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TransUnion Auto, which publishes 
the used car dealer’s “bible” , officially 
entitled the Auto Dealer’s Guide, has 
released a mobile app in conjunction 
with the highly acclaimed IT company 
Byusiness Connexion, which did the de-
velopment work on the app.

It will initially only be avail-
able to motor dealers, who subscribe to 
TransUnion’s Auto Dealer Guide or sim-
ilar publications for commercial vehicles 
and motorcycles.

The key points about the app is that 
it is able to pinpoint key aspects to a 

specific car’s history, in order to arrive at 
a realistic trade or retail price. Up until 
now the Dealer’s Guide in book form has 
relied on feedback from dealers around 
the country to arrive at a realistic aver-
age price which is then published in the 
monthly book, available only to sub-
scribing dealers.

But the new app uses a registration 
number together with the car’s VIN 
(Vehicle Identity Number) to obtain a 
specific identity of a car, from the mo-
ment it first came off the production 
line, to the time it arrives at a dealer for 
evaluation.

“One of the areas where dealers 
will be able to be more accurate is in 
the areas of cars fitted with factory op-
tions. Up until now many dealers ig-
nored the presence of factory options 
when quoting a trade price for the 
car,” says TransUnion’s George Palmer, 
Business Development Executiove fior 
the group.

“But many of those options are 
worth a small fortune today, where 
you have SAT NAV, integrated sound 

systems, and other highly sophisticated 
options. The book does make provision 
for calculating this, via a complex table 
at the back of the guide. With the new 
Dealers Guide application, by entering 
the Vin and Reg number you have a his-
tory of exactly what was fitted to that car 
at the factory.”

In the case of some manufacturers 
logging servicing data and any accident 
damage on the car’s VIN details, it will 
now be able to access this information 
too, even when a car has gone out of its 
maintenance plan period. Each and eve-
ry owner will be able to be identified and 
accounted for.

“The beauty of this app is that is 
available on Iphone, Blackberry and 
Android devices,” says Mathew Cook, 
Business Connexion’s Application 
Development Manager. “We didn’t 
want to dictate to dealers what de-
vice they should be using. Instead we 
have made it available to all modern 
“smart” mobile devices.”
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CEO of TransUnion Auto Mike 
von der Hone.

Transunion’s Mobile App Will 
Transform Used-Car Evaluations
New app will be able to pinpoint pricing 

on specific cars, rather than models
Launched this week, a new mobile app (application) is 
already turning the used car industry on its ear with a 
whole new approach to what has for decades been known 
as “the book value”
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Editor’s Note
Almost two weeks ago I drove 
down from Jo’burg to take 
Volkswagen up on an invitation to 
attend the Total Tour Natal Rally. 
I was offered a Golf 1,6 TDi for the 
journey which I gladly accepted.

As I drove down I couldn’t 
help but reflect on the jam-up 
that will take place on the N3 over 
this Easter weekend. And how all 
right-thinking people are praying 
that this year, the road death toll will be minimal.

In this regard, we run an interview with Philip Hull in this 
issue, who has been manning a voluntary medical rescue service 
in the Van Reenen’s Pass area for almost three decades. Not only 
does Philip get paid nothing for all the time he spends there over 
Easter and the peak holiday periods in December, but he actually 
funds the project from moneys he makes doing medical back-up 
for car launches and other corporate events.

It’s an amazing act of charity on is part, and on the parts of 
the core members of his team who have been joining him in this 
venture for many years now. Scroll to Page 9 to get an insider’s 
view of what his fantastic project has done for the community 
over the years, and continues to do so.

As far as enjoying the journey goes, I achieved a fantastic fuel 
consumption from this small-capacity Golf diesel. The figures on 
the down-trip were 4,9 litres/100 km, and this made me reflect 
that hybrid cars are still not that relevant for ultimate economy 
when one can achieve such efficiency with a technology that, al-
beit refined, has been around for over a century. And on the trip 
up the average was contained to 5,1 litres/100!

It’s not only diesels that are making huge strides forward 
in fuel efficiency. I recently drove the new reasonably-priuced 
Subaru XV “crossover” SUV, which has all the heft and ride-
height admired by people who go for iX35s and the like, but with 
that distinctive Subaru chunkiness. An all-new petrol boxer 
engine, naturally aspirated, gives this car incredible economy. 
When the big all-wheel-drive car was delivered it had an average 
readout on the consumption metre of 7,8 litre/100 km and despite 
some rather serious driving this had only risen to 8,2 litres/100 by 
the time I handed it back.

Perhaps its my Scottish heritage, but nothing makes me like a 
car more than when it’s so economical. And, consciously driving 
economically, you are naturally a safer driver too. Happy Easter.

Stuart Johnston,
Editor
stujohn@autolive.co.za

Road safety specialist, Rob Handfield 
– Jones, has slammed the Road Traffic 
Management Corporation, describing it 
as “bankrupt, rudderless and clueless”. He 
said road users could expect little over the 
Easter period except more distorted statis-
tics and a risk of road death that has tre-
bled in the past fourteen years.

“The RTMC hasn’t had a board of di-
rectors for two years, and the Department 
of Transport has failed to appoint a CEO 
since Ranthoko Rakgoale was suspended 
two years ago on allegations of corrup-
tion which may exceed R300 million,” he 
said. “What is wrong with the DoT that it 
cannot, in two years, appoint a board and 
a competent chief executive at the salaries 
on offer?”

He said that almost a quarter of 2012 
had passed without the RTMC releasing 
road statistics data on 2011. “And let us 
not forget that the statistics released for 
last Easter are both misleading and in-
complete,” he said. “The RTMC stopped 
releasing the Easter death toll last year 
when it became clear that the figure was 
catastrophically higher than in 2010. From 

that point onwards, only the number of fa-
tal crashes was released.”

Handfield-Jones explained that to 
date, the only data known about Easter 
2011 was that 203 fatal crashes took place, 
but the actual number of fatalities is un-
known. “Even if there was only one fatal-
ity per fatal crash, this means Easter 2011’s 
death toll was 93 percent higher than that 
of Easter 2010, and these aren’t the final-
ised figures, but the preliminary ones,” 
he explained. “It is quite likely that Easter 
2011’s finalised death toll will turn out to 
be more than double the previous year’s. 
Any reductions which the RTMC might 
claim for Easter 2012 must be judged in 
that light.”

Handfield-Jones described the the 
lack of oversight by the DoT as scandal-
ous and warned the Minister of Transport 
that if matters are not rectified soon, the 
Department may face legal action forcing 
it to provide South Africans with safer 
roads. “The Minister should not think that 
the recent court challenge to the e-tolling 
system is the worst thing that could hap-
pen to him ahead of the ANC’s Mangaung 
electoral conference,” he commented. 
“There is incontrovertible evidence of 
years of systematic neglect of road safety 
by the Department, and it would be an 
international embarrassment to the gov-
ernment if it were forced by the courts to 
carry out its duty of care to road users,” 
he concluded. ■

EASTER ROAD SAFETY DATA: 2010 – 2011

Preliminary death toll Final death toll

2010 105 244

2011
203 (fatal crashes only – fatalities 
unknown)

not released

Change +93% (at least) unknown

Specialist Slams RTMC, Warns 
Minister on Road Safety

“What is wrong with the 
DoT that it cannot, in two 

years, appoint a board and 
a competent chief executive 

at the salaries on offer?”
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AutoLive, a convenient e-zine delivered twice a 
month, is the best way to keep up to date with news 
and views about all facets pertaining to the South 
African and international motor industries.

Importantly, the concept has been embraced 
by the organised SA motor industry – AutoLive has 
already been provided with membership mailing 
lists by the:

 ■ Retail Motor Industry organisation RMI
 ■ Motor Industry Staff Association (MISA)
 ■ National Association of Component and 
Allied Manufacturers (NAACAM)

 ■ McCarthy Motor Group
This is in addition to a comprehensive list of people 
operating within the industry. Furthermore, nego-
tiations for further meaningful subscriber lists are 
on-going. We have had an excellent response to our 
dummy and launch issues, and it appears this prod-
uct has great potential as a source of news within 
the biggest manufacturing sector of the South 
African economy.

Advertisers who are suppliers or service pro-
viders to any facet of the SA motor industry are 
seen by a focussed target market. In addition, the e-
zine format has an immediacy lacking in traditional 

print media, therefore getting information across 
faster with less lead time.

Who should advertise?
 ■ Companies looking to recruit employees for 
specialist positions in the motor industry

 ■ Companies looking for franchisees
 ■ Companies looking for dealers for new vehi-
cle brands

 ■ Automotive marketing consultants
 ■ Training organisations
 ■ Market research companies
 ■ Business management consultants
 ■ IT companies
 ■ Fleet management companies
 ■ Suppliers of workshop equipment
 ■ Car care companies
 ■ Panel beaters and dent removers
 ■ Auction houses
 ■ Courier companies
 ■ Service providers in the finance and insur-
ance industry

 ■ Vehicle tracking system suppliers
 ■ Organisers of exhibitions and conferences
 ■ Tyre fitment centres

 ■ Suppliers of car care products
 ■ Suppliers of automotive replacement parts
 ■ Roadworthy testing centres
 ■ Printers
 ■ Accounting firms

Autolive advertising rates are very cost effective and 
we are able to make up advertisements at reasonable 
rates. ■

Why you should advertise in Autolive

Bruno Lupini can be contacted on 081 354 7212 
or via email at bruno.lupini@gmail.com 

On the cusp of the Easter weekend, Goodyear has 
issued some interesting safety tips that are different 
to the usual advice we get.

