
Class cars recently circumnavigated 
the globe. ■

Merc’s Sustainable 
Mobility Roadshow
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AutoLive, a convenient e-zine delivered twice a 
month, is the best way to keep up to date with news 
and views about all facets pertaining to the South 
African and international motor industries.

Importantly, the concept has been embraced 
by the organised SA motor industry – AutoLive has 
already been provided with membership mailing 
lists by the:

 ■ Retail Motor Industry organisation RMI
 ■ Motor Industry Staff Association (MISA)
 ■ National Association of Component and 
Allied Manufacturers (NAACAM)

 ■ McCarthy Motor Group
This is in addition to a comprehensive list of people 
operating within the industry. Furthermore, nego-
tiations for further meaningful subscriber lists are 
on-going. We have had an excellent response to our 
dummy and launch issues, and it appears this prod-
uct has great potential as a source of news within 
the biggest manufacturing sector of the South 
African economy.

Advertisers who are suppliers or service pro-
viders to any facet of the SA motor industry are 
seen by a focussed target market. In addition, the e-
zine format has an immediacy lacking in traditional 

print media, therefore getting information across 
faster with less lead time.

Who should advertise?
 ■ Companies looking to recruit employees for 
specialist positions in the motor industry

 ■ Companies looking for franchisees
 ■ Companies looking for dealers for new vehi-
cle brands

 ■ Automotive marketing consultants
 ■ Training organisations
 ■ Market research companies
 ■ Business management consultants
 ■ IT companies
 ■ Fleet management companies
 ■ Suppliers of workshop equipment
 ■ Car care companies
 ■ Panel beaters and dent removers
 ■ Auction houses
 ■ Courier companies
 ■ Service providers in the finance and insur-
ance industry

 ■ Vehicle tracking system suppliers
 ■ Organisers of exhibitions and conferences
 ■ Tyre fitment centres

 ■ Suppliers of car care products
 ■ Suppliers of automotive replacement parts
 ■ Roadworthy testing centres
 ■ Printers
 ■ Accounting firms

Autolive advertising rates are very cost effective and 
we are able to make up advertisements at reasonable 
rates. ■

Why you should advertise in Autolive

Bruno Lupini can be contacted on 081 354 7212 
or via email at bruno.lupini@gmail.com 

Mark Gutridge, managing director of Thule Towing 
Systems, has advised motorists thinking of pur-
chasing a new or second-hand small car to be aware 
that certain models on the South African market 
are categorised as non-towing cars, and cannot le-
gally pull a trailer.

This has become an issue in the weeks leading 
up to the festive season, with a number of unsus-
pecting potential customers requesting tow bar fit-
ment, only to find out that there is no provision for 
this on the vehicle they own.

Says Gutridge: “A number of models on sale in 
South Africa cannot be fitted with a tow bar, either 
because of structural or cooling limitations. These 
include the likes of the new Toyota Yaris, the latest 
Chevrolet Spark, Ford Ka, Suzuki Alto, most hy-
brids and the Citroen C1, Peugeot 107 and Toyota 
Aygo – three small cars based on the same design. 
If you own one of these, and have purchased a light 
trailer, then you’ve wasted your money – unless 
you’re prepared to get a tow bar made up in some-
one’s back yard.”

However, Thule can supply a number of other so-
lutions for owners who need to expand the carrying 

capacity of these vehicles. These include fitting a roof 
rack system, and then mounting a Thule luggage box 
onto it. The roof rack crossbars can also be used to 
attach a number of other Thule accessories such as 
bike carriers, fishing rod holders, and others.

An alternative for cyclists is Thule’s EuroClick 
system, which allows a compatible bike carrier to 
literally click into a housing which attaches to the 
car’s chassis, but will not allow for a detachable tow 

ball to be fitted when the connector is for one of the 
previously-mentioned cars

“The bottom line with these cars is that they 
have been categorised as non-towing vehicles for a 
good reason and attempting to tow with them – as-
suming you can cobble together some sort of tow 
bar, which is not impossible in our poorly-regulated 
market – could result in you regretting the deci-
sion,” concludes Gutridge. ■ 

To Tow Or Not To Tow – Your Car May Be A Non-Starter!

Is YOUR car man enough to tow this gorgeous Airstream?
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“If you see 100 Toyota cars driving by it is said 
that nobody remembers any of the individual cars,” 
Fukiuchi says.

He equates this to 100 beautiful ramp models 
that may be perfect-looking and flawless, but they 
are not as memorable as 100 film stars who each 
exude a particular aura. “They (the movie stars) 
are stunning, charismatic, original or impres-
sive, but most of all memorable,” added the new 
design chief.

Fukiuchi (59), who has had a 37-year career 
in Toyota, was recalled to his important new post 
from a position as a managing officer at Kanto Auto 
Works, one of Toyota’s body-making subsidiaries, 
where he had served from 2008 to 2010.

He has replaced the British-born interim 
head of design, Simon Humphries, who took over 
when former global styling boss Wahei Hirai 
went into semi-retirement in 2009. Fukiuchi had 
spent his entire career in Toyota in styling – be-
fore his move to Kanto Auto Works – and was 
responsible for the styling of the first generation 
Tercel small car, the second generation MR-2 

sports car, the Previa MPV and the original US-
only Tundra pick-up.

Fukiuchi has been charged by President Akio 
Toyoda to breathe personality into the brand as he 
sees rivals catching up in terms of quality, so design 
and styling are now key battlegrounds in the fight 
for customers.

The design chief has always tended to be a non-
conformist in the rigid business world of Japan. He 
stands out from the crowd. As long ago as 2003 he 
wrote in the Toyota Technical Review that he saw 
the Korean motor manufacturers as a growing 
threat with improving technology and a low cost 
base; a forecast that was spot on. He wrote: “The 
only way Japan will survive in the 21st century is by 
fostering originality.”

Toyota has traditionally challenged all its 
global design studios, located in Tokyo, France, 
California and Michigan as well as its body-making 
subsidiaries each making a proposal for upcoming 
production models. One of them is then selected by 
a committee at Toyota HQ in Nagoya to complete 
the process.

Fukiuchi sees this process as tunnel vision-
focussed on what is acceptable, not exceptional. He 

now wants to differentiate the roles of the various 
facilities.

He sees Calty in California and the European 
design centre in France as only doing forward-
thinking designs, while the in-house studios in 
Toyota City (Nagoya) concentrate on production 
models, with the studio in Ann Arbor, Michigan, 
involved with US-only models. He then sees the 
stylists at the body-making subsidiaries as focusing 
on far-out counter-proposals for upcoming produc-
tion vehicles.

Toyota insiders see Fukiuchi’s biggest challenge 
as a non-conformist designer being the “committee 
think” that has prevailed at Toyota for years.

“If you aim for designs that will be selected then 
you won’t be selected,” Fukiuchi warns his stylists. 
“Because you are trying to meet the expectations of 
others, not what you truly want.”

This is a bold stance in a company that is tradi-
tionally conservative, but it is clear that the compa-
ny needs a new direction in terms of its design and 
styling. Unfortunately it will take a few years for the 
changes to come through in the metal.

As a long time Toyota man I will be following 
progress on the styling front with interest. ■

The Automobile Association of South Africa has 
been around for the past 80 years and still plays 
a major role in keeping South Africans mobile. 
Currently its call centres are staffed by up to 500 

people to deal with all manner of queries from a 
membership that totals 1,2-million,.

With the holiday season approaching and 
road safety a primary concern we asked Ronald a 

number of leading questions regarding the coming 
big migration coast-wards. And some of the an-
swers he gives are hair-raising.

AutoLive: With the holiday season approach-
ing, we would guess this puts an even bigger de-
mand on your call centres.

Gary Ronald: Actually the numbers don’t in-
crease that much, just the location changes as every-
one heads for the coast. Then five or six weeks later 
everyone heads back to the Highveld.

Q&A With The AA’s Public Relations Manager, Gary Ronald

The Automobile Association of South Africa has been around for the past 
80 years and still plays a major role in keeping South Africans mobile. 
Currently its call centres are staffed by up to 500 people to deal with all 
manner of queries from a membership that totals 1,2-million.

continued on next page 
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AL: It is an interesting fact that although the 
media makes much play of holiday accident statis-
tics, they don’t change that radically from normal 
periods through the year. Would you concur with 
this?

GR: The only good thing about the accident sta-
tistics over the holiday period is that it is one of the 
few times when the Department of Transport actu-
ally issues statistics on a daily or weekly basis, and 
this draws people’s attention to road safety issues. 
It is frightening to think that we are about to lose 
1 400 people to road accidents in the next six weeks. 
The average figures for road deaths are 40 people 
per day, and additionally, each day 25 people will 
be put in wheelchairs for the rest of their lives. It’s 
a fact that if we halved the number of road deaths, 
we would free up 40 per cent of the beds in hospitals 
and trauma units.

AL: Is the AA doing anything to promote ade-
quate driver training and the like, to promote more 
road safety?

