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“In terms of the all-important export market for our motor 
industry, it is worth bearing in mind that 2013 would have 
been a record export year, were it not for the strikes we ex-
perienced from August to October.

“As it was, it was still the third highest export year for 
the industry in terms of motor vehicles. Domestic sales are 
likely to consolidate at the levels we experienced last year. 
Pretty fl at, and in relative terms commercials will perform 
better. On the car side, given that higher prices will be a 
reality, we expect the car market will experience some 
pressure. Consumers have been confronted by a whole ar-
ray of cost increases, particularly fuel costs, e-toll costs in 
Gauteng.”

NAAMSA originally predicted domestic sales for the 
industry as a whole to grow by 7,3 to 7,5 per cent. In the end 
sales grew by only 3,2 per cent.

“To put that in context, year-on-year growth in 2010 
was 24 per cent, 2011 was 16,1 per cent and 2012 nine per 
cent. Th e record remains in 2007 when the industry real-
ised 714 000 sales domestically. Last year , 2013, the total 
was 615 620 units.

“If one looks at the diff erent segments, the car segment 
only grew by 1,8 percent, light commercials showed an im-
provement of 5,7 per cent in volume terms, and medium 
and heavies did quite well. Medium commercial vehicles 
grew by just under 15 per cent and heavy trucks and buses 
grew by 9,1 per cent.

“Medium commercial vehicles are a refl ection of 
business activity on the ground, because those are pre-
dominantly used by business. So it is a positive sign and 
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Editor’s Note
Th is week we welcomed some he-
roes home to South Africa. Like 
many millions across the globe, 
I found myself waiting in tense 
anticipation for the nightly Dakar 
half-hour summary screened on 
Supersport each evening at 10.30, 
between January 5 and 18.

And I do mean tense. It was 
oft en like watching an epic movie 
unfold, along the lines of Ben Hur, 
or Gone with the Wind, as each day brought news of our heroes 
battling incredible odds in the barren vastness of South America.

Th e terrain threw up treacherous rocks, thick, choking sand, 
scary mountain drop-off s, dunes that could magic you into 
thinking the path ahead was fl at when it in fact dipped down at 
an angle close to vertical. Th e 2014 Dakar threw it all at the won-
derfully brave competitors who took part this year. Day aft er day 
aft er exhausting day.

A major portion of those who started didn’t even fi nish. But 
as my couch-companion commented one evening as we strug-
gled to stay awake waiting for the broadcast: “Each and every 
one of these people involved is a hero – the organisers, the me-
chanics, everyone. Th is is one of the last great adventures on 
the planet.”

Indeed. What makes the Dakar so special in the world of 2014 
is that it is 100 per cent real. When team orders were imposed by 
the Mini camp with just two stages to go, it wasn’t hinted at, it 
was discussed openly by the organisers and by the two leading 
drivers, to camera.

When the leading Russian truck racer was delayed by a Mini 
blocking his path through a mountain pass and stopped to tow 
the Mini upright, he was given back the time he lost by the or-
ganisers as soon as he made the fi nish. No court of enquiry, no 
counter-protest, boom. A decision was made and it was just.

What an absolute pleasure to behold. What spirit the Dakar 
people possess, where competitiveness blazes so brightly, but not 
at the expense of honour.

It’s a lesson to just about every other form of motorsport on 
earth, and indeed, the way business should be conducted too. So, a 
huge thanks to Toyota, Ford , KTM and others for enabling South 
Africans to not only compete in this greatest of motoring events, 
but actually giving the likes of Giniel de Villiers the opportunity 
of winning. To all our guys who took part, our respect knows no 
bounds.

Stuart Johnston,
Editor
stujohn@autolive.co.za
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By 2020, no-one should be killed or seri-
ously injured in a new Volvo. Th at’s the 
Swedish automaker’s vision, employing its 
new technique of car construction called 
Scalable Product Architecture (SPA).

“We retain our uncompromising atti-
tude to off ering superior crash protection,” 
says Jan Ivarsson, Senior Manager, Safety 
Strategy and Requirements at Volvo Cars. 
He adds: “Th e new architecture opens up 
for further improvements. Seven per cent 
of the safety cage in the original XC90 
was made of hot-formed boron steel. Th e 
structure in the upcoming all-new XC90 
features over 40 per cent hot-formed steel, 
which translates into signifi cantly im-
proved strength but without adding mass 
or weight.”

Volvo’s SPA also includes a ground-
breaking new electrical architecture that 
makes the cars more ‘intelligent’ than 
ever. Th e electrical layout makes it easier 
to add sophisticated functions and rapidly 
implement advances in fast-moving areas 
such as microprocessor, sensor and cam-
era technology.

In principle, the electrical architecture 
consists of a network with four domain 
masters – vehicle dynamics, safety, car 
body and infotainment.

“Each domain master can be connect-
ed to every single unit across the system. 
Th is means that we have one single nerve 
system with full control over all the con-
nections in the vehicle. Th is is unique in 
the industry,” says Peter Mertens.

Embracing the driver

In a Volvo, says the Swedish company, the 
driver and passengers are embraced by 
systems that are designed for intelligent 
absorption of energy in various types of 
collisions. Th is includes safety belts, pre-
tensioners, whiplash protection system, 
airbags and infl atable curtains, which are 
all continuously being enhanced.

In cars built on the new SPA archi-
tecture, the smart safety-belt pre-tension 
systems increase the retention of occu-
pants before, aft er and during the event of 

a collision. For example, rearward-facing 
radar is used to detect a rear impact and 
this allows the safety belts to be tightened 
in advance in order to keep the occupants 
in place.

Crash avoidance

Camera, radar and sensor capabilities are 
extended to detect more objects around 
the car and to off er support at higher 
speeds and in more situations, such as at 
crossings.

“One of the most important focus ar-
eas within collision-avoidance is to help 
prevent unintentional road departures 
by autonomous steering intervention in 
critical situations. Unintentional road de-
parture is the collision type that results in 
most deaths and serious injuries in mod-
ern traffi  c,” says Jan Ivarsson.

Enhancing the driving 
experience

Th e collision-avoidance sensors form part 
of a bigger network of systems that include 
Volvo’s comfort and luxury features such 
as Adaptive Cruise Control with steer as-
sist, introduced in the upcoming all-new 
XC90. Th is enables the car to automati-
cally follow the vehicle ahead in front. 
Volvo’s Scalable Product Architecture is 
also designed to accommodate the imple-
mentation of autonomous technologies all 
the way to self-driving cars.

Seeing around the corner

SPA allows Volvo to extend the driver’s 
theoretical fi eld of vision beyond the ca-
pacity of the camera, radar and sensors. 
With Car2Car and Car2Infrastructure 
technology in place, vital information 
can be shared and exchanged with other 
vehicles and surrounding infrastruc-
ture – creating a more comfortable and 
safer drive.

Th is opens up a multitude of safety 
and support possibilities, such as obtain-
ing road friction information, advance 
warnings and detour options to avoid 
queues and fi nding free parking spots. ■

Scalable Product Architecture Enables Volvo 
to Move Towards a Crash-Free Future
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indicative of a reasonably positive investment trend. 
But what we do know that the economy did slow 
down towards the end of the year.

“Th e strikes that occurred in many sectors of 
the industry had a huge eff ect on exports by the 
motor industry. Th e strikes lasted from the middle 
of August through to the end of the fi rst week in 
October and as a result over 60 000 units were lost. 
Th is has resulted in exports totalling about 276 000 
against an original projection of 336 000.

“Th at’s a measure of the devastating impact of 
that strike. Many companies are operating on three 
shift s, so to recoup those losses is very diffi  cult. And 
because of the long duration of the strike a number 
of manufacturers had to re-allocate their supply to 
other plants around the globe.”

Vermeulen said that analysing the export fi g-
ures show that exports of cars into Europe declined 
by 13,4 per cent, year-on-year, and commercials 
by fi ve per cent. However, exports to Asia is show-
ing good growth, North America is slightly down, 
while it is anticipated that Africa would continue to 
show good growth.

“Talking of prices increases, I must re-empha-
sise that NAAMSA has no infl uence on car pricing. 
But what we do know in macro economic terms is 
that if the rand depreciated as it has done that it is 
inevitable that this causes massive cost increases.

“We did an analysis on the 2013 fi gures and 
what these show is that exports into Europe remain 
under pressure. If you look at 2011 our industry 
exported 67 500 cars to Europe and eff ectively that 
was halved in 2013 to 35 300. Commercials did go 
up from 2011 to 2013, but compared to 2012 they 
declined.

“Very interestingly, Asia is showing good 
growth, mainly on the back of BMW exporting to 
China and Ford exporting to a number of Asian 

countries with the Ranger. North America is slight-
ly down, Africa holding up particularly on commer-
cials, but we anticipate that Africa will show good 
growth particularly on light commercials. And we 
also predict that Europe will start to recover.

“Whether or not exports into Africa will grow 
this year, the answer is yes, we think they will, as 
growth in sub-Saharan Africa is likely to be fi ve and 
a half to six per cent this year. Certainly Algeria fea-
tures prominently, showing good growth, Angola is 
holding its own, Mozambique is showing a nice up-
turn, with Zimbabwe, Kenya, Ghana and Tanzania 
all remaining important destinations.

“Oil and gas, and mining and the focus on African 
industrialisation as well as infrastructure develop-
ment will all play a role, in both LCV exports and 
heavy trucks.

“Th e industry is forecasting that there will be 
signifi cant growth in exports this year and that we 
will be back from 276 000 in 2013 to 331 000 in 2014, 
and up to 381 000 in 2015.”

Nico Vermeulen started in NAAMSA 
March 1982 when the organisation moved from 
Port Elizabeth to Pretoria. Over these 31 years 
Vermeulen has seen a dramatic shift  in the way our 
motor industry operates, from the days when there 
was Phase Six of the local content programme.

“Th e late Bert Wessels, John Newbury and 
Spencer Sterling were involved in setting up a new 
structure. Th e Motor Industry and Development 
Programme, which came into being in 1995 was 
the end product of a consultative approach between 
the industry and the board of Tariff s and Trade 
and the Department of Trade and Industry and 

the Customs people, components industry and the 
trade unions, and NAAMSA, and Alec Irwin.

“Th e MIDP resulted in the industry integrat-
ing into global markets, because up to that point it 
was on the road to nowhere. It was shielded by high 
import tariff s, and these were shed which opened 
the market up, and created a much higher level of 
competition.

“Th e scene set by the MIDP has subsequently 
been reinforced by the Automotive Production 
and Development Programme, implemented from 
January 2013, where the focus has no longer incen-
tivising exports, but supporting production. Motor 
vehicles and components are now the focus.

“Th e APDP holds out the promise of signifi -
cantly higher production. Th e vision going into 
2020 is that the industry should produce 1,2 million 
vehicles in South Africa. It is an ambitious target 
but it is achievable.

“Th e industry has to fi nd additional export 
markets, in order to double the production fi gures 
at present. Toyota is the number one exporter fol-
lowed by BMW, Volkswagen, Mercedes, Ford, 
Nissan and General Motors. To give eff ect to the vi-
sion of the APDP, over half the vehicles produced in 
South Africa will have to be earmarked for export.