Passenger safety and comfort

Passenger safety and comfort comes above all 
else. Don’t risk carrying passengers unrestrained 
due to large or awkward items that are in the 
way. Install child seats first before loading the 
car, as it may prove difficult to do once the car is 
fully loaded.

“Last in, first out”

This saying provides a handy hint to packing that 
ensures you keep the items you may need during 
the journey close at hand and easy to retrieve. Be 
mindful of “must haves.” Take enough food, drinks, 
nappies, medicine, and entertainment for your kids 
and other essential items to last you until your reach 
your destination.

Make sure everything is secure

A few simply rules can make all the difference:

Always pack large, heavier items at the bottom 
of the boot to ensure the centre of gravity stays as 
low as possible. Storing heavy items as far forward 
as possible and packing these tightly against the 
back of the boot ensures a better weight distribu-
tion. Avoid using the inside of the passenger area of 
the car for storing your luggage. Items can fly for-
ward unexpectedly, hurting passengers. “.

Make sure you can see

If you own a station wagon, avoid packing above 
the line of the back seats. Not only does this 

significantly hamper your view, it also heightens 
the possibility of items flying forward in case of an 
emergency-braking manoeuvre. Consider using a 
roof rack or trailer if the car’s boot is fully loaded.

If you have to use the full height of your station 
wagon’s boot make sure you use a net or other built-
in protection to avoid having items flying forward.

Plan for a puncture

If your car is not equipped with a special safety de-
vice and tyres, such as Goodyear’s RunOnFlat tyres, 
consider the possibility of a puncture when pack-
ing the car. It’s annoying and dangerous having to 
empty the entire boot of the car next to a busy road 
to get to the spare tyre.

And remember: if you have a puncture, take 
care of your family’s safety first. Get everyone in a 
safe place before taking care of the puncture or call-
ing for help.

Adjust your driving style!

Last but not least: don’t forget that driving with a 
fully loaded vehicle impacts its manoeuvrability 
and takes getting used to. Additionally, travelling 
with the entire family and loads of baggage means 
that you have more distractions, less visibility 
and a fully loaded vehicle that will require longer 
stopping distance. ■

Goodyear’s Safety Tips

Packing properly can make for a safer 
holiday trip.
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TransUnion’s CEO, Mike van der Hone, says 
the new app is little short of a revolution in the 
industry.

“With access to converged valuation and veri-
fication reports, which includes accident claims, 
mileage and finance history of a specific vehicle, 
dealers will find it far easier and more convenient 
to make the right decisions about which vehicles to 
take into stock, and how much to pay for them,” says 
Van der Hone.

George Palmer says that it will also be invalu-
able for realising a regional, rather than a national 
price for a vehicle.

“We are aware that in many cases, cars of iden-
tical model type and condition fetch better prices 
in Cape Town than they do in Johannesburg. The 
TransUnion app will be able to gather this data and 
reflect it in a regional price for a vehicle too.”

“Accident damage will also be recorded in 
some cases, through data we gather from insur-
ance claims, which are then recorded on the VIN. 
This will be interesting as accident claims on more 
expensive cars are more expensive on those for 
cheaper cars.”

For instance, a claim on a CitGolf for R30 000 
means it has been in a very serious shunt, and the 
dealer would then need to check out the car seri-
ous for sighns of chassis distortion. However, on a 
big Merc or BMW, a R30 000 claim might be much 
more superficial.”

As well as producing the Auto Dealer’s Guide, 
TransUnion also produces a Vehicle Verification 
product that details a vehicle’s ownership history 
and case history, its pedigree, for want of a batter 
term. Items on this report for specific vehicles in-
clude all manufacturer data, finance history, micro 
dotting data accident claim history, legal status and 
recorded mileage.

The app can now supply market-related and 
specific history on a car.

“In addition, the Vehicle Evaluation report will 
provide red, amber and green ratings on the ac-
cident claim history, mileage and legal status. For 

more details, dealers can then purchase a more 
detailed report on the vehicle which can be sent to 
their smartphone.”

“The word ‘revolution’ is often used when de-
scribing the emergence of ever-more useful apps. 
This one is no different,” says Cook. “Dealers can 
get information when and where they need it, on 
the shop floor, or at an auction, or a customers 
premises.”

Mike von der Hone, CEO of Transunion Auto, 
says that in the last two years the company’s busi-
ness has undergone a transformation, in that it is 
viewing the business more as a solution provider.

“Previously we would have had a specialist for 
evaluations that would deal with the banks, for in-
stance, and the banks would feed our evaluations 
into their systems. And subsequently make a de-
cision on whether to provide finance for a specific 
vehicle or not.”

“The issue we are addressing is that, after four 
or five years, two Audis of the same age and model 
type are not the same car anymore They can be vast-
ly different. So we are saying, how do we converge 

our valuations and verification data? That conver-
gence idea is something we are driving hard, to en-
able our major customer groups, banks, insurers, 
dealers to make the best possible decision on what 
to finance, buy, sell or insure. Or walk away from.”

“One of the exciting features we are work-
ing with the manufacturers on at the moment is 
more specific data. We are saying to the dealer we 
can now tell him that this particular one is a 2007, 
and what extras it had. And whether that stuff still 
exists.”

“We are currently working on a system that will 
be able to deliver all this sort of data in a web serv-
ice, a string of data, that we can send to the bank, 
where they will know what all the elements, such 
as accident damage, represent, and they can either 
approve it or raise a flag.”

“We don’t get that information out of the serv-
ice plan systems at the moment, but we get that info 
from a company that supplies this to the insurers. 
Our view is not to be telling a bank or insurer what 
to do, but we are merely empowering them with 
more facts.” ■

DuPont™ Kevlar® and advanced silica rubber 
compound for aggressive off-road traction.
Making quick work of deep mud, sand and rocks.

Wrangler MT/R with 
Kevlar.

 continued from page 2

Mathew Cook of Business Connexion (left) and George Palmer of Transunion Auto.
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The franchise has been in operation for six 
months, but a week ago Citroen SA staff were on 
hand to give the dealership a corporate “send-
off”. The interview opens with Heinrich talking 
animatedly about his passion, track-day racing at 
Zwartkops.
Q:  So, tell us about that fancy little toy you have 

parked outside your new dealership:
HU:  I don’t want to break down other brands. But 

the DS3 Racing is the best car we’ve ever had 
on Zwartkops. Its brakes are probably the 
best part. I’ve had other cars around there, 
renowned models in the same class , and their 
brakes cook. The only thing we need to sort 
is a slight tendency to wheelspin out of the 
tight corners.

Q:  Getting back to the reason we are here in 
Centurion tonight. I believe you own other 
dealerships besides this new Citroen operation.

HU:  Well, I have a Suzuki dealership and a GWM 
franchise and I’ve owned many used car deal-
erships in the past

Q:  So, why a Citroen franchise?
HU:  Look at the car (Heinrich points to the new 

DS5 standing in his showroom). That’s all you 
have to do, look at the car. The quality!

Q:  Did you approach Citroen?

HU:  I approached Citroen. We had discussions for 
about six months, we looked at the area, de-
cided it was right and we opened the dealer-
ship. I’m a car person.

Q:  What sorts of cars have you owned?
HU:  Ferraris, Mustangs, I just imported a GT500 

from the States, which I’m having converted 
to right-hand-drive by Hi-Tech.

Q:  I guess it’s an honour to you, Didier, that a guy 
with such passion wants a Citroen franchise.

DG:  Citroen dealers in general are very involved 
in cars. They love cars. Because Citroen is a 
brand you cannot sell unless you are passion-
ate (earlier in the evening, Didier Gerhard 
had been talking about his association with 
Citroen rallying teams overseas, and how he 
was involved with World Rally Champion 
Sebastian Loeb when the Frenchman was still 
in rallying’s junior formulae). Because it is not 
easy to sell Citroen in South Africa,. We are 
coming back after a long break here, and to 
sell the brand you have to believe in it.

Q:  You have a lovely range of engines in your cars. 
Is the engine in the DS5 also the 200 HP motor?

DG:  Yes, the 200 HP motor. That’s a serious 
amount of power, 147 kW from 1,6-litres, 10 
years ago that would have been unthinkable!

Q:  Heinrich, what do you want to achieve with the 
Citroen brand in your stable?

HU:  Sell them to people who love cars. Because I 
think if you have a passion for cars and you 
have a drive in any Citroen, especially the 
DS range, I don’t think you are going to look 
much further.

Q:  What do you specifically like about them?
HU:  The design, the way car drivers, the way the 

car is built around the driver. It’s just so 
passionate. Not many brands have that. I 
know when I started the Citroen franchise 
six months ago people, standing around the 
braai, told me I was mad. They said “Citroen! 
You can’t get parts!” We need to change 
that perception. Parts are not expensive and 
they’re available. This is the new Citroen, the 
old Citroen is done and dusted, it’s a different 
ballgame.

DG:  We have to fight our previous reputation. We 
are increasing our sales, our customers are 
happy, as you can see if you visit our Facebook 
page.

Q:  Citroens were known in the past as eccentric 
cars. What is your comment on that?

DG:  We are not producing eccentric cars. We have 
a very wide range, C1, C2, C3, C4, C5, and 
then the DS line-up. This is different, but not 
eccentric, and there are three models in this. 
We have a very strong line-up.

Q:  What is holding Citoren back now?
HU:  Our biggest challenge is to get drivers of other 

brands into Citroens.
Q:  Didier, what ideas do you have to achieve just 

that?
DG:  We have to get bums in seats. This Easter 

weekend we have special driving sessions at 
Gerotek (the testing facility west of Pretoria). 
We have many companies participating, and 
we have reserved a lot of dates this year to do 
the same thing. We will have several sessions 
in the weekend, a typical session involving 
between 35 and 40 people. We also organise 
more general ride and drives, and in the near 
future, we are negotiating to open a special DS 
store offering DS-branded clothing and life-
style accessories.