GR: If you talk to advanced driver training 
schools, they will tell you it is absolutely crucial. But 
the frightening aspect is the ease with which anyone 
can simply buy a license with no training whatso-
ever. That goes for any class of vehicle. For example, 
about R2 000 gets you a code 10 licence, and these 
are not forgeries, they are genuine licences being 
issued without the driver having been given any 
training or passing any kind of test.

AL: What about roadworthiness of vehicles?
GR: I used to work in traffic enforcement, and 

in the distant past, issuing a dodgy vehicle a road-
worthy certificate was the exception rather than the 
rule. Today it’s a situation that if you don’t pay, go 
away.

AL: It is rare to see moving violations been is-
sued by our traffic police. They seem content to 
point a camera and catch you speeding.

GR: This true, but the sad reality is that we have 
about 17 000 traffic officers at all levels – provincial 

and metro- to deal with a vehicle park of around 
10-million. There are about nine-million licensed 
drivers, and another startling statistic is that there 
are about one million learner’s licences issued each 
month. So you have 17 000 traffic police to monitor 
close to 20 million drivers. No wonder that enforce-
ment is minimal.

If you look at the crash stats and reports, about 
80 per cent of them are caused by a driver break-
ing a traffic law. The big problem is that the con-
sequences for all this to the guilty parties are cur-
rently minimal.

AL: What is the AA stand on all this, to try and 
minimise the carnage?

GR: The AA supports the case for introduc-
ing murder chares to be laid against anyone found 
guilty of killing another road user.

AL: What about policing roadworthiness of 
vehicles?

GR: There is a very strong lobby at National 
level to get regular roadworthy checks to be done 
on all vehicles. This is not practical at the moment, 
as South Africa doesn’t have the infrastructure in 
terms of the number of workshops able to carry out 
these tests to a consistent standard. We will prob-
ably reach saturation point if we test vehicles seven 
years and older on an annual basis.

AL: presumably the AA will play its part here 
with its testing centres.

GR: Oh yes. Our testing stations are now oper-
ated by Dekra, the German roadworthy specialists, 
due to our alliance with this company.

AL: What about taxis, trucks and buses?
GR: Currently there is legislation that these 

vehicles have to be tested every six months, but we 
feel this is inadequate. We would like to see the tests 
being distance related, as within six months some 
of these trucks and taxis can rack up enormous 
mileages.

AL: Is the testing being enforced?
GR: Yes it is to a large extent, but the trouble 

is that many fleet operators cheat. They have one 
“donor” vehicle on standby and they simply swap 
the good roadworthy parts from this onto the ve-
hicle that has to go for test. When that one passes, 
the parts are swapped back, until the next vehicle 
in the fleet is due for testing! And you are talking 
safety critical items, like tyres, brakes lights, things 
that wear out!

AL: Let’s end this all on a positive note, seeing 
as it is the season to be jolly as well as careful. What 
message do you have for our motorists out there?

GR: Presuming that you obtained you license 
legally, you will know the rules of the road so obey 
them. We all know what is right and what is wrong.

Don’t treat the speed limit as a challenge, but 
as a necessity. In fact, my driver training colleagues 
come to mind again in that they maintain that if 
you drive a car with economy in mind, you will also 
be driving safely. So save fuel. Do the right thing. ■

 continued from previous page

Gary Ronald the AA’s Public Relations 
officer.
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The Motor Industry Staff Association (MISA), an 
affiliated trade union of the Federation of Unions of 
South Africa (FEDUSA), hosted its MISA Women’s 
Forum Balloon Day on 26 November 2011 at Arnold 
Chatz Cars in Craighall.

In line with the goals of the global campaign 
for 16 Days of Activism to Stop Violence against 
Women and Children, MISA released 6 000 bal-
loons into the air. 1 000 coloured balloons for each 
of the 6 petals of the MISA Women’s Forum flower.

The MISA emblem is a multi-coloured flower 
representing the different areas of work that the 
Women’s Forum is involved in. The colour blue 
represents MISA’s pledge to care, white symbolises 
commitment to the end of violence against women 
and children, yellow represents equality, red sym-
bolises the fight against HIV/AIDS, the colour pink 
symbolises cancer awareness and the orange petal 
reminds us of the need to protect animals.

The public donated balloons at a cost of R10.00 
each towards social causes. Proceeds generated 
from this event will be donated to a number of or-
ganisations including; Oliver’s House, Baby Moses, 
the Jessica Foord Foundation, various safety hous-
es, the Pet Action Group and Hoërskool Die Burger.

MISA is the only registered trade union organ-
ising exclusively in the retail motor sector and rep-
resents approximately 34 000 members who are em-
ployed in establishments in the retail motor sector.

The 16 Days of Activism period is an opportu-
nity to take stock of the progress women have made 
in providing support for one another, speaking out 
against violence and abuse, fighting for equity in the 
workplace .There will be no greater accomplishment 
than to see a world in which women’s work is val-
ued as much as men’s, where women are not isolated 
into low paying jobs or discriminated against, where 
women face situations of precarious unemployment 
and a world free from violence and abuse. ■

MISA Women’s Forum Balloon Day

Seen at the launch of the 6 000 balloons were (from left): Dennis George (FEDUSA 
General Secretary), Martlé Keyter (MISA Women’s Forum National Co-ordinator), Ansie 
van Rhyn (MISA Women’s Forum Vice-Chairperson and DP: Mercedes-Benz Rosebank), 
 Arnold Chatz (former owner of Arnold Chatz Cars), Jeff Osborne (RMI CEO), Derik 
Scorer (Owner: Arnold Chatz Cars, Craighall), Dana de Villiers (MISA CEO).
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Ford Motor Company of Southern Africa (FMCSA) 
recently honoured 159 employees who have served 
the company for a period of 25 years or more, at 
two separate Long Service Awards ceremonies in 
Pretoria and Port Elizabeth.

This year’s annual awards recognised the 
dedication and commitment of employees who 
have contributed to the success of FMCSA, with 
25, 30, 35 and 40 years of service. Employees, to-
gether with their partners, were invited to a dinner 
where they were thanked for their contributions to 
the company.

“We are honoured to have such dedicated and 
loyal employees working at Ford Motor Company of 
Southern Africa and this was our way of thanking 

them for their commitment and dedication,” said 
Jeff Nemeth, President and CEO of Ford Motor 
Company of Southern Africa.

A staggering 103 staff members from the 
Silverton Assembly Plant in Pretoria were recog-
nised for having served the company for 25 years, 
while 43 staff members have enjoyed tenures of 30 
years. An exclusive few have gone on to exceed those 
numbers; four having worked at FMCSA’s Silverton 

Plant for 35 years and two for over four decades.
In Port Elizabeth a number of staff from the 

Struandale Engine Plant were also honoured for 
their long service to the company. One staff mem-
ber managed to break through the 25 year mark, 
while three clocked up 30 years of service, two 
moved on to 35 years of service and one achieved 
40 years of service.

“This was a small gesture from Ford to thank 
our valued employees for their contribution to 
the company,” added Vice President of Human 
Resources Anton van der Walt. “Their unwavering 
commitment over the decades is invaluable to this 
organisation, and their passion and service is some-
thing we can all aspire to.” ■

Ford’s loyal employees.

Twenty Five and Counting at Ford’s 
Silverton and Struandale Plants

“We are honoured to have 
such dedicated and loyal 

employees working at Ford Motor 
Company of Southern Africa.”
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Avis has been awarded “The Enviropaedia Eco-
Logic Award for Water Conservation” at the Eco-
Logic Awards, which took place at the Cape Town 
International Convention Centre in November, to 
celebrate and recognise eco-logical individuals, or-
ganisations, products and services.

Avis chief executive, Wayne Duvenage says, 
“Having received the Climate Change Leadership 
Award earlier this year, we are further excited about 
receiving The Enviropaedia Eco-Logic Award for 
Water Conservation, which is another endorsement 
of the great work being done by our company on en-
vironmental matters.”

The Enviropaedia Eco-Logic Awards have been 
created with one primary objective, which is to 

enable and assist consumers to participate in look-
ing after the planet, through the conscious use of 
their consumer spending power.

These Awards, initiated by Enviropaedia and 
judged by a panel of highly respected, environmen-
tally aware individuals, explore a range of products, 
services and organisations with a view to then rec-
ognising and rewarding those that have been pro-
duced in an eco-logical manner.

“Avis embarked on its water recycling program 
in 2008, after assessing our significant use of wa-
ter when washing rental vehicles. As soon as we 
started measuring our use, we became astounded 
at how much water was being wasted,” comments 
Duvenage.

Intensive water recycling was introduced into 
facility upgrades to reuse 85% of water used for 
washing vehicles. Rain water harvesting reservoir 
tanks were built under the parking areas to enable 
“water neutral” status in wet months.

The savings have resulted in just over 85 million 
litres of water saved per annum. Furthermore, this 
equated to over R1 million in costs saved.