“Internationally the motor industry is charac-
terised by relentless cost reduction and effi  ciency 
improvement. Internationally, costs are being pro-
duced and productivity is increasing. Unfortunately, 
at this juncture at least, costs are going up and pro-
ductivity is declining. So this is something that has 
to be addressed. We have to reduce the cost gap be-
tween producing in South Africa and production in 
international markets.

“Granted, the exchange rate is lending some 
support. And this represents a very good short term 
benefi t for component suppliers to build on benefi ts 
of the exchange rate and generate the economies 
of scale.” ■

“Whether or not exports into Africa 
will grow this year, the answer 

is yes, we think they will ...

http://www.castrol.com/castrol/castrolhomepage.do?categoryId=3235


Subscribe for free @
www.autolive.co.za Page 5

BY STUART JOHNSTON

Th is despatch was written half-way through the two-and-half day testing pro-
gramme for the 2014 Car of the Year competition, run by the South African 
Guild of Motoring Journalists and sponsored, as it has been since late 1985, 
by Wesbank.

Th e winner will be announced in mid-February, to be chosen by 28 jury 
members who, right now, are completing their testing in roads surrounding the 
Pretoria area and at the Gerotek testing facility.

For me the Golf 7 is the odds-on favourite in my book, although it may be 
just pipped by the Audi A3, or the remarkable Clio 4. Th ere again many may 
be seduced by the power and glamour of the Porsche Cayman S or the Jaguar 
F-Type, or the Mercedes-Benz A45 AMG.

All nine fi nalists this year are worthy ones, which hasn’t always been the 
case in the past as the testing days have shown up some serious short-comings. 
And most are well-priced too, in their various categories.

So far, then, my vote is for the Golf, but as this is written, the testing process 
is only at the half-way point. ■

2014 Car Of The Year Test Days

Audi’s A3 Sportback has an even better ride than the Golf! But 
for me, the interior looks contrived, even chintzy, and you relate to 
your car from behind the wheel. Well priced at R299 000.

Volkswagen’s Golf 7 is our favourite so far. It has a superb ride, 
a sophisticated interior fi nish and ultra-refi ned mechanicals. The 
complete car and value at R293 500.

Jaguar’s F-Type is a great sports car, and again superb value at 
R999 900. This kind of excitement doesn’t normally come cheap. 
A tiny boot restricts its weekend getaway abilities though, and in 
refi nement it is just, but only just, shaded by the Porsche.

Renault’s Clio 4 is a great little car, wonderful for fi rst time buyers, 
and a quality interior. But remarkable as that tiny three cylinder 
turbo engine is, it’s just a little tardy for my tastes in certain cut-
and-thrust traffi c conditions. Third on my list, at R189 900.

The Volvo is let down by a ride that is far too fi rm, possibly 
because of the ultra-low profi le tyres fi tted. Rock solid, though, 
it’s build quality is outstanding. It’s diesel engine is also a little 
noisy on start-up. But good value at R346 000. Out of this year’s 
nine fi nalists, none of the cars is a dud, which hasn’t always been 
the case in previous years.
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BY STUART JOHNSTON

South Africa can be proud of our competitors in the 
2014 Dakar, the world’s greatest race.

I use that term aft er due consideration, because 
the race that comes second to that is the Le Mans 
24-Hour, which is also an enormous test of cour-
age and endurance. But compared to two weeks of 
pounding over the worst terrain imaginable, some-
times with only a couple of hours’ sleep a night, eve-
rything else simply pales into insignifi cance as far 
as an “ endurance test” goes.

Th e achievement of Giniel de Villiers in placing 
fourth in his Imperial Toyota Hilux cannot be over-
estimated. He was up against 11 Minis specially de-
veloped for the event which are over 100 kg lighter 

continued on next page 

The South Africans in the 2014 Dakar

Toyota team shot at the 2014 fi nish. Giniel led the South African charge home.

Peugeot’s 208 GTi has excellent performance and cutting-edge 
handling, as well as good looks. But as a package it doesn’t 
hold up perfectly, with a bad driving position and suspension 
control that could do with improvement. Good value for money 
at R263 350.

The Porsche Cayman S is a superb sports car, brilliant in all 
respects. It’s my fourth place choice, but only because I feel a 
COTY winner should be a “proper car, such as the Golf, Audi A3 
or the Clio. The Porsche at R838 000 is actually a bargain for the 
superlative all-round sports car performance you are getting.

Mercedes’ A 45 AMG is an excellent car, and a super-quick car. 
And almost brutal in its effi ciency. I don’t like the ride – too stiff – 
and I don’t like the engine note, which despite all that power is 
boring. So, only sixth place for me. The price is R603 667.

The Lexus IS 350 Sport has dramatic looks and handling too and 
steering sharpness to match that cutting-edge full-frontal appeal. 
But it’s let down by really sub-standard interior fi nishes, which for 
me don’t warrant its price of R571 500.
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A week before the start of this year’s Monte 
Carlo Rally Hyundai invited AutoLive , amongst 
other media members, to a video conference 
with members of its World Rally Championship 
team, which made its 2014 WRC debut on last 
weekend’s Monte.

It was very interesting, chatting to team man-
ager Alain Penasse and one of the drivers for 2014, 
Australian Chris Atkinson. Both were extremely 
cautious regarding any predictions about how com-
petitive the new i20 would be, as the team was only 
formed just over a year ago, and there was precious 
little time to recruit team members, establish a mot-
orsport headquarters (just outside Frankfurt), build 
the new car and put suffi  cient test mileage on it be-
fore January 17.

As far as competitiveness is concerned, 
Hyundai’s re-entry to the WRC couldn’t have been 
more satisfying. On the very fi rst stage, its new star 
driver, Th ierry Neuville was a full 4,5 seconds faster 
than the current world champion, Sebastian Ogier, 
and the entire fi eld, on the fi rst split of Stage One!

However, that feeling of elation soon gave way 
to deep disappointment as the Belgian hotshot, 
who fi nished second in last year’s FIA World Rally 
Championship, crashed out, just seven km into 
the stage.

“I went into a corner too quickly, lost the front, 
then the car spun and we crashed,” said Neuville.

However, the team’s second driver for this 
event (they will alternate drivers on the second car, 
while Neuville gets to do the entire season as the 
lead driver) Dani Sordo, revealed how competitive 
the new car was, at least in the diffi  cult, snow-and-
ice-covered Monte. Sordo and his co-driver Marc 
Marti ended the fi rst three stages third overall, and 
in Stage 4 they were second quickest! However, on 
a liaison road on the way to Stage 5 the car suff ered 

electric failure and they too were out.
Said Team Principal Michel Nandan: “Of 

course we are disappointed, but this is a rally. We 
showed a good performance level and we worked 
very well as a team to set a good strategy.” Nandan 
added that many drivers went off  in the fi rst stage, 
including eventual winner Sebastian Ogier, who 
crashed into a wall but was able to continue and, re-
markably, record a victory for Volkswagen. ■

than the Hilux. Not to mention purpose-built bug-
gies as driven by the likes of Robbie Gordon and 
Carlos Sainz!

Th e resources of the X-Raid team resembled a 
military operation, although that isn’t to understate 
the eff ort of the Imperial Hilux team which num-
bered 24 people, all South Africans apart from Dirk 
von Zitzewitz, Giniel’s co-driver.

Giniel won the fi nal special stage in an eff ort to 
pressure one of the Mini drivers into a mistake and 
thus gain a podium but to no avail. It could have 
been diff erent if he hadn’t suff ered 13 punctures 
over the race distance. But then, each and every 
driver had niggles of various kinds.

For Leeroy Poulter in the second Hilux, the 
Dakar was doubtless a huge learning curve. He 
showed extreme pace early on, recording the third 
fastest stage time on Stage Th ree and was running 
in the top 10. But later he hit a ditch which broke 
the back suspension and the team lost an enormous 
amount of time, eventually running right at the tail 
of the fi eld. To fi ght their way back up to 33rd posi-
tion was an excellent achievement for Poulter and 

co-driver Rob Howie, and they probably worked 
much, much harder on this event than the leaders.

An excellent result too was that of Riaan van 
Niekerk on the Broadlink KTM, as he managed 
a brilliant 12th overall in the motorcycle division. 
Competing in a car on the Dakar takes enor-
mous skill and stamina. Competing on a mo-
torcycle means that you’ve stepped right out the 
pages of a Marvel comic book – Green Lantern, 
Superman and all you other superheroes, take a 
step back please.

His KTM team mate Brett Cummings did ex-
ceptionally well to place 28th out of 78 fi nishers.

An excellent 25th position was achieved by 
Th omas Rundle and Juan Mohr in their privateer 
Toyota Hilux, enjoying far less backing than their 
more illustrious competitors.

As for the Ford squad, bad luck for South 
Africans Chris Visser and Japie Badenhorst as they 
crashed out on Day Two, Visser sustaining neck 
in juries which are fortunately on the mend.… 
But the second Neil Woolridge-built Ranger, 
showed excellent pace in the hands of Argentine 
team Lucio Alvarez and Ronnie Graue, setting 
top 10 stage times late in the event. Unfortunately 

major early problems meant they placed back in 
22nd position.

Interesting facts of the route was that in cross-
ing the Andes the competitors reached altitudes of 
over 4 500 metres above sea level. Th at’s three times 
as high above sea level as Jo’burg!

In light of this, Giniel and others in normally-
aspirated V8 machines found they simply lost far 
too much time against the super-boosted turbo-
diesel Minis, which were said to be running up to 
3,5 Bar of boost on their diesel engines. Right now, 
South African Cross Country FIA delegate Richard 
Schilling is at a meeting in Paris to try and sort out 
the rule discrepancy which allows the Minis to 
make too much power against the V8s with their 36 
mm intake restrictors.

And as so much of the Argentine Dakar is run 
at very altitude, it means the V8s without turbos are 
at a disadvantage for too much of the event.

Th e Imperial Toyota sponsorship will continue 
for the 2015 event. Th is will be the third and fi nal 
year of the sponsorship and Toyota will then reas-
sess the situation for the future.

Th e area in which the rally was staged was for 
seven days the hottest place on earth. ■

 continued from previous page

The Good, the Bad and the Monte

Hyundai’s i20 WRC challenger in offi cial 2014 livery.
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Mr Arno van der Merwe, will take over as CEO of 
Mercedes-Benz South Africa when current CEO 
Dr Martin Zimmermann returns to DAG Stuttgart 
offi  ces as Head of Global Service and Parts for the 
Mercedes-Benz and smart brands.

Van der Merwe will retain his current role as 
Vice President Manufacturing at the MBSA pro-
duction plant, in addition to his responsibilities as 
CEO of the company. He was only the second South 
African to head up the internationally award-win-
ning plant in East London in 2012, and will be the 
fi rst CEO of South African birth to lead MBSA.

Th is announcement by parent company, 
Daimler AG (DAG), also accompanied a notifi ca-
tion of changes to the Board of Directors at MBSA.

Prof. Dr. Jürgen Schrempp has resigned from 
the MBSA Board of Directors, having served the 
company in various roles, since 1974. He will be 
replaced as chair by Dr. Joachim Schmidt from 
January 2014.

Sivu Boqwana joins Continental 
Tyre South Africa (CTSA)

Continental Tyre SA has announced the appoint-
ment of Sivuyile Boqwana on the Company’s execu-
tive committee.