Q:  How many dealerships do you have now in 
South Africa?

HU:  This is number 16, and we will have 21 dealer-
ships by the end of 2012. ■

INTERVIEW – Two on One
Autolive took time out for a “duet” interview at the official opening of Citroen Centurion, just off Old Johannesburg 
Road, with owner Heinrich Uys and Citroen SA’s Managing Director, Didier Gerard.

Citroen SA’s Managing Director Didier Gerard (left) and Citroen Centurion owner 
Heinrich Uys.
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South Africa’s Deputy President, Kgalema Motlanthe, was on hand to officially 
open a new Toyota dealership in Soweto, in a function attended by other lumi-
naries, such as Gauteng’s Premier, Nomvula Mokonyane.

In what has been described as a “truly historic occasion” by Toyota South 
Africa Motors, the well-known Maponya family and Barloworld Automotive 
last week celebrated the opening of Soweto Toyota at a gala function at the 
new facility.

The celebrations were the culmination of a long planning period, an even 
longer relationship between Dr Richard Maponya and the erstwhile Dr Albert 
Wessels, founder of Toyota South Africa, and have been described as a milestone 
in the development of Soweto.

Deputy President Kgalema Motlanthe is the acting head of state while 
President Jacob Zuma attends to international business. During the proceed-
ings the guests were also addressed by Gauteng Premier Nomvula Mokonyane, 
famed Soweto entrepreneur Dr Richard Maponya and Dr Johan van Zyl, 
President and CEO of Toyota South Africa Motors. As a special treat guests and 
dignitaries were treated to a performance by the acclaimed Imilonji choir.

Soweto Toyota, which opened for business in December 2011, represents 
a R40  million investment in Soweto and will be a cornerstone of a planned 
new 8  000m2 Motor City development envisioned by Dr Maponya and the 
Maponya-family.

Designed to represent Toyota’s world class “New Retail Concept”, the new 
facility is fully equipped to offer new and used vehicles, parts and comprehen-
sive servicing. It has been designed in a modular fashion to allow for further 
expansion as the dealership grows its business, but it already boasts the capacity 
to retail 30 new and 25 Automark approved used vehicles per month.

“When we celebrated the sod turning on this investment in July last year we 
spoke of the privilege of working with Dr Maponya and his family, the impor-
tance of Soweto as a growing economic hub and home to more than 5 million 
people and of Toyota’s commitment to further development in South Africa,” 
says Dr Van Zyl.

“Today we would like to put the challenge to other vehicle manufacturers 
and related business in the automotive industry to follow our lead and invest in 
Soweto and in Dr Maponya’s planned Motor City.” ■

Big Guns on Display for Opening 
of Soweto Toyota Dealership

From left at the official opening of Soweto Toyota: Advocate 
Dumisa Ntsebeza Chairperson of Barloworld Limited, Martin 
Laubscher, CEO of Barloworld Automotive and Logistics, Deputy 
President Kgelama Motlanthe, Premier of Gauteng Nomvula 
Mokonyane, Dr Richard Maponya, Dr Johan van Zyl, President 
and CEO of Toyota South Africa.

From left at the official opening of Soweto Toyota: Premier of 
Gauteng Nomvula Mokonyane, Deputy President Kgelama 
Motlanthe, Dr Richard Maponya, Dr Johan van Zyl, President 
and CEO of Toyota South Africa, Advocate Dumisa Ntsebeza 
Chairperson of Barloworld Limited and Martin Laubscher, CEO of 
Barloworld Automotive and Logistics.

South Africa’s motor dealers have substantially in-
creased the intensity of training of sales personnel 
to match the requirements of new financial leg-
islation in recent years, says Tania Barlow MD of 
Sewells Group South Africa. 

“We have had more than 9 000 learners going 
through our ‘NCA Campus’ since the National 
Credit Act became law late in 2007, and with a pass 
rate of higher than 90 percent that means every 
dealership in the country has lifted its level of finan-
cial product knowledge on their showroom floors.”

Sewells Group SA, a leading management 
training and business management consulting 
company in the automotive retail sector, established 
the NCA Campus specifically to meet the industry’s 

expanded needs of skills in this area when the new 
law was promulgated. 

“An important element of the National Credit 
Act legislation is that anyone in a motor dealership 
who discusses or signs up contracts must become 
‘NCA compliant’. The NCA Campus offers three va-
rieties of courses ranging from one-day workshops 
through to a unique on-line facility which provides 
both learning and assessment.”

“Monthly Institute of Bankers (IOB) exam ses-
sions are held in Johannesburg and every second or 
third month in other major centres. Successful can-
didates are issued with an ‘agent card’ which signi-
fies that they are NCA compliant as well as their 
competency to discuss and finalise contracts with 

customers, and can produce these at their dealer-
ship if visited by representatives of the National 
Credit Registrar.” ■

SA Motor Dealers Financial Expertise on the Rise

Tania Barlow, MD of Sewells SA.
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Ford Motor Company of Southern Africa (FMCSA) 
held its annual Ford Careers Day (FCD) at the end 
of March. FCD is a career information initiative 
targeted at employees’ children and school learn-
ers and who wish to obtain information regarding 
various career opportunities, including those in 
the automotive industry. FMCSA believes that this 
will help learners to choose a career that they un-
derstand and this will in turn make the application 
process easier.

The project saw more than 78 Grade 11 and 12 
learners spending the day at the Silverton Assembly 
Plant in Pretoria; while a further 40 Grade 11 
learners will be hosted at the Ford Engine Plant in 
Struandale, Port Elizabeth next week.

The group was presented with practical infor-
mation on the various career opportunities avail-
able in the automotive industry, encompassing a 
diverse range of specialist fields, including engi-
neering, manufacturing and assembly operations, 
finance, human resources, marketing, management 
and quality assurance.

Various tertiary institutions were also on 
site for the Careers Day in Pretoria, including 
Tshwane University of Technology and University 
of Johannesburg. They were provided with infor-
mation on available study opportunities and entry 
requirements in their fields of interest.

Learners were given the opportunity to tour 
the plant, thus gaining unique insight into the day-
to-day operations of the facilities. They were able 
to speak to engineers and project leaders about 

the automotive industry, the manufacturing en-
vironment and different career opportunities that 
are available.

Students from the Port Elizabeth communi-
ty, employees’ children as well as representatives 
from Universities and Colleges will be provid-
ing similar information insights and will tour 
FMCSA’s Struandale Engine Plant in similar vein 
next week.

“The Careers Day programme is evidence of 
FMCSA’s aim to invest in the future of young people 

in South Africa,” says FMCSA president and CEO, 
Jeff Nemeth.

“Education forms a significant part of our com-
mitment to South Africa, our commitment to the 
future of this country and we trust this effort will go 
a long way in helping the learners make informed 
career decisions. This will ensure a better future not 
only for them, but for the rest of the country, while 
assisting with the development of essential skills, 
particularly in the crucial engineering and manu-
facturing sectors.” ■

Ford Motor Company of Southern Africa 
Hosts Career Information Initiative

Ford helping tomorrow’s young adults to get a jump start on career-building.

Learners register for FMC’s Career Day.
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Organised by paramedic Philip Hull, who is well 
known to motor companies and other corporates 
for providing medical back-up for new vehicle 
launches and selected non-motoring events, the 
team is entirely voluntary.

Yet when an accident happens they leap into ac-
tion, rushing to the scene of an incident in specially-
equipped medical cars to provide assistance than 
can often mean the difference between life or death.

With the Easter weekend starting tomorrow, 
Philip and his team are already in place in their 
modest accommodation located on a piece of land 
adjoining the Caltex Garage at the crest of Van 
Reenen’s Pass.

We did a Q&A with Philip as the long weekend 
was approaching:
Q:  You’ve been running Community Medical 

Services for a long, long time now. What sort 
of medical background do you have? In other 
words, how did you get involved with this 
project?

PH:  I was putting myself through medical school, 
studying to be a doctor, but ran out of funds, 
so I became involved with the paramedi-
cal side of things. About 29 years ago, BMW 
set up a project on Van Reenen’s because so 
many of their cars were getting stuck on the 
pass, due to problems with the carburettors 
caused by the alcohol that was being mixed 

with our fuel in those days. BMW would sta-
tion a number of cars there, with boxes full of 
replacement carburettor parts, and fix their 
customers cars on the spot, free of charge

   A year later I approached them with the 
idea of providing a back-up medical service 
on the pass, and they jumped at the idea. I was 
with them providing medical back up for six 
years on the pass, before a change of manage-
ment resulted in them withdrawing from the 
project.

   At the time, I had just experienced a rescue 
operation after a truck had crossed the road 
in heavy mist and been hit by a taxi from 
one side and a car from the other. It was so 
bad that in the taxi we had 11 people with 
both their femurs broken. The seriousness 
of that accident made me decide to carry on 
with CMS, and our Van Reenenens project, 
so for the past 23 years I’ve been doing it on 
my own, but with a team of volunteers who 
have been incredibly loyal and amazing over 
the years.

Q:  We understand that this is a non-sponsored, 
self-funded project?

PH:  Pretty much. We have been fortunate to get 
some partners on board. But, basically, I run a 
paramedic business called Corporate Medical 
Sevices (also with the initials CMS), and 25 

per cent of everything I make from that goes 
towards Community Medical Services. I must 
mention Honda South Africa, which has been 
fantastic, in supplying us with two Accord 
Estates for us to use as medical response 
vehicles.

Q:  We know from previous interviews that the 
Caltex garage on the top of Van Reenen’s do-
nated some land for you to establish your Help 
Centre there. What would a typical Easter 
weekend entail for you and your team?