As we continue along our green journey, we 
urge all businesses to consider our planet and the 
finite or dwindling nature of its resources, firstly 
for the sake of enabling a sustainable environment 
for future generations and life to thrive, but also 
for the benefit of company performance, produc-
tivity and savings.” ■

Avis Wins The Enviropaedia Eco-Logic 
Award For Water Conservation

The Tyre Dealers and Fitment Association (TDAFA), 
a constituent association under the umbrella body 
of the Retail Motor Industry Organisation (RMI), 
wishes to distance itself from the Waste Tyre 
Management Plan as submitted by the Recycling 
and Economic Development Initiative of South 
Africa (REDISA).

Instead, TDAFA and the RMI maintain their 
full support of the original TDAFA/TIA Waste 
Tyre Management Plan previously submitted to 

the Department of Environmental Affairs (DEA). 
While similarities exist between the two plans, 
TDAFA has chosen not to endorse the revised 
REDISA plan.

TDAFA and the RMI will continue to lend their 
support to the concept of responsible waste tyre re-
duction and to general waste reduction in South 
Africa.

(For any further information contact Jeff 
Osborne on 082 560 6630) ■

Tyre Body Rejects REDISA 
Waste Tyre Management Plan

Jeff Osborne, CEO of the RMI.
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Every paying customer agreed that the 2011 
Johannesburg International Motor Show was world 
class, and 98, 3 per cent of the public day visitors 
reckoned the show was value for money. Research 
issued recently by the show organisers, SA Show 
Services, also found that 98,4 per cent of VIP visi-
tors agreed that it was a world class event, and all 
VIPS agreed that it was value for money.

“We are impressed and delighted at this re-
sponse,” commented Nico Vermeulen the direc-
tor of the National Automobile Association of SA 

(NAAMSA), which is a co-owner of the event with 
Expo Centre.

“Not only were all aspects of the show of a 
very high standard, but the composition of the 
228 102 people who came to Expo Centre over 
the 11-day show period was close to our ideal tar-
get market in terms of demographics. We are also 
satisfied with the number of visitors, particularly 
as many other major events took place over the 
show period, not least of which was the World 
Cup rugby.

“What is important,” added Vermeulen,” is that 
31% of the public day visitors were considering the 
purchase of a new vehicles, with 11% coming to the 
show with the express purpose of reviewing the ve-
hicles on display with a view to buying one in the 
near future.

“Another accolade that has come the way of the 
Johannesburg Motor Show is the award from the 
Exhibition and Event Association of SA (EXSA) as 
the Best Exhibition of the Year to be staged in SA 
in 2011.

The research showed that people living in 
Pretoria and Centurion are the biggest exhibition-
goers, making up 23,6% of the sample surveyed at 
the Johannesburg Motor Show. This region was fol-
lowed by visitors from the East and West Rand, with 
13,9% each.

Almost half the visitors – 44% – said the show 
was better than they had expected and more than 
50% said the information gained at the show would 
influence their purchase decision when buying a 
new vehicle in the future.

Virtually all vehicle manufacturers and dis-
tributors in South Africa elected to participate in 
the show and their decision was fully justified in 
that all the people interviewed in the survey said 
just the fact that the companies had vehicles on 
display enhanced their brand image in the mind of 
the visitors.

Visitors rated the quality of the display stands 
at more than 90%, while 80% said they were im-
pressed with the Standard Bank off-road track and 
the opportunity it offered to experience the various 
vehicles in simulated off-road conditions.

The BMW and MINI products proved the most 
popular with visitors on the public days. They were 
the highlight of the show for 27,5% of the visitors. 

Pula Dippenaar, Managing Director of SA Show services, with an award for hosting the 
best exhibition in South Africa in 2011. continued on next page 

Johannesburg Motor Show Was Indeed World Class
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The Automechanika aftermarket trade fair brand 
has been celebrating its 40th anniversary this year, 
having opened its doors in Frankfurt on September 
18, 1971. At that time nobody would have predicted 
that this event would develop into the world’s lead-
ing businesses platform for the automotive supplier 
industry, the service and repair sector and the trade 
in general.

The trade associations, especially the 
Federation of the German Motor Trade (ZDK) were 
not deterred by the cancellation of the Frankfurt 
Motor show that year and instead called for an 
event for automotive parts and accessories sup-
pliers. About 500 companies and 75 000 visitors 
from 63 countries came to Frankfurt for the first 
Automechanika.

The participants were delighted and the results 
were good for all parties concerned. It was then de-
cided to stage Automechanika in the alternate years 
between the Frankfurt Motor Shows.

Today Automechanika is not only one of the 
leading trade fairs organised by Messe Frankfurt, 
but also the world’s most international trade fair 
brand. Automechanika is now held at 11 ven-
ues worldwide in addition to the flagship event 
in Frankfurt. The cities outside Germany where 
Automechanika trade fairs are now staged are: 
Moscow, Shanghai, Bangkok, St. Petersburg, Dubai, 
Mexico City, Buenos Aires, Kuala Lumpur, Madrid, 
Istanbul and Johannesburg.

Frankfurt continues to be the home venue and 
last year attracted 4 471 exhibitors from 76 coun-
tries and 155 000 visitors.

Already 80% of the exhibition space has 
already been sold for the next Automechanika 
to be held in Frankfurt from September 11–16, 

2012. Companies wishing to register for the 
2012 event can find full details on the internet at 
www.automechanika.com.

Automechanika South Africa will be staged at 
the Johannesburg Expo Centre for the third time in 
2013, with the show dates being May 8–11. ■

Two other German brands, Audi and Mercedes-
Benz, were next most popular on 23,1% each. They 
were followed by Toyota/Lexus (13,9%), Exotics 
(13,7%), Ford and Volkswagen (12,9%).

These rankings were in contrast to the list 

drawn up from surveying invited VIP guests. They 
rated the “total show” and “all new cars” as the big-
gest highlights with 17,5% support from this group 
for these aspects of the show. Next up were BMW on 
11,2%, Concept Cars and Technology on 9,5% and 
Mercedes-Benz on 7,9%.

“We, as the venue owners, are also pleased that 

there were positive comments from visitors and ex-
hibitors with regard to the revamped Expo Centre, 
which benefitted from a R40-million upgrading and 
improvement programme in 2010 when it served 
as the International Communication Centre for 
the Football World Cup,” added the CEO of Expo 
Centre, Craig Newman. ■

 continued from previous page

Automechanika Trade Show Turns 40

Early lap top: Visitors to Automechanika in 1971 in Frankfurt check out a diagnostics 
machine.
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The announcement at this year’s Johannesburg 
International Motor Show that he would be there 
at the start in an Imperial Toyota Hilux, with ad-
ditional sponsorship from Duxbury Netgear and 
Innovations, two SA-based global IT specialist 
companies, simply blew everyone away.

And, not only would De Villiers be back with 
his German co-driver Dirk von Zitzewitz, but join-
ing him in a second Hilux race bakkie would be our 
multiple off-road champ Duncan Vos and his regu-
lar navigator Rob Howie.

It’s a huge challenge, because our lads will be 
up against a multiple car team entered by X-Raid 
Mini, which draws on all the experience of the 
BMW race effort in recent years, and they also have 
Stephane Peterhansel as their lead driver, a man 
who has won Dakar three times in a car and six 
times on a bike.

However, a huge honour for De Villiers and 
great publicity for our all South African team is 
that he will start in second position, important as 
the further back you start in this event with 171 
cars and 185 motorcycles, 76 trucks and 33 quads 
entered, the more difficult conditions become. Vos 
and Howie will line up 13th.

A week ago Toyota gave its team a send-off at its 
Johannesburg Headquarters and the evening high-
light was a panel discussion in which the principle 
team members, including motorsport manager 
Glyn Hall, gave us some background to this huge 
undertaking.

Some four tons of equipment will be shipped to 
Buenos Aires in Argentina on December 15th, along 
with the two race cars, in partnership with SAA. 
The cars will get a shake-down run on December 
28, before the start of the event on January 1, 2012.

At the briefing for media and other motoring lu-
minaries, some interesting facts emerged. The 9 000 
km route, which starts in Buenos Aires and ends in 
Peru on January 15, includes a trip over the Andes 
mountain range where the cars and crews have to 
deal with an altitude of 4 850 metres. That’s higher 
than Kilimanjaro, Africa’s highest mountain!

There is one special stage that is run at 3 500 
metres above sea level, twice the altitude of 

SA’s Dakar Heroes
When news came of Volkswagen’s withdrawal from the Dakar Rally earlier this year a feeling of gloom descended 
upon many South African motorsport fans. Our own Giniel de Villiers from Stellenbosch had won the event in 
2009, finished second this year, and claimed a fourth place earlier in his Dakar career when he was still driving a 
Nissan built and prepared by Glyn Hall Motorsport.

continued on next page High Flying Hilux.

Vos, De Villiers and Howie at Dakar send-off last week.
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Johannesburg, and De Villiers says that neither car 
nor crew has much power at that stage of the event!

Apart from the challenge of driving for eight to 
nine hours each day for 15 days, other challenges 
include ambient temperatures that rise as high as 
45 degrees in the desert areas, and a cockpit tem-
perature of 60 degrees. And, no, Toyota didn’t have 
the time to fit air-conditioning to their machines, 
which were designed for our SA off-road champion-
ship SP class.