Th e attorney joined CTSA a year ago as legal 
compliance manager and sits on the CTSA board as 
company secretary. Dieter Horni, CTSA Managing 
Director says the continuous changes to legisla-
tion made it imperative that the executive commit-
tee includes a member that has capacity to ensure 

compliance in all aspects of the organisation. “We 
are faced with a number of legislative issues that 
need consideration and decision-making at an ex-
ecutive level,” Horni adds.

It is the fi rst time in the company’s 28 year his-
tory in South Africa that a woman is appointed at 
executive level. Boqwana, a qualifi ed attorney, has 
extensive motor industry experience, including 
stints at General Motors SA, Nissan, and in the 
tyre industry.

Boqwana, a mother of two young children, 
says she looks forward to the new challenge. “I am 
honoured for having been aff orded the opportunity 
to be part of such a large organisation’s executive 

team. It is usually not easy for a woman to make in-
roads in a traditionally male dominated industry.”

A Familiar Face Appointed to 
Corporate Communications 
Manager at General Motors

Gishma Johnson has been appointed Corporate 
Communications Manager at General Motors 
South Africa (GMSA) eff ective 1 January 2014.

A familiar face to the automotive industry, 
having worked for GMSA before, Johnson re-joins 
the company with a wealth of experience in com-
munication, both internal and external. She will 
be responsible for corporate communication for 
the South African operation. “In this highly com-
petitive world it has become more and more im-
portant to protect the image of a company and its 
products, therefore I regard corporate communica-
tion as an essential aspect of a company’s strategy,” 
says Johnson.

Johnson, a qualifi ed journalist, obtained her 
diploma from Nelson Mandela Metropolitan 
University (NMMU) and also holds a Bachelor of 
Arts degree from the University of the Western 
Cape (UWC).

Johnson has been working in the manufactur-
ing environment for seven years in both the auto-
motive and the tyre and rubber industries hold-
ing the position of Corporate Communications 
Manager at Continental Tyre SA. In her new role 
at General Motors Johnson will focus on strategic 
communication around key aspects of corporate 
social responsibility, public relations and eff ective 
internal communications.

Johnson will report directly to Communications 
Manager of GM Africa, Denise van Huyssteen and 
will be based at the Kempston Road plant. ■

South African to Head up MBSA for the First Time

People

Sivu Boqwana.
Gishma Johnson is GMSA’s new 
Corporate Communications Manager.

Arno van der Merwe will head up MBSA as CEO from March 1.
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BY STUART JOHNSTON

Subarus have been popular in the US since the ‘70s, 
but their popularity here is relatively recent, the 
fi rst examples being shipped here in the early ‘90s 
being an exotic sports coupe with a sort of funny 
split side window, the reason for which I never fully 
understood.

But since that time, all Subarus sold here have 
had more conventional bodywork, either in sedan, 
hatchback or station-wagon form, and more latterly 
pucker bulky SUVs are also in the mix.

Central to all these Subaru models is its reli-
ance on the boxer engine layout, which means that 
the cylinders are arranged in horizontally-opposed 
pairs, like an early VW Beetle, an Alfasud, a BMW 
motorcycle or a Porsche 911.

As Porsche has proven over the past half 
century, that is no bad thing. What this layout 

does for the Subaru is give it a packaging advan-
tage that is ideally suited to the so-called cross-
over SUV type of vehicle. Which brings us to the 
subject of this test, the rather below-the-radar 
Outback model.

What the Outback is, essentially, is a big-
ger Forester. And the model we had for test over 
the holiday period was the new diesel model, 
with CVT transmission, a new variation of the 
belt-sliding- on-cones principal that Subaru 
calls “Lineartronic.”

Th e diesel motor fi tted is a four-cylinder turbo-
charged unit, displacing two-litres. What makes it 
ideally suited for installation in a car with any off -
road pretensions is that the engine is essentially fl at 
when compared to a conventional upright-cylinder 
motor. So, in an application where ground-clear-
ance is a factor, it is possible to obtain great ground 
clearance without raising the body too high. Th us 
you get the best of both worlds – a low centre of 

gravity, and in the case of the Outback, a ground 
clearance of 213 mm, which is right up there with 
that of serious SUVs at their lowest point – or at 
least those not fi tted with expensive adjustable-
height air suspension.

Th e fi rst time you drive the Outback, you 
would be hard-pressed to realise that you are driv-
ing a CVT-equipped car. Th ere is none of the engine 
drone and slippage associated with typical CVT 
gearboxes, and straight away you feel at home in 
the car. In fact the Lineartronic gearbox behaves 
pretty much like a fl uid-drive automatic or even a 
double-clutch gearbox as VW and Audi use in their 
cars. It almost feels as if it has stepped up-changes, 

An OutBack for the Christmas Break!

A nice mix, this fl at-four diesel.

Subaru’s Diesel CVT Outback – charming device.

I’ve always been partial to Subarus, simply because they represent 
such an eccentric approach to the modern motor car, and in a way they 
pioneered the whole cross-over SUV thing without making too much of a 
fuss about it. 

continued on next page 
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although if you hang hard enough on the throttle in 
the fully-open position it will run at peak revs while 
the speed rises.

Th e diesel engine is unfussed, with 350 Nm 
of torque being available from 1 800 rpm, and this 
mated to the CVT box makes for a very relaxing 
driving style

Power-wise, it is not outstanding in terms of speed. 
In fact there is just a touch of lag when pulling away 
hard on full-throttle, but once on the move there 
is torque aplenty to maintain a very good pace on 
a light throttle.

Fuel consumption is good too. I ended up with 
an overall consumption of 8,0 litres per 100 km, 
with a best of 7,2 litres/100 over a period that in-
cluded a mix of highway and city driving. Th is is not 

bad for a big car with permanent all-wheel-drive.
Th ere are a few anomalies: when it is cold, 

during early morning start-ups, if you attempt to 
move back or forward before things are circulating, 
nothing happens. Th e box also seems to be just a 
tad jerky in slow-moving power transmission until 
things start to warm up, but this is only prevalent 
for the fi rst half minute or so of running.

Subaru’s are great dirt road cars and the 
Outback is no exception. I did not have the oppor-
tunity to do more than a few minutes of dirt driving 
during the holidays – too busy staying at home do-
ing nothing – but the little I did confi rmed that once 
again the remarkable balance between comfort and 
bump absorption is present.

Th e four-wheel-drive here is allied to an excel-
lent but unobtrusive traction control system, a lim-
ited slip diff  and electronic stability control.

Packaging of the car is quite staid and unre-
markable in typical Subaru fashion, which I hap-
pen to like. Th e minor controls are easy to use via 
knobs rather than fi ddly computer mouse buttons 
that entail the right-clicking thereof. Missing was a 
Sat- Nav device, which I feel on a car like this is a bit 
of an omission.

But there is a good level of equipment includ-
ing climate control, an excellent sound system, an 
eight-way electrically adjustable driver’s seat, MP3 
and USB capability, Bluetooth for hands-free cell 

phone use, and a sunroof. On a more practical level, 
the rear seat space is vast, the car has roof rails to 
enable the fi tting of luggage containers, and uphol-
stery is in leather.

Overall it has a feeling of such mechanical integrity 
that you would have no hesitation in tackling any 
trip no matter how rugged the road. It is not a true 
off -roader in that the car is quite long in terms of its 
wheelbase, and may suff er due to a marginal ramp 
angle, but in terms of traction it will surprise you.

In general running, particularly on wet roads 
in a thunderstorm, the all-wheel-drive gives tre-
mendous stability even over bad roads, which we 
traversed in the Standerton area, during one holi-
day period excursion.

All in all, Subarus off er an exclusivity that is 
highly desirable, and people who have owned them 
tend to go back for more. Th e price at R459  000 
includes a three-year warranty and a three-
year/60 000 km maintenance plan, and I reckon it 
is very good value simply because mechanically it 
feels unbreakable. ■

Un-fussed interior is almost plain , typcial Subaru understatement.

But there is a good level of 
equipment including climate control, 

an excellent sound system, an 
eight-way electrically adjustable 

driver’s seat, MP3 and USB 
capability, Bluetooth for hands-free 

cell phone use, and a sunroof.

Overall it has a feeling of such 
mechanical integrity that you would 

have no hesitation in tackling any 
trip no matter how rugged the road.
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To advertise in  contact

Kieran Rennie on 083 225 9609 or email on chat@kieranrennie.co.za

BY ROGER HOUGHTON

Th is past holiday season saw me trying two vastly 
diff ering sets of wheels in the Western Cape. One 
ran on a railway line and the other was one of the 
country/s most popular SUV’s, a top of the range 
Toyota RAV4 VX automatic.

Th e opportunity to ride on the disused railway 
line between Ceres and Wolseley arose when we 
were visiting friends in this fruit-growing region. 
One of the locals pioneered riding on the railway 
line on an adapted tandem bicycle several years ago. 
Subsequently they have made up an aluminium 
frame with four composite wheels to suit the profi le 
of the railway line and four seats, each with a set of 
pedal drives to the axles.

Only now have I discovered that this is a world-
wide pastime, with many variations on the type of 
vehicle used. Th e maximum gradient on a railway 
line in SA is only 70, so we didn’t have to pedal much 
as we travelled more than 10 km from the Ceres 
Golf Club to Wolsley. Braking is taken care of by the 

two front seat occupants who put their shoes on the 
front wheels to slow progress!

Th e track is most spectacular with huge drops 
to the valleys below and is very picturesque. We 
made a halfway stop for an enjoyable breakfast at 
the quaint Tollhouse on Michell’s Pass.

Th is is not a commercial venture but it was a 
very interesting new look at travel on four wheels!

My other wheels for the 10 days driving 
around in the beautiful Western Cape, with its 
excellent roads, was the RAV4, which was most 
impressive and a big step up from the more basic 
diesel-engined model I had driven to Mpumalanga 
earlier in 2013. Th e torquey 2.5-litre petrol en-
gine was most impressive, with 132kW of power 
and 233N.m of torque. Th e six-speed automatic 
transmission was silky smooth and ride com-
fort was very good, even when driving on rutted 
gravel roads.

Toyota claims a combined fuel consumption 
fi gure of 8.5litres/100km and I found this very at-
tainable when using the Eco mode. (Th ere is a Sport 
setting if you feel the urge to grow horns!)

However, what impresses most is the high qual-
ity of trim materials and the overall appearance of 
the spacious interior. Load capacity for luggage was 
also generous. Th ank goodness this model also has 
a full size spare wheel, although there is a penalty to 
pay in the form of a humped lid as the fl oor of the 
cargo area.

As one would expect in a mid-size SUV costing 
R412 400 the level of standard equipment is excep-
tionally high, with virtually everything one would 
like included in the retail price – unlike the situa-
tion with many of the German makes.

Toyota SA has recently increased the poten-
tial market for this good-looking SUV, which has 
part-time four-wheel drive, with the introduction 
of a diesel version of this range-topping model, 
which uses a turbocharged 2.2-litre power unit that 
pumps out 110kW of power and 340N.m of torque. 
It is priced at R438 900.

Having been involved with the launch of the 
original RAV4 into SA in 1994 I must say huge 
steps forward in progress have been made in the 
intervening two decades. In fact, the RAV4 was the 
model that introduced the so-called soft  roader or 
cross-over to SA so many years ago and it now faces 
a host of competitors, but the latest version means it 
can face up to the challengers again. ■

Holiday Wheels – Trying Out 
Different Sets Of Wheels

Holiday wheels indeed. Houghton and 
family get some calf muscle excercise.