PH:  We’d travel down on the Wednesday be-
fore Easter and set up. My team size varies 
between six and nine people, and consists 
of doctors, paramedics, and nurses, none of 
who earn a cent over the weekend. We are 
on call 24/7 and we notify the N3 authorities 
in Harrismith that we are active. Our patrol 
area is from Harrismith on the Jo’burg side 
to the Tugela Plaza at the bottom of the pass 
on the Durban side. But in terms of response 
to serious accidents, we can be called out to 
Warden on the one side, and Mooi River on 
the other.

Q:  How do you get the calls?
PH:  Normally a member of the public passing 

an accident would phone in to the MTN or 

The Good Shepherds of Van Reenen’s
Every Easter and Christmas, a band of good Samaritans called the Community Medical Services patrol the high-
risk area on the road from Jo’burg to Durban, known as Van Reenen’s Pass. 

 Philip Hull, paramedic extraordinaire. Hondas on patrol.

continued on next page 
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Vodacom emergency number and that would 
routed to the Harrismith N3 response centre 
which calls us. If it’s in our area we are nor-
mally the first to arrive on the scene, because 
it’s pretty remote.

Q:  What sort of equipment do you have at your 
disposal?

PH:  Our response Hondas carry oxygen, cardiac 
defibrillators, and each volunteer has a full 
pack of disposables, such as drips, neck brac-
es, medical gloves, splints and bandages. And 
of course, mediation too.

   I recently invested in four jaws of life de-
vices for cutting open crushed vehicles and 
these are carried on two pick ups which were 
bought some time ago. One thing we definite-
ly need is a proper 4X4 with towing capabili-
ties to tug vehicless that have gone down the 
mountainside back onto the roadway.

Q:  How many people have you helped in serious 
accidents over the years.

PH:  Oh, thousands, although we don’t keep score. 
Last Easter was really good, we were only 
called out to five accidents, and there wasn’t a 
single fatality in our area.

   But then, the accidents would have hap-
pened elsewhere. And not just over Easter. 
It’s a strange phenomenon that the accidents 
over Easter and Christmas make front page 
news, and during the Christmas month we are 
likely to lose up to 1 500 people in that month 
around the country. The sad thing is that the 
monthly death toll throughout the year is 
around that figure, with an annual road death 
toll of some 15 000.

Q:  You must have saved many lives over the years.

PH:  Yes. We talk about that Golden Hour, which 
is the response time you have in getting to an 
accident. If you can get there and administer 
help within the hour the victim’s chances of 
survival are so much greater. One chap was 
involved in a horrific accident in Van Reenen’s 
about 10 years back. He lost his wife and chil-
dren and he was going to die too but we helped 
pull him through. About three or four years 
back he started stopping in to say hello and he 
drops off marsh mellows and Easter eggs for 
the team. He has married again and has two 
young children.

Q:  You spend your own money, and give up enor-
mous amounts of time to do this. Pardon the 
question, but it has to be asked: Why?

PH:  It’s a wonderful feeling, giving something 
back for nothing in return. And the feelings 
that are generated between our team members 
are amazing. We are doing something special.

Q:  Any way of predicting what this weekend will 
be like?

PH:  No. But let’s hope it’s a quiet one. ■

To advertise in  contact

Bruno Lupini on 081 354 7212 or email him at bruno.lupini@gmail.com

 continued from previous page

Hazardous night-time scene so typical of Van Reenen’s.

“One thing we definitely need 
is a proper 4X4 with towing 

capabilities to tug vehicless that 
have gone down the mountainside 

back onto the roadway.”
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Hall 5 at the Rand Easter Show, which kicks off to-
morrow (April 6) and runs through until the fol-
lowing Sunday (April 15) will be THE place to be if 
you find yourself anywhere near the Nasrec Expo 
Centre, south of Johannesburg, during the next 
10 days.

A feast of motoring delights will be on display 
at The Festival of Motoring. Not only will there be 
over 130 collectors’ cars on display, ranging from 
muscle cars to hot rods to vintage Rolls Royces, but 
there’ll be some amazing motorcycle stunt action 
and a ride through of a tunnel of fire by some bed-
rock crazies who probably should be certified by 
one of psychiatric institutions.

And the famous 500 km/h Jet Car will do a 
start-up on each of the weekend days guaranteed to 
curl your toes.

Brian Kapper will be staging a unique motorcy-
cle and mountain bike aerial display inside the hall, 
the first time this famous motorcycling action man 
has done his world-famous show indoors.

And on each day of the Easter weekend, Andre 
de Kock and Enrico Schoeman will ride a Kawasaki 
Australian Sidecar though a tunnel of fire, in a 
warm up for what is set to be yet another world 
record run later this year. This pair already holds 
the world record for the longest motorcycle run 
through a burning tunnel, set last year!

The Fire Run will not be done in Hall 5 for obvi-
ous safety reasons, but rather in the main arena at 
the Expo Centre. And for those who can only make 
it to the show after Easter, De Kock is rumoured to 

be looking at one more fire run on the last day of the 
show on Sunday, April 15.

The line-up of cars will be truly mouth-wa-
tering, ranging from muscle-cars that include 
Camaros, Mustangs, Chargers and Firebirds, to 
some potent late ‘50s machines that gave birth to 
the pre-musclecar movement.

Chevrolet Impalas with Batmobile pretensions 
will be well in evidence, as will a diplsay by the Reef 
Street Rod Club that will total over a dozen cars.

Rolling Thunder of Robertsham will be sup-
plying some 20 cars in the form of a ’58 Corvette, 
various street rods and spectacular finned creations 
from the ‘50s, while the Benoni Heritage Club will 
be showing a wide variety of classics that includes 
two Ford Model Ts and tow Rolls Royces from the 
1920s and 1930s.

There will be a host of modified street machines 
for the Turbo brigade, and an impressive display 
from Tarlton Raceway.

A highlight will be the starting up the famous 
jet car on each of the weekend show days around 
mid-day, with Mick and Nico van Rensurg doing 
their famous “burner pop” routine outside Hall 5, 
that should draw a massive crowd, and then see half 
of them running for cover as this scary machine 
does its stuff. The sound of this car has an other-
worldly quality that reminds one of heaven or hell, 
depending on your mid-set.

The MG Car Club will be hosting a full range 
of cars from the late 1940s to the early 1970s, 
and the Jo’burg VW Club will strut Beetles and 
Kombis ranging from the early 1950s to the late 
1970s, some of them extremely potent modified 
machines.

In addition, well-known motoring personali-
ties Hednrik Verwoerd and Stuart Johnston (ahem) 
will be hosting a stage show throughout the 10 days 
interviewing car owners about their machines and 
various other motoring personalities.

For more information go to www.randshow.
co.za ■

Fire and Thunder
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Quick Drives

CHEV’S FIESTY PICK-UP: There’s a get-up-
and-go quality to the Chevrolet Utility pick-up that 
made it a test favourite at AutoLive during its week-
long stay with us. The new vehicle, which replaces 
the top-selling Corsa-derived pick-up, has lost none 
of it panache. Hop in, no need to check through a 
maze of data on the dash because there is precious 
little, just crank the engine select a gear and go.

The model we had for test was the 1,8 Sport, 
which probably makes the least financial sense, be-
cause it costs R173 500, and that is some R58 000 
more than the 1,4 Base, which is the one that is going 
to sell in volume. For the range-topping money, the 
most important items you get are ABS brakes (in our 
book) and air-conditioning. As for the extra power 
viz a viz the 1,4, I think it’s actually a bit marginal.

An extra 400cc only raises the kW stakes from 
68 with the 1,4 to 77 with the 1,8, and, yes, there is 
a 40 Nm increase in torque, but I reckon ion normal 
running around you’ll get by just as well with the 1,4.

The fact is, this is one rather aged engine, a 
two-valver from the old Opel stable that has been 
around for ever. It’s zesty, for sure, has lots of nice 
induction noise to go with the Sport label, but I 
don’t feel it’s the best value-for-money option on 
the block.

It is likely to use close to 10 litres/100 km too, 
because the whole plot is geared short, which is 
quite strange, as I felt in the Sport model it is not 
likely that the pick-up will be carrying a full 700 
kg payload of bricks or whatever, but largely used 
as a run-around, in which case taller gearing would 
make better fuel economy sense.

Having said all that, it remains fun to drive and 
although GM don’t quote performance figures for 
some reason, I would reckon that a zero to 100 km/h 

time of under 12 seconds is on the cards, maybe 
quicker. Top speed will be in the 175 km/h region 
as the engine will be running out of revs due to the 
short final drive ratio, but that is pretty academic 
these days anyway.

I found some of the interior trim to be a bit 
scratch-prone, particularly around the interior 
door handles. And I battled to find evidence of an 
electric clock, which I found strange in this day and 
age, even though the Sport has other niceties like 
electric windows, electrically-heated and adjust-
able wing mirrors, hands-free phone capability, and 
central locking.

The ride is firm un-laden, but that’s to be ex-
pected in a pack-up, and you can generate some 
unbidden wheelspin when hauling hard away from 
the lights.

It’s like a throw-back, this honest Chev mini-
Ute. Like driving a car from an earlier era. Last 
month the Utility range as a whole just failed to 
wrest the top sales spot away from Nissan’s NP200, 
but I suspect as production gets into full swing 
down PE way it may just become the tiddler-pick up 
king once again.

Just a pity that ABS is not available on the 1,4 
Club, because that would be my choice at a far-more 
realistic R136 000. ■

Mini’s Latest Theme: Hmm. So now, with 
the Roadster, Mini distinct body models number six 
in total. You can get the basic Mini, the Convertible, 
the Clubman, the Countryman, the Coupe and now 
the Roadster. And shortly, there will be a panel-van 
variant too.