The event is of such magnitude that few South 
Africans can conceive it. De Villiers says that the 
first time the Dakar started in Buenos Aires in 
2009, more than a million spectators lined the 
streets! Hall points out that last year the Dakar 
website had 55 million hits! And there is some 
commercial sense in running Hiluxes in the Dakar, 
as both the Hilux and Fortuner are built and sold 
in Argentina.

For Duncan Vos and Rob Howie, this will be 
their first Dakar and De Villiers says that Howie 
will be “earning his wages” as navigator as finding 
one’s way through the desert dunes is not easy, with 
minimal route guidance given by the organisers.

Duncan Vos, one of the most under-rated 
motorsportsmen in SA, says his biggest challenge 
will be in the dunes as he has no experience in the 
desert, apart from the brief shake-down he did with 
the team in Namibia last month.

“I aim to bring the car home each day. Speed 
isn’t the problem, because every top racing driv-
er has speed. It’s reading the conditions that is 
the challenge.”

Can the Imperial Toyota team win it? De 
Villiers was quite candid in answering this question:

“Realistically, as this is our first time there, I 
think we’d be doing amazingly well if we had a po-
dium finish. And that will be very difficult if none of 
our main competitors in the Mini team strike trou-
ble. Even a top five finish will be great.”

So, sit back in front of your TV screens from 
January 1 onwards and watch one of the world’s 
great sporting spectacles. We’ll be proud of our 
guys. And don’t forget the other South African 
entries, Alfie Cox and Jurgen Schroder in a Volvo 
XC60 and Mark Corbett and Francois Jordaan in a 
South African-built Century Property Racing CR4 
V8 special.

* The TV broadcast will be supplemented 
by updates on www.dakar2012sa.co.za as well 
as the www.toyota.co.za website . These will be 
much more immediate updates than screened on 
Supersport, which traditionally shows footage from 
the previous day’s stages. ■

 continued from previous page

Complete pre-Dakar re-build at the Kyalami workshop.

“I aim to bring the car home each 
day. Speed isn’t the problem, 

because every top racing driver 
has speed. It’s reading the 

conditions that is the challenge.”
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Mouthpiece

By JameS Siddall

If you even remotely care about cars – and you obvi-
ously do, otherwise you wouldn’t be reading this – 
you’ve doubtless heard all sorts of Alfa legends.

Like how they’re incredibly charismatic. 
Loaded with Latin passion. And very fond of long 
rests between outings, while in many models disin-
tegrating dashboards and rust-bubbled bodywork 
are no-cost options.

Well, the first bit is all true, clichéd as it may be.
Alfas really do resonate with passion. I’ve been 

driving a long-term Giulietta 1.4T 125kW MultiAir 
Distinctive for around four weeks now. And every 
single time I get into it I like it more.

Indeed, this is one of the very few cars I’ve come 
across where even long after its novelty value should 
have worn off I still find myself taking the long way 
home or driving, with my new Johnny Cash gospel 
album playing, simply because I can.

Preferably on a serpentine secondary road 
where the Italian is at its best and I’m able to justify 
switching the Alfa DNA Selector – which modifies 
characteristics of the engine, gearbox, steering and 
electronic diff – into Dynamic mode. Otherwise it 
stays switched to Normal.

Now I get to drive lots of other cars in between. 
Many of them costing twice, thrice and four times 
the Giulietta’s R284 230. Many of them are far faster 
than the Alfa’s claimed top end of 218m/h and zero-
to-100km/h time of 7.8 seconds.

But few if any of them cause me to engage, in-
teract and interface as I do with the Giulietta. And 
no, while I’ve fallen for the Alfa magic, I still can’t 
quite understand how mere metal, glass and plastic 

can be imbued with abstracts like character and 
charisma.

This Alfa hasn’t been molly-coddled either. I’ve 
used it as all-weather transport on good and bad 
roads, and have just relocated from Bloemfontein to 
my old home town outside Durban (yay!) which saw 
the Giulietta being loaded to the gunwales for the 
trip with suitcases, books and my little dogs – who 
also seem to quite like it. And yes, the seats were 
protectively draped.

So that’s the first bit spot on. The bit about 
Alfas being the sort of machines you don’t just live 
with but love. Which is also a bit that I was a little 
cynical about until my time with the Giulietta, and 
let me just add that it lends itself to fluid, brisk driv-
ing in a way that makes dispatching long distances 
a joy.

What I don’t think is true is the bit about Alfas’ 
mechanical naughtiness. It might have been at one 
stage. In fact, apocryphal and empirical evidence 
suggests it almost certainly was.

But with the Giulietta its makers seem to have 
gone to extraordinary lengths to exorcise those 
demons. I got my long-termer with a little over 
20 000km on the clock. That makes it rather vener-
able by test-car standards.

I was glad though – because it still felt factory-
fresh, proving what I’d suspected from the launch 
earlier this year, namely that here is a car built to 
compete with the Germans and Japanese on qual-
ity while still retaining soul. Proving that, contrary 
to what my headmaster was fond of saying at high 
school in the 1980s, you can have your cake and 
eat it.

Alfa obviously have great faith in the Giulietta. 
Not only does it have the highest NCAP rating in 
its class, but it also comes with a six-year/90 000km 
service plan and a five-year/150 000km warranty.

Look a little closer at the car – or better yet 
live with – and it becomes clear that far from being 
slapped together, it has been carefully crafted. Built 
to last, even, and objective and subjective quality is 
very high indeed.

The only thing I haven’t been able to achieve is 
Alfa’s claimed combined fuel consumption of 5.8 
litres per 100km. The best I got it down to was 6.6 
litres on a long trip.

But I suppose if I reveled less in slicking through 
its six-speed gearbox and letting that 1.4 motor will-
ingly whoop into the higher rev ranges, I might just 
match that figure …. ■

Alfa Romeo 
Giulietta 
Multiair 
Long-Term 
Test

The Alfa Romeo Giulietta.

“Alfas really do resonate with passion. 
I’ve been driving a long-term Giulietta 

1.4T 125kW MultiAir Distinctive for 
around four weeks now. And every 

single time I get into it I like it more.”
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Snippets
LOCAL ASSEMBLY FOR 
CAPE TOWN BUSES

There has been an interesting turn in the awarding 
of a contract by the city of Cape Town for 190 feeder 
buses to boost its existing MyCITI vehicles.

Although the contract has gone to a local bus 
bodybuilder in Busmark 2000, the components will 
not come from a bus company not generally known 
in SA. It is Optare of the UK and Busmark 2000 
will assemble the components of the Solo buses at a 
factory in Elsies River. (Elsies River was very much 
part of the SA vehicle manufacturing industry 
in the past, as it was the site of the Chrysler plant 
before it moved to a new site in Silverton, Pretoria 
in 1968).

The contract has a value of R660m and is ex-
pected to create 110 jobs during the assembly phase 
and some 100 jobs in the training and maintenance 
phases. About 70% of the components will be im-
ported and the remainder sourced in SA.

The midi-buses will have 25 seats and can carry 
a further 25 people standing.

Optare’s Solo buses are given that name be-
cause they are “so low” to the ground to make en-
try and exit easy. They use various engines – MAN, 
Mercedes-Benz, Cummins and MAN – matched 
to Allison fully automatic transmissions. There is 
mention of Euro V specification for the engines in 
the Cape Town buses, which will require the use of 
50ppm diesel fuel and a fuel additive.

Optare was founded in 1985 and last year 
Ashok Leyland, of India, took a 26% share in the 
company. ■

A CAR OF MANY NAMES

Nowadays car makers have to look at maximising 
investments and this often ends up with variants 
of a base car being marketed under several brand 
names. This is the case with Toyota’s long-awaited 
affordable sports car that has been a “work-in-
progress” for five years already. It is due in SA in the 
second half of 2012.

This RWD car is the first result of Toyota’s 
increased shareholding in Fuji Heavy Industries 
(makers of Subaru cars). It uses a Toyota design and 
chassis architecture with the Subaru signature flat 
four engine.

It is finally getting to the stage when the public 
can buy one and will be sold under three distinct 

brands – Toyota, Subaru and Scion (Toyota’s US-
only brand aimed at the youth).

The Toyota version, originally displayed at mo-
tor shows as the FT (Future Toyota) 86 will become 
the Toyota 86 in Japan and the GT86 in Europe (and 
SA), while the Scion (for US consumption only) will 
carry the moniker FR-S and the Subaru version will 
be the BRZ. All versions will be built at a Subaru 
plant in Japan.

The numerals 86 were selected because they 
hark back to Toyota sports cars of the 1980’s which 
were based on the platform and running gear of the 
Corolla AE86.

Although there has been no mention yet, it is 
highly likely there will be a drop top version in the 
future. This would be the first convertible Toyota for 
a long time (excluding Lexus products). Strangely 
while other global car makers have added more 
and more drop tops to their line-ups in recent years 
Toyota has bucked this trend. ■

KEY APPOINTMENTS AT 
SEWELLS GROUP SA

Several key appointments have been made at Sewells 
Group South Africa (a leading specialist training 
and consulting company in the automotive retail 
sector) since the appointment of Tania Barlow (for-
merly business development manager) as Managing 
Director in June this year.