RAV 4 an ideal holiday vehicle.
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Kieran Rennie heads up the advertis-
ing sales team on AutoLive. Kieran 
recently joined our band of petrol-
heads, and his pleasant but focussed 
personality, as well as his attention to 
detail, makes him the ideal member 
of our front-line squad.

Kieran has been involved in the 
motor industry for almost as long 
as he can remember, his father hav-
ing been a dealer principal at an 
East Rand Mazda dealership some 
years ago.

Kieran also cut his teeth as a 
car salesman during his career, but 
most of his working life he has been 
involved in the music and entertain-
ment business. While making music 
he also found time to build his own 
Lotus 7-based sports car.

“Getting involved in AutoLive 
is like a return to my roots,” says 

Kieran, who also does some writing 
for this publication on an occasional 
basis, having already covered a num-
ber of local launches.

You can mail Kieran Rennie at 
chat@kieranrennie.co.za, or call 
him on 083 225 9609.

Who should advertise 
in Autolive?

 ■ Companies looking to recruit 
employees for specialist posi-
tions in the motor industry.

 ■ Companies looking for fran-
chisees

 ■ Companies looking for dealers 
for new vehicle brands or to 
expand an existing dealer 
network.

 ■ Automotive marketing consult-
ants

 ■ Training organisations

 ■ Market research companies
 ■ Business management consult-
ants

 ■ IT companies
 ■ Fleet management companies
 ■ Suppliers of workshop equip-
ment

 ■ Car care companies
 ■ Panel beaters and dent removers
 ■ Auction houses
 ■ Courier companies
 ■ Service providers in the fi nance 
and insurance industry

 ■ Vehicle tracking system suppli-
ers

 ■ Organisers of exhibitions and 
conferences.

 ■ Tyre fi tment centres
 ■ Suppliers of car care products
 ■ Suppliers of automotive re-
placement parts

 ■ Roadworthy testing centres

 ■ Printers
 ■ Accounting fi rms

AutoLive advertising rates are very 
cost eff ective and we are able to 
make up advertisements at reason-
able rates. Th e rate card is avail-
able under “Advertising” on the 
AutoLive website. ■

www.autolive.co.za

The Autolive Sales Team

Kieran Rennie
Cell: 083 225 9609 

E-mail: chat@kieranrennie.co.za

BY STUART JOHNSTON

Th e RGMotorsport supercharged conversion for the 
Toyota 86 gives South Africa’s most popular sport-
ing car the engine it deserves.

Bolting on a Vortech supercharging kit banish-
es the naturally-aspirated 86’s biggest disappoint-
ment – a huge hole in the power-band right where 
you need it, in the 3 500 to 5 000 rpm range. Th ere is 
absolutely no fl at spot in the RGM car. 

Th at’s not surprising, as superchargers gener-
ally overcome any tardiness in an engine, especially 
at Reef altitude. RGMotorsport ran actual tests on 
their prototype model  at Gerotek before fi tting the 
Vortech belt-driven  centrifugal supercharger kit, 
and the results are outstanding. Th e zero to 100 
km/h time for this six-speed manual model  im-
proved from 7,96  seconds to 6,2 seconds. And the 
top speed improved from 223 km/h to a stunning 
270 km/h.  Th e 400 metre sprint time improved 
from 125,57 seconds to 13,9 seconds. Th ose fi gures 
look optimistic, but we believe them, having driven 
the little beastie. Th e car is transformed and now 
boasts 220 kW at 7 500 rpm and 315 Nm of torque 
at 6 000 rpm. Much better than the stock fi gures re-
corded by RGM’s Steve Green of  147 kW at 6 800 
rpm  and 205 Nm at 6 500.

Th e power and torque gains can be felt from 
idle. I found it interesting that the gaping hole in 
the power-band I detected when the 86 was a Car 
of the Year contender last year is in fact refl ected in 
the RGM dyno print-out between 3 000 and 4 500 
rpm. In the supercharged car  there is a slight dip 
in the torque fi gures in this same rev range, but it 
is barely detectable behind the wheel as there is so 
much more of it available right from idle.

Th e kit itself is very neat with an airbox that 
mounts in the same spot as the stock 86 induction 
system. Th ere is obviously an intercooler included 
and various belts and hoses to drive the device and 
hook it up to the induction system

 Th ere is no messing with engine internals and 
the motor itself remains entirely stock. Th e car uses  
a Unichip Q “chip” to adjust the ignition timing and 
increased  fueling to suit the extra demands im-
posed by much more boost.  Yet the car apparently 
can be very economical on a light throttle.

Th e kit costs R79  000 and the stainless steel 
exhaust as fi tted to the car comes in at just under 
R10 000. Th e test car was also fi tted with optional 
Eibach springs and dampers which lower the ride 
height, and wheel spacers to extend the track.

Consider that all in, the kit adds about 
R100 000 to the Toyota 86 and you are getting a car 
with serious performance credentials. Th e stock 86 

comes in at just over R300 000 for the base model, 
so for R400  000 you could have a serious player. 
Th e RGM kit comes with a six-months/20 000 km 
warranty. ■

RGMotorsport’s Supercharged Toyota 86

Surprisingly stock-looking RGM 
supercharger installation.

Toyota 86 with RGMotorsport 
supercharger kit, Eibach lowering kit 
and spaced wheels adds up to a very 
impressive package for a R100 000 
premium over the base price of the 86.
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BY KIERAN RENNIE

We’re nearing a motoring melting point. Almost 
everywhere we look and in practically everything 
we read (save the scribblings of the petrol-heads 
who couldn’t care less), we seem to be getting 
railroaded toward a car coup de grace. We’re be-
ing told that the car, as we know it, has had its 
day. It’s (apparently) impractical for our changing 
transportation needs, dangerous to its users and 
damaging to its environment. Why keep build-
ing them? Why also then, is every single motor 
manufacturer fi nding new and (sometimes) en-
ticing ways of getting us to buy one? Including, 
it seems, expanding their already extensive and 
impressive ranges to include new models that will 
most certainly cannibalise sales from their own 
current off erings. Why would Audi risk losing 
market share in the hotly contested small luxury 
sedan segment by off ering a car that may well 
steal sales from the A4? Perhaps the answer to the 
fi rst question is that leading car companies (like 
Audi) aren’t quite as convinced of the totality of 
the evil of its products. Th e answer to the second 
part, of course, is choice. By creating variety, they 
boost overall sales.

Enter the car we didn’t ask for, but got given 
anyway.

Let’s start with a confession. I knew I was go-
ing to like this car. Despite the A3 Sedan’s relatively 
low-key (in comparison to that of the Stuttgart 
sparring partner) unveiling at the 2013 Jo’burg 
Motor Show, fi rst impressions were noteworthy. 
I felt it belonged. It looked at ease within its own 
skin. A kind of knowing without needing to say 
anything. You’d expect the interior to be fantas-
tic, it’s an Audi. Th e sight of beautifully craft ed (if 
somewhat understated) internal lines, the feel of 
premium materials and the joy of impressive ergo-
nomics. Audi has in recent years begun to lengthen 
the list of standard equipment. MMI Radio with 
slide-out colour LCD screen, interior LED lighting, 
Bluetooth, Audi Drive Select and Effi  ciency, exte-
rior aluminium pack, Audi sound, the list goes on. 
At 425l litres, the boot space is very usable. At this 
stage, three engines are on off er. Th e 92KW 1.4T, 
the 132KW 1.8T and the 110KW 2.0TDI. A choice 
of 6 speed manual and 6 speed S Tronic auto boxes 
are available with all three engines. I have to say that 
I thought the auto box, slick as it is, detracted just a 
little from the overall driving experience. But that 
perhaps says more about the wonderful action of the 
manual than it does about any real shortcomings of 

the auto. Ride and handling are really good with the 
modern trend toward a slightly stiff er set-up suiting 
this car to a tee.

It’s in the styling where I feel Audi has hit this 
one out the car park. Th e sedan is slightly lower, 
wider and longer than its 5 door sibling. Standard 
17” wheels bracket the deeper “tornado line” run-
ning along its fl anks. Short overhangs and edgy 
lines around the LED eyes, front and rear, complete 
a supremely attractive overall look. Performance 
fi gures are good, matching all others with the class, 
but the exact numbers aren’t really what’s impor-
tant. What’s important is how the car makes you 
feel while it’s doing what it does. And in the case 
of the A3 sedan, you feel like you’re driving some-
thing special. It feels quick, safe, exclusive, stylish 
and very well built. If this is the car you’ve decided 
to buy, it’ll reward you for that decision every time 
you’re behind the wheel. I’ll go so far as to say that 
the S3 version, expected mid 2014, will prove to be 
one of the most desirable cars on our roads. Pricing 
for the current range starts at R232 500 for the 1.4T 
Manual and increases to R272 500 for the TDI 
Auto, inclusive of all taxes and the 5yr/100 000km 
Freeway Plan.

Th e Audi A3 Sedan looks set to help delay the 
projected pending demise of the motor car as we 
know it just a little longer and (happily for Audi, I 
suspect) make it just a little tougher for the A4 to 
match the sales fi gures of its main rivals. Th is is 
a car we wondered if we wanted or needed, and it 
just might end up being one we wouldn’t want to 
do without. ■

A Feng Shui approach to cars from Audi’s A3.

You Get an A
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Snippets

AUSSIE IMPLOSION
Let’s hope secretary general Irvin Jim and his lead-
ers in the National Union of Metalworkers of SA 
(NUMSA) are taking note of the implosion current-
ly hitting the Australian motor industry. Following 
the previous announcement that Ford would cease 
production in that country in 2016 General Motors 
has followed up by announcing closure of its plants 
in 2017.

Everybody is now waiting to hear the decision 
of Toyota, which is the only current manufacturer 
that has not announced plans to stop production in 
this country. However, Toyota has said it needs to 
cut about R40 000 from the production cost of each 
Camry and Aurion (a larger version of the Camry) 
made at its plant to be globally competitive, which 
is a real challenge.

Global cost competitiveness, lack of productiv-
ity and a relatively militant and demanding labour 
force have been the reasons for the demise of an in-
dustry that has been building cars since the 1950’s 
and at its height, in the 1970’s, built more than half 
a million units a year and over the years has built 
many millions of vehicles.

It also has its own unique brand, Holden, a GM 
product that continues to this day and is evidently 
set to continue into the future with badge-engi-
neered GM vehicles.

Th e recent decision by Ford and GM show that 
global cost competitiveness and reliability of supply 
is everything and it seems these big companies are 
no longer worried about the negative impact on fu-
ture sales in countries from which they withdraw 
production. It is a pure business decision.

What will be a real challenge for Ford and GM 
will be to keep their Australian workers motivated 
enough to continue building vehicles until 2016 and 
2017 respectively.

On the employment front 25% of businesses 
surveyed said they were looking to employ more 
people in 2014, but 21% said they expected to have 
to cut employee numbers.

Th e survey was conducted at 64 businesses 
which employ more than 24 000 people in total. ■

TURBO MUSTANG
Ford’s claim that the upcoming, all-new Mustang 
will be the fi rst time a turbocharged derivative of 
this iconic sports car will go on sale has been dis-
puted by a successful local Lotus 7 racing driver, Jeff  
Gable, of Absa Capital. Gable, who lived in Canada 
at the time, says a Special Vehicle Operations 
(SVO) version of the Mustang was on sale from 
1984-86 powered by a 2.3-litre four-cylinder turbo 
power unit.