The Roadster, then, is the ultimate style state-
ment for those who have embraced this car as the 
styling accessory of choice over the past decade. 
And there are a lot of those folk.

Since 2001 some two-million “new” Minis have 
been sold, in over 100 markets around the world. 
And in South Africa alone, there are some 17 500 
of them running around in normally-aspirated 72 
kW (One) or 90 kW (Cooper) form, or in 135 kW 
tubocharged Cooper S or 155 kW JCW (hot turbo-
charged) guise.

The nice thing with the Roadster is that you get 
it in Cooper spec for R296 881, in Cooper S spec for 
R351 480 or in JCW spec for R401 189. You choose 
your engine according to your lifestyle needs, but 
don’t have to compromise on image, because in 
all forms this Mini Roadster is cutting edge in the 
street cred department

It has one row of seats less than the cabriolet 
(doh!), and perhaps a little more boot space, but 

things are still very cosy in the Roadster in all de-
partments. Unless you forget to erect the mesh 
wind deflector screen between the twin roll bars, in 
which case anything above 100 km/h is a bit drafty.

You have to rev the heck out of the 90 kW 
Roadster to keep it on the boil, whereas the turbo-
charged Cooper S has all the torque you’ll ever need. 

And when you hop into the JCW, you realise that 
on occasion it has too much torque as it tugs you 
from one side of the road to the other at the slightest 
unevenness of surfaces.

That’s not to say I didn’t like the JCW. It’s actu-
ally an awesome sports car in this form. Expensive 
at prices approaching a little-used base-line Z4, 
it is nevertheless such a blast that you wonder 
if it is really necessary to have a sports car with 
more performance than this. Roll the top back 
(it’s a manual only operation at present, and a bit 
awkward to do from inside the car) wind up the 
windows to keep out some of the fresh air, and 
hammer home the power. You are looking at a 6,5 
second zero to 100, and top speed of around 240 
km/h. The handling with the LS differential and 
firmer suspension provides absolutely stunning 
grip, and on seriously twisty roads you’ll be able 
to keep up with machinery in the supercar league. 
But it does take lots of concentration to keep it on 
course, so be warned.

If you just want to secure maximum posing 
rights, go for the automatic version of the Cooper, 
as it can still be ordered with all the right-looking 
wheels, stripes etc. The auto-option takes the base-
model price to R314 520. ■

The Mini Roadster.

Chevrolet’s Utility pick-up.

The nice thing with the Roadster 
is that you get it in Cooper 

spec for R296 881, in Cooper 
S spec for R351 480 or in 
JCW spec for R401 189.

Hop in, no need to check through a 
maze of data on the dash because 

there is precious little, just crank 
the engine select a gear and go.
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My question is, how in heck do you do that? This 
represents an improvement of some 25 per cent, and 
yet the car is basically the same.

It still uses the same twin-turbo V6 with plas-
ma-sprayed bores and aluminium pistons. Pretty 
much the same all-wheel-drive transmission. The 
car still weighs an almost ungainly 1  740 kg (this 
figure is not a dry weight but includes all appropri-
ate fluids topped up, including fuel).

Another question that springs to mind is: 
How in the heck do you do that? As in, get out of 

the starting blocks so quickly by any yardstick? 
Top speed, by the way, is somewhere in the region 
of 320 km/h now, give or take a few km. I can re-
port that I saw an easy 270 km/h in the car during a 
quick jaunt on a private test track, and if the straight 
had been long enough (and my, shall we say “heart” 
was bigger) there was more to come.

One of the reasons is that power has increased 
by some 20 kW to a latest SA figure of 392 kW (there 
is 405 kW on tap in some markets where serious 102 
octane fuel is available). Apparently just eight tech-
nicians are entrusted with assembling these amaz-
ing engines in Japan.

In terms of handling, what Nissan has done to 
the GTR in its latest guise is to work on the suspen-
sion, giving it what it terms asymmetric geometry 
for right-hand-drive models. A stiffer spring rate is 

used on the left hand side of the car, and the car is in 
fact weighted unequally until a driver is added. This 
ploy is used because the prop shaft is also located on 
the right-hand-side of the car. Nissan also mentions 
a stiffer body structure, and one thing I noticed is 
an absence of clonks in the transmission when pull-
ing away, something afflicted earlier models.

The steering is now razor sharp, incredibly 
reactive to road nuances, to the point where you 
consciously have to relax your grip on the wheel to 
prevent a zig-zagging course on a road with camber 
changes.

As for the rest of the car, what can one say? 
It’s a technological masterpiece, and it is amazing 
that Nissan can offer this car for just R1,387 000. 
It’s not a pretty car, but it’s brutally efficient and 
Nissan SA says with the GTR it owns 25 per cent 
of the post one-million buck sports car market in 
this country.

At the time of our test drive a few weeks back, 
some 222 of them had been sold here, and March 
figures revealed another 11 had been unleashed on 
the streets last month. ■

The Nissan GTR, now 0–100km/h in 2,38 seconds.

There’s a figure mentioned by 

Nissan’s Karl Kielblock that keeps 

on standing out in my mind. The 

GT-R’s 0–100 km/h sprint time has 

been improved from 3,8 seconds, 

when it was launched back in 2007, 

to a current 2,83 seconds.

Nissan’s Even-Further-Improved GT-R

Top speed, by the way, is 
somewhere in the region of 320 

km/h now, give or take a few km.
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Mahindra & Mahindra South Africa Pty Ltd, a 
wholly owned subsidiary of the US$14.4 billion 
Mahindra Group of India, has announced that 
henceforth, it will act as distributor for SsangYong 
vehicles in Southern Africa. This includes South 
Africa, Botswana, Swaziland, Namibia, Lesotho, 
Zimbabwe and Mozambique.

A contract, held previously by TDA (part of 
the Imperial Group) to distribute SsangYong ve-
hicles in the South African market, expired at the 
end of last month. SsangYong products have been 
distributed in SA since 1996, with about 8  000 
of these vehicles being sold here over the past 
16 years.

SsangYong sales and marketing will now be in-
tegrated into Mahindra South Africa’s operations. 
This is another major building block in Mahindra 
SA’s strategy to become a much bigger player in 
the local market. It not only extends the company’s 
range of products, but also makes its dealers more 
viable as new markets are opened to them.

“We know that healthy dealers are vital to the 
wellbeing of a brand,” explained Mahindra SA 
CEO, Ashok Thakur. “We have 42 Mahindra deal-
ers, and expect to sign another 10 in the course of 
this year. Already, 15 of these dealers have set up 
outlets to sell SsangYong vehicles and we plan to 
double the number of the brand’s dealers in the next 
six months.”

The new SsangYong dealers will be responsible 
for all factory warranty work on SsangYong vehi-
cles. All vehicles sold until March 31. 2012 with 
service/maintenance plans from the previous dis-
tributor will be serviced at designated workshops of 
the previous distributor.

Mahindra SA has set up parts stock at the new 
dealers. The central stock of SsangYong parts will 

be housed in the existing Mahindra warehouse in 
Jet Park and the Korean company has promised a 
95% supply rate.

On the global stage, the coming together of 
Mahindra and SsangYong will result in an organisa-
tion that is particularly strong in terms of its Utility 
Vehicle (UV) offerings, with Mahindra already be-
ing the leader in this segment in India.

Both companies have now embarked on a ma-
jor programme to grow the number of markets 
where they are active internationally and the ad-
dition of SsangYong products will strengthen the 
brand in this regard.

Mahindra offers competence in component 
sourcing and marketing strategies, while SsangYong 
has strong capabilities in technology. SsangYong 
has already embarked on a R2-billion project to de-
velop a new product and a new engine.

SsangYong has shown a big turnaround in 
recent years, with sales in 2011 being 40% higher 
than the previous year. Last year sales totalled 
113 000 units, of which 74 000 were exported. The 
company has now set a mid-term target of selling 
at least 300 000 units in 2016. The acquisition has 
provided Mahindra’s Korean partner with financial 
stability and the two companies are now working 
together to strengthen SsangYong’s product portfo-
lio and to expand international sales and market-
ing operations as the two companies forge a strong 
worldwide image, particularly in the UV and SUV 
market segments.

Both companies are launching new products, 
with Mahindra’s XUV500 proving an instant hit, 
while SsangYong showed a number of new produc-
tion models as well as an eye-catching convertible 
crossover concept, the XIV-2, at the recent Geneva 
Motor Show.

Also on display was an all-new engine which 
complies with the stringent Euro VI emission 
regulations.

The main focus of the production models was 
on the New Actyon Sport. It is based on the SUT-1 
(Sport Utility Truck) displayed as a concept at the 
2011 Geneva Show. Also on display were the 2012 
Korando Gasoline and Rexton.

Mahindra is committed to nurturing the 
Ssangyong brand in more markets while preserv-
ing its Korean heritage. SsangYong and Mahindra 
products are complementary and provide an oppor-
tunity to create distinct positioning for the various 
products while extending the group’s market cover-
age significantly.

There are many areas of synergy between the 
two companies and both can benefit from econo-
mies of scale and shared costs of expensive activities 
such as research and development. They are, there-
fore, looking at joint R&D, platform sharing, joint 
component sourcing and sharing international 
sales and marketing logistics.

“At this point, we are not going to announce 
our detailed product plans for Ssangyong in South 
Africa but all will be revealed before the end of the 
month (April). In the meantime, we are getting 
our new SsangYong dealers up to speed so they 
are ready for the arrival of the new products later 
in the month. All these new SsangYong dealers are 
Mahindra dealers.