Tania succeeded Dennis Anderson, MD of 
Sewells since 2005, who was appointed chief op-
erating officer (COO) of the global Sewells Group 
based in Bangkok, Thailand. Dennis joined 
Sewells in 1988 from Barlow Motor Holdings 
where he had been manpower development 
manager responsible for HR and training and 
enhancement of a staff of 450. Previously he 
had been a training co-ordinator at Ford in Port 

Elizabeth delivering courses in parts and service 
to dealer staff and management. 

Tania herself has a long background in and 
alongside the motor industry. She joined Sewells in 
2006 to become the director of the Ford Academy, 
where she worked for three years before being of-
fered the opportunity of rolling out the academy 
model to the Asia Pacific region. As the Asia Pacific 
Academies (APA) director she operated in the 10 
different markets guiding, monitoring and men-
toring local Sewells management teams in sup-
port of the academy initiatives and implementing 
Sewells systems for data, material and operating 
management. 

She became business development manager for 
Sewells South Africa from April last year until tak-
ing up her appointment as managing director from 
June this year. 

Since then the appointments made by Tania for 
Sewells South Africa have included:
 ■  George Austin as business solutions manager
 ■  Jacqui van Zyl as operations manager
 ■  Odette Taljaard as business development 

manager
 ■  Sharon Shaw as Ford Academy director ■

Tania Barlow, MD of Sewells SA.

“The Toyota version, originally 
displayed at motor shows as the 

FT (Future Toyota) 86 will become 
the Toyota 86 in Japan and the 

GT86 in Europe (and SA), while the 
Scion (for US consumption only) 

will carry the moniker FR-S and the 
Subaru version will be the BRZ.”
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SPRINTERS NEED TO 
STOP WELL, TOO

The introduction of the extended ESP package for 
the Mercedes-Benz Sprinter from February 2012 
will improve brake performance in critical situ-
ations and enhance the safety of passengers and 
other road users says Mercedes-Benz South Africa.

“ADAPTIVE ESP 9i replaces the current 
ADAPTIVE ESP 8.1. This is further proof that safe-
ty is one of the fundamental values of the Mercedes-
Benz brand,” says Nicolette Lambrechts, Brand 
Manager of Mercedes-Benz Vans at MBSA.

The new ESP 9i takes the vehicle load into ac-
count. Depending on the weight and the position of 
the vehicle’s centre of gravity, the ESP sensors ascer-
tain the vehicle load at any given time; this ensures 
that ESP 9i can stabilise the vehicle with individu-
ally modulated intervention action.

This new ESP system will also intervene selec-
tively if a trailer begins to sway, thus helping drivers 
to stabilise their vehicle and trailer combination.

ADAPTIVE ESP 9i also features light wiping of 
the disc brake in wet conditions and a system that 
applies gentle pressure to the brakes if the accelera-
tor is released suddenly, to save valuable emergency 
stopping time. ■

MAYBACH TO BE AXED
The Daimler Group’s ultra luxury Maybach brand 
is evidently going to be discontinued in 2013. It 
has been a lacklustre performer since the name, 
originally used for luxury cars built in Germany 
from 1909, was resurrected in 2002. This followed 
Daimler being outbid by Volkswagen when Vickers 
sold off the Rolls Royce and Bentley brands in 1998. 

(VW subsequently ceded the Rolls Royce brand 
to BMW).

The Maybach, sold in two models, the 62 and 
57 to denote the car’s length failed to meet sales tar-
gets. A full model change was due in 2014, but it now 
seems Daimler will concentrate on its Mercedes-
Benz brand and introduce a range-topping S600 
Pullman to fill the Maybach space.

At one time consideration was even being given 
to a joint venture with Aston Martin to develop the 
next Maybach, but this was canned earlier this year.

Operating a number of brands can be a prob-
lem with Toyota suffering sales slumps in its Lexus 
and Scion divisions due to the very strong yen, 
while Nissan seems to be vacillating about intro-
ducing its luxury Infiniti models to South Africa; 
they were originally due to arrive at the time of the 
Johannesburg Motor Show in October. Honda’s 
Acura luxury division is also fighting falling sales 
in its prime market of North America. ■

FROM F1 TO HYBRID ENERGY

Patrick Head, who has been a member of the 
Williams Formula 1 team since its formation in 
1977, is retiring from his position as director of en-
gineering to head up Williams’’ booming hybrid 
energy business. ■

TOYOTA TO ASSEMBLE 
TAXIS AGAIN?

According to an article in the Engineering News 
daily news bulletin it seems Toyota SA is getting 
ready to manufacture minibus taxis again after 

its Siyaya Hi-Ace was legislated out of existence in 
2007 after many years of dominance in this market 
segment.

TSAM president and CEO Dr Johan van Zyl 
says a new programme proposed by the Department 
of Trade and Industry is motivating Toyota to as-
semble Quantum-based Ses’fikile taxis from semi-
knocked down kits. (At present all the vehicles used 
in SA’s prime people mover industry are imported).

Van Zyl also hinted that other products made 
be added to local production, which currently con-
sists of Hilux, Fortuner and Corolla, with produc-
tion of the latter model expected to move to Turkey 
when it comes up for a full model change in the next 
few years. A replacement on the Prospecton assem-
bly lines could well be the budget Etios sedan and 
hatch which are currently made only in India.

Local production at the Prospecton plant is ex-
pected to reach 155 000 units this year, which leaves 
plenty of spare capacity, as the plant has a design 
capacity of 220 000 vehicles a year. ■

ELECTRICITY FROM WASTE

BMW SA is to make use of electricity generated from 
waste by the City of Tshwane in a project slated to 
start in 2012. |Methane gas, converted from unus-
able organic waste at a landfill site in Onderstepoort 
will be piped 8km to the Rosslyn facility.

The gas will then be used to generate electricity 
through gas generators or as a supplement for the 
natural gas used in the production process.

BMW has reduced energy and emissions at its 
factory by more than 30% since 2006, which equates 
to a saving of R50-million. The company has also 
halved its base load requirements in this period. ■

Merc Sprinter gets load-sensitive active safety gear.
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By StuaRt JoHnSton

I am not a huge fan of cross over vehicles gener-
ally because often they have lumpy handling. This 
is definitely not the case with the ASX, which has 
seriously sporty spring and damping rates, making 
for a cross-over that leans towards the hot-hatch 
end of the spectrum rather than the sedan side 
of things.

In fact, one passenger I took in the car com-
plained that the ride was over-firm, and there is a 
case to be made for this viewpoint, given that the 
ASX is intended for family transportation rather 
than pushing the adhesion limits through your fa-
vourite set of corners.

I reckon I could live with the ride though, as the 
suspension is well sorted despite being firm, and the 
steering system imparts an accuracy rarely sampled 
in bulky vehicles of this ilk.

The engine, too is a gem. It’s a two-litre with 
counter rotating balance shafts, which means it is 
ultra-smooth, and it revs to its 6 500 red line with 
an effortless zest that other engine makers could do 
well to emulate. There are only five speeds on the 
manual gearbox, and in truth there is a case to be 
made for a six-speeder, but I didn’t really miss this, 
as top gear is a suitably tall ratio, the car running at 
under 3 400 rpm at the (true) national speed limit. 
This means there is plenty of punch for up-hills on 
the highway without having to drop a cog. It does 
make it a tad thirstier at highway speeds, but for a 
car of this size, 9,4 litres/00 km is not a bad con-
sumption figure overall, in a route including urban 
and highway driving.

In terms of engineering, the chassis is nice and 
rigid, the only clatter being the way the dealer had 
affixed the number plate to the tailgate lid ever time 
it was banged shut.

However, while it has excellent basic road-
holding, it was surprising to learn that there is no 

traction and stability control, surely essential items 
in a family wagon of this orientation in this day and 
age? The marketers may feel they are saving money 
and able to offer the ASX at a lower cost, but more 
than anything else, stability control can be a life 
saver in South Africa these days, as one is forced 
to take evasive action at high speeds on our high-
ways and two-lane national roads, due to the igno-
rant, erratic behaviour of a good chunk of drivers 
who pass on the left, zig zag through lanes at crazy 
speeds on the highway, and overtake on single lane 
roads when the laws of physics dictate it is just not 
on. On a car already fitted with ABS and EBD, add-
ing the software interface for stability control is not 
that expensive, and Mitsubishi would do well to in-
vestigate this.

On the other hand, the car comes with seven 
airbags and Isofix child seat anchors. The seats are 

leather-covered in this model, which is the midline 
ASX model. Beneath it you have a more sparsely-
equipped car costing R279  900, and above the 
CVT model. This one goes for R299 900, and while 
some may say it is on the expensive side, I person-
ally feel that dynamically it sends both the QashQai 
(R289 300) and the Hundai ix35 (R279 900) looking 
for parking, these two being its natural competitors 
in the two litre class.