It had a small hood scoop and European- style 
double rear wing as its defi ning features.   Gable 
says it was around the time that Ford in the US 
was also trying to introduce the European Sierra 
into the US, badged as a Merkur (German for 
Mercury). It used the same four cylinder turbo en-
gine and had a similar twin element rear wing but 
did not fare well on the sales front and was soon 
discontinued. ■

CHEAP-TO-RUN PRIUS
Toyota’s very popular Prius, a petrol-electric hybrid, 
has come out top in a Consumer Reports’ survey 
which ranked more than 200 vehicles in the US on 
performance, reliability and costs. A low estimated 
fi ve-year cost of 47 cents (US) per mile put the Prius 
at the top of the list and dethroned last year’s win-
ner, the Honda Fit (Jazz in SA).

In comparison the bottom-ranking Nissan 
Armada full-size SUV costs US$1.20 per mile to 
run over a fi ve-year period. ■

RISING PRICES
Th e recent steep rises in the prices of historic rac-
ing cars at auction in Europe and the US is hav-
ing an eff ect on entries for the 2014 edition of 
the annual historic racing extravaganza at the 
Zwartkops Raceway, near Pretoria, which take 
place from January 31-February 2. Th is will be the 
13th running of this tribute to the golden age of 
motoring at Zwartkops under the banner Passion 
for Speed.

According to Peter du Toit, the owner of the 
Zwartkops circuit and the enthusiastic promoter of 
this long-running and very popular annual event, 
there are now fewer enthusiasts prepared to risk 
their expensive cars racing in South Africa. “Th is is 
particularly true in the case of valuable cars such as 
Ferraris and McLarens, but we will still have a very 
full and interesting fi eld at Zwartkops, backed up 
by a strong entry from SA, including a number of 
newly imported historic cars.

Th e circus will move from Zwartkops to Cape 
Town for a meeting at the Killarney circuit the fol-
lowing weekend. ■

ROTARY ENGINE REBORN
Mazda has given its beloved rotary engine a new 
lease of life as a 330cc range extender in an elec-
tric version of its Mazda2 B-segment car. Mazda 
engineers have continued low key development of 
rotary engines even though they face huge chal-
lenges in making them fuel effi  cient and cheaper to 

make. However, the new engine, shown in public 
for the fi rst time recently, is considered ideal as a 
range extender to charge the car’s lithium-ion bat-
teries as it is smooth running, quiet in operation 
and fuel effi  cient when running at a constant speed. 
Th e electric Mazda2 has a 75kW motor driving the 
front wheels.

Th ere are now also hints that Mazda may 
resurrect its rotary-engine RX7 sports car in the 
future. ■

SAAB RISES FROM ASHES
Saab, the other Swedish car maker, which went into 
bankruptcy in 2011, is back in production under 
its new Chinese owners, National Electric Vehicle 
Sweden. Th e fi rst 9-3 mid-size sedan came off  the 
assembly line at the end of 2013, more than two 
years since the Trollhattan plant closed in April 
2011. It is powered by a 2-litre turbocharged petrol 
engine, but the new owners hope to be off ering an 
all-electric version in 2014. Major market is seen 
as China. ■

SILVER ANNIVERSARY
Th e iconic Nissan NP 300 Hardbody pick-up is 
celebrating 25 years of continuous sale in SA with 
the introducing of Celebratory Limited Edition 
versions. ■

WORLD SUPERBIKES FOR SA?
A round of the World Superbike Championship 
is likely to return to South Africa aft er a break of 
three years. A race at the Phakisa circuit in the Free 
State appears on the 2014 FIM calendar subject to 
a contract being signed between the promoters and 
the SA organising team, which requires fi nancial 
guarantees and the circuit being approved by FIM 
inspectors. Th ose behind the SA bid are Anthony 
Lauter and Stephen Watson, of GAS Sports. ■

Saab’s highly competent 9-3. The brand 
has been resurrected in Sweden by a 
Chinese company!
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Wilken Communication Management was 
established in 1997 with the major focus of 
its operations being the South African 
motor industry.

Over the years it has developed into a one-
stop communication and marketing service 
provider specialising in this industry.

It is staffed by some of the most 
experienced people in the marketing and 
communications environment of the South 
African motor industry.

simplifyingCOMMUNICATIONS

WCM can provide services from strategic 
planning, to product launches, media brie ngs, 
event management, eet vehicle management, 
and ongoing public relations campaigns. It also 
has a publishing arm which can produce 
newsletters, magazines and coffee table 
books.

For more information contact: Jacques Wilken 
- jwilken@mweb.co.za

www.wilkencomm.co.za237 Rigel Avenue Waterkloof Ridge, Pretoria, 0181      Tel  +27 (0)12 460 4448      Fax   +27 (0)12 460 4514

BY ROGER HOUGHTON

UD Trucks, which was formerly Nissan Diesel, and 
one of the longest established truck manufacturers 
in SA, will introduce a new sub-brand in the me-
dium commercial vehicle segment later this year 
or early in 2015. Th is newcomer will initially fi ll 
the gap left  as UD Trucks depart this local MCV 
and plans to return only in 2018 with its own new 
products.

Th e UD management team was tight-lipped 
about the identity of the sub-brand, but an educated 
guess points to Eicher, the Indian truck manufac-
turer that has a 50:50 joint venture with the Volvo 
Group, of which UD Trucks is a major part. Eicher 
began operations in India in 1986 assembling 
Mitsubishi Canter medium trucks.

Th e Eicher trucks will be assembled at UD Trucks’ 
Rosslyn facility which will necessitate the relocation 
of UD Trucks to the Volvo Group parts distribution 
centre to accommodate the larger assembly facility.

Th e UD Trucks and Eicher medium trucks 
ranges will run in tandem from 2018, catering 
for a very wide spectrum of the market, with the 
Eicher as an alternative to the lower priced Chinese 
brands and the UD Trucks new models catering for 
their traditional buyers.

UD Trucks is also covering its bases in the 
extra heavy truck market with the introduction of 
the Quester range later this year. Th is new model, 
aimed at emerging markets, will be priced lower 
than the current Quon models, which will continue. 
In fact, the Quon is proving very popular with 1 124 
units having been sold in 2013 for an 8.8% share of 
this important market.

Th e Quester, which is manufactured in 
Th ailand will be exported to SA in SKD form 
and assembled at Rosslyn alongside the other UD 
Trucks products.

UD Trucks will also renew its other truck rang-
es in the next few years, the heavy truck range in 
2017 and then the extra-heavy range in 2018. Th e 
latter will be a comprehensive line-up featuring a 
combination of the Quester and Quon models to 

put UD Trucks in an even more competitive posi-
tion to increase market share.

UD Trucks also has a new slogan” Going the 
extra mile”, which takes over from the long-run-
ning Ultimate Dependability.

UD Trucks MD Jacques Carelse is forecasting 4% 
growth in the overall SA truck market in 2014, in-
creasing to 32 550 units, made up of 12 200 MCVs, 
5 800 HCVs, 13 500 XHVs and 1 050 buses. ■

UD Trucks to Introduce Sub-Brand in SA

UD Trucks will introduce the Quester range, aimed at emerging markets, later this year. 

The UD Trucks and Eicher medium 
trucks ranges will run in tandem 

from 2018, catering for a very 
wide spectrum of the market, ...

The Quester, which is manufactured 
in Thailand will be exported to 

SA in SKD form and assembled 
at Rosslyn alongside the other 

UD Trucks products.

http://www.wilkencomm.co.za
mailto:jwilken@mweb.co.za
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“December 2013, when we sold 522 trucks, was our 
biggest month ever and this last year was our big-
gest ever,” says Craig Uren, COO of Isuzu Trucks in 
South Africa. “ To make things even rosier we un-
seated some of the more high-profi le brands.

“From a total truck market volume we are in 
second place (behind Mercedes-Benz). Hino are 
now third and UD are fourth. But talking cab-over 
trucks, we were in fact fi rst at 15,6 per cent, followed 
by Hino at 15,3 per cent and Mercedes-Benz was 
third.

“Currently we are the top cab-over brand and 
this is not planned to be a one-off . Th is was a cul-
mination in a campaign that started in late 2006.”

Uren expands on this theme: “Two of our top 
three months in history were experienced by Isuzu 
Trucks in 2013. We have had amazing response 
from our dealers. We had a plan to achieve market 
leadership in the cab-forward segment of the medi-
um commercial market in South Africa in ten years 
and we achieved this in seven years.

“In 2014 we have an election year. Th ere are lots 
of promises fl oating around from various players 
in the government of our country. But not much 
will change. Will the fuel price go ballistic? Yes. 
We will have to deal with it. E-Toll, will it ever go 
away? No.”

Uren’s view remains that we have to deal with 
what is.

“What drives demand? A new factor in our 
market is driven by cost. Old trucks cost money, 
goes the saying, and we have lots of pressure on us 
from customers to come up with long-term cost-
saving solutions. We are not selling cheaper trucks, 
we are selling more-expensive trucks but the re-
turns on long term cost savings make economic 
sense.

“January is always a slightly slower month but 
that’s traditional. We are going to grow signifi cant-
ly in 2014 as well. We build a lot of our new bodies 
ourselves, we manage our supply chain relative to 
the body fi tments, so we are largely masters of our 
own destiny.”

Uren said one of the reasons for this is that lo-
cal truck body-builders are not prepared to step 
up to the plate when it comes to supplying an 
expanding market.

Th e Isuzu COO in South Africa ascribed his 
company’s success here to an excellent product line-
up, product specifi cation and providing cost-saving 
solutions to customers.

“We are growing our customer base signifi cant-
ly every month. Th e supply chain is not something 
that you can infl uence suddenly. But, supply has not 
been too much of an issue, thanks to planning.

“We have substantially ramped up production at 
our plant in Port Elizabeth. Japanese product (Isuzu 
is Japanese based) does not really compete head-on 
with the sophisticated off erings from Europe and 
America. Let us not kid ourselves. But we have an ar-
ray of product where the Europeans and Americans 
don’t really compete. But having said that, we will 
grow our volumes in the extra-heavy market.

Looking back on 2013 from an industry per-
spective, Uren said that the market was surprisingly 

buoyant. “Th e medium commercial market started 
to come back into play last year, and the heavy com-
mercial market is unsurprisingly strong.

“I believe there is some very strong routine 
business being done in the market at this stage, 
not too much crazy stuff . To a large extent last year 
the market was driven by supply, and this year not 
much is going to change. We need to make deci-
sions based on what’s ahead of us, not behind us.

“We are in a long supply chain, supplying 
capital goods, so nothing should be a surprise in 
a six-to-nine months window. However, I see it in 
our business and in others, people are making deci-
sions based on too much information. One should 
go back to the business we are in. Th e basis of our 
decision should be based on reality and fact, not 
conjecture.” ■

Isuzu Trucks Set to Build 
on its 2013 Milestone Year

Isuzu Trucks’ forcaste for the truck market going into 2016, as shown at last week’s 
presentation by COO Craig Uren.

Craig Uren, determined to maintain Isuzu’s 
leadership in the cab-forward truck market 
in South Africa.