“Our stocks of 2012 models and parts have ar-
rived in South Africa but we will only announce de-
tails of the new vehicles later this month. We are re-
positioning SsangYong vehicles in terms of price and 
specification and will offer both petrol and diesel 
variants of all models, which will bring added value 
to the customers,” concluded Ashok Thakur. ■

The future face of SsangYong: the XIV 2 concept SUV made a big impression at the recent Geneva Motor Show.

Mahindra to Distribute SsangYong 
Vehicles in South Africa
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By RogeR HougHton

The KPMG Global Automotive Executive Survey 
for 2012 has come up with a number of strong mes-
sages for vehicle manufacturers:

They have to engage in:
 ■ New technologies, especially electromobility. 
(65% see hybrids as the best mid-term 
solution. 20% believe the future lies with 
fuel cells, while pure battery cars get only 
16% support).

 ■ Developing innovative urban mobility 
concepts. (50% think urban planning 
influences car usage and design, especially 
in emerging markets – megacities).

 ■ Developing connected solutions for 
their cars, such as Ford Sync and BMW 
ConnectedDrive. (63% expect a convergence 

of Telecommunications, Information 
Technology, Media & Entertainment – 
TIME – and the automotive industry).

 ■ Coming up with innovative servicing 
and e-financing offerings. (74% see 
service quality as a major influence on the 
purchasing decision and 35% say e-finance 
is of growing importance).

They have to focus on forming co-operations 
and alliances because manufacturers can no longer 
manage everything alone. (38% consider develop-
ing new products and technologies as the main 

strategy to generate growth, while 34% see JVs and 
alliances as the preferred strategy to access new 
products and technologies).

They have to be aware of:
 ■ The growing strength of emerging markets. 
(75% expect mature and emerging markets 
to converge by 2025. Estimated sales in the 
BRICs to be 29-39-million in 2016, with 32% 
expecting China to export one million or 
more vehicles a year by 2014)

 ■ The lingering shadow of over capacity and 
excess production. (42% see the US as the 
most overbuilt mature market, followed by 
Germany and Japan. 51% think China will 
be the most overbuilt BRICs market in 2016, 
followed by Brazil. The global automotive 
market is expected to be overbuilt by 20-30% 
by 2016). ■

Strong Messages for OEMs

Get over it, brands like Chery are the future, according to KPMG survey.

They have to focus on forming 
co-operations and alliances 

because manufacturers can no 
longer manage everything alone.
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By RogeR HougHton

The ranking order of the world’s motor companies 
is set to change far quicker than most people think, 
according to the findings of KPMG in its annual 
survey of industry leaders in the global automotive 
industry.

Among the big shocks with the predictions of 
expected market share growth or loss by 2016 is the 
fact that four Chinese companies make it into the 
top 10 forecast to increase share.

Established companies such as Toyota, Honda, 
Fiat/Chrysler and General Motors are seen as being 
“stuck in the middle”, with long-established brands 
Renault, Peugeot/Citroën, Daimler and Japanese 
brands Mazda, Mitsubishi, Suzuki and Subaru all 
falling in the bottom 10 in terms of the expected 
rate of growth.

These rankings are based on the number of 
executives expecting a company’s global market 
share to increase or decrease over the next five 
years. Those who said they did not expect any 
change in a company’s share over this period were 
discounted.

The current undisputed leader, Volkswagen, 
with its myriad of brands, is seen by 70% of the re-
spondents as further increasing its current share, 
with the Korean giant Hyundai/Kia jumping into 
second spot, ahead of BMW and Tata (including 
Jaguar/Land Rover).

The survey showed the next three positions – 
fifth to seventh – being filled by Chinese compa-
nies, Shanghai Automotive Industry Corporation 
(SAIC), Beijing Automotive Group (BAIC) and 
Chery.

SAIC has joint ventures with Volkswagen, 
GM, Wuling and Iveco as well as making its own 
brands, which include MG and Roewe (formerly 
Rover). BAIC has joint ventures with Hyundai and 
Mercedes-Benz as well as making its own products, 
with the latest models using intellectual property 
bought from Saab for the discontinued 9-3 and 9-5 
models. BAIC also includes a major truck-mak-
ing division made up of Foton and its JV partner 
Daimler.

The remaining three places in the top 10 are 
filled by Ford, Nissan and Geely, another Chinese 
company.

Those companies seen as being stuck “in the 
middle” are Toyota, Honda, FAW, Fiat/Chrysler, 
GM, Changan and Dongfeng.

Only 44% of the respondents see Toyota, 
world leader in 2008-2010, being able to increase 
its share.

Those forecast to be making up the bottom 
10 in 2016 are: Autovaz, Brilliance-Jinbei, BYD, 

Renault, Peugeot/Citroën, Daimler, Mazda, Suzuki, 
Mitsubishi and Subaru/Fuji Heavy Industries.

The future certainly does not look bright for 
the Japanese companies, which have had to endure 
natural disasters as well as a strong yen. The US 

makers, other than Ford, do not look set to make 
much progress in the future, although they have 
improved their situations when compared to where 
they were rated in the dark days of 2009 and 2010 as 
they restructured and rehabilitated. ■

The Old Order is Set to Change … Dramatically!

Source KPMG’s 2012, 2011 Global Auto Executive Survey

TOP TEN:  Respondents expecting global market share 
to increase/decrease by 2016

Note: percentage of respondents expecting market share to remain stable are not shown

Volkswagen Group

Hyundai/Kia

BMW

Tata (incl.JLR)

BAIC

SAIC

Chery

Ford

Nissan

Geely

70%

63%

63%

60%

58%

55%

51%

47%

47%

44%

-4%
YoY -8%

YoY -78%

YoY -72%

YoY -49%

YoY -43%

YoY: data from 2011

YoY -10%

YoY -13%

YoY -27%

-10%

-4%

-4%

-13%

-17%

-15%

-11%

-6%

-7%

Increase Decrease

Brands like Geely are seen as mass people movers for the future with traditional leading 
brands falling into the “interesting” category.
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Snippets

STUART GRANT
The personable motoring journalist who is also 
a very handy classic car race driver, is likely to be 
appointed Johannesburg Editor of the slick classic 
car monthly, Classic & Performance Car Africa. 
This follows the departure of erstwhile editor, Tim 
Brink, who has been appointed editor of Automobil, 
the trade magazine that was added to the Ramsay 
Media stable a few months ago, and is closely allied 
to the RMI. Brink steps up to the plate succeeding 
Mike Monk, who was acting editor of Automobil for 
the past six months. ■

SASHA MARTINENGO
Having ended a 17-year career as a DJ with 5FM ra-
dio last week, Sasha Martinengo has been appoint-
ed public relations manager of Ferrari SA. He will 

also have a programme, Gearz on a new digital on-
line radio station starting next month. The station, 
Ballz, involves Sasha’s friend Darren Scott, who 
used to be on Jacaranda FM. Sasha’s show will focus 
mainly on motoring and motorsport in SA and glob 
ally and will also feature the music that has been as-
sociated with him at 5Fm. ■

KZN LOOKING FOR MORE 
JAPANESE INVESTORS

A KwaZulu-Natal delegation ,led by Premier Zweli 
Mkhize and his economic development MEC, Mike 
Mabuyakhulu, has been to Japan in a bid to attract 
more investment in the province.

The province aims to double the vehicle manu-
facturing industry’s investment in the next 10 years. 

It hopes to push the country’s leading manufac-
turer, Toyota, as well as component suppliers in the 
region to create thousands of jobs.

“We are planning an automotive supplier park 
around the dig-out port, which is planned on the 
site of the old Durban Airport,” said Mkhize. KZN 
is the biggest exporter of manufactured goods 
through the port of Durban and the automotive 
industry plays a tremendous role in the provincial 
economy.” ■

E. CAPE AUTOMOTIVE 
INDUSTRY SUPPORT 
LAUNCHED

The Eastern Cape automotive industry support ini-
tiative has been launched by Minister of Trade and 
Industry Rob Davies. The project is a joint venture 
between private and public sectors.

Among the aims is to develop road and rail 
corridors between Nelson Mandela Bay and Buffalo 
City and between the Eastern Cape and Gauteng. It 
also aims to upgrade worker skills and to improve 
the competiveness of automotive component sup-
pliers in the region.

The Eastern Cape is home to four vehicle man-
ufacturers, Volkswagen, General Motors, Ford (en-
gine plant) and Mercedes-Benz, as well as about 80 
large component suppliers and more than a thou-
sand other companies in the value chain. ■

METAIR BUYS ROMANIAN 
BATTERY MAKER

Metair, one of the leading automotive component 
manufacturers in SA, has announced a €42,8-mil-
lion acquisition of a 99,1% stake in the Romanian 
automotive lead acid battery maker, Rombat, as 
part of a strategy to increase its focus in the after-
market sector. CEO Theo Loock says this was the 
company’s first cross-border acquisition. Rombat 
produces two million batteries a year.

The acquisition will enable Metair subsidi-
ary First National Battery and Rombat to leverage 
off each other’s strengths to increase efficiencies. 
Metair is looking to Rombat to aid its intent to 
penetrate the European stop/start battery market 
through the established Rombat brand.

Meanwhile Metair has also announced that 
it has been awarded a contract to supply the new 
BMW 3-Series, being made in Rosslyn, with First 
National Battery’s advanced valve regulated stop/
start batteries. Other local OEMs are also like to 
follow BMW’s lead. ■

Stuart Grant.
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Snippets

TOYOTA NOT RUSHING TO 
ESTABLISH BUDGET BRAND

Many motor companies are now looking to ultra-
cheap cars for emerging markets to increase sales as 
the established markets become saturated.