The ASX has an overall “togetherness” that 
can’t be matched by these two, even though they 
are in many respects better equipped. But, apart 
from the much smaller Juke which I raved about 
last month, this is the only cross-over I’ve driven 
this year that I’ve really enjoyed driving. I actually 
like the Mitsubishi’s minimal frills approach, as the 
dash is well made, the materials are good, and the 
mechanical hardware is of excellent quality. ■

Driving the Mitsubishi ASX 2,0 MPi, 

one again realises just how under-

rated this brand is in South Africa. 

The last non-off-road Mitsubishi I 

drove was the Lancer sedan, and 

I remember thinking that here is a 

car waiting to be marketed properly 

in South Africa: great steering 

and handling, willing engine, and 

reasonable cabin finish.

Mitsubishi ASX – Generally A Class Act
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By StuaRt JoHnSton

There were three teams of two drivers each for 
the three Double Cabbers on parade – the VW 
Amarok, the Toyota Hilux and the all-new Ford 
Ranger. It tuned out to be an interesting morning’s 
exercise, as the test schedule comprised a static 
evaluation, a run over the mini 4X4 axle-twisting, 
ramp-angling route at the Africa Outdoor Group’s 

venue near Hartbeespoort Dam,, and then a road 
route that comprised interesting back roads on tar 
and dirt roads varying from smoothish to sandy to 
extremely rutted and bumpy.

We were all given score sheets and started off 
with our static evaluation, in which we analysed 
things like appearance, build quality, space, prac-
ticality, accommodation etc, and then we went 
through the mini off road course and out onto the 
road. It was a loop course, so we swapped drivers at 

the far end of the loop, drove back to AOG, swapped 
bakkies and ended up doing the same course 
three times.

I’m not permitted to go into too much detail as 
to how the scores added up – for that you’ll have to 
buy a copy of the excellent Leisure Wheels in mid-
January – but I have been permitted to give my gen-
eral impressions.

The Ranger impressed me to a degree, but I 
have to say that, appearance-wise I’m not a huge 
fan. Too fussy. Nevertheless on rear passenger ac-
commodation it was a clear winner, but on some 
other details it was a bit lacking. I prefer plain dash-
board designs and felt the Ranger’s a little uncoor-
dinated . Similarly, I find the new Hilux’s dash a bit 
chintzy now that it has painted silver panelling that 
will show signs of wear in a few years from now. For 
me the Amarok is still way ahead of the other two as 
far as offering a classy car-like interior in what is ba-
sically a bakkie configuration. I like its no-nonsense 
approach.

As far as piece of mind goes before setting off, I 
prefer the Hilux’s manual four-wheel-drive and low 
range selection to the electronic devices used by the 
Amarok and the Ranger. When you are out in the 

Solutions that enable your customers to tow Safely, Easily and In Style.  
Thule Towing Systems (SA) ● Tel 0860 1 THULE / 033 397 8132 ● sales@thuletowbars.co.za ● www.thuletowbars.co.za

continued on next page 

Leisure Wheels Double Cab 
Shoot-Out – A Sneak Preview
About 10 days ago I took part in Leisure Wheels magazine’s Double Cab shoot-out, which will be in its February 
edition (on the shelves in mid January, 2012). The other guest-editorial members for the day were members of 
the Gelandewagen Club and the Nissan 4X4 Club, as well as Anzet du Plessis, the cheery and attractive Guild of 
Motoring Journalists bursar student, who will be joining Leisure Wheels full time round about now. Anzet knows a 
lot about cars and bakkies too, having grown up on a farm, and she can drive too!
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boondocks, you don’t want an electronic light flash-
ing at you indicating that for some weird reason the 
thing is not engaging four-wheel-drive. I prefer to 
have something that engages with a thunk, even if it 
means a bit of elbow-effort.

On the 4X4 test track, all the vehicles came 
through with flying colours. There are some vari-
ants in ramp angle and approach-departure ability 
but they are much of a muchness. I expected the 
Amarok’s lack of torque at the bottom of its (two-
litre turbocharged) range to be a factor here, but 

it wasn’t. In low range it has enough grunt to deal 
with virtually any obstacle. But it is still the most 
peaky and difficult to moderate on the throttle at 
low speeds.

On the tar I loved the Amarok, although its 
gearshift is a bit clunky. The Ranger’s gearshift was 
actually notchy, and least pleasureable of the three. 
The Hilux has the best gearshift overall.

Pulling away (in high range two-wheel-drive) 
is not the Amarok’s strong suit and everyone stalls 
these things now and again. I reckon clutch wear 
will be a factor as you have to slip it slightly to pull 
away on a slope.

Engine-wise, the Ranger was most impressive, 
with great torque and grunt, and top speed ability 
too. The Amarok is good once you get it pumped up, 
but I would have to rate it third engine-wise, as it is 
too peaky. So the Hilux comes second in the power 
stakes, despite the least-impressive figures.

By the way, the models chosen for the shoot-out 
were all diesels. The Ranger is fitted with a 3 198cc 
four cylinder that is very impressive, its 147 kW and 
470 Nm ratings being way ahead. The Hilux has a 
2 982 cc four that is rated at 120 kW and 343 Nm 
and the Amarok’s 1 968 cc four is rated at 120 kW 
and 400 NM. The Ranger and Amarok have six-
speed gearboxes, while the Hilux has a five-speeder.

If you do much dirt road work in tour Double 
Cab, the one to go for is the Amarok. It was sim-
ply streets ahead in its ability to deal with bumps 
and ruts and maintain a stable course. The Ranger 
jounced around over ruts and bumps and suffered 
deflection, and so did the Hilux, but to a marginally 
lesser degree.

Tar road stability is good in both the Amarok 
and the Hilux, less impressive in the Ranger. Here 
I found that its steering was not as confidence in-
spiring as the Hilux’s while the Amarok’s steering 
is again top-drawer.

All three have Electronic Stability Programm-
ing, and we tried them on dirt with the systems 
switched on and off. Even with ESP switched off the 
Amarok was a clear winner.

So, which would I choose? Well, the Ranger 
doesn’t grab me styling-wise. It is good, in many 
respects, especially its power but I didn’t en-
joy some of its random switchgear and that gear 
change didn’t appeal to me. Nor did its stability at 
high speed on tar or dirt, so I would have to say 
it came third. The Hilux came second in my mind 
in a dynamic sense, and the Amarok was the win-
ner. I have to say, though, that I would only buy 
the Amarok if I were to keep it for less than three 
years,. Anything longer than that and I would opt 
for the Toyota, as it seems to be working less hard 
to do the same job.

So that’s my opinion. To see how they shaped 
up according to the hard-core experts, with full 
analysis of features, accommodation, loadability 
etc, you’ll have to go out and buy the mag next year. 
Thanks, Leisure Wheels. ■

 continued from previous page

Volkswagen Amarok.

Ford Ranger.

Toyota Hilux.
Anzet du Plessis – grew up on farm roads, 
so she knows her stuff.
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SOUTH AFRICAN VEHICLE SALES FIGURES 
AT THE END OF NOVEMBER 2011

OVERALL TRUCK AND BUS MARKET

YTD 2011 25 038

YTD 2010 20 484

Increase of 22,2% YTD 2011 and YTD 2010

NOVEMBER 2011 2 300

OCTOBER 2011 2 515

NOVEMBER 2010 2 208

Increase of 4,2% between sales in November 2011 and November 2010

TOTAL VEHICLE EXPORTS
Total YTD 2011 254 325
Total YTD 2011 217 308

Increase of 17% between YTD 2011 and YTD 2010

NOVEMBER 2011 20 480

OCTOBER 2011 25 763

NOVEMBER 2010 28 564

Decrease of 28,3% between exports in November 2011 and 
November 2010

PASSENGER CAR EXPORTS

YTD 2011 176 013

YTD 2010 167 926

Increase of 4,8% between YTD 2011 and YTD 2010

LIGHT COMMERCIAL VEHICLE EXPORTS

YTD 2011 77 579

YTD 2010 48 593

Vehicle sales in SA slowed in November, with only 
modest growth recorded comapred to sales in 
November 2010. Total industry domestic sales had 
improved by 5 181 units or 11.7% to reach 49 499 
vehicles from 44 318 vehicles sold during November 
last year.

However, the cumulative year-to-date sales re-
mained 16% ahead of the corresponding 11 months 
in 2010, while year to date export sales reflected an 
improvement of 17% in volume terms.

Overall, out of total November 2011 industry 
reported sales of 49 499 vehicles, 85.7% or 42 411 
units represented dealer sales, 5.8% sales to gov-
ernment, 4.9% represented sales to the car rental 
industry and 3.6% represented industry corporate 
fleet sales.

Total new car sales during November 2011 at 
33 074 units reflected an improvement of 3 555 new 

cars or an increase of 12.0% compared to the 29 519 
new cars sold in the corresponding month a year 
ago. The latest sales figures reflected a decline in the 
growth momentum in the new car sales cycle.

A major contributing factor to the decline in 
sales was the lower contribution by the car rental 
industry which at 6.8% of total new car sales during 
November was substantially lower, due to seasonal 
factors, than the above-average contribution over 
the past four months during which car rental sales 
accounted for between 16.6% and 20.0% of sales.