A major milestone for 2013 saw Isuzu Trucks South Africa, for the fi rst time 
in its history ,selling 4 000 trucks. The last time Isuzu Trucks got close to a 
number like that in South Africa was in 1981, just before the government-
backed ADE came into play.

“The medium commercial market 
started to come back into play last 

year, and the heavy commercial 
market is unsurprisingly strong.”
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New vehicle sales in South Africa recorded year-on-
year gains for the fourth year in succession in 2013 
but the fi nal overall fi gure came in well below origi-
nal NAAMSA expectations of expected growth of 
about 7.3% in domestic sales volumes for the year. 
Actual aggregate sales grew by only 3.2% in volume 
terms. Th is compares to the annual growth in total 
year-on-year sales of 24.7% in 2010, 16.1% in 2011 
and 9.0% in 2012.

Th e decrease last year was due primarily to the 
general slowdown in the economy coupled with 
above infl ation average new vehicle price increases 
and ongoing strikes that aff ected vehicle avail-
ability, particularly in the passenger car and LCV 
segments.

On balance, 2013 turned out to be a year of rel-
atively modest growth, although sales of medium, 
heavy and extra-heavy commercial vehicles were 
substantially better than the car and light com-
mercial vehicle sectors. Industry trading conditions 
remained intensely competitive with over 60 brands 
and about 2 200 model derivatives, in the new car 
and light commercial vehicle sectors, competing 
for buyers.

Preliminary estimates indicate that motor industry 
new vehicle related sales turnover had grown by 
about 11%, based on volume increases and a weight-
ed average estimated increase of about 8% in new 
vehicle prices, during 2013 to reach about R205 bil-
lion for the year.

Industry new vehicle export sales were esti-
mated to have added a further R52 billion to total 
Industry 2013 revenue. Export sales were negatively 
aff ected by a seven week strike in the automotive 
Industry from middle of August through to the fi rst 
week in October.

As a result, aggregate 2013 total vehicle exports 
at 275 822 units were well down from the Industry’s 
original vehicle export projections of 336 000 units. 
Despite the lower export sales numbers, 2013 vehi-
cle exports still represent the third highest annual 
Industry export fi gure on record with 284 211 ve-
hicles having been exported in 2008 and 277 893 
last year.

Toyota maintained its dominant hold on over-
all vehicle sales in SA for the 33rd consecutive year, 
selling 126  749 units, which was a 4.5% improve-
ment over the fi gure in 2012 and equated to 22.4% 

of the total. Volkswagen continued to chase hard 
but fi nished well behind the leader with 111  723 
sales, which was a 3% improvement on 2012. Ford 
showed a massive improvement by selling 30.7% 
more vehicles than the previous year, which lift ed 
its total in 2013 to 64 351 units, overtaking GMSA 
on the way.

However, Volkswagen was the big winner in 
passenger car sales, retailing 102 963 units (27.1%) 
to the 67  791 vehicles cars sold by Toyota. Ford 
again made a big jump to overtake GMSA with 
40 896 units sold, which was 35.5% higher than the 
2012 total.

Toyota’s long running leadership in the LCV market 
continued in 2013, with sales of 55 010 units, which 
was an increases of 8.7% on sales in 2012. Here 
GMSA was the runner-up with 32 793 units sold.

Mercedes-Benz continued as the perennial 
top seller in the truck and bus market with sales of 
5 321 units, which equated to a 17.4% share. Isuzu 
overtook Hino for the fi rst time as runner-up, with 
sales of 4 040 units (92 more than Hino) and a 13.2% 
share.

Th e top selling vehicle range for 2013 was the 
Toyota Hilux with 37 495 sold. Th is of course put 
it on top of the LCV market too, with Ford Ranger 
second (19 894 units sold) and the Chevrolet Utility 
(17 546 sales) in third spot.

Best seller among passenger cars was the 
Volkswagen Polo Vivo with sales of 35  041 units. 
Runner-up was the Toyota Etios with 24 367 sold. 
Th ird place was fi lled by the VW Polo on 22  499 
retailed.

NAAMSA anticipates that the key factor which 
will impact on demand and sales of new motor ve-
hicles in 2014 will be as a result of, for the second 
year in succession, expected higher than infl ation 
new vehicle price increases. Th e weakness in the 
Rand against major international currencies dur-
ing 2013 and into 2014 – depreciation on a trade 
weighted basis of over 20%–has resulted in sig-
nifi cant cost pressures in respect of imported con-
tent (used in locally manufactured vehicles) and 
imported vehicles.

Based on the assumption of another year of 
above infl ation new vehicle price rises and a modest 
improvement in the South African economy which 
is expected to grow in real terms at around 2.9% in 
2014 and taking into account other domestic and 
international trends – the outlook for 2014 in terms 
of Industry domestic vehicle sales by sector is: Cars 
up 0.2% to 170 000 units, Light Commercials down 
2.1% to 160 000

Despite expectations of a diffi  cult year, there 
were a number of positives that could lend support 
to the Industry. Th ese include the low interest rate 
environment and the substantial ramp up in public 
sector infrastructure spending, the need for per-
sonal mobility and, in the case of the commercial 
vehicle segments, dependence on road transporta-
tion of goods and materials.

Moreover, the stable automotive Industry pol-
icy framework provides manufacturers with cer-
tainty and predictability for investment and plan-
ning purposes.

Furthermore, demand by the car rental 
Industry is expected to remain strong during 2014 
and should continue to make a positive contribu-
tion on the back of further expected growth in tour-
ism and business travel.

Th e performance of exports would remain a 
function of the performance and direction of global 
markets. ■

Isuzu’s FX models spearheaded the company’s 2013 success in the South African cab-
forward truck market.

Sales Up for Fourth Year, but Pace Slowing

Isuzu overtook Hino for the fi rst 
time as runner-up, with sales 
of 4 040 units (92 more than 

Hino) and a 13.2% share.

Industry trading conditions 
remained intensely competitive 
with over 60 brands and about 

2 200 model derivatives, in the new 
car and light commercial vehicle 

sectors, competing for buyers.
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TOP 5 PASSENGER CAR MARKET BY TYPE FOR FULL YEAR 2013

SEGMENT TYPE 2013 SHARE 2012 SHARE

LARGE
AUDI A6 754 0.2% 700 0.2%

JAGUAR XF 752 0.2% 786 0.2%

LARGE TOTAL 8 318 1.8% 8 539 1.9%

LUXURY

BMW 6-Series 344 0.1% 330 0.1%

MERCEDES 
CLS

193 0.0% 252 0.1%

PORSCHE 
Panamera

190 0.0% 196 0.0%

BMW 7-Series 143 0.0% 199 0.0%

MERCEDES 
S-Class

127 0.0% 146 0.0%

LUXURY TOTAL 1 227 0.3% 1 330 0.3%

MPV

TOYOTA Avanza 5 215 1.2% 4 303 1.0%

MERCEDES 
B-Class

2109 0.5% 1 285 0.3%

HYUNDAI H1 1 534 0.3% 1 523 0.3%

VW T5 Kombi 1 102 0.2% 622 0.1%

MERCEDES 
Viano

460 0.1% 388 0.1%

MPV TOTAL 14 409 3.2% 13 052 2.9%

SUV

TOYOTA 
Fortuner

10 893 2.4% 11 903 2.7%

HYUNDAI iX35 6 226 1.4% 6 453 1.5%

VW Tiguan 4 095 0.9% 2 981 0.7%

FORD Kuga 3 631 0.8% 885 0.2%

KIA Sportage 3 407 0.8% 3 640 0.8%

SUV TOTAL 74 917 16.6% 67 793 15.3%

SPORT AND 
EXOTICS

TOYOTA 86 711 0.2% 690 0.2%

PORSCHE 911 439 0.1% 326 0.1%

PORSCHE 
Boxster

336 0.1% 52 0.0%

MERCEDES 
SLK

300 0.1% 461 0.1%

JAGUAR F-Type 227 0.1% 0 0.0%

SPORT AND EXOTICS TOTAL 3 150 0.7% 2 477 0.6%

CROSSOVER

NISSAN Juke 4 449 1.0% 4 360 1.0%

NISSAN 
Qashqai

3 253 0.7% 4 209 1.0%

FORD EcoSport 2 585 0.6% 0 0.0%

JEEP Compass 2 369 0.5% 2 057 0.5%

AUDI Q3 2 035 0.5% 1 270 0.3%

CROSSOVER TOTAL 25 491 5.7% 24 749 5.6%

GRAND TOTAL 450 561 442 604

Figures courtesy of SA Department of Trade and Industry and RGT SMART

TOP 5 PASSENGER CAR MARKET BY TYPE FOR FULL YEAR 2013

SEGMENT TYPE 2013 SHARE 2012 SHARE

ENTRY CARS

VW POLO Vivo 
Hatch/Sedan

35 041 7.8% 34 873 7.9%

TOYOTA Etios 24367 5.4% 14 950 3.4%

FORD Figo 15 254 3.4% 14 372 3.2%

HYUNDAI i10 10 950 2.4% 9 613 2.2%

CHEV Spark 6 519 1.4% 6 467 1.5%

ENTRY CARS TOTAL 120 425 26.7% 107 931 24.4%

SUB-SMALL

VW Polo 22 499 5.0% 23 413 5.3%

HYUNDAI i20 14 420 3.2% 12 713 2.9%

FORD Fiesta 8 438 1.9% 5 596 1.3%

KIA Rio 7 584 1.7% 7 629 1.7%

VW Polo Sedan 4 453 1.0% 3 876 0.9%

SUB-SMALL TOTAL 83 277 18.5% 89 801 20.3%

SMALL

TOYOTA Corolla 12 414 2.8% 14 730 3.3%

VW Golf 7 6 834 1.5% 0 0.0%

FORD Focus 5 348 1.2% 3 491 0.8%

BMW 1-Series 5 252 1.2% 5 569 1.3%

CHEV Cruze 5 240 1.2% 6 187 1.4%

SMALL TOTAL 84 765 18.8% 90 993 20.6%

MEDIUM

MERCEDES 
C-Class

12 565 2.8% 13 172 3.0%

BMW 3-Series 12 116 2.7% 11 397 2.6%

AUDI A4 6261 1.4% 5 267 1.2%

HYUNDAI 
Sonata

484 0.1% 1 303 0.3%

KIA Optima 457 0.1% 800 0.2%

MEDIUM TOTAL 34 582 7.7% 35 939 8.1%

LARGE

BMW 5-Series 1 791 0.4% 1 889 0.4%

MERCEDES 
E-Class

1 767 0.4% 1 840 0.4%

AUDI A5 
Sportback

807 0.2% 931 0.2%

South African Vehicle Sales Figures For Full Year 2013

Top seller again in 2013 was VW's Polo Vivo hatch and sedan 
with over 35 000 sales! But it was chased quite hard by 
Toyota's Etios.
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continued on next page 