However, former world sales leader Toyota says 
it is not going to follow the example of rivals such 
as Volkswagen and Nissan in establishing another 
brand to sell low end cars, although it is produc-
ing lower cost vehicles such as the made-in-India 
Toyota Etios, which arrives in SA next month as a 
counter to VW’s top-selling Vivo range.

Nissan recently announced it was reviving the 
Datsun name – famous in SA for many years – for 
low price cars in developing markets and VW is re-
portedly intending to follow a similar strategy.

The Datsun name, which was the original name 
of the company, was phased out in favour of Nissan 
from 1981. Nissan uses the Infiniti brand for its 
luxury division, which is soon to launch in SA, and 
of course has an alliance with Renault with who it 
shares its senior executive, Carlos Ghosn.

Meanwhile Nissan has also dug into the history 
bin for the name for its replacement for the Tiida, 
with Pulsar the name for the new hatch.

The VW Group is already a huge multi-brand 
operation, whereas Toyota focuses mainly on its 
own brand, but does have the Lexus luxury brand 
and Scion niche brand for the US, while also having 
controlling shares in independent companies such 
as Daihatsu and Hino as well as minority stakes in 
Isuzu, Subaru and Yamaha.

Toyota president Akio Toyoda said: “We won’t 
risk sacrificing quality simply to meet a certain 
price range.” ■

CHERY LIKELY TO TIE UP 
WITH JAGUAR/LAND ROVER

According to a number of reports it appears that 
Chery, the leading Chinese automotive exporter, 
and Tata-owned Jaguar / Land Rover have agreed 
a JV in China, dependent on Chinese government 
approval. The plan is to build the JLR products in 
China – including engines – as well as develop-
ing JV sub-brands for sale in China only. This tie 
up with a major luxury car maker is a big fillip for 
Chery, which prides itself on the quality of its pro-
duction and R&D facilities. ■

AMBITIOUS BMW
The current global leader in luxury car sales, BMW, 
aims to sell 2 million cars a year worldwide in 2016, 
including its Mini and Rolls-Royce brands. The 
company’s previously announced global sales goal 
was 2 million in 2020. Hitting its mark four years 
earlier than previously planned would make the 
milestone coincide with BMW’s 100th birthday. 
Last year the company sold a record 1,67-million 
units.

BMW rival Audi plans to reach 2 million sales 
in 2020, while Mercedes-Benz aims for 1.6 million 
sales in 2015, but has not announced when it hopes 
to get to 2 million car sales. ■

STUDEBAKER COMEBACK
An entrepreneur in the US is trying to revive the 
Studebaker brand which used to be popular in SA. 
He is first trying to promote the brand with T-shirts 
and hats while he looks for an investor to help him 

fulfil his dream of bringing back Studebaker cars as 
he says “market demands are not being met by cur-
rent vehicle manufacturers.” He proposes starting 
with a scooter and then introducing a four-wheeled 
vehicle. ■

HIGH END MODELS 
RECALLED

BMW SA is recalling almost 12 000 previous model 
5- and 6-Series cars (2003-2010) due to a battery 
cable cover problem that could in extreme circum-
stances result in a fire. The company’s media report 
quaintly refers to the recall as a “BMW AG Quality 
Measure” not a safety recall! (A total of 1,3-million 
cars is being recalled worldwide).

Meanwhile Porsche is recalling 1  200 of its 
Carrera sports cars in the US due to a fire risk that 
could result from a fuel line coming loose. ■

VW LOOKS AT DUCATI AGAIN
It is reported that the Volkswagen Group is 
again looking at acquiring the prestigious Ducati 
motorcycle brand, which has been up for sale 
for the past four years. VW Group chairman, 
Ferdinand Piech had evidently considered buying 
Ducati in 1985 when the price would have been 
substantially lower.

Meanwhile Piech (74) has been nominated 
for a third term as supervisory board chairman. 
The board is also proposing his wife, Ursula 
(55), joins the board as the Piech-Porsche fam-
ily solidifies its sway over Europe’s largest vehicle 
maker. ■

Toyota’s new Indian-built Etios, coming at the end of May.
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Working Wheels

A report in a Japanese newspaper says that Mazda 
will stop commercial vehicle sales and develop-
ment in Japan in the second half of the decade 
due to dwindling domestic demand. It is unclear 
if it will discontinue its commercial vehicle sales 
outside Japan.

Mazda currently purchases trucks from 
Isuzu, vans from Nissan and commercial mini-
vehicles from Suzuki for sale in Japan under its 
brand name. Outside Japan it sells its E-series light 
trucks and panel vans and makes the BT-50 one-
ton pick-up truck in conjunction with Ford for 
sale in South Africa, Thailand, Columbia, Ecuador 
and Zimbabwe.

The company, which was founded in 1931, is 
facing a fourth straight year of losses and is over-
hauling money-losing operations and apparent 
wants to concentrate on passenger vehicles in 
the future. ■

Mazda’s stylish BT50 is due here for launch in June. But is the future of commercial 
vehicles under threat?

UD Trucks Southern Africa has introduced 
Managed Maintenance on all its new Quon extra 
heavy vehicles. UD Trucks’ Managed Maintenance, 
an industry first, offers the company’s complete 
management and overseeing of all repairs and serv-
ice costs on behalf of its customers.

According to UD Trucks Southern Africa’s 
CEO, Johan Richards, the effective control and 
management of a company’s fleet are becoming 
more costly and time consuming. “As a result, 
companies easily lose focus of one of their most 
important assets, their vehicles,” said Richards. In 
addition, inadequate budgeting and planning lead 
to vehicles not being properly maintained or being 
sent to non-franchised dealers, hoping to cut costs. 

This usually results in poor quality work, vehicles 
breaking down more frequently and subsequently, 
a continued loss in income.

“Through UD Trucks’ Managed Maintenance, 
customers are now ensured that only justified 
repairs and maintenance actions are carried out 
on their vehicles, and at the same time, this in-
novative service generates numerous reports 
to assist customers’ fleet management process-
es,” explained Richards. UD Trucks’ Managed 
Maintenance service, managed by UD Trucks 
Financial Services, is a unique monitoring system 
that controls vehicle maintenance and the repair 
costs involved, on behalf of customers. With UD 
Trucks Managed Maintenance, the cost of re-
pairs and maintenance is directed and controlled 
through a detailed scrutineering process, before 
any payment is made to a Dealer or Supplier, on 
behalf of the customer. ■

Mazda to End Commercial Vehicle Involvement? 

UD Trucks Launches Industry First
Manline Joint Venture
Barloworld Logistics, the supply chain manage-
ment group, has entered into a JV with diversified 
logistics company, Manline. In future it will trade 
as Barloworld Manline Logistics. The JV aims to 
use a fleet of owned vehicles managed through 
Manline’s existing infrastructure to leverage off 
both companies to provide customers with innova-
tive solutions. ■

3/10 for Toyota Hilux
It has been confirmed that SA-built Toyota Hilux 
pick-ups have taken three of the top 10 places in 
the 2012 Dakar Rally in South America. This fol-
lows the disqualification of American Robbie 
Gordon, who’s Hummer was disqualified on tech-
nical grounds at a hearing in Paris last week. The 
Hummer was originally placed fifth. This means the 
Hiluxes finished third (Giniel de Villiers and Dirk 
von Zitzewitz), fifth (Argentineans Lucio Alvarez 
and Ronnie Graue) and 10th (South African Duncan 
Vos and Rob Howie). ■

“As a result, companies easily lose 
focus of one of their most important 

assets, their vehicles,” said Richards.
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TOTAL MARKET

YTD 2012 156 701

YTD 2011 147 862

Increase of 6% between YTD 2012 and YTD 2011

MARCH 2012 56 110

FEBRUARY 2012 52 388

MARCH 2011 53 558

Increase of 4,8% between sales in March 2012 and March 2011

PASSENGER CAR MARKET

YTD 2012 110 722

YTD 2011 102 185

Increase of 8,4% between YTD 2012 and YTD 2011

MARCH 2012 38 970

FEBRUARY 2012 36 362

MARCH 2011 35 168

Increase of 10,8% between sales in March 2012 and March 2011

LIGHT COMMERCIAL VEHICLE MARKET

YTD 2012 39 230

YTD 2011 39 132

Increase of 0,3% between YTD 2012 and YTD 2011

MARCH 2012 14 556

FEBRUARY 2012 13 554

MARCH 2011 15 739

Decrease of 7,5% between sales in March 2012 and March 2011

OVERALL TRUCK AND BUS MARKET

YTD 2012 6 780

YTD 2011 6 617

Increase of 2,5% YTD 2012 and YTD 2011

MARCH 2012 2 584

FEBRUARY 2012 2 472

MARCH 2011 2 551

Increase of 1,3% between sales in March 2012 and March 2011

TOTAL VEHICLE EXPORTS

YTD 2012 58 114

YTD 2011 65 366

Decrease of 11,1% between YTD 2012 and YTD 2011

MARCH 2012 23 956

FEBRUARY 2012 22 554

MARCH 2011 30 026

Decrease of 20.2% between exports in March 2012 and March 2011

PASSENGER CAR EXPORTS

2012 31 493

2011 44 362

Decrease of 29 % between YTD 2012 and YTD 2011

LIGHT COMMERCIAL VEHICLE EXPORTS

2012 26 430

2011 20 896

Increase of 26,5% between YTD 2012 and YTD 2011

TRUCK AND BUS EXPORTS

2012 191

2011 108

Increase of 76,9% between total YTD 2012 and YTD 2011

NOTE: These figures include figures for Associated Motor Holdings 
(AMH), and for Mercedes Benz SA, which is currently only reporting 
aggregated figures following a directive from Daimler in German. (The 
MBSA figures have been allocated as estimates to the various sectors 
based on historical trends and forecasting).