Exports of South African produced motor 
vehicles during November 2011 at 20  480 units 
reflected a decline of 8  084 vehicles or 28.3% 
compared to the 28  564 units exported during 
November last year. The latest export sales figures 
suggested a moderation in demand in various 
international markets.

The slow down in the rate of growth in the 
new vehicle sales cycle was consistent with the 
slower economic growth recorded in the general 
economy. The low interest rate environment and 
corresponding lower debt servicing costs, declin-
ing new vehicle prices in real terms, the competi-
tive trading environment and new model intro-
ductions should support domestic sales over the 
medium term.

Growth was anticipated however to be at a more 
subdued rate in line with the overall performance 
of the South African economy. The direction of the 
global economy remained uncertain and interna-
tional financial markets continued to be character-
ised by extreme volatility and turbulence. Prospects 
of slower global growth, particularly in developed 
economies, could impact on industry export sales 
going forward. ■

Vehicle Sales Pace Slows

SOUTH AFRICAN VEHICLE SALES FIGURES 
AT THE END OF NOVEMBER 2011

TOTAL MARKET

YTD 2011 526 223

YTD 2010 453 452

Increase of 16% between YTD 2011 and YTD 2010

NOVEMBER 2011 49 499

OCTOBER 2011 52 326

NOVEMBER 2010 44 318

Increase of 11,7% between sales in November 2011 and November 2010

PASSENGER CAR MARKET

YTD 2011 364 719

YTD 2010 310 529

Increase of 17,5% between YTD 2011 and YTD 2010

NOVEMBER 2011 33 074

OCTOBER 2011 36 826

NOVEMBER 2010 29 519

Increase of 12% between sales in November 2011 and November 2010

LIGHT COMMERCIAL VEHICLE MARKET

YTD 2011 136 466

YTD 2010 122 439

Increase of 11,5% between YTD 2011 and YTD 2010

NOVEMBER 2011 14 125

OCTOBER 2011 12 985

NOVEMBER 2010 12 591

Increase of 12,2% between sales in November 2011 and November 2010 continued on next page 
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SOUTH AFRICAN VEHICLE SALES FIGURES 
AT THE END OF NOVEMBER 2011

Increase of 59,7% between YTD 2011 and YTD 2010

TRUCK AND BUS EXPORTS

YTD 2011 733

YTD 2010 789

Decrease of 7,1% between total truck and bus exports in YTD 2011 and 
YTD 2010

 continued from previous page

Top Model Sales for November 2011-12-05

The stand-out figure for the Naamsa sales report in November is that of Toyota’s 
Hilux, with an amazing 4 355 recorded sales. The perennial top selling vehicle 
had figures almost double that of October, whereas its main single nameplate 
competitor in the overall sales race, Volkswagen’s Polo Vivo, slumped slightly to 
record 1 757 sales, well down on its performance in previous months this year 
with sales of well over 2 000 each month.

Another notable strong performer in November was Toyota’s Corolla, with 
1 623 sales, placing it second in the passenger car division.

Toyota put its strong Hilux performance down to pre-holiday demand for 
recreational vehicles, although there is surely a hefty fleet and government sales 
component in that Hilux sales total. However, its figure for the Fortuner at 1 222 
represents a strong private buyers’ preference. Another point to consider about 
the Fortuner’s continued excellent sales performance is that this is a vehicle 
that is by no means cheap – prices range from R325 000 to R460 000 for this 
Hilux-based SUV – and with profit margins on expensive vehicles naturally 
much greater than on entry-level models, this must make Toyota’s dealers very 
happy indeed!

Whilst Volkswagen still leads the passenger sales race in South Africa, this 
year it emerged as the top overall vehicle manufacturer on a number of occa-
sions. However Toyota’s crushing overall sales victory in November, where it 
sold 11 419 vehicles to Volkswagen’s total of 7 503, has seen any hopes of VW 
overtaking the traditional sales leader fade for 2011.

Interestingly, BMW and Mercedes-Benz recorded the exact number of sales 
for the 3 Series and C-Class respectively, with 825 units each. The 3 Series is on 
run-out as BMW fans await the new model slated for March 2012, and dealers 
have been offering generous discounts on some 3 Series models.

Nissan’s NP200 had a good month in November in the LCV sector to place 
fifth overall, while still somewhat off the pace set by the Chev Corsa Utility, 
which was also in run-out phase, as the new Chev Ute was launched a week ago. 
Its Isuzu KB stable-mate did very well to place fourth overall. ■

NEW PASSENGER VEHICLES

November 2011

Model Volume

1) VW Polo Vivo 1 757

2) TOYOTA Corolla 1 623

3) VW Polo 1 577

4) TOYOTA Fortuner 1 222

5) Chev Aveo 992 

6) FORD Figo 965

7) BMW 3-Series & Mercedes C-Class 825

8) TOYOTA Yaris 789

9) Nissan Micra 658

10) Nissan Juke 526

TOP PERFORMING NEW LIGHT COMMERCIAL VEHICLES

November 2011

Model Volume

1) Toyota Hilux 4 335

2) CHEV Corsa Utility 1 528

3) Toyota Quantam 1 210

4) ISUZU KB 1 099

5) NISSAN NP200 1 096

6) NISSAN NP300 Hardbody 814

7) FORD Bantam 760

8) VW Amarok 555

9) FORD Ranger 372

10) Mazda BT-50 352

Source: Naamsa
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By RogeR HougHton

This is the first initiative of its kind in Southern 
Africa undertaken by a supply chain specialist and 
large fleet operator on a heavy duty vehicle.

The alternative fuel system used is supplied 
by Voltran which is represented in South Africa 
and the rest of the SADEC through Mazambane 
Trading. The research and development depart-
ment of Voltran Deutschland GmbH, together with 
engine developers of reputable truck manufactur-
ers, software specialists, LPG experts and profes-
sors of combustion technologies, participated in the 
development of Voltran’s new Gas Conversion Kit.

They deploy ground breaking technologies in 
England and Germany in the area of LPG and diesel 
combustion, in order to offer advanced innovations 
at the highest level.

Speaking at a recent event to announce the 
project to the media and stakeholders the vice presi-
dent, sales and marketing – Commercial Vehicles, 
Mercedes-Benz SA, Kobus van Zyl said his com-
pany was receiving more and more requests from 
companies wanting an environmentally friendly 
solution to their trucking needs.

Having evaluated various options aimed at re-
ducing harmful emissions, Unitrans elected at this 
stage to focus on solutions that did not require the 
use of low sulphur diesel, or additional exhaust treat-
ment additives. The Mercedes-Benz Actros 2644 
LS/33 truck-tractor being used for this six-month 
pilot project has been equipped with a Version 3 

German gas injection system that enables it to run 
on a mixture of up to 40% LPG and 60% diesel fuel.

The main drive behind this initiative is the en-
vironmental benefit. LPG is a clean burning fuel, 
resulting in a significant reduction in overall emis-
sions. The truck’s CO₂ emissions can potentially 
be reduced by up to 12%, lessening its carbon foot-
print. The LPG is carried in a 250-litre tank, while 
there is a total capacity of 600 litres of diesel fuel 
carried in two tanks.

The Actros will be displayed at the upcoming 
COP-17 environmental conference in Durban and 
then it will then be operated on behalf of one of 
Unitrans’ national customers in KwaZulu-Natal, 
where its performance will be monitored continu-
ously. Sasol will supply LPG for this project from 
the Unitrans depot in KwaZulu-Natal and from its 
Sasol Retail Convenience Centre in Kempton Park.

Mercedes-Benz offers its innovative FleetBoard 
system on this vehicle as standard equipment, pro-
viding advanced digital tracking of the vehicle’s 
total performance. Should the pilot tests yield the 
expected results; Unitrans will consider converting 
more of its fleet to LPG fuel dependant on the re-
sults of the initial testing period of six months.

The Unitrans Supply Chain’s customer solution 
development managing director, Ray Singh, added: 
“Over the years at Unitrans I’ve seen our customers’ 
requirements evolve. More recently I’ve seen an in-
creased demand for sustainable solutions. Unitrans 
has responded to this demand by developing an in-
ternal competency for green supply chain solutions. 
The vision and goal of this team is to bring value to 
our customers in a sustainable manner and reduce 
Unitrans’ carbon footprint.

“As one of the leading supply chain service 
providers in South Africa, Unitrans has always 
provided its clients with solutions that optimise 
the number of vehicles and fleet configuration. 
Solutions where vehicles are routed and scheduled 
to reduce the number of kilometres travelled, re-
sulting in the maximum volume of product being 
delivered for every kilometre travelled.

“We’ve been applying these principles to all of 
our fleet solutions since we opened our doors for busi-
ness in 1962, which has reduced costs for our custom-
ers and the CO₂ emissions of our own footprint.” ■

Unitrans and Mercedes-Benz  
Pioneering LPG Con Version for Trucks

Unitrans Supply Chain Solutions, in partnership with Mercedes-Benz 
Commercial Vehicles and Sasol Oil, has launched a joint project to pilot the 
use of a combination of liquid petroleum gas (LPG) and regular diesel fuel 
(500 ppm) as a cleaner alternative to using diesel fuel only.

One of the Unitrans LPG trucks.