TOP 5 PASSENGER MANUFACTURER RETAIL SALES FOR FULL YEAR 2013 

MANUFACTURER TYPE 2013 SHARE 2012 SHARE

VOLKSWAGEN SA

VW POLO Vivo 
Hatch/Sedan

35 041 7.8% 34 873 7.9%

VW Polo 22 499 5.0% 23 413 5.3%

VW Golf 7 6 834 1.5% 0 0.0%

AUDI A4 6 261 1.4% 5 267 1.2%

VW Polo Sedan 4 453 1.0% 3 876 0.9%

VOLKSWAGEN GROUP SA TOTAL 102 964 22.9% 99 106 22.4%

TOYOTA

TOYOTA Etios 24 367 5.4% 14 950 3.4%

TOYOTA Corolla 12 414 2.8% 14 730 3.3%

TOYOTA Fortuner 10 893 2.4% 11 903 2.7%

TOYOTA Avanza 5 215 1.2% 4 303 1.0%

TOYOTA Yaris 3 738 0.8% 8 802 2.0%

TOYOTA TOTAL 67 791 15.0% 67 016 15.1%

AMH

HYUNDAI i20 14 420 3.2% 12 713 2.9%

HYUNDAI i10 10 950 2.4% 9 613 2.2%

KIA Rio 7 584 1.7% 7 629 1.7%

HYUNDAI iX35 6 226 1.4% 6 453 1.5%

KIA Picanto 5 880 1.3% 5 488 1.2%

AMH TOTAL 66 810 14.8% 72 362 16.3%

FMC

FORD Figo 15 254 3.4% 14 372 3.2%

FORD Fiesta 8 438 1.9% 5 596 1.3%

FORD Focus 5 348 1.2% 3 491 0.8%

FORD Kuga 3 631 0.8% 885 0.2%

FORD EcoSport 2 585 0.6% 0 0.0%

FMC TOTAL 40 897 9.1% 30 718 6.9%

BMW GROUP

BMW 3-Series 12 116 2.7% 11 397 2.6%

BMW 1-Series 5 252 1.2% 5 569 1.3%

BMW X3 2 021 0.4% 1 980 0.4%

BMW 5-Series 1 791 0.4% 1 889 0.4%

MINI Hatch 1 611 0.4% 1 535 0.3%

BMW GROUP TOTAL 27 671 6.1% 27 538 6.2%

GMSA

CHEV Spark 6 519 1.4% 6 467 1.5%

CHEV Cruze 5 240 1.2% 6 187 1.4%

CHEV Aveo 3 415 0.8% 6 992 1.6%

CHEV Trailblazer 3 066 0.7% 757 0.2%

CHEV Sonic 2 755 0.6% 6 475 1.5%

GMSA TOTAL 25 931 5.8% 33 887 7.7%

MERCEDES-BENZ 
SA

MERCEDES 
C-Class

12 565 2.8% 13 172 3.0%

MERCEDES 
A-Class

2 361 0.5% 2 011 0.5%

MERCEDES 
B-Class

2 109 0.5% 1 285 0.3%

MERCEDES 
M-Class

1 972 0.4% 1 942 0.4%

MERCEDES 
E-Class

1 767 0.4% 1 840 0.4%

MERCEDES-BENZ SA TOTAL 23 615 5.2% 22 561 5.1%

NISSAN

NISSAN Micra 4 452 1.0% 4 916 1.1%

NISSAN Juke 4 449 1.0% 4 360 1.0%

NISSAN Qashqai 3 253 0.7% 4 209 1.0%

NISSAN Almera 1 999 0.4% 0 0.0%

NISSAN X-Trail 1 660 0.4% 1 788 0.4%

NISSAN TOTAL 19 630 4.4% 20 754 4.7%

TOP 5 PASSENGER MANUFACTURER RETAIL SALES FOR FULL YEAR 2013 

MANUFACTURER TYPE 2013 SHARE 2012 SHARE

HONDA

HONDA Brio 3 608 0.8% 329 0.1%

HONDA Jazz 3 053 0.7% 3 503 0.8%

HONDA CR-V 2 624 0.6% 1 372 0.3%

HONDA Ballade 1 822 0.4% 1 237 0.3%

HONDA Civic 1 453 0.3% 1 998 0.5%

HONDA TOTAL 12 904 2.9% 9 093 2.1%

RENAULT

RENAULT 
Sandero

4 938 1.1% 6 579 1.5%

RENAULT Clio IV 3 986 0.9% 0 0.0%

RENAULT Duster 1 261 0.3% 0 0.0%

RENAULT 
Megane III

1 078 0.2% 1 449 0.3%

RENAULT Koleos 335 0.1% 387 0.1%

RENAULT TOTAL 12 107 2.7% 10 216 2.3%

CHRYSLER SA

JEEP Grand 
Cherokee

2 470 0.5% 2 076 0.5%

JEEP Compass 2 369 0.5% 2 057 0.5%

JEEP Wrangler 1 652 0.4% 1659 0.4%

DODGE Journey 13 04 0.3% 847 0.2%

JEEP Patriot 575 0.1% 811 0.2%

CHRYSLER SA TOTAL 9 268 2.1% 9 586 2.2%

JAGUAR LAND 
ROVER

L-R Discovery 4 2 597 0.6% 2 736 0.6%

L-R Range Rover 
Evoque

2 192 0.5% 2 105 0.5%

L-R Freelander 2 954 0.2% 986 0.2%

JAGUAR XF 752 0.2% 786 0.2%

L-R Range Rover 
Sport

725 0.2% 690 0.2%

JAGUAR LAND ROVER TOTAL 8 003 1.8% 7 595 1.7%

PCSA

PEUGEOT 208 1 731 0.4% 438 0.1%

PEUGEOT 107 958 0.2% 652 0.1%

CITROEN C1 386 0.1% 358 0.1%

CITROEN C4 
Aircross

296 0.1% 225 0.1%

CITROEN DS3 266 0.1% 339 0.1%

PCSA TOTAL 5 179 1.1% 5 338 1.2%

SUZUKI

SUZUKI Swift 1 467 0.3% 1 373 0.3%

SUZUKI Alto 1 262 0.3% 1 122 0.3%

SUZUKI Jimny 991 0.2% 937 0.2%

SUZUKI SX4 604 0.1% 854 0.2%

SUZUKI Grand 
Vitara

419 0.1% 311 0.1%

SUZUKI TOTAL 4 865 1.1% 4 724 1.1%

FIAT GROUP

FIAT 500 1 536 0.3% 1 204 0.3%

FIAT Punto 1 498 0.3% 1 616 0.4%

ALFA Giulietta 357 0.1% 489 0.1%

FIAT Panda 201 0.0% 289 0.1%

FIAT Qubo 179 0.0% 0 0.0%

FIAT GROUP TOTAL 4 023 0.9% 4 249 1.0%

TATA

TATA B-Line 2 935 0.7% 1 668 0.4%

TATA Indica Vista 670 0.1% 977 0.2%

TATA Manza 261 0.1% 115 0.0%
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 continued from previous page

TOP 5 PASSENGER MANUFACTURER RETAIL SALES FOR FULL YEAR 2013 

MANUFACTURER TYPE 2013 SHARE 2012 SHARE

TATA
TATA Indica 54 0.0% 20 0.0%

TATA Indigo 1 0.0% 13 0.0%

TATA TOTAL 3 921 0.9% 2 795 0.6%

MITSUBISHI 
MOTORS

MITSUBISHI ASX 1 792 0.4% 1 439 0.3%

MITSUBISHI 
Pajero

566 0.1% 585 0.1%

MITSUBISHI 
Pajero Sport

504 0.1% 388 0.1%

MITSUBISHI 
Lancer

84 0.0% 90 0.0%

MITSUBISHI 
Outlander

84 0.0% 117 0.0%

MITSUBISHI MOTORS SA TOTAL 3 030 0.7% 2 619 0.6%

VOLVO CARS

VOLVO V40 930 0.2% 209 0.0%

VOLVO S60 633 0.1% 893 0.2%

VOLVO XC60 610 0.1% 644 0.1%

VOLVO V40 CC 311 0.1% 0 0.0%

VOLVO C30 154 0.0% 368 0.1%

VOLVO CARS TOTAL 2 876 0.6% 2 984 0.7%

PORSCHE

PORSCHE 
Cayenne

1 266 0.3% 837 0.2%

PORSCHE 911 439 0.1% 326 0.1%

PORSCHE 
Boxster

336 0.1% 52 0.0%

PORSCHE 
Cayman

205 0.0% 24 0.0%

PORSCHE 
Panamera

190 0.0% 196 0.0%

PORSCHE TOTAL 2 436 0.5% 1 435 0.3%

AAD

CHERY QQ3 970 0.2% 656 0.1%

CHERY Tiggo 631 0.1% 1237 0.3%

CHERY J2 330 0.1% 3 0.0%

CHERY J3 46 0.0% 25 0.0%

CHERY J1 16 0.0% 66 0.0%

AAD TOTAL 1 996 0.4% 1 987 0.4%

GWMSA

GWM H5 901 0.2% 1 747 0.4%

GWM C10 717 0.2% 0 0.0%

GWM Florid 261 0.1% 1612 0.4%

GWM 
MultiWagon

2 0.0% 8 0.0%

GWM CB150 0 0.0% 124 0.0%

GWMSA TOTAL 1 881 0.4% 3 530 0.8%

MAHINDRA

MAHINDRA XUV 838 0.2% 1 203 0.3%

MAHINDRA Xylo 228 0.1% 133 0.0%

SSANGYONG 
Korando

182 0.0% 73 0.0%

MAHINDRA 
Scorpio

135 0.0% 85 0.0%

SSANGYONG 
Rexton

33 0.0% 7 0.0%

MAHINDRA TOTAL 1 434 0.3% 1 527 0.3%

SUBARU

SUBARU 
Forester

626 0.1% 476 0.1%

SUBARU XV 282 0.1% 187 0.0%

TOP 5 PASSENGER MANUFACTURER RETAIL SALES FOR FULL YEAR 2013 

MANUFACTURER TYPE 2013 SHARE 2012 SHARE

SUBARU

SUBARU 
Outback

87 0.0% 118 0.0%

SUBARU BRZ 73 0.0% 9 0.0%

SUBARU WRX 64 0.0% 53 0.0%

SUBARU TOTAL 1 153 0.3% 861 0.2%

FERRARI

FERRARI 458 
Spider

41 0.0% 0 0.0%

FERRARI 
California

29 0.0% 0 0.0%

FERRARI 458 
Italia

25 0.0% 0 0.0%

FERRARI F12 18 0.0% 0 0.0%

FERRARI FF 12 0.0% 0 0.0%

FERRARI TOTAL 125 0.0% 0 0.0%

MASERATI

MASERATI 
GranCabrio

23 0.0% 21 0.0%

MASERATI 
GranTurismo

23 0.0% 26 0.0%

MASERATI 
Quattroporte

5 0.0% 18 0.0%

MASERATI TOTAL 51 0.0% 65 0.0%

CHANGAN SA CHANA Benni 0 0.0% 58 0.0%

CHANA TOTAL 0 0.0% 58 0.0%

GRAND TOTAL 450 561 100.0% 442 604 100.0%

Figures courtesy of SA Department of Trade and Industry and RGT SMART

Mercedes’ C-Class was the best-selling medium sedan in 2013, 
with 12 565 units, an excellent performance for a model in its 
run-out phase.