The figures for MBSA for March are:

Passenger: 1 994

Commercials: 816

Exports: 3 731

In addition, GWM reported an aggregate sales figure for March of 671 
units, which is not included in these figures.

Nissan’s NP200 was top tiddler LCV with 1 829 sales in March.

South African Vehicle Sales Figures 
at the End of March 2012
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TOTAL VEHICLES BY MANUFACTURER FOR MARCH 2012

RSA EXPORT

TOYOTA 10 379 7 425

VOLKSWAGEN GROUP SA 9 1 53 5  319

GMSA 6  133 200

NISSAN 4 936 3 208

FMC 4 570 2  371

BMW GROUP 2 784 0

HONDA 967 48

JAGUAR LANDROVER 889 0

RENAULT 865 0

CHRYSLER SA  753 37

PCSA 564 0

TATA 478 10

SUZUKI AUTO 455 0

FIAT GROUP 403 3

MAHINDRA 401 0

MITSUBISHI MOTORS SA 255 0

VOLVO CARS 246 7

UD TRUCKS 220 22

VOLVO TRUCKS 209 7

MAN 145 6

SCANIA 126 31

PORSCHE 123 0

IVECO 104 3

SUBARU 91 0

CHANGAN SA 54 0

NAVISTAR INTERNATIONAL 52 0

TOTAL VEHICLES BY MANUFACTURER FOR MARCH 2012

RSA EXPORT

POWERSTAR 48 2

RENAULT TRUCKS 21 0

BABCOCK 11 0

VDL BUS & COACH SA 10 0

MASERATI 6 0

VDL BUS & COACH SA 0 0

SUB TOTAL 45 451 20 225

AMH & AAD 7 849

INDUSTRY TOTAL 2 810 3 731
INDUSTRY TOTAL 56 110 23 956

Jeep’s Grand Cherokee was strong again in March with 177 sales.

Toyota’s Fortuner retains amazing market penetration with 1 072 
sales in March.
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MARKET TOTALS BY MANUFACTURER FOR MARCH 2012

Passenger
LightCV
<3501kg

MediumCV
3501-8500kg

HeavyCV
8501-1500kg

Extra HeavyCV
>16500kg

Bus
>8500kg

RSA EXP RSA EXP RSA EXP RSA EXP RSA EXP RSA EXP

TOYOTA 5 435 1 115 4 590 6 310 207 0 102 0 45 0 0 0

VOLKSWAGEN GROUP SA 8 239 5 319 844 0 70 0 0 0 0 0 0 0

GMSA 2 925 57 2 925 139 164 4 87 0 31 0 1 0

NISSAN 2 036 2 2 900 3 206 0 0 0 0 0 0 0 0

FMC 2 731 0 1 839 2 371 0 0 0 0 0 0 0 0

BMW GROUP 2 784 1 526 0 0 0 0 0 0 0 0 0 0

HONDA 967 48 0 0 0 0 0 0 0 0 0 0

JAGUAR LANDROVER 809 0 80 0 0 0 0 0 0 0 0 0

RENAULT 826 0 39 0 0 0 0 0 0 0 0 0

CHRYSLER SA 753 37 0 0 0 0 0 0 0 0 0 0

PCSA 501 0 55 0 0 0 0 0 0 0 0 0

TATA 218 0 130 0 66 2 47 0 16 8 1 0

SUZUKI AUTO 455 0 0 0 0 0 0 0 0 0 0 0

FIAT GROUP 390 3 7 0 6 0 0 0 0 0 0 0

MAHINDRA 149 0 252 0 0 0 0 0 0 0 0 0

MITSUBISHI MOTORS SA 181 0 74 0 0 0 0 0 0 0 0 0

VOLVO CARS 246 7 0 0 0 0 0 0 0 0 0 0

UD TRUCKS 0 0 0 0 62 22 101 0 57 0 0 0

VOLVO TRUCKS 0 0 0 0 0 0 0 0 194 5 15 2

MAN 0 0 0 0 0 0 12 0 101 6 32 0

SCANIA 0 0 0 0 0 0 0 0 98 24 28 7

PORSCHE 123 0 0 0 0 0 0 0 0 0 0 0

IVECO 0 0 0 0 77 0 5 3 22 0 0 0

SUBARU 91 0 0 0 0 0 0 0 0 0 0 0

CHANGAN SA 14 0 40 0 0 0 0 0 0 0 0 0

NAVISTAR INTERNATIONAL 0 0 0 0 0 0 0 0 52 0 0 0

POWERSTAR 0 0 0 0 0 0 0 0 48 2 0 0

RENAULT TRUCKS 0 0 0 0 0 0 0 0 21 0 0 0

BABCOCK 0 0 0 0 0 0 0 0 11 0 0 0

VDL BUS & COACH SA
6
0

0
0

0
0

0
0

0
0

0
0

0
0

0
0

0
0

0
0

0
10

0
0

MASERATI 6 0 0 0 0 0 0 0 0 0 0 0

SUB TOTAL 29 879 8 114 13 775 12 026 660 28 354 3 696 45 87 9

AMH & AAD  7 097  0 730 0 22 0 0 0 0 0 0 0

MBSA 1 994 3 731 51 0 252 0 66 0 425 0 22 0

INDUSTRY TOTAL 38 970 11 845 14 556 12 026 934 28 420 3 1 121 45 109 9

http://www.autolive.co.za


Subscribe for free @
www.autolive.co.za Page 23

People

CAR OF THE YEAR – Flip Wilken, Brand Pretorius, Peter Vundla, 
Francois Loubser.

CAR OF THE YEAR – Steve Wicks, Peter Burroughs, Jeff Osborne 
(CEO of the RMI) and Howard Mellett.

CAR OF THE YEAR – SA Guild of Motoring Journalists Chairman 
Danie van Jaarsveld and his wife Liesel.

CITROEN CENTURION – Didier Gerard (MD of Citroen SA), Chris 
Beukes, Yvette Uys, Henrich Uys.

CAR OF THE YEAR – Ray Leathern, Joeline Dabrowski, Gordon 
Hall and Andre Pretorius.

CITROEN CENTURION – Lindsey Jordaan, Julie Murray, Yvette 
Uys.
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The fun part of rallies is that feeling of expectation 
before the first car bursts into view, and listening to 
all the jokes and gossip from the old hands gathered 
at a prime spot. If you see guys like Motorpics’ Danie 

van Jaarsveld, Dave Ledbetter who has become “Mr 
Rally” as far as South African coverage of the sport 
is concerned, and The Citizen’s Andre de Kock 
hanging out at a corner you know it’s a good one, 
and you can expect action.

The thing about rallying is that it’s not just a 
trip into the unknown for the competitors, but for 
the spectators too. You drive long distances to some 
remote little dirt road leading off an almost equally 
obscure tar road, and it’s not until you see a whole 
bunch of cars parked miles from nowhere that you 
are sure you’ve read the spectator guide correctly.

Incidentally, Total did a great job in providing 
good spectator guides for this event, and also publi-
cising the special stages held in Durban outside the 
World Cup soccer stadium, which drew huge crowds.

As for the rally itself, the heartening part was 
that Volkswagen and Toyota are fielding cars this 
year that are competitive with the super-quick rally 
Fiestas run by the top private teams. It’s not really 
accurate to call the top three Ford cars “privateers”, 
because they are teams with top class drivers and 
service crews, and those imported cars are still the 
benchmark in terms of their ability to put their 
power down on dirt.

Volkswagen’s Hergen Fekken and Pierre Aries 
led overnight before going out on the Saturday 
with a malady described as an electrical problem, 
but may well have been a part of the fuel injection 
system that was ingested by the engine! Johnny 
Gemmell and Carolyn Swan kept the Toyota flag 
flying after Leeroy Poulter and Elvene Coetzee saw 
their sister car burn out after a very minor off, but 
which led to the hot exhaust setting the sugar cane 
on fire in the very first stage.

Mark Cronje and Robin Houghton in the Sasol 
Ford Fiesta ended up 36 seconds behind overnight 
but gobbled all of that back in the first two stages 
on the Saturday to lead the rally home for a well-
judged victory from Gemmell. Other drivers who 
impressed me were Charl Wilken, who was super 
quick on tar (and came home third), and Gugu 
Zulu, running an older S2000 car for the first time 
in a new challenge series for older cars. And the 
new Dutch/Belgian team in the third VW of Hans 
Weiss Jr and Bjorn Degandt were impressive too, 
as they got to grips with SA conditions for the first 
time, claiming a third-quickest stage time on dirt 
at one point.

As for the rookie journos on the event, they 
obviously enjoyed it. It would have been nice to 
see them more involved, in terms of concentrating 
on the event instead of the contents of their cooler 
box, but there were some hard-core youngsters 
I noticed in the service parks actually chatting to 
the drivers and the teams instead of chatting up the 
catering staff.

Still, VW must have been pleased because 
they invited all of us back for the Sasol Rally in 
Mpumalanga on April 21. If others follow this ini-
tiative, rallying may soon be back in the headlines 
as it truly deserves to be. ■
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Comments? Complaints? Suggestions? 
E-mail stujohn@autolive.co.za

True to their word, the Volkswagen PR team made sure that over a dozen 
journalists made it to the Total Tour Natal Rally on March 23/24, and 
standing around in the sugar cane, waiting for the first car to appear, it was 
like old times reminding me of when I cut my teeth as a motoring writer 
way back in my Pretoria News days.

Cronje, Houghton and Sasol Ford on the 
way to a Total victory in KZN.

Newcomers, Weiss and Degandt, impressed to finish sixth in their VW Polo.

http://www.autolive.co.za
mailto:stujohn%40autolive.co.za?subject=