To advertise in  contact

Bruno Lupini on 081 354 7212 or email him at bruno.lupini@gmail.com

“They deploy ground breaking 
technologies in England and 
Germany in the area of LPG 

and diesel combustion,” 
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In line with the show’s theme, “Power to the 
Future,” MFTBC’s presentation will underscore 
the importance of innovative technologies for 
safeguarding our social and economic future and 
promoting environmental protection all over the 
world. MFTBC has accumulated extensive know-
how and development experience during its long 
history. For example, Fuso is forging ahead with 
the development of its hybrid activities, because 
more stringent emission limits will also become 
a feature of markets outside the triad and beyond 
in the future. Fuso is already one of the world’s 
leading manufacturers of commercial vehicles 
with alternative drive systems. Back in 2006, it 
introduced the Fuso Canter Eco Hybrid — one 
of the cleanest light-duty trucks in the world. The 
Daimler Trucks Global Hybrid Center (GHC) has 
been located at the Fuso facility in Kawasaki since 
2008. The GHC coordinates and synchronizes the 
worldwide hybrid activities of all truck brands in 
the Daimler Group.

At the Tokyo Motor Show, MFTBC will show-
case its pioneering activities in four vehicles:
1.  The new Fuso Canter Eco Hybrid will be cel-

ebrating its world premiere at the Tokyo Motor 
Show (TMS). Although the vehicle is based on 
the model launched in 2006, its second genera-
tion has been completely revised. The new hy-
brid truck will initially be launched in Japan, 
where it will be introduced in spring 2012.

2.  The Fuso Canter E-Cell light-duty truck will 
be presented in Japan for the first time. This 
CO2-free test vehicle is part of Daimler Trucks’ 
“Shaping Future Transportation” initiative, 
which focuses on reducing pollutants, carbon 
dioxide, and fuel consumption through the utili-
zation of clean, efficient drive systems and alter-
native fuels.

3.  The Fuso Super Great Eco Hybrid is the first 
long-distance haulage truck under development 
for commercial sale by a Japanese  manufacturer. 
This makes MFTBC one of the world’s first 

manufacturers to test a hybrid heavy-duty truck 
for highway use under real-life conditions. The 
vehicle also plays a key role in the hybridization 
of Daimler’s entire fleet of heavy-duty trucks. The 
Fuso Super Great HEV test truck enables Daimler 
Trucks to achieve a substantially higher fuel effi-
ciency than conventional diesel-powered vehicles.

4.  Another vehicle to be presented at the TMS is 
the Aero Queen large travel coach featuring 
BlueTec technology. All of the models now boast 
improved fuel economy and already meet the 
fuel efficiency standard that will go into effect in 
Japan in 2015. The travel coach combines luxury, 
efficiency, safety, and functionality.

Being a leader in green innovation is also one of the 
key pillars of MFTBC’s recently introduced “Fuso 
2015” growth program. The offensive encompasses 
a total of five pillars:

 ■ Leader in green innovation
 ■ Customer #1 in Japan
 ■ Profitable global player
 ■ Efficiency leader among Japanese 
commercial vehicle manufacturers

 ■ Employer #1 in the Japanese automotive 
industry

MFTBC President Albert Kirchmann explained 
these goals as follows: “The further development 
of our environmentally-friendly drive system tech-
nologies will play a key role for Daimler Trucks as a 
whole. By 2015, we want Fuso to be the leader in al-
ternative drive systems and forward-looking inno-
vations for the global commercial vehicle market.”

MFTBC is conducting tests aimed at the hy-
bridization of Daimler Trucks’ entire fleet of heavy-
duty vehicles, using the Fuso Super Great Eco 
Hybrid in particular. The results of this testing will 
also flow into the development of future environ-
mentally friendly trucks from Mercedes-Benz and 
Freightliner.

Daimler AG owns 89.29% of MFTBC. Various 
Mitsubishi Group companies hold the remaining 
10.71%. MFTBC is an integral part of the Daimler 
Trucks division of Daimler AG. ■

Fuso Glows Green In 
Tokyo This Week

At this week’s 42nd Tokyo Motor Show, Mitsubishi Fuso Truck and Bus Corporation (MFTBC), one of Asia’s 
leading commercial vehicle manufacturers, will present the most innovative fleet of vehicles it has ever displayed. 
The presentation will focus on green technologies – especially hybrid systems. Accordingly, the show’s highlights 
will include the world premiere of the new Fuso Canter Eco Hybrid.

Fuso’s Hybrid in Tokyo this week.
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Comments? Complaints? Suggestions? 
E-mail stujohn@autolive.co.za

By StuaRt JoHnSton

This Saturday past I did something I haven’t done 
in ages. I sat on the banks between Turns 3 and 4 
at Kyalami and watched an entire endurance race. 
It was the Springbok Series 3-Hour and it was run 
to commemorate the old Rand Daily Mail Nine 
Hour events that enthralled so many of us that are 
old enough (or sober enough?) to remember the ‘60s 
and ‘70s.

This one featured a cracker between the Porsche 
Carrera RS of Graeme Nathan and Dylan Miller 
and the Porsche 917 replica of Ferdi van Niekerk 
Junior and his dad (Senior). The outcome was in 
doubt right until the last lap, as Nathan had slowed 
with clutch trouble (it expired on the line at the end) 
and the Porsche with Junior at the wheel caught and 
passed him some 15 minutes before the end.

It was a tussle that showcased just what a su-
perb driver Nathan is. He’d only sat in the car for 
the first time hours before the start and had just five 
laps of practise before his stint., An epic race, nail-
biting until the end. Or so we thought. Being stuck 
out on the banking there was absolutely zilch com-
mentary available to us, at the best viewing spot on 
the “new” Kyalami.

No wonder that me and my mates were the only 
people left at around 6 pm to welcome the finishers 
home. It was only much later that we discovered the 
917 ended up fourth, as it had lost some laps due to 
some very slow driving in its middle stint, as well as 
a second driver change to reinsert Fast Ferdi Junior 
back at the helm. No criticism to Ferdi Senior, as he 
obviously enjoyed himself (and he’s probably the 
one paying the bills) , but he was a tad off the pace.

The criticism here is levelled at the shocking 
way that Kyalami’s spectator-friendliness has been 
allowed to deteriorate.

An endurance race without a PA system (oh, 
there may have been some coms in the pit area) is a 
recipe for confusion and, ultimately, boredom. This 
is why spectators haven’t been grabbed by this race, 
which features some amazing sights of super-fast 
classic Porsches and GT40 replicas threading their 
way through Minis, Alfas and Renault Gordinis 
that are involved in their own dice-within-a-dice.

Sadly, the state of affairs at Kyalami is endemic 
of the chaos that rules in National Motorsport right 

now. How else would you describe a National Rally 
Championship that was decided months after the fi-
nal round by scrapping an entire event that was held 
in June? How did the dozens of entrants, unaffected 
by the protests, feel about such a ruling, after risk-
ing their cars and their safety in an event that is now 
deemed not to have taken place?

Motorsport South Africa, the so-called con-
trolling body of motorsport here, has been blotting 
its copybook for too long now.

Last year we had a national motorcycling cham-
pionship that was only resolved halfway through 
2011 as to who exactly won, because of protests, 
counter protests, appeal courts, overpaid lawyers 
and blah blah blah.

The winner of the gearbox class in the Rotax 
Max Challenge National karting championship 
for 2010 has still to be decided! Hello! It is now 14 
months after the last race was held. But still no re-
sult, just because some clever-dick tried to imply 
that metal alloy brake discs used by the driver who 
won the championship were illegal, because the 
word “composite” was used in the manufacturer’s 
chassis spec sheet to describe its make up. Any half-
way competent scrutineer, or someone who at least 
understands English, would realise that this term 
was meant in the broader sense of being an alloy 
and not a composite in the motorsport sense of the 
term, containing substances like ceramics, carbon 
fibre, etc, which are not allowed according to the 
regs, (in the interests of keeping costs down).

This year’s Rotax Max All Africa gearbox 
class championship, by the way, has also yet to be 
resolved, because of a dispute involving a driver 
running a non-homologated chassis. The All Africa 
event was run about three months ago, so I guess 
MSA feels it has at least another 11 months before it 
needs to make a decision on that one!

The point about all this nonsense is that it 
drives sponsors and casual fans away from the sport 
in much the same way that an inadequate PA system 
does. Motorsport is difficult enough to understand 
anyway, and without fans, sponsors soon lose in-
terest, especially when championships are decided 
long after everyone has stopped caring who won 
and who lost.

We need strong, informed leadership to make 
motorsport work again. People who can sort out 
protests on the day, and make sure the results are 
broadcast at the circuit by an adequate PA system 
an hour after the event. Sadly, competence in this 
regard doesn’t seem to be in evidence right now, 
and those competitors who can hire the best 
lawyers to fight their battles in endless courts of 
enquiry are taking full advantage of this, rather 
than settling things out on the race track, like 
real people. ■

The Sounds of Silence

Porsche vs Mini at Kyalami – like old times.

“We need strong, informed leadership 
to make motorsport work again.” 
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