TOP 5 SELLING PASSENGER CARS FOR FULL YEAR 2013

TYPE 2013 2013 SHARE

VW Polo Vivo Hatch/Sedan 35 041 7.8%

TOYOTA Etios 24 367 5.4%

VW Polo 22 499 5.0%

FORD Figo 15 254 3.4%

HYUNDAI i20 14 420 3.2%

450 561

TOP 5 SELLING LCV CARS FOR FULL YEAR 2013

TYPE 2013 2013 SHARE

TOYOTA Hilux 37 495 22.2%

FORD Ranger 19 894 11.8%

CHEV Utility 17 546 10.4%

NISSAN NP200 15 890 9.4%

ISUZU KB 14 309 8.5%

169 262

Figures courtesy of SA Department of Trade and Industry and RGT SMART
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TOP 5 LCV MARKET BY TYPE FOR FULL YEAR 2013

NAAMSA 
STANDARD

TYPE 2013 SHARE 2012 SHARE

SUB ONE-TON

CHEV Utility 17 546 10.4% 18 948 11.8%

NISSAN NP200 15 890 9.4% 17 819 11.1%

DAIHATSU 
Gran Max

1 202 0.7% 814 0.5%

CHEV Lumina 
UTE

105 0.1% 243 0.2%

CHEV Corsa 
Utility

4 0.0% 133 0.1%

SUB ONE-TON TOTAL 34 748 20.5% 38 870 24.3%

ABOVE ONE-TON 
DCAB

TOYOTA Hilux 14 289 8.4% 11 976 7.5%

FORD Ranger 10 759 6.4% 8 487 5.3%

ISUZU KB 4 573 2.7% 3 795 2.4%

VW Amarok 3 617 2.1% 3 497 2.2%

GWM Steed 3 455 2.0% 2 957 1.8%

ABOVE ONE-TON DCAB TOTAL 46 248 27.3% 39 136 24.4%

ABOVE ONE-TON 
SCAB

TOYOTA Hilux 19 424 11.5% 18 924 11.8%

ISUZU KB 8 155 4.8% 8 578 5.4%

FORD Ranger 5 826 3.4% 3 526 2.2%

NISSAN NP300 
Hardbody

5 754 3.4% 6 181 3.9%

HYUNDAI H100 
Bakkie

3 748 2.2% 3 890 2.4%

ABOVE ONE-TON SCAB TOTAL 56 147 33.2% 53 962 33.7%

ABOVE ONE-TON 
XCAB

TOYOTA Hilux 3 782 2.2% 3 496 2.2%

FORD Ranger 3 309 2.0% 3 791 2.4%

ISUZU KB 1 581 0.9% 1 020 0.6%

MAZDA BT-50 1 040 0.6% 642 0.4%

NISSAN Navara 393 0.2% 294 0.2%

ABOVE ONE-TON XCAB TOTAL 10 302 6.1% 9 430 5.9%

MINIBUS

TOYOTA 
Quantum

12 916 7.6% 11 911 7.4%

VW Caddy 648 0.4% 475 0.3%

FORD Tourneo 
Custom

554 0.3% 0 0.0%

VW T5 
Transporter 
Cr-Bus

408 0.2% 421 0.3%

HYUNDAI H1 193 0.1% 442 0.3%

MINIBUS TOTAL 15 041 8.9% 13 652 8.5%

PANEL VAN

VW Caddy 1 547 0.9% 1 246 0.8%

TOYOTA 
Quantum

919 0.5% 1 054 0.7%

CHEV Spark 675 0.4% 0 0.0%

FIAT Fiorino 561 0.3% 249 0.2%

NISSAN NV200 507 0.3% 0 0.0%

PANEL VAN TOTAL 6 776 4.0% 5 124 3.2%

GRAND TOTAL 169 262 100.0% 160 174 100.0%

Figures courtesy of SA Department of Trade and Industry and RGT SMART

THE TOP SOUTH AFRICAN HCV / MCV MARKET FOR FULL YEAR 2013
(MEDIUM, HEAVY & EXTRA HEAVY COMMERCIALS, & BUSSES)

MANUFACTURER CATEGORY 2013 SHARE

MERCEDES-BENZ SA

MCV 2 699 8.7%

HCV 782 2.5%

XHV 4 201 13.6%

BUS 289 0.9%

MERCEDES-BENZ SA TOTAL 7 971 25.8%

GMSA

MCV 2 230 7.2%

HCV 1 277 4.1%

XHV 504 1.6%

BUS 8 0.0%

GMSA TOTAL 4 019 13.0%

TOYOTA

MCV 2 424 7.8%

HCV 1 193 3.9%

XHV 331 1.1%

TOYOTA TOTAL 3 948 12.8%

UD TRUCKS

MCV 632 2.0%

HCV 1 323 4.3%

XHV 1 124 3.6%

UD TRUCKS TOTAL 3 079 10.0%

MAN

HCV 186 0.6%

XHV 1 504 4.9%

BUS 385 1.2%

MAN TOTAL 2 075 6.7%

VOLVO TRUCKS XHV 1 728 5.6%

VOLVO TRUCKS TOTAL 1 728 5.6%

TATA

MCV 660 2.1%

HCV 543 1.8%

XHV 321 1.0%

BUS 109 0.4%

TATA TOTAL 1 633 5.3%

SCANIA
XHV 1 440 4.7%

BUS 186 0.6%

SCANIA TOTAL 1 626 5.3%

IVECO

MCV 868 2.8%

HCV 83 0.3%

XHV 372 1.2%

BUS 4 0.0%

IVECO TOTAL 1 327 4.3%

VOLKSWAGEN GROUP SA MCV 945 3.1%

VOLKSWAGEN GROUP SA TOTAL 945 3.1%

POWERSTAR XHV 522 1.7%

POWERSTAR TOTAL 522 1.7%

AMH MCV 440 1.4%

AMH TOTAL 440 1.4%

FAW

MCV 16 0.1%

HCV 85 0.3%

XHV 234 0.8%

FAW TOTAL 335 1.1%

PCSA MCV 322 1.0%

PCSA TOTAL 322 1.0%

RENAULT TRUCKS XHV 219 0.7%

RENAULT TRUCKS TOTAL 219 0.7%

JMC MCV 211 0.7%

JMC TOTAL 211 0.7%

NC2 TRUCKS SA XHV 207 0.7%

NC2 TRUCKS TOTAL 207 0.7%

FIAT GROUP MCV 135 0.4%

FIAT GROUP TOTAL 135 0.4%

BABCOCK
HCV 2 0.0%

XHV 113 0.4%

BABCOCK TOTAL 115 0.4%

VOLVO BUS BUS 46 0.1%

VOLVO BUS TOTAL 46 0.1%

VDL BUS & COACH SA BUS 19 0.1%

VDL BUS & COACH SA TOTAL 19 0.1%

GRAND TOTAL 30 922 100.0%

Figures courtesy of SA Department of Trade and Industry and RGT SMART



Subscribe for free @
www.autolive.co.za Page 23

Picture Page

A Vauxhall VX Four Ninety. Now here’s a rare blast from the past! 
A hot twin-carb model, a rival for the Cortina GT in the mid-’60s.

And available now from China, the Flying Pigeon, fi tted with a 66 
cc two stroke engine. Top speed is said to be over 50 kmh.

Beautiful Alfa Giulietta Sprint with slightly lowered ride height and 
ever-so-slightly wider rims. Tasty!

Scene from an imaginary rod-meet, painted on the inside of the 
bonnet of a pristine, retro-classic-look ‘56 Chevy.

Bugatti replica based on Jaguar mechanicals, plus side-slung 
golf bag. Brilliant!

The original hot-hatch. This oustanding Mk 1 Golf GTi from 1983 
belongs to Henk Dam.
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BY STUART JOHNSTON

One thing you can bet your bottom dollar. You will 
always, but always, see something you haven’t seen 
before at Th e Piston Ring. Th at’s the informal meet-
ing of old cars at Modderfontein each third Sunday 
of every month, attended by an increasingly diverse 
band of enthusiasts, eccentrics, hippies, anorak-
type car-spotters and…

Well anyone and everyone who loves old cars 
and motorcycles. Th is Sunday past was the fi rst 
meet of 2014 and cars I hadn’t seen there before in-
cluded a 1954 Zephyr Mk1,a Bugatti replica (actu-
ally I think this one was there last month, and it is 
based on jaguar mechanicals and looks achingly au-
thentic) and an Opel Kadett, the original one-litre, 
square-shaped car which could give Ford’s Anglia a 
good run for its money.

On the page preceding this one we showcase a 
few of the weird and wonderful machines that were 
there. Th e Piston Ring is a club that was formed 
in the early ‘70s to cater for old cars that were not 
deemed to be “collectible” enough by some of the 
snootier old car clubs around at the time.

It’s a club that has evolved over the years cater-
ing for any cars over 30 years old, and if you rock up 
to the clubhouse at the top end of Modderfontein 

on the third Sunday, you can drive right in if your 
car fi ts the bill.

Indeed, more modern cars are allowed in if 
they are suitably exotic. Hence a certain spec of 
Porsche 911 or Ferrari may make the grade, as will 
an Audi R8. But a modern X5, Range Rover or ML 
Merc? Naah!

Th e Audi R8 that parked just outside this last 
Sunday in a special enclosure for exotics was in 
fact owned by my mate Ed Murray, he of kart-
ing fame (late last year he was presented with a 
lifetime achievement award by MSA, for his ef-
forts in karting that include winning multiple 125 
cc SA Championships, building Zwartkops Kart 
Raceway, and bringing a world championship here 
in 2002 and much, much more). I’ve known him 
since Grade 2!

Anyway, Ed rocked up to the Piston Ring to say 
hello in his Audi R8, the V8-engined version, with-
out the rear engine cover fi tted.

Th e reason for this is that he’s running in the 
supercharger he’s just fi tted to the car, using mount-
ing brackets, belt drives, intercooler and induc-
tion ducting and all sorts of other ancillaries that 
he designed himself and had built at the business 
he runs in Germiston, which specialises in the 
construction of aerial platforms. Th e blower is a 
belt-driven centrifugal type and Ed says, once he’s 

fi tted the waste-gate, it should boost enough to pro-
duce horsepower in the region of 650, which in kW 
terms is around 487. Th e stock R8 V8 is good for 
around 316 kW, so the increase in thrust should be 
attention-getting. 

He says the challenge to get a belt-driven su-
percharger to fi t in between the engine and bulk-
head was “considerable”, especially as the align-
ment of the belt pulleys is so acute on a centrifugal 
air-pump that spins at 90 000 rpm. Not to men-
tion threading in all sorts of cabling and piping 
to run ancillary water and oil pumps, mounting a 
water-to-air intercooler in the nose, and creating 
an integrated air-box to accept the compressed 
air charge from the blower and also housing the 
waste-gate.

He did the entire job without removing the en-
gine from the car, and this was a case of machine 
and fi t, remove and re-machine and fi t and …. you 
get the picture! Th e space restrictions due to the 
mid-engine confi guration means that this hasn’t 
been done on an R8, to his knowledge, up till now.

Ed is running in the supercharger as per in-
structions from its UK supplier while driving with 
the waste-gate completely removed, so it is boosting 
only marginally at present. Soon it will get treated 
to full engine remapping with the waste-gate in-
stalled. Fun! ■

The Piston Ring Welcomes in 2014

Parked at Piston Ring, Ed Murray’s Audi R8 has a supercharger 
kit aiding and abetting its V8 performance.

The R8’s great uncle. DKW transporter from the mid-’50s, with 
transverse front-wheel-drive mill ahead of its time. Two stroke, 
three cylinder, but carrying the four-rings logo.
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